
Mar
The f

comp

and 

Fig

How

Hold

Augu

same

comp

8% -

priva

bran

This article w

clients on m

Retail

rket ove
faces of th

panies still

Seven & i 

ure 1: Ret

ever, the s

ings record

ust 2014.  

e period.  O

panies’ diff

- which too

ate brand p

d products

was written by 

market researc

 Sector 

erview 
he top reta

 make 50%

- collective

tail sales r

situation is

ded a reco

On the oth

One possib

fering resp

ok effect in

products, A

s.  Renewe

Prepared Slide

ch, internation

Highlig

il* compan

% of the pr

ely account

anking of 

dat

s not the sa

ord high pro

her hand, A

ble reason 

ponses to t

n April 201

AEON simp

ed and refin

 

 

es, LLC - a Jap

al business de

1

hts (Au

nies have n

rofit of the

t for 28% o

listed com

ta from Ni

ame for the

ofit in its in

AEON saw 

for these d

he increas

4.  While S

ply maintai

ned produc

pan based adv

velopment, str

gust – O

not change

e top 100 re

of the tota

mpanies, Se

kkei) 

e two com

nterim con

a 90% red

different re

e in consu

Seven & i r

ned the pr

cts by Seve

isory firm supp

rategic alliance

October,

ed very mu

etailors. Th

l revenue 

eptember 

mpanies.  Se

solidated s

duction in 

esults is th

mption tax

refreshed m

rices of its 

en & i wer

porting interna

e, and investm

, 2014) 

uch.  The to

he big 2 - A

in the sect

2014 (Ori

even & i 

statement 

profit durin

e two 

x – from 5%

most of its 

own privat

e more 

ational 

ment. 

op 10 

AEON 

tor. 

 

ginal 

in 

ng the 

% to 

te 



appe

were

supe

longe

prim

The 

disco

supe

in Ma

decid

Figu

 

This article w

clients on m

ealing to co

e brought a

ermarket b

er seen as 

ary shoppi

difficulties 

ontinuation

ermarket ch

arch 2013 

ded to purc

ure 2: Sale

*”Retail” 

drugs, ite

was written by 

market researc

onsumers. 

about by it

usiness fel

compleme

ing sites du

faced by s

n of the Da

hain.  Initia

in order to

chase Daie

es profit b

31 Augu

includes a 

ems for da

Prepared Slide

ch, internation

 In actuali

ts convenie

l by 22%. 

entary sho

ue to their

supermark

aiei brand, 

ally, a maj

o restructu

ei in its ent

reakdown

ust 2014 (S

broad rang

ily consump

 

 

es, LLC - a Jap

al business de

2

ity, the str

ence store 

 This mea

pping optio

r convenien

ets were e

which was

ority stake

ure its oper

tirety and t

 of AEON a

Source: co

ge of produ

ption, cloth

pan based adv

velopment, str

ong results

business, 

ns that con

ons, but ar

nce and hig

especially h

s the symb

e in the gro

ration; how

terminate t

and Seven

ompaniesʼ

uct categorie

ing, and ele

isory firm supp

rategic alliance

s achieved

as in fact t

nvenience 

re graduall

gh quality 

highlighted

bolic name 

oup was ac

wever, AEO

the brand.

n & i Holdin

IR report)

es (such as

ectric applia

porting interna

e, and investm

 by Seven 

the profit o

stores are

ly becomin

product lin

 by the 

of a nation

cquired by 

ON eventua

 

ngs 31 Ma

) 

s food, 

ances) 

ational 

ment. 

& i 

of its 

e no 

ng 

neups. 

nwide 

AEON 

ally 

 

arch – 



 

 

This article was written by Prepared Slides, LLC - a Japan based advisory firm supporting international 
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in different settings (such as small shops, shopping malls, department 

stores, restaurants, convenience stores, and discount shops.) 

The presence of “select shops” 
“Select shops”, or multi-brand boutique shops, play a significant role as a market 

entry point, especially for relatively small brands which do not have their own 

local distribution and/or marketing channels.  Select shops refer to shops which 

retail curated items from different brands.  The shops tend to have their own 

curation concept, but mostly cater to a high-class modern lifestyle with their 

nicely designed products. 

“Select shops” can be segmented as follows: 

 Clothing shops: as clothing retailers, select shops tend to stock high-

end garments by overseas and domestic brands.  Such stores include 

Beams, Ships and Journal Standard, as well as New York-based 

Barneys New York.  They are often seen as tenants in notable 

commercial buildings, but they also have flagship stores in the center 

of major cities. 

 General stores: general stores often embrace clothes, but only as a 

part of their holistic lifestyle presentation.  The variety of items ranges 

from kitchenware, house cleaning equipment, stationery and music to 

inspirational books.  Again, the store settings can be commercial 

buildings or on-street shops. 

Recent days have seen the announcement of some smaller scale new entrants. 

 Kapak – the Hong Kong-based select shop chain opened its first Japan 

shop in Harajuku (a competitive fashion district in Tokyo).  It offers 

clothes, cosmetics, accessories and other general goods from all over 

the world. 
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Select Shops 

 Beams (Japanese) 

 Ships (Japanese) 

 Journal Standard (Japanese) 

 Nano Universe (Japanese) 

 Edifice (Japanese) 

 Sempre (Japanese) 

 Actus (Japanese) 

 F.O.B Corp (Japanese) 

 BALS Tokyo (Japanese) 

 Ron Herman 

 Barneys New York 

 The Conran Shop 

 Dolchi Follie 

 Kapak 

 Fred Segal 

Column: 

 JR EAST (Japanese) 

 JR Retail Net (Japanese) 

 Tobu (Japanese) 

 Seibu (Japanese) 

 Keisei (Japanese) 

 Keio (Japanese) 

 Tokyu (Japanese) 

 Keikyu (Japanese) 

 Odakyu (Japanese) 

 Sotetsu (Japanese) 


