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A Survey of Business Sentiment on Japanese Corporations in Thailand

for the 2" half of 2014

Survey Period

Questionnaire request date 24 November, 2014
Questionnaire response deadline 18 December, 2014

Questionnaire response

This questionnaire was distributed to
1,583 JCC member firms.

(Eleven governmental organizations were excluded).

No. of firms responding to this questionnaire
393 firms

The response percentage
24.8%

Note

JCC Economic Survey Team

Press Release: 27 January, 2015

No. of firms
Industry No.

Food 5
Textiles 15

2 | Chemicals 33
5 Steel/Non-ferrous metal 30
8 |General machinery 13
% Electrical/Electronic machinery 45
= |Transportation machinery 53
Others 35
Manufacturing sector total 229

@ |Trading 55
5 |Retailing 12
E Finance/Insurance/Securities 21
% Construction/Civil engineering 24
£ Transportation/Communications 25
S |other 27
< Non-manufacturing sector total 164
Total 393

- Since the number of firms responding to this questionnaire is not sufficient, it may not be

advisable to judge the situation only by studying the response percentage.

Report about the response to this questionnaire

Please refer to the following pages.
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1. BUSINESS SENTIMENT

(1) Summary

Business sentiment in the first half of 2014 deteriorated more due to weak consumption, compared
with the second half of 2013. Business sentiment in the second half of 2014 is expected to begin to
turn around, and improvement is expected in the first half of 2015. (Table 1-1)

(Table 1-1) Business Sentiment

Unit: %

Past Surveys Previous Survey Survey this time

Result Result] Forecast |Result] Forecast

10 11 12 13 13 14 14 15

H1l H2 H1 H2 H1 H2 H1 H2 H1 H2 H1 H2 H1
Improving 72 71 57 21 76 60 46 35 26 34 30 33 44
No change 15 18 18 17 11 21 28 28 24 35 20 28 42
Deteriorating 12 12 25 62 14 19 25 37 51 31 50 39 15
(Ref) DI 60 59 32| -41 62 41 21 -2| -25 3] -20 -6 29

(Note) 1. DI = "improving'- "deteriorating"
2. Ass the fraction of a percentage is rounded off, the total may not equal to 100 percent. This also applies to the tables below.

(Note) To determine whether business performance is “improving” or ‘“deteriorating”, business
performance should be compared between this term and the previous term. If DI, which is the
balance between those two figures, is above the neutral level, it signifies that business performance

of many firms is improving. If it’s below the neutral level, it signifies that they are deteriorating.

(2) The first half of 2014 (January - June)

The percentage of firms reporting that business sentiment was “improving” decreased by 5 points
to 30% from the previous term (35%), whereas those reporting “deteriorating” increased by 13
points to 50% from the previous term (37%). As a result, the Diffusion Index (DI), which is the
balance between “improving” and “deteriorating”, was calculated as -20, 18 points lower than the

previous term (-2)  (Table 1-1)

In the manufacturing sector, the DI increased in the food, steel/non-ferrous metal industries etc.,
whereas it decreased in general machinery etc. and many other industries. As a result, the overall
DI in the manufacturing sector decreased by 3 points to -17 from the previous term (-14).

For the non-manufacturing sector, it also turned to “deteriorating” in all industries including
retailing, with the overall DI in the non-manufacturing sector decreasing by 33 points to -26 from
the previous term (+7)  (Table 1-2)

(3) The second half of 2014 (July - December)

The percentage of firms reporting that business performance was “improving” increased 3 points to
33% from the previous term (30%), whereas the percentage of firms reporting “deteriorating”
decreased 11 points to 39% from the previous term (50%). As a result, the overall DI is expected to

increase by 14 points than the previous term (-20) to -6 (Table 1-1)
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In the manufacturing sector, the DI was expected to decrease in textiles, general machinery
industries etc., whereas it increased in transportation machinery. As a result, the overall DI in the
manufacturing sector was expected to increase by 11 points to -6 from the previous term (-17).

For the non-manufacturing sector, it was expected to increase in all industries including retailing,
with the overall DI in the non-manufacturing sector increasing by 19 points to -7 from the previous
term (-26)  (Table 1-2)

(4) First half of 2015 (January - June) - Forecast

The percentage of firms reporting that business performance was “improving” increased by 11
points to 44% from the previous term (33%), whereas the percentage of firms reporting
“deteriorating” fell by 24 points to 15% from the previous term (39%). As a result, the overall DI is
expected to increase by 35 points to +29 from the previous term (-6)  (Table 1-1).

In the manufacturing sector, the DI is expected to increase by 29 points to +23 compared to the
previous term (-6) due to increases in all industries excluding food. For the non-manufacturing
sector, it is expected to increase in all industries including in the finance/insurance/securities, and
the overall DI is expected to increase by 43 points to +36 from the previous period (-7) (Table 1-2).

(Table 1-2) DI by Industry (“improving"— "deteriorating")

Past survey Survey this time
Industry Result Forecast Result| Forecast

11H1 [ 1142 | 12H1 [ 12H2 | 13H1 | 13H2 | 14H1 | 14H2 | 14H1 | 14H2 | 15H1

Food 29 -31 18 0 -37 -8 —25 38 40 17 0
Textiles 38 —14 14 31 33 58 33 37 47 —6 7
2 | Chemicals -12 -69 37 34 22 -8 16 -3 -15 0 50
S | steel/Non-ferrous metal 18 -87 59 35 52 -31 33 -14 -13 3 17
& [General machinery 57 —17 100 0 0 0] -12 —23 24| —-36 -7
% Electrical/electronic machinery 27 -77 59 13 5 5 12 13 9 8 31
= | Transportation machinery -7 —74 74 74 9 —54 -2 —51 —62 —24 29
Others 32 -39 59 26 18 -17 15 13 -19 -6 12

M anufacturing sector total 16 -59 56 32 16 —14 11 —7 —17 -6 23

o | Trading 59 -46 70 61 30 -7 30 9 —-16 —6 42
'5 Retailing 82 30 75 64 10 28 55 23 —42 -7 50
S |Finance/Insurance/Securities 64 7 53 73 61 33 5 -7 24 | —17 41
E Construction/Civil engineering 88 55 89 65 20 3 -20 16 -56 -26 17
g Transportation/Communication 32 -37 80 40 13 0 24 —21 -35 -19 32
S |Others 52 -4 59 31 37 22 38 13 -7 26 37
< [Non-manufacturing sector total 59 -10 71 54 29 7 22 4 —26 =7 36
Total 32 —41 62 41 21 -5 15 —2 —20 —6 29
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(Figure 1) Trend survey of the diffusion index (DI) of Japanese corporations
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(Note)
1. Diffusion Index (DI) = improving — deteriorating (Compared with the previous term)

2. No survey was implemented in the second half of 1991.
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2.

SALES

The percentage of firms reporting an “increase” in their total sales forecast in 2014 fell by 9 points to

43% from the previous year (52%). The percentage of firms reporting “more than a 20% increase” in
their total sales fell by 5 points to 12% from the previous year (17%). (Table 2-1 and Table 2-2).

Regarding sales forecasts for 2015, the number of firms anticipating an “increase” in their total sales
increased by 19 points to 62% from the previous period (43%), and the percentage of firms anticipating
a “more than 20% increase” in their total sales also increased by 1 point, from 13% in the previous

period to 12%. (Table 2-1 and Table 2-3).

(Table 2-1) Change in total sales

Unit: %
Past Surveys Previous survey | Survey this time
Result Result |Forecast| Forecast
Year 06 07 08 09 10 11 12 13 14 14 15
Sales increase 65 61 56 33 82 54 73 52 49 43 62
Sales increase more than 20% 17 14 14 6 46 13 34 17 11 12 13
(Note) Years are based on the financial year of each corporation.
(Table 2-2) Total Sales Forecast for 2014
Unit: No. of firms and (%)
Industry More ma:T::easfo~20% Less than 10% No change Less marlioe%creajls_g 20% More than 20%
Food 4 @B o0 O o O 4 B0 120 o (] o W o (O o (0
o Textiles 9 (60) 0 (0) 3 (20) 6 (40) 3 (20) 3 (20) 2 (13) 1 (N 0 (0
£ |Chemicals 13 (42)] 2 ()] 3 10| 8 (@6)] 619 12 @39 5 U6)| 4 13) 310
2 |SteeliNon-ferrousmetal] 20 (69)| 6 (21)| 7 @H| T D] 0 O 9GD| 6D 1 G| 2 @
£ |General machinery 3 (23 2@ 1 ® 0o O 3@3) 7TGH 1 @ 1 B8] 5(38)
S [Frectricatietectronic machinery 30 (67) 7 (16) 8 (18)| 15 (33) 6 (13) 9 (20) 4 (9 4 (9 1 (@
= [Transportation machinery | 12 (23)] 4 (8)] 4 ()] 4 ® 7 (13| 33 63)| 11 21| 12 23)| 10 (19)
Others 14 40| 3 @] 3 @] 8 @3] 5 U] 16 46)] 8 23)] 5 A 3 (9
Manufacturing sectortotal | 105 (47)] 24 (11| 29 (13)] 52 (23)] 31 (U] 89 (40)] 37 (6)[ 28 (12)] 24 (11)
=2 Trading 22 (40) 7 (13) 9 (16) 6 (1) 14 (25) 19 (B5)| 12 (22) 3 (5) 4 (7N
'S |Retailing 6 GO 200l 20an| 20an] o O] 6 GO 1 @ 3@5H 20D
g Finance/Insurance/Securities 5 (38) 3 (23) 0 (0) 2 (15) 2 (15) 6 (46) 3 (23) 2 (15) 1 (8
S |oonstuctioncivi engincering 4 | 2 @O 1 @] 1 @ 33| 16 (70)| 5 (22)] 5 (22)| 6 (26)
E Transporiation/Communication |13 (52)| 3 (12)] 3 (12)] 7 28] 5 (20)] 7 (28)| 3 (12)| 3 12| 1 @
S |Others 10 (36) 5 (18) 33dn 2 (M 9 (32) 9 (32) 3 (D 33 33
Z | Non-manufacturing sector total 60 (38)] 22 (14)] 18 (12)] 20 (13)] 33 (2D] 63 (40| 27 A7| 19 (a2 17 (A1)
Total 165  (43)] 46 (12)] 47 (A2 72 (19| 64 (17| 152 (40)| 64 (I7| 47 (12)] 41 (11)
(Table 2-3) Sales Forecast for 2015
Unit: No. of firms (%)
Increase Decrease
I ndUStry More than 20% 10~20% | Lessthan 10% No ¢ hange Less than 10% 10-20% More than 20%
Food 4 (80) 0 (0] 1@0)] 3@ 120)] 0 O 0 O o0 @ o (0
o | Texiles 10 67 0 (0 4@ 6 A 3@ 2 U3} 23 o | o0 (0)
£ |Chemicals 20 (65) 1 (3] 30| 16 (B2)] 619 5 1A6)[ 3 (10) (¥ 1 (3
2 [Steel/Non-ferrous metal| - 14 “48) 6 @n| 4 | 4 4] 12 4] 3 (10) 1 (3 1 (3 1 (3
g General machinery 5 (38)] 3 (23) 1 (8) 1 ®] 4@ 4@D 0 (0 323 1 (8
2 [seorcacroncmacnnery |26 (59)] 7 (16)] 11 @5 sas)| Byl 3 @ 1 @ 2 G| o ©
= [Transportation machinery | 32 (62)| 6 (12)] 7 (13)] 19 37)| 12 (23)] 8 (15)] 3 (B)] 4 (8 1 ()
Others 16 (46)] 3 (9| 4 D] 9 @6)] 15 43| 4 AD| 2 (6) (3 )
Manufcturing sector total | 127 (57)] 26 (12)] 35 (16)] 66 (29| 68 (30)] 29 (13)] 12 (B 12 (B 5 (2
o |Trading 38 (72)] 6 (1D| 17 (32) 158 11 2] 4 ® 2 W 1 @] 1 (@
'S |Retailing 9 (75| 3@H| 4@3| 20an] 3@5 0 O 0 O o0 O o0 (0
g Finance/Insurance/Securities 9 (6/1) 2 (1/1) 3 (21) 4 (29) 5 (36) 0 (0) 0 (O) 0 (O) 0 (0)
E Construction/Civil engineering 13 (52)] 5 20| 4 e 4 ae)) 7 @8 50 0 (0 1 (@] 416
g [rramsporationcommunicaion | 20 (77) 1 (@] 6(@3)] 13 (o) 5 (19) 1 4 I Wl o O o (O
g Others 20 (69 5 AD] 7@H 8 @8 7T eH 2 (1) 1 ® L @ 0 O
Z normanutacuringsecoromt | 109 (69) 22 (1] 41 @6)] 46 @] 38 @] 12 ® 4 ] 3 @ 5 B
Total 236 (62)] 48 (13)] 76 (20)] 112 (29)] 106 (28)] 41 (11)| 16 (4| 15 ()] 10 (3)
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3. PRE-TAX PROFIT/LOSS

