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Survey of Business Sentiment on Japanese Corporations in Thailand

for autumn of 2009
JCC Economic Survey Team
Survey Period
Questionnaire requesting date November 3, 2009
Questionnaire response deadline December 4, 2009
Questionnaires response No. of firms
This questionnaire was handed out to Industry No.
1,296 JCC member corporations. Food 13
Textile 16
(Thirteen governmental crganizations are excluded.) @ Chemical 28
£ Steel/ non-ferrous metal 34
. . . . & |General machinery 14
No. of firms responding this questionnaire & [Electric/ electronics machinery 50
395 corporations = Transportation machinery 52
Others 43
Manufacturing sector total 252
The percentage of response j Trading 41
30.5 percent E Retai]er 13
& |Finance/ insurance/ securities 15
E |Construction/ civil engineering 24
g |Transportation/ communication 21
5 |Others 29
Non- manufacturing sector total 143
Total 395

Note
Since the number of corporations responding this questionnaire
is not sufficient, it may not be advisable to judge the situation

only by seeing the percentage.

Report of response to this questionnaire

Please refer to the following pages.
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1. BUSINESS SENTIMENT

(1) Summary
From the first half of 2009 to the first half of 2010, the target period of this survey, business sentiment is anticipated to be

continuingly “deteriorating” until the first half of 2009. However, it turned to be “improving” in the second half of 2009,
and continuously “improving” in the first half of 2010. {Tabie I-1)

{Table 1-1) Business Sentiment Unit: percent
Past Surveys Survey this time
Result Forecast Result Forecast
05H1 |05H2 | 06H1 | 06H2 | 07H1 | 07H2 | 08H1 | 08H2 | 09H1 | 09H2 | 09H1 | 09H2 | 10HI1
Improving 56 58 49 37 39 49 57 21 15 50 15 64 52
No change 20 18 27 25 30 27 23 15 17 23 17 18 36
Deteriorating 24 24 24 38 31 24 20 65 68 26 63 19 12
(Ref) DI 32 34 25 -1 8 25 37 -44 -53 24 -53 45 40

(Note) 1. DI = “improving"— “deteriorating"”

2. Since the fraction of percentage is rounded off, the totaling may not be equal to 100 percent. This also applies to the tables below.
(Note} To determine whether business performance are “improving™ or “deteriorating”, business performance is to be compared
between in this term and in the previous term, If DI, which is the balance between those two figures, is above the neutral level, it

signifies that business performance is improving even though the indicator declined from the previous term.

(2) The first half of 2009 (January — June)

The percentage of the firms reporting that business sentiment was “improving” decreased to 15 percent from the previous
term (21 percent), whereas that reporting “deteriorating” was increasing to 68 percent from the previous term (65 percent).
As a result, diffusion Index (DI), which is the balance between “improving” and “deteriorating”, was calculated at -53
percent, minus 9 points from the previous term (-44 percent). The overall DI has shown a negative figure since the second
last survey. (Table 1-1)

In the manufacturing sector, DIs were continuingly decreasing in all industries except the food industry where the
improvement seed increased. As a result, DIs in the manufacturing sector were decreasing to -57 from the previous term
(-46). For the non-manufacturing sector, DIs were continuingly deceasing in all industries except for the retailer industry
which of DI turned to be “improving,” and then the overall DI was decreasing to -47 from the previous term (-39).
(Table 1-2)

(3) The second half of 2009 (June — December)

The percentage of the firms reporting that business performance are “improving” increased to 64 percent from the
previous term (15 percent), whereas the percentage of the firms reporting “deteriorating” decreased to 19 percent from the
previous term {68 percent). As a result, DI of —45 rose by 98 points from the previous term (-53) for the first time in the
last third survey. (Table I-1)

In the manufacturing sector, the DIs turmed to be “improving” in all industries, among which significantly increased
improvement is anticipated in steel/ non-ferrous metal and transportation machinery. As a result, the overall DI of +58
was higher than the previous period (-57). In the non-manufacturing sector, increased deterioration in construction/ civil
engineering as well as no improvement in finance/ insurance/ securities was offset by increased improvement in frading

and retailer, As a result, the overall DI of +21 was also higher than the previous period (-47). (Table 1-2)
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(4) The first half of 2010 (January — June)

The percentage of the firms reporting that business performance was “improving” was decreasing by 12 points to 52
percent from the previous term (64 percent), whereas the percentage of the firms reporting “deteriorating” fell by 7 points
to 12 percent from the previous term (19 percent). As a result, the overall DI was still a positive figure (+40), though it was

lower than the previous period (+45). (Table 1-1)

