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Survey Summary (1)

Purpose of Survey (Firms, %)
To understand the current business activities of Firms Firms responding Category valid
Japanese-affiliated companies operating in Asia surveyed : Non- responses
and Oceania and to disseminate those findings Valid (%)  Manufacturing o o cruring
widely.

: _ Total 9,590 4,635 100.0 2,448 2,187 48.3

Surveyed Countries/Regions Northeast Asia 2540 1478 319 769 700 582
Japanese-affiliated companies (with direct and China 1,438 874 18.9 559 315 60.8
indirect Japanese investment of 10% or greater) Hong Kong/Macau 333 236 5.1 51 185 70.9
operating in a total of 20 countries/regions in South Korea 246 205 4.4 100 105 83.3
northeast Asia (5), ASEAN countries (9), Taiwan 523 163 35 59 104 31.2
southwest Asia (4), and Oceania (2).

ASEAN 5,545 2,313 49.9 1,307 1,006 41.7

Survey Period Thailand 1,618 563 12.1 360 203 34.8

Vietnam 1,027 557 12.0 364 193 54.2
October 8 to November 13, 2015 Indonesia 946 397 8.6 232 165 42.0
Malaysia 940 300 6.5 172 128 31.9
Response Rate Singapore 421 228 4.9 48 180 54.2
“ Philippines 239 119 2.6 78 41 49.8
Of a total of 9,590 surveys sent out, we received Cambodia 188 97 21 39 58 51.6
valid responses from 4,635 firms (48.3%). The
breakdown of respondents by country and region Myanmar 123 34 0.7 2 32 27.6
is provided in the table to the right. Laos 43 18 0.4 12 6 41.9
Southwest Asia 1,015 565 12.2 278 287 55.7
Notes | India 749 446 9.6 215 231 59.5
®The survey has been conducted since 1987, making Bangladesh 149 o1 11 34 17 34.2
tg_is yeggéh?e 2h9th versior;l. ncluded Sri Lanka 76 38 0.8 11 27 50.0
®Since , the survey has included non- .
manufacturing sectors. Pakistan 41 30 0.6 18 12 73.2
®Numbers in tables are rounded, so they do not .
necessarily total 100%. Oceania 490 279 6.0 94 185 56.9
@ Surveys in Taiwan were conducted with the assistance Australia 339 201 4.3 61 140 59.3
of the Interchange Association, Japan (1AJ). . .
New Zealand 151 78 1.7 33 45 51.7
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Survey Summary (2)

By industry category  (Firms, %) Large vs. Small and Medium-

sized Enterprises (SME) Firms by Country/Region (Firms)
d © (%)
Valid (%) ‘
Large SME
Total 2,990 1,645
Motor vehicles/Motorcycles 435 94 --
Electric machinery 420 9.1 572 302
Iron/Nonferrous metals/Metals 325/ 7.0 175 61
170 35
Chemical/Pharmaceutical 323 7.0 130 33
H [ arge
o 1313 1000
. : » SME
General machine . e =
& 17y 3 Note: The definition of “?mall and medium-sized entSerprises" 270 293
) here is based on the definition provided in Japan’s Small and
Textiles 110, 2.4  Medium-sized Enterprise Basic Act. 267 290
Precision machinery 81 1.8 Note: Industry category details are as follows: 257 140
1. Food: Foods, processed agricultural or marine products 194 106
Rubber/Leather 65 1.4 2. Textiles: Textiles (yarn, cloth, synthetic fabrics), apparel, 170 58
textile products
Wood/Pulp 44 1.0 3. Wood/Pulp: Lumber and wood products, paper and 71 48
pulp
Other manufacturing industries 302 65 4. Chemical/Pharmaceutical: Chemicals and petroleum 53 44
utacturing indu ’ products, pharmaceuticals, plastic products 21 13
5. Iron/Nonferrous metals/Metals: Iron and steel (including
-- cast and forged products), nonferrous metals and 10 8
products, fabricated metal products (including plated
- products) A
Pl e ] 950 20.5 6. General machinery: General machinery (including Southwest Asia 409 156
metal molds and machine tools) India 347 99
Transport 252 54 7. Electric machinery: Electric machinery and electronic
equipment, electric and electronic parts and components Bangladesh 14 37
Construction 168 3.6 8. Motor vehicles/Motorcycles: Motor vehicles and .
motorcycles, motor vehicle and motorcycle parts and Sri Lanka 21 17
Finance/Insurance 2.5 accessories i
114 9. Precision machinery: Precision instruments, medical Pakistan 27 3
- devices
G Rl El 106 2.3 10. Wholesale/Retail: Trading, logistics, and sales Oceania 221 58
Other non-manufacturing companies .
industries 597 12.9 11. Finance/lInsurance: Banks, insurance companies, and Australia 170 31
securities brokers
Note: Wholesale/Retail includes the sales bases of / New Zealand 51 27

manufacturing firms.
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Survey Summary (3)

Year of establishment of responding firms (by country/region)

Total (n=4,635 including 24 firms
uncertain about establishment year)
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Key Points (1) aiam

Results of the “2015 JETRO Survey on Business Conditions of Japanese Companies in Asia and Oceania”
“A lull in motivation for business expansion”

1. Companies with intention to expand business in China drop below 40% (Refer to pages 18, 19, and 20.)

Among respondents, 51.2% expect to expand business in the next one or two years, a 5.1-point decrease from the 56.3%
marked in the 2014 survey. Looking at the results by country and region, companies in China answering with “expansion” was
38.1% (down 8.4 points). The rate dropped below 40% for the first time since the survey began in 1998. Meanwhile, those
indicating that business will remain at the same level came to a slim majority with 51.3%. In ASEAN, the response rate for
“‘expansion” declined to 54.2% (down 6.1 points) as a whole. By country, Indonesia, Cambodia and Thailand saw a double-digit
decline to 51.9% (down 15.4 points), 66.7% (down 12.8 points) and 49% (down 11.9 points), respectively. In contrast, strong
intentions of expanding business were seen in Pakistan (76.7%), Myanmar (75.8%), India (74.7%), Sri Lanka (73%) and
elsewhere.

2. Biggest managerial issue: Increased wages (Refer to pages 32, 33, 69, and 70.)

Among managerial issues, increased wages was the most commonly cited at 69%. In China and Indonesia in particular, the
figures exceeded 80%. Regarding the average year-on-year rate of increase in wages for 2015, a double-digit growth was
recorded in the following seven countries: Cambodia, Indonesia, Myanmar, Laos, Pakistan, India and Vietham. Among these
countries, Myanmar, Indonesia and Pakistan are expected to continue to mark a double-digit increase for 2016. Although the
rate of China was increasing by double digits since the survey began in 2010, the growth has been slowing down by a single
digit since 2013 and is predicted to decline to 6.7% in 2016.

3. Procurement rate from China increases in ASEAN (Refer to pages 44, 46, 47, and 52.)

When asked about how they planned to reduce material costs, which generally account for 60% of production costs, 74.1% of
companies answered with “cost-cutting by increasing local procurement rate.” China’s local procurement rate is the highest in
the targeted countries and regions at 64.7%, compared to its level of 58.3% in 2010. Meanwhile, ASEAN 5 (Indonesia, Thailand,
the Philippines, Vietham and Malaysia) saw a decrease in local procurement rates compared to that of 2010, with the exception
of Vietham. In those five countries, procurement rate from China has been increasing.

Copyright © 2015 JETRO. All rights reserved. Reproduction without permission is prohibited. 6



Key Points (2) I.a

4. As inflation countermeasures, “automation and power-saving” initiatives encouraged at over 40% companies in
industries of “transportation machinery and tools” and “electrical machinery, equipment and supplies” (Refer to pages 41
and 43.)

As countermeasures toward increasing costs, “cost-cutting (e.g., administration cost and indirect cost)” (54.2%), “reconsidering
suppliers of raw materials and procurement content” (41.1%) and “raising prices of products and services” (27.4%) were selected.
Encouraging “automation and power-saving (e.g., introducing industrial robots)” marked approximately 30% in Malaysia and China
and exceeded 40% in the sectors of transportation machinery and electrical machinery, equipment and supplies.

5. Percentage of companies expecting surplus remains at same level, while varying by country and region (Refer to page
8.)

Companies expecting operating profits for 2015 to be a surplus accounted for 62.2%, which was almost at the same level as the
2014 survey (63.9%). Looking at the results by country and region, the rates for Korea (77.2%) and Taiwan (74.7%) marked the
highest, closely followed by Pakistan, Australia, the Philippines and Thailand with over 70%. Meanwhile, the rate was below 40% in
countries including Myanmar (17.7%), Bangladesh (35.4%) and Cambodia (35.8%), where many companies have shorter operation
histories than in other countries. In terms of business scale, 68.1% of large-scale companies expected a surplus, which exceeds the
rate of SMEs (51.6%) by 16.5 points. A gap of 20 or more points was seen in Vietnam and China, while the rate of SMEs surpassed
that of large-scale companies in Korea.

6. Business confidence to improve in 2016 (Refer to pages 13, 14, and 17.)

Regarding the business forecast for 2016, 44.8% of companies expect operating profits to increase, while those predicting a
downturn decreased from the outlook for 2015, down to 13.3%. The diffusion index (DI) — the proportion of businesses reporting
increased operating profits minus those reporting decreased operating profits compared to the previous year — marked 31.5 points, a
19-point increase. Among reasons for improvement, “sales increase in local markets” ranked first. In emerging countries such as
Bangladesh, Cambodia and India, the DI exceeded 60 points, representing a significant improvement of business confidence.

7.“Facilitation of trade and customs authorities” and “access to the goods market” are the expected issues for TPP

(Refer to pages 61, 63, and 66.)

Among expectations for the Trans-Pacific Partnership (TPP) Agreement cited by companies operating in the member countries of
Singapore, Malaysia, Vietham, Australia and New Zealand, “facilitation of trade and customs authorities” marked the highest at 59%,
followed by “access to the goods market.” Meanwhile, regarding the ASEAN Economic Community (AEC) projected to launch at the
end of 2015 and the Regional Comprehensive Economic Partnership (RCEP) under negotiation, almost all categories showed a
decline in expectations , compared to the 2014 survey.
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1. Operating Profit Forecast (1)
WI Operating profit forecast for 2015 (by country/region and company size)

40 60 80 100 (%) 0 20 40 60 80 100 (%)

Total (n—4,576) 15,00 AR Large (n=2,945) 68.1 12,4719,
ASEAN(n=2,280) ! SLA0H m Total SME (n=1,631) 51.6 19.7 W)
South Korea (n=202) : 0.47134 _ — —
Taiwan (n=162) | : 11,7186 Thailand e 5213823 T 17.5 00
! — - : 203
Pakistan (n=30) | ! 6.7;‘&% Taiwan Large (n=129) e 9'10,9
Australia (n=201) |7 e SME (n=33) o 15'2W
o I . S I~ 1 South Korea Large (n=167) 2 9.
Philippines (n=118) 153 127 SME (n=35) VRS 8.68:6
Thailand (n=561) . 1667 Philippines Large fﬂ;ﬁ% “,‘}' i
Malaysia (n=293) ! 12.0 = W Australia Large (n=170) RS % 8@52@
HK & Macau (n=234) | AN 20. 1 128 _ La?'\{e'E( rgn;g%; YT 2 W
Singapore (n=226) 18. 6 m Vietnam SI\;IJE (n=288)
New Zealand (n=78) 16.7 #1927 Malaysia Large (n=189)
China (n=863) 15.9 2387 HK & M L‘Z?QE §2;%923
Vietnam (n=553) 150 R, acau SME (n=60)
Indonesia (n=396) 1147 ot China e ey
India (n=440) 18|.6 ff/f[ﬁﬁ' /J Singapore Large (n=168)
Laos (n=18) 16.7 ,W ) Nt
. _ | i -
Sri Lank.a (n=38) | 316 ,.-:fj naonesia SME (n=139)
Cambodia (n=81) . YO A s India Laé‘ﬁé??gég
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Myanmar (n=34) 235 ‘Wm Cambodia SME (n=42) mwicn:mm 19,1 7

= Profit = Breakeven # L0OSS Note: Countries/regions for which n for Large/SME 2 30 m Profit = Breakeven # Loss
___

[ o A total of 62.2% of the firms expect operating “Profit” for 2015, down 1.7 percentage points (pp) from 63.9% (n = 4,711) in 2014, in contrast,
22.8% of the firms expect operating “Loss,” up 1.4 pp from 21.4% in 2014.

® By country/region, the proportion of firms expecting operating profit was highest in South Korea at 77.2%, followed by Taiwan, Pakistan,
Australia, the Philippines, and Thailand at over 70%, respectively.

® A total of 68.1% of the large enterprises expect operating profit, which was higher than 51.6% of the SMEs by 16.5 pp. The proportion of
positive forecasts was higher among large enterprises than SMEs in 11 of the 13 countries/regions, with valid responses from more than 30
companies, excluding South Korea and Singapore. In particular, the proportion of profitable firms was higher among large enterprises than
SMEs by over 20 pp in Vietham and China. In contrast, the proportion was higher among SMEs than large enterprises in South Korea.
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1. Operating Profit Forecast (2)

Proportion of profitable firms - 2008 to 2015 (by country/region)
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® In Northeast Asia (excluding China), the proportion of
profitable firms increased in South Korea, although the
proportion decreased from 2014 in Hong Kong/Macau and
Taiwan.

® In ASEANS, the proportion of profitable firms increased in four
countries excluding Indonesia. In Indonesia, the proportion
decreased by 4.4 pp from 2014, showing a four-straight-year
decrease from 2012. The proportion of profitable firms
exceeded 70% in Thailand and the Philippines.

® The proportion of profitable firms decreased from 2014 in
China (60.4%, down 3.7 pp), India (50.5%, down 2.5 pp), and
Vietnam (58.8%, down 3.5 pp).

V.
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1. Operating Profit Forecast (3) —

Operating profit forecast for 2015 (by industry) J Major industry categories by country and region

Note: Countries/regions for which n > 30
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m Profit Breakeven “ Loss

® The proportion of firms expecting operating profit for 2015 was higher in the manufacturing sector (62.6%) than the non-manufacturing sector (61.7%). In
comparison with the 2014 survey (manufacturing: 63.6 %/non-manufacturing: 64.2%), the proportion decreased by 1.0 pp in the manufacturing sector and by 2.5
points in the non-manufacturing sector.

® In the non-manufacturing sector, the proportion of profitable firms was particularly high in the finance/insurance industry (82.6%) .

® The trends by country/region of the three industries with the largest number of valid responses are as follows. In the Electric machinery industry, operating profit is
expected by 82.7% of the firms in Malaysia and by 70.9% of the firms in Thailand. In the Motor vehicle/Motorcycle industry, operating profit is expected by 75.3% of
the firms in Thailand and by 74.2% of the firms in China. In wholesale/retail, the proportion of profitable firms is the highest in Taiwan at 83.3%, followed by South
Korea, Singapore, Malaysia, Hong Kong/Macau, and Australia at over 70%, respectively.
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1. Operating Profit Forecast (4) —
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= Profit Breakeven # Loss which n > 15 = Profit Breakeven #Loss which n > 15

® The proportion of positive operating profit (forecast) was 62.7% among domestic sales-oriented firms (less than a 50% export ratio in
the operating country/region), while the proportion was 62.0% among export-oriented firms (50% or larger export ratio in the operating
country/region). The proportion of profitable firms decreased from 2014 in both types of firms.

® |In Taiwan and South Korea, the proportion exceeds 70% among both domestic sales-oriented firms and export-oriented firms.

® In Australia, New Zealand, and Cambodia, the proportion was higher among domestic sales-oriented firms than export-oriented firms by

over 10 pp. In South Korea and India, the proportion of profitable firms was higher among export-oriented firms than domestic sales-

oriented firms by over 10 pp.
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1. Operating Profit Foreca
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1. Operating Profit Forecast (6)

Operating profit forecast for 2015 I

Total (n=4,584)
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Taiwan (n=162)

Remain the same # Decrease

H Increase

survey.

® The proportion of firms expecting an “increase" in 2016 forecast exceeded 60% in Cambodia, Bangladesh, and India.

Copyright © 2015 JETRO. All rights reserved. Reproduction without permission is prohibited.

® A total of 39.9% of the firms expect an operating profit “Increase” for 2015 (from 2014), down 1.9 pp from 41.8% in the 2014 survey
(n = 4,705); the proportion of firms expecting an operating profit “Decrease” was 27.4%, up 1.7 pp from the 2014 survey (25.7%).

® A total of 44.8% of the firms expect an “Increase” for 2016, down 4.3 pp from 49.1 % in 2015 forecast in the 2014 survey. Meanwhile,
the proportion of firms expecting an operating profit “Decrease” was 13.3%, up 1.6 pp from the 2015 forecast (11.7%) in the 2014
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1. Operating Profit Forecast (7)
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Note: DI is an abbreviation for Diffusion Index, the proportion of firms expecting improvement minus the proportion
of firms expecting worsening. This figure reflects changes in business confidence.
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from 16.1 points in the 2014
survey (n=4,705). By
country/region, the DI was
higher in Pakistan, Sri
Lanka, and Myanmar.

®The 2016 DI (31.5 points)
decreased by 5.9 points
from the 2014 survey (37.4
points, n=4,701). The DI
exceeded 60 points in
Bangladesh, Cambodia,
and India.
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1. Operating Profit Forecast (8)

Operating profit forecast for 2015 I
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Operating profit forecast for 2016 I
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|
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® Increase Remain the same  # Decrease

manufacturing sector (40.6% = 37.9%).

® Compared with the 2014 survey (manufacturing: n = 2,494/non-manufacturing: n = 2,211), the proportion of firms expecting an
operating profit “Increase” for 2015 decreased by 1.3 pp in the manufacturing sector (42.9% = 41.6%) and 2.7 pp in the non-

® The proportion of firms expecting an operating profit “Increase” for 2016 decreased from the 2015 “Increase” forecast by 5.0 pp in the
manufacturing sector (49.3% = 44.3%) and by 3.5 pp in the non-manufacturing sector (48.9% = 45.4%).
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1. Operating Profit Forecast (9)

Reasons for increased operating profits forecast for 2015
(comparison with the reasons for the increase forecast for 2014 cited
in the 2014 survey) (top 5, multiple answers)

FY2015 (n=1,813) FY2014 (n=1,957)
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expansion 29.0
. [
Reduction of procurement costs %062
. 16.6
Effects of exchange rate fluctuation 14

(e.g., introduction of a cell production system) and computerized production management.

Reasons for decreased operating profits forecast for 2015
(comparison with the reasons for the decrease forecast for 2014 cited
in the 2014 survey) (top 5, multiple answers)

(%)
80

Response rate by country/region and
industry (top 5)

Country/region

' India (88.1%)

Taiwan (76.2%)
Pakistan (75.0%)
South Korea (71.6%)
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- HK/Macau (69.0%)

| China (47.4%)

Vietnam (39.5%)
Indonesia (35.4%)
Thailand (34.9%)

Malaysia (31.9%)

Note: “Improvement of production efficiency” here includes improvement of manufacturing procedures
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(e e e e e e e e -
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Increase of other expenditures 7.0
(e.g., administrative/utility/fuel costs) : 23.7
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Industry category

Finance/Insurance (76.7%)
Wholesale/Retail (76.2%)
Food (69.3%)

Construction (68.9%)
Transport (63.3%)

Textiles (52.3%)

Motor vehicles/Motorcycles
(46.8%)

Rubber/Leather (45.2%)
Electric machinery (42.9%)
Iron/Nonferrous metals/Metals
(36.4%)

Note: Countries/regions and industry categories for which n>30

Country/region

Taiwan (75.6%)

Thailand (72.9%)
Indonesia (68.4%)
South Korea(67.9%)

- India (66.2%)
" Cambodia (58.8%)

China (57.5%)
Indonesia (51.1%)
Vietnam (40.9%)

[ India (36.8%)

Industry category

Construction (82.3%)
General machinery (72.9%)
Wholesale/Retail (72.5%)
Motor vehicles/Motorcycles
(69.7%)

Electric machinery (55.3%)
Textiles (62.5%)

Motor vehicles/Motorcycles
(56.6%)

Rubber/Leather (52.9%)
Transport (51.3%)
Iron/Nonferrous metals/Metals
(51.0%)

Note: Countries/regions and industry categories for which n >10
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1. Operating Profit Forecast (10)

Reasons for increased operating profits forecast for 2016
(comparison with the reasons for increase forecast for 2015 cited

in the 2014 survey) (top 5, multiple answers)
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in the 2014 survey) (top 5, multiple answers)

Thailand (47.4%)
Indonesia (46.8%)
Malaysia (46.7%)

Vietnam (44.6%)
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20.0
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Industry category

Wholesale/Retail (83.7%)
Construction (82.8%)
General machinery (82.5%)
Finance/Insurance (80.4%)
Motor vehicles/Motorcycles
(77.0%)

Electric machinery (52.5%)
Textiles (51.1%)

Motor vehicles/Motorcycles
(47.1%)

Iron/Nonferrous metals/Metals
(46.1%)

Food (42.3%)

Note: Countries/regions and industry categories for which n>30

Country/region

' South Korea (75.0%)

Thailand (68.5%)
Taiwan (66.7%)
Singapore (55.2%)

~..| India (52.4%)
Indonesia (70.9%)

China (60.1%)
Malaysia (45.8%)
Vietnam (44.7%)

" India (42.9%)

Industry category

General machinery (76.7%)
Construction (73.9%)
Wholesale/Retail (58.6%)
Chemical/Pharmaceutical
(56.5%)

Electric machinery (56.3%)

Wood/Pulp (70.0%)

Motor vehicles/Motorcycles
(58.0%)

Transport (56.4%)

Textiles (50.0%)

Electric machinery (46.5%)

Note: Countries/regions and industry categories for which n>10
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2. Future Business Plan (1) l—

Approach to future business challenges in the next 1 to 2 years
(by country/region)

(%)
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China (n=863) NS AR e = I
HK/Macau (n=233) . B e e AT 0.4
= Expansion # Remaining the same Reduction Transferring to a third country/region or withdrawal from current local markets

O A total of 51.2% of the firms selected “Expansion” as their approach to future business challenges in the next one or two years, marking a
decrease of 5.1 pp from 56.3% in the 2014 survey (n = 4,731). In contrast, 4.9% of the firms selected “Reduction” or “Transferring to a third
country/region or withdrawal from current local markets,” up 0.4 pp from 4.5% in the 2014 survey.