Firms reporting a “profit” in their 2014 pre-tax profit/loss accounts forecasts were 78%. Firms reporting
an “increase” in their net profit (including the case that any loss will diminish or vanish) accounted for

28%, whereas those reporting a “decrease” in their net profit accounted for 51 %.  (Table 3-1)

The percentage of firms anticipating a “profit” in their 2015 pre-tax profit/loss forecast was 83%. Firms
anticipating an “increase” in their pre-tax profit were 43%, whereas those anticipating a “decrease” in
their pre-tax profit were 23%.  (Table 3-2)

(Table 3-1) Pre-tax profit/loss in 2014 (from the previous year)
Unit: No. of firms (%)

Industry Profit Balance Loss | Total|Profit increase| No change |Profit decrease
Food 5 (100) 0o 0 (O 5 2 (40) 1 (0 2 (40)
Textiles 13 (@87 0 2 (13) 15 6 (40) 4 @7 5 (33)
2 | chemicals 28 (88) 0 O 4 13) 32 9 (28) 3O 20 (63)
% Steel/Non-ferrous metal 21  (70) 1 3 8 (27) 30 10 (33) 3 (10) 17 (67)
&£ |General machinery | 10 @] 1 ® 2 us| 13 3 (23) 1 ® 9 (69
£ | Etectrical/electronic machinery 38 (83) 2 @ 6 (13) 46 16 (35) 14 (30) 16 (35)
= |Transportation machinery | 40 (74)| 7 (13)| 7 (13)| 54| 15 (28) 5 @ 34 63
Others 28  (82) 2 () 4 (12) 34 10 (29) 8 (24) 16 (47)
Manufacturingsector total | 183~ (80)| 13 (6)[ 33 (4| 229 71 (31) 39 anl 119 (2)
2 |Trading 41 @) 1 @) 12 (22) 54 13 @] 14 @6) 27 (50)
§ Retailing 6 (50) 0o O 6 (50) 12 2 17 3 (25) 7 (58)
E Finance/Insurance/Securities 11 (85) 1 (8) 1 (8) 13 4 (3 1) 4 (3 1) 5 (38)
g Construction/Civil engineering 17 (81) 0 (O) 4 (19) 21 2 (10) (&) (29) 13 (62)
3+
g T ransportation/Communication 19 (76) 3 (12) 3 (12) 25 8 (32) 5 (2()) 12 (48)
S |Others 20  (74) 2 (M 5 (19) 27 7 (26) 7 (26) 13 (48)
= [Non-manutcuring sector ol | 114 (75) 7 (5)] 31 20)] 152 36 (21 39 (26) 77 (51
Total 297 (78)] 20 (5)| 64 (A7N] 381] 107 (28) 78 (20)| 196 (B1)

(Note) 1. Profit increase indicates either an expanding profit, turning to the black, diminishing loss, or moving up to the break-even point.
2. No change indicates either remaining at the same level as before regardless of in the black, the break-even point, or in the red.

3. Profit decrease indicates either a diminishing profit, falling into the red, expanding loss, or moving down to the break-even point.

(Table 3-2) Forecast of pre-tax profit/loss in 2015 (from the previous year)
Unit: No. of firms (%)

Industry Profit Balance Loss | Total|Profit increase| No change | Profit decrease

Food 5 (100) 0 (0) 0 (0) 5 3 (60) 1 (20) 1 (20)
Textiles 4 93 1 (M 0o (] 15 6 (40) 4 (27) 5 (33)
2 [chemicals 29 OV 2 B 1 )] 321 15 @AD| 10 (31) 7 (22)
S |Steel/Non-ferrous metal] 22 (76)] 2 (7)] 5 (7| 29| 13 45| 10 (34) 6 (21)
_c_E General machinery 11 @85 1 ® 1 )] 13 3 (23) 6 (46) 4 (31
S |Etectrical/electronic machinery | 40 (91) 2 (5) 2 (5 44 21 (48) 15 (34) 8 (18)
= |Transportation machinery| 44 (86)] 2 (4)| 5 (10)| 51| 21 @n| 17 (33)] 13 (25
Others 28  (82) 4 (12) 2_(6) 34 12 (35) 12 (35) 10 (29)
Manufacturing sector total | 193 (87)] 14 (6)] 16 (D] 223 94 (42) 75 (34) 54 (24)
o [Trading 43 (718)] 4 (| 8 (15)] 55| 26 4N 19 @5 10 (18)
S |Retailing 9 (69) 3 (23) 1 (8 13 8 (62) 4 (31 1 ®
E Finance/Insurance/Securities 11 (85) 1 (8) 1 (8) 13 4 (31) 6 (46) 3 (23)
g Construction/Civil engineering| 17 (74) 3 (13) 3 (13) 23 9 (39) 5 (22) 9 (39
g Transportation/Communication 20 (80) 4 (16) 1 (4) 25 13 (52) 8 (32) 4 (16)
§ |Others 21 (@5 404 3AaD] 28] 10 G6)| 11 (39 7_(25)
Non-manufacturing sector total | 121 (77)| 19 (12)] 17 (1D]| 157 70 (45) 53 (34) 34 (22)
Total 314 (83)] 33 (9)] 33 (9] 380] 164 (43)| 128 (34)] 88 (23)

(Note) Same as Table 3-1.
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4. CAPITAL INVESTMENT (MANUFACTURING SECTOR)

The amount of planned capital investment (in the manufacturing sector) in 2015 is expected to

increase by 2.6% from 2014 (The total number of responding firms was 228). The percentage of

the firms which anticipate “Increase” in their capital investments in 2014 was 35%. 29% of the

firms anticipate “Decrease”. (Table 4-1)

The predominant reason for capital investment was “replacement” in both 2014 and 2015.

(Table 4-2 and Table 4-3)

(Table 4-1) Planned capital investment for 2014 and 2015 (all industries)
Unit: No. of firms and (%), Million Baht and %

Industry 2014 2015 No. of firms
Amount Amount | Increase % Increase No change Decrease Undecided Total
Food 2,372 2,575 8.6 2 (40) 1 o) 1 o) 1 (20 5
Textiles 1,758] 3,444 95.9 6 (40) 2 (13)] 4 @0 3 (20 15
Chenmicals 5,908 6,801| 15.1| 11 (35)| 14 (45| 5 (16)] 1 (3) 31
Steel/Non-ferrous metal 4,504 3,517 -21.9 15 (52) 5 A7) 9 @ o0 () 29
General machinery 73 69| 6.4 2 (15) 4 B 4 @G| 3 (23) 13
i o machi 12,234] 16,318 33.4| 20 43)] 15 (32)] 10 2| 2 (4) 47
Transportation machinery|  48,622| 44,789 -7.9 16 (30)[ 11 (20)| 24 (4| 3 (6) 54
Others 3,281]  3,255| -0.8 8 (24)] 13 (38)] 9 (26)| 4 (12) 34
Manufacturingsector| 78,752] 80,767 2.6 80 (35)] 65 (29)] 66 (29)| 17 (7) 228

(Note) The figures in the table above show just the totals of the data from firms responding both for 2014 and 2015. The
capital-investment amount in the table above does not equal that of all the Japanese corporations as a whole.

(Table 4-2) Details of actual capital investment in 2014 (check all that apply)

Unit: No. of firms and (%)

Flood
Industry New Expansion | Replacement| Streamlining disaster Others Total Response
prevention

Food 3 (60) 1 (20) 4 (80) 5 (100) 1 (20) 1 (20) 15 5
Textiles 9 (60) 4 (27)| 10 (67) 5 (33) 0 (0) 0 (0) 28 15
Chemicals 7 (22) 5 (16)| 23 (72)] 13 (41) 1 3 3 (9 52 32
Steel/Non-ferrous metal 13 (45) 7 @4| 15 G2 7 (24 1 B3] o0 (0 43 29
General machinery 3@ 4@3)| 2an] 2 a0l 0 (O] 4 (33) 15 12
Electrical/Electronic machinery 18 (42)] 16 37| 24 (56)] 13 (30) 0 (0) 1 (@ 72 43
Transportation machinery 33 (63)] 16 (31| 21 (40)| 20 (38)| 4 (8] 3 (6) 97 52
Others 10 (31) 8 (25)] 11 (34)| 12 (38) 0 (0) 0 (0) 41 32
Manufacturing sector 96 (44| 61 (28)] 110 (50)] 77 (35) 7 ()] 12 (5) 363 220

(Table 4-3) Details of actual capital investment in 2015 (check all that apply)
Unit: No. of firms and (%)

Flood
Industry New Expansion | Replacement | Streamlining disaster Others Total Response
prevention

Food 3 (75) 2 (50) 4 (100) 3 (75) 1 (25) 1 (25) 14 4
Textiles 5 (36) 6 (43) 8 (57) 5 (36) 0 (0) 0 (0) 24 14
Chemicals 9 (28) 7 (22)] 23 (72)| 17 (53) 0 (0) 2 (6) 58 32
Steel/Non-ferrous metal 11 (38)] 9 Bn| 13 45)] 10 34| 0 O] 2 () 45 29
General machinery 5 (45) 2 (18) 3 (27 3 @27 0 (0) 1 O 14 11
Electrical/Electronic machinery 23 (55) 17 (40)] 21 (BO)| 12 (29) 0 (0) 0 (0) 73 42
Transportation machinery 26 (50)| 22 (42)| 22 (42)] 22 (42| 2 W] 1 (@ 95 52
Others 9 (30)] 10 (33) 8 (271 14 (47 0 (0) 1 (3) 42 30
Manufacturing sector 91 (43)] 75 (35)] 102 (48)] 86 (40) 3 (1) 8 (4) 365 214
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5. EXPORT TREND

The percentage of firms reporting an “increase” in their exports accounted for 35% in the second
half of 2014 and 37% in the full year of 2014 and exceeded the “decrease” in both terms. The
percentage of firms reporting which anticipate “increase” in their exports accounted for 37% in the
first year of 2015 and exceeded the “decrease” (11%) by 26 points. (Table 5-1, Table 5-2, Table

5-3).