In the manufacturing sector, DIs were continuingly to be increasing in all industries, whereas the improvement seed
decreased in any other industries than food and general machinery. As a result, DI in the manufacturing sector decreased
to +40 from the previous peried (+58). In the non-manufacturing sector, DIs turned to be “improving” in construction/
civil engineering and the improvement seed increased in almost all industries. As a result, DI in the non-manufacturing

sector rose to +40 from the previous period (+21). (Table I-2)

(Table 1-2) DI by the industry (“improving” — “deteriorating”)

Past Surveys Survey this time
Result Forecast Result Forecast
Industry O06H! | 06HZ | O7HI | 07H2 | OBHI | 08H2 | 09H1 | 09H2 | 09HI1 | 09H2 | LOHI

Food Q -20 -37 -15 13 27 0 48 33 17 42
Textile 0 -8 25 15 33 -28 -50 30 40 56 19

» | Chemical 18 16 [1 48 44 62 -32 41 -32 72 50
% Steel/ non-ferrous metal 23 19 13 21 58 -70 -79 48 -88 79 55
£ | General machinery 13| 20 o -1s] 25| so] <3 ol 37 28] 28
5 | Bleatrics electronics machinery 3| 24 3] u| | s s g 35 48] 2
Transportation machinery 23 6 24 53 55 46 -85 36 -88 79 63
Others 40 16 15 41 39 45 -53 47 -68 42 29
Manufacturing sector total 19 2 6 28 38 -46 -54 31 -57 58 40
Trading 60 =22 5 28 68 -57 -31 22 43 61 49

& | Retailer 38 30 70 60| 7s] 16|  -15] 47 9 4 54
£ | Finance/ insurance/ securities 50 25 33 0 10 33 42 ] 47 0 46
% Construction/ civil engineering 48 ] -5 11 4 25 04 43 -67 45 17
& | Transportation/ communication of -6 5| o] 3 7] 7] 5| -s3[  38] 47
2 | Others 24 18 25 18 16 20 -56 34 -56 10 5
Non-manufacturing sector total 35 -5 9 19 35 -39 -50 12 47 21 40
Total 25 13 1| as] 37| 44| s3] 24| s3] 4s| a0
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(Figure 1) Trend survey of diffusion index (DI) in the Japanese corporations.
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(Note)
1. Diffusion Index (Df) = improving - deteriorating
2, No survey was performed in the second half of 1991,
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2. SALES

The percentage of the firms reporting an “increase” in their total sales in 2009 fell by 34 points to 22 percent from the
previous year (56 percent). (At the time of the previous survey, the forecast for 2009 had been 19 percent.) The percentage
of the firms reporting a “more than 20% increase” in their total sales fell by 10 points to 4 percent (14 percent). (Table 2-1
and Table 2-2)

Regarding sales forecast for 2010, the firms anticipating an “increase” in their total sales rose by 51 points to 73 percent
from the previous period, and the percentage of the firms anticipating a “more than 20% increase” in their total sales rose

by 7 points, from 4 percent in the previous period to 11 percent. (Table 2-1 and Table 2-3).

(Table 2-1) Change in total sales

Unit: percent

Past Surveys Survey this time
Result Forecast Forecast
Year 01 02 03 04 05 06 07 08 09 09 10
Sales Increase 64 74 80 82 73 65 61 56 19 22 73
Sales increase more than 20% 20 32 31 44 27 17 14 14 3 4 11

(Note) Years are based on the financial year of each corporation.

(Table 2-2) Sales in 2009 (from the previous year)

Unit: No. of firms and (%)

Increase No Change Decrease

Industry Mozrg c;ilan 1020% Leﬁ) :}:an Le??) .;Eﬂn 10-20% Mc;'g ;an

f-o0d 5 (38) 1 @ (8 3 (23) 5 (38) 3 (23] 3 (23] 0 (© 0 (0)
Textile 4 @l o © 0 @© 4 en 0 @ U @) 4 @ 4 @1 3 20

