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Number of Firms

Industry No.

Food 10
Textile 13
2[Chemical 39
é Steel/Non-ferrous metal 34
“5 General machinery 15
g | Electrical/Electronic machinery 52
= Transportation machinery 63
Others 41
Manufacturing sector total 267

= Trading 93
5 |Retail 4
& |Finance/Insurance/Securities 24
g Construction/Civil engineering 29
& | Transportation/Communication 36
§ Others 68
Non-manufacturing sector total 254
Total 521




1. BUSINESS SENTIMENT

(1) Overview

The business sentiment (DI) is -4 in the first half of 2025, -12 in the second half of 2025
(forecast), and 1 in the first half of 2026 (forecast). The DI forecast for the second half of 2025 (-12)
is influenced by factors, such as a decline in domestic demand, particularly in automotive-related
industries, and the impact of reciprocal tariffs imposed by the U.S.

The DI forecast for the first half of 2026 reflects a more optimistic sentiment (-12—1)
influenced by factors such as anticipated increases in demand, including the acquisition of new
business across a wide range of industries, despite ongoing concerns about price competition from
Chinese products.

(Table 1-1) Business Sentiment

Unit: %

Past Surveys Previous Survey Current Survey

Results Result| Forecast |Result | Forecast
2020 2021 2022 2023 2024 | 2024 2025 2025 2026

H1 H2 | HI H2 | HI H2 | HI H2 | HI H2 | HI H2 | HI H2 | HI
Improving 11 54 55 50 49 50 30 27 25 29 25 25 30 27 28
No Change 14 16 23 26 30 24 30 29 29 32 43 48 36 34 45
Deteriorating 75 30 22 24 22 26 40 44 46 40 32 27 34 39 27
(Ref.) DI A 64 24 33 26 27 24| A 10| A 17| A2l A1l| A7 A2 A4 AIl2 1

(Note) 1. DI = "Improving" -(minus) "Deteriorating"

2. As the decimals of percentages are rounded off, the total may not equal 100 percent. This also applies to tables below.

(2) The first half of 2025 (January-June)

The percentage of firms reporting their business sentiment was “Improving” increased by 1
points to 30% from the previous term (29%). On the other hand, the number of those indicating their
business sentiment was “Deteriorating” decreased by 6 points from the previous term (40%) to 34%.
As a result, the Diffusion Index (DI), a deduction balance of “Improving” and “Deteriorating”
increased by 7 points from the previous term (-11) to -4. (Table 1-1)

Concerning the movement of each industry’s DI, despite some industries turning negative such
as general machinery (-47), the DI value for the manufacturing sector increased by 14 points to -2
from the previous quarter (-16) due to decrease in negative growth for industries such as Textile (-23),
Transportation machinery (16) and Electrical/Electronic machinery (3) industries turned positive. For
the non-manufacturing sector, the DI value decreased by 1 point from the previous term (-7) to -8 as
industries such as Construction/Civil engineering (-24) declined, despite the DI value for industries such
as Finance/Insurance/Securities increased by 16 points from the previous term (-20) to -4.

(Table 1-2)

(3) The second half of 2025 (July-December) — Forecast
The percentage of firms indicating that their business sentiment is “Improving” decreased by 3
points at 27% from the previous term (30%), while the percentage of those anticipating “Deteriorating”

business sentiment increased by 5 points from the previous term (34%) to 39%. As a result, the overall



DI is projected to decrease by 8 points from the previous term (-4) to -12. (Table 1-1)
For the manufacturing sector, since the DI values for industries such as Food (-40), Textile

(-62) industries deteriorated, the overall DI forecast for the manufacturing sector, therefore, continue
to be negative at -13 from the previous term (-2). For the non-manufacturing sector, while the negative
growth in Transportation/Communication decreased (-17), the negative growth in retail (-50) and
Finance/Insurance/Securities (-8) increased. Consequently, the DI is projected to decline by 3 points
from the previous term (-8) to -11, widening the negative margin. (Table 1-2)
(4) The first half of 2026 (January-June) — Forecast

The percentage of firms expecting “Improving” business sentiment increased by 1 point from
the previous term (27%) to 28%, meanwhile the percentage of firms expecting “Deteriorating”
sentiment decreased by 12 points from the previous term (39%) to 27%. Thus, the overall DI forecast
rose by 13 points from the previous term (-12) to 1 (Table 1-1)

For firms in the manufacturing sector, despite the DI value for industries such as General
machinery industries decline (-26), the DI values for industries such as Food (0), Textile (-39) have
improved, the overall DI is expected to reach 0, moving out of negative territory. For the non-
manufacturing sector, the DI value for industries such as Retail (25), Trading (7) have also improved.
Therefore, the overall DI forecast rose by 13 points from the previous term (-11) to 2, entering a

positive trend. (Table 1-2)

(Table 1-2) Business Sentiment (DI) by Industry ("Improving" - "Deteriorating")

Past Surveys Current Survey
Industry Results Forecast Result Forecast
21H2 | 22H1 | 22H2 | 23HI1 | 23H2 | 24H1 | 24H2 | 25H1 | 25H2 | 25H1 | 25H2 | 26HI

Food 28 0] 25 47 37 59! 42 33 25| 20| A 40 0]
Textile 8 55 AS| A23 A35 A28 AS54 8 A5 A23 A6 A 39

o Chemical 5 23 71 A19] A 10 A2l A10 0) A3 5| A13 5
‘S | Steel/Non-ferrous metal 31 21 A3l A2 A4 AS AI2l A10 7 A2 A2 A4
g General machinery A 13 20 33 A48 A9l A26 9] Of AI13] A47| A20[ A 26
§ Electrical/Electronic machinery 26 A7 8| A24 A32( A2 AI2 A7 7| 3 0] 12]
= Transportation machinery 35 29 47, A8 A2l A6 A36 A3 A2 16 A2 8
Others 21 44 A 11| A37| A22] A9 AI5| AI12] A 10 A5 A20 0]
Manufacturing sector total 23 23 16) A2l A23 A2 AIl6 A3 Al A2 A13 0)

o Trading 40 45 29 7| AI12 A20( A20 A20( AI0] A13 AI13 7
-£ |Retail 90 20 42 12, 9| Of Al14 A2 A 14 o AS50 25|
§ Finance/Insurance/Securities 29 36! 25 A7l AD25 A23 A2 A20| A20 A4 A 8 8
2 |Construction/Civil engineering All 23 30 A6 A3 A3 0 A7 7 A24] A24 A 6|
g Transportation/Communication 65 30! 200 A33 A47| A17| A4 A2S A6l A23 AIl17 A17
<Z:> Others 9| 22 49 22 18 5 21 16 9| 12 3 6|
Non-manufacturing sector total 30 32 33 1 A9 AI2 A7 A10 A 4 A8 All 2|
Total 26 27 24| A10[ A17[ A2l A1l A7 A 2| A4l A12 1

(Figure 1) Historical Change of DI According to the Surveys on Business Sentiment of Japanese Corporations
(9%6)
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(Note) Diffusion Index (DI) = Business sentiment is “Improving” — “Deteriorating” (compared to the previous term)

3



2. CAPITAL INVESTMENT

Regarding the amount of capital investment planned for 2026, 23% of firms anticipated

“Increase”, while 19% of these firms anticipated “Decrease”. (Table 2-1)

For details of the capital investment for fiscal year 2025 and 2026, "Replacement" investments

are the most common investments anticipated by responding firms. (Table 2-2 and 2-3).