(Table 5-1) Exports in 2014 (second half)

Unit: No. of firms and (%)

Increase No change Decrease
IndUStry More than 20% 10~20% Less than 10% Less than 10% 10~20% More than 20% TOtﬁl
Food 240 0o 0] o 0] 2 @] 36| 0 @] 0] o @[ o0 (0 5
Textiles 6 43) 1 (7 0 (0) 5 @36)] 536 3@l 3| o (© 0 (0) 14
Chemicals 12 39) 2 (©) 5 (16)] 5 (16)] 15 (48)] 4 (13)] 4 (13)| 0 (0) 0 (0) 31
Steel/Non-ferrous metal 10 (38)] 0 (0) 4 (15)] 6 23)| 14 GH| 2 ®)f 0 (0 1 @ 1 @ 26
General machinery I ® o] 1 ®)] 0o w@]11092] 0] 0o ] 0 (0 0 (0) 12
Electrical/Electronic machinery | 25 (56)[ 7 (16)] 9 (20)] 9 (20)] 16 36)] 4 (9| 2 (4) 2 (4) 0 (0) 45
Transportation machinery 1733 2 W | 8 @ae)| 7 4|21 4| 13¢5 7 14| 4 8 2 (4 51
Others 9 B0 1 (3 1L (3 7 @213 @)l 8@ 5 UD] 3 U] 0 (0 30
Manufacturing sector total 82 (38)] 13 (6) | 28 (13)] 41 (19)] 98 (46)[34 (16)] 21 (10)] 10 (5) 3 (| 214
Trading 12 26)] 1 (2 5 (1D 6 (13)] 29 63)| 5 QD] 4 (9 0 (0) 1 (2 46
Retailing 0 W o] o] o O] 4@®) 1) 1@ 0 O] 0 (0 5
Construction 0 O 0] o] o] 267N 133 163 o0 0 (0) 3
Others 125 0 @) 1@5)] 0 O] 3] 0] 0 @] o0 O] o0 @ 4
Non-manufacturing sector 13 22)] 1 (2) 6 (10)] 6 (100138 (66)] 7] 6 (10)] 0 (0) 1 (2) 58
Total 95 (35)] 14 (5) | 34 (13)] 47 (17)|136 (50)| 41 (15)] 27 (10)] 10 (4) 4 (1) ] 272

(Table 5-2) Exports in 2014 (full year)

Unit: No. of firms and (%)

Increase No change Decrease
IndUStry More than 20% 10~20% Less than 10% Less than 10% 10~20% More than 20% TOtaI
Food 360 0 | 0 @] 30| 240 0@] 0 @] 0 ]| o (© 5
Textiles 8 (62) 1 (8) 1 (® 6 (46)] 1 (8) 4 3D 3 @3)] 1 (® 0 (0) 13
Chemicals 13 (41| 2 (6) 4 (13)] 7 @216 GO 3 9] 3 (9 0 (0) 0 (0) 32
Steel/Non-ferrous metal 1@l o | 6 @2 50915 G6)| 1 @] 0 (0| 0 (0) 1 @ 27
General machinery 1 ® 1. ® 1 0] o @]/]11 02 00| o ]| o (0 0 (0) 12
Electrical/Electronic machinery | 24 (53)] 7 (16)] 10 (22)| 7 (16)] 17 (38)| 4 9| 3 (M| 1 @ | 0 (0) 45
Transportation machinery 19 BN 1 (@ | 8 (16)| 10 (200 22 (43)| 10 20) 3 B) ]| 5 (10| 2 (4 51
Others 9Bl 1 ] 1 3l 7ey12 ¢4l 960 5 an] 4 a3 o (0 30
Manufacturing sector total 88 (4D] 13 (6) | 30 (1] 45 (21)] 96 (45)[31 (1] 17 8) | 11 (5) 3 (1| 215
Trading 12 26)| 2 (4 5 (1D 5 (129 63)| 5UD| 3 (D 1 (2 1 (2 46
Retailing 0 (] o0 (0) 0 (0) 0 (0) 4 (80)] 120 1 €Ol 0 (0) 0 (0) 5
Construction 0 @ 0] o] o] 267N 133 1@3] o0 () 0 (0) 3
Others 0 (0 0 (0 0_(0) 0_(0) 3 () 125 0 (0 0_(0) 1 (25) 4
Non-manufacturing sector 120D 2 )l 5 @] 5 9]38 ®66)] 804D 5 (9 1 (2) 2 (3) 58
Total 100 (37)] 15 (5) | 35 (13)] 50 (18)]134 (49)]| 39 (14)] 22 (8) | 12 (4) 5 (2)] 273

(Table 5-3) Exports in 2015 (first year)

Unit: No. of firms and (%)

Increase No change Decrease
Industry More than 20% 10~20% Less than 10%j Less than 10% 10~20% More than 20% TOtaI
Food 360 0 (f 0 @] 360 20 0 ©f 0 @] 0 @] o0 (© 5
Textiles 764 1 ®) 0 (0) 6 (46)] 5 (38 1 ®] 1 (8 0 (0) 0 (0) 13
Chemicals 10 32)] 4 (13)] 2 B 4 13|16 G2 506 310 2 ® | 0 (0 31
Steel/Non-ferrous metal 5 (19| 0 (0) 1 W] 405119 @3] 2 ® 2 ® | 0 (0 0 (0) 26
General machinery 1 ® o] o] 1 ®10@®3) 1 @®] 0] 0 (0 1 (8 12
Electrical/Electronic machinery | 25 (57)| 7 (16)| 6 (14)] 12 @7)| 18 4| 1 @] 0 0| 1 (2 0 (0) 44
Transportation machinery 20 (40) 2 @] 4 (8|14 28)] 22 (44)| 86| 3 (B6)] 0 (0] 5 (10)] 50
Others 9 (30)] 1 (3) 4 (13)] 4 13)] 14 @] 7@3) 5 0Un] 2 (M 0 _(0) 30
Manufacturing sectortotal | 80 (38)] 15 (7) | 17 (8) | 48 (23)]106 (500|256 (12)] 14 (M| 5 @) | 6 3)] 211
Trading 1737 2 4 75 8 UNl26 G| 3 M| 1 (2 1 (2 1 @ 46
Retailing 1 0] o (0) 0 (0) 120 4@ 0 O] 0 (0 0 (0) 0 (0) 5
Construction 0 O 0 W] o] o] 26N 133 163 o0 0 (0) 3
Others 1L 0 @] 1] o0 O] 3@ 0] o] ol oo 4
Non-manufacturing sector 19 B3l 2 3] 8] 9 ae)s3s 6ol 4 Ml 2 G 1 2 1 (2 58
Total 99 37| 17 6) [ 25 @ | 57 @D]141 G| 29 D] 16 ®B) | 6 @ | 7 (3)] 269
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6. PROSPECTIVE FUTURE MARKETS

For the prospective future markets (check all that apply), the predominant response was
“Indonesia” (51%) followed by ‘“Vietnam” (36%), “India” (31%), “Myanmar” (30%), and
“Cambodia” (19%) (Table 6)

Industry Indonesia | Vietnam | India |Myanmar |Cambodia| Japan | Malaysia | Laos | China |Philippines| USA |Europe \I;i(iie »\[rdr?eﬁr?m Singapore| Bangladesh | Oceania | Pakistan | Russia | Africa | Srilanka | Others | Total f\rs
rms
Food 2040 1) 0O 1) 1) 260l 0 O 1) 0O 1) 240l 260 0 © 0 O 0 © 0 © 0 @ 0 © 1 0O o © 0O 4| 5
Texe TGH 6@ 205 3@ 46D 3E 0 O 1 ® 46D 0 O 1@ 203 205 1 ® 0 © 4 G 0 @ 0 ©@ 0@ 0@ 0 © o@© 4| 13
(Chemica 1763 13 (D] 1560 1268 70 1 () 609 908 7@ 2 © 2@ 1@ 2 6 3 O 3O 2 © 2 © 0O 1@ 0 0o O 0O w05 32
g S 1265 8@6)| 8GOl 6@ 300 16| 1 G 20 2O 40 409 1G] 2 @O 1 G 0O 1 G 0O 1 6 00 16 1 6 0O 59 2
gewmmw T4 862 6U6| 5G9 3@ 1O 3@ 209 0O 20 0@ 0O 0 @ 0O 1© 0 © 0O 1 @ 0O 0O o O 0O 39| 13
§ ZLES,';‘EZWM 18 (4) 9 (22) 10@9| 10 @4 8 QO 11ED] 10 @Y 70D 10 6 W5 10@)] 80 3 M 3 O 2 G 1 @ 3 @O 1 @ 1@ 26| o O 400 137 41
engoraion mactivey |32 (65)| 11 (22)[ 16 B3] 7 (1) 3 6) 602 86 2 @ 36 8 (6 500 3@ 500 86 1 @ 0 © 4 @ 2 @ 3O 1@ 1 @ 0O 129 419
oters 110GD| 116D 116D 960 600 T@) 403 300 403 3 10| 2 @ 500 403 0 O 500 1 G 1 G 0 O 0O 0O 0 O 1 G 88 30
Venfcturg sco ol (2 67 (33)] 68 (33) 53 (26)| 35 (17)| 32 (16)] 32 (16)] 27 (13)] 30 (15)| 26 (13)] 26 (13| 22 0| 18 @ 16 @ 12 © 9 @ 10 G 5 @ 6 @) 4+ @ 2 O 5 611|205
o [Fatm 28 (57)| 25 (G1)| 132D| 21 (@3 13 D] 10Q0) 4 @10 36 500 36 1@ 3 6 ¢+ G 0O 3 © 1@ 36 00 1@ 0 O 1 @152 49
% Reaiing Lan| 1an 0 @ 263 14D 0 @ 0 O 10D 1D 0 O 0 0@ 1A 0 @ 1aD 0 O 0 O 0 O 0O 0@ o O 107 W[ 6
‘gg:q:;:;:;gm 1@y 16 0O 16 16 0O 267 169 00 0 O 0O 0@ 0O 0@ 16) 0 O 0O 0O 0@ 0@ 0 @ 0@ 8 3
E oters 209 3@ 2 50 2@ 109 3@ 2@ 1049 1A 0@ 0O 0 O 0 O 1y 0 © 0 O 1049 0@ 0@ o © 0@ 24| 7
§ oy T (49)] 30 (6) 1523 29 45) 17 @6) 11 (D] 9 (4 14 5 @ 6 @ 3G 1@ 4 @ 46 3G 3 G 1 @ 4 6 00 1@ 0 O 26194 65
Total 138 (51)] 97 (36)] 83 (31| 82 (30)| 52 (19)] 43 (16) 41 (15)] 41 (15)] 35.(13)] 32 (12| 290D] 23 @ 22 @ 20 @ 15 ® 12 @ 1 @ 9 G 6 @ 5 @ 2 W 7 G805 210

This time 1 2 3 4 5 6 7 8 9 10 n | 13 14 15 16 17 18 19 | 2 21 -

Previous rank 1 2 3 | 6 5 7 9 8 10 1| 1 14 13 16 18 17 19 - |5 20 -

Last but one time 1 2 4 3 6 5 8 7 12 9 4| n 10 13 16 17 18 19 - |5 - -
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7. EXCHANGE RATES USED IN BUSINESS PLANS

@)

Thai Baht/ US dollar

Regarding the exchange rate used in business plans (Thai Baht/ US dollar), the predominant

response was “A range between not less than 32.0 but less than 32.5 (33.2%) followed by “Not less
than 32.5 but less than 33.0” (23.9%). The median rate was 32.3%.

(Table 7-1) Exchange rates used in business plan (Thai Baht/ US dollar)

(Table 7-1)

Unit: Thai Baht/ US dollar, No. of firms and (%)

Manufacturing

Non-manufacturing

— > | <
Sl o |9 1] I
| c (5 = 2
Industry El = |8 S 2 =4 =
2| S |g 2|2 £ _ £l 2
@ 3| E = g€ 2> 28 o 2 S
g8 | S| &5 s |8288 |88 2| S || & O
= c =% o |= o=l 5 S 5| = = = -
. S| % | 2|85/ 5 |8E|c8| £ |E8|B|E |2 |55
Thai Baht/ US dollar i = O |hz| © |uo|lFE| O |2 8] F o O |z E
Not less than 29.0 but less than 29.5 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0
Not less than 295 but less than 30.0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0
Not less than 30.0  but less than 30.5 0 1 0 0 2 1 1 0 5 0 2 1 3 8 (4.3)
Not less than 30.5  but less than 31.0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0
Not less than 31.0  but less than 31.5 0 1 2 3 1 2 3 1 13 3 1 0 4 17 9.2
Not less than 315 but less than 32.0 0 1 1 1 0 2 5 2 12 1 0 0 1 13 (7.1
Not less than 32,0 but less than 32.5 1 4 9 10 0 15 9 7 55 5 0 1 6 61 (33.2)
Not less than 325 but less than 33.0 | 3 4 6 5 0 9 3 7 37 7 0 0 7 44 (23.9)
Not less than 3.0 but less than 33.5 0 1 7 1 4 3 9 1 26 5 0 0 5 31 (16.8)
Not less than 335 but less than 34.0 0 0 1 0 0 0 0 0 1 0 0 0 0 1 (0.5)
Not less than 34.0  but less than 34.5 0 0 0 0 1 1 0 0 2 2 0 0 2 4 (2.2
Not less than 345 but less than 35.0 | 0 0 0 0 0 0 0 0 0 1 0 0 1 1 (0.5)
Not less than 35.0  but less than 35.5 0 0 0 0 1 0 1 0 2 2 0 0 2 4 (2.2
Not less than 35,5 but less than 36.0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0
Not less than 36.0  but less than 36.5 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0
Not less than 36,5 but less than 37.0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0
Not less than 37.0  but less than 37.5 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0
Not less than 37.5  but less than 38.0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0
Not less than 38.0  but less than 38.5 | 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0
No. of firms 4 12 26 20 9 33 31 18 | 1563 | 26 3 2 31 | 184
Average 32.46 |31.97 |32.46 [30.74 |32.50 [32.26 |32.31 |32.20 [32.09 |32.64 [30.42 |31.00 [32.40 |32.15
Median 32.50 132.05 [32.50 [32.00 |33.00 [32.26 |32.30 [32.10 |32.30 |32.50 {30.00 |31.00 [32.50 |32.30
Mode 32.50 {32.50 [33.00 [32.00 [33.00 [32.00 [33.00 [32.00 [32.00 [32.00 [30.00 [#N/A[32.00 |32.00
(Note) The median indicates the value located at the center of distribution excluding deviation due to the number of respondents or the lowest/
highest value as much as possible. The median indicates the value that has the largest number of respondents. If there is more than one value that
has the largest number of respondents, "#N/A"(not applicable) is entered.
(At the time of previous survey)
Manufacturing Non-manufacturing
g g |s =
o c |& g
Industry £ = |8 S =2 o =
& & o == T _ £l 2
21ls |E |52 28 o 2| s
g | 8|2 T|CE|I88| L |E2| 2| 5|0 &l ©
= == T |= o= = S 5| = = < ,
Thai Baht/ US dollar L = O [h €|l 0 |WolFE| O [=Z8] F 14 o |Zz E
Average 32.12 (31.48 |32.06 [32.14 |32.58 |31.88 [31.47 |31.85 |31.89 [32.09 |32.00 |30.00 (32.03 |31.91
Median 32.30 |31.85 [32.20 [32.30 |32.25 [32.00 |31.50 |32.00 [32.00 |32.00 {32.00 |30.00 {32.00 |32.00
Mode #N/A|32.00 |32.00 |32.30 {32.00 |32.00 {31.00 {32.00 {32.00 |32.00 |32.00 {30.00 {32.00 [32.00

