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Record
Survey Period
Questionnaire distribution date: May 7, 2025 Number of Firms
Questionnaire submission deadline: June 11, 2025 Industry No.
Food 12
Textile 13
Survey Response .%D Chemical 30
3 |Steel/Non-ferrous metal 40
Number of questionnaires di.stributed: & |General machinery 20
1,661 J(?C member companies L % Electrical/Electronic machinery 43
(excluding 11 governmental organizations) s Transportation machinery 6
Others 39
Number of respondents: Manufacturing sector total 261
528 firms on[Trading 99
E Retail 7
q‘g’ Finance/Insurance/Securities 30
Response rate: é Construction/Civil engineering 27
31.8% & | Transportation/Communication 37
§ Others 67
Non-manufacturing sector total | 267
Remarks Total 528

« Due to the small number of firms responding to some
questions, it may not be advisable to evaluate the situation
by referring only to the response percentage.
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1. BUSINESS SENTIMENT

(1) Overview

The business sentiment (DI) is -11 in the second half of 2024, -7 in the first half of 2025
(forecast), and -2 in the second half of 2025 (forecast). The DI forecast for the first half of 2025 (-7)
is influenced by several factors, such as the sluggish domestic consumption of durable goods and a
decrease in the number of foreign tourists despite some positive impacts from exports.

The DI forecast for the second half of 2025 is expected to be negative (-7—-2) due to concerns
about the impacts of U.S. tariff, despite factors such as expectation for Thai government policies and

a recovery in domestic consumption of durable goods. (Table 1-1)

(Table 1-1) Business Sentiment

Unit: %
Past Surveys Previous Survey Current Survey
Results Result| Forecast |Result| Forecast
2020 2021 2022 2023 2024 2025 | 2024 2025

H1 H2 [ HI H2 | HI H2 | HI H2 | HI H2 [ HI H2 | HI H2
Improving 11 54 55 50 49 50 30 27 25 29 28 29 25 25
No Change 14 16 23 26 30 24 30 29 29 32 50 32 43 48
Deteriorating 75 30 22 24 22 26 40 44 46 40 22 40 32 27
(Ref.) DI A 64 24 33 26 27 24 A 10 A 17] A 21[ A 11 6l All|l A7 A2

(Note) 1. DI = "Improving" -(minus) "Deteriorating"

2. As the decimals of percentages are rounded off, the total may not equal 100 percent. This also applies to tables below.

(2) The second half of 2024 (July-December)

The percentage of firms reporting their business sentiment was “Improving” increased by 4
points to 29% from the previous term (25%). On the other hand, the number of those indicating their
business sentiment was “Deteriorating” decreased by 6 points from the previous term (46%) to 40%.
As a result, the Diffusion Index (DI), a deduction balance of “Improving” and “Deteriorating”
increased by 10 points from the previous term (-21) to -11. (Table 1-1)

Concerning the movement of each industry’s DI, despite decrease in positive growth for Food
(42), the DI value for the manufacturing sector increased by 13 points to -16 from the previous quarter
(-29) due to decrease in negative growth for industries such as Transportation machinery (-36) and
Steel/Non-ferrous metal (-12). For the non-manufacturing sector, the DI value increased by 5 points
from the previous term (-12) to -7 as industries such as Construction/Civil engineering industries (0)

improved by 8 points. (Table 1-2)

(3) The first half of 2025 (January - June) - Forecast

The percentage of firms indicating that their business sentiment is “Improving” decreased by 4
points at 25% from the previous term (29%) , while the percentage of those anticipating “Deteriorating”
business sentiment decreased by 8 points from the previous term (40%) to 32%. As a result, the overall
DI is projected to increase by 4 points from the previous term (-11) to -7. (Table 1-1)

For firms in the manufacturing sector, since the DI value for industries such as Textile (8),



Transportation machinery (-3) improved, the overall DI is expected to rise by 13 points from the
previous term (-16) to -3. For the non-manufacturing sector, the DI value for industries such as Retail
(-29) decreased. Therefore, the overall DI forecast declined by 3 points from the previous term (-7) to
-10.

(4) The second half of 2025 (July-December) — Forecast

The percentage of firms expecting “Improving” business sentiment remained the same at 25%
from the previous term (25%), meanwhile the percentage of firms expecting “Deteriorating” sentiment
decreased by 5 points from the previous term (32%) to 27%. Thus, the overall DI forecast rose by 5
points from the previous term (-7) to -2. (Table 1-1)

For firms in the manufacturing sector, despite the DI value for industries such as
Electrical/Electronic machinery (7) turned positive, the DI values for industries such as Chemical (-
3), General machinery (-13) turned negative, the overall DI is expected to remain negative from the
previous term (-3) to -1. For the non-manufacturing sector, the DI value for industries such as Trading
(-10), Finance/Insurance/Securities (-20) are negative. Therefore, the overall DI forecast is expected

to improve by 6 points, from -10 to -4, but will remain negative. (Table 1-2)

Past Surveys Current Survey
Industry Results Forecast Result| Forecast
21H2 | 22H1 | 22H2 | 23H1 | 23H2 | 24H1 | 24H2 | 25H1 | 24H2 | 25H1 | 25H2
Food 28 0 25 47 37 59 50 50 42 33 25
Textile 8 55| A8 A23 A35 A28 A43 0 A 54 8 A 15
%D Chemical 5 23 7] A19] A10] A2 A34 A5 A10 0f A3
% Steel/Non-ferrous metal 31 21 A3 A29 A44] ASO A28 8 A12] A 10 7|
‘*E General machinery A 13 20 33 A48 A9 A2 A9 0 9 0| A 13
£ |Electrical/Electronic machinery 260 A7 8| A24] A32] A20 A 18 13] A12] A7 7
= Transportation machinery 35 29 47( A 8| A2]1] A62[ A4l A12] A36] A3 A2
Others 21 44 A 11| A37] A22] A19] A6 A2l AI5 A 12| A 10
Manufacturing sector total 23 23 16| A 21| A 23] A29] A 23 1| Al16] A3 Al
20| Trading 40 45 29 7| A12] A20] A9 10] A 20| A 20| A 10
5 Retail 90 20 42 12 9 0 20 40 A 14| A 29| A 14
& |Finance/Insurance/Securities 29 36 25 A 7| A 25| A23] A16 3] A 20 A 20| A 20
% Construction/Civil engineering A1l 23 300 A6l A3 A8 0 14 of A7 7
& | Transportation/Communication 65 30 20 A33] A47] A17f A8 Al4 A14 A25 A6
§ [others 9 22 49 22 18 5 34 35 21 16 9
~ Non-manufacturing sector total 30 32 33 1] A9 A12 2 13] A7 AI10] A4
Total 26 27 24 A 10| A 17] A21[ A1l 6l Alll A7l A2
(Figure 1) Historical Change of DI According to the Surveys on Business Sentiment of Japanese Corporations
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(Note) Diffusion Index (DI) = Business sentiment is “Improving” — “Deteriorating” (compared to the previous term)
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2. SALES

Regarding the total sales for fiscal year 2024, the percentage of firms reporting sales “Increase”

rose by 2 points from the previous fiscal year (39%) to 41% and the percentage of firms reporting “More

than 20% increase” in their total sales also rose by 2 points to 10%, compared to the previous fiscal year

(8%). (Table 2-1, 2-2)

As for the projection for fiscal year 2025, the respondents anticipating an “Increase” rose by 2 points

from the previous year (41%) to 43%. On the other hand, the percentage of firms anticipating “More than

20% increase” decreased by 3 points to 7%, compared to the previous year (10%). (Table 2-1, 2-3)
(Table 2-1) Change in Total Sales

Unit: %
Past Surveys Previous Survey | Current Survey
Results Result [ Forecast Forecast
Fiscal year 18 19 20 21 22 23 24 25 24 25
Sales increase 62 31 22 71 65 39 37 45 41 43
More than 20% increase | 11 5 6 31 19 8 8 6 10 7
(Note) Fiscal year is based on each corporation's financial year.
(Table 2-2) Total Sales for Fiscal Year 2024
Unit: No. of firms and (%)
Industry Increase No Decrease
>20% | 10-20% | <10% | change <10% | 10-20% | >20%
Food 9 (75) 5 42 1 (® 3 (25 I ® 2 (17 I ® 1 @® 0 (0)
Textile 32 0 © 3@ o © 2 anf 7 68 4 @) 2 an| 1 ©®)
2 |Chemical 4 @ s an| 3 a9l 6 o 3 aol 1B @) 8 en| 3wyl 2 @)
% Steel/Non-ferrous metal 0 @) 2 o s ay 3 ® 6 a3y 24 @l 12 Gl 10 @) 2 ©)
€ |General machinery 0 @) 3 2 o 5 @3 3w 9 @y 3wy 4 a®l 2 ©
g Electrical/Electronic machinery 16 37 5 (12) 5 (12) 6 (14) 6 (14) 21 49 8 (19 5 (12) 8 (19)
= Transportation machinery 13 (22) 0 (0 30 10 (17) 4 (1) 43 (72| 23 (38) 15 (25 5  (8)
Others 14 (36) 4 (10) 4 (10) 6 (15) 5 (13) 20 (51 9 (23) 9 (23) 2 (5)
Manufacturing sector total 89 ¢4l 24 © 26 o] 39 as| 30 a2 139 G4 68 26| 49 19 22 )
é‘) Trading 42 (43) 10 (10) 14 (14) 18 (18) 11 (11 45 (o) 24 (29 14 (14) 7 (7)
E Retail 2 | o © o © 2 @ 1y 4 6D 2 @) 1 @y 1 @14
& |Finance/Insurance/Securities @ 1 @ 30 7@ 8 @Gy 7 @ 4 A1) 1 @ 2 @
E Construction/Civil engineering 18 (67) 7 (26) 4 (15 7 (26), 6 (22) 3 (11 1 @ 0 (0 2 ()
% Transportation/Communication 14 (40) 4 (11) 4 (11) 6 (17) 10 (29) 11 (3D 8 (23) 1 3 2 (6)
§ |others 36 55 6 @ 14 @p 16 @ 1 oanl 19 @) 8 12 6 © 5 ©®)
“ Non-manufacturing sector total 122 @n| 28 an| 39 15| s6 @) 47 a®)| 89 @4 47 18| 23 © 19 )
Total 22 @l 52 a0 65 13| 95 a8 77 (5| 228 @] 115 2| 72 (14| 41 )
(Table 2-3) Total Sales Forecast for Fiscal Year 2025
Unit: No. of firms and (%)
Industry Increase No Decrease
>20% | 10-20% [ <10% | change <10% | 10-20% | >20%
Food 0 @) o o 4 3 66 1 ® 1 ® o © o © 1 @
Textile 5 @ o © o © 5 @ 2an 5 @ 4 @) 1 ® 0 (0
2 |Chemical B @ 2 @ 5 an| 6 @ 7 ey 0@ 7T W 2 O 1 Q
% Steel/Non-ferrous metal 17 (43) 3 5 (13) 9 (23) 10 (25), 13 (33) 9 (23) 38 1 (3
u‘g General machinery 8 (36) 209 2.9 4 (18) 6 (27) 8 (36) 4 (18) I ®) 3 (14
g |Electrical/Electronic machinery 20 (47) 40 4 09 12 (28) 7 (16) 16 (37) 11 (26) 30 2 (5
= Transportation machinery 24 (41) I @ 5 ® 18 (31 12 20 23 (39 17 (29) 6 (10) 0 (0)
Others 16 41) 2 % 6 (15 8 (21) 7 (18) 16 (41) 8 (21 6 (15 2 (5
Manufacturing sector total 113 @ 14 ¢ 31 ol 68 @6 52 o 92 36| 60 @) 22 © 10 @
& [Trading 36 @ 4 @ 9 © 23 @ 2 o 2 3@ 2a @ 7 o 4 @
= [Retail 4 6 o @ 1 sl 3 @ o o 3 @y 2 @ o © 1 4
E Finance/Insurance/Securities 9 (35 0 (0 3 (12) 6 (23| 12 (46) 5 (19) 4 (15) 0 (0 1 @
é Construction/Civil engineering 12 @) 5 a9 4 a5 3 A 8 3l 6 @) 1 @ 3 a2 2 @®
£ | Transportation/Communication 12 (3% 1 3 4 (12) 7 2Dl 10 29 12 (35 9 (26) 39 0 (0
5 |others 3 G 11oan|l 13 eyl 10 gy 18 @l 14 enl 6 ® 5 ® 3 6
~ Non-manufacturing sector total | 107 @) 21 ®| 34 13| 52 o 77 ol 72 @) 4 an| B8 D 1 @
Total 20 @) 35 @M 65 13 120 @3 129 25| 164 32| 103 o)) 40 ©®) 21 @