(Table 2-1) Capital Investment Plan for 2026
No. of firms and (%)
Industry No. of firms
Increase | No change [ Decrease | Undecided | Total
Food 6  (60) 3 (30) 1 (10 0 0) 10
Textile 5 (3% 5 (38 3 (23 0 0) 13
Chemical 18 @6 13 (33) 7 (18 1 3) 39
Steel/Non-ferrous metal 9 @ 14 “D 8 (24 2 (6) 33
General machinery 1 ®) 8 (62) 4 (3D 0 0) 13
Electric/Electronics machinery 22 43 18 (35 11 (22 0 0) 51
Transportation machinery 18 29 22 (35 17 @0 5 ®) 62
Others 6 (16| 16 @[ 11 29 5 (13 38
Manufacturing sector total 85 33) 99 @B®] 62 2Hf 13 (5) 259
Trading 12 (13) 43 (48) 8§ Y 20 (29 89
Retail 0 0) 2 (50) 2 (50) 0 (0 4
Finance/Insurance/Securities 5 (22 12 (52) J )] 5 (22 23
Construction/Civil engineering 3D 16 (57) 3 (11 6 (21) 28
Transportation/Communication 2 ©6) 8 (24) 8 (24 16 (47) 34
Others 8 (13) 36 (57) 9 (14 10 (16) 63
Non-manufacturing sector total 30 (12)) 117 @9 31 (13)] 63 (26) 241
Total 115 (23)] 216 43)] 93 (19 76 (15 500
(Table 2-2) Details of the Capital Investment in 2025 (Multiple Answers)
Unit: No. of firms and (%)
Environment-
Industry New Expansion | Replacement | Streamlining | DX-related | related (including Others Total | No. of firms
decarbonization)
Food 3 3o 3 @o s s0)| 2 o) 3 (30) 3 30| 1 ao| 20 10
Textile 4 a3n 3 (23)] 10 an| s 38 3 (23) 1 ® o (0)) 26 13
& |Chemical 8 @) 5 a7 73)| 10 @en| 3 ®) 5 4| 2 6| 60 37
é Steel/Non-ferrous metal 8 25| 5 (16)| 20 ©3)| 8 25| 5 (16) 4 13)] 1 3)| 51 32
g General machinery 5 (3% 3 @) 5 3’9 2 as| 1 ®) 0 o 1 ® 17 13
g |Electrical/Electronic machinery | 18 (3¢)| 17 (34)| 35 70)| 16 32| 10 (o) 7 a9l 3 ©)| 106 50
= Transportation machinery 17 8| 8 13)[ 41 ©7n| 22 36)| 10 (16) 11 as)| 2 3| 1m 61
Others 8 ey 4 apl 2 ©0)| 11 3yl 2 (6) 4 an| 1 3 51 35
Manufacturing sector total 71 28)] 48 (19)] 164 (65)] 76 30 37 (%) 35 a4| 1 @ 42 251
8 [Trading 9 a3 6 ® 31 @l 15 eyl 16 @) 1 m 16 @) 94 71
5 |Retail 1 e 1 @) 2 50)| 1 @) 1 @ 0 o 1 () 7 4
E Finance/Insurance/Securities 4 5 1 ©®) 11 9| 2 a3 4 @5 0 o 1 (6)) 23 16
5 Construction/Civil engineering 0 o o © 15 ©s)| 7 30| 6 (6 2 | 2 o 3 23
£ | Transportation/Communication 3 12 5 a9 9 35 7 @en| 7 27 1 @] 7 (27) 39 26
E Others 6 anl 5 9 31 (54) 14 25 10 @8 2 @ 7 75 57
Non-manufacturing sector total 23 (12)] 18 D 99 (50)] 46 (23)] 44 (22) 6 (3)| 34 (7] 270] 197
Total 9 @n| 6 (15| 263 (59)| 122 en| 81 (18) 41 o 45 aol 712 448
(Table 2-3) Details of the Capital Investment in 2026 (Multiple Answers)
Unit: No. of firms and (%)
Environment-
Indust[y New Expansion | Replacement | Streamlining | DX-related | related (including Others Total ]\i_z;n(;f
decarbonization)
Food 3 30| 4 @) 6 ©0)| 2 Q0| 5 (50 2 ol o o 2 10
Textile 4 33 3 @) 9 (75)| 4 33 3 @) 2 an| 1 ® 26 12
2 |Chemical 7 8| 3 ®)| 28 74| 12 32| 3 ®) 6 ae)| 3 ® 6 38
§ Steel/Non-ferrous metal 9 @ 5 15| 22 ©7n| 8 ) 8 (9 3 ©| 2 ©| 57 33
Lfg General machinery 3 enl 1 9| 5 @s)| 3 enl 2 (18) 0 o o o 14 11
£ |ElectricalElectronic machinery | 17 (34)| 21 2 28 s6)| 17 GHl 10 o) 8 (e)| 4 @®| 105 50
= |Transportation machinery 14 @) 12 19 46 (74)| 28 @) 14 @3 9 as| 2 3| 125 62
Others 4 apl 5 a4 23 (64)] 10 28)] 2 (6) 4 (| 3 ®)| 51 36
Manufacturing sector total 61 4] 54 @nlie7 (66)| 84 33 47 (19 34 13)| 15 ©f 462 252
& |Trading 10 14 7 @10 29 @) 16 @] 15 @ 4 © 17 @) 98 7
5 [Retail 0 o 1 @5 2 50| 2 S0l 1 @9 0 o o () 6| 4
§ Finance/Insurance/Securities 4 29 1 ©)| 10 ®3) 2 a3 s @n 0 o 2 13 24] 16
:% Construction/Civil engineering 0 o o o) 14 onl 8 35 6 (6) 2 O 1 (&) 31 23
& [Transportation/Communication 6 @) 4 (a5 8 30)| 10 37 8  (30) 1 @ 6 (22 43 27
é Others 9 anl 6 anl 27 30| 13 e 12 (2 1 @ 8 a7 54
Non-manufacturing sector total | 29 (15| 19 0] 9 6)| 51 26| 47 (4 3 @| 34 anl 278 196
Total 90 20| 73 (16)[ 257 (57)| 135 30 94 (21) 42 9)] 49 (11)] 740| 448
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3. EXPORT TREND

For export trends in the manufacturing sector, the percentage of firms anticipating an

“Increase” in the second half of 2025 is 35% exceeding those anticipating a “Decrease” (24%) by 11

points. The percentage of firms anticipating an “Increase” in the first half of 2026 is 35% exceeding

those anticipating a “Decrease” (20%) by 15 points.

Additionally, the overall projections including non-manufacturing sectors, in the second half

0f 2025, the percentage of firms anticipating an “Increase” (46%) is higher than those anticipating a

“Decrease” (18%). The number of firms expecting an “Increase” in the first half of 2026 exports,

accounted for 47%, exceeding those anticipating a “Decrease” (15%).

(Table 3-1, 3-2)

(Table 3-1) Export Trend in 2025 (Second Half)

Unit: No. of firms and (%)

Industry Increase No Decrease No. of

>20% | 10-20% | <10% | change <10% | 10-20% | >20% | firms

Food 1 aof 1 a] o @ | o © | 8 0 1 a0 o ( 1 an| o 10|
Textile 2150 0o @] o @ | 2 )| 3 @ 8 6] 6 to| 1 ® 1 ® 13
Chemical B3 26| sasy| s any| 2 en| 1439 6 49| 4 ay| 4 o 39
Steel/Non-ferrous metal 7 ey 2 ©| 3 @] 2 © | 20 9 7en| 4 a2 2 © 1 Q) 34
General machinery 6 @l syl 1t o]l o] 7@l 2wy o ©] o © 2 (13) 15
Electrical/Electronic machinery 21 (o)) 4 (8 5 (100 12 23] 18 (35 1325 2 @ 8 (15) 3 (6) 52
Transportation machinery 21 (33 8 (13) 9 (14) 4 (6) 30 (48) 12 (19) 7 (11) 5 ® 0 (0) 63
Others 2 49 12 @] 6 45| 4 ao] 12 9 7an] 5 @] 2 6 0 (0) 41
Manufacturing sector total 93 (35| 34 (13)| 30 (A | 29 ap |10 @64 @H| 30 (A | 23 (9 11 (4) 267
Trading 203 a0 8 @] 4 @ | st | 2@ 1 ay| s o 5 (5 93
Retail 1 @) 1 @] o@| o @] 2 ¢o 1eH] o @] o 1 (25 4
Construction/Civil engineering 22 (76)| 22 (76) 0 (0) 0 (0 5 17 2 0 (0 1 (3 1 3 29
Others 105 @11 @] 1 o) 3 @] 18 19 s@| 1] 4 @ 0 (0) 128
Non-manufacturing sector total 149 (59)] 133 (52) 9 4 7 (3) 76 (30) 29 (1] 12 (5 10 (4) 7 (3) 254
Total 242 @167 3 39 @ | 36 @ 186 G| 93 3| 2 ® | 33 © | 18 3 521

(Table 3-2) Export Trend in 2026 (First Half)

Unit: No. of firms and (%)

Industry Increase No Decrease No. of

>20% | 10-20% | <10% | change <10% | 10-20% | >20% | firms
Food 360 2@ 1an] o | 7] o @] o @] o © 0 (0) 10|
Textile 5 3 0 (0 1 ® 4 (3D 3 (23 5 (38) 4 (3D 0 (0) 1 ®) 13|
Chemical 12 (31), 1 (3 7 (18) 4 (10) 17 (44) 10 (26) 8 (21) 1 (3 1 3 39]
Steel/Non-ferrous metal 6 18 3 @ | o © | 23 ©9) say| 1 3| 2 © 2 (6 34
General machinery s 33 s o] o | 6 @wy| 4aen| 1 @ 1 2 (13) 15
Electrical/Electronic machinery 26 G0l s ao| 7 an] 14 en| B3 ey Bey| s qo| 6 | 2 @ 52
Transportation machinery 18 (29| 6 (10) 4 (6) 8 (13)] 36 (57) 9 (14| 4 (6 3 0 2 (3 63
Others 19 @) 2 2| 4 a| 3 @ | 14 39 s | 4 ao| 2 5 2 (5 41
Manufacturing sector total 9% 35| 34 13| 24 © | 36 a3 |19 @) |54 ol 27 an]| 15 © | 12 @ 267
Trading 24 (20) 11 (12) 7 () 6 (6) 56 (60) 13 (14) 7 (8 3.3 3 3 93
Retail 1 (25 1 (25 0 (0) 0 (0 2 (50) 1 (25) 0 (0) 0 (0) 1 (25 4
Construction/Civil engineering 22 (76)] 22 (76) 0 (0) 0 (0 6 (21) 1 3 0 (0) 1 (3 0 (0) 29
Others 103 80100 78)] 2 @ 1 | 18 14 70| 4 3] 2 @ 1 (1) 128
Non-manufacturing sector total 150 9134 3] 9 | 7 3] 26| 2 @11 @] 6 @ 5 () 254
Total 244 @nl168 32| 33 © | 43 ©® |200 | 76 15| 38 | 21 @ | 17 3 521




4. EXCHANGE RATES
(1) Thai Baht/US Dollar

Regarding the exchange rates deemed desirable for business operations (Thai Baht/US
Dollar), the predominant rates deemed are in a range between “No less than 30.0 but less than 30.5”
and “No less than 33.0 but less than 33.5” each selected by 21.8% of respondents, with the median
rate at 33.0 baht/US dollar. (Table 4-1)

(Table 4-1) Exchange Rates (Thai Baht/US Dollar)
Thai Baht/US Dollar, No. of firm, and (%)