®By country/region, Pakistan marked the highest proportion of “Expansion” at 76.7%, followed by Myanmar, India, and Sri Lanka at over 70%,
respectively.

@®|n China, 38.1% of the firms selected “Expansion,” down 8.4 pp from the 2014 survey. The proportion fell below 40% for the first time after 1998.
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2. Future Business Plan (2)

Proportions of firms expecting to expand in the next 1 to 2 years
(2008 to 2015)

.EAN Southwest Asia/Oceania Northeast Asia
(%) (%) (%)
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920 Myanmar 90 920
Cambodi i
v 2\ _ambodia ] L A
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Note: The survey of Cambodia started in 2010. Note: Hong Kong includes Macao from 2011.

@ Reviewing the survey results by country/region from 2008, the proportion of firms that selected “Expansion” as their approach to future business
challenges in the next one or two years increased significantly in 2010 when the global economy recovered from the downturn following the Lehman
crisis. The proportion of “Expansion” remained generally the same from 2011 to 2013, excluding several countries/regions. In 2014 and 2015, the
proportion decreased from 2013 in many countries/regions.

@ In the 2015 survey, the proportion of firms that selected “Expansion” decreased from 2014 by over 10 pp in Indonesia (-15.4 pp), Cambodia (-12.8 pp),
Taiwan (-12.8 pp), Thailand (-11.9 pp). On the other hand, the proportion increased from 2014 by over 10 pp in Pakistan (24.0 pp), Sri Lanka (12.3 pp),

and Myanmar (11.1 pp).
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2. Future Business Plan (3)

Proportions of firms expecting to expand in the next 1 to 2 years
(2008 to 2015, China and other major countries in Asia)

(%)
f__TTTRPPIN ®.... ——China
85 Tt °
e. T —@— ASEAN
’, - Indonesia
75
Thailand
65 Vietnam
- India
55
Note 1: ASEAN shows a
weighted average of nine
45 countries, excluding
46.5 Brunei.
Note 2: Figures for
China Cambodia and Laos have
35 38.1 been included in the

ASEAN average since
2010 and 2011,
respectively.

2008 2009 2010 2011 2012 2013 2014 2015

® Comparing China with ASEAN, the proportion of firms that selected “Expansion” as their approach to future business challenges in the
next one or two years was higher in China from 2008 to 2011. In 2012, however, ASEAN (61.4%) overtook China (52.3%). ASEAN has
been higher than China by around 10 pp since 2012. In the 2015 survey, the difference increased to 16.1 pp.
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2. Future Business Plan (4)

Approach to future business challenges in the next 1 to 2 years
(by industry and company size) J
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® By industry, the proportion of firms that selected “Expansion” as their approach to future business challenges in the next one or two years was higher in
the non-manufacturing (54.7%) than the manufacturing sector (48.2%).

® The proportion of firms that selected “Expansion” was especially high in Food (64.1%) in the manufacturing sector, with Communications/Software
(65.7%) and Finance/Insurance (62.7%) in the non-manufacturing sector. In Textiles and Construction, on the other hand, the proportion of firms that
selected “Expansion” was relatively low, and over 50% of the firms selected “Remaining the same.”

® By company size, large enterprises are more likely to expand their businesses than SMEs in both manufacturing and non-manufacturing sectors .

However, the proportion of firms selecting “Expansion” has decreased in both large enterprises and SMEs for three consecutive years.




2. Future Business Plan (5) —

Approach to future business challenges in the next 1 to 2 years
(by major industry and country/region) J Note: Country/region by industry categories for which n > 30
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_ . .ectric machingry 20 40 80 100
.otor vehicles/Motorcycles 20 60 (Ago Vietnam (n=45) : /,4 o 2
[ |
India (n=77) 7 /;// ThailaI‘Td (n=55) ——— ;//// /
Vietnam (n=46) ! 7 % lesysm (T_ss) —t /W GTe
Thailand (n=76) : R R ina (n=111) : 7 M‘?/ / 162 18
China (n=92) : i neral machiner (%)
Indonesia (n=65) _ / li‘ i 20 )0

Thailand (n=35) // /
mExpansion »Remaining the same Reduction - Transferring to a third country/region or withdrawal from current local markets China (n:38) /Zé/j/// W / 10 5

® Comparing major industries in countries/regions with valid responses from more than 30 companies, the proportion of firms that selected
“Expansion” as their approach to future business challenges in the next one or two years was high in Wholesale/Retail in India (81.8%) and in
Vietham (76.2%). On the other hand, “Remaining the same” exceeded 50% in Malaysia and Hong Kong/Macau.

® |In the Motor vehicles/Motorcycles industry, the proportion of “Expansion” was high in India (67.5%) and Vietnam (56.5%). In Indonesia, the
proportion of “Expansion” significantly decreased to 35.4% from the 2014 survey (75.0%), and the proportion of “Remaining the same” increased.

@ In Iron/Nonferrous metals/Metals, Chemical/Pharmaceutical, and Electric machinery industries, the proportion of “Expansion” was high in Vietnam.
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2. Future Business Plan (6)

Reasons for expected business expansion
in the next 1 to 2 years (multiple answers)

Note: Country/region for which n > 30

Sales increase

Total

Bangladesh
(n=33)

High growth

potential
Total 47.0
|nd|a ..................... 628
Indonesia  62.3
Bangladesh  60.6
Chma ................... 497
Cambodia  48.2
Vlemam ............... 459
Singapore 453
Talwan ................. 435
HK & Macau 413
Austialia 377
Philppines 6.9
SouthKorea 343
Tha”and .............. 336
Malaysia  32.3
New Zealand 30,0

Relationship with
clients
Total 20.5
Philppines  27.7
Austalia 271
Tha”and .............. 241
Chma ................... 221
Talwan ................. 217
South Korea 21,6
Singapore 214
|nd|a ..................... 195
Indonesia 191
Viemam 191
Bangladesh  18.2
HK & Macau  15.0
Cambodia  14.8
New Zealand 13.3
Malaysia 12,0

High receptivity for

high-value added
products
Total 19.1
-|— alwan ................ 406
SouthKorea  32.4
K & Macau  25.0
Chma249
Thaland 226
Austalia 212
MalaySIalgs
Smgaporel71
Indonesia 15.7
Vletnam154
|ndla143
Philppines  13.9
New Zealand 13.3
Bangladesh 9.1
Cam bOdla ............. 74

Reviewing
production and
distribution networks

Total 16.1
Bangladesh  24.2
Australa 224
Singapore 2.2
HK &Macau 213
Chma ................... 193
Talwan ................. 174
New Zealand 16.7
|nd|a ..................... 165
Indonesia 1.7
Vemam 151
Cambodia  14.8
Thaland 146
Philppines 108
Malaysa 105
SouthKorea 9.8

Reduction of costs
(e.g., procurement/
labor costs)

Total 8.1
New Zealand 16.7
Bangladesh  15.2
Tha”and .............. 128
SouthKorea  11.8
Talwan ................. 116
Austra“a ................. 94
|nd|a ....................... 92
singapore 7.7
Chma ..................... 74
Vletnam ................. 71
Malaysa 6.0
Cambodia 5.6
Philppines 4.6
Indonesia 2.9
MK &Macau 25

Deregulations
Total 3.2
Vlemam .............. 66
Talwan ................ 44
Chma ................... 43
Bangladesh 3.0
|nd,a ..................... 27
Singapore 2.6
HK & Macau 2.5
Austalia 2.4
Tha”and ............. 22
Philppines 1.5
|ndoneS|a ........... 15
SouthKorea 1.0
MalaySIa ............. 08
New Zealand 0.0
Cambodia 0.0

(%)

Easy to secure labor
force

Total 24
Phiippines  13.9
Bangladesh  12.1
Camboda 9.3
Vlemam ................. 54
IndoneSIa .............. 20
Talwan ................... 15
HK&Macau 13
Tha”and ................ 11
SouthKorea 1.0
Chma ...................... 09
|nd|a ........................ 09
Ma|ay5,a ................ 00
New Zealand 0.0
Singapore 0.0
Austala 0.0

® The most commonly cited reason for business “Expansion” was “Sales increase” at 82.9%, followed by “High growth potential” (47.0%). “Sales
increase” was selected by over 80% of the firms in many countries/regions, including South Korea (88.2%), India (86.9%), and the Philippines (86.2%).

® “High growth potential” exceeded 60% in India (62.8%), Indonesia (62.3%), and Bangladesh (60.6%).

® “High receptivity for high-value added products” was relatively high in Taiwan and South Korea, while “Easy to secure labor force” was relatively high
in the Philippines and Bangladesh.
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2. Future Business Plan (7)

Functions to expand (multiple answers) Note: Country/region for which n > 30 %
- . - - 0
. . Administrative functions
Production (high- . - " : . .
g Production A g in providing services  Function of regional
=l uunaen valfozﬁgggd (ubiquitous products) Logistics function R (e.g., shared services headquarters
P center, call center)

Total
TR s SO SO L T i AL s N o
(I\:]e:vxsloz)ealand 86.7| Thailand 40.2| Bangladesh 45.5| India 16.2| South Korea 23.5/ New Zealand 13.3| Singapore 235
@]”:ng)‘"a 82.1| China 39.1| Vietnam 42.4| Indonesia 15.5| China 16.2| Cambodia 12.2|HK & Macau ~ 14.1
'(*n'if‘g;\"acau 82.1| Malaysia 36.4| Thailand 28.8| Philippines 15.4| Thailand 11.4| Australia 11.9 China 10.6
(Sr:zgl;ilg;)re 81.7| South Korea  34.3| Cambodia 28.6| Bangladesh 15.2| India 11.0| Taiwan 10.1} India 8.5
ﬁ]"zultgsorea 79.4| Vietnam 33.7| Malaysia 27.1| Cambodia 14.3 Taiwan 10.1 India 8.8| Cambodia 8.2
(Tna:névg)n 73.9| Taiwan 31.9| Indonesia 25.5[ Australia 14.3| Malaysia 10.1 Singapore 8.7| New Zealand 6.7
I(?EIC?ZS) 71.3| Indonesia 31.0| India 25.3| Taiwan 13.0f New Zealand 10.0| China 7.8 Malaysia 6.2
I(?]gcz)r(l)%?a 63.5| Philippines 30.8| Philippines 23.1) Singapore 13.0| Vietnam 7.6| HK & Macau 7.7| Australia 6.0
g]hzlggz) 62.1| India 29.0| China 22.1) HK & Macau 10.3| Indonesia 7.0| South Korea 6.9| Thailand 5.2
(I\glga)ysia 57.4| New Zealand  26.7| New Zealand 16.7| Vietnam 9.9| Singapore 7.0[ Indonesia 6.5| Taiwan 4.4
(Tnh:az";"{‘)d 54.2/Cambodia  24.5| Australia 13.1 Thailand 9.6| HK & Macau 6.4| Thailand 6.3 SouthKorea 3.9
e 31 HK&M ................... 244 ShKlOS Ch ................................ 87Ph| ..... s 6 2 Ph| ...... : 628 ........ |d ..... h ............. 30
(n=49) 5 acau outh Korea ina . ilippines ilippines anglades
(Bna;nsgsl‘)aldesh 51.5| Bangladesh 24.2| Taiwan 10.1| South Korea 7.8| Australia 3.6/ Bangladesh 6.1/ Indonesia 3.0
(I;:glg)plnes 47.7| Australia 22.6| HK & Macau 5.1 New Zealand 6.7| Bangladesh 3.0| Vietnam 5.5[ Vietnam 2.0
(\r{':egzzgn 42.4)| Singapore 16.5| Singapore 2.6| Malaysia 6.2| Cambodia 2.0| Malaysia 4.7 Philippines 0.0

® In a multiple-choice question on specific functions to be expanded as asked to firms expecting business expansion, “Sales function” (62.4%)

was most frequently cited, followed by “Production (high-value added products)” (31.9%) and “Production (ubiquitous products)” (24.5%).
® “R&D” was more commonly cited in South Korea (23.5%) than other countries/regions, followed by China (16.2%).
® “Function of regional headquarters” was the highest in Singapore (23.5%), followed by Hong Kong/Macau and China.
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2. Future Business Plan (8)

Functions to be expanded (by country, 2012 to 2015)

| Production Production
ales function N )
ubiquitous products high-value added products
%) (o) ubiq P ) (901G P )
80 50 45
75
.’ '~ 45 |
’ T~ _.® 718
70 , ®=— | m 424 40
’ 40 - Sl
65 : A -
J A 635 -

o = 621

60 Y 35 X 35
_ v Q\
’*,_-u—z =X~ - . \
55 _ Z,7 Ve 54.0 \ \
s 7 30 —N

x 7 . VN _ & T 288
50 W 30

& e - M 255 .

.._.. 25 \‘ -~ P - & )
45 — N \i5-3 ;

""""""""" m 424 22.1 ¢
40 T T T 20 T T T 25 T T T
2012 2013 2014 2015 2012 2013 2014 2015 2012 2013 2014 2015
—&— China ------ Vietham --4--Indonesia —&— China -+ Vietnam —— China ----l--- Vietham --4--Indonesia
Indonesia = % = Thailand

= % = Thailand = @— India = % = Thailand = ®— India

- @ India

® The proportion of firms intending to expand “Sales function” remains at a high level in India (71.3%). The proportion increased from the 2014
survey by 6.9 pp in Indonesia and by 4.6 pp in China.

® The proportion of firms intending to expand “Production (ubiquitous products)” is increasing in Vietnam, but the proportion decreased in
Indonesia, China, Thailand, and India.

® The proportion of firms intending to expand “Production (high-value added products)” remains at around 40% in Thailand and China. On the
other hand, the proportion decreased from the 2014 survey in Vietnam, Indonesia, and India.
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2. Future Business Plan (9)

Reasons for the future reduction, (%)
transfer or withdrawal (multiple answers)
. Non-
(%) Manufacturing manungturing Large SME
0 20 40 60 80 Sales decrease 67.1 64.9 67.8 64.5
Sales decrease , : i s
. | | 67.1 (e.g., procurement/labor 55.0 39.2 47.1 52.7
Increase of costs 50, costs)
(e.q., procurementllabor costs) L
1 : Low growth potential 32.9 39.2 38.0 31.2
Low growth potential : 1225 7%= OO
- 6.4 Reviewing production and
Reviewing production and 132 distribution networks 15.7 8.1 14.1 11.8
dlstrlbutlon networks ‘j-'5.9 ..................................................................................................................................................................
) o ) | Relationship with clients 12.1 12.2 9.1 16.1
Relationship with clients 8.8
1:;.6 ..................................................................................................................................................................
| Difficulty in securing labor
Difficulty in securing labor force 13 .28 force 10.7 — = sl
1.8 |l AR
Low receptivity for high-value Low receptivity for high-value 12.9 6.8 10.7 10.8
added products % 159 e O S s ——————————
o o Total (n=214) o _
Tightening of regulations 44 Tightening of regulations 7.9 9.5 7.4 9.7
1 13.6 ASEAN (NZ68) | e
Others 111’ 86 China (n=88) Others 12.9 18.9 18.2 10.8
b | |

® In a multiple-choice question on the reason for business “Reduction” or “Transferring or withdrawal,” “Sales decrease” (66.4%) was most commonly
cited, followed by “Increase of costs” (49.5%).

® |n comparison between ASEAN and China, the proportion of firms was higher in China than ASEAN in all items. In particular, the proportion of firms
that cited “Increase of costs” was higher in China than ASEAN by 13.6 pp.

® By industry, the proportion of manufacturing industries that cited "Increase of costs,” “Reviewing production and distribution networks,” and “Low

® By company size, SMEs cited “Relationship with clients” more frequently than large enterprises, with a difference of 7.0 pp. On the other hand, large
enterprises cited “Low growth potential” more frequently than SMEs, with a difference of 6.8 pp.

receptivity for high-value added products” was higher than the proportion of non-manufacturing industries by 15.8 pp, 7.6 pp, and 6.1 pp, respectively.

—
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2. Future Business Plan (10)

Approach to future business challenges of Japanese-affiliated firms
in Chinain the next 1to 2 years

(%)

FY2011 (n=894)
FY2012 (n=853)
FY2013 (n=931)
FY2014 (n=970)
FY2015 (n=863)

BB TE, T
B e A0 L8
e Y
e R
B B g BB

) o0 O
0
® Expansion # Remaining the same Reduction Transferring to a third country/region or withdrawal from current local markets 0 30 dona
z a
Reasons for reduction, transferring or withdrawal (%) Breakdown of firms that responded reduction, :
0 20 40 60 80 100 transferring or withdrawal =
Sales decrease | D o
Increase of costs ang
(e.g., procurement/labor costs) | %0 :
0
Low growth potential [
Low receptivity for high-value 68 firms (12.3%) /
R O
added products ; Textiles 6 (23.1%) 4.3%

. . . N B O
Reviewing production and Electric machinery 20 (18.0%) ;
distribution networks » Iron/Nonferrous S

metals/Metals 10 (16.1%)
Difficulty in securing labor force [ . Precision machinery 4 (14.8%)
SIS General machinery 4 (10.5%) he
Tightening of requlations Chemical/Pharmaceutical 5 (7.2%) angaong =
g 9 9 R Motor vehicles/Motorcycles 5 (5.4%) \ 4
4.8% Q
: . - - 23 (7.4% % 9.8%
Relationship with clients |~ (7.4%)
22 Transport 5 (11.1%) Note: Industries, provinc nicipalities three
: or more firms that selected “Reduction” or
Others | Wholesale/Retail 10 (8.6%) “Transferring or withdrawal”

— Note 2: The percentages in the parentheses indicate the proportion of firms which selected “Reduction” or
mFY2015 (n=88) »FY2014 (n=72) “Transferring or withdrawal” to the number of responding firms in respective industries or provinces/municipalities.

® As the approach to future business challenges in the next one or two years, 91 firms in China (10.5%) selected “Reduction” (8.8%) or “Transferring
to a third country/region or withdrawal from current local markets” (1.7%), marking a slight increase of 3.0 pp from 2014. Meanwhile, “Expansion”
decreased by 8.4 pp to 38.1%.

® |n a multiple-choice question asking the reason for business “Reduction” or “Transferring or withdrawal,” “Sales decrease” (67.1%) increased by 6.0
pp from 61.1% in the 2014 survey. This is followed by “Increase of costs” (63.6%) and “Low growth potential’(36.4%).

® By industry category, the manufacturing sector (12.3%) selected “Reduction” or “Transferring to a third country/region or withdrawal from current

local markets” more commonly than the non-manufacturing sector (7.4%). In particular, the proportion was high in Textiles (23.1%) and Electric

machinery (18.0%).
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2. Future Business Plan (11)

Changes in the number of employees

(Changes in a year-on-year comparison, future plans, by country/region)J

Local employees Year-on-year

8|0 100

oo J0tal (n=4,536) S
( Caos (n=17) 204 59
\__ Pakistan (n=28) 250148
India (n=436) 32.8 73
Myanmar (n=32) 344 ":9"!1
Bangladesh (n=48) A6
Vietnam (n=550) NAZEY
Cambodia (n=84) \ 3
Indonesia (n=388) #2AASS
South Korea (n=204) | 1420

Philippines (n=117) : A4,
Taiwan (n=163) NALTS
Sri Lanka (n=38) | /15: 4
Malaysia (n=291) e I
Thailand (n=554) el
Singapore (n=224) | »1071
HK & Macau (n=235) 2007/
Australia (n=199) OO AIE6
China (n=851) I%M/f \
New Zealand (n=77) W, | }:Iﬁ"ﬁrj
Large (n=2,921) WABAS
SME (n=1,615) ! /A S

® Increase no change #Decrease

(~~ "Myanmar (n=31)
: India (n=431)
i Laos (n=17)
' Bangladesh (n=49)

Plans for the next one year (%)

Total (n=4,447)

Cambodia (n=80)

Sri Lanka (n=37)
Vietnam (n=540)
Pakistan (n=29)
Philippines (n=117)
Taiwan (n=160)
Indonesia (n=377)
South Korea (n=202)
Malaysia (n=291)
Singapore (n=217)
Thailand (n=546)
China (n=829)
Australia (n=194)

HK & Macau (n=226)
New Zealand (n=74)

Large (n=2,868)
SME (n=1,579)

471

m Increase no change # Decrease

and Pakistan.

employees in the next one year was relatively high at 20%.
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® Regarding year-on-year changes in the number of local employees by country/region, over 60% of the firms selected “Increase” in Laos

® The proportion of firms planning to “Increase” the number of local employees in the next one year was highest in Myanmar (71.0%),
followed by India, Laos, and Bangladesh, at over 60%, respectively.
® [n China, over 30% of the firms selected “Decrease” in a year-on-year comparison. The proportion of firms planning to “Decrease” local
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2. Future Business Plan (12)

Changes in the number of employees _
(Changes in a year-on-year comparison, future plans, by country/region)