3. PRE-TAX PROFIT/LOSS

Regarding the pre-tax profit/loss for fiscal year 2024, the percentage of firms reporting “Profit” is
80%. Additionally, firms reporting an “Increase” in their pre-tax profit (including cases of diminishing
loss and account balance due to vanishing loss) accounted for 39%, while 39% reporting a profit
“Decrease”. (Table 3-1)

As for the projection for fiscal year 2025, 80% of the respondents anticipated “Profit” and those
anticipating an “Increase” in their pre-tax profit amounted to 32%, whereas 38% anticipated a “Decrease”
in profit. (Table 3-2)

(Table 3-1) Pre-Tax Profit/Loss for 2024 (Year-to-Year Comparison)
Unit: No. of firms and (%)

Industry Profit Balance Loss | Total I.n crease N,o change ]?ecrease

in profit in profit in profit
Food 12 o o © o © 12 9 (75 217 G
Textile 0 @)y o © 2 apnp 12 8 (67 0 (0) 4 (33
& |Chemical 25 @) o © s anl 30 13 @) 8 (7) 9 (30)
% Steel/Non-ferrous metal 30 (79 308 5 (13) 38 15 (39) 5 (13) 18 47)
€ |General machinery 18 @) 2 a0 1 | 2 8 (3%) 6 (29 7 (33)
£ |Electrical/Electronic machinery | 34  (81) 5 (12) 30 42 14 (33) 10 29 18 (43)
> Transportation machinery 54 (90) 1 @ 5 (8 60| 17 (28) 12 (20) 31 (52)
Others 2 @@ o © 7 a®l 39 12 @31 5 1) 22 (56
Manufacturing sector total 25 @85 11 @ 28 anpl 254 96 @3%)| 48 (19 110 (@3)
g’ Trading 80 (82) 2 2 15 (15) 97, 43 (44 20 (21 34 (35
5 [Retail 30 @) 1 e 3 @) 7 3 43) 1 (14 3 @)
§ Finance/Insurance/Securities 19 (83 1 @ 3 (13) 23 9 (39 7 (30 7 (30
é Construction/Civil engineering 16 (59) 1 @ 10 (37) 27 13 (48) 6 (22) 8 (30)
€ | Transportation/Communication 28 (80) 1 6 (17) 35 14 (40) 8 (23) 13 (37)
g Others 44 67) 10 (15) 12 (18) 66) 22 (33) 18 (27) 26 (39)
~ Non-manufacturing sector total | 190 (75| 16 (6)| 49 (19| 255 104 (41 60 (29 91  (36)
Total 205 8ol 27 ®| 77 as| so9] 200 @39 108 @n| 201 (39

(Note) 1. "Increase" indicates either expanding profit, turning a profit, diminishing loss, or achieving account balance due to vanishing loss.
2. "No change" indicates that a business remains at the same level whether they were in the black, at the break-even point, or in the red.
3. "Decrease" indicates either diminishing profit, falling into the red, expanding loss, or falling to account balance due to vanishing profit.

(Table 3-2) Forecast of Pre-Tax Profit/Loss for 2025 (Year-to-Year Comparison)
Unit: No. of firms and (%)

Industry Profit Balance Loss | Total I.n crease N.O change I?ecrease

i profit i profit i profit
Food 12 (100) 0 (0 0 (0) 12 6 (50) 2 (17 4 (33
Textile 11 92) [V (0)] 1 (8 12] 4 (33 4 (33 4 (33
%D Chemical 25 (83) [V (0)] 5 (17) 30 11 37 10 (33 9 (30)
g Steel/Non-ferrous metal 30 (79) 6 (16) 2 (5 38 12 (32 11 (29 15 (39)
u‘g General machinery 19 (90) 2 (10) 0 (0) 21 7 (33 8 (3%) 6 (29
£ |Electrical/Electronic machinery 36 (86) 2 4 (10) 42 16 (3%) 8 (19 18 (43)
= Transportation machinery 57 (95 | ) 2 03 60 18 (30) 21 (3%) 21 (3%)
Others 31 (79) 3. 5 (13) 39 11 (28) 10 (20) 18 (46)
Manufacturing sector total 21 @) 14 © 19 @ 254 85 @33 M @) 95 37
:L_? Trading 75 (78) 9 O 12 (13) 96, 21 22) 32 (33) 43 (45
5 Retail 4 57 3 @) o (0 7 4 (57 2 (9 1 (14
E Finance/Insurance/Securities 19 (83) 209 209 23 8 (33 9 (39 6 (26
g Construction/Civil engineering 16 (59 5 (19) 6 (22) 27, 14 (52) 5 (19 8 (30)
5 Transportation/Communication 26 (74) 5 (14 4 (11 35 8 (23) 10 (29 17 (49)
& |others 6 69 9 @y 12 as| e 24 @e| 20 @yl 2 @33
~ Non-manufacturing sector total 186 (3 33 a3 36 aal 2550 9 6| M G| 97 3y
Total 407 @80 47 @ 55 an|l s0] 164 @2 153 @0 192 (38)

(Note) Same as Table 3-1



4. CAPITAL INVESTMENT

Regarding the amount of capital investment planned for 2025, 24% of firms anticipated

“Increase” while 16% of these firms anticipated “Decrease”. (Table 4-1)

For details of the capital investment for fiscal year 2024 and 2025, "Replacement" investments

are the most common investments anticipated by responding firms. (Table 4-2 and 4-3).

(Table 4-1) Capital Investment Plan for 2025

No. of firms and (%)

Indust No. of firms
naus .
Y Increase | No change | Decrease | Undecided | Total
Food 6 (50) 5 (42 1 ®) 0 0) 12
Textile 6 @l 5 38 2 a3l o (0 13
Chemical 5 17| 19 (63) 4 (13 2 (@) 30
Steel/Non-ferrous metal 12 @3 21 (54 5 (13) 1 3) 39
General machinery 7 (33 9 43 4 (19) 1 5) 21
Electric/Electronics machinery 21 49| 13 (30) 8 (19 1 ?2) 43
Transportation machinery 19 (32) 28 @7 12 (20 1 ?2) 60
Others 10 (26) 14  (36)] 11 (28) 4 (10) 39
Manufacturing sector total 8 (33| 114 @] 47 (18] 10 (4) 257
Trading 17 (18) 42 (45) 5 0 30 (32) 94
Retail 1 anl 3 0 2 63 o (0 6
Finance/Insurance/Securities 3 (14 13 (59) 2 09 4 (18) 22
Construction/Civil engineering 4 (15 10 (38) 5 (19 7 (27) 26
Transportation/Communication 1 3) 12 (34) 12 (34 10 (29) 35
Others 10 (16) 39 (61) 9 (14) 6 (9 64
Non-manufacturing sector total 36 (15 119 48)] 35 (4] 57 (23) 247
Total 122 (24)[ 233 (46) 82 (16) 67 (13) 504
(Table 4-2) Details of the Capital Investment in 2024 (Multiple Answers)
Unit: No. of firms and (%)
Environment-related
Industry New Expansion |Replacement | Streamlining | DX-related (including Others Total| No. of firms
decarbonization)
Food 2 anl 3 @ 8 6| 3 @) 1 ®) 2 an| 1 ®| 20 12
Textile 3 @) 1 ® 12 ool 4 @3 o ) 1 ® o of 21 12
2 [Chemical 6 eyl 4 awl220 apl 4 as| 2 o) 2 | 1 @| 39 28
% Steel/Non-ferrous metal 8 enl o1 3| 27 anl 9 eHl 1 3) 5 13| 4 (11)) 55 38
€ General machinery 3 oanl 3 a9 ol 3 an 0 o o o 31 18
£ |Electrical/Electronic machinery 0 @ 13 @2 ) 14 @) 5 12 6 14| 1 o ® )
= Transportation machinery 20 (33)| 10 (18) 34 (60)| 31 GHl 8 (14)) 10 ag)| 1 | 14 57
Others s a9l 8 w2 cel 11 @3 2 (©6) 5 15| 3 © 46 33
Manufacturing sector total 57 (24) 43 (18)] 155 (635)] 85 (33)] 22 (9), 31 (13) 11 (5)] 404 240
2 |Trading 700 9 amn 27 @yl 8 az| 12 an 2 ol 6 @ s 69
= |Retail 1oanl vooanl 3 ol 1 oanl 2 @33 1 an| o 0) 9 6
& |Finance/Insurance/Securities 30316 1 ol 2 ®| 3 ael 2 an 2 an| 4 @y 27 19
% Construction/Civil engineering 2 10| o © 9 @) 3 1H| 4 (19 0 o 6 (29 24] 21
£ |Transportation/Communication 5 36 5 aqe)| 15 @) 7 @ 4 (13 3 10| 8  (26) 47 31
é Others 13 ey 7 anl 21 el 8 asl 6 ap 0 ol 11 ol 66 55
Non-manufacturing sector total 31 (15)] 23 (11)] 87 43)] 30 (15)] 30 (15) 8 4| 45 2| 254 201
Total 88 ol 66 (322 59 115 e 2 12 39 9 s6 3] 658 441
(Table 4-3) Details of the Capital Investment in 2025 (Multiple Answers)
Unit: No. of firms and (%)
Environment-related
Industry New Expansion |Replacement | Streamlining | DX-related (including Others Total| No. of firms
decarbonization)
Food 4 33 1 ® 8 ©n] 3 @ 1 ®) 3 @5 1 ®| 21 12
Textile 2 anl 3 el w3y 3 @ 2 oy 2 an| o o 2 12
2 [Chemical 4 e 3 qols @ 7 e 4 a9 4 as| 1 e 46 29
é Steel/Non-ferrous metal 7 a9 4 anl2z apl o @9 1 3) 7 as)| 3 ®| 60 38
€ General machinery 4 @yl 2 apl s @ u 6ol 2 an 0 o 1 6| 34 19
£ |Electrical/Electronic machinery 15 (36)| 14 (33)| 25 60)| 14 33)| 12 (29) 4 10| 2 G| 86 2
= |Transportation machinery 20 @6 10 an| 37 6] 2 G5 9 16 14 4| 3 ©)| 126 58
Others 9 o 7 a9l s ol 1 eGpl 4 ap 8 o 5 sl e 36
Manufacturing sector total 66 (27)| 44 (18)] 162 (66)] 92 37)| 35 (14) 42 (17)] 16 (D] 457] 246
& [Trading 6 ® 8 anl 23 @ 12 an| 19 @6 2 3| 20 @) 90 7
= |Retail 1oanl tooanl 3 sol 1 oanl 2 @33 1 an| o 0) 9 6
& |Finance/Insurance/Securities 4 @y 1 G 2 ®| 3 ae| 4 @ 2 an| 3 @ge| 29 19
5 Construction/Civil engineering 4 ol o o 1 G 4+ | 5 @ 0 o 4 a9 2 21
£ |Transportation/Communication 3 310 2 © 15 @) 10 @@ 7 @ 2 ©®| 5 (16) 44 31
é Others 10 a9 7 anl 20 e 11 en 6 ap 1 @l 9 anl 64 53
Non-manufacturing sector total 28 (14| 19 9)| 84 42)| 41 (20)] 43 (21) 8 (4)| 41 Q0| 264 202
Total 94 2D 63 (14)| 246 (55)| 133 (30)] 78 (17) 50 (1D 57 (13) 721 448




5. EXPORT TREND

The percentage of firms anticipating an “Increase” in exports in the first half of 2025 (in
comparison to the same period of the previous year) is 26%, higher than the percentage of firms
expecting a “Decrease” (21%) by 5 points. For the projection for exports in the second half of 2025,
the percentage of firms anticipating an “Increase” (29%) is higher than those anticipating a
“Decrease” (21%) by 8 points. Meanwhile, the number of firms expecting an “Increase” in the 2025
full-year exports accounted for 29%, exceeding those anticipating a “Decrease” (20%) by 9 points.
(Table 5-1, 5-2, 5-3)

(Table 5-1) Export Trend in 2025 (First Half)
Unit: No. of firms and (%)