Manufacturing Non-manufacturing
Industry " SE] 2
e |21 | . E
i? fg = % £ _ é _ Total
Baht/US dollar 3 %,:: E £ z| § |E£|22 E’ sz £ | 3 E) £s
sl & |5 |2e|8|gElEE| 8[| 2|8 |28
No less than 28.0 but less than 28.5 0 0 0 0 0 0 0 0 0 0 1 0 1 1 0.3)
No less than 28.5 but less than 29.0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0)
No less than 29.0 but less than 29.5 0 0 0 0 0 0 1 0 1 0 0 0 0 1 0.3)
No less than 29.5 but less than 30.0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0
No less than 30.0 but less than 30.5 1 1 5 4 4 2 7 6 30 16 2 16 34 64 (21.8)
No less than 30.5 but less than 31.0 0 0 0 1 0 0 0 0 1 1 0 0 1 2 0.7)
No less than 31.0 but less than 31.5 0 0 2 1 0 3 0 0 6 2 0 2 4 10 (34
No less than 31.5 but less than 32.0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0)
No less than 32.0 but less than 32.5 2 1 1 1 3 7 5 1 21 11 0 8 19 40 (13.7)
No less than 32.5 but less than 33.0 0 0 0 3 0 1 4 3 11 3 0 1 4 15 5.0
No less than 33.0 but less than 33.5 2 1 6 5 0 7 15 6 42 16 0 6 22 64 (21.8)
No less than 33.5 but less than 34.0 0 1 0 0 0 1 1 1 4 1 0 1 2 6 (2.0)
No less than 34.0 but less than 34.5 0 5 8 4 1 7 6 2 33 8 0 0 8 41 (14.0)
No less than 34.5 but less than 35.0 0 0 0 0 0 0 0 0 0 3 0 0 3 3 (1.0)
No less than 35.0 but less than 35.5 1 1 5 3 0 9 4 2 25 10 0 2 12 37 (12.6)
No less than 35.5 but less than 36.0 0 0 0 0 0 1 0 0 1 0 0 0 0 1 (0.3)
No less than 36.0 but less than 36.5 0 1 1 0 0 0 0 0 2 1 0 0 1 3 (1.0)
No less than 36.5 but less than 37.0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0)
No less than 37.0 but less than 37.5 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0)
No less than 37.5 but less than 38.0 0 0 0 0 0 0 1 0 1 0 0 0 0 1 0.3)
No less than 38.0 but less than 38.5 0 0 0 0 0 1 0 0 1 2 0 0 2 3 (1.0)
No less than 38.5 but less than 39.0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0)
No less than 39.0 but less than 39.5 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0)
No less than 39.5 but less than 40.0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0
No less than 40.0 but less than 40.5 0 0 0 0 0 0 0 0 0 1 0 0 1 1 0.3)
No. of firms 6 11 28 22 8 39 44 21 179 75 3 36 114 293
Average 32.50 | 33.59 | 33.04 | 32.30 | 31.25 | 33.36 | 32.76 | 32.35 | 32.80 | 32.82 | 29.33 | 31.45 | 3229 | 32.55
Median 32.50 | 34.00 | 33.50 | 33.00 | 31.00 | 33.00 [ 33.00 [ 33.00 [ 33.00 | 33.00 | 30.00 | 31.50 | 32.00 | 33.00
Mode 33.00 | 34.00 | 34.00 | 33.00 | 30.00 [ 35.00 [ 33.00 [ 33.00 [ 33.00 | 33.00 | 30.00 | 30.00 | 30.00 | 30.00

(Note) Median is the value at the center of the data distribution, which would exclude any deviation resulting from the number of respondents or the irregulary.
low/high values as much as possible. Mode is the value most cited by the respondents and [#N/AJ  (Not Applicable) indicates that all respondemts’ values differ.



(2) Japanese Yen/Thai Baht

Regarding the exchange rates deemed desirable for business operations (Japanese Yen/Thai

Baht), the predominant rates deemed are in a range between “No less than 4.0 but less than 4.1”

(33.5%), followed by “No less than 3.5 but less than 3.6” (21.0%), with the median rate at 4.0

yen/baht. (Table 4-2)

(Table 4-2) Exchange Rates (Japanese Yen/Thai Baht)

Japanese Yen/Thai Baht, No. of firm, and (%)

(Note) Median is the value at the center of the data distribution, which would exclude any deviation resulting from the number of respondents or the irregulary .
low/high values as much as possible. Mode is the value most cited by the respondentsand T#N/A |

(Not Applicable) indicates that allrespondemts' values differ.

Manufacturing Non-manufacturing
Industs Q
& 5 L% _§ %D _ :% Total
= |z E = zlEr 23 R
Yen/Baht K} 2 ZO _ I -2 AE 2. ..QE) » £ % éo - <) g %
Tl 5| E|3E| 2 |25|65| 2|E8| 2|32 |58
c | e |S|EE| 8 aEEE|S|SE|E[2 |8 |28
No less than 2.2 but less than 2.3 0 0 0 0 0 0 0 1 1 0 0 0 0 1 (0.3)
No less than 2.3 but less than 2.4 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0)
No less than 2.4 but less than 2.5 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0)
No less than 2.5 but less than 2.6 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0)
No less than 2.6 but less than 2.7 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0)
No less than 2.7 but less than 2.8 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0)
No less than 2.8 but less than 2.9 0 0 0 0 0 0 0 0 0 1 0 0 1 1 (0.3)
No less than 2.9 but less than 3.0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0
No less than 3.0 but less than 3.1 0 0 2 0 1 4 2 2 11 7 1 6 14 25 (7.6)
No less than 3.1 but less than 3.2 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0
No less than 3.2 but less than 3.3 0 0 0 0 0 0 0 1 1 0 0 0 0 1 (0.3)
No less than 3.3 but less than 3.4 0 0 4 2 1 1 1 4 13 2 0 5 7 20 6.1)
No less than 3.4 but less than 3.5 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0)
No less than 3.5 but less than 3.6 0 2 10 6 4 8 15 5 50 9 0 10 19 69  (21.0)
No less than 3.6 but less than 3.7 0 0 0 0 0 0 0 0 0 1 0 0 1 1 (0.3)
No less than 3.7 but less than 3.8 0 0 0 0 0 3 0 0 3 1 0 0 1 4 (1.2)
No less than 3.8 but less than 3.9 0 0 0 0 1 1 1 1 4 2 0 3 5 9 2.7
No less than 3.9 but less than 4.0 0 0 0 0 0 0 0 0 0 1 0 0 1 1 (0.3)
No less than 4.0 but less than 4.1 5 6 10 16 1 10 11 8 67 30 1 12 43 110 (33.5)
No less than 4.1 but less than 4.2 0 0 0 1 0 0 1 0 2 1 0 0 1 3 0.9)
No less than 4.2 but less than 4.3 0 1 1 0 0 4 5 4 15 5 1 2 8 23 (7.0)
No less than 4.3 but less than 4.4 0 1 3 0 0 0 6 0 10 2 0 2 4 14 (4.3)
No less than 4.4 but less than 4.5 0 0 0 1 0 2 1 0 4 5 0 0 5 9 2.7)
No less than 4.5 but less than 4.6 2 0 2 1 2 3 3 0 13 8 0 3 11 24 (7.3)
No less than 4.6 but less than 4.7 0 0 0 0 0 0 0 1 1 3 0 1 4 5 (1.5)
No less than 4.7 but less than 4.8 0 1 0 0 0 1 0 0 2 0 0 2 2 4 (1.2)
No less than 4.8 but less than 4.9 0 0 0 0 0 1 1 0 2 0 0 0 0 2 (0.6)
No less than 4.9 but less than 5.0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0
No less than 5.0 but less than 5.1 0 0 0 0 0 0 1 0 1 1 0 0 1 2 (0.6)
No. of firms 7 11 32 27 10 38 48 27 200 79 3 46 128 | 328
Average 414 | 402 | 376 | 3.87 | 3.71 | 3.86 [ 392 | 3.68 | 3.85 | 3.94 | 3.73 [ 3.77 | 3.88 | 3.86
Median 400 | 400 | 375 | 400 | 3.50 | 400 [ 400 [ 3.80 | 400 | 400 | 400 [ 3.80 [ 4.00 | 4.00
Mode 400 | 400 | 350 | 400 | 3.50 | 400 [ 3.50 [ 400 | 400 | 4.00 |#N/A [ 400 | 400 | 4.00




5. CHALLENGES FOR CORPORATE MANAGEMENT (multiple answers)

Regarding challenges for the Japanese companies’ corporate management, the predominant

answer is “Sluggish domestic demand” (59%), followed by “Severe competition with other

companies” (59%), “Increase in total labor cost (37%), and “Foreign exchange rate fluctuation”

(27%). (Table 5)

(Table 5) Challenges for Corporate Management (multiple answers)

Unit: No. of firms and (%)

Manufacturing

Non-manufacturing

z2 i g E]
o n g = <]
2| » £ _ 8 5 5 =
2|2 _ el 2 g £ g E g
dE g g | 2 2 s | 2| 2 2
HE o S - z S = | E N
£ & 2 5 g g g 8 B S £
el 2 £ £ c = g S S E|
=|° N 5 S S £ 5 3 S S
128 | ¢ g i g |z £
= = g = £ 2 £ Z g E
o - s 15} 2 > ) s
© 2 z g 2 & 2 £ El - 8 g & 2 £
- | = E | £ I g g £ | = 2 z g -
3 = ) Bl =] 3 g 2 E 23 8 s E =} = ]
e |le s | |s|la &8 |2 & &1 &8 E&E]8]|°%2
2| 1 |Sluggish domestic demand 4@)| 56| 20 60| 28 G 9 @] 13 25| 54 86| 23 56]156 58)| 64 ©)| 3 75| 17 (M| 16 53| 23 (64| 28 @n]151 (59| 307 (59)
1] 2 S;‘:::nf:smpem“’" with other 4 a0 5068 21 9| 22 @) 7 @n| 30 68| 45 | 22 Gaf156 8| 51 6| 1 @) 15 @) 22 76| 26 72| 34 50| 149 9| 305 (59)
3 | 3 [Increase in total labor cost 360| 769 19 @) 1265 4@n| 20 68| 29 @o)| 16 G110 @] 22 @] 0 O 10 @] 6 @n| 21 (8| 22 (| 81 G| 191 37)
5 | 4 [Foreign exchange rate fluctuation | 5 60| 9 )] 10 @) 12 G5)| 4 @n| 27 G2| 19 Go| 14 Gaf100 37| 28 Go)| 0 O 1 @[ 30| 3 ®) 70| 42 a7 142 @7)
—
4fs i:;i:i‘:"“" raw materials 300 569 9@| 7@ 3@ 22 @l 25 @w)| 10 e 846 20@ 0 ©@ 1@ 8ev 3@®) 4 ©)36as 120 23
Increase in cheap i
1| 6 p‘:z;:i:‘"c cap imported 0O 769 18¢s| 1863 2a3] sas| 11 an| 11 en| 58| 32600 00 0@ 13 13| 46 3809 13 @)
Enhacement of business
717 efﬁciency through digital 220 3 @3 6 15| 4 (12) 1 (7) 13 25| 12 (19| 5 (12| 46 (17)] 16 17| 0 (O) 5en| 7@ 9 @25 14 @1 51 20 97 (19)
transformation
8 | 8 [Shortage of engineers 200 460 6as| 3 @ 203 1961 83| 3 @) a7a8 6 © 109 0@ 1169 3@®) 9a3) 30 a| 7 15
12| 9 |Quality management 1aol 3@| s 2 @®| 0 ©| 1660 1209 s 47 a8 53| 0@ 0 © 4as] 7a9] 6 © 2 © 6 13)
6 | 10 [Changes in products/users' needs | 1 0| 1 @®)| 3 @) 2 ©) 0 @ 6| 10a0| 3 @[ 26 0| 17 a8 260 2 ® 2 @ 504| 1106| 39 15| 65 (12)
10| 11 |Increase in logistics cost 1ao| 1 ® 3 @®| 509 203 sas{ 10ae| 3 @] 3| 8a] 1) 0o 13| s@| 3 @ 31w & a2
9 | 12 [10b hopping of employee 1ao| 2as0 400 o @ 1 @ 7a3[ 7an| 4 ao| 26 aof 13 as| o © 2 ®| 40| 5as| 1106 35 a9 61 (12)
h T Tlevel
13| 13|Shortage of manager-leve taol 1 ® 13 2@ 203 10a9 san| 2 )| 27 a0f 9a0| 0 @ 1 @ o © san| 6 © 2 @ 49 ©
administrative staff
14| 14 nez‘t":;ir:; o address carbon 360 1@®) 400 sasf o © 2 @| 100 4a0f29an 56| 0@ 1@ 13 26| 0o 9@ 3w @
- | 15| Unfair competitive conditions 1ao| 1@ 4a0| seal 1@ 36| 610 3 @ 2700 5G| 0@ 0@ 2@ 13 00 &3 3 @
17] 16 |Shortage of workers/staff o 209 13 30 1 1o 1@ 1@ 0@ 4@ o0 o 7Ten 2© 93 22 0 32 ©
| - |others 1aol o 13 13 00 00 23 1@ s 33 00 303 13 13| 3@ 1@l 17 0
Total 3|57 |35 |14 |39 |20 |20 133 s |318 8§ [s8 |9 |16 | | |
No. of firms 10 13 |39 |34 15 |2 |6 |41 |7 |3 4 |2 |29 |36 |6 [54 |52