Year-on-year Plans for the next one year

Japanese expatriates

(%) (%)
0 20 40 60 80 100 0 20 4.0 6|O 8|O 100
Total (n=4,483) | ; 688 N ___Jotal (n=4,411) [N NNNNNNTTNNN \AAVLE
Myanmar(n=32) | ] | 59.4 | 94 I Myanmar(n=31) | : b 67.7 | 32
Sri Lanka (n=38) _ : 684 NNV \ Bangladesh (n=49) 77 A 714 . 44
Indonesia (n=387) | : : 65.9I \ 134 Sri Lanka (n=37) | : : 73.0 ; 81
Vietnam (n=546) | ; \ 65.8 | | 14.7 India (n=434) | | | 70.7 | , 12.2
India (n=435) | | | 68.5I | 12.4 Laos (n=15) | | | 80.0 : | 6.7
Philippines (n=116) | | : 72.4I |,-—,—,12'—,3 Pakistan (n=23) | \ : 87.9 |
Malaysia (n=291) | \ . 65.0 £ A8.2° 4 Cambodia (n=77) | | WO, , 1¥.7
Bangladesh (n=48) | | | 75.0I : 8.3 Malaysia (n=288) | | | 70.5 | | 174
Singapore (n=221) | | ; 67.0 | | 16.7 Vietnam (n=541) | | | 72.6 | | 16:1
Cambodia (n=80) | \ \ 72.5 | | 113 Philippines (n=117) | , : 76.1 | , 12:8
Thailand (n=546) | | | 70.0 | : 145 Indonesia (n=379) | | I70.2 ; | 195
Laos (n=15) | . NN N33 Thailand (n=533) | ; 70.2 : AT
Pakistan (n=23) | | \ 87.(|) | Singapore (n=217) | | | 73.7 | | 16.6
Australia (n=197) | | | 73.1 | 4___15'2 Taiwan (n=159) | | I74.8 ; i 1 §£_“
HK & Macau (n=231) | . 67.1 : 6 Pk China (n=821) [&I5 ; 67.7 : SIS AL
China (n=838) | | (|55.9 | V23800 HK & Macau (n=225) [8.6 | I82.7 \ | 13:8
South Korea (n=203) | : | 77.8 \ | 12.8 South Korea (n=202) [38.5 | I80.7 | : 15.8
Taiwan (n=161) | | | 77.0 \ | 14.3 Australia (n=192) 2.6 | I84.4 | | 13.0
New Zealand (n=75) [15.3 | | 86.7 | | 8.0 New Zealand (n=71) [1.4 | | 91.6 | | 7.0
Large (n=2,905) | | | 65.6 \ | 17.4 Large (n=2,860) | I71.0 | | 20.2
SME (n=1,578) : 747 14.0 SME (n=1,551) , DN 135
Increase no change Decrease Increase no change Decrease
® Regarding changes in the number of Japanese expatriates by country/region, “No change” was most frequently selected in all
countries/regions in both year-on-year comparison and in plans for the next one year.
® |n a year-on-year comparison, approximately 20% of the firms selected “Decrease” in China, Hong Kong/Macau, and Malaysia.
® As for plans for the next one year, over 20% of the firms selected “Increase” in Myanmar and Bangladesh. On the other hand,
“Decrease” accounted for 27.8% in China.
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2. Future Business Plan (13)

Localization of corporate management )
Measures to encourage the localization of corporate Problems in promoting management localization (multiple answers)(%)
management (multiple answers) (%) 0 20 40 60 80
0 20 40 60 80 g Difficulty in reducing t_he number of Japanese :
| | | ! @ expatriate staff
To strengthen system to train/cultivate local 67.1 S Inadequate language skills of Japanese expatriate
human resources by focusing on localization of 70.1 g staff (English and local languages)
bl
corporate management i 61.5 B Insufficient management capabilities of Japanese [FESEEEEEI
5 .
To assign local staff to a general manager/ M.%Z ) 5 . e>-<patr|ate §taff .
manager position 9 =1 Little progress in delegating authority from the
. 2 headquarters to local offices
To encourage mid-hiring activities to obtain o L
competent local staff by focusing on o Shortage of positions to be allocated to local staff
localization of corporate management s ’ .
< Disagreement over policy for recruitment between
To reform personnel systems, such as a merit- s local office and headquarters
based promotion system, by focusing on g
localization of corporate management @  Otherissues with the headquarters/Japan side
To strengthen R&D capacity to develop quality Insufficient performance/awareness among local 6611.%
of products/services for local markets staff 599
Difficulty in recruiting local candidates for
To assign local staff to an executive position = executive positions
9 p v Insufficient capabilities for local planningand |© ===
IS marketing
To strengthen authority in local office to allow L Inadequate language skills of local staff (Japanese
them to make their decision for sales strategy .dc’ and English)
< A high turnover rate of local candidates for | ==
To delegate authority to local office from = executive positions
headquarters 2 Insufficient capabilities to develop local products
A and services
No particular actions are taken Other issues with the local side
. o m 8.9
To obtain human resources/management 22% There is no particular issue 895_37
resources through M&As {5 T 12
. Others [ 1.2
25 o8
Others 2.7 No particular actions will be taken | 0.5
2.3 0.7
u Total (n=4,532) = Large (n=2,929) SME (n=1,603) = Total (n=4,111) = Large (n=2,701) SME (n=1,410)

® As measures to encourage the localization of corporate management, “to strengthen system to train/cultivate local human resources by focusing on localization of
corporate management” (67.1%) and “to assign local staff to a general manager/manager position” (46.1%) was cited most commonly. By company size, large
enterprises cited “to assign local staff to a general manager/manager position” more frequently than SMEs, with a difference of 18.9 pp. “To reform personnel systems,
such as a merit-based promotion system, by focusing on localization of corporate management” and “to strengthen system to train/cultivate local human resources by
focusing on localization of corporate management” were also cited by large enterprises more frequently than SMEs, with a difference of nearly 10 pp.

® As “problems in promoting management localization,” a large proportion of firms cited local-side problems such as “Insufficient performance/awareness among local
staff.”
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2. Future Business Plan (14)

Alternative system to produce/supply goods

domestically or abroad

(%)

100

80 +—

60 +—

40

20

FY2013
(n=4,347)

"Yes (by country/region)

Cambodia (n=73)

China (n=830) |

Bangladesh (n=49)

Malaysia (n=271) |
Philippines (n=112) |

South Korea (n=196)

Vietnam (n=536) |

Singapore (n=223)

Thailand (n=547) |

Laos (n=18)

HK/Macau (n=229) |
India (n=427) |
Australia (n=195) |

Indonesia (n=374)

Taiwan (n=161) |
New Zealand (n=77) |
Pakistan (n=28) |

Myanmar (n=32)

Sti Lanka (n=34) |

55.9

FY2015
(n=4,412)

FY2014
(n=4,506)

mYes No

20 40

-llIlIIlll-l--l--l-l--l--lllllllll-l-l--l-l--l--lllll 5-
515
. 51.0
SEEEEESESEESSESESSESSSSESSESSSSESSESSEEEEEEEEEEEEE 50'6
SEEEEEEEEEEEEEEEEEEEEEEEEEEEENEEENEEEENEEEEEEEE 491

: 485

SISSSSSSSSSSSSSSSESSESSSSESSSSNSSSNSEEENEEEEEEE
EEEEEEEEEEEEEESEEESEEEEEEEEEEEEEEEEEEEEEEEEEE 46.6

44.8

EEEEEEEEEESESEEEEEEEEEEEESEEEEEEEEEEEEEEEEE 44_8
SEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE 44.4

: 44.1

43.1

9
6
a
L

v
(%)
60

5
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(%)

Manufacturing total (n=2,388)
Rubber/Leather (n=64)
Chemical/Pharmaceutical (n=316)
Electric machinery (n=405)
Motor vehicles/Motorcycles (n=423)
Precision machinery (n=79)
Iron/Nonferrous metals/Metals (n=323)
Textiles (n=108)
General machinery (n=166)
Wood/Pulp (n=44)
/ Food (n=168)
Non-manufacturing total (n=2,024)
Finance/Insurance (n=103)
Wholesale/Retail (n=894)
Communications/Software (n=102)
Transport (n=216)
Construction (n=153)

Note: Excluded “other manufacturing” and “other non-manufacturing”

Alternative country to produce/supply goods (multiple answers)%o)

Alternative country
Japan China Thailand
809 127 124
China (n=830) 38.0 35 13.4
Thailand (n=547) 35.1 14.1 0.7
Vietnam (n=536) 32.1 14.9 14.4
India (n=427) 29.7 15.0 21.3
Indonesia (n=374) 25.9 11.8 16.0

Note: Countries for which n > 300; "China“ selected as China’s alternative country
and "Thailand" selected as Thailand’s alternative country show the percentage of
firms that selected “Operating country and/or within its regions,” respectively.

® A total of 45.0% of the firms have set up an alternative system to produce/supply
goods domestically or abroad.

® By industry, the proportion of firms having an alternative system was the highestin
Rubber/Leather at 75.0%.

® Japan (30.9%) was most frequently cited as an alternative country, followed by

China (12.7%) and Thailand (12.4%).
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3. Management Matters (1)

Problems common to all regions (top 10, multiple answers)

9

10

(%)
- sots o4 chage  Byindusty | Bycompanysize
" (%) (%) (points) | Manufactuing g Large  SME

Wage increase 69.0 72.2 -3.2 75.4 61.7 69.2 68.5
Difficulty in quality control 52.9 46.0 6.9 52.9 - 50.1 56.7
Quality of employees 48.6 48.4 0.2 51.8 45.1 47.6 505
Competitors’ market shares are
growing (cost-wise competition) ikt LA -8 48.1 48.0 52.7 39.8
Difficulty in local procurement of raw
materials and parts 435 44.6 -1l 43.5 - 41.3 46.4
Difficulty in developing in new clients 380 378 0.2 35.4 410 36.2 413
on market
No more room for cost-cutting 37.9 38.9 -1.0 37.9 - 39.2 36.3
Major clients requesting lower prices 37.5 38.9 -14 43.7 30.6 37.7 37.1
Sluggishness in major sales markets 37.0 29.0 8.0 39.5 34.2 39.1 33.2
(consumption downturn)
Complicated customs clearance 34.9 35.4 .05 418 27.0 350 347

procedures

® “Wage increase” (69.0%) was most frequently cited as a management matter, followed by “Difficulty in quality control” (52.9%). In
particular, over 70% of the firms cited "Wage increase" in China (84.3%), Indonesia (80.5%), Vietham (77.9%), and India (70.3%).

® By industry category, manufacturing industries cited “Wage increase,” “Major clients requesting lower prices,” and “Complicated
customs clearance procedures” more commonly than non-manufacturing industries, with a difference of over 10 pp.

® By company size, large enterprises cited “Competitors’ market shares are growing (cost-wise competition)” more frequently than SMEs,
with a difference of 12.9 pp, while SMEs cited “Difficulty in quality control” and “Difficulty in local procurement of raw materials and parts”
more commonly than large enterprises, with a difference of over 5 pp.
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3. Management Matters (2)

Problems common to all regions (top 10, multiple answers, response rate for each country/region)

Wage increase

0

Total (n=4,540)
China (n=859)
Indonesia (n=385)
Vietnam (n=544)
India (n=438)
Myanmar (n=32)
Singapore ]
(n=224) |

South Korea
(n=204)

HK/Macau
(n=233)

Laos (n=18)
Australia (n=195)
Malaysia (n=294)
Cambodia (n=83)
Thailand (n=557)

Pakistan (n=30)

Bangladesh ]
(n=49)

Sri Lanka (n=37)

New Zealand |
(n=78)

Taiwan (n=162)

Philippines ]

25 50 75 100

69.0

84.3

80.5

77.9

70.3

68.8

67.7

67.0

66.7

66.2

63.3

62.7

60.1

53.3

53.1

48.7

39.7

33.3

314

(n=118)

Difficulty in quality

control

0 25 50 75 100

Total (n=2,344)
Sri Lanka (n=11)
China (n=542)
Cambodia (n=33)
Malaysia (n=161)
Laos (n=12)
Thailand (n=349)
Vietnam (n=356)
Indonesia (n=223)
Pakistan (n=17)

Philippines (n=77)

Bangladesh ]
(n=34)

India (n=200)
Taiwan (n=55)
HK/Macau (n=46)

Singapore (n=42)

South Korea ]
(n=96)

Australia (n=56)

New Zealand

(n=32)

52.9

63.6

61.4

60.6

58.4

58.3

58.2

55.6

55.2

52.9

52.0

48.5

41.8

32.6

Quality of employees

0

Total (n=4,540)
Laos (n=18)
Cambodia (n=83)

Indonesia (n=385)

Bangladesh ]
(n=49)

China (n=859)
Malaysia (n=294)
Thailand (n=557)
Vietnam (n=544)

Myanmar (n=32)

Philippines ]
(n=118)
India (n=438)

HK/Macau
(n=233)

Pakistan (n=30)

Singapore ]
(n=224)

Taiwan (n=162)

South Korea ]
(n=204)

Sri Lanka (n=37)
Australia (n=195)

New Zealand ]

(n=78)

25 50 75 100

I 48.6
| 72.2
60.2
58.7
57.1
55.5
51.7
51.0
J 50.2
J 50.0
J 50.0
| 48.0
41.2
40.0
38.8
37.7
36.8
35.1

31.8
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Note: Countries/regions f hi

Competitors’ market shares
are growing (cost-wise

competition)

0 25 50 75 100

—_
Total (n=4,524) 48.1
Myanmar (n=32) - 65.6
India (n=436) - 63.5
So(t;tgzlég;ea | , 57.6
Saspore
China (n=854) 50.7
Taiwan (n=163) - 45.4
Vietnam (n=543) - 453
Indonesia (n=385) - 44.9
H('fgagc;“ 448
Malaysia (n=290) 445
Thailand (n=554) - 43.9
Australia (n=198) - 43.4
Pakistan (n=30) - 40.0
e || a0
Nev(vnisgl)and 385
Cambodia (n=82) 37.8
Laos (n=16) - 375
Ba?ngzligt)ash 0.7
Sri Lanka (n=37) 324

(%)

Difficulty in local
procurement of raw

materials and parts
0

Total (n=2,344)

Cambodia (n=33)

Bangladesh ]
(n=34)

Vietnam (n=356)
Sri Lanka (n=11)
Philippines (n=77)
Indonesia (n=223)
Pakistan (n=17)
India (n=200)
Laos (n=12)
Malaysia (n=161)
Thailand (n=349)
Singapore (n=42)
China (n=542)
Taiwan (n=55)

HK/Macau (n=46)

South Korea
(n=96)

Australia (n=56)

New Zealand

25 50 75 100

43.5

72.7

52.9
52.5

50.0

39.0
31.0
30.4

| 21.8

| 217

125

125

(n=32)
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3. Management Matters (3)

Problems common to all regions (top 10, multiple answers, response rate for each country/region) %)
0

Note: Countries/regions f hi

Sluggishness in major sales

markets (consumption Complicated customs

No more room for Major clients
clearance procedures

Difficulty in developing in

new clients on market cost-cutting requesting lower prices downturn)
0 25 50 75 100 0 25 50 75 100 0 25 50 75 100 0 25 50 75 100 0 25 50 75 100
- -4 -4 T ‘—_—
Total (n=4,524) 38.0 Total (n=2,344) 37.9 Total (n=4,524) 375 Total (n=4,524) 37.0 Total (n=4,417) 34.9
Myanmar (n=32) 46.9 China (n=542) 54.2 Pakistan (n=30) | 500 Thailand (n=554) 52.4 Indonesia (n=380) 57.9
HK/Macau | | - South Korea | o (= | i I
(n=232) 44.8 SOL(lrgrnggea 47b (1=203) | 46.8 Indonesia (n=385) | I 49l6 India (n=434) 56.9
i = 1 i - i = Bangladesh |
China (n=854) | 44.7 Malaysia (n=161) 166 China (n=854) . 44.7 Taiwan (n=163) - | 47.2 (ng: 28) 56.3
Tai =163 : ] ia (n= Australia (n=198 . . _
aiwan (n ) | 429 Singapore (n=42) 105 India (n=436) | 44.7 ustralia (n ) | 424 Vietnam (n=536) 55.8
Singapore 1 . Singapore 1
41.1 = 42.4 : _
(n=224) | __ Taiwan (n=55) 0.0 Thailand (n=554) | 39.5 (n=224) Cambodia (n=76) 47.4
Ba?ng_'jg‘;sr’ 40.8 ‘ 11 Taiwan (n=163) 36.2 China (n=854) 40.4 Philippines 39.3
= Australia (n=56) 35.7 i . (n=117) ’
i = 1 | HK/Macau South Korea
Thailand (n=554) 40.1 o 35.8 - 39.9 China (n=834 39.1
. Indonesia (n=223) 33.2 (n=232) T (n=203) T ( ) - '
Malaysia (n=290) 39.0 1 Malaysia (n=290) 345 Malaysia (n=290) 38.3 Laos (n=18) 38.9
1 Vietnam (n=356) 33.2 1 1 ]
South Korea 74 . HK/Macau
(n=203) o 526 ‘ 1 Indonesia (n=385) 34.3 (n=232) 358 Pakistan (n=28) 32.1
Thailand (n=349) 33.0 1 ]
Indonesia (n=385) 35.1 4™ Vietnam (n=543) 33.9 Laos (n=16) 31.3 Myanmar (n=31) 29.0
1 HK/Macau (n=46) 30.4 ) 1 1 .
) B Singapore New Zealand
Vietnam (n=543) 34.4 ] (ngzg 0 | 330 (n=78) | 282 Thailand (n=547) 27.4
_ 1 Cambodia (n=33) 30.3 Philiopines | ) gy
India (n=436) 34.4 | (n=plp18) 30.5 Vietnam (n=543) | 245 Malaysia (n=256) 18.4
1 New Zealand 28.1 1 ]
Sri Lanka (n=37) 32.4 (n=32) ' Australia (n=198) 29.3 India (n=436) 21.3 Sri Lanka (n=36) 16.7
Philippines | Philippines (n=77) 2417 New Zealand | - | 1
. Cambodia (n=82 20.7 South Korea
(n=118) 3p-2 . J (n=78) ] 28.2 ( ) 1 0 (n=201) 14.4
o Pakistan (n=17) 235 Bangladesh Philippines i
Cambod 82 ) 20. New Zealand
ambodia (n=82) | 30.5 . | | (n=49) . 26.5 (n=118) 0.3 (n=78) 12.8
New Zealand Banglades 20.6 ) ’ _
(n=78) 29.5 (n=34) : Sri Lanka (n=37) I 243 Sri Lanka (n=37) | 189 Taiwan (n=160) 11.3
Laos (n=16) J 25.0 India (n=200) 20.5 Cambodia (n=82) | 220 Bang_lz:;esh 184 Singapore ds
| ] ] (n=49) (n=222) | :
Australia (1=198) | | 242 Sri Lanka (n=11) 182 Laos (n=16) | | 125 Pakistan (n=30) 167 HKIMacau | g ¢
] i ] i (n=221) :
Pakistan (n=30) 10.0 Laos (n=12) 8.3 Myanmar (n=32) | 3.1 Myanmar (n=32) 6.3 Australia (n=194) 8.3
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3. Management Matters

Problems by country/region (top 5, multiple answers),

. 2015 2014
SI n g ap ore survey (%) survey (%)
1 Wage increase (n=224) 68.3 72.9
2 Competllt.ors mfrket shares are growing (cost-wise 52 7 545
competition) (n=224)
3 Increase in financing costs (n=42) 42.9 35.6
4 Slugglshness_ln major sales markets (consumption 424 26.9
downturn) (n=224)
5 Personilel costs of Japanese (expatriate) officers and 42.0 36.3
staff (n=224)
. 2015 2014
M al ays 1a survey (%)  survey (%)
1 Wage increase (n=294) 63.3 68.9
Volatility of the local currency’s exchange rate against
2 the US dollar (n=292) e
3  Difficulty in quality control (n=161) 58.4 44.4
4 Quality of employees (n=294) 51.7 50.5
5  No more room for cost-cutting (n=161) 46.6 55.6
. 2015 2014
Th al I and survey (%)  survey (%)
1  Wage increase (n=557) 60.1 70.2
2  Difficulty in quality control (n=349) 58.2 52.0
Sluggishness in major sales markets (consumption
3 downturn) (n=554) 52.4 425
4  Quality of employees (n=557) 51.0 50.4
5 Competitors’ market shares are growing (cost-wise 43.9 478

competition) (n=554)
Notel: Top 5 responses are listed above, except for “no particular problem.”

Note2: Orange-highlighted items are not included in the top 10 common problems in “3. Management Matters (1). ” Red-highlighted items increased by 10 pp or more from 2014. Blue-

highlighted items decreased by 10 pp or more from 2014.