Industry Increase No Decrease No. of
>20% | 10-20% | <10% | change <10% | 10-20% | >20% | firms
Food s sl o ] 2| 3 60| 4 @ 1ol o ] o © 1 (10) 10
Textile 325 0 1 ®| 2an| 46| 5s@| 5 @| o © 0 (0) 12)
Chemical 8§ 29 1 @ 3 (11 4 (14 16 (57) 4 (14) 2 (7 1 @4 1 @4 28
Steel/Non-ferrous metal 8§ 23 1 3 1 ) 6 (17) | 21 (60) 6 (17) 4 (11 2 (6) 0 (0) 35
General machinery 379 1 (6 2 (11) 0 (0 12 (67) 3 an| 2 an 0 (0) 1 (6) 18]
Electrical/Electronic machinery 16 (38 4 (10) 1 @ 11 (26) 10 (24) 16 (38) 9 (21) 3 4 (10) 42
Transportation machinery 13 249 0 (0 5 09 8 (15| 27 49) 15 27| 11 (20) 2 4 2 @ 55
Others 7en 1 3] 3 9] 3 9] 18 69 syl 3 @9 4 | 1 0 33
Manufacturing sector total 63 2nl 8 | 18 ® | 37 a2 @8 eo| 36 an| 12 ¢ | 10 @ 233
Trading 35 @ 2 @] 7 ®]16a]| 0 6n]| Bas| o an| 3 @ 0 (0) 88
Retail 0o O o0 (0 0 (0) 0 (0) 3 (100) 0 (0 0 (0) 0 (0) 0 (0) 3
Construction/Civil engineering o @ o] o] o @] 6amwm| o @] o ©]| o (© 0 (0 6
Others 4 a9 1 @] o ]| 3ap|l v ]| aay] 2 o] 2 @ 0 (0) 27
Non-manufacturing sector total 29 @) 3@ 7 © v ay| B 6] 17ay| 2 an| 5 @ 0 () 124
Total 2 )l 1 |25 @] 6 a0 3| 75 en| 48 an| 17 & | 10 @ 357
(Table 5-2) Export Trend in 2025 (Full Year)
Unit: No. of firms and (%)
Increase No Decrease No. of
Industry
>20% | 10-20% | <10% | change <10% | 10-20% | >20% | firms
Food 5 (o 0 (O 2 (20) 3 (30) 4 (40) 1 (10) 0 (0) 0 (0) 1 (10) 10
Textile 4 33) 0 0 0o © | 4 3| 3@ 5@ 4 ®»| 1 ® 0 (0 12
Chemical 2 @ 1 @| say| 6| n @y sag)| 4 a9 o © 1 @ 28
Steel/Non-ferrous metal 8 @) 1 0 1| sanl 2t 6| 6an| 3 ©| 3 © 0 (0) 35,
General machinery 4 221 0 (0 4 (22) 0 (0) 11 (61) 3 (17) 1 (6 0 (0) 2 (1D 18
Electrical/Electronic machinery 15 3 4 an| s an| 6 an| 14 6| BEy| 7 an| 3 O 3 4
Transportation machinery 19 G5 1 @ 59| 13y 24 @4 12 22 8 (15 2 @ 2 (4) 55
Others 10 6l o ©f 5sa9| 5 a9 17 6| a9l 1 @] 3 © 2 (6) 33
Manufacturing sector total 77 33 7 3| 27 (12)| 43 (18) | 105 @5) |51 (2] 28 (12)| 12 (5 11 (5 233
Trading 24 ) 1 8 O | 15 an| 4 66| 15 an| 10 an| 4 © 1 33
Retail o o o [ o @] o | 3@ o ©@| o | o © 0 (0) 3
Construction/Civil engineering 0 O o0 (O 0 (0) 0 (0) 6 (100) 0 (0 0 (0) 0 (0) 0 (0) 6|
Others 4 a9 o ] 1 @ | 3ap] 8 6n]| s5a9| 4 as| o © 1 4 27
Non-manufacturing sector total 28 23) 1 (D) 9 | 18 15| 76 61| 20 (16)] 14 (11) 4 (3) 2 (2) 124
Total 105 29 8 (2 36 (100 | 61 (17) | 181 (51) 71 20)] 42 (12)| 16 (4 13 4 357
(Table 5-3) Export Trend in 2025 (Second Half)
Unit: No. of firms and (%)
Industry Increase No Decrease No. of
>20% | 10-20% | <10% | change <10% | 10-20% | >20% | firms
Food 5 50| 0 (0) 2 Q0| 3 @o| 3 @30 200 1 a0 o 1 (10 10
Textile 5 @| 0 1 ®| 406 3 46 3| 1 ® 0 (0) 12
Chemical 11 (39)] )] 4 (14) 6 (21) 11 (39) 6 (21) 4 (14) 1 4 1 @4 28]
Steel/Non-ferrous metal 7 2Dl 0 (0) 2 (6) 5 (15| 22 (65 5 (15) 2 (6) 309 0 (0) 34
General machinery 5 28 0 (0 2 an| 3 an| 10 G6) 3an| 1 © 0 (0) 2 (11) 18]
Electrical/Electronic machinery 17 @w| 3 @ 6 an| s an| 1 | 143y s 4| 3 @ 3 (7 Py
Transportation machinery 18 33 1 7 (13) 10 (19| 23 (43) 13 (24) 8 (15) 2 @4 3 (6) 54
Others 8 20l 0 O] 2 @] 6 9] 15 @w| s | 3 a]| 3 | 2 © 31
Manufacturing sector total 76 33 5 @ | 26 an| 45 200 | 98 @3) |55 (@] 30 (13)| 13 (6) 12 (5 229
Trading B e 2 @] 5 ©] 16 9] 48 G| 14 a0 9 an| 3 @ 2 Q) 85|
Retail 0o O o0 (0 0 (0) 0 (0) 3 (100) 0 (0 0 (0) 0 (0) 0 (0) 3
Construction/Civil engineering o @ o] o] o @] 6amwm| o @] o ©]| o (© 0 () 6
Others s apl o o o | 3 anf 2o gl 4] 2 | 2 @ 0 (0) 27
Non-manufacturing sector total 2w el 2 @ s @ | vwae| 7| vl 1 ©] 5 @ 2 Q2 121
Total 102 2 7 @31 @] 64 a8)]175 50| 73 en| 41 a»f 18 & | 14 @ 350




6. POTENTIAL EXPORT MARKETS IN THE FUTURE (multiple answers)

Regarding potential export markets in the future, “India” (48%) ranks first on the list of future
potential export markets from Thailand, followed by “Vietnam” (38%), “Indonesia” (30%), and
“Japan” (17%), respectively. (Table 6)

(Table 6) Potential Export Markets in the Future (multiple answers)
Unit: No. of firms and (%)

Manufacturing Non-manufacturing
| = = 8 g
ENE - 3|3 E g
- iy (=1 o L
HHEE g S| 5 § :
AEE El e | 2| 3 g = 2 | Toul
(2|2 el 2] 8¢ : z E
zZ|1=|E £ = 3 g e 9 g
@ O 0 S 2 S g = <
2 T g =] = 3 8 =
g = B E 3 E g £ g
2 2 z g £ & P £ 2| = E o g
g & 18118 1& | & 1383 [=21&1 218|181z
2| 1] 1|india Lan| 8 @3)| 16 (59| 18 6| 9 53)| 13 33)| 26 SD| 14 @) 105 48) 42 @[ 0 ©] 2 9| 13 @6)| 57 @6)| 162 (@8)
1] 2| 2| Vietnam 4@ 4066 1@ 13@n| 8@ 11 @ 11 )| 14 @5)| 76 35| 39 @) 2 @7 14| 10 G6)| 52 @) 128 (38
3| 3] 3 |indonesia 33 1 o 86 1269 633 8@ 1@ 1662 65 G 28 33 163 104 6| 36 @) 101 (30)
4| 6| 4 |Japan 2@ 1 @ o0 © 6@ 1 © 1@ sao| 6aof 3205 18ep| o © 3@ 5a8| 26 enf 58 @7
7| 7] 5 |Philippines tapl 1 @ 403 1 @ 4 9@ san| 43 20 a3 8y o © 104 4a4 23 a9 52 @15
s|4]6lusa 2@ 2a8)| 3ap| 4@ 4 708 9 4@y 3506 BAs| 0o © o © 2 @ 1502 50 @5)
6| 5|7 |Malaysia Lanl o © 3apl 4@y 309 709 78| 43| 20 a3 17 )| o © o © 3an 20 qe| 49 (14
8| 9] 8 |Europe 4@ 2a8)| 3ap| 3 @ 202 708 6| 6@ 3asy] 4 G| o © o © o © 4+ A 37 an
9| 8] 9 |Cambodia o 1@ 509 3 @ 200 2 © 2 @ 2 © 17 ® 9w 1EH 1ay| 3ay| 4ap 3 ©
10{ 10| 10|Middle East 229 0 @ 1 @ 1 e 200 26 6 1 @ 15 @ 6 @ o © o © 2@ 8 © 23 O
11} 13{ 11]China 0o @ 3@ 3apl o ®f o O 4a0f 2 @ 3a0f 15 @ 4 ® 0 © o © 2 @ 6 G 21 ©
15] 16] 12| Bangladesh 0O Of T @ 3a4pl 0o Of 1L © 2 6 I @ 2 © 106 7 0O 109 1L @ 9 @O 19 (©
12 12| 13| Laos LAD 0 O 3anf 1 3 1 ®f 0 Of 0 @ 1 3 7 G 8 @O 0 O 0 O 2 @ 10 @ 17 )
16| 14| 13]Oceania 220 0 @ o @ 1 3 1 ©® 26 5000 2 @ 3 @@ 4 G o0 © o © o © 4 3 17 ©
12| 11] 15| Africa 0o o © 1@ 20 0O 1 cad 1A UG 46 00 o0 1@ 5@ 6 G
14| 17| 16|Myanmar o 0@ 2@ 1 200 1 A 0@ 0 © 6 & 4 © o © o © 3ayp 7 © 1B @
17/ 19] 17| Singapore Lanpl o @ 1 @ 0 O 1@® 0O 1 @ 0O 4@ 5© 0 ©@ 0 O 30 8 (B 12 @
18| 15| 18| Latin America 2@ 1@ o0 oo 1 ® 0o saf 2@ 16 0o o © oo o © o 1 E
19| 18| 19| Pakistan 0o 0@ 2@ o 1 © 1A 1O 26 7T 33 00 00 o© 3@ 10 @
20[20{20|Sri Lanka 0o 0@ 1@ o 1 ©® 0o o 13 30 2@ 0w o0 1@ 3 6 @
21{21|21|Russia 0O Of 0@ 0O 0O 0@ 0O 0O 0@ 0O 2@ 0O 0O I @ 3 3 O
- -| - |others 1apl o @ o © o ®f 20 o © 1 @ 1 G 5@ 5 @6 o © 109 4a4 10 ® 15 @
Total 27 25 70 70 52 88 110 86 528 242 4 11 66 33 851
No. of firms 9 11 27 32 17 39 51 31 217 86 3 7 28 124 341




7. EXCHANGE RATES USED IN BUSINESS PLANNING

(1) Thai Baht/US Dollar

Regarding the exchange rates used in business planning (Thai Baht per US Dollar), the

predominant rates used are in a range between “No less than 33.0 but less than 33.5” (25.9%),
followed by “No less than 34.0 but less than 34.5” (19.6%), with the median rate at 33.71 baht/US
dollar. (Table 7-1)

(Table 7-1) Exchange Rates Used in Business Planning (Thai Baht/US Dollar)

Thai Baht/US Dollar, No.

of firm, and (%)