10. REQUESTS TO THE THAI GOVERNMENT

)

Requests to the Thai Government (multiple answers)

“Promotion of economic measures (consumption stimulus measures)” (42%) is most requested by

the responding companies, followed by “Addressing household debt issues” (32%) and “Improvements in

tax refund and tax audit procedures (e.g. the complexity of refund procedures and inconsistencies in

implementation among officials)” (28%).

“Implementation of measures for air pollution” (22%) is also popular among the manufacturing

sector, while “Promotion of economic stimulus measures (tax measures)” (22%) is another popular request

among the non-manufacturing sector. (Table 6-1)
(Table 6-1) Requests to the Thai Government (multiple answers)

Unit: No. of firms and (%)

Manufacturing Non-manufacturing
P N =
|z E £ £ = B 2 4 Total
E|E Z e | 2 g 2 2 = =
z ] g g g g £
: E | B g ] z | £ £
= 5 £ = 5 g 3 g §
o g z ] g 2 » = E 3 g @ £
£ = S 2 S =] = S = = = S S z
1 1 Pl."OanllOn of economic measures (consumption 2@ 7@ 18 @9 16 @8) 7 e 11 @6)f 32 (55)[ 12 36)| 105 @5)| 40 50| 1 25| 8 @] 3 (13)| 13 39 16 3Gn| 81 39| 186 (42)
stimulus measures)
- | 2 |Addressing household debt issues 1an| 2a8)| 14 38)| 15 @5 4 Ge)| 7 (16)| 36 62)] 10 3ol 89 38)] 26 33| 0 (0)| 6 B3| 522 9@n| 8ue)| 54 26 143 (32)
Improvements in tax refund and tax audit
procedures (e.g. the complexity of refund
-3 . . L . 1an| 5@ 11.60] 9en| 1 (9] 13 60 16 @8)| 8 4 64 27| 26 33| 0 ()| 5 @] 10 @3] 4 (12| 14 @] 59 @8)] 123 (28)
procedures and inconsistencies in implementation
among officials)
3 | 4 |Development of transportation infrastructure Tanl 2a8| 9ehHf 6as) 466 7a6f10an| 10 3o 49 eyl 17 enl 0 ()] 2an[ 3 a3 9en| 14 en| 45 @2 94 (21)
4| 5 |Implementation of measures for air pollution 2@ 0@ 8| 509 46| 12es| 10 an| 11 63| 52| 17en| 1e9| 2an| 6ol 2 (@) 11 e 39 a9l 91 (20)
416 Promotion of economic stimulus measures 1anp 3en| 4an| 5as| 3en| 4 9] 12en| 2 6| 34 a9 19eH] 0 (O)f 0 (0] 10 @] 7en| 9as)f 45 @ 79 (18)
(tax measures)
12| 7 |There is no request to the Thai government 1Tan| 3en| 2G| 1 @ 3en| 9en| 3 G)| s5as] 27an| 14 as)| 3 a5 6 63| 4an| 3 (9] 13 @5 43 en| 70 (16)|
8|8 Impro\"ement of tax system implementation 1Tanl 2as)] 8@ 509 0 (0)] 809 702 6as)) 37 aef 14 a9 0 (0)f 4@ 626 2 (6) 5Saol 31 as) 68 (15)
(e.g. Corporate Income Tax)
6 | o [Promotion of economic stimulus measures 0@ 1 san| sen| 1@ 3 @] 2166 3@ 42080 80| 0@ 1 © 303 7en| 6| 25| 67 a3)
(financial assistance)
11 | 10 | Stabilization of monetary policy (exchange rates, 1tao| 4ce| 60| 4an| 1 @] 10e| 13 2| 8eo| 47 cof 11 an] 0 @ 5ev| 0 @ 1 @ 2 @| 19 @ 66 a5)
interest rates)
14 | 17 |Promotion of economic stimulus measures 0@ 1O 3®| 116 2a8| 5a2] 7a2| 2 @| 31 a3 1003 0 @] 58| 2 @] 6an| 7as| 30| 61 14)
(public )
10 | 11 |Implementation of flood prevention measures 20 1] 2G| 40 1 91569 2 @) 9en| 36as,10an| 0 (O 2an| 2 9] 3 9] 8ase| 25 a2 61 (14)
7 |13 |Relaxation of the Foreign Business Act 0O 1® 3®| 3O 00| sanf 2 @) 4an| 18 B 13 16| 0 O] 5e| 5[ 505132 41 eo| 59 (13)
Reopening of land routes between Thailand and
- | 14 |Cambodia or measures to mitigate the impact on 0Of 1@ 3@ 4an[ 19 8an| 7axn[ 3 @ 27an| 9an[ 1 e 2an| 5 8en| 60| 31 as| 58 (13)
business activities
Resolution of problems concerning work permit and
615 0 o 1©® 2®| 2@©| 3en| san| 36| sa9] 21 © 8aon| 0 ©| 2an| 4an| 5a9| 1763 36an| 57 (13)
visa issuance
13| 16 |Improvement _Ofcusmms clearance procedures- 1tanl 1@ sanf 2@ 0@ 2®| 4 @ 2@©| 17 D] 20e5] 0@ 0@ 0©| 8en| 2 @| 30| 47 (1)
related operations
17 | 16 | Digitization of administrative procedure Tanl 1. O 6aef 2 @) 0O 4 9] 2 G)| 2 @) 18 @) 1306 0 () 0 (0 3a3| 5045 8ae| 29 a4 47 (11)
9 | 1 [Improvement Ofc‘flsmms duty-related operations 0@ 1©® 4anf 0@ 0©@| san[10an| 1 @ 21 @ 12059 0 ©| 0 @] 1 @| 7ev| 2 @ 22an| 43 (10
e.g. custom valuation
- s lmpr_ov_eme"t Ofreg_mamns related to green energy 1tanl o @] 2 ®| 2@ 1 @ 11es| 5@ 6as| 28021 7@ 0 ©@| 0 @ 4an| 1 3| 3 ©| 15 @ 43 (10
and its impl tion
- |20 Dev_ek’pmem of new incentives for investment in 2@)| 0@ saa[ sas| 1@ 3D 4@ s5as| 25an] 45| 0©| 5| 303 3@ 2@ 17©®) 42 ©
Thailand
2 [ 20 |Countermeasures for Trump's second administration| 3 63| 2 a8 2 (5)| 6 as)| 0 O)f 6 as| 7an[ 6as) 32aaf 7 ([ 0@ 0@ 0 @ 1 3| 2 @] 10 3| 42 ()
15 | 22 |Promotion of economic ties e.g. FTA and EPA Lanf 1@ sa9p 3O 1O 4O 4D 1.3 20O 1003 0O 1(Of 1 @] 7en| 1) 20a0f 40 (9)
s Ens.u.n.nga fair competitive environment in business 0@ o 23| 2@ 1@ 4@ 10an| 509 24 a0 56| 0 ©@| 2an[ 2 @ 2 ©®| 3@®| 14 D] 38 ©
activities
19 | 24 [Relaxation of import regulations (non-tariff 29 0@ 2@ 1| 0@ 1@ 4 2@ 2G| 110 19| 1@®] 1@ 402 1@ 190 31 @
measures, etc.)
Adequate notify iod before introduci
18 | 25 |*ecquate notily period before introducing o 10 13 30 00| 4@ 5@ 13| 1561003 0@ 0@ 2@ 3@ 0@ 157 30 @
regulations
- | 25 [Support for energy-saving initiatives Lapl 2asf 4anf 0@ 1O 5aaf 2@) 2@ 17 (D] 6 (B) 0O 0O 4an| 0O 3 ©) 13 () 30 (7)
Strict enforcement of compliance with rules related
- 127 . . L . 0Of 0O 2G| 26 1O 3M] 00f 0O 17 (D] 6 B 0O 301 1 H| 0O 2 @ 12 ©)f 29 (7)
to incentives and the competitive environment
Tightening of i ations (non-tariff
25 | 25 | Tghtening of import regulations (non-tari 1anl 0 @] 4anf 7enf o @] 1 @] 0@ 1 B 14 © 1003 0@ 0@ 0@ 2@ 1@ 136 27 ©
measures, etc.)
23 | 28 [Maintenance of public security and safety LAl 0. @ 13 1 G 1O 3 (M 1@ 2@©f 10 @ 5@©)| 0O 1 ©f 303 2(6) 6azl 17 ()] 27 (6)
30 | 30 |Development of communication infrastructure 0O 0@ 13 3@ 00| 3M[ 0O 1Gf 8@ 3@ 00| 0O 20 0©O| 61z 11 (5 19 )
Ensuring s hain sability (ncluding s —
_ | 3p |PSUring _wpp'ycm'" stability (including securing o 0@ 1® 2@ 00| 2®| 6anf 0@ 11 B 3@ 0@ 1 ©® 0@ 0@ 0o 4@ 15 B3
critical minerals such as rare earths and cobalt)
34|32 Promotion of economic stimulus measures 0@ 0@ o o@ o o 1@ c@ 1O 1M o o 2@ 13 o 4@ 5 @
(others)
- | - |Others 0OOf 0O 1B 3G 1O 26G] 0O 1G] 83 2B)f 0O 0O 0O 3O 3@©G| 8@ 16 )
Total 27 43 146 142 43 185 255 136 977 377 7 69 97 133 194 877 1.854
No. of firms 9 11 37 33 11 43 58 33 235 80 4 18 23 33 51 209 444