(4)

- 2015 2014
Indo nesia survey (%) survey (%)
1 Wage increase (n=385) 80.5 83.8
Volatility of the local currency’s exchange rate
2 against the US dollar (n=384) HUE B
3 DIffICU|t)iIn local procurement of raw materials and 61.0 61.1
parts (n=223)
4 Quality of employees (n=385) 58.7 56.3
5 Time-consuming customs procedures (n=380) 58.7 62.7
2015 2014

Vietnam

1 Wage increase (n=544)

survey (%)

Difficulty in local procurement of raw materials and
parts (n=356)

5 Quality of employees (n=544)

Philippines

Difficulty in local procurement of raw materials and
parts (n=77)

2015
survey (%)

2014
survey (%)

Competitors’ market shares are growing (cost-wise
competition) (n=118)
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2015 2014
3. M ment Matt 5) e
[l an ag e e n a e rS ( ) 1 le_flculty in local procurement of raw materials and parts 70.6 400
: . (n=34)
Problems by country/region (top 5, multiple answers) - PUPUNNWIN NI I G
~— — — ~—— — 2 Quality of employees (n=49) 57.1 68.4
Indi 2015 2014 3 Complicated customs clearance procedures (n=48) 56.3 55.3
ndia SUIVEY (70)  SUIVEY (J0) | o o e S C S smsmsmee
4 Wage increase (n=49) 53.1 60.5
1  Wage increase (n=438) 70.3 T T | T e e e e e e e e e e e e
————————————————————————————————————————————————————————————————————————————————— 5  Difficulty in quality control (n=34) 50.0 48.0
2 Competitors’ market shares are growing (cost-wise 63.5 P N
competition) (n=436) : : 5  Time-consuming customs procedures (n=48) 50.0 57.9
Tax burdens (i.e. corporate taxes and transfer pricing . 2015 2014
3 iaxes) (n=436) 57.1 54.9 Cambodia survey (%)  survey (%)
4  Complicated customs clearance procedures (n=434) 56.9 60.8 4  Difficulty in local procurement of raw materials and parts 727 79.0
————————————————————————————————————————————————————————————————————————————————— (n=33) ’
5  Difficulty in local procurement of raw materials and 525 2 s
parts(n=200) : ) 2 Wage increase (n=83) 62.7 80.0
. 2015 2014 3 Difficulty in quality control (n=33) 60.6 36.8
Pakistan SUNVEY (%)  SUIVEY (J0) | = o o o o o o e e e e e e e e e e e e e
4 Quality of employees (n=83) 60.2 60.0
1  Power shortage or blackout (n=17) 64.7 B50.0 | e e e e e e e e
"""""""""""""""""""""""""""""""""""""""""""""""" 5 Difficulty in recruiting middle management staff (n=83) 54.2 45.0
2 Wage increase (n=30) 53.3 42.1
3 Difficulty in quality control (n=17) 529 333 Laos s 0 sutves (%)
3 (Dniifilc7u)lty in local procurement of raw materials and parts 52.9 50.0 1 Quality of employees (n=18) 72.2 46.2
T T 0 2 Wage increase (n=18) 66.7 61.5
5  Major clients requesting lower prices (n=30) 50.0 278
3 Employee retention rate (n=18) 61.1 38.5
: 2015 0 ettt
Sri Lanka survey (%)  survey (%) 4 Difficulty in quality control (n=12) 58.3 66.7
1 Difficulty in quality control (n=11) 63.6 46.2 5 Difficulty in local procurement of raw materials and 50.0 50.0
""""" T e e e e parts(n=12)
Difficulty in local procurement of raw materials and
1 parts(n=11) 63.6 61.5 —
- 2015 2014
T T Myan mar survey (%) survey (%)
3 Wage increase (n=37) 48.7 44.4
"""""""""""""""""""""""""""""""""""""""""""""""""" 1  Difficulty in quality control (n=2 100.0 22.2
a Volatility of the local currency’s exchange rate against the 38.9 14.8 ______________Y___ci____y_ _______ ( ____) _______________________________________________
US dollar (n=36) ' Difficulty in local procurement of raw materials and parts
_________________________________________________________________________________ 1 (n=2) 100.0 55.6
5 Employee retention rate (n=37) 37.8 25.9 | e OS]
3 Wage increase (n=32) 68.8 68.0
Notel: Top 5 responses are listed above, except for “no particular problem.” ~ smmmm e s e
Note2: Orange-highlighted items are not included in the top 10 common problems in “3. 4  Competitors’ market shares are growing (cost-wise 65.6 42.0
Management Matters (1). ” Red-highlighted items increased by 10 pp or more from 2014. Blue- competition) (n=32) '
highlighted items decreased by 10 pp or more from 2014. i T e e
5 Restrictions on foreign remittance (n=32) 56.3 62.0
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3. Management matters (6)

Problems by country/region (top 5, multiple answer)

China

1 Wage increase (n=859)

Competitors’ market shares are growing (cost-wise

competition) (n=854)

HK & Macau

1 Wage increase (n=233) 67.0 66.0

2 Compeptors ma_rket shares are growing (cost-wise 448 46.4
competition) (n=232)

2 le_flculty in developing in new clients on market 44.8 40.5
(n=232)

4  Quality of employees (n=233) 41.2 38.2

5  Major clients requesting lower prices (n=232) 35.8 32.9

2015 2014

Taiwan

Sluggishness in major sales markets (consumption
downturn) (n=163)

Competitors’ market shares are growing (cost-wise
competition) (n=163)

Difficulty in developing in new clients on market
(n=163)

5  No more room for cost-cutting (n=55)

2015
survey (%)

2015
survey (%)

Notel: Top 5 responses are listed above, except for “no particular problem.”

Note2: Orange-highlighted items are not included in the top 10 common problems in “3. Management Matters (1). " Red-highlighted items increased by 10 pp or more from 2014. Blue-

highlighted items decreased by 10 pp or more from 2014.

2014
survey (%)

2014
survey (%)

South Korea

Wage increase (n=204)

Competitors’ market shares are growing (cost-wise
competition) (n=203)

Volatility of the local currency’s exchange rate
against the Japanese yen (n=204)

Australia

Wage increase (n=195)

Volatility of the local currency’s exchange rate
against the US dollar (n=197)

Competitors’ market shares are growing (cost-wise
competition) (n=198)

Sluggishness in major sales markets (consumption
downturn) (n=198)

No more room for cost-cutting (n=56)

New Zealand

1 Wage increase (n=78)

the Japanese yen (n=78)

competition) (n=78)

the US dollar (n=78)

Difficulty in developing in new clients on market
(n=78)
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2015
survey (%)

67.7

2015
survey (%)

66.2

2015
survey (%)

2014
survey (%)

67.4

2014
survey (%)

71.1

2014
survey (%)

Volatility of the local currency’s exchange rate against

Competitors’ market shares are growing (cost-wise

Volatility of the local currency’s exchange rate against
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3. Management Matters (7)

Comparison between China and other major countries in Asia (manufacturing, multiple answers) r
R —————————————.

Lack of thorough information

Wage increase
00

of trade rules and regulation: 6‘ Difficulty in quality control
)
Volatility of the local “AQ
currency’s exchange rate ‘ V Quality of employees
against the US dollar ‘.
\

I

Difficulty in local procurement

of raw materials and parts
Tax burdens (i.e. corporate

) ’
taxes and transfer pricing No more room for cost-cutting
LT
Time-consuming custom ~'

procedures

Sluggishness in major sales
markets (consumption

Lack of thorough
information of trade rules
and regulations

Volatility of the local
currency’s exchange rate
against the US dollar

Difficulty in local
procurement of raw
materials and parts

Tax burdens (i.e.
corporate taxes and
transfer pricing taxes)

Time-consuming custom:
procedures

downturn)

Wage increase

Sluggishness in major
sales markets
(consumption downturn)

a

AR /

omplicated customs
clearance procedures

are growing (cost-wise
competition)

Difficulty in quality control

Quality of employees

Competitors’ market

wise competition)

No more room for cost-
cutting

omplicated customs
clearance procedures

=== China
Vietham

Competitors’ market shares

=== China

shares are growing (cost-

Wage increase

Lack of thorough 100
information of trade

rules and regulation 0 A

Difficulty in quality

Volatility of the local
currency’s exchange

0
rate against the US ‘1
dollar (‘. ‘
/et
Difficulty in local b ‘
procurement of raw ;é é 7
materials and parts ‘ “( "lq'
’ |
Tax burdens (i.e. “ ?
corporate taxes and No more room for
transfer pricing cost-cutting
taxes)
Time-consuming omplicated customs

customs procedures clearance procedures

Competitors’ market
shares are growing
(cost-wise
competition)

Sluggishness in major
sales markets
(consumption

downturn)

=== China
e |ndonesia

Wage increase
Lack of thorough 100

information of trade rules

” and regulations ﬂ‘ Difficulty in quality control
byttt ’ Ty,
against the US dola
"KL

Tax burdens (i.e. corporate!
. No more room for cost-
taxes and transfer pricing R
cutting
taxes)

Difficulty in local Competitors’ market
shares are growing (cost-

wise competition)

Time-consuming custom
procedures

omplicated customs
clearance procedures

Sluggishness in major sales
markets (consumption
downturn)

@ e = China Thailand

@ “Difficulty in local procurement of raw materials and parts” was cited more commonly in Vietnam and Indonesia than in China, with a
difference of over 30 pp.

® “Wage increase” was cited more commonly in China (88.2%) than in Thailand (65.8%), with a difference of over 30%. “No more room for
cost-cutting” was cited more commonly in China than other four countries, with a difference of over 20 pp.

® “Complicated customs clearance procedures” was cited more frequently in Vietham, Indonesia, and India than in China.
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4. Rising Costs of Production and ms (1)

- - - - - : H H S
Negative impact of soaring costs of production and services Note: Country/region for which =10

on business activities (by country/region) Significantly affected Slightly affected
Hardly any impact No impact (%)
0 20 40 60 80 100
Total (n=4,485) 35.8 47.3 13.7 312
Indonesia (n:376) "-'-'-'-'-'-'-'--'-'-"--'go-TS-'-'--'--'-'-'l-'-'--'- ------ -.------45-6----II ----- ‘\ 6.1 0.8
Australia (n=198) 39.4 50.5 i 7.1 B0
Pakistan (n=29) I 24.1 65.5 1103
Laos (n=17) 52.9 35.3 111.8
China (n=850) 41.4 46.5 194 a7
e e e e e e e e e e e e e e e e e e e e e T e e e e M A o e A e e e
Myanmar (n=32) 28.1 59.4 12.5
Bangladesh (n=49) 28.6 BTE 14.3
Vietham (n=539) 38.6 46.0 132 22
Singapore (n=220) 30.9 52.7 12.3 4.1
India (n=438) 36.5 46.6 13.7 312
Malaysia (n=284) 34.9 47.5 14.8 2.8
HK & Macau (n=230) 35.7 44.8 135 6.1
Thailand (n=554) 27.6 52.5 16.8 3.1
New Zealand (n=78) 28.2 50.0 141 7.7
Philippines (n=118) 28.0 45.8 21.2 51
Cambodia (n=79) 34.2 36.7 25.3 38
South Korea (n=199) 22.6 47.7 23.1 6.5
SriLanka (n=35) 34.3 34.3 25.7 57
Taiwan (n=160) 23.8 42.5 29.4 4.4

r. A combined 83.1% of the firms responded that their business activities are "Significantly affected” or "Slightly affected" by the negative impact
of the rising costs of production and services resulting from soaring prices of payroll, energy, and raw materials. More than 80% of the firms in
Asia and Oceania are affected negatively.

® The proportion of firms sustaining negative impact was the highest in Indonesia at 93.1%, followed by Australia, Pakistan, Laos, and China.

® By industry in Indonesia, the impact was most serious in Textiles, General machinery, Electric machinery, and Motor vehicles/Motorcycles. A
combined 100% of the firms responded that their business activities are "Significantly affected" or "Slightly affected" by negative impact. The
proportion of firms that selected “Significantly affected” was the highest in Motor vehicles/Motorcycles (75.8%).

® By industry in China, over 50% of the firms selected "Significantly affected" in Textiles (68.0%), Motor vehicles/Motorcycles (50.6%), Electric
machinery (50.0%), and Rubber/Leather(50.0%). )
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4. Rising Costs of Production an_
Negative impact of sparing cgs_t_s of prqduction and services |

-turing %) anufacturing %)

100 0 20 40 O 100

// /’,.m R s
//‘fmz Transport (n=239) | ’ A{/ 1343
/’Z s

G /;’ff’/ 16.7 3:

Communications/Software
/{47 609 (n=103)
_______

7 Non-manufacturing total

Manufacturing total (n=2,391) (n=2,094)

=

Rubber/Leather (n=65) f
I

B

Textiles (n=106) |

Motor vehicles/MotorcycIes
(n=423)

Wholesale/Retail (n=918)

o1

/ﬁf“
/124

*’;” -
/}10 3 .5F|nance/|nsurance (n=106)
— s

o

5

Construction (n=160)

7
.

\—-——m_l

Precision machinery (n=81)

|
236

--F---- p

Iron/Nonferrous
metals/Metals (n=321)

N

m Significantly affected # Slightly affected * Hardly any impact — No impact

»

=

Food (n=169) %/A 13.6 3
r
) ) _ ® A total of 88.6% of the manufacturing firms and 76.9% of the
Flectric machinery (n=410) / 10 a2 non-manufacturing firms responded that they are “Significantly
affected” or “Slightly affected” by the negative impact of rising
General machinery (”:167) / ﬁ/ 7236 costs. Manufacturing firms are affected more seriously than non-
. N I B manufacturing firms.
Chem'ca'/r'f_hsalrg"ace“t'ca' //:/‘4//// //(/‘{;’/I{‘ 11.1 2.2 ® In the manufacturing sector, “Significantly affected” firms
(n=316) ] | N exceeded 50% in Rubber/Leather and Textiles.
Wood/Pulp (n=44) /;%// /}%{: 91 ® In the non-manufac_turmg sector, thg Trans.port industry is
: ¥ affected more negatively than other industries.
® The combined proportion of “Hardly any impact” and “No
impact” is the highest in Finance/Insurance and Construction of
all industries, exceeding 30%.

W

N

m Significantly affected  # Slightly affected Hardly any impact No impact
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4. Rising Costs of Production and Services (3)

Total (n = 3,715)

Specific type(s) of inflation countermeasures Note: China includes a shift of production/service capabilities to
(multiple answers) othe.r area.s in thg mglpland. -
Industries with a significantly higher response rate than average (%)
Response 0 20 40 60 80 100
Total . .
Answers te otal | : , ] 54.2
. Transport | | : | 68.5
1  Cost-cutting (e.g., administration cost, indirect cost) i 542 Finance/Insurance & 66.7
: . | | H
. ) ) . E Motor vehicles/Motorcycles = 63.4
2 Complicated/Reconsidered suppliers of raw materials - 211 -
and procurement content : ' Total i 411 |
: | | k
) ) ) Rubber/Leather / I: / 65.0
3 Raised the prices of products (services) 274 Wood/Pulp | |E 615
4 Encouraged recruitment of local staff, reduced payroll 24 2 General machinery : 59.9
cost ' Total i 274
- I L
5 Complicated/Reconsidered productions (Consolidation 238 Food 421
. : ! . . (- I
of lineup, improvement, adding of value) Textiles | : 40.2
6 Cost-cutting by increasing local procurement rate 21.4 ERaRLen s/ SOt : 393
Total § 214 |
. 4 =
7 Cost-cutting by mass production and volume sales - 205 Motor vehicles/Motorcycles ] | : 48.7
General machinery . 47.6
8 _Encourage(_j automation and power-saving (e.g., 20.2 Precision machinery il ' ' 20.9
introduced industrial robots) : . .
_ : Total ! 20.2 |
9 No particular measures : 5.1 Motor vehicles/Motorcycles '. 46.6
10 Shifted production/service capabilities to the third : 3.4 Electric machinery ' : 46.6
country/areas(*) : : Rubber/Leather : 45.0

® The most common inflation countermeasure was “Cost-cutting (e.g., administration cost, indirect cost)” at 54.2%. In particular, this
countermeasure is taken (considered) more commonly by non-manufacturing industries, such as Transport and Finance/Insurance.

® The Food and Textiles industries are more likely to raise product (service) prices.

® In the Motor vehicles/Motorcycles industry, 48.7% of the firms implement (consider) “Cost-cutting by increasing local procurement rate,”
while 46.6% of the firms implement “Encouraged automation and power-saving.”

Copyright © 2015 JETRO. All rights reserved. Reproduction without permission is prohibited.

41



4. Rising Costs of Production and Services (4)

Specific type(s) of inflation countermeasures Note: Countriesiegions for which n > 50
(by country/region) (multiple answers) (1/2) (%)
Cost-cutting Complicated/Reconsidered R the prices of Encouraged recruitment of Corgph;:.ated/Reconsmered
(e.g., administration cost, suppliers of raw materials . local staff, reduced payroll ~ Proauctions !
indirect cost) B rement content products (services) t (Consolidation of lineup, improvement,
p Cos adding of value)
(-) 25 50 75 100 (_) 25 50 75 100 O 25 50 75 100 ? 25 50 75 100 0 25 50 75 100
————wa 1 ——— —
HK/Macau Indonesia New Zealand China ;
(n=186) pz-9 (n=354) ’ 489 (n=61) 9 (n=745) §) 378 (Trﬂ‘i"gg 434
Australia Vietnam Indonesia India |
61.6
(=177) | (n=456) ’ 479 (n=354) ) 790 (n=3s6) | 270 H('f]/:'vg%‘;” 30.1
China Thailand Australia Singa A
61.5 gapore
(n=745) | (n=443) ‘ 474 (n=177) o) 56 (n=182) 24 (re749) 298
New Zealand China Malaysi ] Philinpi T
£ 59.0 ysia ilippines
(h=61) | (n=745) 46.2 (n=231) 3 39 (n=87) | 244 ?rﬁ':tlr?y)a 254
Philippines Philippi ] . il '
s 58.6 ppines HK/Macau Cambodia .
m=s7) | (n=87) 425 (=186) | 298 (nes) | 236 Igﬂig? J "
Taiwan Malavsi , ] . 1 -
— 57.5 alaysia Vietnam Taiwan )
(=108 e — (n=231) 420 (n=as6) | | 292 (n=106) || 236 ke | 24
South Korea Indi o] ) 1 1
_ 56.3 ndia Philippines Thailand
(=142 (n=356) - (n=67) ¥ 7 (eaay) || 233 ez || 218
Singapore s . | ] 1
g 54.9 outh Korea 7 Taiwan Indonesia
(n=182) | (n=142) e (n=106) 283 (n=354) |23'2 Ne"("nieei')a”d 213
Indonesia ] ] ] 1
52.8 Cambodia India Malaysia )
= 6.4
(=354 | (n=55) 3 (1-356) | 261 (n=231) ’ 22.9 \(/r.]ing; 204
Vietnam . 1 1 1
50,4 Taiwan Singapore HK/Macau )
= 34.9
(n=456) | (n=106) (no169) J 24.7 (h=186) 215 c?:lté%c;.a 204
Cambodia ] 1 ) 1 -
491 HK/Macau Thailand Vietnam .
=55 32.3
=9 1 | (=188 | (eaad) || 248 (=a50) | | 208 singapore |1 157
India 1 | -
- 489 New Zealand South Korea South Korea I
= 24,
(n=356) . ’ (n=61) ‘ 6 (n-142) | 23.9 (n=142) 15.5 Philippines 18.4
] ] (n=87)
Thailand ’ ) 1 i
_ 48.5 Australia Cambodi Australia .
n=443 232 ambodia
(n=443) | (=177 ’ (n=55) 218 (=177) La.7 (;Qg:;) 18.0
Malaysia . ] 1 ]
- 47.6 Singapore Chi New Zealand )
(n=231) ’ o 21.4 ina
= (n=182) (n=745) 19.2 (n=61) s “(":‘:""Z‘ésl')a 16.9
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4. Rising Costs of Production and Services (5)

Specific type(s) of inflation countermeasures
(by country/region) (multiple answers) (2/2)

Note 1: Countries/regions for which n > 50

Note 2: China includes a shift of production/service

capabilities to other areas in the mainland. 0
(%)

Encouraged automation and
power-saving
(e.g., introduced industrial robots)

Shifted production/service
capabilities to the third country/areas

Cost-cutting by mass production and
volume sales

Cost-cutting by increasing
local procurement rate

0 25 50 75 100 0 25 50 75 100 0 25 50 75 100 0 25 50 75 100
(r:zgi;ﬁ) 34.0 (nlzg?e) 28.4 “(/'::'62“:',,51'? 325 S(igﬂigg;e 137
e [ s comate | as 2 [ = i ) o
I:ﬂjg;’ 24.6 \(/AiT?S ’23.7 }’,',iT?Q} |23_9 '\(/lna:l?ésll)a 52
g || soansase |1 2 raorese N oo, e ) o4
s | oo o [ 20 e |
\(/ri]itfgg)‘ 217 P“(‘;Eg;”)es 207 P'?f':gg;")es - 218 (ff;';‘;) 44
SO(L:]t:ﬁg;ea- 19.0 Nev(vnizelﬂ)and 19.7 (;gg&) - 132 &T}”&?) 28
Malaysia 143 Malaysia 173 Taiwan | Indonesia |, -
(n=231) : (n=231) (n=106) 104 (n=354)
S(irr:gigg;e - 11 (-Ir—f:\ivoa; 17.0 Neve/ni(ézil)and - ols \(/r:e:TSag)] 11
e zesers [l o e | 4 sogpoe |1 o o | os
s [ 75 i |0 s ) 7 Preses | o
pustala |4 S | | B cambodia | “ze) | 00
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5. Procurement of Raw Materials and Parts Ql

Ratio of labor/material costs to production costs
(by company size and industry)
(%)

0 20 40 60 80 100
Total (n=2,161) 60.0 20.4
Large (n=1,193) 63.8 19.6
SME (n=968) 55.4 214
Textiles (n=102) 51.9 17.0
General machinery (n=150) 58.0 17.8
Precision machinery (n=64) 59.1 17.5
Food (n=147) 58.8 21.3
Electric machinery (n=364) 63.6 17.0
Rubber/Leather (n=61) 50.5 30.2
Iron/Nonferrous metals/Metals (n=300) 58.2 24.3
Chemical/Pharmaceutical (n=286) 63.7 19.5
Motor vehicles/Motorcycles (n=390) 61.9 22.6
Wood/Pulp (n=44) 60.0 25.1

Labor costs Material costs (raw materials, parts) Other

Note: “Production cost” includes the costs of all resources consumed in
producing an item, such as materials, labor, and others.

Manufacturing sectors
only
Country/region for which n > 10

ote?
Ratio of labor/material costs to production costs
(by country/region)
(%)

0 20 40 60 80 100
Laos (n=11) 56.4 15.0
Cambodia (n=32) 56.2 15.9
Bangladesh (n=32) 60.1 14.3
Australia (n=46) 54.3 20.3
New Zealand (n=27) 51.6 24.1
HK & Macau (n=33) 60.0 17.3
Sri Lanka (n=11) 62.3 151
Singapore (n=35) 60:0 18.2
China (n=510) 61.1 19.1
Thailand (n=330) 59:5 20.9
South Korea (n=84) 62.5 18.1
Philippines (n=71) 59.7 21.0
Vietnam (n=329) 57.7 23.3
India (n=177) 61.3 20.0
Indonesia (n=214) 60.6 21.6
Malaysia (n=155) 60.5 22.0
Taiwan (n=48) 62.3 20.7
Pakistan (n=14) 834 7.6

Labor costs Material costs (raw materials, parts, etc.) Other

by 1.1 pp, while material costs decreased by 0.2 pp.