Manufacturing Non-manufacturing
Q
Industry " » |2 %0
3 o o =
1<) g |8 = o 2
£ < |8 5 = 2 Total
|22 .2 £ 5 <5
= |= g |= 282 2= g
S | = |8 g|g g 22| e s 8
Baht/US dollar k) = 1Z_| &[22 ElgaEl 2 |€ 2| = — e | 2
T |2 | 5|5 2 |55|25| 2|2l = |F | & |z&¢
S| 8| =2 |2az| 8B les|les|E|€E3 |55 |23
= = O [® 8| O |mE[=E|] O [= 3] & £ o |z 3
No less than 29.0 but less than 29.5 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0)
No less than 29.5  but less than 30.0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0)
No less than 30.0 but less than 30.5 0 0 0 0 0 0 0 1 1 1 0 1 2 3 (1.1)
No less than 30.5 but less than 31.0 0 0 0 0 0 0 0 0 0 0 0 1 1 1 0.4)
No less than 31.0 but less than 31.5 0 0 0 1 0 0 0 0 1 0 0 0 0 1 0.4)
No less than 31.5  but less than 32.0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0)
No less than 32.0 but less than 32.5 0 0 0 1 3 4 1 1 10 3 0 0 3 13 (4.8)
No less than 32.5 but less than 33.0 0 0 1 1 1 0 4 2 9 4 2 1 7 16 (5.9)
No less than 33.0 but less than 33.5 2 4 5 6 4 2 9 5 37 23 0 10 33 70  (25.9)
No less than 33.5 but less than 34.0 4 0 3 7 1 5 6 1 27 10 0 3 13 40  (14.8)
No less than 34.0 but less than 34.5 1 2 6 4 0 13 5 7 38 12 1 2 15 53 (19.6)
No less than 34.5 but less than 35.0 1 2 2 2 1 1 6 3 18 6 0 0 6 24 8.9)
No less than 35.0 but less than 35.5 1 3 3 1 2 3 6 1 20 10 0 4 14 34 (12.6)
No less than 35.5 but less than 36.0 0 0 1 0 0 1 0 2 4 1 0 0 1 5 (1.9)
No less than 36.0 but less than 36.5 0 0 0 3 0 1 0 1 5 3 0 1 4 9 3.3)
No less than 36.5 but less than 37.0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0)
No less than 37.0  but less than 37.5 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0)
No less than 37.5 but less than 38.0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0)
No less than 38.0  but less than 38.5 0 0 0 0 0 1 0 0 1 0 0 0 0 1 0.4)
No. of firms 9 11 21 26 12 31 37 24 171 73 3 23 9 270
Average 33.74 | 34.00 | 33.99 | 33.76 | 33.23 | 34.06 | 33.87 | 33.78 | 33.85 | 33.73 | 33.10 | 33.43 | 33.64 | 33.74
Median 33.50 | 34.00 | 34.00 | 33.50 | 33.00 | 34.00 [33.70 | 34.00 | 34.00 | 33.70 | 32.80 | 33.00 | 33.50 | 33.71
Mode 33.50 | 33.00 | 34.00 [ 33.00 | 33.00 | 34.00 | 33.00 | 34.00 [ 33.00 | 33.00 | #N/A | 33.00 | 33.00 | 33.00

(Note) Median is the value at the center of the data distribution, which would exclude any deviation resulting from the number of respondents or the irregulary.

low/high values as much as possible. Mode is the value most cited by the respondents and  [#N/A |

(Previous survey)

(Not Applicable) indicates that all respondemts' values differ.

Manufacturing Non-manufacturing
Q
Industry " > |'& 2
= Qo o =
2 £ |8 & @ g
8 s |2 2 -8 8 Total
_ E =2 plEr 23 ERE
s |8 = |8 g|g g 22| e s 2
Baht/US Dollar 2| E €~ §[EE|12E5l 2|5l £ | =1| 2 |E%
3 Z 5 |2l 2 |8S|2S| & |g 8|l = 5 8 | & 8
3 5 = L 9 s |© s|8 s| £ s g s > = 53
= £ | O |lopE|l O |mE|lFE|OC |3 E |2 | O |Z 3
Average 34.38 | 34.28 | 34.36 | 34.71 [ 33.95 | 34.27 | 3440 | 34.54 | 34.39 | 3422 | #N/A | 34.13 | 34.20 | 34.29
Median 34.00 | 34.20 | 34.50 [ 35.00 [ 34.05 | 34.50 | 34.50 | 34.66 | 34.50 | 34.50 | #N/A | 33.90 | 34.41 | 34.50
Mode 34.00 | 34.00 | 34.50 [ 35.00 [ 35.00 | 35.00 | 34.00 | 33.00 | 35.00 | 35.00 | #N/A | 33.00 | 35.00 | 35.00

(Note) Median is the value located at the center of the data distribution, which would exclude any deviation resulting from the number of respondents or the irregulary

low/high values as much as possible. Mode is the value most cited by the respondents and #N/A (Not Applicable) indicates that all respondents' values differ.



(2) Japanese Yen/Thai Baht
Regarding the exchange rates used in business planning (Japanese Yen per Thai Baht), the
predominant rates used are in a range between “No less than 4.2 but less than 4.3” (24.3%), followed

by “No less than 4.3 but less than 4.4” (20.8%), with the median rate at 4.3 yen/baht. (Table 7-2)

(Table 7-2) Exchange Rates Used in Business Planning (Japanese Yen/Thai Baht)
Japanese Yen/Thai Baht, No. of firm, and (% )

Manufacturing Non-manufacturing
Industs Q
ry . QS Ag %n
E |23 |z E g Total
“ s |@ = g - = J—
55 | £E1z5E8 |E% E
Yen/Baht o é Z_| £ |g= é_ £ £ 3 2| - 2 |E 2
Bl 2|28 s |8¢8|E8| 288|252 |53
[ = O |» Bl © |mE|l= E| O |= 3] = & S 1z 2
No less than 3.0  but less than 3.1 0 0 0 1 0 0 0 0 1 0 0 1 1 2 (0.6)
No less than 3.1  but less than 3.2 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0
No less than 3.2 but less than 3.3 0 0 0 0 0 0 0 0 0 1 0 0 1 1 (0.3)
No less than 3.3 but less than 3.4 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0)
No less than 3.4  but less than 3.5 0 0 1 0 0 2 0 0 3 0 0 0 0 3 0.9)
No less than 3.5 but less than 3.6 0 1 0 0 1 1 1 2 6 0 0 0 0 6 (1.8)
No less than 3.6  but less than 3.7 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0
No less than 3.7 but less than 3.8 0 0 0 0 0 0 1 0 1 0 0 1 1 2 (0.6)
No less than 3.8  but less than 3.9 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0
No less than 3.9  but less than 4.0 0 0 0 0 0 1 0 0 1 0 0 0 0 1 (0.3)
No less than 4.0  but less than 4.1 1 0 3 4 6 5 3 3 25 14 0 7 21 46 (13.6)
No less than 4.1  but less than 4.2 0 2 2 3 1 3 6 1 18 4 2 1 7 25 (7.4)
No less than 4.2 but less than 4.3 3 2 6 10 4 5 12 12 54 18 0 10 28 82 (243)
No less than 43  but less than 4.4 0 3 6 8 2 7 12 5 43 20 0 7 27 70 (20.8)
No less than 4.4 but less than 4.5 2 0 6 3 0 8 5 4 28 10 2 8 20 48 (142)
No less than 4.5  but less than 4.6 2 3 0 2 1 4 6 3 21 13 1 8 22 43 (12.8)
No less than 4.6  but less than 4.7 1 1 0 1 0 0 0 0 3 2 0 2 4 7 2.1)
No less than 4.7  but less than 4.8 0 0 0 0 0 0 0 0 0 0 0 1 1 1 0.3)
No. of firms 9 12 24 32 15 36 46 30 204 82 5 46 133 | 337
Average 434 | 427 | 422 | 424 | 411 | 420 | 424 | 421 | 422 | 426 | 431 | 427 | 427 | 424
Median 440 | 430 | 425 | 421 | 410 | 430 [ 430 | 420 | 421 | 430 | 440 [ 430 | 430 | 430
Mode 420 | 450 | 420 | 420 | 400 | 440 | 430 | 420 | 420 | 430 | 440 | 400 | 450 | 420

(Note) Median is the value at the center of the data distribution, which would exclude any deviation resulting from the number of respondents or the irregulary.

low/high values as much as possible. Mode is the value most cited by the respondents and [#N/A]  (Not Applicable) indicates that all respondemts' values differ.

(Previous survey)

Manufacturing Non-manufacturing
Q
Industry " > |2 %ﬂ
= 9,:’ g é
o
= = on
56: § 8 S g & Total
= |z E =gz 2% ET
g |2 = |8 2|c g S 2| o g 2
Baht/US Dollar 2 = 1Z2_l € |2 E|lgE|l 2 |€ 2| = — v | E 2
s | 2| 5|3 2 |c5|25| 5|28l |35 |2 |c¢
g 5| 2 |82 8 |2 gl | £ |8 3| £ |2 |53
= = O | E| © |mE|EE| O |= 3] & &~ o |z &
Average 418 | 423 | 411 422 | 413 | 421 406 | 412 [ 414 | 418 | 415 | 420 | 419 | 416
Median 430 | 429 [ 420 | 427 | 420 | 420 [ 410 | 410 | 420 | 420 | 415 | 420 | 420 | 420
Mode 440 | 420 [ 420 | 400 [ 400 | 400 [ 420 | 400 | 400 | 400 |#N/A| 400 | 400 | 4.00

(Note) Median is the value located at the center of the data distribution, which would exclude any deviation resulting from the number of respondents or the irregulary

low/high values as much as possible. Mode is the value most cited by the respondents and #N/A (Not Applicable) indicates that all respondents' values differ.
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8. PROCUREMENT SOURCES FOR PARTS/MATERIALS

Regarding the ratios of procurement sources for parts/materials in 2024 (a simple arithmetic
average of the respondents’ answers), “ASEAN” accounted for 60.5% of parts/material supply, of
which 54.7% was sourced in “Thailand”. (Table 8-1)

As for the ratios of procurement in 2025, procurement from “ASEAN” accounts for 60.6%,

of which 54.6% will be sourced in “Thailand”. (Table 8-2)

(Table 8-1) Procurement Sources for Parts/Materials in 2024

Unit: %
ASEAN
Industry Thailand (AES)i[:;\: Japan China | Others | Total I\i“;;f

Thailand)
Food 74.7 73.6 1.1 11.8 6.3 7.2 100.0] 10
Textile 54.4 49.6 4.7 24.5 10.3 10.8 100.0j 11
f:n Chemical 64.8 54.8 10.1 25.0 6.0) 4.1 100.0 24
5 Steel/Non-ferrous metal 43.1 41.0 2.1 41.1 8.2] 7.6) 100.0] 34
té General machinery 56.1 515 4.6 31.9 103 1.7, 100.0) 17,
CE% Electrical/Electronic machinery 50.5 43 6.2 29.3 14.6 5.6 100.0 42|
Transportation machinery 70.5 66.9 3.6 24.8 22 2.5 100.0 49
Others 61.7 55.7 6.0 28.0 0.7, 9.6 100.0| 27
Manufacturing sector average 59.5 54.7 4.8 27.1 73 6.1 100.0 214
%D Trading 48.9 37.0 11.9 36.8 9.2 5.0 100.0] 81
‘5 Retail 425 38.8 3.8 513 6.3 0.0, 100.0 4
é Construction/Civil engineering 85.3 85.3 0.0 13.9 0.4 0.4 100.0 13
E Others 69.7 57.8 11.9 28.2 0.0) 2.1 100.0] 19
Z Non-manufacturing sector average 61.6 54.7 6.9 32.6 4.0| 1.9 100.0) 117
Total 60.5 54.7 5.8 29.8 5.7 4.0) 100.0] 331

(Note) The ratios indicate the simple average of the respondents' answers.