@

Recent Improvement in Investment Environment (Policy Evaluation, multiple answers)

The policy area that most of the Japanese firms recognized some improvement recently is the

“Digitization of administrative procedure” (20%), followed by “Addressing household debt issues”

(16%) and “Development of transportation infrastructure” (14%). (Table 6-2)

(Table 6-2) Recent Improvement in Policy (multiple answers)

Unit: No. of firms and (%)
Manufacturing Non-manufacturing
z g
gz E 2 . E
slg £ 2 5 g - 0
2|32 - 2 |2 5 3 15} £
wl|l 2 4 5} S s 9 151 & =
El 3 g |5 = E] gl= g ] Total
2l e = = 131 =] = s _ 2lg 2 s
S| E S s |2 S g E 2 3|88 2
2|2 ho s (= s E 2 2 g[8 e s
=@ ] 5 & = E 5 S = 2|5 @& g =
s |22 |E |25 2|« € @ _ |8E|ES|2E| - |2
2|z | E |3 | 2|55 & |8 |25|S|E |55|2=|8¢E| 38 |f3
Sl E 2|28 |8 |2E|l 2|2 |88l 2|38 |28|18&|l28| 5|58
E |l |0 |la |OmEle |[SQI52]& | & |[EAO0[E0| O |Z2 =
2 | 1 [Digitization of administrative procedure Leol 2a] 2 9 69| Lanl 7es| 8enl 633 en|l14en| 0 ) 3 en| 6 ¢ 2 a0 6 a6 31 co| 64 (20)
- | 2 |Addressing household debt issues TLeol 1O 1@ 7ea| 2e) 4as| 7as| 4a9(27 an] 10 as| 0 ©)f 4en| 2 1 (5| 7 0] 24 a5 51 (16)
1 | 3 |Development of transportation infrastructure Teol 2a9) 2@ 2 @] 363 2 (D] 503 2a0(19 2] 10 45| 1 wof 1 (D] 4 enf 1 (5| 8 @] 25 6| 44 (14)
Promotion of economic stimulus measures
8 . . 0O 1O 2O 2®| 1Tap[ 3an| 3 @) 4aof16 aol 9asn| 0 ©Of 4en| 1 (D 4a9| 5a3]23 as| 39 (12)
(consumption stimulus measures)
3 | 4 |Problems concerning work permit and visa issuance | 3 6o 3 en| 2 )| 4an| 0 ©f 4a9| 3 @) 4a9[23 as] 9as| 0 ©Of 2an| 2a»[ 1 5| 2 S)| 16 a0 39 (12)
- | 6 [Pevelopment of new incentives for investment in 1eo| 0 ©f 303 3aaf 1an| 7es| 53| 0 © 203 82| 0 @ 0@ 1 @ 16| 0©|10©| 30 (10)
Thailand
6 | 7 |Flood prevention measures Teol 0@ 4anf 1 @ Tapl 6en| 3 @) 1 G|17an] 3 S| 0 @©f 0 ©] 0 ©f 2a0] 4an] 9 )] 26 ()
Improvements in tax refund and tax audit
s (e.g. th lexity of refi
. | g [procedures (€.g. the complexity of refund 1eo| 1O 1@ 30 00| 2@| 503 20015 @ 5®| 0@ 1| 23] 16| 1 3| 1006| 25 ©
procedures and incc in ir ation
among officials)
8 | 9 |Maintenance of public security and safety Teol 0@ 2@ 1@ 36 L@ 3@ 1 G126 3| 0O 1 D 1@ 200 3 @) 10 6] 22 (7)
5 | 10|Economic ties e.g. FTA and EPA Teol 0@ 303 2@ 0| 1@ 13 0 8Gf 6@ 0| 17| 1@ 309 13|12 ®)| 20 (©6)
19| 11 [Countermeasures for Trump's second administration | 0 (0)| 0 (0)f 4 an| 4 an[ 1apl 2 (D] 0 O 0 Of11 D} 6 ()] 0 @ 0 O 0 @] 1 G 1 G| 8B 19 (6)
11| 11 [Customs clearance procedures-related operations Teol 1O 1@ 2@®] 0@ 0@ 2@)| 3asa[10 @) 5 ®] 0@ 0 @] 0 @©f 3as9] 1.3) 9 @©)] 19 (6)
- | 11 [Support for energy-saving initiatives 0O 00 2@ 0@ 0@ 4as] 3@ 1 G100 @) 3 S| 0@©f 3enl 1 M 2a0] 0@ 9 @®| 19 (6)
4 | 11 [Development of communication infrastructure 0O 0O 0@ 0| Lan] T.&| 0 @ 3asl 53| 6 9 0 @] 0 ©f 0 ©] 4an[ 4anf 14 O 19 (6)
Promotion of economic stimulus measures
16(1 . . 0O 2a8 0@ T @ 0@ I @ 0@f 0@ 43 7an] 0@ I D] 203 2a0| 2 (S) 14 9 18 (6)
(financial assistance)
Promotion of ic stimul sures
12116 romotion of economic stimulus measures oo 200 00 1@ 00| 2 2| 00| 7@ 46| 00 00 00| 200 26| 8E| 15 )
(tax measures)
14| 17 |P romotion of economic stimulus measures 0o 2a9{ 0@ 0@ 1anf 0@ 0@ 00 3@ 6© 0@ 209 0©@ 0© 3®f11 D 14 @
(public investment)
10| 17|Rogulations related to green energy and its oo 1@ 1@ ool oo 3a3® 16| 96| 36| 00| 209 0@ 0@ 00 56| 14 @
implementation
Impl ion of tax sys S €.g.
17] 19 |mplementation of tax systems e.g. Corporate 00| 00| 00| 23| 00| 1@ 26| 16| 66| 46| 00| 00| 10| 00| 26| 7@ 13 @
Income Tax
ilization of lic h: S
7 | 20| Stabilization of monetary poliey (exchange rates, oo oo oo 1@ oo 1@ 2600 43| 20| 00| 00| 0@ 16|36 6@ 10 @
interest rates)
Ensurine a fai o - -
- [ [Frsurine & fair competitive environment M BUSIESS |y ol 0 @ 0 @ 0 @] 0@ 0 0 00 1| s®l 0O 0O 0O 00| 00| 53| 6 @
activities
Cus duty-related ti .g. cust
2|21 v;::’[‘l:i Wty-related operations ¢.g. custom 00| 0O 1@ 2®[ 00 00 21| 00| 53 1@ 0@ 00 0@ 00 00 1M 6 @
Regulations related to the Foreign Business Act and
14|21 its implementation 0@ 1O 0O 00O 0O 0@ 0@ 0@ 1M 23 0O 0O 0©@ 0] 3@ 56| 6
12 [ 21 [Measures to address air pollution 0O 0@ 0@[ 0@ Tanf 2 @] 0@ 0@ 3@ 1 @] 0@ 0@ 0@f 0| 2G)] 3@ 6 (2)
Reopening of land routes between Thailand and
- [ 25|Cambodia or measures to mitigate the impact on 0O OO 1@ 0O 0@ 0@ 1@ 0@ 2M L@ 0@ 0@ 0@ 1 @G| 0O 2Mmf 4 (1)
business activities
E ing supply chai bility (including s i
- | 26| Ensuring supply chain stability (including securing ) (g)) o @ 1 @| 0 @ 1 @| 00 0o 2] 1@ 00 0@ 00 0O 00 T 3 O
critical minerals such as rare earths and cobalt)
P tion of ic stimul
2|27 (;‘;“:r‘z)“’” €eonomic SUmUIUS measures 00| 00 00| 0 0@ 1@ 0@ 00 1M 0@ 0@ 0@ 0O 0@ 1A 1M 2 @
i forc f liance with rul
_ | g7 [Striet enforcement of compliance with rules related || o o) o @) 0 @] 0 @] 0©| 0© 00 0@ 26| 00 0O 00 00 00 20| 2 M
to incentives and the competitive environment
Tightening of import lati -tariff
26 27 | Vightening of import regulations (non-tar 00| 00 00 0 0@ 1@ 0O 00 1M 1@ 0 00 0O 0@ 00O 1M 2 (@
measures, etc.)
Relaxation of import lati -tariff
22| 30 [Retaxation of import regulations (non-tar 00 0 0@ 0@ 0@ 0o 1® 0 1M® 0@ 0© 0@ 0O 0@ 00 0@ 1 (©
measures, etc.)
26 | 30 |Adequate notify period before introducing regulations| 0 (0)[ 0 (©)[ 0 ()] 0 (O] 0 @ 0 ) 0 @] 0 O 0@ 12| 0@ 0O 0 ©f 0© 0O I MW 1 (0)
- | - |Others 0 1@ 20 1@ 00 0©| 4an| 2a0|10 ©)] 6 @ 0 O 0 @ 0 ©] 763| 1 B 14 © 24 (8)
Total 13 20 34 46 16 57 65 35 286 144 1 25 24 41 62 297 583
No. of firms 5 11 23 24 9 28 38 21 159 66 1 15 15 21 38 156 315
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7. Tariff Measures imposed by the U.S.

(Note: Tariff measures refer to the entire range of tariff measures, including reciprocal tariffs as well

as additional tariffs on specific products (such as automobiles and parts, steel, aluminum, etc.))

(1) Impacts of the 19% reciprocal tariff imposed by the U.S. on Thailand

Regarding impacts of the 19% reciprocal tariff imposed by the U.S. on Thailand, most firms

indicated that they experience “No Impact” (44%) and 26% stated that “Overall, received or expects

to receive negative impacts”. Meanwhile, 22% pointed out that the impacts remain “Unknown”.