—

® The ratio of labor costs to local production costs of Japanese-affiliated firms averaged 19.6%, while the ratio of material costs averaged
60.0%. Thus, the material costs constitute a majority of local production costs. In comparison with the 2014 survey, labor costs increased

@ By country/region, the ratio of labor costs is relatively high in Bangladesh and Cambodia, where there are many textiles firms. On the
other hand, the ratio of material costs is high in Pakistan (83.4%), where Motor vehicles/Motorcycles is the major industry.
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5. Procurement of Raw Materials and Parts (2) " "

Local production cost in comparison with production cost in Local production cost in comparison with production cost in
Japan, which is taken as 100 (by company size and industry) Japan, which is taken as 100 (by country/region)
Note: Country/region for which n > 10
By industry 0 20 40 60 80 100 0 20 40 60 80 100 120
Total (n=2,057) | | | I| 80.6 Australia (n=40) ' / / ' 7/ 1078
. | | | |
Motor vehicles/ i =
Motorcycles (n2379) | | | | | 84.3 Cambodia (n=26) | | | | 902
Wood/Pulp (n=36) | 838 New Zealand (n=23) | | | | 89.0
I I I I HK & Macau (n=31) 88.9
Rubber/Leather (n=60) | 835 | | | |
T T I I South Korea (n=83) 88.2
Chemical/Pharmaceutical (n=268) | | | | | 83.2 Singapore (n=33) I I I I 87.6
| | | |
Food (n=129) | 81.7 Pakistan (n=12) | | | 7, 815
Iron/Nonferrous metals/ : : : I| 809 Taiwan (n=47) 84.9
Metals (n=288) : . | | | |
I I I I China (n=491) 81.9
General machinery (n=149) 80.6 ) | | | |
I I I Thailand (n=321) 81.7
Electric machinery (n=350) | | | | 79.4 India (n=176) I I I I 80.6
| | | |
Precision machinery (n=59) | 75.9 Malaysia (n=145) | | | 805
| | | .
Textiles (n=92) | 68.4 Indonesia (n=199) | | / 80.3
: : : Philippines (n=66) | | | 6.3
By company size 0 20 40 60 80 100 Sri Lanka (n=10) | | | 6.0
Large (n=1,128) | | | 829 Vietnam (n=318) | | 78.0
SME (n=929) | | | 779 Bangladesh (n=26) . . 49|5
Note: “Production cost” includes the costs of all resources consumed in producing goods, such as materials, labor, and others.

® Compared with the production cost in Japan, which is taken as 100, the average local production cost increased to 80.6 from 78.6 in the 2014 survey.

® By industry, production costs are relatively high in Motor vehicles/Motorcycles, Wood/Pulp, Rubber/Leather, and Chemical/Pharmaceutical, while the cost
is lower in Textiles, at 68.4.

@ By company size, the costs of SMEs (77.9) were lower than those of large enterprises (82.9) by 5.0 pp. The difference decreased by 0.6 pp from the 2014
survey (with a difference of 5.6 pp).

@ By country/region, Australia (107.8) surpassed Japan in production costs, while the costs are lower in Bangladesh (49.5). In Cambodia, the costs (90.2)
significantly increased from 2014 (61.8).
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5. Procurement of Raw Materiam

Procurement sources for raw materials and parts Note: Country/region for which n > 10
(by country/region, responses total 100%) wlocal #Japan ASEAN ~ China u Other

(%)

0 20 40 60 80 100
Total (n=2,198) . / U’ i 75 68 {11 fh
China (n=506) [ A ,ﬁm s
New Zealand (n=28) [ S W ,43 =
Thailand (n=337) 55.5 7 / / Z2:8=5-x el
Taiwan (n=48) 55.0 i 49 80 8
Australia (n=50) [ //yy/fm%//// 85 (mm||||||||||mmu|||||||||||||||||||||
India (n=180) 48.0 W / 8.7 4.9 6l
South Korea (n=85) I 7 S M //,;cff ///’///,’f/’?’/,%f?’f/ﬁ//’///ﬁ3.4 27610
Indonesia (n=215) | S //%W =S A
Sri Lanka (n=11) 37.9 W 8 0 29i3 lleloll

Pakistan (n=17) | DRI\ 160 < e
Singapore (n=38) 36.7 ///W /}//?//}W 1Z|L.3 7.7 |el3l

Malaysia (n=157) | SR == |
Vietnam (n=339) | IET N T S Ee s === I
Philippines (n=68) T IR /7777777777 17 R 7 6.9 — 89— sl
oo (111 B 37.7 191 sl
Bangladesh (n=32) 225 ///MW o 820 T
K e (20) T ;/7 /sz I T3 27.9 T
Cambodia (1=33) [ RN 283 T

® The largest procurement source for raw materials and parts in the Iocal production activities of Japanese-affiliated firms was "Local"
(46.5%), followed by “Japan" (31.0%) and "ASEAN" (7.5%). The local procurement (dependency) rate decreased by 2.2 pp from the
2014 survey (48.7%). The procurement rates from Japan, ASEAN, and China increased slightly.

® By country/region, the local procurement rate is high in China, but the rate decreased by 1.5 pp from the 2014 survey (66.2%).

® The rate of procurement from Japan is relatively hi
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5. Procurement of Raw Materim

Procurement sources of major countries
(comparison with the 2010 survey and 2015 survey)
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China

m Local
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(n=337)
Thailand

2010 | 2015
(n=74) | (n=180)

India

= Japan

2010 | 2015
(n=87) |(n=215)

Indonesia

2010 | 2015
(n=43) | (n=88)

South Korea

ASEAN

2010 | 2015
(n=175) | (n=157)

Malaysia

China

2010 | 2015
(n=100) | (n=339)

Vietnam

I Other

2010 | 2015
(n=89) | (n=68)

Philippines

shown.
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® The procurement rate from Japan is increasing in India, South Korea, Indonesia, and Malaysia.
® The procurement rate from China increased in all six countries, excluding India. The rate is particularly high in Vietham at 12.1%.

® Comparing the procurement sources for raw materials and parts in eight major countries in the 2010 survey with those in the 2015
survey, local procurement rates increased in China, India, and Vietnam. In Vietnam, the rate increased by approx. 10 pp in the five years
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5. Procurement of Raw Materials a

Note: Countries/regions for which n>15. “n” indicates the numbers of valid re

SE
- industry by country/reglon
Procurement sources for raw materials and paI‘tSJ [Top 4 countries regarding the local procurement rate

(by industry, responses total 100%) in major industries J %)

Motor vehicles/
(%) Motorcycles 0 20 40 60 80 100

0 20 40 60 80 100 China (n=82) DA
Thailand (n=74) R047 18 82
= i s sille: s em— 01 5
Wood/Pulp (n=42) 9:; d|H|||8.4 Indonesia (n=59) : e e
Iron/Nonferrous 0 20 40 60 80 o 100( g
Food (n=148) ] v /64|M|H| 14 metals/M_etaIs
China (n=62) 5 // ///%Q"ﬁl
General machinery (n=158) 5 |”| 5.1 Thailand (n=43) : W 3.1/6l4
Motor vehicles/Motorcycles South Korea (n=27) : W 43/06|2
Iron/NE)nn:fzrgr?us metals/ / - 2 ”l < Chemllg.':tjllla (=2 : W/ 137 ﬂ”“ﬂ“ﬂ (%)
Metals (n=309) /ﬂ 5 fJ”””Hl 2 Pharmaceutical 0 20 40 60 /////80 mTOO
Chemical/Pharmaceutical China (n=62) : 2.8.7
(n=287) /,;%.sl &[5 Thailand (n=58) . ///4@ I
Rubber/Leather (n=60) /f/ﬁ I13.1 5_“ 4.6 Ind?nesia (n=26) . //,% 366.5
Vietnam (n=74) 36.7 ;/,(fof;”//” 5777781 898l %)

Textiles (n=103)

/ﬁ&l = ||||”|H'HO Electric machineryg 20 40 60 80 100
/f/m 8.35.0/ 5.9 China (n=100) . W’W3|||m|

Thailand (n=51) 777780 1258
//;f// //‘% 9'? — |||||)9 South Korea (n=21) S 2 g /ﬁ3 5.1 45

—
! Local  Japan  ASEAN  China || Other Malaysia (n=50) [ ere 0 130 |l

® By industry, the local procurement rate of raw materials and parts is high in Wood/Pulp and Food at 75.6% and 65.8%, respectively.
Meanwhile, the procurement rate from Japan is relatively high (over 40%) in Precision machinery.

® In the Electric machinery industry, the local procurement rate decreased to 35.0% by 3.1 pp from the 2014 survey (38.1%), but the rate
of procurement from Japan increased by 2.8 pp.

@ In all four industries with valid responses from more than 200 companies, the local procurement rate exceeded 50% in China. In the

Motor vehicles/Motorcycles industry, the rate in China increased to 67.8% by 2.9 pp from 64.9% in 2014.

Precision machinery (n=68)

Electric machinery (n=371)
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5. Procurement of Raw Material

Local procurement sources for raw materials and parts Local procurement sources for raw materials and parts
(by country/region, responses total 100%) (by company size and industry, responses total 100%)

Note: Countries/regions for which n > 10 ) - ]
m Local companies = Japanese-affiliated companies

M Local companies  # Japanese-affiliated companies Other foreigh-affiliated companies (%) Other foreign-affiliated companies (%)

0 20 40 60 80 100 0 20 40 60 80 100

gsaeT
g5

Total (n=1,905) Large (n=1,052)

South Korea (n=76) 3.5 SME (n=853)

Australia (n=40)
Bangladesh (n=27) .0 Food (n=137)
Taiwan (n=45) 1 Wood/Pulp (n=40)

India (n=159) 4  General machinery (n=136)
Chemical/Pharmaceutical
(n=244)

Textiles (n=83) .
|
Precision machinery (n=60) . m:
-

Rubber/Leather (n=55) . ‘.-"r W ‘r"".r?.G 3
HAA10.0

Iron/Nonf tals/

el = ——
Electric machinery (n=319) . mefﬁi&z
Motor vehicles/Motorcycles m % 4

(n=351)

Pakistan (n=15)
New Zealand (n=21)
Malaysia (n=127)

(o]

HK & Macau (n=18)
China (n=487)

Cambodia (n=14)

Singapore (n=29)

Indonesia (n=1 .
donesia (n=188) ® “Local companies” was the largest local procurement source, at

55.9%, followed by “Japanese-affiliated companies” (36.6%) and
"Other foreign-affiliated companies" (7.5%).

® In the Philippines and Thailand, “Japanese-affiliated
companies” accounts for over 50% as a procurement source.

® By industry, “Local companies” exceeded 80% in Food.

Thailand (n=309)
Vietnam (n=281)

Philippines (n=56)
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5. Procurement of Raw Materials a

Raw materials/parts that can be purchased
only in Japan

Electric machinery (n=342)

Iron/Nonferrous metals/Metals
(n=241)

Food (n=89)

Chemical/Pharmaceutical (n=232)

Textiles (n=79)
Precision machinery (n=61)

General machinery (n=143)

Motor vehicles/Motorcycles
(n=342)

Rubber/Leather (n=56)

Wood/Pulp (n=14)

) s

0
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40

Manufacturing sectors

60

80

(%)
100

84.5
83.4

82.0
81.5
81.0
80.3
79.7
77.5
73.2

(%)
100 ;"""": Yes & No
80 +—— —:F 1
I 1
60 —— 75.9 —+ 809 +
I : - /
40 +—— — 1
1
20 —— '
24 1 19 )
0 _
FY2014 FY2015
(n=1,828) (n=1,807)
0 20 40 60 80 100

Cambodia (n=24) |
Philippines (n=63)
India (n=151) |
Indonesia (n=184) |
Malaysia (n=128)
Taiwan (n=43)
Vietnam (n=278)
China (n=420)
Thailand (n=284) |
Singapore (n=29)
South Korea (n=79) |
Bangladesh (n=23) |
HK & Macau (n=36)
Australia (n=30) |

Note: Countries/regions for which n > 15

parts
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ﬁFirms that procure raw materials and parts from Japan were asked if there are any raw
materials/parts that can be procured only from Japan. As a result, 80.9% of the firms
answered “Yes” to this question. The percentage increased by 5.0 pp from the 2014 survey
(75.9%).
® By industry, over 70% of the firms in all industries excluding Wood/Pulp responded “Yes.”
® Major raw materials and parts included in the responses are as follows:

Electric machinery: Semiconductors, special resin materials, electronic parts, and special metal
products
Iron/Nonferrous metals/Metals: Special steel products, special metal products, and steel
products
Food: Ingredients, food additives, seasoning, fragrances, packaging materials, and machine

Chemical/Pharmaceutical: Special resin materials, special plastic raw materials, coating
materials, additives, and pigments

Textiles: Chemicals, special cloth, special thread, and high-grade materials

Precision machinery: Electronic circuit parts, special materials, and high-precision parts
General machinery: Steel products, engines, and special processed products

Motor vehicles/Motorcycles: Steel products, electronic parts, forged parts, engine parts, and
metal fittings
Rubber/Leather: Chemicals, special chemical products, synthetic rubber, and rubber raw
materials
Wood/Pulp: Raw materials, base cardboard papers, packaging materials, and equipment parts.
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5. Procurement of Raw Materials and Parts (8)

Reasons for difficulty in procuring
the raw materials/parts from countries other than Japan

(n:1,448) (%)

Because they cannot be produced in areas
other than Japan in terms of 84.1
quality/technology.

Because we have no choice but to procure
raw materials/parts from Japan since our 33.7
client company asks us to do so.

Because Japanese providers have
competitive advantage by providing stable 18.3
supply/timely delivery services.

Because of the prevention of our technology 14.2
drain/protection of our intellectual property. .

Because those Japanese products have
competitive advantage in terms of their 10.1
production costs.

Because it is essential for our deals to be
treated swiftly and flexibly in teams of 4.2
specification changes/services/maintenance.

Because it is difficult to dissolve relationship 35
with our Japanese providers. '

® As to the reason why it is difficult to procure the raw materials/parts from
countries other than Japan, 84.1% of the firms mentioned
“quality/technology,” followed by “materials/parts designated by the client
company” (33.7%).

® Precision machinery firms cited many reasons at a high percentage,
including “quality/technology,” “stable supply/timely delivery,” and
“prevention of technology drain/protection of intellectual property.”

-
Manufacturing sectors
only

Response rate by country/region and
industry category (rank order)

By country/region By industry category

% %
Philippines (n=53) 88.7 | | General machinery (n=113) 89.4
India (n=125) 87.2| | Textiles (n=64) 89.1
South Korea (n=61) 86.9| | Precision machinery (n=49) 87.8
Thailand (n=226) 85.8| | Electric machinery (n=286) 85.0
Ind.oneS|a (n=154) 85.7] [rood (n=73) 84.9
Taiwan (n=35) 85.7

%

% _

- - Rubber/Leather (n=41) 43.9
Vlgtnam (n=224) 41.1 Motor vehicles/ 414
China (n=334) 38.6| | Motorcycles (n=263) )
Indonesia (n=154) 38.3| | Iron/Nonferrous 408

metals/Metals(n=196) ’
%
%

- Precision machinery(n=49) 26.5
Malaysia (n=103) 28.2 Iron/Nonferrous 26.0
Taiwan (n=35) 25.7 | | metals/Metals (n=196) '
Philippines (n=53 24.5| |Motor vehicles/

4 ( ) Motorcycles (n=263) 217
% %
Taiwan (n=35) 28.6| | Rubber/Leather (n=41) 24.4
South Korea (n=61) 27.9| | Precision machinery (n=49) 20.4
China (n=334) 19.8| | General machinery (n=113) 17.7
Note: Country/region and industry category for which n > 30
51
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Manufacturing sectors
only

5. Procurement of Raw Materials and Parts (9)

Future raw materials/parts procurement policy
(by country/region, multiple answers)

Important local procurement sources to raise the local
procurement rate (by country/region, multiple answers)

Note: Countries/regions for which n > 50.

Note: Countries/regions for which n > 50.

Ratio of firms that responded that they would raise the local
procurement rate in the operating country/region

Ratio of firms that responded that local companies are
important for raising the local procurement rate

0 25 50 75 100 (%)
0 25 50 75 100
Total (n=2,201) 74.1 (%0)
India (n=187) 89.3 Total (n=1,611) 82.9
China (n=508) 85.0 India (n=165) 93.3
Vietnam (n=342) 77.8 _
Thailand (n=330) 770 South Korea (n=55) 92.7
Indonesia (n=213) 73.2 China (n=427) 87.8
Malaysia (n=152) 70.4 Vietnam (n=263) 80.2
Philippines (n=71) 64.8 .
South Korea (n=88) 62.5 Malaysia (n=105) 9.1
Taiwa}n (n=52) 61.5 Indonesia (n=154) 77.9
Australia (n=51) 37.3 Thailand (n=250) 776

Ratio of firms that responded that they would raise the
procurement rate from “ASEAN”

0 20 40 60 (%) Ra.ti.o of firms that r.espond.ed that Japane§§-
affiliated companies are important for raising the
Total 25.5 local procurement rate
ASEAN average 33.6 0 25 50 75 100
Malaysia 44.7 %)
Vietham 38.3 Total 58.2
Philippines 38.0 Thailand 73.6
Indonesia 30.1 Vietnam 67.7
Australia 23.5 Indonesia 66.2
Ratio of firms that responded they would raise the procurement Malaysia 60.0
rate from “China” 0 20 40 60 (%) China 54.6
Total 11.4 India 49.1
South Korea 28.4 South Korea 16.4
Australia 21.6
Malaysia 19.1
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® As araw material/part
procurement policy in the
future, the largest proportion
of firms at 74.1% responded
that they would raise the
local procurement rate in the
operating country/region.

® In ASEAN countries,
especially in Malaysia,
Vietnam, and the Philippines,
a relatively high proportion of
firms responded that they
would raise the procurement
rate from ASEAN.

® As local procurement

sources that will become
important in the future for
raising the local procurement
rate, "Local companies” were
cited by 82.9% of the firms,
while “Japanese-affiliated
firms” was cited by 58.2%.

® “Local companies” were
selected as an important
local procurement source in
all countries/regions, while
the proportion of firms that
attached importance to
“Japanese-affiliated firms”
varied greatly by
country/region.




Manufacturing sectors
only

5. Procurement of Raw Materials and

Reasons for raising future procurement rate for raw materials/parts
(multiple answers) J

Reason for raising procurement rate | Reason for raising procurement rate ' Reason for raising procurement rate Reason for raising procurement rate
from local market from ASEAN from China from Japan

(n=1,602) (%) (n=553) (%) (n=247) (%) (n=267) (%)
0O 20 40 60 80 100 0 20 80 100 0 20 40 60 80 100 O 20 40 60 80 100
I I [ |

W g R s |||l 277
;f;gf; :

To make costs lower

To shorten lead time 9.7 12.2 11.6
To improve quality % 20.8 17.4 || || ||| ||| ||| | | 64.0
|
To diversify risks % 30.2 154 || 21.7
A
fiscmaliiuia a1 20 &
To fOIIt()))\/Ncilri];rtl;Ctions E?'Fj 6.9 8.1 ||| || 27.0
"
Tariffreduction i ine % |15.6 7.T 9.|o

® For firms that responded that they would raise the procurement rate from the local market, ASEAN, and China, the biggest reason was "to make costs
lower."

® The major reasons for raising the local procurement rate were "to make costs lower" (86.8%) and "to shorten lead time" (64.4%).

® The major reasons for raising the procurement rate from ASEAN were "to make costs lower" (81.4%), "to diversify risks" (30.2%), "to shorten lead time"
(29.7%), and "to improve quality" (20.8%).

® The largest reasons for raising the rate of procurement from Japan were "to improve quality”" (64.0%). The proportion of firms that selected “to make

costs lower" increased by 8.8 pp to 27.7% from the 2014 survey.
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6. Exports/Imports (1)

Proportion of export sales to the total sales
(by country/region, responses as 0-100%)

(%)
100
306 L9 27 4.4
colifit cern v 7 7 59 16 120 138 °>° 122 103 B
CEEs 0 L =— = — A W == a0 N0 W m |
6.8 }_H H"‘ [”HH 18.2 32.8
11 T . i 77.7%
801 5 —— 157 357 409 356 - —382{67.0% 3
70 R — i

=

||3|2||J+H#L18 == 523
? J%/ ”i'i” s 11|E7H IF i )
%’/fﬁ .

60

50

221 [34.6%)] —
0 o i i :
0 3 o ny’ - i!‘ et jHHl”j il
o) _
A

- .39' e 7l A _,-_:.'r .f"

I““I LI1 AL L1}
JHE I'I TP RN iIryY
0

20

i B %

India  Myanmar Pakistan Taiwan Eg:gz Indonesia Australia Thailand Z;?; d SriLanka China Total MK;&u Cambodia Malaysia Singapore Vietnam Philippines Bangladesh  Laos
(n=414)  (n=29) (n=27)  (n=155) (n=188) (n=366) (n=190) (n=524) (n=75) (n=29) (n=786) (n=4,184) (n=204) (n=66) (n=243) (n=211) (n=510) (n=110) (n=44) (n=13)
m 0% == 1~25% 25~50% i 50~75% 75~100% 100% =@— Average

Domestic sales-oriented Export-orie

® The average export-to-local sales ratio of Japanese-affiliated firms exceeded 50% in Laos (77.7%), Bangladesh (67.0%), the
Philippines (64.6%), Vietnam (56.2%), Singapore (53.7%), and Malaysia (52.4%). On the other hand, India (14.1%), Myanmar
(16.2%), and Pakistan (19.0%), with an export ratio below 20%, had a high proportion of domestic sales.

® The proportion of totally export-oriented firms (export ratio: 100%) was high in Laos (69.2%), Bangladesh (52.3%), Cambodia (40.9%),
the Philippines (38.2%), and Vietnam (32.8%). Meanwhile, completely domestic sales-oriented firms (export ratio: 0%) exceeded 50%
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6. Exports/Imports (2)

Breakdown of export destinations
(by Country/region’ responses total 100%) Note: Countries/regions for which n > 10 (%)
0 10 20 30 40 50 60 70 80 90 100

Total (n=2,886) A e e

Myanmar (n=13) . . 150 0109
v A2 e

Cambodia (n=37)
Bangladesh (n=36)
Vietnam (n=394)
China (n=584)

Laos (n=13)
Philippines (n=85)
New Zealand (n=51)
Taiwan (n=94)
Thailand (n=401)
Indonesia (n=209)
Sri Lanka (n=17)
South Korea (n=126)
India (n=207)
Australia (n=122)
HK & Macau (n=149)
Malaysia (n=172)
Pakistan (n=12)
Singapore (n=164)

o6l 54
SRR
_?W/ A
7 IR
e e
SO0 447
— o 1588/L
= 41||\|4(m||b5
7777 .0 g Wl 3%

//W/

3 ,2934||||||| I v ,

77 26.8

I ///W 7V
T T8 IR Coasa
—— 34.1 11813
I ,df I sS4
Z A e 510
2 ///fffW/////ﬁ/’Wﬂ 48 Y7

m Japan % ASEAN

China India mUS Europe = Other

@ Japan was the largest export destination (as a total of all surveyed countries/regions) for Japanese-affiliated firms, at 45.0% on average,
followed by ASEAN (21.6%).