(Table 8-2) Procurement Sources for Parts/Materials in 2025
Unit: %
ASEAN
Industry Thailand ?;i[:;] Japan China | Others | Total I\;:mosf

Thailand)
Food 74.7 73.6 1.1 11.8 6.3 7.2 100.0] 10
Textile 54.4 49.6 4.7 24.5 10.1 11.0 100.0 11
:“:D Chemical 64.5 54.0 10.5 25.1 6.3 4.1 100.0] 24
5 Steel/Non-ferrous metal 454 433 2.1 40.9 8.6 5.1 100.0 34
:é General machinery 57.2 52.6 4.6 29.9 10.0) 2.9 100.0 17
é Electrical/Electronic machinery 50.4 44 6.0 29.9 14.0 5.6 100.0 42|
Transportation machinery 71.0 674 3.6 242 24 24 100.0 49
Others 62.6 56.1 6.5 27.6 0.7 9.1 100.0 27
Manufacturing sector average 60.0 55.1 4.9 26.7 73 5.9 100.0 214
%D Trading 49.4 372 123 355 9.8 5.2 100.0] 81
‘g Retail 433 39.0 4.3 51.8 5.0 0.0, 100.0 4
é Construction/Civil engineering 83.8 83.8 0.0 155 0.4 0.4 100.0) 13
E Others 68.1 56.2 11.8 28.3 1.6] 2.1 100.0] 19
z Non-manufacturing sector average 61.1 54.0 7.1 32.7 4.2] 1.9 100.0) 117
Total 60.6 54.6 6.0 29.7 5.8 3.9 100.0] 331

(Note) The ratios indicate the simple average of the respondents' answers.
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9. CHALLENGES FOR CORPORATE MANAGEMENT (multiple answers)

Regarding challenges for the Japanese companies’ corporate management, the predominant

answer is “Severe competition with other companies” (68%), followed by “Sluggish domestic

demand” (42%), “Increase in total labor cost” (40%), and “Surging prices of raw materials and parts”
(31%). (Table 9)

(Table 9) Challenges for Corporate Management (multiple answers)

Unit: No.

of firms and (%)

Manufacturing

Non-manufacturing

2 . g E
o - _ g1 5|z H
z|2 — S z E g g | g g
2|z E} g 2 £ 4 ) g 3
2|2 g o = 8 @o 5 g o Total
2|5 @ 2 =1 ] 9 ] = 5] g
8|3 g | 2| £ | ¢ % 2|z |8 £
£(3 g | = E g e g | © g g
& 2 @ Bt = 2 5 B} Bl
— < £ g g E L g g g
s S i S 8 8 o ) E S 54
) = [ . =% @ < = — 151 £ =% @ g
| 2| 5| 5| E |5 | 2|8z |5 |3 |5 |¢E|zZ|¢%]:¢%
2 o S s ~ o g S 3
£ | & lc|lalo|lad|le |8 |51 &]& & S |& 82
1] 1 [Severe competition with other companies 7(58) 6 (46)| 19 (63)| 22 (56)| 13 (72) 27 (63)| 44 (75)| 26 (67)| 164 (65)| 70 (71| 4 (57| 19 (70)| 23 (85)| 30 (83) 39 (58)f 185 (7| 349 (68))
3| 2 [Sluggish domestic demand 0 )] 3@ 150 24 62| 10 56)| 14 33)| 39 (66)| 12 B1)| 117 @6)| 46 @n| 5 (D[ 11 @] 7 )| 12 B3| 16 @ 97 37| 214 (@)
2| 3 |Increase in total labor cost 5@ 4@D| 13@3) 17 @) 8 @] 15 33)| 37 ©63)] 16 @] 115 @) 24 24) 2 9| 12 @] 9 33| 19 (53)| 24 B6)| 90 (34)| 205 (40)|
4 | 4 [Surging prices of raw materials and parts 7(58)] 6 (46)[ 10 (33)] 13 (33)| 4 (22)| 19 (44)| 28 @D)| 17 @4)| 104 @D 24 24| 2 29| 0 (O 10 BN 9 (25| 11 (16)| 56 21| 160 (3)
5| 5 |Foreign exchange rate fluctuation 5@ 76 1663 7a8)| 5| 18 @) 20 G| 1333 91 G| -G 0 O 1 @ 59 60D 139 6 @ 154 G0
6 | 6 |Changes in products/users' needs 3029 3@) 6@ 65| 769 819 12| 1538 60 @ 27 @) 4 6D 103N 3 A[ 9 @5 20 GO 73 28| 133 (6)|
8|7 E,“I?acemem O‘b",smess efficiency through 207 209 7@ 40| 2apl 1360 120 635 489 1616 1y 4715 1 @ 709 1218)f 4 16 8 (17
digital transformation
7| 8 |Shortage of engineers 329 46D] 960 78| 7EY 1463 ey 53 e 3B 20 0 © 963 2 © 9a3f 25 a0l s (17
12| 9 |Job hopping of employee 207 209 3a0[ 4q0 1 © 9@y 4 @ 400 29 an| 16 a6[ 2@ 3an| 6 @) 9 @5 16 @4 52 20| 81 (16)
9 | 10 |Increase in logistics cost 207 209 960 3 @ 3an[ 3G 0an| 3 ©® 45 a8 7an] 1y 0 © 415 9@ 4 ©f 3513 s (16)
14| 11 |Increase in cheap imported products 1@ 3@ 703 14660 20| 614 70| 708 4709 21 2npf 2@) 0 © 2 D 3 ® 1 O 29an 7 (15)
10| 12 | Quality management 207 46D[ 5an| 4o 5e 12.@8) 120 10 4 4 @ o © o © 5@ 4ap| 7o 20 ® 7 (14
Shortage of manager-level administrative
0] 13 off 1L ® 3@ 403 3 ® 4@| 103y wan| 3 @ a5 B3 o © 1 @ 1 @ 709 a2 0an e (13)
S|
13| 14 [Measures to address carbon neutrality 0O 3@) 6@ 3 @® 20an[ 4 © 6D 6315 a6l 4 @ 1304 1 @ 0 © 504 1 O 12 S| 352 0
16 | 15 [Excessive employment 0 O 1 @®f 5307 400 2anf 3 (M ANl SAH 2B AD[ 4 @[ 14 0 O 1 @ 8@y 6 O 20 ®) 48 )
15| 16 [Rising energy cost 207 46D[ s5an| say| o ©f 52 95| s B 1 ® 0 O 0 @ o @ 1 B 2 6f 4 @ 39 )
18| 17 [Shortage of workers/staff 207 3@ 1 e 1@ 3anl 4 @ 1@ 1 e 6 © 2@ oo 1@ 409 4ap saf v @ 335 @)
17] 18 Difiulty in collecting payments from 0oO o @ 13 1T oo 26 1T 26 7T 4@ 0O 30 409 3 ® 4 © 8 D 25 )
customers
20 | 19 |Excessive capital investment 0O 3@ 5An 3 @ 1. ©f 3 M 2 1 G B8O 1O 0 ©@ 0O 0O 2 @© 0O 3 O 20 @)
19| 20 [Environment protection measures L@ 0O 30100 2 G 0 Of 1 @ 1 @ 400 12 G 2 @ 0 @ 0 O 0 @©f 1 G 0 O 3 @ 15 O
21| 21 [Hike in rental cost 0@ 0O 0@ 0@ 1© 0O 1@ 0O 20 4@ 0O 1@ 0O 2@© 3@ 0@ 12
Condition concerning an employment of
23| 22| Thai nationals in order to obtain visa or 0O 0O 0 @©@ 0O 0O 0@ 0O 1 G 1 O 4 @Hf 0O & 1 @ 1 G 3 & 10 @ 11 Q)
work permit
22| 23 | Difficulty in obtaining financial funding 0O 0O 0 @©@ 0O 0O @ 0O 0O O 33 0O @ 20 0O 10O 7 ) 8
24 24 |Stable electricity supply L® 0@ o0 2@ 1O 1@ 0@ 13 6@ 0O 0@©@ 0O 1@ 0O 0@ 1@ 7 (@
24| 25 |Waste disposal OO 0O 2@ 1O 0O I @ 0@ O 5@ 0O 0@ 0O 0O 0@ 0@ 0 () 5 ()
26 | 26 | Infringement of intellectual property rights 0@ 0O 13 0@ 0O o 1@ 26 4@ 0©@ 0O 0@ 0@ 0O o© o © 4 O
- | - |Others 0O 0O G 0O 1T©® 26 3O 13 8O 5O 0O 30D 0 Of G 5O 14 6 22 @)
Total 46 63 153 150 82 205 292 167 1 353 27 7 98 154 213 917 2,075
No. of firms 12 13 30 39 18 43 59 39 253 98 7 27 27 36 67 262 515

12



10. REQUESTS TO THE THAI GOVERNMENT

(1) Requests to the Thai Government (multiple answers)

“Promotion of economic measures (consumption stimulus measures)” (42%) is most

requested by the responding companies, followed by “Countermeasures for Trump's second

administration” (38%) and “Development of transportation infrastructure” (24%).

“Implementation of measures for air pollution” (26%) is also popular among the

manufacturing sector, while “Relaxation of the Foreign Business Act” (23%) is another popular

request among the non-manufacturing sector. (Table 10-1)

(Table 10-1) Requests to the Thai Government (multiple answers)