(Table 7-1)
Unit: No. of firms and (%)
Manufacturing Non-manufacturing
=
El . |2 £ - )
2 § E s 2 = s 5-
= = = 3 5 c:‘) < 5= e Total
£ & S |8 |2 £ Sw|Z8 € -
& - | T | E |22 E 22|52 ER:
< 3 = S 6|5 © 3] o S5 |5 = S 32
o 2 Z E 2 eg|as o & 5 Z8|&E€ «» =it
T |2 |53 |2 |55|25| 2 |2=| 35 |3 |25|25| 2 |z2¢8
o O s |8 & =} s 5 b1 s = 5
£ & [ & S |m g[8l 3 |58 & ¢ |[Ss5|EC| 3 [2¢8
1 |No Impact 4@ 4063 16@)| 7@n| 6a@6)| 26 (2| 25 @) 13 G8)f 101 @o)| 41 @5)| 3 5| 13 52| 10 )| 45 59| 112 @9)| 213 (44)
Overall, received or expects toreceive |l 531 13 aa)| 9 @6| 50| 12 20| 22 09| 1209| 8162 20| 109 50| ses| sav| 208 123 @6)
negative impacts
3 [Unknown Tan| 1.@®)| 6ae| 14@n| 2as)| 6an| 14| 8o 52| 1709 0 ©)| 7e8|1368)| 18@| 55029 107 (22)
Positive and negative impacts are
25)| 1 402 4 1@ 1 14 11 (2 s 17 (| 31
comparable 0O 39| 1@ 402 0O 4@ 1@ 10| 4@ 1102 0O 0O 3O 3@| 17| 31 ()
Ouerall receved or expects torecelve | o (o) o (@) 2 (5) 0 0)) 0 2@| 0@ 00 2@ 20 0 00| cO 20| 1@ s @
positive impacts
No. of firms 9 |12 |38 |34 13 |50 |6 |34 |22 91 4 |25 |34 |76 |23 482

(2) Responses to the reciprocal tariff imposed by the U.S. on Thailand (multiple answers)

“Maintaining the current situation” (54%) is most cited as responses to the reciprocal tariff

imposed by the U.S. on Thailand, followed by “Consulting and Negotiating with business partners

regarding prices (Pass through costs to prices of products and services)” (22%), and “Expanding

domestic sales channels” (13%).” (Table 7-2)

(Table 7—2) Responses to the reciprocal tariff imposed by the U.S. on Thailand (multiple answers)

Unit: No. of firms and (%)

Manufacturing Non-manufacturing
s
5 .
E 2 e o
@ : | 5| 2 3 . £
ol =) g = o 2
E El 5|2 | g S .LE% 2 | Toul
& b g |z g L S 2|52 R
— o E |=2|€ 2 2 £ 8|8 g ERE
© 1= = < O S © o o s 5 = g o
) -2 z s |2 E|2% ” & 2 E 8|28 @ g2
s | 2| 5|3 |2 |55|25| 2|25 = |35 |26|286| 2 |28
S| 5 | 2| 28| &8 |22|gs| |88 & £ 59|58 2 |53
= e ] 2 O |mEJEE| O |=2 E 2 |[o8|leQ| & |z 3
1 |[Maintaining the current situation 4.(57)| 8 (67)| 14 (45)| 13 (48)] 7 (78)] 24 (60)| 18 (38)| 13 (48)| 101 (50)| 32 43)[ 3 (75)| 14 88) 12 (55) 32 (76)] 93 (59)| 194 (54)
Consulting and Negotiating with business
2 [partners regarding prices (Pass through 33 0(0)] 7@3)H 96H 2@ 1260 16(33)| 62| 550D 17@3)| 1@ 1 (6)] 2 (9] 2 (5] 2305 78 (22)
costs to prices of products and services)
3 |Expanding domestic sales channels 0O 1 @® 300 830 2@ 0 (0| 8an| 405 2613 15en[ 0 (O)f 0 () 2 9| 400 21 13| 47 (13)
Absorbing and reducing the increased
4 1as| 207 10 | 131 13)| 14 29| 435 16 1 42 (12
tariff costs through business optimization (14) anf 3aof 3an an| 513 (29) s 33aef 5 (7| 0 (0)] 0 (0) )| 3 9 (©) (12)
E: i les ch: Is i Tt
5 m’;‘r’i':'"g sales clianne’s  expo tas| 1@ sae| 3an| 1an| 2 )| 3 © 3an| 19 © 1500 0@ 1 © 1| 0@ 17an| 36 (0
Considering new suppliers (adjusting
6 N 0@ 1@®) 20) 2| 1an| 5a3)] 3 6)] 2 (| 16 B 11 a5[ 0 ©)f 0 ©f 3as[ 0 O] 14 (9 30 (8
supply chain) ©0) ®) (6) (M| 1an| 5a3) (6) () ®) 1s) (0) O 3 a4, 0) ©) (8)
Relocating production from Thailand to
7 |third party countries (including returning | 0 ()] 0 (| 2 ©| 0 @] 2] 0] 4®)| 1@ 9@ 2 o 16 16| 0O 40| 3 @
production to Japan)
Relocating production operations to the
8ls 00 0@ 0@ 0@ 0@ 0@ o©@ 0@ o@ o@ 0@ ow® oW o ow© o ©
- [Others 0O 0 2@ 0@ 00 3@ 00 0O 5@ 3@ 0O 0O 3aH[ 3 (D] 9(@©) 14 @
Total 9 13 38 38 16 51 66 33 264 100 4 17 25 44 190 454
No. of firms 7 12 31 27 9 40 48 27 201 74 4 16 22 42 158 359
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(3) Cost pass-through situation

Regarding the company’s cost pass-through situation, most firms stated that “Cost pass-through
has neither been implemented nor considered” (60%), and 18% stated that they are “Uncertain
whether cost pass-through can be implemented (including currently under negotiation with business
partner)”. Meanwhile, 8% pointed out that “Cost pass-through is not possible or unlikely to be
implemented”. (Table 7-3)

(Table 7—3) Cost pass-through situation
Unit: No. of firms and (%)

Manufacturing on-manufacturing
=
g 5
= 2 < &0
o A gl 3 = £
£ H 2 2 i & g 5
£ o g = o o 2 =
£ E £ |8 g = 3 = S Total
S > s | g ‘g 5 w|= 8 )
& T = 5 E} 22|82 S 5
= g E |z 5 5 2 5 SE|E S g2
2| 2|2 | % |€E|l25| 2| 2z |22|5E| £ |E:
=3 = =} = 15} s = = 5] —_ 8 = = £ 4 ]
b3 [5) |5 = o s s = s = o S
S| 3| 2| 2|8 |28|gg| s |EE) E |8 |82|E8| 2 |83
= = o & O |mE[=E|] O |== = 2 |05 =¥ ] z 2

Cost pass-through has neither been

B . 25 (60)| 26 (47)| 12 (43)| 120 (56)] 47 (58)| 2 (67| 12 (75)| 11 (50)[ 41 (84)] 113 (66)] 233 (60)
implemented nor considered

4.(57)| 8(67)| 21 (64)| 18 (62)

o
e
S

Uncertain whether cost pass-through can
be implemented (including currently 19| 3@ 608 404 1an[ 9en| 9ae| 9G] 4209 17eH| 0 (0)] 203 6@n| 3 (6) 28 16| 70 (18)
under negotiation with business partner)

S}

Cost pass-through is not possible or
unlikely to be implemented

w

1tas| 1®) 30| 300| 100| 2 G3)| 8as| sas| 24an] 3@ 163 1) 20| 1@ 86| 32 ©)

Cost pass-through has been implemented
or is expected to be implemented

IS

1as| 0 ) 2@©| 3a0] 0@ 502 4@ 1@ 16D 8w 0@ 0@ 2@ 2@ 2@ 28 @)

Cost pass-through is currently under
consideration

No. of firms 7 12 33 29 10 42 55 28 216 81 3 16 22 49 171 387

w

0@ 0 13 13| 200 1@ 8as| 1@ 14© 6@ 0O 1© 1G] 2@ 10© 24 (6)

(4) Consideration of Responses to Measures to Prevent Trade Circumvention (multiple
answers)

As local content requirements are expected to be negotiated as a measure to prevent trade
circumvention, the most frequently cited response regarding the status of consideration of such
measures was “No specific measures under consideration,” (61%) . This was followed by “Exploring
and considering new domestic sales channels (Expanding domestic sales channels)” (16%), and
“Exploring and considering new overseas sales channels (Expanding sales channels in export

markets)” (13%). (Table 7-4)

(Table 7—4) Consideration of Responses to Measures to Prevent Trade Circumvention (local content requirements) (multiple answers)
Unit: No. of firms and (%)

Manufacturing on-manufacturing
=
i o 5
2 2 g — o
[~ - = g Se| e 2 p= g8 R}
= S 8 o S 2] 2 = g 32
) 2 Z ] 22| &= ” £ 2 - E8 | &E o g2
2 z g 3 2 | 55|25 | 2 £z | 2 T |E5| 85 2 £ 2
e | & 18| & |8 |=ag|EE| 8 || & g |S8|ES| 8 |28
1 |No specific measures under consideration 3.@3)| T(58)| 22 (63)| 17 (59| 5 (50)| 17 41| 29 (55)[ 18 (64)| 118 (55)| 48 (60)[ 2 (67| 12 (67) 12 (60)| 42 (88) 116 (69)| 234 (61)
Exploring and considering new domestic
2 [sales channels (Expanding domestic sales 1a4 2an| 3 9] 7@ 360 605 9an| 5a8)| 36 a7 18@3)| 0 (O)f 2an[ 1 (5 3 (6)] 24 4| 60 (16)
channels)
Exploring and considering new overseas
3 |sales channels (Expanding sales channels Tas| 3@ 509 40| 0 ©] 8o 6an| 3an| 30aaf 1408 0 @] 1 ®)] 200 1 @] 18an[ 48 (13)
in export markets)
4 [Maintaining the current supply chain while |, oo}y ol 3 o)l 5 ()| 1an| 7an| 7an] 1@ 22an] 5@ 0@ 0@ 2a0] 0@ 7@ 3 @
passing on additional tariffs to prices .
5 |Currently exploring and negotiating with 0@ o 13 13 1a0| 9@ 0@ 1@ 136 7O 0@ 2an 200] o ©| 1 D 24
. . 6
local companies to build new supply chain
Maintaining the current supply chain while
14 12 11 33 10
6 |absorbing the additional tariff costs Lanl 0 (f 1.3 0O 0O 5| 4 @) 3an[ 14D 4 ()| 163 00 200 2&H 9 () 23 (©)
Already maintaining a substantial level of
13 1 (2 4 2 11 1 1 (1 12 3
7 local content ratio 0@ 0O 3 @ 0O @ ®) ) 3) 0] 0 ©] 0 Of 0 () (1) 3)
Downsizing business operations in
8 [Thailand (including reduction of production | 0 (@) 0 (©)| 1 3)| 0@ 0@ 2G| 1 @] 0@ 4@ o o©| 2an| 13| o0@© 3@ 7 @)
scale and employees)
- |Others 0@ o 0@ 13 0@ o 0@ o 1O o0w© oW oW 200 1@ 3@ 4 @
Total 8 13 39 33 10 55 60 33 251 96 3 20 24 49 192 443
No. of firms 7 12 35 29 10 41 53 28 215 80 3 18 20 48 169 384

12



(5) Support Requested Regarding U.S. Tariff Measures (multiple answers)

Regarding the support requested in response to U.S. Tariff Measures, the most popular choices are

“Support provided through tax measures” (35%) and “Updates on the latest information regarding

tariff measures” (35%), followed by “Access to information such as on how other companies are

addressing the situation” (28%). (Table 7-5)

(Table 7—5) Support Requested Regarding U.S.