® There was little change in the composition of major export destinations from the 2014 survey (n = 2,816). Exports to Japan and China

increased by 1.1 pp and 0.4 pp, respectively, while exports to ASEAN decreased by 0.8 pp. Thus, export destinations remained almost the
same, with around a 1% change.
® Japan accounted for over 50% in Myanmar, Cambodia, Bangladesh, Vietnam, China, and Laos. Japan is the major export destination for
, Communications/software (87.3%

Textiles (93.1%

, and Rubber/Leather (86.5%).
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6. Exports/Imports (3)

Currencies for import/export settlement ) Note: Countries/regions for which n > 10
For export (%) For im|:|)ort L 26(%)
Total Total
((:n=2,8c;_5a) . S f % / 101%@_ (n=3,085) o /f( m . 9 4 ‘”HJ
ambodia Myanmar
=35 (n=13)
Bangl(.':desr)l Banglz:desh
=35 (n=35)
Myg]nma)r Camrg)odia
=14 =43
Vi(entnarr)l Sri(Canka)l
=402 (n=17)
o Laog Vigtnam
(n_=13) (n=399)
e . 557 11 -
Indonesia Pakistan
i Lanka Phiippines
iy . 15609 s feto . i /Z
Singapore Indonesia 0
° . W 5 15.8 3. _ . 5.
(n=163) = ‘A T —— W /j% %
(n=97) 6 (n=148) . .A4 153 ﬁm
o .
oo . . Sapos . / W/é 8.53.
HK & Macau I = china / _
e el ﬁz@ 2064 ok . 77
South di
OUt(”Egr;? I //W 7 0 (nzlggg - ;‘/é — 11
hilippi i
o) — s et . ey,
chi I South
s TYE AR S s >k
Thailand New Zealand
(=390) : WQ 204 1. o E,?Tirgg 41 1 007731 240 = = 108
g : § 300 7.3 Tneao) ) f 169 1
A %a 4.7 6.5 oo 37.2 / 223740 3g 7 :

mUSdollar #Yen © Euro - Localcurrency IiYuan = Others mUS dollar #Yen © Euro - Local currency liYuan @ Others

® The primary currency used for export settlement was the U.S. dollar (63.5%), followed by the yen (19.5%), local currency (10.1%), and
the yuan (3.3%). The U.S. dollar (55.4%) is also the main currency used for import settlement, followed by the yen (29.4%), local

currency (9.4%), and the yuan (2.6%). The U.S. dollar is used more for exports than imports, while the yen is used more for imports than

exports. There was no significant difference between imports and exports regarding the use of local currency and the yuan.
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6. Exports/Imports (4) l g

Most promising export market for business/products r

over the next 1to 3 \iears (by country/region) ) Note: Countries/regions for which n > 10
Total
(Manufacturing/Non-manufacturing) (%) Manufacturing (%) Non-manufacturing
[ Total (2015) || = 2 25 -
20 g ——t— 8 — W —_—— 20 >— :
Total (n=3,474) 18.0
15 15 15 105
Country % 100 100 o5
1 Japan _ 18.8 10 — 80 10 - g1 10 & :
2 |Indonesia 10.0 03 7.8 5 | 8.6 75
3 \Vietnam 8.0 > a @ g0 ° 6.4
4 China 7.8 0 : . .0 : : . 63 o . :
5 Thailand 77 2013 2014 2015 2012 2013 2014 2015 2013 2014 2015
g Japan === |ndonesia g Japan === |ndonesia == Japan e=fil== |ndonesia
China === Thailand === China === |ndia ==te==China === Thailand
By Country i \igtnam === Thailand =S e \/ietnam === CLM
* CLM: Cambodia, Laos and Myanmar
( ] Philippines (h=90)
Japan- Country % ‘
L Most important 1 Japan 30.0
2 |Thailand 14.4 :
3 US 13.3 Thailand (n=473) HK & Macau (n=186) India (n=312) Pakistan (n=17)
- Country % Country % Country % Country %
China (n=664 Bangladesh (n=39 : .
Counm(/ )% Cgumry ( 0/3 1 lIndonesia 184 | 1 China 263 | 1 Middle East 13.8 | 1 |Middle East 17.7
1 Japan 25.9/| 1 Japan 20.5/|/| 2 |ICLM 16.1} | 2 \Vietnam 18.3 § ‘I]:dp:r?esia 1:23; 2 [Europe 118
2 Vietnam 9.6/| 2 |[Europe 18.0[|/| 3 |Vietnam 14.6| | 3 Japan 7.5 :
3 US 9.0|| 3 [China 15.4 Singapore (n=197) South Korea (n=162) [® The most promising export markets over the
Vietnam (n=451) Sri Lanka (n=24) Country % Country % next one to three_z years (as a total of all
Country % Country % 1 Indonesia 23.9 | 1 China 34.0 surveyed cquntrles/_reglons) Were.(l) Japan,
1 [Japan 319/ 1 Japan 25.0 5 India 1170 2 13 148 (2) Indonesia, (3) Vietnam, (4) China, and (5)
2 CLM 13.5/ | 2 [India 12.5 . : 3 Vgpan o3 Thailand, in that order.
3 [Thailand 11.8/| 3 [CLM 8.3|fl| 2 [Vietnam 11.7 letnam =>! | @ The percentage increased from the 2014
Indonesia (n=272) Myanmar (n=21) Malaysia (n=180) Taiwan (n=121) survey in Vietham (+1.2%), while it
Country % Country % Country % Country % decreased in China (-1.1%), Indonesia (-
1 Jap_an 188/ |1 Jap_an 28.6 1 |Indonesia 20.0 1 |China 32.2 19%), Thailand (-09%), and Japan (-090/0)
g \T/hetlland l;l.g ; ITr:jallanq 1;1.2 2 |Japan 12.8| || 2 Vietnam 10.7 ® Thailand, which was ranked third in the
letham . naonesia . i
3 Mo o3|l 3 Thailand 10.0/ | 2 |Japan 10.7 2914 survey, drppped to fifth place, and
: . \ Vietnam took third place. y
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6. Exports/Imports (5)

Utilization of existing (in force) FTAS/EPAS (only companies involved in export/import)

Note 1: The proportions in the two charts on the top
FTA or EPA to firms that are involved in eith

Note 2: The proportions in the two charts on the bottom are calcula

exporting (or importing) to firms involved in exporting (or importing).
Note: Countries/regions

Proportions of firms utilizing FTAS/EPASs
(total, by company size and industry)

Total (n=2,393)
Large (n=1,544)
SME (n=849)

| 39.9 |

Rubber/Leather (n=41)

Food (n=99)

Textiles ((n=74)

Motor vehicles/Motorcycles (n=289)
Chemical/Pharmaceutical (n=196)
Wholesale/Retail (n=615)
Wood/Pulp (n=24)

General machinery (n=109)
Iron/Nonferrous metals/Metals (n=199)
Precision machinery (n=52)
Transport (n=59)

Electric machinery (n=268)
Construction (n=48)

68.3
3.6

22

for which n > 10

Proportions of firms utilizing FTAs/EPAs

(%)

South Korea (n=77)
Indonesia (n=247)
Malaysia (n=161)
Cambodia (n=40)
India (n=263)
Thailand (n=371)
Laos (n=11)
Pakistan (n=11)
Vietnam (n=318)
Australia (n=120)
Bangladesh (n=26)
New Zealand (n=40)
Singapore (n=133)
Philippines (n=74)
China (n=301)

Sri Lanka (n=11)
Taiwan (n=74)

HK & Macau (n=109)

(by country/region)

(%)

ratio or fi

29.9
27

23.0
14.7

63.
59.9

4

52.6
|
)

36.1
338

3

Proportions of firms utilizing FTAS/EPAs in 2014 and 2015 Trends in FTA/EPA utilization by Japanese-
affiliated firms in ASEAN

(by export/import)
For Export

2015
(n=1,743)

2014
(n=1,800)

For import

2015
(n=1,833)

2014
(n=1,945)
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® A total of 44.5% of all
Japanese-affiliated
firms engaged in trade
in Asia and Oceania
are using FTAS/EPAs,
up 0.8 pp from the
2014 survey.

® Large enterprises
(47.0%) are more likely
to be using FTAS/EPAs
than SMEs (39.9%).

® By industry, the
Rubber/Leather and
Food industries use
FTAS/EPAs more than
other industries.

® By country/region,
FTA/EPA use by
Japanese-affiliated
firms is the highest in
South Korea at 63.6%,
followed by Indonesia,
Malaysia, Cambodia,
India, and Thailand, at
over 50%, respectively.

® FTA/EPA use remains
the same as 2014 both
in imports and exports.

® FTA/EPA use by
Japanese-affiliated
firms in ASEAN
increased by over 3 pp
from the 2014 survey
both in imports and

%
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6. Exports/Imports (6)

FTA/EPA utilization

Note: These figures include firms making use of Early Harvest accelerated tariff
reductions for designated products.
Bilateral FTA/EPAs are included in multi-lateral FTA/EPAS. .
The percentage of firms using FTAS/EPAs is calculated as the ratio of firms making
use of FTAS/EPAs to firms involved in importing/exporting.

X Firms Fi","s %,Of all Top 3 industries where FTAs/EPAs are used (numbers of firms) Firms
involved | making firms i
Trade partners in using of | using —— 9
import/ex | FTAS/EP JFTAS/EP 1 2 3 ETA
S/EPAs
port As As
Japan 235 87 37.0Motor vehicles/Motorcycles 15|Wholesale/Retail 12|Food, Iron/Nonferrous metals/Metals | 11 each 18
IASEAN 174 69 39.7Motor vehicles/Motorcycles 19|Wholesale/Retail 10jChemical/Pharmaceutical 9 22
China 84 36) 42.9Chemical/Pharmaceutical 9|Motor vehicles/Motorcycles 8|Electric machinery 5 8
Export [india 77 30) 39.0Motor vehicles/Motorcycles 7|General machinery, Electric machinery 5 each|Wholesale/Retail, etc. 3 each 7
South Korea 30) 12] 40.0fron/Nonferrous metals/Metals Chem_lcaI/Pha_rmaceutlcal, 2 each|Food, etc. 1 each 1
Electric machinery
Thailand IAustralia 34 16} 47.1|:ood, etc. 3 each|General machinery, etc. 2 each|Precision machinery 1 0
Japan 284 109 38.4]Motor vehicles/Motorcycles 24{Wholesale/Retail 20|Iron/Nonferrous metals/Metals 15 38}
China 119 43 36.1Wholesale/Retail Electric mgchlnery, 7 each|lron/Nonferrous metals/Metals 5 15
Motor vehicles/Motorcycles
Import JASEAN 108 48 44.4Motor vehicles/Motorcycles 16|Wholesale/Retail 6|Chemical/Pharmaceutical 5 15
South Korea 37| 13 35.14 holesale/Reta, 3 each|Motor vehicles/Motorcycles 2|Chemical/Pharmaceutical, etc. 1 each 4
ron/Nonferrous metals/Metals
India 19 [§ 31.6Motor vehicles/Motorcycles 4lChemical/Pharmaceutical, etc. 1 each 1
IASEAN 105 58 55.2F lectric machinery 15 Iron/Nonferrous‘metals/MetaIs, 8 each|Chemical/Pharmaceutical 7 5
Wholesale/Retail
Japan 90 30 33.3fron/Nonferrous metals/Metals 7|IChemical/Pharmaceutical, Wholesale/Retail 5|Electric machinery 3 5
China 55] 26| 47.3Flectric machinery 9|Chemical/Pharmaceutical Iron/Nonferrous AmetaIS/MetaIs, 3 il
Export holesale/Retail
India 28 16 57.1F lectric machinery 8|Chemical/Pharmaceutical, etc. 2 each|Motor vehicles/Motorcycles, etc. 1 each 1
. South Korea 21 12 57.1f lectric machinery 6|Chemical/Pharmaceutical 3|Food, etc. 1 each 2
ol Motor vehicles/Motorcycles
IAustralia 15 5 33.3[lectric machinery 2 . 4 ! 1 each 2
holesale/Retail
Japan 127 40 31.5Wholesale/Retail 13|Motor vehicles/Motorcycles 7|lron/Nonferrous metals/Metals 6 8
IASEAN 93] 46 49.5Vholesale/Retail 11{Electric machinery 8|Motor vehicles/Motorcycles 7 5
it China 65) 27| 41.5Wholesale/Retail 9 Electric mgchmery, 4 each|Chemical/Pharmaceutical 3 3
Motor vehicles/Motorcycles
South Korea 25 9 36.0[lectric machinery 3|Food, etc. 1 each 1
IASEAN 123 40) 32.5pVholesale/Retail 28|Chemical/Pharmaceutical 6]Food 2 15
India 51 144 27.5pVholesale/Retail 7|Chemical/Pharmaceutical 5|Food, etc. 1 each 10
Japan 52 16 30.8pVholesale/Retail 8|Chemical/Pharmaceutical 7[Transport 1 5
SIEEaE | | e China 40 13| 32.50. hoIe_saIe/Retan, . 6 eachfTransport 1] 5
Chemical/Pharmaceutical
IAustralia 37| 10 27.0pVholesale/Retail 4|Chemical/Pharmaceutical 3|Food 2 5
South Korea 19| 5) 26.3Chemical/Pharmaceutical 3|Who|esale/RetaiI 2 2)
Japan 59 10 16.9Motor vehicles/Motorcycles 4lChemical/Pharmaceutical, etc. 1 each 3
o Exfperii IASEAN 34 12 35.3I\/Iotor vehicles/Motorcycles Iron/N}onferrogs metals/Metals, 2 each|Chemical/Pharmaceutical 1 1
Philippines Electric machinery
| "t Japan 67 17 25.4fVholesale/Retail 5|Motor vehicles/Motorcycles 4|Chemical/Pharmaceutical 2 3
mpo IASEAN 43| 13 30.2JMotor vehicles/Motorcycles 5|Wholesale/Retail 3|Chemical/Pharmaceutical 2) 0
®Many firms in Thailand, Malaysia, Singapore, and Indonesia (see next page) are using FTAs/EPAs within ASEAN (AFTA), as well as in business with Japan and
China.
® In India (see next page), FTA use increased from the 2014 survey in imports from Japan and ASEAN.
® In China (see next page), FTA use increased by 2.7 pp from the 2014 survey in exports to ASEAN. In South Korea (see next page), FTA use exceeds 50% both
in imports from and exports to ASEAN and EU, indicating more prevalent use of FTAs than other countries/regions.
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6. Exports/Imports (7)

FTA/EPA utilization

Note: These figures include firms making use of Early Harvest accelerate
reductions for designated products.

Bilateral FTA/EPAs are included in multi-lateral FTA/EPAS.
The percentage of firms using FTAS/EPAs is calculated as the ratio of firms making
use of FTAS/EPAs to firms involved in importing/exporting.

Firms | Firms [% of all ES
involved | making | firms Top 3 industries where FTAs/EPAs are used (numbers of firms) L
. : . considering
Trade partners in using of | using -
import/ex |FTAs/EPfFTAS/EP 1 2 3 ETAS/EPAS
port As As
Japan 125 41 32.8Motor vehicles/Motorcycles 8|Chemical/Pharmaceutical 7|IRubber/Leather 6] 14
IASEAN 103 48] 46.6Motor vehicles/Motorcycles 20|Rubber/Leather hoIgsaIe/RetalI, . 5 each 9
Export Chemical/Pharmaceutical
China 39 15 38.5Motor vehicles/Motorcycles 4Rubber/Leather Chemlcal/PharmaceutlcaI, 2 each 1
. General machinery
Indonesia otor vehicles/Motorcycles
Japan 226 119] 52.7] ) yeles, 30 each|Chemical/Pharmaceutical, etc. 8 each|Rubber/Leather 7| 28]
Wholesale/Retail
Tiirgar IASEAN 138 77| 55.8Wholesale/Retail 25|Motor vehicles/Motorcycles 23] (Chemical/Pharmaceutical, 6 each| 12|
Rubber/Leather
China 88| 38| 43.2pNholesale/Retail 13]Motor vehicles/Motorcycles 7|Rubber/Leather 3 13
JJapan 214 68| 31.8Textiles 14Jiron/Nonferrous metals/Metals 13|Motor vehicles/Motorcycles 8 23]
Export JASEAN 128 60  46.9Motor vehicles/Motorcycles 13|Chemical/Pharmaceutical 11jiron/Nonferrous metals/Metals 7l 15
China 58] 21 36.2Motor vehicles/Motorcycles 5|Chemical/Pharmaceutical, etc. 3 each|General machinery 2) 4
VISEL) Japan 228 59 25.9Motor vehicles/Motorcycles 11Iron/N9nferrous metal§/MetaIs, 9|Food 6 37
T [Chemical/Pharmaceutical
POt IASEAN 157 61 38.9Motor vehicles/Motorcycles 15\Wholesale/Retail 11|Chemical/Pharmaceutical 9 17
China 110 31 28.2jVholesale/Retail 9liron/Nonferrous metals/Metals 6|Motor vehicles/Motorcycles 5) 13
Hong Kong 148 22 14.9E lectric machinery 7liron/Nonferrous metals/Metals 6|Food, etc. 3 each 9
Export JASEAN 124 44)  35.50Wholesale/Retail 10|Electric machinery, etc. 5 each|Chemical/Pharmaceutical 4 13
[Taiwan 62 11 17.7fron/Nonferrous metals/Metals, etc. 2 each[Textiles, etc. 1 each 1
il Hong Kong 116 13 ll'zlron/N‘onferrogs metals/Metals, 4 each|Motor vehicles/Motorcycles 2Textiles, etc. 1 each 5
| ; Electric machinery
mpor IASEAN 85) 35 41.2pWholesale/Retail 10|]Chemical/Pharmaceutical, etc. 4 each|Rubber/Leather, etc. 3 each gl
[Taiwan 59 13| 22.0fron/Nonferrous metals/Metals, etc. 2 each|Rubber/Leather, etc. 1 each 4
kzl-';::u Export |[China 85 12 14.1Wholesale/Retail 6/Chemical/Pharmaceutical, etc. 2 each|Food, etc. 1 each 12]
. Export |[China 53] 13| 24.5] tholte_sale/Retall, . 5|Electric machinery, etc. 1 each| 11
Taiwan Chemical/Pharmaceutical
Import [China 48] 8 16.7Chemical/Pharmaceutical, etc. 2 each| 12|
IASEAN 40 20) 50.0p~ hoIgsaIe/RetalI, . 6 each|General machinery 3|Motor vehicles/Motorcycles 2 9
Export Chemical/Pharmaceutical
South EU 28] 15) 53.6] otor vehlcles/Motorcycles, 4 each|Chemical/Pharmaceutical 3|General machinery 2 2
Korea Wholesale/Retail
IASEAN 35 25 71.40Wholesale/Retail 12|Chemical/Pharmaceutical, etc. 3 each|General machinery 2l 2|
lpe EU 14] 11 78.6fGeneral machinery, Wholesale/Retail 3 eachChemlcaI/PharmaceuncaI, 2 each|Electric machinery 1 0
Motor vehicles/Motorcycles
JJapan 74 14)  18.9Wholesale/Retail 6|Motor vehicles/Motorcycles 3|Chemical/Pharmaceutical, etc. 1 each| 8
. Export IASEAN 74] 31 41.9Motor vehicles/Motorcycles 10|Wholesale/Retail Chemlcal/Phafmaceutlcal, 3 each 13
India General machinery
Import Japan 211 92| 43.6pVholesale/Retail 38|Motor vehicles/Motorcycles 27[iron/Nonferrous metals/Metals 5 37
P IASEAN 133 83 62.4¢Vholesale/Retail 35|Motor vehicles/Motorcycles 24|Chemical/Pharmaceutical 5 16}
Export [New Zealand 38 15) 39.50Vholesale/Retail 4|Food, etc. 1 each| 3
Australia o IASEAN 33 15| 45.5Vholesale/Retail 8Motor vehicles/Motorcycles 3|Textiles, etc. 1 each| 6
P US 31 11] 35.5Vholesale/Retail 4lMotor vehicles/Motorcycles 2|Food, etc. 1 each| 4]
NEL Export |Australia 15 10| 66.7food 5|Wood/Pulp 2|Wholesale/Retail 1 0
Zealand
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10

Expectations for Economic Integration (1)

Expectations for the ASEAN Economic Community (AEC)
(top 10, multiple answers)

Only for ASEAN

-

Note: Blue-highlighted item shows over 10 pp
decrease from the 2014(%ur5/ey.

%
2015 2014 Change :
Answer survey  survey Mfg  Non-mfg Top 3 countries
%) %) (pp)
Simplified customs clearance (Unified customs Laos Cambodia Indonesia
declaration and introduction of a single window system 53.8 63.9 -10.1 59.0 46.8
i (70.6) (67.5) (65.5)
for import and export)
Mutual duty exemption among CLMV (Cambodia, Laos, i Myanmar Cambodia Thailand
Myanmar and Vietnam) ees e el 280 A58 (58.6) (47.5) (36.9)
Avoidance of double taxation and correction of irregular ) Myanmar Philippines Indonesia
withholding tax rates 258 320 62 248 273 g, (33.3) (32.9)
Integration of interpretation and management Indonesia Cambodia Vietnam
concerning the rules of origin A3 A2 2l 292 ARE (32.0) (28.8) (28.5)
. Malaysia Thailand Cambodia
Free movement of skilled labor 20.9 24.7 -3.8 20.6 21.4 (30.0) (25.1) (25.0)
. Myanmar Cambodia Singapore
Infrastructure development in CLMV 20.9 15.9 5.0 17.0 26.1 (58.6) (36.3) (30.1)
Reduction of non-tariff barriers (license requirements Indonesia Vietnam Cambodia
and mandatory standards) 18.3 23.3 -5.0 16.6 20.6 (29.6) (19.8) (18.8)
Relaxation of capital control in the service sector Myanmar Laos Indonesia
(ASEAN corporations at most 70%) 7.7 16.0 L7 6.3 331 (62.1) (23.5) (21.6)
Introduction of standardization, certification and labeling ) Laos Singapore Cambodia
system standards for the ASEAN nations 15.7 20.9 52 15.2 16.4 (23.5) (20.7) (20.0)
Further deregulation of capital transfers (Financing by Myanmar Indonesia Singapore
cross border, reinforcement of investment system by 13.9 17.6 -3.7 10.1 19.1 (41.4) (19.3) (17.2)

regional headquarters, etc.)