(Note) The median indicates the value located at the center of distribution excluding deviation due to the number of respondents or the lowest/

highest value as much as possible. The median indicates the value that has the largest number of respondents. If there is more than one value that
has the largest number of respondents, "#N/A"(not applicable) is entered.
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(2) Japanese Yen/ Thai Baht

Regarding the exchange rate used in business plans (Japanese Yen/ Thai Baht), the predominant
response was “Not less than 3.2 but less than 3.3” (21.6%), followed by “Not less than 3.2 but less
than 3.4” (16.4%). The median rate was 3.3. (Table 7-2)

(Table 7-2) Exchange rates used in business plan (Japanese Yen/ Thai Baht)
Unit: Japanese Yen/ Thai Baht, No. of firms and (%)

Manufacturing Non-manufacturing
Industry —
Japanese Yen/ P g S é 3 § s § . |8 o | 2. |8 g

Not less than 2.1 but less than 2.2 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0
Not less than 2.2 but less than 2.3] 0 0 1 0 0 0 0 0 1 1 0 0 1 2 0.9
Not less than 2.3 but less than2.4| () 0 1 0 0 1 0 0 2 1 0 0 1 3 (1.3)
Not less than 2.4 but less than2.5| 0 1 0 0 0 0 1 0 2 0 0 0 0 2 (0.9
Not less than 25 but less than 2.6] 0 0 0 3 1 1 8 4 17 2 2 1 5 22 (9.5)
Not less than 2.6 but less than 2.7] 0 1 3 2 2 8 10 3 29 5 1 0 6 35 (15.1)
Not less than 2.7 but less than 2.8] () 1 5 4 1 11 14 2 38 7 2 3 12 50 (21.6)
Not less than 2.8 but less than 2.9] 0 1 8 3 4 4 4 6 30 7 0 1 8 38 (16.4)
Not less than 2.9 but less than 3.0] | 0 3 3 1 2 3 5 18] 5 0 0 5 | 23 (9.9
Not less than 3.0 but less than 3.1| 2 4 3 2 2 5 2 2 22 9 0 2 11 33 (14.2)
Not less than 3.1 but less than 3.2| 1 3 2 1 1 4 4 1 17 6 0 1 7 24 (10.3)
Not less than 3.2 but less than 3.3[ 0 1 0 1 0 0 0 1 3 1 0 0 1 4 1.7
Not less than 3.3 but less than 3.4 0 1 0 0 0 0 0 0 1 1 0 0 1 0.9)
Not less than 3.4 but less than 3.5 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0)
Not less than 35 but less than 3.6] 0 0 0 0 0 0 0 1 1 0 0 0 0 (0.4)

No. of firms 4 12 24 19 12 35 45 25 | 176 | 43 5 8 56 | 232

Average 3.50 |3.46 [3.29 [3.29 [3.32 |4.03 |3.22 |3.20 | 3.43 | 3.35 [ 3.11 |3.32 |3.32 | 3.40

Median 3.50 |3.50 |3.30 |3.30 |3.30 |3.20 [3.20 {3.30 {3.30 |3.39 [3.13 {3.27 [3.30 | 3.30

Mode 3.50 |3.50 |3.30 |3.20 |3.30 |3.20 [3.20 [3.30 {3.20 |3.50 [3.00 {3.50 [3.50 |3.20

(Note) The median indicates the value located at the center of distribution excluding deviation due to the number of respondents or the lowest/
highest value as much as possible. The median indicates the value that has the largest number of respondents. If there is more than one value that
has the largest number of respondents, "#N/A"(not applicable) is entered.

(At the time of previous survey)

Manufacturing Non-manufacturing
Industry =
s | 5| 3 5 £ | g
<] £ £ =] =
5 | 5| g8 g g | B
o |Z g E|E » Ei Sg| &
Japanese Yen/ g | 8|S = |3g|lg¢g 8 o | £ é el ©
Thai Baht s |5 | E|Ss| &8 |s5c|l2E| 8§ |25 |5 | & |55
o x 5] o I c S8 [ < 8 < 2 c 2
1|6 (g3 |as|BE|S|SE|E |2 |8 |58
Average 3.1513.17 | 3.13 [3.15 [ 3.13 |3.15 | 3.12 | 3.08 | 3.13 | 3.16 [3.15 |3.04 |3.14 | 3.13
Median 3.20 (3.19 | 3.19 [3.11 |3.20 |3.17 [3.10 | 3.10 |3.11 | 3.19 |3.15 |3.10 |3.17 | 3.13
Mode 3.20 [3.13 |3.20 [3.10 {3.20 |3.20 [3.20 |3.10 [3.20 [3.20 |#N/A[3.10 |3.20 | 3.20

(Note) The median indicates the value located at the center of distribution excluding deviation due to the number of respondents or the lowest/
highest value as much as possible. The median indicates the value that has the largest number of respondents. If there is more than one value that
has the largest number of respondents, "#N/A"(not applicable) is entered.
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PROCUREMENT SOURCE OF PARTS/ MATERIALS
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The ratio of procurement sources in 2014 (simple average of the respondents) was 56.5% for

“ASEAN?”, including 48.6% for “Thailand”.

(Table 8-1)

Regarding the ratio of planned procurement sources in 2015, the percentage for “Thailand” and

“ASEAN (other than Thailand)” increased slightly from 2014, and the percentage for “Japan” and

“China” is expected to decrease slightly. (Table 8-2)

(Table 8-1) Suppliers of parts and materials in 2014

Unit: %
ASEAN
Thailand |ASEAN No. of
Industry (other Japan China | Others| Total -
firms
than
T hailand)
Food 83.1 81.9 1.2 7.3 4.1 5.4] 100.0 5
Textiles 58.6 50.1 8.5 20.6 15.5 5.3] 100.0 12
2 | Chemicals 61.6 51.7 9.9 26.0 5.0 7.3] 100.0 29
S |Steel/Non-ferrous metal 42.4 37.6 4.8 46.9 3.8 6.8] 100.0 27
& |General machinery 50.2 45.9 4.2 44.5 3.8 1.5] 100.0 13
é Electrical/electronic machinery 55.2 45.7 9.5 30.4 9.0 5.4] 100.0 41
= |Transportation machinery 68.1 62.4 5.7 27.1 2.3 2.4] 100.0 52
Others 57.7 53.6 4.1 32.3 0.2 9.8] 100.0 29
Manufacturing average 59.6 53.6 6.0 29.4 5.5 5.5 100.0 208
£ |Trading 58.1 42.5 15.6 32.2 4.5 5.1] 100.0 51
§ Retailing 35.6 35.0 0.6 63.4 0.2 0.7] 100.0 7
S | Construction 73.8 66.3 7.5 11.3 15.0 0.0] 100.0 4
§ Others 45.8 30.4 15.4 48.0 3.0 3.2] 100.0 5
2 |Non-manutcturing average 53.3 43.5 9.8 38.7 5.7 2.3] 100.0 67
Total 56.5 48.6 7.9 34.1 5.6 3.9] 100.0 275
(Note) The ratio indicates the simple average of respondents.
(Table 8-2) Suppliers of parts and materials in 2015
Unit: %
ASEAN
Thailand |ASEAN No. of
Industry (other Japan China | Others| Total -
firms
than
T hailand)
Food 83.1 81.9 1.2 7.3 4.1 5.4] 100.0 5
Textiles 61.6 53.1 8.5 19.3 14.2 4.9] 100.0 12
2 |Chemicals 62.0 52.0 9.9 24.7 5.3 8.1] 100.0 29
5 |Steel/Non-ferrous| 46.0 41.0 5.0 42.9 4.4 6.7] 100.0 27
qc_% General machinery 54.5 46.1 8.5 39.3 3.8 2.3 100.0 13
§ Electrical/electron 55.6 45.8 9.8 29.9 9.1 5.4] 100.0 41
= | Transportation ma{ 69.0 63.5 5.5 24.5 2.3 4.2]1 100.0 52
Others 60.1 54.9 5.2 29.1 0.2 10.7] 100.0 29
Manufacturing ave 61.5 54.8 6.7 27.1 5.4 6.0 100.0 208
£ |Trading 58.6 42.2 16.5 32.2 4.6 4.6] 100.0 49
g |Retailing 39.2 37.1 2.0 59.9 0.2 0.7] 100.0 7
S | Construction 81.3 66.3 15.0 11.3 7.5 0.0] 100.0 4
§ Others 50.8 36.0 14.8 41.0 8.0 0.2] 100.0 5
2 |Non-manufacturin 57.5 45.4 12.1 36.1 5.1 1.4] 100.0 65
Total 59.5 50.1 9.4 31.6 5.3 3.7] 100.0 273

(Note) Same as Table 8-1.
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9. CHALLENGES FOR CORPORATE MANAGEMENT
Regarding the challenges for corporate management (check all that apply), the predominant
response was “Severe competition by competitors” (74%), followed by “Lack of human resources

at manager-level” (53%) and “Increases in total labor cost” (47%).

By industry, other major response in the manufacturing sector was “Quality management” (31%),

and in the non-manufacturing sector “Job hopping by employees” (34%). (Table9)

(Table 9) Challenges for corporate management (check all that apply)

Unit: No. of firms and (%)