Tariff Measures (multiple answers)

Unit: No. of firms and (%)
Manufacturing Non-manufacturing
o 5
E g E
g £ o 2
P El |2 | % 3 = g
g £ 5} 2 g 2 2 = g Total
El ° g k3t = o0 ) = .S =} otal
2 5135 |28 k £ .1 E% g
o g |E 5 5 S 2|l58 g
= | 5| E|55| £ 5 SE|EE E
s | E| 2|2 |82l &) . |2 2| - |22|2E| ¢ |2
2 | E Sl 3 g | 85| 2 s 25| % T |2E|2E| 5B | I~
3 5| 2 3 5 |22| £ | £ [25)| E 5 |[E2|E8| £ | B¢
2 = [$) [ C |mE| E S [ =2 [ 2 |o§5|eQ] & Z 2
| [Support provided through tax 1ov| 4 |13 @) 11 @ 3 o9[12 @3[25 G| 8 cof 77 @f 16 9| 1 63 1| 3 as] 9 es| 30 eaf 107 (35)
measures
| |Updates on the latest information 1o 3es| 709 966 401916 ol 5 ) 64 cof 25 9| 1 63| 2 as| 5 @) 10 6| 43 64| 107 (35)
regarding tariff measures
Access to information such as on
3 |how other companies are addressing | 0 (0)| 4 63| 5 (8| 8 G2 1 (3|10 @814 6Gn| 3 (4 45 e9f 18 @v| 1 3| 4 G6| 6 63 12 @8] 41 (2| 86 (28)
the situation
4 |Support in expanding new domestic | | 3 o5) 6 | 3 12| 1 as| 7 a9 6 13| 3 as| 30 47| 14 @| 0©@] 3 e 3 08| 206 22 7| 52 (17)
sales channels
Support in developing sales channels
5 [UPP 0| 0| 6 el 2@®) 20e) 00) 37| 3w 16©)| 11 a9 00| 19| 3 as| 2 (6)| 17 a3f 33 (11
i oty ot O 00 ® © 30 © 0 10 © an
S:‘;’;‘i’err‘s“‘ searching for new 0| 2an| 3an| 2@®)| 1 a3 5 a8 3| 3 a4 19 an] 9 asl 0@ 0 2 @ o0©| 19| 30 (10
- |Others o 1@® 3af 0@ 0@ 13)| 00| 20 7@ 36G)| 00 00) 20 2@ 76| 14 6
Total 3|17 |43 |35 |12 |54 |67 |27 |258 96 30 |1 |24 37 i1 |42
No. of firms 3 12 |28 |25 8 |36 |45 |22 |179 64 3 |17 32 (127|306
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8. Impacts of border conflicts with Cambodia

(1) Impacts of border closures on land trade

Regarding the impacts of border closures on land trade, most firms reported that they are “Not

experiencing any significant impact” (67%). In contrast, 16% stated that they are “Currently affected,

due to having business partners in Thailand”, while 9% indicated that they are “Currently affected,

due to having business partners in Cambodia”. (Table 8-1)

(Table 8—1) Impacts of border conflicts with Cambodia

Unit: No. of firms and (%)

Manufacturing on-manufacturing
g o 5
2 £ 5 . &) =S El
5 152 |8 H f.|E% Z_ | Tow
~ = < E |z |fe g 2| £ ERE
S S - S8 |58 g 0 25|52 g2
- 2 2 g E|EE| 82| g | E2 £ = | £2| 8§ B g3
= = a2 15} El 2 g g 5] L2
1 |Not experiencing any significant impact 550)| 11 (85)] 31 (79)| 24 (71)| 10 (67)| 34 (65)| 46 (73)[ 29 (7H| 190 (TH] 62 (67)| 2 (50)| 16 (55)| 19 (53)] 61 (66)| 160 (63)| 350 (67)
2 Cl"_Temly affecteq,due t.ohavmg 20 0 503 505 3@0| 4 @) 8un)| 615 3302 15016 0 (0) 7eH| 822 2204 520 85 (16)
business partners in Thailand
3 | Currently affected, duc to having taol 1@ 26| 30| 0@ 11en| 5| 3@ 2600| 8©| 260 300 508 4@ 2 9 4 ©
business partners in Cambodia
No i fi 1 I
4 |No impact from border closures as ind ) | g0l o)l 2| 1| 1@ 20| 1@ W@ 36| 00 2@ 4an] 1| 10 @ 20 @
routes are not used
Has i Tt i i it
s |Hlas business partners in Cambodiabut 1 o)) 0)) 1 @) 0@ 17| 2| 23| 1@ TE| 20| 00| 16| 00| 1@ 16| 14 6
experiencing no impact
Has business partners in Thailand but
as business partners in Thailand bu 0@ 0@ 0@ 0@ 0@ 0@ 0O 1@ 1O 3G 0O 0@ 0@ 0w© 3Mmf 4 O
expenencmg no impact
No. of firms 10 (13 |39 |3 |15 |52 |e |41 |27 93 4 |29 |36 %2 |24 |52

(2) Specific impacts (multiple answers)

Among affected companies in Question 8.1, “Increase in logistics lead times” (29%) is the most

cited by the respondents as the specific impacts of the Thailand—Cambodia border closures on land

trade, followed by “Increase in logistics costs” (24%) and “Decrease in production, procurements

and sales in Thailand operations” (19%). (Table 8-2)

(Table8—2) Specific impacts on the company (multiple answers)

Unit: No. of firms and (%)

Manufacturing on-manufacturing
S
] o 5
E - P~ — on
X - B = ) 53 s 2 Z
5 &5 S i % g E é" % B g Total
= s | 5| E|s5|f% g ) e 2 =2
2 é z E 2 £ 2 E “ & Ed — E 8 2. E ” g
B g o} 2 RG] £5 5 == £} I @ 2 = b} TS
|8 |82 |8 |2E|EE| 8|S & |2 |58|&S| 58 |53
1 |Increase in logistics lead times 0 O)f 1 aof 2@) 338 0O 6@ 764H 1Al 2034 939 160 10| 4 @31 312 18 4 38 (29)
2 |Increase in logistics costs 133 0 109 209 0O 4en| 764 0 Of 1525 760 160 100 5@38) 312 17 @3) 32 (24)
Decrease in production, procurements
0] 0@ 46D 225 0 (0 20 2315 1Apl 120 626 160 100 2015 12) 13 3a8)) 25 (1
3 and sales in Thailand operations (0) (0) (57) (25) ) 3 @0 (15) (1 (20) (26) (50) (10) as)l - 3az| 133as)f 25 (19)
Stagnation of human exchange
4 |Revocation of work permits for Thai 163 0@ 1as| 10y 0 @] 4en| 209 1av| wan| 5| 160 560l 0@ 1@ 12a8| 22 (17
and Cambodian workers, cancellation of :
business trips, etc.)
5 [Decrease in sales in Cambodia operations| 1 @33)[ 0 (0)] 229 0 ©)f 0 (O 203 3@ 1apl 9as| 6@6)| 160[ 0 (0)] 2315 32 12306 21 (16)
- |Others o o o 0@ o©@ 1@ 1® 00 2@ 1@ 0© 100 2a9 2@ 6 @®) 8 (6)
Total 3 1 10 8 0 20 22 4 68 34 5 9 15 15 78 146
No. of firms 3 1 7 8 3 15 13 9 59 23 2 10 13 26 74 133
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(3) Future responses (multiple answers)

Among affected companies in Question 8.1, the most common response is “Shift to sea
transportation” (23%), followed by “Shift in land transportation routes (Rerouting via Laos or

Vietnam)” (14%) and “Reducing or withdrawing Cambodia-related businesses and transactions”

(11%). (Table 8-3)

(Table8—3) Future responses (multiple answers)

Unit: No. of firms and (%)

Manufacturing on-manufacturing
=
g .2 g — &0
< E = 8 5 2 3 R 3 Total
S & 2 o =4 =} s w | S8 E
% s | 2| 2 |z5|fs 2 fE|2% 23
e | £ | 2| 5 |22 - | € g | - |28 28| . g2
£ & ) b2 S |mE[& & ] = S f & o5 |9 s Z 2
1 |Shift to sea transportation 133 1 aom| 1304 338 0 (0) 6M0)[ 6@6)| 0 O] 183D 626 0 (0)f 1010 43D, 1 4] 120a6| 30 (23)
Shift in land transportation routes
14 38 27 31 22 13 15
2 (Rerouting via Laos or Vietnam) 0 (0) 1amf 1A 338 0 (0)f 4D 46H[ 0 O)f 13@ 303 0O)f 0| 2013 0O 57| 18 (14)
Reducing or withdrawing Cambodia-
14 20 15 22 14 50 15
3 |related businesses and transactions 0O 0@ 1an 0O 0O 3of 209 2@ 8@y 2 ©O) 160 0Of 209 2@ 7O 15 1D
4 [Shift to air transportation 0@ 0O 0] 0@ 0@ 2013 3@»[ 1apf 610 29 16H[ 0 O] 1) 0O 4 G| 10 ®B)
Review of the Business Continuity Plan
13 23 13 15
4 (BCP), including medium-term plans 0.0 00 0O Lan| 0O 0Of 3@ 0O 4 (M 303 0O 0(O) 2015 L@ 6@®)] 10 (8)
Relocating some or all operations in
6 |Cambodia (such as production, 0@ 0@ 1asn[ 0@ 0@ 0O 205 0 O 3G 1 @ 0 @©f 0 (©)] 0 (0) 1@ 23 5 4
procurement, and sales) to Thailand
Relocating some or all operations in
7 |cambodia (such as production, 0@ 0@ 1as[ 0@ 0@ 0@ 0@ o©@ 1@ 0@ 0o 200 0@ 0@ 2@ 3 ©
procurement, and sales) to a third country
- [Others 0] 0@ 0| 0@ 0 0@ 00O 0@ 0@ 1 @& 0O 0] 1@®) 2@ 406G 4 )
Total 1 2 5 7 0 15 20 3 53 18 2 3 12 7 42 95
No. of firms 3 1 7 8 3 15 13 9 59 23 2 10 13 26 74 133
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9. Regional Headquarters Functions