B Chemical 7 05 0 O 2 (7 5 (18) 0 0y 21 (5 3 (11 5 (18) 13 (46)
£ [teel/non-ferrous metal 4 x| o o 1 (3 3 (10) 0 (0 26 (87 © () 8 (27 18 (60)
‘E General machinery 1 @) o o 1 (8 0 (0) 1 8y 11 8% 2 (15 2 (15 7 (54)
‘;“ Electric/electronics machinery 4 @7 3 () 4 (8) 7 (14) 3 () 34 (7 5 (105 16 (3ly 13 (25)
Transportation machinery 4 (g 1 ) 0 (0) 3 () 2 (4] 46 (88) 4 (8) 12 (23} 30 (58)
Others g (20 1 2] 2 (5 5 (12 I M 30 @y 7T oan 5 oazy 18 (44
PpManufacturing sector total 47 (9 6 () 11 (5 30 (1) 14 (6) 182 (75 28 (12) 52 (21) 102 (42)
Trading 13 (32) 6 (15 3 (7) 4 (10) 2 {5 26 (63) 4 (10) 12 (29) 10 (24)

E Retailer 7 (38 0 (0 3 (25) 4 (33) 2 a7 3 25 1 & 1 (8 1 (8)
.E Finance/insurance/securities 3 @21y o 0y 2 (14) 1 (7) 4 @29 7 (50) 2 (14) 4 (29 i {7
% Construction/civil engineering 4 (7 2 (B 0 (0) 2 (8) 33y 17 @@y 1 @ 3 13y 13 (54
E [Transportation/communication 3 sy o M 3 (15 0 (0 2 1oy 15 (75 O 0y 6 (30) 9 (45)
2 Oihers 7 (25 1 4 4 (14 2 (N 7 (25) 14 (50) 2 (N 5 (18) 7 (25)
Non-manufacturing sector total 37 @27 9 Y 15 (1 13 (] 20 (14) 82 (59) 10 (7 31 (22) 41 (29)
Total 84 (22 15 4) 26 (M 43 (1 34 (9264 (69 38 (10) 83 (22) 143 (37)
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(Table 2-3) Sales forecast in 2010 (from the previous year)

Unit: No, of firms and (%)

Increase No change Decrease
Industry More than 10-20% Less than Less than 10-20% | More than
20% 10% 10% 20%

Food 10 (774 1 8 2 (15 7 (54) 3 (23 0 () o (0 0 oy 0 (0
Textile 10 67 3 o) 2 3 s @3 3 ol 2 a3 2 3 o © o (

» [Chemical 21 (75) 2 (7 10 (36) 9 (32) 6 (21) 1 4y 1 (4) 0 o o (0)
£ [tecl/non-ferrous metal 2 {0 G20 6 9 7 @y 5 el 3 a0l 1 @ 1 @) 1 @
£ General machinery 9 69 1 (7 4 @y 4 @ 2 a4 3 @y 2 wy o @ 1 @
g Electric/electronics machinery | 35 (70) 2 4 4 (28 19 (38) 8 (16) 7 (14 3 (6 1 ) 3 {6)
Transportation machinery 45 @7 8 (s) 20 @8 17 @3 4 @ 3 6 1 @ 2 @ ¢ (O
Others 31 (72) 2 (5) 18 42y 1 (26) 8 (19) 4 {9 0 (0 2 {5) 2 {5)
pManufacturing sector total 184 (754 29 (12 76 (31} 79 (32Y 39 (l6 23 (9) 10 (4 6 2) 7 (3)
Trading 28 (70 6 (15) 12 30y 10 (25 5 (13 7 (18) 5 (13 2 3) 0 (0)

E Retailer 1L (854 © {0 3 (23 8 {62) 1 (8) 1 (8) 1 (8 0 0y 0 (0)
& Finance/insurance/securities 10 (71 2 (14 2 (14 6 (43) 3 2n 1 (7)) 0 {0) 1 M 0 (®
£ Lonstruction/civil engineering [ 12 (50 3 (13 6 @5 3 a3 4 an| s @3y 3 a3 3 a3y 2 (8)
E Transportation/communication | 15 (75) 0 0 6 (30) 9 (45) 5 (25) 0 m o (0) 0 0y 0 (0)
S Prhers 19 o 3 gy 7 @6 9 @33 3 upnl s an 2 @ 2 @ 1 @)
Non-manufacturing sectortotal ] 95 (69 14 (10} 36 (26) 45 (33 21 (15| 22 (16) 11 {3) 8 6) 3 (2)
Total 279 (73) 43 (i1} 112 (29124 (32 60 (16| 45 (12) 21 (5) 14 4 10 {3)
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3. NET PROFIT/LOSS
The firms reporting the “profit” in their 2009 before tax profit/loss accounted for 73 percent. The firms reporting an

“increase” in their net profit {including the case that their loss will diminish or vanish) accounted for 23 percent, whereas

those reporting a “decrease” in their net profit accounted for 62 percent. (Table 3-1)