Manufacturing Non-manufacturing
22 E
2= g = 5 - -
BIE s | 3| B g g o| . g g
s 2 ] 2l<2
HE £ 15| E|3¢|58 g o |s8|85|EE 28| ©
= g B2 |5 25|58 g |c.|g| £ (82|28 58| 5|28
o z 3 2 S5 |2 ] 2= | © K s3|2=| g€ 2 = 2
g | &8 | 8|3 |88|fE| 5 [SE| 2 | & |£5|35|E3|5 |88
Severe competition by N N I ”
1 . 3 60 7 41|28 @) 19 63| 9 69|36 G042 9|23 66|167 T3 37 D[ 9 @) 14 TH[ 21 ©OD[20 G| 20 TH[121 1) 288 (74)
competitors
Lack of human resources at ~ -
2|2 3 60 10 67|21 G0 15 G0 8 62|21 @D 30 GD| 18 G126 G5)[ 24 4| 3 @5)] 9 6D 15 65|16 6] 14 G2 81 6| 207 (53)
manager-level
2 [ 3 |Increase of total labor cost 2 (40| 6 (o 13 GBI 15 Go| 5 68)]29 6927 G 17 69114 G0 20 68| 7 G8)| 5 6| 4 (7|18 (72) 14 (2 68 ()| 182 (47)
6| 4 |Quality of management 0 (0)] 8 G3f 5 (1510 63| 4 GD| 11 @020 G813 67| 71 6] 4 B)| 2 an| 1 (5)] 8 G312 4s) 5 1932 ©of103 (27)
8 | 5 |Foreign exchange fluctuation 2 (40| 8 G3f 8 o 6 @0 4 GD|17 68|14 o 8 @367 @923 @] 1 (8)] 2 un| 1 (4| 1 (4| 3 ap[31 cof 98 (25)
4 [ 6 |Job hopping of employee 0(0) 5 6G3f 6 a8 5 an| 3 @) 8 18|10 (9 5 (442 a8) 25 ¢8| 2 an| 3 w6 4 an[ 9 66| 11 €[ 54 GH[ 96 (25)
Changes in products/ users’ _ _ - _ -
9|7 needs 2 ol 4 @) 7 @[ 7 @) 2 (05|10 @2[13 @) 8 @53 @318 G5 4 63| 4 e[ 3 3| 5 0| 8 G042 @] 95 (25)
5 | 8 |Hike in material prices 360 2 (3 8 @10 63| 3 @) 9 0|15 eaf 9 @6]59 @) 6 12| 0 (0)] 0 (0) 3 a3 3 42| 1 4|13 ®) 72 (19)
Lack of human resources for
619 1 eol 4@ 6 a8 1 (3) 3 @) 8 a8 6 | 2 (6)]31 (0|10 19 4 G 2 av| 7 Go| 8 G| 7 ©6f38 @[ 69 (18)
workers/ staff-levels
10| 10|Excessive employment 1 eol 2 a3 30)] 2@ 00O 2@|10 a9 4 an|24 av| 0 )] 2 an[ 0 0)] 1 @] 0 ©| 2 D] 5 @) 29 ()
—|[11{ Increase in energy cost 1 eof 56 4 a2 5 a9 0 ()] 3@ 5] 0|23 an] 0 ()] 1) 0 @] 0| 2@®)] 0] 3@2)] 26 (7)
Difficulty in collecting money y ~ . .
11412 from customers 00 1M 3@ 0] 0@ 0] 2M@[ 1) 7@)| 2M@| 2an 2 an| 3 a3yl 1 @] 010 (6)] 17 (4)
12| 13|Excessive capital investment 0@ 1M 2@®)] 3af 1) 1@)] 2@ 26|12 G| 1L @] 0] 0@] 0@ 2®] L@ 4 @) 16 4
14{14|Flood disaster prevention 00| 0f 0@ 1@ 0] 0] 3@ 0] 4(@)] 1@] 0] 0] 0@ 0@ 0O 1M 5 (1)
Difficulty in obtaining financial
13[14 supponty 9 00| 0f 0@ 0@ 1®] 0] 1@} 1@ 3] 0] 16 0] 1@ 0@ 0O 2Mf 5 1)
Infringement of intellectual ;

15(14 property rights 0] 1M 1@ 0@ 0©] 0] 0@f 1@ 3] 2@| 0] 0] 0@ 0@ 0O 2Mf 5 1)
- | - |Others 0@ 0] 1 @) 3anf 00)] 2@| 2 @[ 00| 8@ 2 @[ 0] 0] 1@ 0| 0@ 3@)] 11 3
Total 18 64 116 102 43 157 202 112 814 175 38 42 72 97 86 510 1,324

No. of firms 5 15 33 30 13 45 53 35 229 52 12 19 23 25 27 158 387 (100)

(Note) " Increase in energy cost" has been added from this time.
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10. REQUESTS TO THE THAI GOVERNMENT

Regarding requests to the Thai government (check all that apply), the predominant response was
“Stability of the political situation and security” (76%), followed by “Customs-related systems and
their implementation” (48%), and “Development of infrastructure in the Bangkok metropolitan
area” (43%).

By industry, other major response in the manufacturing sector was “Implementation of tax-related
systems” (28%), and in the non-manufacturing sector “Relaxation of the Foreign Business Act”

(45%) and “Work permit/visa-related issues “(35%). (Table 10)

(Table 10) Requests to the Thai government (check all that apply)
Unit: No. of firms and (%)

Manufacturing Non-manufacturing
= =
= 3 g g g
G 5] £ s 8 =
glo g8 | 2|8 = il § |G |z8 5 =
g\ g S| € |8 5 2 S = ] g |5
S |[= & 2 |o = = 2 So|ls 8 £ I}
s 2 < E 52| 8 2 o |Zg|BE|EE 2
& s| 22| |82|g|c|E|2|E|B2|28(g2| ¢ |E
= =3 = @ = = ERRE @ T
8| % |2 | 8| 5|8l 5| 2|5 |8 |8 |BE3|55|58| 2 |53
i [ o [ O |wE| F o = = ¥ |Th|OG|FO| O [Z28
Stability of the political situation and . . _ N IO X - -
111 security 4 60| 11 3|24 (3] 20 67 11 85) 35 (0| 42 79| 26 [173 76)] 40 @8)| 11 ©2)| 16 60| 19 79| 17 68)] 18 D121 (76294 (76)
Customs-related systems and their . _ _
3(2]. N 2 (0| 3 @016 68|17 G| 7 6N 25 6|29 G5)| 14 @0|113 Gof 33 65 5 (42| 2 (0| 5 @[13 G| 13 6s| 71 ¢5[184 (48)
implementation
Development of infrastructure in the ~
2|3 - 1 o[ 6 (0|14 62|14 4D 6 (6|16 66|22 €| 14 (€093 6| 24 6n| 5 @212 60| 7 @)| 13 G2 11 @] 72 6s|165 (43)
Bangkok metropolitan area
Relaxation of the Foreign Business ) -
64 Act 1 el 563 7 e 3 a0 56 4 (9)| 9 an[ 8 @42 (825 t9| 5 @2 7 65 9 G 15 60| 11 @] 72 €| 114 (29)
11| 5 [Work permit/visa-related issues 1ol 4 @) 3] 2@ 56914 6210 1910 @] 49 e[ 19 6D 2 4D 8 to| 12 Go| 7 @8] 8 60|56 65105 (27)
Implementation of tax-related . ~ N
716 systems 1ol 6 ol 8 @ 6 0| 4 614 G217 62| 8 3|64 @912 @) 2 an[ 4 0| 6 @) 11 «nf 5 1940 @[104 (27)
Improvement of education/human . N ~
5|7 1 @0 6 Go| 6 a9 9 G| 2 s 7 ae| 15 @11 GD|57 s 4 (8)| 1 (8)] 3 s 4 an| 11 s 10 67|33 el 90 (23)
resource development
Implementation of flood prevention _ ~ _
418 1ol 563 6 a9 6 0| 0(0)|16 G811 @[ 4 ap|49 @] 19 6D| 3 @) 2 0| 2 (8)| 8 G2 1 (4)|35 @2| 84 (22)
measures
8 | 9 |Stability in foreign exchange rates 360 7 an| 4 a2 9 Go| 3 @) 9 @012 @) 9 6|56 @)| 14 en| 0 (0)] 0 (0)] 4 an| 2 ()] 2 (7|22 an[ 78 (20)
Promotion of economic ties e.g. _ . o . N o . ~ _ . . . -
89 FTA, EPA etc, 1| 563 9 e 3a)| 2010 |19 66| 3 (9)]52 @) 14 en| 2 an| 1 (B)| 0 (0)| 6 @ 3 anf26 6| 78 (20)
Broad-based infrastructure
8 |11 |development linking Thailand with 1@l 56310 6o 2 (D] 00) 4 ©)] 6 an| 4 avf32 |14 0| 4 63| 0 ()] 2 (8)]13 G2 4 5|37 @3] 69 (18)
neighboring countries
13|12|Prevention of labor disputes 0| 2 a3 6 a3 9 6ol 1(8)] 9 |18 Go| 7 @52 @| 2 @[ 1) 0| 1 @] 5 e 2 D11 ()| 63 (16)
Development of the communication ool ol = sl o (o . . np AU _ . . Aos o i
12|13 e ciricture 1eo| 20| 5a 27 00)] 9 eof11 e 7 |37 as| 6 a2 2 an| 1 (5)| 5 e 7 @) 4 05|25 6| 62 (16)
Promotion of employment of foreign N _ N R
14|14 abour 1 eol 3| 1@)] 3a 0] 7 a0 6 av| 5 w926 avf 3 6) 2 an| 0 0 5 ev| 1 @] 2 (|13 ®)] 39 (10)
Promotion of regional operating
16| 15| headquarters function (e.g. ROH, 0 2 3@ 0O 00 2G| 2@ 26|11 G| 46| 16 1G] 1@ 40 1 @D[126)] 23 6
IPC)
Protection of intellectual prope
— (16 rights property 0] 0] 0] 0@ 0] 0] 1@ 4a] 5@f 4@ 0@ 0] 0O 1 @] 0O 5G| 10 3)
— |17|Promotion of a modal shift 0(0] 0] 0] 0@ 0] 0] 0O 0@ 0M@f 1@} 0@ 0] 0| 4a 0@ 5G| 5 (1)
- | - |Others 0] 0@[ 2®)| 1G] 0@ 00] 0@ 0©f 3@ 00| 0| 1G] 2®| 0O 00 3@ 6 (@
Total 19 72 124 106 46 181 230 136 914 238 46 58 84 138 95 659 1,573
No. of firms 5 15 33 30 13 44 53 35 228 51 12 20 24 25 27 159 387 (100)

(Note) "Protection of intellectual property rights" and "Promoting Modal Shift." have need added from this time.
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11. INFLUENCE OF THE POLITICAL SITUATION ON INVESTMENT

(1) Influence of political situation upon existing investment plan

Regarding the influence of political situation upon existing investment plan, (plans decided before

the political turmoil in November 2013) (check all that apply), the predominant response was “Not
affected” (68%), followed by Postponed” (8%), and “Reduced” (5%).  (Table 11-1)

(Tablel1-1) Influence of political situation upon existing investment plan (Check all that apply)
Unit: No. of firms and (%)

Shifted to No investment No. of
Industry Not affected | Postponed Reduced Expanded Suspended other plan has been fir.ms
countries made
Food 5 (100) 0 0) 0 0) 0 0) 0 (0) 0 0) 0 (0) 5
Textiles 2 o o o o o o @ o O o O 1 ® 13
2 [chemicals 24 @ 3 @ 2 © <2 ©@ 1 @ o O 3 © 33
5 [steelNon-ferrous metal 25 @3 4 a3l 0 of 0 of 0 of o of 1 (3) 30
& |General machinery GO 1 W[ 3 @ o o o O o of 1 ® 13
% Electrical/Electronic machinery 40 (89) r 2 ) r 1 ©2) r 1 ) f 0 ) f 0 ) f 2 4) 45
= |Transportation machinery 36 68) 8 s 7 @[ 1 @f 2 @l o of 4 ®) 53
Others 28 GOl 2 @ 1 @ o @ o o o @ o W 35
Manufacturing sector total| 1797 (79)[ 207 @) 14" (6) O) 37 W o7 o 127 @ 227
2 [Trading 23 (43) 0 0) 3 ®) 0 0) 2 (4) 1 2) 25 (47) 53
'S |Retailing 9 @ 1 ® 1 oo o © o o o © 2 an 12
E Finance/Insurance/Securities 9 (47) f 0 (0) f 0 (0) f 0 (0) f 0 (O> [ 0 (0) [ 10 (53) 19
2 |Construction/Civil engineering 11 (46) r 1 ) f 0 ) f 0 0) f 0 ) f 0 (0) f 12 (50) 24
& |rransportationiCommunication uw 6o 5 @ef o ©O©f 2 ® o © o O 4 e 25
£ |others v @ 2 @ 2 @ o o o © o © o @ 26
Z [ Non-manufacturing sector total 35" (53) 97 6) 6 (4) 27 (1) 27 (1) 17 (1) 53 7 (33) 159
Total 264" @8] 207 ®] 207 ®] 6 @ 5 o 1~ © 6 anl 386

(2) Influence of political situation upon new investment plan

Regarding the influence of political situation upon new investment plans, (plans decided after the
political turmoil in November 2013) (check all that apply), the predominant response was “Not
affected” (66%), followed by “Postponed” (6%), and “Reduced” (4%). (Table 11-2)

(Table11-2) Influence of political situation upon new investment plan (Check all that apply)
Unit: No. of firms and (%)

Industry Not affected Postponed Reduced Expanded Suspended Shlitsgntt?i:;her plg]oh;\'szte::;de ’\fli?'mosf