® Among the expectations for the ASEAN Economic Community (AEC), “Simplified customs clearance (Unified customs declaration and introduction of a single window
system for import and export)” was high at 53.8%. In particular, this option was selected by approx. 70% of the firms in Laos (70.6%) and Cambodia (67.5%). The degree
of expectations generally decreased from the 2014 survey.

® By industry category, “Simplified customs clearance" was more supported by the manufacturing sector (59.0%) than by the non-manufacturing sector (46.8%), with a

difference of 12.2
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7. Expectations for Economic Intearation (2)

Expectations for the ASEAN Economic Community (AEC) (top 5, multiple answers) (%)

. 2015 2014

Singapore (n=203) 2015 2014 | Indonesia (n=362) urvey  survey
—— survey suvey 1 Simplified customs clearance 655 73.4
_}_§1f]1_p_|ﬂ‘l_e_qELJ_SEC_JQ”[S_Q_EEF_&_QEQ --------------- el K 574 2 Avoidance of double taxation and correction of irregular withholding tax rates 32.9 35.9
2 Infrastructure development in CLMV (Cambodia, Laos, Myanmar and Vietnam) 30.1  20.1| -=-------- e it T e e et Tt
" Mutual duty exemption among CLMV (Cambodia, Laos, Myanmar and '2;3 '1"""3'é '1' [ ntegration of interpretation and management concemning the rules of origin _____ | 32.0 356
_~ Vietham) e 4 Reduction of non-tariff barriers (license requirements and mandatory standards) 29.6  33.0

4 Avoidance of double taxation and correction of irregular withholding tax rates | 23.7 ____32.8 "¢ Relaxation of capital control in the service sector (ASEAN corporations at most 1« ;¢ o
5 Free movement of skilled labor 222 23.0 70%)
Malaysia (n=243) Iy one | MISHIEMN(N=501) Zivey  sanvey
1 Simplified customs clearance 47.3 575 _}_§irp_p_li_fi_e_q99§Et_)ms_£:l_e_§r_a_rlgg _______________________________________________ 5 §;1-____6_9-_Q
2 Free movement of skilled labor 300  32.9 .2 Mutual duty exemption among CLMV (Cambodia, Laos, Myanmar and Vietnam) 31.7 31.0
'3 Integration of interpretation and management concerning the rules of origin  23.5 21,0 - -rcaration of interpretation and management concerning the rules of origin_____ 28.5 __30.4
PR 4 Avoidance of double taxation and correction of irregular withholding tax rates 28.3 41.8
4 Avoidance of double taxation and correction of irregular withholding tax rates  15.2 19, 2 R == === === e e
"5 Iniodiciion of standarcization, certicaiion and labeing system standards or 1, ¢ 5, 4| 2 nasicre developmentin CLUY (Cambodia, Laos, Myanmar and Vieinam) 270 _16.4
the ASEAN nations Philippines (n=111) ey survey
Thailand (n=521) Smey  suey| L Simplfied customs clearance 487 63.9
1 Simplified customs clearance 49.1 60.0/ 2 Avoidance of double taxation and correction of irregular withholding tax rates 33.3 395
1oVl diy &xempiion among CLMV (Cambodia, Lacs, Wyanmar and 369  a1.a| 3 Freemovementofskilediabor 234 252
L 4 Integration of interpretation and management concerning the rules of origin 19.8 21.0

3 Infrastructure development in CLMV (Cambodia, Laos, Myanmar and Vietnam) 27.6 __ 21.8 g Introduction of standardization, certification and labeling system standards for the = 5~ 19 5

) 15.3 19.3
4 Free movement of skilled labor 25.1 30.8 ASEAN nations

: - Deregulation of investment by ASEAN corporations in manufacturing, mining,
5 Integration of interpretation and management concerning the rules of origin 22.3 289/ 5 agricug:ture and forestry indust):ies P g 9 15.3 126
2015 2014 = 2015 2014
Laos(n=17) survey survey Myanmar (n=29) survey survey
1 Simplified customs clearance 70.6 72.7 Relaxation of capital control in the service sector (ASEAN corporations at most

5 Simplified customs clearance 51.7 47.8
Introduction of standardization, certification and labeling system standards for 235 18.2 Cambodia (n=80) igrlviy si?\}:y
the ASEAN nations ) ’ L
---------- e S s e s m s s e s m s s m e s s s oo s mmmmmmmmmmmeo L] Gimplified customs clearance 67.5 69.2
4 Relaxation of capital control in the service sector (ASEAN corporations at most 235 R | R T it et T T T
70%) ) ’ 2 Mutual duty exemption among CLMV (Cambodia, Laos, Myanmar and Vietnam) 47.5 69.2
Note 1: “Simplified customs clearance” includes unified customs declaration and the introduction of a single | TS e
window sysltn:;[r)nI flgr imports and exports. ¢ 3 Infrastructure development in CLMV (Cambodia, Laos, Myanmar and Vietnam) 36.3  38.5

Note 2: The orange-highlighted item is not included in the top 10 in “7. Expectations for Economic Integration
(1)." The red-highlighted items show an over-10 pp increase from the 2014 survey, while blue-highlighted <o o e S e

items show.an. over-10. pp decrease from the 2014 survey. 5 Integration of interpretation and management concerning the rules of origin 28.8 30.8
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/. Expectations for Economic Integration (3)

10

Expectations for RCEP negotiations (top 10, multiple answers)

RCEP countries only

Note: The blue-highlighted item shows an over-10 pp decrease
from the 2014 survey.

* “Tariff elimination of items that have not been realized in the
existing FTA/EPA” was presented as “High rate of liberalization”

2014 survey.

in the 2014 survey. (%)
2015 2014 Non- .
Answer survey  survey CQSS;"G Mfg - Top 3 countries
%) %) mig
Simplified customs-related systems/ procedures 39.8 56.7 -17.1 44 .1 34.4 In((jg:esila C?gngg;jla lefg?)ar
Introduction of facilitated rules of origin (Introduction of ; ;
change in selection-type rules etc. for Tariff 23.9 28.2 -4.3 27.6 19.1 ;205 Indzog(;sm Vlgt6ngm
Classification Criteria & Value-Added Criteria) (35.3) (29.5) (26.5)
Relaxation of issuance of work visas-related systems/ Indonesia Vietnam Myanmar
procedures 21.3 30.9 9.6 21.0 21.8 (39.9) (29.3) (27.6)
Participation by all the relevant countries, including New Zealand :
ASEAN and Japan, China, South Korea, India, Australial 21.0 27.5 -6.5 20.5 21.6 Sout2h9K70rea W29 0 Iznglj
and New Zealand (29.7) (29.0) (28.4)
Relaxation or elimination of non-tariff barriers 18.3 27.7 -9.4 18.3 18.3 Mz/2a7nrg)ar (Iznglf) In((i;:?((e)?a
Tariff elimination of items that have not been realized in 18.1 22 4 43 19.4 16.5 India South Korea Indonesia
the existing FTA - EPA* ' : : ' ' (25.4) (24.6) (22.5)
Establishment of an environment for fair competition in Myanmar Indonesia | New Zealand
the region 16,5 | 227 | -6.2 | 158 | 17.3 (31.0) (21.4) (20.3)
Relaxation or elimination of influx of foreign capital 16.3 22.6 -6.3 10.8 23.3 M{;;gar In((j;fz?a Phélzlgpél;es
. o , . Myanmar Laos Singapore
Relaxation or elimination of service trade barriers 10.0 14.3 -4.3 6.0 15.2 (24.1) (17.7) (12.3)
Improvement for protection of intellectual property rights| 9.5 14.9 -5.4 9.5 9.5 leza':%ar argg? SOU(ZI_‘]ZIBC))I’ea
® Among the matters discussed in the negotiations for the Regional Comprehensive Economic Partnership (RCEP) agreement, the most expected matter was "Simplified
customs-related systems/procedures” at 39.8%, followed by "Introduction of facilitated rules of origin" (23.9%). The degree of expectations generally decreased from the
® By industry category, “Simplified customs-related systems/procedures” was more supported by the manufacturing sector (44.1%) than by the non-manufacturing sector
(34.4%), with a difference of 9.7 pp, while "Relaxation or elimination of service trade barriers” was more supported by the non-manufacturing sector (15.2%) than by the
manufacturing sector ‘6.0%‘I with a difference of 9.2 pp.
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/. Expectations for Economic Integration (4)

Expectations for RCEP negotiations (top 5, multiple answers) (%)

2015 2014
survey  survey

2015 2014
survey | survey

Singapore (n=203) Vietnam (n=502)

psimplified customs-related systems/procedures | 30.5  52.4 1 simplified customs-related systems/ procedures 440 641
Introduction of facilitated rules of origin (Introduction of change in selection- 292 319 R e R
_“ type rules etc. for Tariff Classification Criteria & Value-Added Criteria) | 2 Relaxation of issuance of work visas-related systems/ procedures 29.3 39.1

Participation by all the relevant countries, including ASEAN and Japan, China,

3 ) ; 20.7 30.4 Introduction of facilitated rules of origin (Introduction of change in selection-

--.South Korea, India, Australia and New zealand __________ " "] type rules etc. for Tariff Classification Criteria & Value-Added Criteria) 26.5 30.2
3 Relaxation or elimination of influx of foreign capital 20.7 B30 o o
5 Relaxation of issuance of work visas-related systems/ procedures 18.7 335 4 Relaxation or elimination of influx of foreign capital 19.3 24.2

2015 2014 5 Tariff elimination of items that have not been realized in the existing FTA - 16.7 19.3
Malaysia (n=235) survey  survey EPA

1 Simplified customs-related systems/ procedures 375 46.5 Philippines (n=110) 2015 2014

_?_B_e_légét_i99_9f_;_S?S_Li?rj(_:?_gf_\ivl?_rl_(_\%iffl?_'r_eil(flfe_}g_z_)is_t_em?ff?f?h(_:?gyf?___I __________ ?_6_9______2_9_'_7_ 1 Simplified customs-related systems/ procedures 34.6 62.7
Introduction of facilitated rules of origin (Introduction of change in selection- " introduction of facilitated ruies of origin (Introduction of change in selection T
__type rules etc. for Tariff Classification Criteria & Value-Added Criteria) ________ 251 322 type les etc. for Tarf C|:ssiﬁcati$?,'cfiteria 3 \/Ialue-AddedgCr:terial ' 246 271
_f‘_'_?_e_lé)_(?t_'f’f‘_(_)[_e_l'm'_n_a_tlerj_O_f_rlcfrj:tf"_”_fif’?_r['_e_rf _______________________________ %}_? ______ 2_ (_)__ 3 Relaxation or elimination of influx of foreign capital 23.6 28.0
5 Participation by all the relevant countries, including ASEAN and Japan, China, 16.6 243 2 Relaxation of teatimnee of vtk vi e e W T
South Korea, India, Australia and New Zealand ’ ) _‘_"_l_q?_léf)_(?t_'?f]_(_)f_'_S_S_Liéfg(_:?_Qf_‘fv_o_rl_(_\f'f?_s_'rﬁ'f‘f??ﬂﬁ?ﬁf‘{Pf?f?‘_jy_r?f _____________ ?9_9______3_9_25
5 Establishment of an environment for fair competition in the region 20.0 254
) B 2015 2014
Thailand (n=513)
survey  survey i 2015 2014
1 Simplified customs-related systems/ procedures 33.5 50.6 Myanmar (n=29) survey | survey
Introduction of facilitated rules of origin (Introduction of change in selection- - o 355 1 Simplified customs-related systems/ procedures 48.3  57.1
type rules etc. for Tariff Classification Criteria & Value-Added Criteria) ’ ’ 2 Relaxation or elimination of influx of foreign capital 37.9 42.9
Participation by all the relevant countries, including ASEAN and Japan, China, o, , 28.7/ 3 Establishment of an environment for fair competition in the region 31.0 21.4
__.South Korea, India, Australia and New Zealand _______ . “""7 77 I T P 1 iy
4 Tariff elimination of items that have not been realized in the existing FTA - 21.3 241 _l_l__R_e_l?z(flf'?_n_9fE?H‘E‘[‘.C?_(_’f_Y\'_()_rl(_\f'_sis_'flja_t?fi_§¥§t_(em_sfP_r(_)f_efj_u_r_e_s _____________ ?_7_9______5_9_5_
B P A e~ "] 4 Relaxation or elimination of non-tariff barriers 27.6 23.8
5 Relaxation of issuance of work visas-related systems/ procedures 16.6 28.7 2015 2014
Cambodia (n=77) surve
N 2015 2014 Yy suvey
Indonesia (n=356) survey survey | 1 Simplified customs-related systems/ procedures 53.3 83.3
1 Simplified customs-related systems/ procedures 54.8 68.4] " Introduction of facilitated rules 6?_o_ri_diﬁ_(_lﬁfr_c;ciﬁét_iéﬁ_c;f__c_h_efﬁéé_iﬁ_s_e_l_e_c_ti_(;ﬁ-__";2_1 """ 2' ;é
2 Relaxation of issuance of work visas-related systems/ procedures 39.9 42.9 ---ype rules etc. for Tariff Classification Criteria & Value-Added Criteria) ___________""____"""%
________________________________________________________________________________________ Participation by all the relevant countries, including ASEAN and Japan, China, 195 4.2
3 Relaxation or elimination of influx of foreign capital 315 32.7) © South Korea, India, Australia and New Zealand === TS
Introduction of facilitated rules of origin (Introduction of change in selection- ¢ ¢ 3 _4 Establishment of an environment for fair competition in the region 156 - 20.8
~ type rules etc. for Tariff Classification Criteria & Value-Added Criteria) ™™™ """} 5 Relaxation of issuance of work visas-related systems/ procedures 14.3 25.0
5 Relaxation or elimination of non-tariff barriers 23.0 27.2

Note: The red-highlighted items show an over-10 pp increase from the 2014 survey, while blue-highlighted items show an over-10 pp decrease from the 2014 survey.
* “Tariff elimination of items that have not been realized in the existing FTA/EPA” was presented as “High rate of liberalization” in the 2014 survey.
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/. Expectations for Economic Integration (5)

Expectations for RCEP negotiations (top 5, multiple answers)

(%)
N 2015 2014 B 2015 2014
Laos (n=17) survey  survey r\lew Zealand (n=69) survey  survey
1 Simplified customs-related systems/ procedures 41.2 62.5 1 gglrjttlﬁliag:(e)g blxr/u?ilelatrfurs?:zﬁzr:nijoLlilr:\'/’\llez&eelﬂ;:]uddmg ASEAN and Japan, China, | 594 565
Introduction of facilitated rules of origin (Introduction of change in selection- ‘“:I."-"“-"-""-““"‘-‘““"““"‘““““““-““-““““-“- “““““““““““““““
. S L L ariff elimination of items that have not been realized in the existing FTA -
___type rules etc. for Tariff Classification Criteria & Value-Added Criteria) ________ R 129 EPA* 9 21.7 391
f-'.q?_l?)_(?t_'f)f]_(_)[_e_“_nj'_n_a_tl?rj_O_f_rI?rJ:t?_”_f[P?_r['f"_rf _______________________________ %Z_Z ______ 2_ “'f'_q 3 Simplified customs-related systems/ procedures 20.3 34.8
3 Relaxation or elimination of service trade barriers 17.7 37.5 _;_R_e_I;l;;i;)_n—:)_r_e_li_r;;r;;t_ic_);_(;f_r_];;;t_e;r}f;_b_a_r_ri_e_r;“““““—““““—_“__________2_(;_3’_____1;€_3_i
5 Establishment of an environment for fair competition in the region 11.8 25.0 _é_I_E_s_t;ai;;n_\(;;;)_f_e;r;;_n_\;;(;r;r;ﬁ_(;r;t_f_c;r_f_e;i;;:;)_rr;[_):e;i;i:)_n_i_n_;r;é_r;e_g_i(;;“““““““_Z_(; '3'""3');(;
5 Relaxation of issuance of work visas-related systems/ procedures 11.8 50.0
5 Accumulative effect from the rules of origin 11.8 12.5 B 2015 2014
'''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''' bhlna (n_716) survey survey
] 1 Simplified customs-related systems/ procedures
India (n=394) 2015 2014 p % p 42.0 62.3

SUVEY. SUVEY 1 participation by all the relevant countries, including ASEAN and Japan, China, = ., o

1 Simplified customs-related systems/ procedures 45.4 63.4] © South Korea, India, Australia and New Zealand 20.5 24.9

2 south Korea, India, Australia and New zealand 284 3L4| 2 ype rules etc. for Tariff Classification Criteria & Value-Added Criteria) _______ 20> 213
Introduction of facilitated rules of origin (Introduction of change in selection- o o 34.1| 4 Relaxation of issuance of work visas-related systems/ procedures 19.0 27.8

_..type rules etc. for Tariff Classification Criteria & Value-Added Criteria) ________"7'7 7~ I et

4 Tariff elimination of items that have not been realized in the existing FTA - 25 4 26.6 5 Establishment of an environment for fair competition in the region 18.6 24.8
EPA* i

5 Relaxation or elimination of non-tariff barriers 251 314 2015 2014

e nennneennneenreernecennnecerneeecrmeeeeeneeer [T

survey survey

Australia (n=183) 2015 2014 | 1 Simplified customs-related systems/ procedures 36.0 433

Survey  SUNVEY |cee-ee- e o

Participation by all the relevant countries, including ASEAN and Japan, China, g 4 125 Participation by all the relevant countries, including ASEAN and Japan, China, 297 322

South Korea, India, Australia and New Zealand : ___South Korea, India, Australiaand New zealand ___________ "7 S

, Tariff elimination of items that have not been realized in the existing FTA - 18.0 26.7. 3 Tariff elimination of items that have not been realized in the existing FTA - EPA* 24.6  28.7

3 et oo s N A

Y Introduction of facilitated rules of origin (Introduction of change in selection-type 29 228

3 Simplified customs-related systems/ procedures .~~~ 16.9 21217 rules etc. for Tariff Classification Criteria & Value-Added Criteria) ______________““ A =

4 Relaxation or elimination of non-tariff barriers 16.4 22.6| 5 Relaxation or elimination of non-tariff barriers 171 328
5 Establishment of an environment for fair competition in the region 14.2 30.1

Introduction of facilitated rules of origin (Introduction of change in selection- 14.2 10.3
type rules etc. for Tariff Classification Criteria & Value-Added Criteria) ) :

Note: The orange-highlighted item is not included in the top 10 in “7. Expectations for Economic Integration (3)." The red-highlighted items show an over-10 pp increase from the 2014 survey, while blue-highlighted items

show an over-10 pp decrease from the 2014 survey.
“Tariff elimination of items that have not been realized in the existing FTA/EPA” was presented as “High rate of liberalization” in the 2014 survey.
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7. Expectations for Economic Integratic

Expectations for TPP negotiations (top 10, multiple answers)

Facilitation of trade and customs authorities 9.0 68.3 V(lgtSng)m M(aGIgyzs)la Slr(lgg %()Jre
2 Market Access for Goods 33.6 34.2 32.8 NeV\(ISZQe%Iand AzJSS;rgl)la V(ngng;n
Rules of origin (Accumulation rules of origin that . . .
3 enable the value and processing to be added among | 25.4 32.1 18.6 Maélgyzsm Vlg'[?ngm Slngggore
multiple contracted countries, etc.) (28.2) (27.5) (25.9)
4  Temporary entry of the business person 18.3 15.3 21.4 Sl?gjg())re V(li;ng;n NeV\(llzGei)Iand
5 Service (crossing border service, financial service 15.7 79 236 New Zealand Singapore Vietham
and telecommunication service) ) ' ) (29.0) (19.6) (15.8)
6 Investment (indiscriminate principles between 10.1 36 16.8 New Zealand Australia Vietham
investors and resolution of conflict procedures, etc.) ' ' ’ (16.1) (14.0) (9.7)
7 Intellectual property 9.8 8.5 11.1 NeV\(IZZ4e§)Iand Slr(lff ;::)L())re A?fgil)la
8  Competition policy and state-owned enterprise 8.1 5.2 111 NeV\(Ilzfg)land M(alliés)la Atgtrga;lla
New Zealand Australia Vietnam
9 e-commerce 7.3 5.8 8.9 (25.8) 9.8) 6.3)
. . New Zealand Malaysia Singapore
10 TBT(Technical Barriers Trade) 4.5 4.9 4.1 (16.1) (4.9) (3.7)

® Among the matters discussed in the negotiations for the Trans-Pacific Partnership (TPP) agreement, which has basically been agreed to, the
most expected matter was "Facilitation of trade and customs authorities" at 59.0%, followed by “Market Access for Goods" (33.6%).