The percentage of the firms anticipating the “profit” in their 2010 before tax profit/loss accounted for 85 percent The
firms anticipating an “increase” in their net profit accounted for 53 percent, whereas those anticipating a “‘decrease” in

their net profit accounted for 19 percent. (Table 3-2)

(Table 3-1) Result of before Tax Profit/Loss in 2009 (from the previous year)

Unit: No. of firms and (%)

Industry Profit Balance Loss Total Profit increase No change Profit decrease

Food 11 (85) 0 (0 2 (15) 13 6 (46) 5 (38) 2 (15)
Textile o3 2 a3 2 (13) 15 6 (40) 3 @0 6 (40)
Chemical 23 @) 3 (1l 2 28 9 @32) 6 @n 13 @

§ Stecl/non-ferrous metal 16 (50 4 (13 12 (38} 32 1 (3) 1 3) 30 (94)
3 [oeneral machinery 6 (6] 4 1 3 (23 Bl 2 qs 215 9 (69)
S [Blectric/electronics machinery 41 (80) 2 @ 8 (le) 51 15 (29 10 (20 26 (51)
Transportation machinery 41 (79) 3 (6 & (13 52 2 4 2 4 48 (92)
Others 28 67 3 (71l (8) 2 14 @3 2 s 26 (e
Manu facturing sector total 177 (72) 21 (o) 48 (20) 246 55 @2 31 g3 160 (65)
Trading 28 (68) 5 (12 & 20 41 15 (37) 0 (0) 26 (63)

£ Retailer 9 750 1 @) 2 (7 12 4 @3 s @y 3 e
& [Financefinsurance/securities 14 (100 0 (o ¢ (0) 14 4 (29) 3 1) 7 (50)
g Construction/civil engineering 17 (71 2 (8 5021 24 5@ 3 21y 14 (58)
g I'ransportation/communication 12 (63 0 (0 7 (37 19 4 (21) 0 (0) 15 (79)
# Dihers 24 @6 1 @ 3 an R e
Non-manufacturing sectortotal | 104 (75] 9 (7 _25_(18) 138 35 @s) 24 a1 W (s7)
Total 281 (73 30 8 73 (19) 384| 90 (3} 55 (14) 239 (62)

Note)

1. Profit increase indicates either of expanding profit, turning to the black, diminishing loss, or moving up to the break-even-point,
2. No change indicates either of remaining at the same level as before regardless of the black, the break-even-paint, or the red.

3. Profit decrease indicates either of diminishing profit, falling into the red, expanding loss. or meving down to the break-even-point.
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(Table 3-2) Forecast for before Tax Profit/Loss in 2010 (from the previous year)

Unit: No. of firms and (%)

Industry Profit Balance Loss Total Profitincrease | Nochange |Profit decrease

Food 1 (85 1@ 1 (3) 13 6 (46) 4 (31 30 (23
Textile 14 (93) 1@ o () 15 8 (53) 5 (33 2 (13

- IChemical 26 (96) 1 @ o () 27 14 (52 g (33 4 (15
g Steel/mon-ferrous metal 27 @) 3 © 2 (6) R 2 @ 6 (19 4 3
< |General machinery 9 (69 3 @3 1 @ 13 7 (54 2 (15) 4 31
g Electric/electronics machinery 45 (88 3 (6) 3 (6) 51 23 (45) 16 (3D) 12 (24
[Transportation machinery 49 (94 1 (2) 2 (4) 52 32 (62) 16 (31) 4 (8)
Others 32 (74) 5 (2 6 (4 43 23 (53) 10 @23 10 @2
Manufacturing sector total 23 @gn 18 o 15 (4) 246) 135 55 68 g B qy
Trading 37 (90) 4 (10 0 (0) 41 25 (6] 3 (20 8§ (20)

o Retailer 12 (%2) 0 © L (8 13 7 (54 4 (@31 2 (15)
E IFinance/insurance/securities 14 (100 0 (© 0 ()] 14 8 (57 4 (29 2 (14)
§ Construction/civil enginecering | 14 (58 8 (33 2 (&) 24 8 (33 4 an 12 (50
:‘Zé Transportation/communication 15 (79 4 @2 0 () 19 11 (58 8 (42) 0 (0
Others 24 (86 3. 1 @) 28 10 (36) 12 (43) 6 @l
Non-manufacturing sector total | 116 (83) 19 (4] 4 (3) 139 69 (50) 40 @9 30 (22
Total 329 (850 37 (o) 19 (5) 38s| 204 (53 108 )] 73 (9

(Note) See table 3-1.

