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EXHIBIT 1 | Digital Matters—Even for Offline Purchases

Did you make your purchase online or offline?
Was your purchase decision significantly influenced by digital research?

Share of respondents (%)

» On average, two-thirds of
purchases were significantly
influenced by digital

Industrial Industrial Packing and
machinery supplies shipping

W Offline purchase M Online purchase M Digitally influenced

Source: BCG research,
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DIGITAL MARKETING CHANNELS SMALL
BUSINESSES WILL INVEST IN MORE

Social media

Website

SEO

Video

27%

Content marketing

Not all answer choices shown
N =288 of small businesses that plan to invest more in digital marketing in 2019 @mm
Source: The Manifest 2019 Srmall Business Digital Marketing Survey
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Top B2B Lead Generation Channels

based on a survey of 244 B2B marketers across industries and company sizes

February 2017

Which three channels produce your top source of leads? (Select three)

®'Which three channels produce your highest ROI leads? (Select three)

Email Live events Content Social Pay per Click / Retargeting Print Other
marketing Display
MarketingCharts.com | Data Source: Chief Marketer
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