Unit: No. of firms and (%)
Manufacturing Non-manufacturing
Fo 8
3| 5l 3 g 3
= o B = @
Z| 2 £ .2 5 2 - =
a2 = o -] IS 3 2 Z
2[5 2 - E -2 ] = E] Total
2| £l = |3 g 2 g |5 S 5
z| & 5 |5 |2 S £ 5 |z = 3
2|z o s |Z g =] a S S 5
=|© —= & £ |= 2 & 2 ER B b=l E
s | Z |= 3| 5 5 S 8|S 2|5 E ]
o -2 z g |2 5 & o | € =0 SE|ES|2E| 2 | &
= =] £ = s |E 2| 2 51z2<=| £ = |2 5|2 2|2 £z =
2 % S 3 S |88 8| |53 g |S3|£5|5El £ |5¢
3 5 = 2 o |8 | E = S 2 £ 5 | 8|0 2|E 3| £ S 2
= = | O s | O |mE| &= o l==|& & |[ExnlOC0|FO| O |Z <
[t Pr.omotlonofeconomlc measures (consumption 200[ 69| 14 60f 18 3| 668 11 9 32 @) 12 4] 101 @of 41 @] 3 60| 9 @) 6| 14 @2 14 25| 87 (9| 188 (42)|
stimulus measures)
- | 2 |Countermeasures for Trump's second administration 200 368 13 @] 13 68| 8 60| 18 @n[ 29 6o 13 67 99 @sf 33 cof 10| 9@ 8e2[1060| 9asf 70| 169 (38)
4| 3 [Development of transportation infrastructure Tao| 2es) 3an[ 8es| 20311 e 9an| 10| 46 enf 20 eH| 2@ 1 (5)| 5eof15a@s| 18 62| 61 enf 107 4)
Promotion of economic stimulus measurt
6 omotion of economic stimulus measures Tao| 13 6en[ 8ea| 4es 9en[12e3| 9ol 50 19e| 1en 34| 862[10cof 11 co| 52e3f 102 23)
(tax measures)
2 | 4 |Implementation of measures for air pollution Taol 0 @f 96af 6as)| 4 13 64| 14 en| 10 )| 57 @6 23 @n| 10| 200 406 6an)| 9 ae| 45 @of 102 (23)
5 Pr01n0F10n 01, cconomic stimulus measures 0 209 2D 7en| 4e9| 1 Bf26@| 6an| 4eof 1609 0 ©@f 5ea| 3a[ Ten| 6an| 37asf 81 (18)
(financial assistance)
10| 7 |Relaxation of the Foreign Business Act 200 0] 3an| 3 9 1 (6)f 8en| 6axnf 4an| 27 a2f 17 cof 1ol 4 a9 5eof 4 a2 21 ¢8) 523 79 (18)
718 Iumvemem of tax system lmplemematlon 0O 1ay s5a9f 9eof 309 708 8as)| Saaf 38 anf 1249 0 (0)f 3 a4 862 3 (9| 11 eof 37 a6 75 (17)|
(e.g. Corporate Income Tax)
719 Improvement .ofcustoms duty-related operations e.g. tao| 0 | 7es| 5as| 309 8en[10a9| 9ol 43 a9 13as| 1en| 1 G| 2 @ 5] 6an| 28 af 71 (16)
custom valuation
10| 10| Implementation of flood prevention measures 1aol 00 7e9 509 4e9[10eof 703 7eol 41 a9l 11anf 0 ©)f 0 ©) 3 a2 7en| 6anf 2702 68 (15)
——— - . B
3|1 Stabilization of monetary policy (exchange rates, interest 200 29 6en| 4anf 3agl 7as)| Tan| 8§e3f 39 asf 15a8[ 0 0)f 6N 2 ®) 0 0] 5O 28 a2 67 (15|
rates)
14 [ 12| There is no request to the Thai government 200 563 1@ 4anf 4 4an| 7an| 3 Of 3009 1305 2@ 6 2 (®) 3 (9] 10as)f 36 a6 66 (15)|
9|13 Imprm./emem of customs clearance procedures-related Tao| 1a3| 3an[ 2. @) 49| san[ 4 @) 8| 2803 1609 3| 1) 1 @106 4 7| 3500 63 (14)
operations
Promotion of economic stimulus measurt
15| 14|10 .otlo of economic stimulus measures 0 0@ 1@ 8y 309 3@®)| 3@©)| 70| 2500 9an| 0 @ 73| 406| 509|120 3706[ 62 (14)
(public investment)
17 [ 15| Promotion of economic ties e.g. FTA and EPA 200 2@ 6en| 2@ 0O 606 9an| sasf 3209 1305 1ol 200 2 ®) 40| 4 (D 26 02 58 (13)|
12] 16 Resolutlon of problems concerning work permit and visa 1ao| 0. 0 @[ 2 @] 309 4an[ 1.@)| 5a9| 16 | 1406 0 @] 0©)] 6en[ 3 ©f15en| 38an[ 54 (12)
issuance
1317 Digitization of administrative procedure 3o 13 0] 2 @] 203 9esf 6axnf 4anl 272 11 a3 Teof 0 ©O)f 1 @ 4azf a4 25 an| 52 (12)
19] 18| Adequate notify period before introducing regulations 1ao| 0 (O 0 ©@f s5as| 3a9 8enf 4 @®)| 3 9 24anf 1002 0©f 1 G)| 2@ 3O 5O| 21 Of 45 (10)
15 [ 19 | Relaxation of import regulations (non-tariff measures, etc.) | 36Gof 0 (Of 3an| 2 @] 0(©O) 503 2 @[ 2@ 17 @ 400 1ol 15[ 0O 3 @ 703f 2602 43 (10)
17120 | Improvement of education/human resource development 00 0@ 6en[ 4a2| 0 ©@f 5a3| sa0| 6anl 2602 3 @| 0@ 1) 0©] 2@© 703 13@©f 39 O
Improvement of regulations rel n energy and i
2|21, p‘ove © Fo egulations related to green energy and its 0 1ay| 3anf 2@ 1) 5a3[ 50| 6an 23a0f 6 D 0O 1 G| 2@®f 1 G| 4 @] 14 © 37 @)
11 0n
-122 Implementatiun ofearthqua.ke countermeasures 1aol 0@ 0@ 0@ 0@f 4anf 5anl 0 O 10 G 1002[ 2@ 1. 5) 2 ® 1 3] 1008 26 a2 36 (8)
21| 23 | Maintenance of public security and safety 0O 0O 400 3O 1O 503 2@ 2@ 17@)] 5©)| 0©) 200 4a6| 40| 3 S| 18 @) 35 (©)
24|24 |Formulation of laws/regulations based on feasibility 0@ 1an| 6evf 0 ©f 309 1 3) 500| 5a9| 2100 6 @ 0©| 200 2@®)| 13| 1@ 26| 3 O
23| 25| Tightening of import regulations (non-tariff measures, etc.) 0O 0O 3an| 7enl 1(0) 2 ()| 5a0[ 0@Of 18 @) 8 (9) 1o 0©) 0O 402 1| 14@©f 32 (7
20| 26 | Continuity of the government's policies 0@ 0@ 2 1] 0@ 3®| 9an| 0@ 15| 46| 0©| 200 1@ 2@ 4@ 13©6| 28 )
25| 27 |Relaxation of foreign labor regulations 0O 0@ 1@ 0O 1@© 1Of 1@ 1G] 5@ 6@ Leof 2a0| 3a2f 1 3) 9ae| 22a0f 27 (6)
27|29 Developm.ent Of_l()gml“ 1.nfrastructure connectm»g, Thailand 0 1ay] 3anf 2@ 1@© 0O 3@ 1B 11 G| 4E)| 0@ 0@ 0O s5a9[ 2 @| 11 G 22 ©)
and the neighboring countries (e.g. CLMV and India)
28130 | Development of communication infrastructure Lao| 0. 0@ 0@ 0O 13 3@®| 13 63 0O 0@ 0] 0Of 2@ 5O 76 13 O)
2831 [Prevention of labor disputes 0O 0@ 0@ 1A 0@ 3@ 4@® 13 9@ 0 0@ 0@ 2@®f 0@ 1@ 3Mf 12 E)
31|32 Promotion of regional headquarter establishment (e.g. IBC) 0O 0O 0O 13| 0@ 0] 1A 1) 3Mf 50| 0O 0O 0 Of 0O 12 63 9 )
31 (33| Protection of intellectual property rights 0Of 0@ 1@ 0@ 0O 0Of 0@ 2@©) 3Mf 2@ 0O 00 0Of 0O 2@ 4@ 7 @)
Promotion of economic stimulus m I
31| 34| rOmotion ot economic stimulus measures 00 00| 0 0@ o oo 1@ 13| 20| 00| 0 00| 2@ 00 0o 20 4 o
(others)
30 34| Implementation of drought prevention measures 0O 0@ 2(Mf 1B 0O 0Of 0@ 0O 3Mf 0O 0@ 0] 0Of 0O 1@ 1O 4 D
- | - |Others 1ao| 0 3anf 4| 1@ 13| 2@ 26| 4@ 6 D 0@ 00 2@®f 13| 1 @] 10@f 24 )
Total 29 29 123 139 70 178 243 159 970 385 22 72 92 140 233 944 1,914
No. of firms 10 8 |28 |34 [16 |38 |52 [35 |22 85 s | 25 33 |56 [225 446
(Note) "Countermeasures for Trump's second administration”, " ion of earthquake counter were added to the choices from this survey.




(2) Recent Improvement in Investment Environment (Policy Evaluation, multiple answers)

The policy area that most of the Japanese firms recognized some improvement recently is the

“Development of transportation infrastructure” (20%), followed by “Digitization of administrative

procedure” (19%), “Problems concerning work permit and visa issuance” (13%), and “Development

of communication infrastructure” (12%) (Table 10-2)

(Table 10-2) Recent Improvement in Policy (multiple answers)

Unit: No. of firms and (%)
Manufacturing Non-manufacturing
> z <
—_ 5 2
1H g o |2 5 2
HE! = Pl = 3 E 3 " 2
HE 2|2 |E 5 4 £ £y s E Total
2fle E = |8 g = £ = 5|5 2 3]
| g ) S |2 2 g E Z 818§ 2
HE T E |22 E E ERREER- - E
= o | B2 2|22 2.2 | 2| |3E28cE ., |2
o =] £ 5 5 |E=| 2 2z <| £ = |2E|Z22ZE 5|5
Sl 2|2 |8 5|8 5| 2|5 3| S |E38|£5|5E| 2 |s5¢%
cElE|S || 8|zl &E |85 & |8 |E8[SE|ES| 8|28
111 Developmem oftransponation infrastructure LAy 1an] 8@n| 4 a9 2an| 7e3)[ 7a8) 64 36 | 10 16| 260f 1 (5)] 49 20| 11 @) 30 19 66 (20)
2 | 2 |Digitization of administrative procedure 369 1anl 4enf 2 @ 2an| 69| 503 6@y 29 anf 1249 0 (0 662 4@ 5e| 53320 61 (19)
3| 3 |Problems concerning work permit and visa issuance 209 1anl 1@f 3an| 1. @) 403 708 726 a0f 8a3[ 1@ 0©)] 3enf 15 3 @) 1600 42 (13)
4 | 4 |Development of communication infrastructure Layf 363 40 1@ 207 3a0f 1.3 2 @] 1700 8an| 0 ©f 2an| 0 ©) 3 as| 10 es| 23 as] 40 (12)
6 | 5 |Economic ties e.g. FTA and EPA 209 1anl 1 @[ 3an] 1@ 3a0] 3@ 2 @160 7anf 0 @ 0@ 1 (D] 200 3 @13 @) 29 ©O)
5| 6 [Flood prevention measures 209 00 202 2D 1@ 7@ 4an[ 3ap|2003f 3G 0O 0O 1 (N 1 G| 26| 7@ 28 )
07 Stfbl)]mtmn of monetary policy (exchange rates, interest 0@ 0@ 0@ 3an| 1.@®) 40| 53] 2 @15 @ 600| 0@ 4en| 0@©| 0@© 2Gf12@f 27 @)
rates
8|8 Pronmtlon.otec?nomlc stinulus measures tay[ 2@ 0@ 2@ 2anf 0@ 4an| 2@ 13 @] 94| 0@ 0@ 0@ 1 S| 1 @11 D 24 ()
(consumption stimulus measures)
8 | 8 [Maintenance of public security and safety 0O 20| 202] 6| 2an[ 13| 13| 014 @ 4© 00| 0O 0O 1) 50310 @©) 24 ()
7 | 10 |Regulations related to green energy and its implementation | 0 (0)f 2@ 0 (Of 2 (D[ 0 (O 3aof 4an[ 1 @ 127 4@ 0O 2an[ LD 1G)| 1G] 9©) 21 (6)
14 [ 11 |Customs clearance procedures-related operations tay[ tanf 1@ 2| 1@®)| 26| 26G)| 2@|12@| 4©| 00| 00| 1D 0] 13f 6@ 18 )
121 Promotion of economic stimulus measures 0@ 00| 1@®) 00 200 4a3] 3@®)| 1@ 11D 0@ 0@ 1 G| 1D 200 2| 6 @ 17 ©)
(tax measures)
24| 12 |Measures to address air polution 00 2@ 1@© 00 00 13 3@ 2@ 96 5®| 19 0] 1D 0O 1B 8B 17 ©)
121 ?romonon of economiic stimulus measures (public 00 00 00| 1@ 0@ 13 13 302 6@ 2@)| 0@ 2an| 0@©] 200| 3B 9© 15 ©)
investment)
20| 14 Bcgulatlons .rclatcd {o the Forcign Business Act and it 1ay] 0@ 0@ 0@ 0 13| 13| 0@ 3@ 7an| 0@ 1 G 0O 0©f 4012 15 ()
implementation
16 | 16| Promotion of economic stimulus measures 00| o 16 00| 1®] 00 3@ 00 s3] 20| 00| 308l 10| 1E| 16| 56| 1B @
(financial assistance)
16 | 17 {Implementation of tax systems e.g. Corporate Income Tax [ 0 (0)) 0 (O 0 @O 0 (O 0O 1 G) 1 G 2@ 4@ 2G)| 1e)f LG 0O 1 () 3@®) 8B 12 @
15| 17 |Education and human resource development LA 0O 0Of 0@ 0@ 13 0@ 0@ 2@Mf 8a3f 0O 1 (5)) 0O 0©Of 1 G3)10©f 12 @)
- | 19 |Countermeasures for Trump's second administration 1ay[ 1anf 0@ 0@ 1@® 0@ 13| 1@ 5G| 26| 19 13| 0©)] 15| 0©@f 53 10 )
16 | 19 |Continuity of the government's policies 0O 0 200 1@ 1B 0O 13 0@ 5@ 3G 0@ 1) 0O 0Of 13)] 53| 10 Q)
- | 19 [Implementation of earthquake countermeasures 0O 0O 1@® 1@ 0O 1A 1) 1@ 5@ L@ 1e) 0©)] 0O 00 3@®)] 53| 10 O)
28|22 Promotion of economic st measures 00 00 00| 1@ 1® 00 2G| 1@ 5@ 0@ 0@ 1 G| 1M 200 0©f 4@ 9 ©O)
(others)
20| 22 |Customs duty-related operations e.g. custom valuation tay[ o @ 0@ 1@ 0@ 0@ 4an| 1@ 7@ 23| 0@ 0@ 0@ 0@ 0©@f 2(Mf 9 )
24| 22 |Relaxation of import regulations (non-tariff measures, etc.) | 1a3[ 0 O 0 @ 0 O 0 O 2@ 1B 2@®) 6@ 23| 0O 0O 0 0O 13| 3@ 9 0O)
24| 22 |Foreign labor regulations 1yl 0@ 1@ 2 0O 13 0@ 00 5 3G 0O 15| 0@ 0O 00 4@ 9 )
16 | 26 | Tightening of import regulations (non-tariff measures, etc.) [ 1a3| 0 ©)] 0 @[ 4a5 0 @[ 0 @ 1 G 1@ 7@ 1 @[ 0O 0 O 0 Of 0 Of 0 O 1 () 8 @
23| 26 | Adequate notify period before introducing regulations 0@ 1tapl 1@ 1@ 1@®) 2@©] 13 0©Of 7@&f 1@ 0©@] 0©@] 0@ 0@ 0©@f 1(Mf 8 ()
2|28 f;é'])“am’" of regional headquarter establishment (c.¢ o 00| 00 00 oo oo 1e] ool 1o] 26| oo oo 0@ 0@ 0O 2m 3
30 | 28 |Protection of intellectual property rights 0.0 00 L@©) 0] 0] 0] 0] L& 2Mf 1@ 0O 0@©] 0O 0O 0@©@f 1(Mf 3 (D)
uls Development of logistics infrastructure connecting Thailand 0o 0o 0o o 16 ool ool ool 1wl 10 col 16| ool co col 20 3
and the neighboring countries (e.g. CLMV and India)
30 | 28 |Formulation of laws/regulations based on feasibility 00 0@ 0@ 0@ 1@ 1G] 1G) 0©@f 3@ 0@©] 0@©] 0@©] 0@©] 0@©] 0@©@f 0©@f 3 (1)
27 32 |Prevention of labor disputes 0.0 0O 0O 0@ 0@ 1G] 0@ 0©@f LMf 0] 0@ 0O L 0O 0©@f 1(Mf 2 (D)
29| 33 | Drought prevention measures 0O 0] 1®) 0O 0©@f 0@ 0@ 0O 1M 0O 0@ 0O 0©Of 0@ 0@ 00 1 ()
- | - |Others 00 00| 00 1@ 0@ 1) 503 1@ 8| 7an| 0@©| 4en| 1 (7] 5e0| 4a0f21 03[ 29 )
Total 20 18 |33 |43 [24 [s8 [74 [s0 [0 |7 7 |33 |2 31 68 [a7 |07
No. of firms 8 9 |17 |2z |12 |31 |3 |25 | |6 N U S TR T F1 328

(Note) "Countermeasures for Trump's second administration", "[mplementation of earthquake countermeasures" were added to the choices from this survey.