4.CAPITAL INVESTMENT (MANUFACTURING SECTOR)

The amount of planned capital investment (in the manufacturing sector) in 2010 plans to increase by 19.6 percent fiom
2009. In terms of the number of firms, reporting *“increase” (91) is larger than “decrease™ (47). (The total number of
responding firms is 230.) The planned capital investment was increased in transportation machinery, electric/ electronics

machinery, steel/ non-ferrous metal etc. (Table 4-1)

The predominant reason for capital investment was “replacement of equipment” in both 2009 and 2010, while the
percentage of responding “new,” “expansion” and “streamlining” increased in 2010. (Table 4-2 and Table 4-3)

(Table 4-1) Actual capital investment in 2009 and planned capital investment in 2010 (manufacturing sector)

Unit; million baht and (%)

2009 2010 No. of firms
Industry Amount Amount Increase % Increase No change Decrease Undecided | Total
Food 2,142 2,192 2.3 5] (38)) 6| (4&) 2 (5 0 13
Textile 549 502 -8.6 2] (4 71 (50} 3 e 2] a4v 14
Chemical 4438 3,926 -11.5 13| (48 71 (26) 5 a9 2] (7 27
Steel/Non-ferrous metal 1,991 3,279 64.7 12] {38 9]  (28) 5 (16) 6| (19) 32
General machinery 383 832 428 4] (31 6] (46} 1 (81 2| (15) 13
Electric/Electronics machinery 7.515 10,548 404 19] 40y 15( (31) 11 (23) 3] (6) 48
Transportation machinery 202435 24,538 21.2 24| {47y 18] (35) 5 (10 4] (8 51
Others 4.858 4,781 -1.6 12| (29 9 21y 15 (36) 6] (U4 42
Manufacturing scctor total 42,320 50,598 196 9 @8y 77 @2 47 0 25 (o) 240

(Note) The figres in the above table show just totaling the data from corporations responding the questionnaire.
The capital-investment anount in the above does not equal to that of the Japanese carporations as a whole.
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(Table 4-2) Details on actual capital investment in 2009 (check all that apply)

Unit: No. of firms and (%)

Industry New Expansion Replacement | Streamlining Others Total Respond
Food 4 @p 2 ounl 9 @n| 3 e 1 (5) 19 13
Textile 5 (25) 2 (1 8 (40) 3 (15) 2 (10 20 14
@ |Chemical 6 (15) 6 (15 18 (46) 7 (18) 2 ] 39 26
g Steel/Non-ferrous metal 7 (18) 6 (15) 16 (41) 7 (18) 3 (8 39 29
§ General machinery 3 (20) 4 27 7 47 1 (7)) 0 () 15 11
= |Electric/Electronics machinery 309 12 oa7n 30 @) 15 @y o (0 70 45
Transportation machinery 22 (28) 14 (18 27 (35 13 (17) 2 (3)] 78 52
Others 10 (17) 10 (17 2] (36 14 (24 3 (5) 58 39
Marnufacturing sector total 0 @i 6 anl 136 @l 63 g 13 (4 338 229

(Table 4-3) Details on planned capital investment in 2010 (check all that apply)

Unit: No. of firms and {%%)

Industry New Expansion Replacement | Streamlining Others Total Respond
Food 3oanl 3 uanl 9 ol 3 oanl o 18 13
Textile 2 @2 0 @ 11 (65) @4 0 (0 17 14
o {Chemical 7 @8] 8 @1 16 (@n 6 @8 | @3 38 26
g Steel/Non-ferrous metal 707 g8 (20 17 41N 8 2m 1 2 41 29
E General machinery 4 (29) 4 (29 5 {36) 1 (N 0 {0 14 11
2 |Electric/Electronics machinery 15 @n 11oas) 30 @y 17 @3 o0 (o 73 52
Transporiation machinery 27 (33 15 (19 22 (27 6 (20 1 {1 81 47
Others 10 (16 9 (150 25 @ 14 @23 (5) 61 39
Manufacturing sector total 75 (22 58 {17) 135 (39 69 (20) 6 (2) 343 231

Copyright 2009, Japanese Chamber of Commerce in Bangkok All rights reserved




-10-

5. EXPORT TREND

The percentage of the firms reporting an “increase” in their export accounted only for 25 percent in the whole year of
2009, whereas it was increased to 51 percent in the first half of 2010. (Table 5-1, Table 5-2 and Table 5-3)

In the meantime, the non-manufacturing sector has been also included from this survey.