® By industry category, “Rules of origin” was more supported by the manufacturing sector (32.1%) than by the non-manufacturing sector (18.6%),

with a difference of 13.5 pp, while “Service (crossing border service, financial service and telecommunication service)” was more supported by

the non-manufacturing sector (23.6%) than by the manufacturing sector (7.9%), with a difference of 15.7
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/. Expectations for Economic Integration (7)

Expectations for TPP negotiations (top 5, multiple answers)

Singapore (n=189) (%)  Vietnam (n=476) (%)
1 Facilitation of trade and customs authorities 56.6 1 Facilitation of trade and customs authorities 65.8
2 Market Access for Goods R
"""""""" U T T T T 2 .
Rules of origin (Accumulation rules of origin that enable the A 343

Rules of origin (Accumulation rules of origin that enable the

3 value and processing to be added among multiple contracted 25.9 _ X
3 value and processing to be added among multiple contracted 27.5

4 Temporary enty of the business person 543 counties.ele) .
Service (crossing border service, financial service and o _4_1__T_g_rp_ec_)_r_a_g_e_zp_t__ry_p_f_Er_\_q_lgy_s_lp_g_s_s__r_)_ga_r_s_gpt_____________________________1_9_1}.
telecommunication service) ) Service (crossing border service, financial service and 15.8

telecommunication service) '

Malaysia (n=206) (%)

1 Facilitation of trade and customs authorities 60.2

~ Rules of origin (Accumulation rules of origin that enable the | New Zealand (n=62) (%)

2 value and processing to be added among multiple contracted 28.2] 1 Market Access for Goods 5907

- QOUNUIES, 810 2 Facilitation of trade and customs authorities 46.8

3 Market Access for Goods 19.9] ~-moommmmmmmemeeeeee TR e e e e e e e o)

71?&5;3&5&_e_zﬁ_t_rg/_E)_f_fﬁ_e__ijjs_iﬁé_s_s"p;é_r_s_c_)ﬁ"___““"mmmmmml_?;_i Service (cro§sm_g border service, financial service and 29.0

'5 Competition polcy and state-owned enterprise 12| oo UMCAIONSEMCE)

P PoTicy P - 4 e-commerce 25.8

Australia (n=164) (%) Rules of origin (Acpumulation rules of origin thgt enable the

e N 5 value and processing to be added among multiple contracted 24.2
1 Facilitation of trade and customs authorities 45.1  countries,etc)
2 Market Access for Goods 39.6/ 5 Intellectual property 242

Rules of origin (Accumulation rules of origin that enable the
3 value and processing to be added among multiple contracted 15.9

Investment (indiscriminate principles between investors and
resolution of conflict procedures, etc.)
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/. Expectations for Economic Integration (8)

Consideration of TPP use in business
with non-FTA/EPA partner countries

Firms considering TPP use (export, by company size/industry)

Total (n=94)
Large (n=66)
SME (n=28)

Food (n=4)

Chemical/Pharmaceutical
(n=7)

Wholesale/Retail (n=11)
Transport (n=2)

Wood/Pulp (n=5)
Other Manufacturing
industries (n=11)
Motor vehicles/Motorcycle
(n=11)
Electric machinery (n=20)

Iron/Nonferrous metals/Metals
(n=8)

Firms considering TPP use (import, by company size/industry)

Total (n=54)
Large (n=36)
SME (n=18)

33.0
39.4

17.9

27.8
25.0
33.3

Food (n=5)

Iron/Nonferrous metals/Metals
(n=2)

Chemical/Pharmaceutical (n=2)

Textiles (n=2)

Other Manufacturing industries
(n=5)

Wholesale/Retail (n=13)

Motor vehicles/Motorcycle (n=4)

Other non-manufacturing
industries (n=5)

50.0
50.0
50.0
33.3
30.8
25.0
20.0

Note 1: This survey covered firms that are located in any of the five TPP member countries (Singapore,
Malaysia, Vietnam, Australia, and New Zealand) in Asia and Oceania and that have import/export relationships
with a new partner country. Business with existing FTA/EPA member countries is not included.

Note 2: The proportions of the firms considering TPP were calculated by dividing the number of firms
considering TPP use (for business with a non-FTA/EPA partner country that will be a new free-trade partner as a
result of TPP participation) by the number of the firms that have an import or export relationship with the country

mentioned
(%) Exporting country = Importing country

Malaysia=US, New Zealand=Japan, US, etc.
Vietnam=US(4), Malaysia=US
Singﬁapore:Mexico(3), Canada Malaysia=US
Singrapore=Canada, Mexico

Vietnam=US, New Zealand=Japan

Malaysia=US(2), Canada Vietnam=US, Canada
New Zealand =Japan, US, Canada

Vietnam=US(3), Mexico(3) Malaysia =US
Malaysia=US(4), Canada(2) Vietnam=US

Vietham=US
(%)  Exporting country = Importing country

US=Malaysia, US=Vietnam, Canada=Vietnam
Japan=New Zealand

US=Vietnam

US=Vietnam

Japan=New Zealand
US=Malaysia (2), US=Vietnam
US=Malaysia Canada=Malaysia

Canada=Singapore Mexico=Singapore
Japan=New Zealand(2) US=New Zealand

US=Malaysia

Japan=New Zealand
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® A total of 33.0% of the firms
consider TPP use for export,
while the proportion for import
was 27.8%.

® Large enterprises (39.4%)
are more likely to consider
TPP use than SMEs (17.9%)
for export, while SMEs
(33.3%) are more likely to
consider TPP use than large
enterprises (25.0%) for import.

® By industry, firms in the Food
and Chemical/Pharmaceutical
industries are more likely to
consider TPP use for both
import and export. The
proportion of firms considering
TPP use for export is high in
the Wholesale/Retail industry,
while the proportion for import
is high in the Iron/Nonferrous
metals/Metals and Textiles
industries.

® By destination/importing
country, a high proportion of
firms consider TPP use for
export from Malaysia,
Vietnam, and Singapore to the
North American market. Firms
also consider TPP use for
export from New Zealand to
Japan. Regarding import,
many firms consider TPP use
for import from the U.S. to
Malaysia and Vietnam.
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8. Wages (1) Year-on-year wage In

Total

FY2015 « FY2014

FY2016 «— FY2015
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J (%)

Cambodia (73) |
Indonesia (321) |
Myanmar (28) |
Laos (16) |
Pakistan (23) |
India (355) |
Vietnam (447) |
Bangladesh (38) |
China (727) |

Sri Lanka (33) |
Philippines (96) |
Malaysia (224) |
Thailand (469) |
Hong Kong (192) |
South Korea (165) |
Singapore (190) |
Taiwan (119) |
Australia (157)

New Zealand (53) |

13.6
12.9
12.6
11.8
10.9
10.3
10.0

Myanmar (28) |
Indonesia (316) |
Pakistan (24) |
India (351) |
Vietnam (440) |
Bangladesh (40) |
Cambodia (68) |
Sri Lanka (31) |
China (706) |
Philippines (97) |
Malaysia (216) |
Laos (16) |
Thailand (460) |
Hong Kong (189) |
South Korea (157) |
Singapore (186) |
Taiwan (119) |
Australia (155) |
New Zealand (53)

Manufacturing

(%)

Non-manufacturing

numbers of firms
J that responded.

(%)

Cambodia (30)
Indonesia (188)
Laos (11)
Pakistan (14)
Vietnam (296)
India (174)
Bangladesh (27)
China (472)

Sri Lanka (9)
Philippines (61)
Malaysia (135)
Thailand (302)
Hong Kong (33)
South Korea (78)
Singapore (41)
Australia (45)
Taiwan (42)
New Zealand (22)

Myanmar (27) |
Cambodia (43) |
India (181) |
Indonesia (133) |
Pakistan (9) |
Vietnam (151) |
Sri Lanka (24) |
China (255) |
Bangladesh (11) |
Philippines (35) |
Laos (5) |
Malaysia (89) |
Thailand (167) |
Hong Kong (159) |
South Korea (87) |
Singapore (149) |
Taiwan (77) |
Australia (112) |
New Zealand (31)

Indonesia (186)
Pakistan (14)
Vietnam (291)
Bangladesh (28)
India (171)
Cambodia (29)
Sri Lanka (9)
China (462)
Philippines (62)
Laos (11)
Malaysia (128)
Thailand (297)
Hong Kong (32)
South Korea (74)
Singapore (39)
Australia (45)
Taiwan (42)

New Zealand (21)

PPy 12.3
L. 11.0
L 104
. 10.1
OIS 10.0
FFEIIEE 8.5
LS 7.4
"FPrTFrSs 7.2
L 6.7
LT 55

S 51

WEEEEE 5.0

WEEEE 4.6

o 3.9

e 3.8

AT 3.6

weEE 3.2

w24

=17

(%)

Myanmar (27) |
India (180) |
Indonesia (130) |
Cambodia (39) |
Pakistan (10) |
Vietnam (149) |
Bangladesh (12) |
Sri Lanka (22) |
China (244) |
Philippines (35) |
Malaysia (88) |
Thailand (163) |
Laos (5) |

Hong Kong (157) |
South Korea (83) |

Singapore (147) [&2%55 3.2
Taiwan (77) @55 3.0
Australia (110) &% 2.5

P 11.1
S 9.8
P 9.1
P 8.9
S 8.3
L 8.3
T, 8.0
I 6.9
S 6.5
R 5.3
O 45

WS 4.4

WEEEE 4.0

AR 3.6

s 35

New Zealand (32)

=% 1.6
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8. Wages (2) Year-on-year wage increase rate
(China and major countries)

Total Manufacturing Non-manufacturing
(%) (%) (%)
30 30 30
9.8
) = ~r
3
6.7 6.5
4.2 4.4
4.3 )
O T T T T T T 1 0 T T T T T T 1 0 T T T T T T 1
2010 2011 2012 2013 2014 2015 2016 2010 2011 2012 2013 2014 2015 2016 2010 2011 2012 2013 2014 2015 2016
—e— China India —e— China India —e— China India
Thailand —<— Indonesia Thailand —— Indonesia Thailand —<— Indonesia
=== \/ietnam === \ietnam === Vietnam
Note: 2016 rates are forecasts.
® By industry category, the wage increase rate fluctuates relatively less in the non-manufacturing sector.
® In 2015, the wage increase rate (total; same applies to the following) decreased in China, Thailand, India, Indonesia, and Vietnam.
® In China, the wage increase rate decreased every year after peaking out at 12.9% in 2011. The rate was 7.6% in 2015 and is
expected to decrease to 6.7% in 2016 (forecast).
® In Indonesia, the wage increase rate decreased every year after peaking out at 24.7% in 2013. The rate was 12.9% in 2015 and is
expected to decrease to 10.8% in 2016 (forecast).
® The wage increase rate is expected to decrease gradually in all countries in 2016 (forecast).
70
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8. Wages (3) Base salary (monthly)

Manufacturing-Worker

Manufactu ring- Engineer

Unit: US$ Unit: US$
Australia (37) | 3,608 Australia (30) | 5,009
New Zealand (16) | 2,811 New Zealand (11) | 3,732
South Korea (66) | 1,895 Hong Kong (11) | 3,045
Hong Kong (26) | 1,889 Singapore (25) | 2,641
Singapore (33) | 1,608 South Korea (59) | 2,328
Taiwan (39) | 1,010 Taiwan (34) | 1,281
China (450) | 424 Malaysia (129) | 738
Thailand (290) @8 348 China (389) | 698
Malaysia (145) @8 317 Thailand (273) | 659
Philippines (54) & 262 Pakistan (14) | 543
Indonesia (178) @ 250 India (147) | 514
India (148) | 230 Laos (9) [+ 424
Vietnam (289) @ 185 Philippines (51) =" 409
Pakistan (14) @ 185 Indonesia (153) [=" 402
Laos (11) @ 179 Sri Lanka (7) [+ 391
Cambodia (31) § 162 Vietnam (254) |- 343
Sri Lanka (10) | 143 Cambodia (20) [+ 323
Bangladesh (28) 100 . Bangladesh (25) 288 .
0 2,500 0 4,000
Non-Manufacturing - Staff Non-Manufacturing -Manager
A ia (98) Unit: US$ Unit: US$
ustralia 3,560 .
. ' Australia (93 7,1
NSew Zealand (27) | 2,895 New Zealand ESO; 5,284
outh Korea (88) | 2,300 Sin 4.2
: gapore (129) 237
Singapore (146) | 2,286 Hong Kong (146) | 4,132
Hong Kong (156) | 2,139 South Korea (88) | 3,836
Taiwan (85) | 1,270 Taiwan (79) | 2,180
China (264) | 845 China (242) | 1,882
Malaysia (95) | 785 Malaysia (99) 1,620
Thailand (173) | 610 Laos (5) | 1,536
India (176) | 546 Thailand (155) | 1,471
Philippines (32) | 496 India (162) | 1,434
Vietnam (155) | 424 Philippines (26) | 1,406
Indonesia (120) | 409 Indonesia (102) | 1,116
Laos (6) | 390 Cambodia (37) | 1,061
Cambodia (46) 390 Vietnam (137) | 977
Malaysia (20) =% 336 Pakistan (10) | 962
Sri Lanka (24) 5% 333 Sri Lanka (17) [+ 866
Pakistan (11) fa 275 Myanmar (19) 801
Bangladesh (14) 215 Bangladesh (13) 700 :
q 2 500 0 5,000
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25

Manufactu ring- Manager

Numbers in parentheses
indicate numbers of firms
responded.

6,850

Unit: US$
Australia (42) |
Singapore (36) | 5,337
New Zealand (17) | 4,711
Hong Kong (33) | 3,878
South Korea (68) | 3,311
Taiwan (40) | 1,972
Malaysia (141) | 1,445
Thailand (283) | 1,401
China (424) | 1,263
India (160) | 1,245
Pakistan (12) | 1,145
Philippines (52) | 1,063
Laos (9) | 1,005
Indonesia (171) | 871
Vietnam (259) | 787
Sri Lanka (9) | 759
Cambodia (21) | 664
Bangladesh (27) 658 .
0 5,000

Base salary: Salary excluding benefits, as of October 2015

Worker: Regular general workers with 3 years of work experience,

not including contract-based and probationary workers

Engineer: Regular employees who are core technicians, graduates
of a vocational college or university, and have 5 years of

experience

Manager (Manufacturing): Regular employees who are section
managers in charge of sales, university graduates, and who have
10 years of work experience

Staff: Regular general workers with 3 years of work experience, not
including dispatched and probationary workers

Manager (Non-manufacturing): Regular employees who are section
managers in charge of sales, university graduates, and who have
10 years of work experience

Note: Except for Cambodia, base salaries were reported in local
currencies. (For Myanmar, salaries were reported selectively
either in the local currency or in U.S. dollars.) The average wage
for each job type in the local currency was converted to the U.S.
dollar, using the average exchange rate of October 2015
(published by the central bank of each country/region, or by the
State Administration of Foreign Exchange, for China). For
Myanmar, where firms reported base salaries either in the local
currency or in U.S. dollars, base salaries reported in the local

currency were converted to U.S. dollars to calculate the average.
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8. Wages (4) Annual salary

Manufacturing-Worker

Manufacturing_-Eng_ineer

Manufacturing -Manager

Unit: US$ A ia (29 Unit: US$
Australia (35 49147 Austaia | 69,642
New Zealand Eleg ] 35,774 Singapore (24) 47,800
Singapore (31) | 32,666 Hong Kong (10) | 47,359
South Korea (65) 1 31,929 New Zealand (12) | 46,324
Hong Kong (22) 1 28,785 South Kprea (59 | 39,911
Taiwan (34) 1 18174 Talyvan (29) | 22,141
China (379) | 8702 China (341) | 13,709
Thailand (233) e 6,337 Malaysia (80) | 12,067
Malaysia (87) | 5.257 Thailand (226) | 11,529
Indonesia (156) 8 4,316 Pakistan (14) ] 9,046
Philippines (49) [ 4,098 India (141) [5%% 8,403
Vietnam (260) 8 3,855 SriLanka (6) [2%" 7,856
Pakistan (14) 1 3,806 Ind_o_nef5|a (131) | 6,827
India (134) | 3.660 Ph|_||pp|nes 47) | 6,429
Cambodia (23) ) 2,642 Vietnam (235) | 5,940
Laos (10) M 2,380 Laos (8) [-% 5,746
SriLanka (8) M 2,033 Bangladesh (19) [* 4,651
Bangladesh (21) | 1,606 Cambodia (16) 4,645 .
0 30,000 0 50,000
Non-Manufacturing = Staff Non-Manufacturing=Manager
Unit: US$ Unit: US$
Australia (101) | 72,339 Australia (95) | 101,596
Singapore (135) | 42,264 Singapore (121) | 71,984
New Zealand (29) | 37,496 Hong Kong (128) | 67,575
South Korea (87) | 36,477 New Zealand (32) | 67,346
Hong Kong (138) | 34,847 South Korea (87) | 61,324
Taiwan (72) | 22,211 Taiwan (72) | 38,429
China (239) | 15,756 China (221) | 34,821
Malaysia (58) | 12,324 Malaysia (64) | 30,404
Thailand (146) | 10,494 Thailand (134) | 24,541
India (167) | 8,985 India (155) | 24,272
Philippines (25) | 8,649 Philippines (23) | 23,542
Vietnam (127) | 7,224 Laos (5) | 19,918
Indonesia (110) | 7,058 Indonesia (95) | 18,939
Cambodia (37) [&* 5,689 Cambodia (28) | 16,859
SriLanka (21) | 5,182 Vietnam (110) | 15,710
Laos (6) f&' 5,117 Pakistan (10) | 13,972
Myanmar (20) |54 4,867 Sri Lanka (15) | 13,602
Pakistan (11) & 4,316 Bangladesh (12) | 12,275
Bangladesh (12) 4,209 : Myanmar (18) 11,525
0 40,000 80,000 0 70,000
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g

Numbers in parentheses
indicate numbers of firms

responded.
Unit: US$
Australia (40) | 94,765
Singapore (34) 73,772
New Zealand (16) | 62,831
Hong Kong (28) | 57,655
South Korea (67) | 52,865
Taiwan (34) | 33,367
China (370) | 24,391
Thailand (229) | 23,657
Malaysia (79) | 22,544
Pakistan (12) | 21,754
India (151) | 19,686
Philippines (48) | 16,621
Indonesia (154) | 14,785
Laos (8) | 13,915
Vietnam (236) | 12,865
Sri Lanka (7) 12,746
Bangladesh (21) | 10,753
Cambodia (15) 8,882
0 60,000

Annual salary (annual amount of real obligation fees):
Total liability for an employee (the total of annual
base salary, benefits, social security, overtime

allowances, and bonuses, excluding severance
benefits, as of FY2015)

See the previous page for the definitions of worker,
engineer, manager (manufacturing), staff, and
manager (non-manufacturing).

Note: Except for Cambodia, annual salaries were
reported in local currencies. (For Myanmar, salaries
were reported selectively either in the local currency
or in U.S. dollars.) The annual salary for each job
type in the local currency was converted to U.S.
dollars, using the average exchange rate of October
2015 (published by the central bank of each
country/region, or by the State Administration of
Foreign Exchange, for China). For Myanmar, where
firms reported annual salaries either in the local
currency or in U.S. dollars, annual salaries reported
in the local currency were converted to U.S. dollars to
calculate the average.
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8. Wages (5) Bonuses

Numbers in parentheses

Manufacturing=Worker Manufacturing*Engineer Manufacturing=Manager  "ceenmber o s
Unit: months Unit: months Unit: months
South Korea (63) South Korea (56) [& %% % %" R EA =51 4, Pakistan (13) JIRTRERERERTRTRRRERRRTRRRERRRTRCRININ) 4.0
Pakistan (15) Pakistan (14) [ 5 South Korea (65) JITIEIEIENERERERERERERERRLRLNININNT 3.
Thailand (291) Thailand (273) [ Taiwan (39) FIFEEEIRIREERERRERIRRRERININNG 3.3
Taiwan (39) Taiwan (32) [= Thailand (282) JITIEIENENEREREREREREICILINNCNT 3.3
Singapore (33) Singapore (25) |- Singapore (35) JIEFEEEREERIEREEREENN 2.3
China (451) SriLanka (7) | China (416) JITIFIEIRIEIRININNENE 2.2
Malaysia (136) China (381) [= Malaysia (131) FIFIEEEREIRIRTEITIN 2.1
Indonesia (189) Malaysia (122) | Indonesia (181) FITIEERLEREERIEEENE 2.0
Bangladesh (29) Indonesia (160) |= Bangladesh (27) FITIEIEIEINNRNNND 1.8
Sri Lanka (10) Bangladesh (25) |- Sri Lanka (9) JIFIEITIEINIEINNE 1.8
Hong Kong (26) Hong Kong (11) | Hong Kong (31) JIIEIEIRIEITEIE 1.7
Vietnam (299) Vietnam (262) [ Philippines (52) FIEIEIEIENL 1.5
Philippines (56) Philippines (52) | Vietnam (263) [IIEIIEINNT 1.5
India (129) India (132) [=%% India (141) JFIIIILIENEL 1.2
Cambodia (28) Cambodia (18) [=%% Cambodia (16) [IIIIIII 0.9
Laos (11) Laos (9) [+% Laos (9) [IIIIINI 0.8
New Zealand (12) Australia (27) [=% New Zealand (12) [l 0.7
Australia (31) New Zealand (8) [ . Australia (36) [IIIII 0.6 .

Non-Manufacturing = Staff J Non-Manufacturing-Manager J

Unit: months Unit: months
Taiwan (85) [ 2.9 Taiwan (79) [Wriiimmmmnmnnnd 3.2
Thailand (172) [ 2, Thailand (153) |- o
Singapore (146) |SEFERRNEEEE 2.4 Singapore (129) [« iy
South Korea (80) | T/ 2.3 South Korea (79) [y
Malaysia (85) |WEiimimmnmnn 2.1 Malaysia (89) |~
Indonesia (132) |SFEEFIIIE 2.0 Indonesia (112) [+
Philippines (33) [SESiiiiiianim 2.0 Philippines (28) [+
China (263) |WEiiiias 1.9 China (243) [+
Hong Kong (161) |Srammmimmimnns 1.8 Hong Kong (145) [+
Pakistan (10) | 1.7 Pakistan (9) |
Vietnam (157) [SEiiiiaianiis 1.6 Vietnam (135) |~
Bangladesh (14) [Siiiidiass 1.6 Sri Lanka (17) [+
Sri Lanka (23) [SSSimmmmnmm 15 Bangladesh (12)

N

Cambodia (42) [ 1.4 Cambodia (33) |*
India (174) |G 1.3 India (160) |~
Myanmar (25) [ 1.1 Australia (80) [~
Laos (6) [t 0.8 Myanmar (19) |~
Australia (85) WSS 0.8 New Zealand (27) [*
New Zealand (26) [&%% 0.5 Laos (4) [«
0 2 0 2 4
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Japan External Trade Organization

Contact details for inquiries:

Japan External Trade Organization (JETRO)

Overseas Research Department / Asia and Oceania Division /
China and North Asia Division

1-12-32 Akasaka, Minato-ku, Tokyo 107-6006
TEL: 03-3582-5179 (Asia and Oceania Division)
03-3582-5181 (China and North Asia Division)
E-mail: ORF@jetro.go.jp (Asia and Oceania Division)
ORG@jetro.go.jp (China and North Asia Division)

Responsibility for any decisions made based on or in relation to the information provided in this
material shall rest solely on the reader. Although JETRO strives to provide accurate
information, JETRO will not be responsible for any loss or damage incurred by readers through
the use of such information in any manner.
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