Food 4 (80) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 1 (20) 5

o, | Textites 0 a0 o (0 0o (0 0 (0 (0] 0 (0) 3023 13
£ |Chemicals 23 (70) 3O 2 (6 r® 2 (6 0 (0) 3 ©) 33
2 |Steel/Non-ferrous metal 24 (80) 1 (3) 0 (0) 1 (3) 0 (0) 0 (0) 4 (13) 30
& |General machinery 7 (54) 1 (8) 3 (23) 0 (0) 0 (0) 0 (0) 3 (23) 13
% Electrical/Electronic machinery 40 (89) 2 (4) 1 (2) 2 (4) 0 (0) 0 (0) 1 (2) 45
= |Transportation machinery 39 (74) 8 (195) 4 (8) 2 (4) 0 (0) 0 (0) 2 (4) 53
Others 23 (70 3 9) 0 ()] 2 (6) 0 ()] 0 ) 0 0 33

M anufacturing sector total 170 (76) 18 (8) 10 (4) 8 (4) 2 (1) 0 (0) 17 (8) 225

o |Trading 24 (45) 0o (0 3 (6 0o (0 1 (2) 1 (2] 24  (45) 53
'S |Retailing 8 (67) 0 (0) 0 (0) 1 (8) 0 (0) 0 (0) 3 (25) 12
S |Finance/Insurance/Securities 7 (37 1 (5) 1 (5) 0 0) 0 (0) 0 (0) 10 (53) 19
E Construction/Civil engineering 10 (43) 0 0) 1 (4) 0 (0) 0 (0) 0 (0) 12 (52) 23
g Transportation/Communications 15 (60) 2 (8) 0 (0) 2 (8) 1 (4) 0 (0) 5 (20) 25
S |others 19 (73) 2 ® 1@ 0 1L @ 0 (U] 0 ) 26
z Non-manufacturing sector total 83 (53) 5 (3) 6 (4) 3 (2) 3 (2) 1 (1) 54 (34) 158
Total 253 (66) 23 (6 16 4 11 ® 5 W W O 7119 383
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(3) Influence of the political situation upon Japanese investment in Thailand

Regarding the influence of the political situation upon Japanese investment in Thailand, the

b}

predominant response was “NO change” (54%), followed by “Increase” (28%), and “Decrease’
(18%). (Table 11-3)

(Table11-3) Influence of the political situation upon Japanese investment in Thailand
Unit: No. of firms and (%)

Industry Increase Not change Decrease ’;Ii?ﬁzf

Food 1 (20) 3 (60) L (20) 5

o, | Textiles 5 (36) 6 (43) 3 @D 14
£ [Chemicals 12 (36) 17 (52) 4 (12) 33
g Steel/Non-ferrous metal 6 (20) 19  (63) 5 (17 30
.,g General machinery 3 (23) 7 (54) 3 (23) 13
< |Electrical/Electronic machinery 6 (13) 33 (73) 6 (13) 45
= |Transportation machinery 14 (26) 23 (43) 17 (31) 54
Others 10 (29) 21 (60) 4 (11) 35
Manufacturing sector total 57 (25) 129  (56) 43 (19) 229

o |Trading 16 (30) 28  (53) 9 (17 53
S [Retailing 4 (33) 5 (42) 3 (25) 12
S |Finance/Insurance/Securities 7 (35) 10  (50) 3 (15) 20
E Construction/Civil engineering 6 (26) 11 (48) 6 (26) 23
E Transportation/Communications 12 (50) 10 (42) 2 (8) 24
S |Others 8 (30 15 (56) 4 (15) 27
Z | Non-manufacturing sector total 53  (33) 79  (50) 27 (17 159
Total 110 (28)] 208 (54) 70  (18) 388

(Reference) At previous survey
Unit: No. of firms and (%)

Industry Increase Not change Decrease N.O' of

firms
Manufacturing sector total 2 (1) 130 (53) 114  (46) 246
Non-manufacturing sector total 2 (1) 76 (45) 92 (54) 170
Total 4 (1) 206  (50) 206 (50) 416

The previous survey period was from May 21 to June 2014
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BUSINESS DEVELOPMENT TO NEIGHBORING COUNTRIES FROM THAILAND

Expansion to neighboring countries from Thailand

Regarding expansion to neighboring countries from Thailand, The percentage of firms which

responded “Expanded already” was 17% and “Planning” was 12% and 25% of firms responded

“Uncertain”.

(Table 12-1)

(Table12-1) Expansion to neighboring countries from Thailand

Unit: No. of firms and (%)

Expanded . . No. of

Industry already Planning No plan Uncertain firms
Food 2 (40) 0 0) 1 (20) 2 (40 5
o, |Textles 0o (0 3 (21) 7 (50) 4 (29 14
£ [Chemicals 6 (18) 3 9) 18 (55) 6 (18) 33
2 |Steel/Non-ferrous metal 2 @) 0 (0) 23 (77) 5 (17 30
g General machinery 0 0) 3 (2D 7 (50) 4 (29 14
& [Etectrical/Electronic machinery 4 (9) 1 (2) 27  (60) 13 (29) 45
= |Transportation machinery 12 (23) 5 (9) 23 (43) 13 (25) 53
Others 2 (6) 5 (14) 19 (54) 9 (26) 35
Manufacturing sector total 28  (12) 20 (9) 125 (55) 56 (24) 229
o |Trading 12 (22) 6 (11) 23 (42) 14 (25) 55
S [Retailing 3 (25 (0] 5 (42) 4 (33) 12
S | Finance/Insurance/Securities 4 (21) 3 (16) 7 (37 5 (26) 19
E Construction/Civil engineering 9 (38) 3 (13) 8 (33) 4 QA7) 24
g Transportation/Communications 6 (22) 7 (26) 7 (26) 7 (26) 27
g Others 3 (1D 7 (26) 8 (30) 9  (33) 27
Z [Non-manufacturingsectortotal| 37— (23)] 26 (16)[ 58 (35 43 (26) 164
Total 65 (17) 46 (12)] 183  (47) 99  (25) 393
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(2) Entry mode to neighboring countries

Regarding the entry mode to neighboring countries (check all that apply), the percentage of the
firms which reported “Expand the supply chain (Maintain/expansion of the Thailand site)” and

“Aiming at the markets of the neighboring countries (Close or shrink the Thailand site) was both
39% and 3% of firms responded “Avoid/Diversifying the investment risk”. (Table 12-2)

(Note) Response only by companies that selected “Expanded already” or “Planning” in Question 12-1.

(Table12-2) Entry mode to neighboring countries (Check all that apply)
Unit: No. of firms and (%)

Expand the suppl S Aiming at the markets
Industry i chain e A\_/0|d/d|ver5|f¥ the ofthge neighboring Others N_O'Of
(Note) investment risk countries firms
Food 0 (0) 1 (50) 1 (50) 0 (0) 2
o, | Textiles 2 (67) 0 (0) 0 (0) 1 (33 3
£ |Chemicals 2 (22) 0 (0) 3 (33) 4 (449 9
2 [steel/Non-ferrous metal 2 (67) 0 (0) 2 (67) 0 (0) 3
J_; General machinery 1 (33) 0 (0) 2 (67) 0 (0) 3
= Electrical/Electronic machinery 2 (40) 0 (0) 2 (40) 1 (20) 5
= |Transportation machinery 4 (22) 0 (0) 11 (61) 3 (17) 18
Others 6 (75) 0 (0) 2 (25 0 0 8
M anufacturing sector total 19 (37) 1 (2) 23 (45) 9 (18) 51
o [Trading 6 (35) 2 (12) 9 (563) 2 (12) 17
'S |Retailing 2 67) 0 (0) 0 (0) 1 (33 3
S | Finance/Insurance/Securities 1 a7 0 (0) 0 (0) 5 (83) 6
E Construction/Civil engineering 4 (36) 0 (0) 3 27 5 (45) 11
E Transportation/Communications 7 (58) 0 (0) 2 amn 3 (25) 12
S |others 4 (40 0 (0) 6 (60) 2 (20) 10
Z | Non-manufacturing sector total 24 (41) 2 (3) 20 (34) 18 (31) 59
Total 43 (39) 3 (3) 43 (39) 27 (25) 110

(Note) Transfer of manual-based processes to neighboring countries and expand the supply chain to the neighboring countries
(Maintenance/expansion of the Thailand site)
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Regarding countries already entered or plan to expand into (check all that apply), the predominant
response was “Indonesia” (51%), followed by “Myanmar” (43%), “Vietnam” (39%), and

“Cambodia” (27%).

(Table12-3)

(Note) Response only by companies that selected “Expanded already” or “Planning” in Question 12-1.

(Table12-3) Countries already entered or plan to expand into (Check all that apply)

Unit: No. of firms and (%)

Manufacturing Non-manufacturing
2 é — =)
s | §|5 . g |3 2 £
g £ |5 c = s |9 =S 2
g | g8 |2 £ 2 |5o|28 g -
2 | & E S22 2 S |gE|E8¢ 2 =
2 g8 | &2 |z |BE2lgg| |8 |2 |2 |8 |28|gz2| . |BE | &
= © =] E|F3E g |E5|2% i} 2-| 35 ‘T S 2|2 ¢ & L= c
5 3 | 2 |8c| & |88|s8| 5 |8E| = 3 | £ |62|85| & |SE [
14 L [ O |hE|] O |[WE|FE|] O |282] F 4 L |Os|FO| O [z2¢8 (O]
1 [Indonesia 0 (0)f 0(0)] 4 @[ 2 aof 1 G3| 3 GO[13 6] 3 43|26 GH[ 10 G6| 2 6D 2 @) 4 G 4 63| 8 6030 ¢sf 56 (51)
2 |Myanmar 160l 0) 2@ 160 163 0(0)] 20 3 6|10 @) 7 69 2 60 5 @[ 10 63| 9 75| 4 (0] 37 60)| 47 (43)
3 |Vietnam 160l 00) 4@ 160 0O 1 ) 5 ) 3 u15 611 6D 2 60 4 G| 2 40| 6 G| 3 G028 45 43 (39)
4 [Cambodia 160 16 1 an| 0 )] 2 60 0©) 1@®) 2 9 8 an 2 ap| 2 61| 3 43| 6 Go| 8 67| 1 qof22 B3| 30 (27)
5 [India 0(0)] 1 63 2 @) 200 26D 1 ) 6 65 3 @17 G5 4 @] 0(0) 2 @] 0(0)] 2 an| 1 aof 9 5| 26 (24)
6 [China 0] 0] 4 @yl 1 6Gof 0() 1 cof 6 63 1 ap13 @ 5 @ 1 6| 3 @3] 0 (0)] 4 63| 0 (0)] 13 @vf 26 (24)
7 [Malaysia 0] 0()] 4 @] 1 60 0 ) 1 | 3 a9 1 anf10 evf 2 av| 2 61| 2 @) 3 @)| 2 an| 4 @of15 eof 25 (23)
8 [Laos 160 16 1apf 0 ) 1 6 2 @) 2 a2 1 @ 9 a9 1 6) 1 63 3 @) 3 @) 4 63| 1 113 @1 22 (20)
9 |Singapore 0 (0)] 0(0)] 2 e)| 160l 0)f 0()] 20| 1 as 6 a3 2 anf 0(0)] 4 60| 2 an| 4 63 1 qo| 13 eof 19 (17)
10{Philippines 00| 0(0) 1 apl 160 0] 0] 0] 1 anf 3®) 3 anf 0 ) 3 @ 0(0) 3 e 1 aof10 aef 13 (12)
—|Others 0] 0] 0@ 0] 0] 00[ 1®6)] 0] 1 @[ 0@ 0] 0] 00| 0] 10 1@ 2 (@
—[Undecided 0(0) 0(0) 0] 0@ 0] 0| 0] 0| 0@ 1®| 0O 00 0O 1®] 1a0f 3G 3 3
Total 4 3 25 10 7 9 41 19 118 48 12 31 30 47 26 197 315
No. of firms 2 3 9 2 3 5 17 7 48 18 3 7 12 12 10 62 110 (100)
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(4) Reason to expand to the neighboring countries

Regarding reason at Thai side to expand to the neighboring countries, the predominant response
was “Increase in labor cost” (22%), followed by “Diversification of risk (Political situation)”

(20%) and “Diversification of risk (Flood)” (11%). (Table 12-4)

Regarding reason at the neighboring countries side to expand to the neighboring countries, the
predominant response was “Attractive domestic market” (31%), followed by “Existence of

customers/suppliers” (18%) and “Inexpensive labor cost” (16%). (Table 12-5)

(Note) Response only by companies that selected “Expanded already” or “Planning” in Question 12-1.