(Table 5-1) Export in 2009 (the second half)

Unit; No. of firms and (%)

The second half of 2009
Increase Decrease

Industry More than | 10-20% | Lessthan No Lessthan | 10-20% | More than | Total

20% increase| increase |10% increase| Change 10% decrease] decrease P0% decrease
Food 4 (33) 0 (O 2 (7 2 (7% 5 2] 3 25 2 (A7 1 (8) 0 (0 12
Textile 9 (56) L) 4 @5 4 (25 3 sy 4 @5 0 oy 2 (13 2 a3 16
Chemical 10 (36) 3oan 2 om 5 gl 7T o@sl 1l (39 2 Ty 6 (1l 3ol 28
Steel/Non-ferrous metal 5 (17 3 (0 o) 1 G5 2 9 @an 2 ¢ 1 (3 6 (21 29
General machinery 4 (31) 0 o 2 as) 2 @as @8 4 @ 2 s 1 (38 I (8 13
Electric/Electronics machinery | 19 (40) 2 (@ 6 a3 11 (@3 8 anl 2! @4 8 @a7p 6 (13 7 (15) 48
Transportation machinery 14 (29) Lo@ 3 @ 10 @ols @anf20 @n 6 a2y 5 (10 9 (18 49
Others oew Lo @ 4 anl 6 wel!2 p15 gol 3 @ 4 i 8 21y 38
Manufacluring sector total 76 (33 11 (s 24 oy 41 870 @) 87 @7 25 (nyf 26 (11 36 (15) 233
Trading 10 (34) 2 m 2 @ 6 @yl @s 6 @2nf 1 Gy 2 (7 3 (10 29

Retailer (U (1)) 0 (0) 0 (@ © (O 4 (100 0 (@ © {0 0 ( 0 ¢
Construction oo 0 @ 0 ¢ ¢ ¢ ! o) ! osoy 0 @ 0 (o 1 (50 2
Others 2 {40) 1 (20 1 @0 0 o 2 @ol ! o © {0 0 (0 1 (20 5
Non-manufacturing sector total | 12 (30) I @ 3 @ 6 (1520 (50 8 (0 1 [« 2 (5 5 (13 40
Total 88 (32) 14 (5 27 (10) 47 a7 20 33 95 (35)] 26 (10y 28 (10 41 15y 273

{Table 5-2) Export in 2009 (the whole year)

Unit: No. of firms and (%)

The year 2009
Increase Decrease

Industry More than | 10-20% | Lessthan No Lessthan | 10-20% | More than | Total

20% increase]| increase |L10% increase| Change 10% decrease| decrease 0% decrease
Food 4| (33) O (O 21 am 21 (7 6| 30y 2| (17 1 (8 1| (8 0 () 12
Textile 6| (38) 0] @ 3l awl 3] g9l 3 a9 T 4y 1 6y 3 aon 3| (9 16
Chemical 9] (33) 2 o 3lanl 4 sy 6] @2y 12) @y | @ 4 usl 7] e 27
Steel/Non-ferrous metal 4] (4 H o) 3 2 (T 14 @y 1 sy 1 @& 2 . 8] sy 2%
General machinery 41 3 0l @ 2| qas) 2| sy 5t o@asy 4@ 0 o 2l g% 2] as) 13
Electric/Electronics machinery | 17| (35) oy 5| gol U @3y 70 asy 24| sol 6] a3 8| an o] @ 48
Transportation machinery 7| (14) o @ 2| @ 5 o) 95 a8 33| e 61 (2 1 @22) 161 (33 49
Others 71 (19 2l (5 o) 4 gl gof 19 s 4] ap 6] (e) 9] (4 37
Manufacturing sector total 58] (25) 6| 3 191 ) 33| (4 6l| @eNll2] g 20 9 37| (el 55| 4y 231
Trading 6] (21) 2l o o) 3] oy 4 @ey 9 oyl 3 aoy 3] (o 3| (o 29
Retailer 1] (25) o] @ 0f (o 1| @35 3] @75 0] v © 0] o 0O (0) 4

Construction 0] (0) of @ 0! (o 0 @ of @ 2|¢00 1] (50 0] (0 L (50)
Others 2| (40) 1| (20) 11 @0 ¢ (o 2) oy 1l o 0O {1 0] (0 1 (20) 3
Non-manufacturing sector total | 9} (23) I @) 2 ) 4| aof19] @l 12] 3o 4| (10 3] (8 5| (13) 40
Total 67| (25) o 3 211 (&) 37| (14) 80| (30)124| (46) 24 @) 40| (1s) 60 (23 271
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(Table 5-3) Export in 2010 (the firs¢ half)