(1) Situation of regional headquarters functions in Thailand

In response to a question regarding companies’ regional headquarters functions in Thailand, 77%

of respondents indicated that their company “Does not have regional headquarters functions in

Thailand”, while 23% stated that their company “Has regional headquarters functions in Thailand”

(Table 9-1)

(Table 9—1) Situation of regional headquarters functions in Thailand

Unit: No. of firms and (%)

Manufacturing Non-manufacturing
=
g 2 g
;g‘ E | 2 3| = .8 E H Total
hol 51 S 5 El 2 52 =
35| < |3E|gE R I AR Y E
) 2 Z = 2 £ | &= " & o _ E8 | 2E @ g
2 & 5 5 & omE | = & S > 2 = & S5 |£09 S Z3
Does not have regional headquarters 700)| 11 #5)| 34 @7| 28 2| 9 ©0)| 44 )| 52 83| 28 6®)] 213 EO)| 66 V| 4 aw| 26 V0| 25 69| 69 73| 190 75)| 403 (77)
functions in Thailand
2 ];;;ﬂ:lg;)ﬂal hcadquancrs functions in 330 235 503 6018 6@ 8§15 11 (D] 13 32)| 54 20| 27 29| 0 (()) 30| 11 3| 23 @25 64 (25| 118 (23)
No. of firms 10 |13 |3 |34 |15 |52 |6 |41 |27 9% 4 |20 |36 92 |24 | s

(Reference) Top five countries and regions covered by RHQ functions

1. ASEAN

2. Vietnam

3. Indones

4. India

1a

5. Singapore and Malaysia

(2) Specific Regional Headquarters Functions (multiple answers)

Among companies that have regional headquarters in Thailand, as reported in Question 9.1,

“Sales” (39%) is the most cited as specific regional headquarters functions, followed by “Strategy
Planning” (28%) and “Human Resources” (25%) (Table 9-2)

(Table 9—2) Regional Headquarters Functions of the Company (multiple answers)

Unit: No. of firms and (%)

Manufacturing Non-manufacturing
g o 5
é £ £ 3 g 0 % H % 2 Total

~ G g ) E g R =] g -

3 H E |z |£% 2 5E|£%5 ERE]

o g 2 s | 22|g2 . | € o E8 |28 . g

= g < g EZ | =2 4 5 — ks = 22| 2E 2 g3

2 T 5 2 5] == 5 s £ Z 2] 2

] 5 2 2 5 EREE £ s 2 5 5 S| 58 = 53

4 £ o % ) BmE|e £ S > = = & o5 | =¥ S Z 3
1 |Sales 133) 1650| 460 263 107 460 466 6@ 23@)| 1970 0 © 0 © 436 o © 2336 46 (39)
2 |Strategy Planning 133 0 O 1@y o © 263 103)] 665 3@ 140 1067 0 © o0 © 4366 5@ 1930 33 (@8)
3 |Human Resources 133 0 @ o © 467 0 @ 1a3) 764 205 1508 933 0 © o0 © 208 33y 1) 29 ©@5)
4 |Finance 2067 0 @ 0o © 5@ 0 O 205 768 205 183 405 0 © o @ 1 © 33| 8303 26 22
5 |Production 20670 160 3060 233 0 ©f o © 5@ 3@ w6 2 @ 0o O o o o © 2@ 18 a5
6 |Research and Development 20670 0 @ 120 0 © o o © 3@ 3@y an| 1 @ o © o o 1@ 2@ 1u E
7 |Public Relations 0 @O 0@ 0 @ 0@ 0 @O 0 @O 3@ 1 @B) 4 (7] 2. (M 0 @O 0 O 0 (0 I 4 3.0 7 ()
- |Others 0O 0@ 0@ 3G 0 O 103 1 O 0 (0 5 (9) 1T @ 0 (O 133 436 2 (9 8 (13) 13 (11)

Total 9 2 9 16 3 9 36 20 104 48 0 1 15 15 79 183
No. of firms 3 2 5 6 6 8 11 13 54 27 0 3 11 23 64 118
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(3) Plans regarding Regional headquarters functions in Thailand in the future

Regarding the company’s plans for regional headquarters functions in Thailand in the future,
most firms stated that they have “No plans to establish RHQ functions” (41%), and 26% stated that
they “Plan to establish RHQ functions in the future”. Meanwhile, 17% pointed out that the plan is

still “Unknown”. (Table 9-3)

(Table 9—3) Plans regarding Regional headquarters functions in Thailand

Unit: No. of firms and (%)

Manufacturing Non-manufacturing
=
b o 8
E o = — =
g z | B |2 2 z . £
= e g o o0 o S 2
E sz |2 |8 £ Ea |23 g_| T
& = < E|sz|fz2 E TE|E£E R
S S = S2|c¢g 5 0 s | o2 g2
2 - Z E|E5| g5 g | % £ = |E2| 2§ ? g
2 T £ 3 £EZ |z 5 | 25| 3 T |25 |2 H ol
I [No plans to establish RHQ functions 360| 764 19@9| 1368 4@n| 25s)| 30 @) 17 @n| 18 @ 3669 3@ 16| 16H 669 9768 25 @
2 lf"‘:““’ establish RHQ functions inthe |, o\ 3 o3| s an| 1020 42| 1120 1209 1229 6420 20| 0 © 064 52| BGH| BE| 137 C6)
uture
3 |Unknown 1ao| 205 400 sas| 3| men| saa| 7an| Bas| Bas| 109 ey s@| 1506| Ban| s a7
4 |Aiready has RHQ functions and will taol 1 ®| sas| sas| 203 2 @] 7an| 3 @ 2700 a2 0 @ 2 @ 4an] 6 @ 23 © 0 o)
maintain the current situation
s Already has RHQ functions and plans to 1aol o @ 1 e oo 203 2 @ 26 26 2@ 7® 0© o© san 2@ B E =5 ©
expand them further
6 |Plan to Downsize RHQ functions 00 00 1 oo oo 1l 1 oo 3w 4@ oo oo 1 o0 s s ©
No. of firms 0 |1 |m s |5 |2 e |4 | % 4 |o |36 o |2 51

(4) Challenges in establishing and operating regional headquarters functions in Thailand

(multiple answers)

The Japanese companies’ top choice of challenges in establishing and operating regional

headquarters functions in Thailand is “Increase in labor costs” (38%), followed by “Language Barrier”

(28%) and “Lack of transparency in administrative procedure” (23%). (Table 9-4)

(Table9 —4) Plans regarding Regional headquarters functions in Thailand (multiple answers)

Unit: No. of firms and (%)

Manufacturing Non-manufacturing
B
2 ) s
E g Z 3 H 2 g 52 Z Total
< 2 S | = = £ Sw|£8 &
2 & E |35 |2% 8 $E|EE B
2 2 z E |2E| &% - £ 2 - | 28| 2E » g ¢
T 3| 2|3 | 2 |29|5%| 2 |E2| 2 | §|E5|25| 2 |2
£ e 1S | & 8 |se|fe| 5 [352] & £ |Ss5|&0) 8 [2¢
1 |Increase in labor costs 233) 3(33) 730 8B 40| 1345 1536) 936 61 (37 28@4H)| 0 (O 635 9@ 1535 5839 119 (38)
2 |Language Barrier 1AD[ 222 407 838 338 74| 1229 78 4N 172N 10| 8@ 523 1330)| 44 (30) 88 (28)]
Lack of transparency in administrative
3 1AD[ 0 ] 0 (] 4319 338 6@ 512 6H 2515 2539 0 O 529 627 92| 4530 70 (23)
procedure
4 |No particular challenges LA 536 40D 2300 113 404 819 64 3119 1016 0 O 529 314 1330 312N 62 (20)
5 |Complexity of the tax system 0O 0O 1 &G 3049 103 s5A7 7307 312 2012} 21 (33)] 150 44| 314 11 (26)] 40 (27)] 60 (19)
6 [High job-hopping rate 0O 22 2 O 1T ) 2@ 749 400 312 21(13) 1422 0 O 3718 2 9 5(12) 24 (16) 45 (14
7 {Unknown 1A 0 O 7@ 629 0 O 57| 614 5(20)] 30 (18) 1@ 160 202 2 9 2 (5)] 8 (5 38 (12)
8 [High operating costs such as utilities 0 O 3@3) 313 0 (O 2@5| 507 3 D] 312 19 (12) 6 9 0 (O 2012 1 (5 1@ 10@ 29 )
9 [Risk of natural disasters 1A 1an| 1. & 1. G 1a3)] 5anf 1 @] 2 @ 13 (8) 6 9 0 (0 0 (O 4(@189) 2.3 12 ® 25 (8
10 | Insufficient infrastructure 0@ 0 @ 313 1 5 103 0 O 400 312 12 (7) 5@® 0 O 1 (©f 3314 0 (0)] 9 (| 21 ()
11 |Difficulty in obtaining financial funds 0O 0@ 0O 0O 0O @ @ 0O 2O @ 0O 1@© 1G] 0O 3@ 5
- |Others LAD[ 0 O 0 O T G 0 O 3710 2 G| 1 @ 8 G 6 O 0O 0O 1 G 4O 11O 19 (©)
Total 8 16 32 35 18 61 68 48 286 140 3 37 40 75 295 581
No. of firms 6 9 23 21 8 29 42 25 163 64 2 17 22 43 148 311
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