(Table12-4) Reason to expand into neighboring countries (Thailand' side) (Check all that apply)
Unit: No. of firms and (%)

Manufacturing Non-manufacturing
2 s _ >
2 g |5 8 8 |3 2 £
<] £ 8 = > & o = S 2
5] S o S £ 5 = S B ]
2 |Z E €28 > E £ (g 2|82 El =
= = o =
g g | 212 |5 |82|8E8| ¢ | | 2| & |2 |58 ¢ |8 | 2
5 B | 5|2 |28| 5 |Eglse| 2 |8s| 8| B |2 |25|5E| 2 |s58| E
o4 iy [ [S) n E O] e |- E o =8 = o [ O&|[FO o zZ e [O)
1 [increase in tabor cost 16 160 0O 1 @[ 160 2e)] 76 2 )15 @ 5 e 2 @) 1 ol 1 (@) 1 ap| 1 a3|11 a9l 26 (22)
2 |oeapem ef ek poltiat 16 0| 360 169 0@ 2 e 3an 1 a0l11 a9l 4 e| 1 €| 1 | 3 @l 1 an| 2 esf12 0| 23 20)
3 [oiversification of risk (flood ) 0| 0| 1 an[ 1 @ 0 )| 2 e 00| 2 ol 6 an] 3 [ 0 ()] 0 )] 1 ()] 1 an| 2 @) 7 a2 13 (11)
4 [Labor shortage 0] 0| 0[] 0] 0| 0@ 200 2col 4@ 2 a)f 1 cof 1 eyl 0@ 0@©| 0O 4@ 8 (O

strengthening of

5 geygsl:ﬂonslchangeofinveslmem 0 )] 0| 0| 0| 0| 1 an] 0| 0] 1) 0| 0| 0| 0| 2| 0] 2G| 3 @)
6 | et oy 0O 0@ 0@ 0@ 0 0O 1G] 16| 2@ 1G] 00 0@ 0@ 0O 0O 1@ 3 @
7 [increase in energy cost 0 (] 0] 0] 0] 0O 0@ 0@ 1 af 1| 0] 00| 0 0@ 0| 0MOf oW 1 1)
8 |increase in labor disputes 0@ 0| 0| 0| 0| 0| 0| 0W| 0| 00| 0| 0| 0| 0| ol owf o (©
— |others 1@y 1 6ol 26 1 @) 1 60 2 e 8 o) 1 a4 17 6ol 5 @ 1 @0 2 to| 7 68| 4 @] 3 6822 67| 39 (34)
Total 3 2 6 4 2 9 21 10 57 20 5 5 12 9 8 59 116
No. of firms 3 2 6 4 2 9 21 10 57 20 5 5 12 9 8 59 116 (100)

(Table12-5) Reason to expand to neighboring countries (neighboring countries' side) (Check all that apply).
Unit: No. of firms and (%)

Manufacturing Non-manufacturing
2 s _ >
] g |5 g g |3 2 £
<] = =1 = = 8 &) =0 2
5 g & S £ 2 |S |28 8
£ w = 5 2 | 53 5 =
z ¢ | 2158 | < |5EE|EE E || 2|5 |58|8¢% g g
£ 3 L |2 s |2<c|3c< o | g £ =828 » £ e
= = = £ = b} Ec| 2= bf 2 - = = S B c |2 T T 2
s 3 5| 2 88| 5 |88|s8| & |E=| B g S [E5|8E| & |5= g
o i [ O |be| © |[WweE|FE| O |=22]| @ L [O§|FO| O [=z2 o
1 | Attractive domestic market 1 @) 1 e 66| 1 o 2 tol 3 e[ 9 68 2 an]25 GD[12 68| 2 63| 2 @2 4 @] 4 @] 5 6329 61| 54 (31)
Existence of . . : : . . . . . . o
2 customers/suppliers 1 @) 1 e 2an 1 ol 1 ol 2 a8 4 an| 4 e 16 ol 4 a3| 0 (0)] 2 @ 4 e 2 a2 3 3] 15 ae)| 31 (18)
3 [Inexpensive labor cost 1 @) 1 e 00| 2a)] 1 el 2 asf 6 @ 2 ad] 15 a9 6 9] 2 @3 1 an| 1 )| 3 as| 0 (0)] 13 as| 28 (16)
4 |Accessibility from Thailand [ 1 @3 1 @5 0 (0)] 0 (0)] 0 (0)] 1 (9| 0 (0) 3 @) 6 (7] 4 avf 2 6 0 ()] 1 6) 3 a®)| 2 a5 12 a3| 18 (10)
5 | Abundant labor 0] 0@ 1M 1 e 0@ 0@ 3a 0| 5®)] 5 aef 0| 1 an| 0O 0(©)}f 2 asf 8 (9] 13 (7)
6 |Efficiency on transportation| 0 (0)| 0 (0)] 3 @] 0 (O 1 eof 1 (D] 1 W] 0 @] 6 (D] 1 B)| 0] 0 @[ 0| 4 en 00| 56| 11 (&)
7 |Can use Thai language 0] 0@ 0@| 0@ oM@ 1O o] 1@ 2@| 0| 0] 1 ap| 2 azl 0 ) 0 O] 3 (3) 5 (3)
Satisfactory preferential
8 | reatment for investment 0@ 0] 1(M] 0] 0 1O 0@ 1@f 3@W[ 0] 00| 0| 0@ 0M@|O0M@f o[ 3 (@
Satisfying infrastructure -
9 (electricity etc.) 0] 0] 0] 0] 0@ 0| 0MO| 1@ 1M 0] 0W 0O 1® 0M[O0MOf 1M 2 M
— |Others 0@ 0| 1(M[ o@[ 0@ 0| 1M@| 0] 2@] 0| 0| 2 e 4e 16| 16 8O 10 (6
Total 4 4 14 5 5 11 24 14 81 32 6 9 17 17 13 94 175
No. of firms 4 4 14 5 5 11 24 14 81 32 6 9 17 17 13 94 175 (100)
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13. REGIONAL OPERATING HEADQUARTERS

(1) Situation of regional operational functions

Regarding the situation of regional operational functions that a firm in Thailand handles for their
group companies for a specific area in the Asia-Pacific region etc., the percentage of the firms
which reported “Has already” and “Under consideration” was both 13% and 74% of firms
responded “No plan”. (Table 13-1)

(Table13-1) Situation of regional operational functions
Unit: No. of firms and (%)

Under No. of

Industry Has already consideration No plan firms

Food 1 (20) 0 (0) 4 (80) 5

o, | Textiles 3 (21 1 (7) 10 (71) 14
£ [Chemicals 6 (18) 6 (18) 22 (65) 34
2 |Steel/Non-ferrous metal 2 @) 1 (3) 26 (90) 29
.f_; General machinery 0 (0) 1 (8) 12 (92) 13
< |Electrical/Electronic machinery 7 (16) 2 (5) 34 (79) 43
= |Transportation machinery 9 (17 6 (11) 38  (72) 53
Others 2 (6) 4 (13) 26 (81) 32
Manufacturing sector total 30 (13) 21 Q] 172 (77) 223

o |Trading 6 (11) 14 (26) 33 (62) 53
S [Retailing 0 (0 2 (anp 10 (83 12
S |Finance/Insurance/Securities 2 (11) 0 (0) 16 (89) 18
“é Construction/Civil engineering 2 (9) 5  (23) 15  (68) 22
E Transportation/Communications 3 (12) 5 (20) 17 (68) 25
< |Others 6 (22) 2 @ 19 (70 27
Z | Non-manufacturing sector total 19 (12) 28 (18) 110 (70) 157
Total 49 (13) 49  (13)] 282 (74) 380
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(2) Content of the regional operational function

Regarding the content of regional operational function that a firm in Thailand handles (check all

that apply), the predominant response was “Sales/Marketing” (56%), followed by “Engineering

support” (38%), “Finance/Accounting/Currency” (29%), and “Personnel/Labor management,

Human resource development” (29%). By industry, other major responses by the manufacturing

sector were “R&D” (35%), and “Planning of new business, reorganization and investment

(Establishment of new sales office/production site)” (27%), and in the non-manufacturing sector
(Table13-2)

“Information systems”.

(Note) Response only by companies that selected “Has already ” in Question 13-1.

(Table13-2) Content of the regional operational function (Check all that apply)

Unit: No. of firms and (%)
Manufacturing Non-manufacturing
o ] _ =
g | |5 g 8 |3 o £
3 2 |8 c - 5
e = ki c o s o c o g
k] € |2 S £ 2 |So|SH5 8
L = = = 8 -
i 2 |2 | E|E2|Ep g o | = |8§|E¢ g g
£ g | ¢ |2 s |SE|8E| o [€ 2| £ 8 |28|8E| - |E =
=] = =3 5} s8E|2%¢ o} — 5 = S 2|2 e @ &= c
= 153 % o 3 3 S 88|38 & 8§ S 5] = S 2|8 s =t <t
& £ = S 58| 8 |[WeE|lfEE| B [Se| E & £ |835|E3| 8 [2¢ 5]
1 |Sales/Marketing 1 aoof 3 wo| 2 @) 1 6Go| 0 (0) 5unf 5 Ge)| 1 Gl 18 69 5 G6) 0 (0)| 2 wo| 0 (0) 1 63 1 an| 9 @ 27 (56)
2 |Engineering support 1 a0 (0)] 3 Go| 0 (0)f 0 ()| 4| 4 @] 0 (0)f12 we| 1 an| 0 (0)| 1 G| 2 wol 0 ()| 2 63| 6 e 18 (38)
3 [Finance/Accounting/Currency 0@ 163y 1 a9 1600 0(0)] 26D 2 e 00©)] 7 e 2| 0O 160 00O 16 360 76 14 (29)
3 |PersomelLabor management, Human) )| 1 gl o (0)| 0 (@) 0 @] 2 67 2 @2 0 ] 5 a9 3 G| 0 @] 20| 1 60| 16| 2 63| 9 an| 14 29)
resource development ! - b “ . N
5 [Information system 0] 0| 0] 160 0| 260 36 00 6ef 1 ap] 0 ©)] 20| 1 6ol 0(©)] 2 63| 6 @) 12 (25)
Planning of new business,
reorganization and investment . - N - . - o o
6 (Establishment of new saes Tam[ 163 0] 00| 0| 26D 36 0O 7| 0] 0] 1 60 00| 1 6 26 4a) 11 (23)
i ion site)
7 |R&D 100 1 63 2 63 0 ) 0] 1 63 4 @l 0@©)f 96 00O 0] 00| 0] 0| 1an 1B 10 (@21)
8 |Production control 0@ 16 1an 0| 0| 2@ 1 av| 1 60l 6 e 1 an| 0 @] 0 0] 1 6o 0 )] 0 ©)| 2 O 8 a7
8 |Procurement 0| 163 00| 0] 00| 16 568 0] 7e| 1av] 0 @[ 00| 0| 0©| 0] 1G] 817
10|Legal/Intellectual property rights Tamf 163 0] 0] 0@ 16 1 ap| 0@©)f 4 as 0 ()] 0 )] 1 Gof 00| 0O 2 6 3w 7 (15)
11Logistics 0] 0] 0] 160f 0)] 26 1an| 0 @] 4 aaf 0@ 0] 0] 0@| 16 1 an 2 O] 6 13)
12|Public relations 0 ()] 0] 0] 0@ 0] 16 0@ 0Of 1@ 0] 0| 0] 0] 0| 1Lanf 1) 2 @
Others 0 () 0 0] 0@ 0] 0 0@ 0[O0 0] 0| 0@ 0] 0@ 1af 1) 1 (2
Total 5 10 9 4 0 25 31 2 86 14 0 10 5 5 18 52 138
No. of firms 1 3 6 2 0 3 9 2 26 9 0 2 2 3 6 22 48 (100)
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(3) Reason to locate the regional operational function

Regarding the reason to locate the regional operational function in Thailand (check all that

apply), the predominant response was “Accessibility to the neighboring countries” (85%),

followed by “Satisfactory logistics/communication infrastructure” (48%), “Satisfactory living

environment for foreigners” (38%), and “Preferential taxation system for the regional operation
headquarters” (17%).

(Table 13-3)

(Note) Response only by companies that selected “Under consideration” in Question 13-1.