Unit: No, of firms and (%)

The first half of 2010
Increase Decrease

Industry More than | 10-20% | Less than No Lessthan | 10-20% | More than | Total

20% increase| increase |10% increase| Change 10% decrease| decrease 20% decrease
Food 6 (50) 0 (@ 2 (N 4 @333 6 (0 ¢ (0 0O 0y 0 ( 0 {®) 12
Textile 10 6n 0 @ 4 en 6 @) 4 en ! @ °© @ 1 @ © (o 15
Chemical 1B @9 2 @ 8 @3 8 @y 8 @y o (@ o @ 0 @ o (@ 26
Stecl'Non-ferrous metal 10 @34y 3 oy 3 oy 4 Q416 (55 3 (o 0 q@©f ! @ 2 (7 29
General machinery T (54 0 (0 3 @23y 4 @G 5 @8y 1 @ o {0 0 @ 1 (8 13
Electric/Electronics machinery | 26 (54 0 @ 10 @1y b @314 29 8 a7 3 @Gl 2 @ 3 (6) 48
Transportation machinery 28 (58 363 12 @5 13 eni3 oen 7T oasy 3 @6 3 6 ! (zy 438
Others 17 (45 2 (5 g (21) 7 (8 17 45 4 (11 0 ()] 3 (¥ 1 (3) 38
Manufacturing sector total 122 (53) 10 (4y 50 (22) 62 (27,83 (36)24 (10 6 (3 10 (4 8 (3 229
Trading 2 @ 1 @3 2 om 9 @uyle s to@3y o0 (@ U o@ 0 (o 29
Retailer 0 @ 0 (@ 0 (@ 0 @ 3 7 I @) ! @ 0 @ © (@ 4

Construction 2 (100 0 @y 0 (o 2 (o) & (@ o (@ O o O (@) 0 (0
Others 2 (40 0 (o 2 40 0 0 2 o ! (20) 0 0 0 (@ l (20) 5
Non-manufacturing sector total | 16 (40) L3y 4 oy 11 ezl ¢ 3 @ 1 (3 I @3 ] & 40
Total 138 (s1) 11 @y 54 @o 73 @niod 3927 go) 7T @y @4 ¢ (3) 269
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6. PROSPECTIVE MARKET IN THE FUTURE
For the prospective market in the future (check all that apply), “India” (46 percent) rose to the I* rank from the 2™ rank in
the previous survey, followed by “ASEAN (Vietnam, Cambodia, Laos, and Myanmar are excluded.)” (41 percent) which

ranked 1% The ranks of “Vietnam” (34 percent) (3 rank) and “China” (28 percent) (4™ rank) remain unchanged.
(Table 6)

The nen-manufacturing sector has been included meanwhile ‘Russia ¢ and ¢ Latin America © have alsobeen included
from this survey as well.

(Table 6) Prospective market in the future (check all that apply)

Unit: No. of firms

[}
2
E 8 ]
Industry - = i g E &
sl 8|2z e|3|B|<|5|8|=|25|8|z]-°¢
5 g | - g | 2 2 Z | £ ;
B2 |2 & | &|s|2|8|8|2|8|3|8]|e 4
Food 2s) 538 208 3@y 3@ 208 5039 1@ 320 1@ ew o ow 27 13
Textile S 425 6(38) 60| B0 ooy 5G| 638 0@ o ow@ 0@ oo 40 16
Chemical 18(67) 13¢48)| 12¢44)] 622 62 s 2 1@ san o@ e 1@ oW 67 27
Steel/  non-ferrous
g meial 15(56) L1l 726 405 405 408 1@ 1@ 1@ o@ 1@ o@ 1@ 50 Ly
& |General machinery 7069 327 208 208 1@ 5@ o 1 o@ 0@ 208 0@y 28 25 1
g Electri¢/ electronics
= |machinery 17(36) 15¢32) 1338 2349 613 75| 60 705 1@ 3¢ 4@ @ 4@ 14 47
Transportation
machinery 20040) 27(54) 1326 sqig) 11| s 3@ 3@ suml 2@ 1@ 3@ 1@ 106 50
Others 15{43) 1646} B3N 10@w 9@e] sun| 40D 2@ 40 3® 2@ 261 2 (6) 88 35
Manufacturing
sector total 95(44) 9442} 33| 62| 4| sy 260 2an) 2@ 9@ 1@ o@ wwl 517 26
@ |Food 18 (608 o0 L3@D) W0EH[ 6200 310 o@ o 1) 23 o@ o) 0@ 62 30
§Texlile 3asy o 260 129 1@ oml o o@ oW o ew ow@ ow 7 4
g |Chemical 20100y 21000 0 O0( o) 0@ o@ 0@ 0@ 0 o@ 0@ 0O 4 2
E Others o 0 3¢5 39 1es 1es) ow ow o o o ow o o 8 4
2 [Non-manufacturing
sector total 23¢58) 14335} 184 120300 se20) 3@ o o 13 2@ om o 0@ 8l 40
Total 12246108 (40| 91 G| 74y | seEn| 3700 2600 2| 2@ 0@ W@ ¢ @1 @ 598 266
This time 1 2 3 4 5 6 7 8 8 10 11 2 -
Previous time 2 1 3 4 7 6 5 8 10 - 9 - -

