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in different settings (such as small shops, shopping malls, department 

stores, restaurants, convenience stores, and discount shops.) 

The presence of “select shops” 
“Select shops”, or multi-brand boutique shops, play a significant role as a market 

entry point, especially for relatively small brands which do not have their own 

local distribution and/or marketing channels.  Select shops refer to shops which 

retail curated items from different brands.  The shops tend to have their own 

curation concept, but mostly cater to a high-class modern lifestyle with their 

nicely designed products. 

“Select shops” can be segmented as follows: 

 Clothing shops: as clothing retailers, select shops tend to stock high-

end garments by overseas and domestic brands.  Such stores include 

Beams, Ships and Journal Standard, as well as New York-based 

Barneys New York.  They are often seen as tenants in notable 

commercial buildings, but they also have flagship stores in the center 

of major cities. 

 General stores: general stores often embrace clothes, but only as a 

part of their holistic lifestyle presentation.  The variety of items ranges 

from kitchenware, house cleaning equipment, stationery and music to 

inspirational books.  Again, the store settings can be commercial 

buildings or on-street shops. 

Recent days have seen the announcement of some smaller scale new entrants. 

 Kapak – the Hong Kong-based select shop chain opened its first Japan 

shop in Harajuku (a competitive fashion district in Tokyo).  It offers 

clothes, cosmetics, accessories and other general goods from all over 

the world. 
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Select Shops 

 Beams (Japanese) 

 Ships (Japanese) 

 Journal Standard (Japanese) 

 Nano Universe (Japanese) 

 Edifice (Japanese) 

 Sempre (Japanese) 

 Actus (Japanese) 

 F.O.B Corp (Japanese) 

 BALS Tokyo (Japanese) 

 Ron Herman 

 Barneys New York 

 The Conran Shop 

 Dolchi Follie 

 Kapak 

 Fred Segal 

Column: 

 JR EAST (Japanese) 

 JR Retail Net (Japanese) 

 Tobu (Japanese) 

 Seibu (Japanese) 

 Keisei (Japanese) 

 Keio (Japanese) 

 Tokyu (Japanese) 

 Keikyu (Japanese) 

 Odakyu (Japanese) 

 Sotetsu (Japanese) 