11. The U.S. tariff policy toward China

(1) Impacts of the additional tariff imposed by Trump's second administration on imports from

China

Concerning the impacts of the additional tariff imposed by Trump's second administration on

imports from China, most firms indicated that the impacts are “Unclear” (39%) and 29% stated that

they “Overall, received or expects to receive negative impacts”. Meanwhile, 24% pointed out that

there is “No impact”. (Table 11-1)

(Tablel1—1) Impacts of the additional tariffs imposed by the U.S. on imports from China  (multiple answers)

Unit: No. of firms and (%)

Manufacturing on-manufacturing
= =
k! g , H
3 o 2 5 2
o £ 2 S K - =
g z H g H B £
= é 3 H 0 o] . & El Total
] 3 s = z s E g
~ < = k= £ Sw| <=3 &
K] £ =8| £ g TE|EE ]
.| 2|2 g2l g | . |2 2| - | 22|28 « |
£ & S b o E = <] =2 = 2 |35 |e9 3 Z 2
1 |Unclear 325 7(8)| 13 @6)| 1950 8@n| 14 33)| 23 40)| 18 (46)| 105 @3 303D 30| 15G56)| 9@28) 3136| 8836 193 (39)
2 Over?xﬂ, ITCCCIVCd Or expects to receive 1 @) 463 169 1) 5@ 1463 10a3)| 1363 e 40@)| o © 70| e 8@ 7460 143 (@)
negative impacts
3 |No impact 768 0 ) 404 4an| 202 29| 20065 708 e 1405 360 405 9@8)| 267 6205 18 @4
Positive and negative impacts are within
4 L. 0O 1 ® 0O 40anf 1 @® 0O 3G 13 10 @ 8 ® 0O 1 @ 4013 33 16 7 26 (5
a similar range
Overall, received or expects to receive
5 o 1 0@ 0o 00 16 30 1@ o 6@ 33 0o o 13 20 6o 2 ©
positive impacts
Total 12 12 28 38 17 3 57 39 | 246 95 6 27 32 8 | 246 492
No. of firms 12 12 28 38 17 43 57 39 246 95 6 27 32 86 246 492

(2) Specific impacts (multiple answers)

“Intensifying competition due to the influx of Chinese products and the increase in investments

from China” (55%) is most cited by the respondents as the specific impacts of the additional tariff

imposed by Trump's second administration on imports from China, followed by “Decrease in

domestic sales” (38%) and “Decrease in exports” (30%). (Table 11-2)

(Table 11-2) Specific impacts on the company (multiple answers)

Unit: No. of firms and (%)

Manufacturing on-manufacturing
[ 5
| 2 3
e g o = s 2
=l = ‘g S 5 &0
£ s 2 | g 3 3 . E
E El 2|5 | ¢ : £l.5 E | Toul
& s | g | |2 £ AR £
= E E |zg| £ Z 5% g 2
g | 22|z |E2] 2| «» |¢£ 2l - |z E| » g
] ] 5 3 s [ 55| 2 2 ERe] 5 T | gz £ 5 I
gléls| 2|8 |dE)| &5 [SE]F |2 |58|86] 8 |52
Intensifying competition due to the influx of
1 |Chinese products and the increase in 0 (O 200 6@6)| 12(92) 4@ 9(50)| 11 (69 7@ 51(55) 31(63)[ 0 (O 4(57)| 6@3)[ 9@ 50 (54 101 (55)
| |investments from China
2 |Decrease in domestic sales TGO 1o 538 538 4@ 739 56D 638 34 @D 1429 0 O 4G 536) 1339 3639 70 (38)]
3 |Decrease in exports 0 (O 3060 6@6)| 215 222 739 405 7@ 31 EH 1429 0 O 11| 7(50) 314 2527 56 (30
4 Increaseinexports LGSO 0 @ 0 (f 0 (O 1ADf 1 ()] 425 0 (0) 7 (®) 3.0 0 O 0 © 1 (7 1 (5) 5 (5 12 ()
5 |Decrease in imports 0O 0O 0@ 0O 0O 20p 0 O 0 O 2 @ S0 0 O 0 O 429 0 O 9@ 11 (o)
6 |Increase in domestic sales 0O 0O 0O 0@© 0O 1 @® 3019 0 © 4@ 3@© 0O 0© 204H 1 G 6 @ 10 (&)
7 |Increase in imports 0@ 0@ 0O 0O 1an o0 @O 0 @Of 0 ©@f 1 @ 3 @© 0O 0 @© I (7) 2.9 6 ) 7 @)
8 |Others 0O 0O 0O 0O 0O 1® 1 ® 0O 2@ 0O 0O 0 @O 0 () 5@3) 5 ) 7 @
Total 2 6 17 19 12 28 28 20 132 73 0 9 26 34 142 274
No. of firms 2 5 13 13 9 18 16 16 92 49 0 7 14 22 92 184

15



(3) Specific impacts (multiple answers)
Maintaining the current situation” (41%) is most cited as a future countermeasure, followed by
“Expanding sales channels in export market” (33%) and “Expanding domestic sales channels” (29%).

(Table 11-3)

(Table 11-3) Specific impacts on the company (multiple answers)
Unit: No. of firms and (%)

Manufacturing on-manufacturing
] o 5
= £ -] £ o
E 2 5 § 2 g g E
& - = £ S| € E] 2 E |82 Ef
= g 55 ) 5] S| £ 5 F
e 2 z B | 22|22 y < E - 25| 2¢E . g
T3 | 5| 3| 2 |55|E3| £ |zZ=| £ | % |Ez|EE| £ |i:=
E &S| & |8 |ma|fi| 5 |5e| & | 2 |S5|ES| 8 |28¢
I [Maintaining the current situation 1G0)| 1Qof 20| 5G3) 3G3) 8@ 1063 7@ 37@D[ 16(G2)| 0 Of 29| 1067 1@ 39 @[ 76 @D
2 |Expanding sales channels in export market LSO 360 7(70) 3Q0) 333 633 319 7@ 3G7) 23@6) 0 (O 0 (0 203 313[ 2829 61 (33)
3 | Expanding domestic sales channels 0 O 0 (O 4@l 4@ 667 44 638 203 2629 1530 0 (O 4GDf 4@N| 5@ 829 54 (29)

Expanding business operations in Thailand (including
additional investment to increase productionscaleand | 0 (0 10| 20| 2(13)] 3@3)[ 308 203)| 273 1507 1@ 0 O 3@ 3@ 407 212 36 (19)
improvement of production efficiency)

IS

Changing production plan in Thailand

5 L. . 0 () 120 10 320 0 O 202 2313 213 1112 1@ 0 O 0 @ 0 (0) 1@ 2 (2 13 7
(Production items, Production volume, etc.) | reo) 1 ( ( 0 o o 1 @ © ) ( @ @ 7
Downsizing business operations in Thailand (including

6 |downsizing of production scale and reduction of 0@ 0O LAY 0 @ 0 Of 1 (@© 0 @O L @© 3@ S0 0O 2@y 1@ 1@ 9O 12 ©)
employees)

7 |Relocating production from China to Thailand 0O 1) 0O 0O 0O 429 0 @©@ 1 @® 6@ 1 @ 0@© 0@©@ 0@ O0@© O T @)

s Reloca}tmgkprodlvxcnon troTnThauland t? third party 0@ 0@ 0O 0O 1an 2012 0O 0O 3G 4@ 0@© 0O 0O 0© 4@ 7T @
countries (including returning production to Japan)

9 |Others 0@ 0O 0O 1M 0O 2020 0O 0O 33 2@&| 0@©@ 0O 0O 2O 4 @ 7 @)
Total 2 7 17 18 16 32 23 2 137 78 0 11 20 27 136 273
No. of firms 2 5 10 15 9 17 16 16 90 50 0 7 15 23 95 185
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12. The U.S. tariff policy toward imports from Thailand
(1) Impacts of the additional tariff imposed by the U.S. on imports from Thailand
Concerning impacts of the additional tariff imposed or being considered for implementation
on imports from Thailand, most firms indicated that they “Overall received or expects to receive
negative impacts” (34%) and 29% stated that the impacts are “Unclear”. Meanwhile, 26% pointed

out that there is “No impact”. (Table 12-1)

(Table 12-1) Impacts of the additional tariffs imposed by the U.S. on imports from Thailand
Unit: No. of firms and (%)

Manufacturing on-manufacturing
E
] o 5
Ed H e | § E o E
5 2 5 g 2 g 3 g
5] = 2 £ k El
= £ =2 8 g Ee =5 | §% 5 Total
51 i) S = -2 = 2 | 2§ ]
K : g | = ] g SE 58 £
— = £ =z |2 2 S| E S H
s S = g |s¢g 2 0 ER- A RN g
2 g Z F R g E = = |25 |%¢ g |8 4
z E 3 5 z g 23 E 3 = | ZE s |ZE<
S H 2 3 5 22| E¢ £ s £ ] 3 EEES £ 53 E
= = 9] & ) OE |= S = = = & o0 | =¥ S Z 22

Overall, received or expects to receive
| |negative impacts
2 [Unclear 3(25)| 6(46) 827 14(35)| 418 11 (26)| 11 (18)] 15 (38)] 72 (28)] 28 (28)[ 2 (29) 10 (37)| 11 (30)[ 29 (30)| 80 (30)| 152 (29)

433 3@)| nen| 1569 762)| 17@0)| 26 @) 17 @) 100 G8)| 3838 0 © 830 10@H] 2@ 8@ 178 (4

No impact 43| 209 73| 9@y 5@ 1360 2032 65| 663 2@ 467 76| 616 303N 69 @26 135 (6)

w

Overall, received or expects to receive
positive impacts

Positive and negative impacts are within
a similar range

L @® 1 ® 403 2 G 5@y 2 G 5 @O 1 3] 21 (8) T 104 2 (D 6(16) 15 (15)] 31 (12)] 52 (10)]

0O 1@ 0O 0O G 0O 0O 0O 2M 4@ 0O 0 ©Of 4d1n LM 96 1 @)

Total 12 13 30 40 22 43 62 39 261 9 7 27 37 97 267 528

No. of firms 12 13 30 40 22 43 62 39 261 9 7 27 37 97 267 528

(2) Specific impacts (multiple answers)
“Decrease in exports” (50%) is most cited by the respondents as the specific impacts of the
additional tariffs imposed by the U.S. on imports from Thailand, followed by “Decrease in domestic
sales” (45%) and “Increase in domestic sales” (6%). (25%) (Table 12-2)

(Table 12-2) Specific impacts on the company (multiple answers)
Unit: No. of firms and (%)

Manufacturing on-manufacturing

g — 5 ] =

£ > ] © -2 1]