(Table13-3) Reason to locate the regional operational function (Check all that apply)

Unit: No. of firms and (%)

Manufacturing Non-manufacturing
L .§ - o
g £ 15 8 8 |3 @ £
< £ |5 c = & |0 ==} 2
] s |2 |8 £ 2 S wlSh &8
8 o ] = = 8 -
2 | < E [S2|€2 2 S |gE|€¢c 2 [
g 8 g 2 s [82|128| o é e | £ 8 E §18E| » |B =
° = =% 5} s8<£|2<5 o1 — 5 = S 222 ¢ o} &=
= 1] 3 < 3 e S 88|8¢8| 8§ S IS B So|8 £ S g
& g | e |65 |58l &8 wE|fFE| S |se| £ | & | & |85|E8| 8 28] &
1 [Accessibility to the neighboring countries | 0 (0)| 0 (0)] 5 aoo| 1 oo 1 aow| 2 aw| 5 @n| 5 aow| 19 @6 14 0| 2 aww| 0 (0)] 4 60| 3 6| 2 6125 63| 44 (85)
2 [atsfactory bgstesicommniaton | g) 0 (0)] 5 0| 10| 0 (0)] 2 00| 3 | 2 |13 G| 8 6n| 0 (] 190 0 O] 2 @] 16|12 Ww| 25 48)
ey g nronment fo 00 00| 46| 0@ 0 0@ 2| 1e)| 7| 760 0@ 00 2a)| 2| 26013 6| 20 (38)
Preferential taxation system for the regional ’ ’ E Q (o 5 . -
operation headuarters 0 (] 0 1 eof 00)f 0@ 0@ 1 a9 1 eof 3anf 3 e 0(0)f 00 0 2w 163 6cof 907
| Abundant good human resources necessary| . 5 (o . - P . -
5 |for regiona opertion headouarters 0 0@ 1e)| 0@ 0O 0O 2e 1 e 4a) 00 0O 0O 2a)| 26| 0O 4a) 815
Flexible financial regulations, Superior capital _ -
orocurement market 0 (] 0 1 ef 00| 0@ 160 1a 0@ 3anf 1] 0] 0@ 0| 1o 16 30| 6(12)
Accumulation of specialized service
6 [companies (legal, accounting and consutting | 0 (0)] 0 (0)| 2 (| 0 (0)] 0 (0)] 0 (0)f 0 (O)f 0 (0)] 2 (9] 2 an| 0 (O] 0 (0)] 0(0)] 1 Cof 1 @3 4 13| 6 (12)
etc.)
8 |Low corporation tax rate 0| 0 L ef 0()] 0] 16 0] 0@ 2O 1M 0O 0] 0] 0] 163 2@ 4 (8)
8 |stabilty of the politcal situation 00 0O 0@ 0@ 0W] 00| 0@ oW 0| 2an 00| 0| 0©] 1 el 163 40 4 @®)
10 fsoirrr;?;grsocenurefanISAand WP for 0] 0| 0[] 0o@[ 0@[ o0@[ 0| 0] 0] 2an 0) 0)] 0] 1col 0@| 3af 3 (6
Provision of legal system,
10| Transparency/efficiency of administrative 00| 0 0] 0| 00 0@ 0@ 00| 0@ 1 0] 0| 0() 1ol 16y 3a) 3 (6)
procedures
- |Others 0 ()] 10 0 ()] 0] 0O 0] 0] 1 )| 2@ 0] 160 0| 1 ol 2wui 0(@©)] 4 a3 6 (12)
Total 0 1 20 2 1 6 14 11 55 41 3 1 9 18 11 83 138
No. of firms 0 1 5 1 1 2 7 5 22 14 2 1 5 5 3 30 52 (100)
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(4) Obstacles for Regional Operating Headquarters (ROH) system

Regarding obstacles for ROH that would allow you to establish the ROH if removed (check all that

apply), the predominant response was “The ROH system is difficult to understand.” (53%),

followed by “It is difficult to meet the standard of the 50% rule for the ROH (Eligible income from

overseas shall be 50% or more of the total income).” (29%) and “The main business of an ROH is

support and an ROH cannot sell directly.” (27%).

(Table 13-4)

(Note) Response only by companies that selected “Under consideration” in Question 13-1.

(Table13-4) Obstacles for the Regional Operation Headquarters (ROH) system in Thailand (Check all that apply)

Unit: No. of firms and (%)
Manufacturing Non-manufacturing
2 s _ .
2 | |5 g g |3 2 £
<] £ |5 < = s |C =5 2
5 S 8 S c 5 = o = 5
& 2] i é = 3 S o § S g =
2 < 15 = Pl 2 = 5 £ = =
= Sz @ = kg = = b T
5 S| 5| 2|88 |5 (88|c8| £ |5| B |5 |2 |52|EE5| 2 |58 E
o L [ O |[pE| O |[WE|FE| O |22 F o L |[O8|FO| O [Zz¢8 o
1 [The ROH system is difficult to understand. 0 (0] 0] 46D 0] 0| 20 2@l 3 @1l wef 7 G 2 6D 0 (0)] 3 75| 3 6O 1 Gof16 69 27 (53)
Itis dificult to meet the standard of the 50% rule
2 |for the ROH (Eligible income from overseas 0 ()] 1ao| 1 an| 0 ()] 0 (0] 0 ©)] 3 60 2 ) 7 )| 2 a9 1 63| 0 (©)] 0 ©)] 4 60| 1 G| 8 G| 15 (29)
shall be 50% or more of the total income).
| The main business of an ROH is support and an N ., . e ., _ = o
ROH camot selldirectly. 0 (0) 1 amw| 3 G0l 0(0)f 0] 0] 360 2 96 3e 00 00 0| 1col 160 5af 14 (27)
4 [The scope of benefits on tax is not attractive. 0 (0)| 1 am| 2 @3] 0(0)] 1ao| 0(0)] 1 e 00| 5| 3 )| 163 00| 00)] 2 )| 00| 6 | 11 (22)
5 |VisA WP do potbecoms wled 2enit | o ) 0 @[ 0 | 1 60| 1aw| 0@ 0 @ 33| 5 e 25| 0@ 0@ 0O 2w 0O 15 9a8
Severe definition condition for related
6 |companies (should hold 25% or more of the 0 () 0| 3 6of 0] 0] 160 0() 1 an 5 e 0©) 00)f 0] 0] 2w 1 6o 3 an 8 (16)
stock etc.).
| There are multiple supervisory authorities
7| (ROH, IPC, TC) and the window is not 0 (0] Lo 1 anl 0 ()] 0] 0 (@] 0©)f 2 e 4anf 1®)] 0] 0] 0@| 0O 0©| 1 @[ 510
integrated
Capital and liabilities ratio is limited to1:7 to get | y _ E
a foreign business permit without BO. 0 (O] 1aw| 0 @] 0@ 0@ 0@ 0O 0@ 1@ 1® 0@ 0O 0| 1eo 160 3an 4 ®
Severe actual demand rule of the foreign y - p P N
exchange control law. 0] 00| 0@ 0@ 0@ 0O 0O 0@ 0@ 1® 0W 0O 0O 1eo 160 3an 3 (6
10| Treatment of non-resident deposits is indefinite. [ 0 (0)| 0 (0)| 0 (0)| 0 (0)] 0 (0)] 0 (0)f 0 (0)f 0 (O 0 (@] 0| 0] 0(@| 0O 1eof 0@ 1 @D 1 @
— |others 0] Lao 263 1 60l 0©0)] 1 6o 1 ey 1 af 7 e 2 a9 1 63 0©0)] 2 6o 0©0)] 0©] 5 a9 12 (24)
Total 0 6 16 2 2 4 10 14 54 22 5 0 5 17 6 55 109
No. of firms 0 1 6 2 1 2 5 7 24 13 3 0 4 5 2 27 51 (100)
* (Note);

ROH stands for Regional Operating Headquarters

IPC stands for International Procurement Center

TC stands for Treasury Center
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14, EXPECTATIONS FOR THE ASEAN ECONOMIC COMMUNITY (AEC)

Regarding the expectation for implementation of the AEC items, the predominant response was
“Simplified customs clearance (Unified customs declaration form and introduction of a single
window system for import and export)” (59%), followed by “Elimination of import tariffs in
CLMV” (51 %), “Uniformity of interpretation and management concerning the rules of origin”

(33%) and “Free movement of skilled labor” (30%).  (Tablel14)

(Table14) Expectations for the Asean Economic Community (AEC) (Check all that apply)
Unit: No. of firms and (%)

Manufacturing Non-manufacturing
L :O: _ o
2 | & |5 8 g |3 2 £
] £ |5 s |0 |zs E
5 £ 18 |8 g S s |82 5
. m = = @« = = -
. 2|t | E Y282 = - | £ |8E|EE E 5
£ 2|2 |2 T |SE(85| » |£ 2| £ | B |28|82| » |B 2
= =5 = > = = D S T
5 3| 5| 5|88 2 |8¢|58| £ |8=| B |5 |2 |E5|cE| & |5=| E
o L | F | O |opE| 0O |WE|FE| O |28 F | & | |OG|FO| O |Zz8] O
Simplified customs clearance (Unified customs
1 |declaration formand introduction of a single 3 60| 9 6422 D[ 17 GI[ 10 D] 27 63)| 39 79| 16 G143 65)] 35 69 5 @5 2 (3] 7 G215 60| 11 @275 60218 (59)
window system for import and export)
2 |Elimination of import tariffs in CLMV/ 2 (0)| 12 66 16 G| 9 G| 8 62|26 60|21 @0)| 16 G0|110 G0)| 33 ©5)] 7 65 5 G 9 @[ 13 2|13 60| 80 63)| 190 (51):
3 [ roam. S| 3 0| 8 6n{12 69| 8 esf 4 60|19 (o 18 60| 6 9[ 78 @923 us| 3 el 0 (O 3 an| 9 @o| 7 erf45 w0l 123 (33)
4 |Free movement of skilled labor 4 80| 6 @) 5 6] 6 @D 1 (8)21 to[21 @o| 7 @71 G2 7 4] 3 @) 4 D10 4s| 9 @6 7 @D 40 @0 111 (30)
5 |Avoidance of double taxation 1Teol 1(7] 9 @ 7 eof 3 @)17 tol16 G| 7 @61 @) 17 63 3 @) 2 a3 6 @D 9 66)] 12 @649 G3)[ 110 (30)
6 [riomense o ooy sty | 10| 1 (0| 2 ©)] 10 Gof 2 0] 12 9] 16 Go| 8 3[52 @17 63| 1 @) 1 (D] 5 | 6 @i 5 asf35 @3 87 (24)
7 [infrastructure development in the CLMV 1 el 4 ) 7@l 2] 2a) 9 e 8as| 6 0939 1815 o] 3 @) 6 @0 2 (9)| 14 66)| 7 @047 G| 86 (23)
B[S conr e momaront ety | 120 0 @ 0@ 0 ] 2 09) 23| 1@ 2©f 8 @15 9| 76 9 @)| 6 |17 @14 Gof68 15| 76 (21)
9 |Further deregulation of capital transfers 0@ 4| 40 1@)| 16 3 70 2®)22 00 700 466 960 2 9)| 6 e 9 63|37 5] 59 (16)
10 i srtom st vt A matons | 0 )| 2 09| 5 ae| 3 00| 2 05| 8 19| 8 15| 5 8|33 15| 8 as| 1@ 0O 2| 5 | 3219 13| 52 (14)
Deregulation of investment by ASEAN
11]corporations in manufacturing, mining, agricutture [ 1 (20)) 2 (14 8 ©6)] 3 (0| 4 G| 8 9| 7 | 4 1337 aD| 1 (2)| 0 (0) 0 (0)] 3 an| 2 (8) 3 1| 9 (6)| 46 (12)
and foresty industries
Lafyriomemntorieleatalprpety s eRied |y ool 1)l 1 @) 2| 1@ 3 M| 4@ 3@ 16 D] 36| 0@ 0@ 0©® 1@ 5u9 9@®)| 25 @
13 eyt S 0@ T 0@ 0@ 0@ 0@ 4@ 2®)| 7G| 2@ 3e| 0 16G)| 36 1@ 17 6
— [others 0] 0] 1B 0@ 0@ 0@ 0O 0O 1O 1@ 0O 1@ 2©] 0(@)]o0@)] 4@ 5 1)
Total 18 51 92 68 40 155 170 84 678 184 40 39 58 109 97 527 1,205
No. of firms 5 14 31 29 13 43 53 32 220 51 11 15 22 25 26 150 370 (100)]
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