= S 3 5] g g 51

Ed E] g = = 2 2 3

g 2 s | 2 5 5 | E z

g 2 |z | £ ¢ ] = | § 2 | Totl

5 E] g g £ 2 ES 9 E}
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bl 4 =) 5 E} S 5 =

= & E = £ 2 £ £ 2

S S = S I 2 50 2 5 s

) 2 z s 2 =9 @ <= = — E =% @ £

- 2 | £ 5 5 z 5 2 | 3 ] 2 s o

3 5 E] 8 5 3 5 E g 5 5 g 5 = 5

= = @) & @] i = <) = = o o = o Z
1 |Decrease in exports 467 379 663 566 333)| 1260 17@3)| 1365 G3ED| 21@8)| 0 © 0 O 1275 66| 39 @) 102 (50)
2 |Decrease in domestic sales 2033)| 129 5@ 964 667 630 12@H TG 4@ 208 0 © 66D 3319 1367 43 @D 91 @)
3 |Increase in domestic sales 0@ 0@ 0O 0O 0@© 305 0O 1 Gf 4 @ 4O 0O 1abf 203 & 8 O 12 (©)
4 |Decrease in imports 0@ 0@ 0O 0O 0O 0@ 0O 0O 0O 2G| 0O 0O S5EY @ 8O & @
5 |Increase in exports 0O 0@ 0@ 0@ 0O 0O 0O 0O 0@ 2®Gf 0O 0 ©O 1 (© 0O 3 Q) 3 (D)
6 |Increase in imports 0@ 0@ 0O 0O 0@© 0@ 0O 0O 0O 1@ 0O 0O 0O 2© 306 3 O
7 |Others 1anl o @f o @ 1 @ o@ 1 G 0O 1 G 4@ 1@ 0O 22| 1 © 5@ 900 13 (6

Total 7 4 11 15 9 2 29 22 119 52 0 9 24 28 13 232
No. of firms 6 4 11 14 9 20 27 20 111 4 0 9 16 23 92 203
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(3) Future Countermeasures (multiple answers)

Maintaining the current situation” (41%) is most cited as a future countermeasures of the

responding firms, followed by “Expanding domestic sales channels” (28%) and “Expanding sales

channels in export market” (28%). (Table 12-3)

(Table 12-3) Specific impacts on the company (multiple answers)

Unit: No. of firms and (%)

Manufacturin; Non-manufacturin,
& & S | = k= g s2|s8 =t
= < L ERARE & 5w | £E H
2 2 z T | 2E|E&E| o | € S - | 25| 2¢ : |E .
£ & 9} iz S |[mE|EE 5 =2 = £ o0 =9 S |z2¢
1 [Maintaining the current situation 1o 125 463 329 363 9@ 10@5)| 55| 3665 17@D| 0 © 25 867 12060 39@)| 75 @)
2 |Expanding domestic sales channels 3060 129 463 3@ 4@ 500 762 4o 3G 129 0 O 2@5| 463 305 201e[ 52 (29)
3 |Expanding sales channels in export market 360 3(75)] 6(50) 35 333 5O 2 O 8@ 3G MEH 0 @ 0O 1 @ 305 18@f 51 @)
Downsizing business operations in Thailand (including
4 |downsizing of production scale and reduction of 0O 15 1 ® 1@ 2@)| 2ap| 34| 1 G 11apl sapf o ©f 29[ 20an[ 200 1114 22 (12)
employees)
Expanding business operations in Thailand (including
5 [additional investment to increase productionscaleand | 0 @ 0 (©)] 0 (@] 27| 1AD[ 4@DH[ 0 © 200 9 O TAN| 0 O LA 0 Of 20 1WA 19 (10)
improvement of production efficiency)
6 lChangmg procliuctlonp]anm"[haﬂand (Production o oo 305 1 ® oo 306 s 305 1505 0@ 0@ o o 1 1w 16 O
items, Production volume, etc.)
Relocating production from Thailand to third party
0O 0@ 0@ 1@ tap] 1 G 3049 1 G 7@ 0© 0@ 0© 0@ o ow© 7 @
countries (including returning. production {o Japan) () 0) ) @ 1an G| 304 ©) ) 0) () () (0) 0) 0) @)
8 |Others 0O 0@ 0O 0O 0@ 1O 0O G 2@ 0O 0O 1) 0O 1 2@ 4 Q)
Total 7 6 18 14 14 30 30 25 144 55 0 8 15 24 102 246
No. of firms 5 4 12 12 9 19 2 20 103 41 0 8 12 20 81 184
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13. Al
(1) Company’s Al utilization situation
In respond to a question concerning the company’s Al utilization situation, 38% of the
companies indicated that “The company has already utilized Al and recognized the results”, while
26% stated that “While the company sees the necessity, it has not worked on it.” and 25% stated that
“The company sees the necessity and has a plan to work on it.” (Table 13-1)

(Table 13-1) Company’s Al utilization situation
Unit: No. of firms and (%)

Manufacturing on-manufacturing
g E
@ E z 2
g £ = 2
£ £ - |2 3 £ B
= 2 s 2 E = £
g H £ 8 E = sl .8 E Total
§ E 2 3 g = ER R ER] s
& S =} g £ §2 |8 &
= < g = » g 3 2= |82 £
] g E = £ g E@| g 2
o S 2 = ER S & 0 25|82 g
) = £ g £ & n = - E5 | aE © £
o = g = 5 £ =z Z El g8 = g2 22 g
2 Z 5 5 s |35 | 2 s s 5 T | 2=z |2 4 £
g 5 2 2 5 28 g £ s £ £ 5 ez |88 £ 5%
[ = o [z ¢} o E = S = = = & o0 | =¥ S Z e

The company has already utilized Al and

. 4(33) 4@D| 14 @7 10 (25| 1045 1535 23 37| 123D 2 @5 32(32)( 4 (7| 11 @D| 16 43)] 45 (46)| 108 (40)[ 200 (38)|
recognized the results

While the company sees the necessity, it

. 5(42)| 4@ 8@N| 1025 523 1228 17 27| 17 @) 78 (30)] 25 (25| 1(14)| 6(22)| 10 (27), 18 (19)] 60 (22)] 138 (26)
has not worked on it

The company sees the necessity and has a

an fonit 1 ® 569 san| 1568 4a8)| 1330 2032 9@3)| 2@ 2000 14| 4035| 82| 2526| 822 130 ©25)
pla [0 WOrkK on

The company sees that it is unnecessary
and has not worked on it

IS

TL® 0O 2 400 1 G L @ L @ 0 O] 10 @) 1505 0 O 31D[ 3 (8) 33| 24 9 34 (6

The company has already utilized AT but

. . L® 0O 13 13 20 26G 1@ 13 96 70 109 30an 0 O 6 © 17 © 26 )
still not recognized the results

No. of firms 12 13 30 40 2 43 62 39 261 9 7 27 37 97 267 528

(2) Company’s purpose of Al Utilization (multiple answers)
“Assist in writing” (53%) is most cited as company’s purpose of Al Utilization, followed by
“Utilization in marketing (Data analysis)” (40%) and “Demand forecasting” (19%) .(Table 13-2)

(Table 13-2) Company’s purpose of Al Utilization (multiple answers)
Unit: No. of firms and (%)

Manufacturing on-manufacturing
5 H
- 5 3
2 H o £ 5 ]
= 2 2 | § g ] o 2
§ i 5| e E 3 E s £ Total
& £ = 8 g 2 =5 | 5% g
) S = - ‘g S2(£8 E:]
2| 2|2 |8 |22 2| ¢ |2 2 | - |E5| 22| . g
Tl E | 2| 3| 2 |25 | 2 |EE| ;R O|E|EE|EE| 2 |53
g & 5 & S |me| £ s |s52] & 2 |85 |&9| 5 [2¢8
1 |Assist in writing 13| 3@ 4| 13@8)| 5@)| 13 (54| 19@35)| 1454 2@ 4267 163 964 12(55)| 44 61| 108 ©2)f 180 (53)
2 |Utilization in marketing (Data analysis) 460 0 © 5@ 963 3@3) 303 1229 1568 S1EH 366N 163 4@ 6@ 337EH 84 @) 135 @)
3 |Demand forecasting 209 0 @ 3an[ 45| 1 ® 4an| 9en| 6@ 2008 17en| 260 1 @ 304 12a7| 3@ 6 19
4 [Visual inspection and defective products detection| 3 (38)| 3 @3)[ 4@ 830 27| 13G4H| 16G8)| 10E8)f 936 0o @ o @ 1 @ o @ 206 3@ 6 )
5 Am:,my detection, such as in factories and 563 209 4@ 80| s@| 0@ 10eh| saf el 1@ o @ 209 1 G 6 ® 10 © 35 (7)
machinery
6 |Using chatbot to handle inquiries 0O 0O 2anf 2 M 1 ®) sEn 9@y 405 2304 1W0AE[ 0 O 1 (D] 30| 2129 3520 38 (17
7 E;:“;i;’:x:fgﬂ";:‘ such as in production 209 0 0 4@| aas| 309 0@ sy 405 e 2@ 00 1@ s 26| 10 © 4 0
?;T::gﬁize:;:iﬁﬁsa]recognmn’ 3@9)| 14| 0 @ 3ap| 2an[ 4an| 7AD[ 5AY[ 25315 S} 16} 204 2 O 79[ 201D 45 (13)
9 ImpfovmgprOdUCls and setvices, high-value o o 1 © 1@ 43y 0@ 4a0] 302 B O 4 © 260 0 @ s e 3007 43 13)
adding
10 | Equipment inspection 209 0 @ 2ap[ 45| 39 303 502 302 203 o @ o @ 209[ 1 G 1 ® 4 @ 26 @)
11 f;;z:;’:;yie:;‘ such as for robots and/or o tayl 1@ 1 @ 6ol 1 @ 3@ saf wapl 1 @ o @ 29[ o @ o @ 3 @ 21 ©)
12 | Product Design o 1asf 2apf 1 @ 2an[ 2 ® 3@ o U@ 26 o 1 @ o 4@ 7@ 18 ©)
13 |Replacement for technical skills 0O 0O 0O 1@ 46 1@ 3 4015 13® 0O 0O 1 1 G 203 4@ 17 6
- |Others 13| 1a9f o @ o @ 0@ 1@ 3@ 00 6@ 3G 0o 1@ 1 6| 1© 17 6
Total 3 12 32 59 41 70 112 78 427 126 7 28 40 163 364 791
No. of firms 8 7 18 27 12 24 2 26 164 63 3 14 2 7 174 338
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(3) Company’s purpose of Al Utilization (multiple answers)

“Assist in writing” (54%) is most cited as company’s purpose of Al Utilization, followed by

“Utilization in marketing (Data analysis)” (33%) and “Demand forecasting” (21%) .(Table 13-3)

(Table 13-3) Issues regarding Al promotion (multiple answers)

Unit: No. of firms and (%)

Manufacturing on-manufacturing
g 2 g =
£ ] E g
o = E E 2 5
£ = S 5 = 5 2
E § E é g 3 = § g Total
= E | £ 38| 8 2 S| & g
& E @ = b= S B &
e g E 3 £ 2 kst £ FE
2| 221z |2 &S| 2]=|21]%2]| ¢
£ e o 5 S = = [$] = = [ ] = S z
| [Risk of leakage of internal informationand | ) ol 1 0,1 1 (s5)| 16 s0)| 70| 20 @9)| 20 9| 15 8| 20| 4169| 260 s3] HE| 76w 10967 200 654
personal information, data management
2 [Unable to foresee cost-eflectiveness 2(29) 4@0)| 8@ 1238 205| 111G 18D 1066 6766 2229 1G3)| 4@ 12143)| 17@5| 56@) 123 (33)
Difficult to determine where responsibility
o 1ayl 2ol 2a0[ 403 569 9@) 8a8)| 4aa| 3509 2229 0 © 30| 6@y 11a6| 42@2) 77 @)
lies in case of trouble
4 [Not knowing what should be worked on 3@) 360 5@ 106y 1 ® 506 706 6@l 40@)| 14a9[ 0 O 30| 6@y WA BaD[ 73 (19
5 |Differences °f°p'_m0n .between 14| 4@ 1 )| 403 46y 403 3 @ 3ap| 2403 w0a3n[ o O 203 409 5 @ 200p[ 45 2
management and job site
Differences of opinion between the head
6 0O o0 © 4o 3@ 6@l 7@ 2 G| 404 26049 sapf o O 203[ 2 @ 5 @ 17 @ 4 an
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- [Others 1l o @ o @ 1@ 1 ® @ sapf 1 @ w0 G 4 G 0 Of 203 3an| 4 @ 1B @D 23 (©
Total 10 14 31 50 26 57 63 43 294 121 3 24 44 99 291 585
No. of firms 7 10 20 32 13 31 4 28 185 75 3 15 28 69 190 375
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