{Note) 1. Vietnam, Cambodia, Laos, and Myanmar are excluded firom ASEAN.
2. CLM stands for Cambodia, Laos, and Myanmar.
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7. EXCHANGE RATE USED IN BUSINESS PLAN

{1} Thai baht/US dollar
With reference to the exchange rate used in business plan (Thai baht / US dollar), the predominant response was “not less
than 33.0 but less than 33.5” (28 percent), followed by “not less than 34.0 but less than 34.5” (26 percent) and “not less

than 33.5 but less than 34.0” (14 percent). The percentage of firms using the exchange rate of 33 baht range accounted for
more than 40 percent of respondents.

13-

(Table 7-1) Exchange rate used in business plan (Thai baht / US dollar)

Unit: Thai baht / US dollar, No. of firms and (%)

Manufacture

Non-manufacture

5 g
. - E
Elelg| 3 3 4
gl 2|g| & ] =
EIE| & & 2 g
8 ] o =2 g & —_
B[ 5128 Elwls =l £
gl& 5|8 |8|a|E|8[S|E|&2|38 2| &
Not less than 29.0  but less than 29,5 0 0 0 0 0 0 0 0 0 i 0 0 1 [ 0.5)
Not less than29.5  but less than 30.0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0}
Not less than 30.0  but less than 30.5 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0
Not less than 30.5  but less than 31.0 0 0 0 0 [ 0 0 0 0 0 0 0 0 0 (0.0)
Not less than 31.0  but less than 31.5 0 0 0 0 0 0 0 1 1 0 0 0 0 1 (0.5)
Not less than 31.5  but less than 32.0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 (0.0}
Not less than 32,0  but less than 32.5 0 1 1 0 0 0 0 0 2 [ 0 0 1 3 (1.4
Not less than 32.5  but less than 33.0 0 2 0 0 0 1 1 3 7 0 0 0 0 7 (3.2
Not less than 33.0  but less than 33.5 2 2 7 5] 2 15( 10 6] 50 9 2 0] 11 61 (28.0)
Not less than 33.5  but less than 34.0 2 § 5 7 2 3 [ 2] 27 3 0 0 3 30 (13.8)
Not less than 34.0  but less than 34.5 7 1 7 5 il 1 51 10| 49 6 0 2 8 57 (26.1)
Not less than 34.5  but less than 35.0 1 0 0 1 0 3 4 1 10 1 1 0 2 12 (5.5)
Not less than 35,0 but less than 35.5 0 1 1 4 2 7 6 5] 26 3 2 2 7 33 (15.1)
Not less than 35.5  but less than 36.0 0 0 1 1 0 1 0 1 4 0 0 0 0 4 (1.8)
Not less than 36,0  but less than 36.5 0 0 0 0 0 1 4] 1 2 0 0 0 0 2 (0.9)
Not less than 36.5  but less than 37.0 0 0 0 0 0 1 0 0 1 0 0 0 0 1 (0.5)
Not less than 37.0  but less than 37.5 0 0 0 0 0 2 0 1 3 1 0 0 1 4 (1.8)
Not less than 37,5 but less than 38.0 0 0 0 0 1] 0 0 0 0 0 0 1 1 1 (0.5)
Not less than 38.0  but less than 38.5 0 0 0 0 0 0 1 0 1 0 0 0 0 1 (0.5)
No. of firms 12 12| 22| 24| 9| 4s5] 28] 31| 183] 25 5 5| 35] 218
Average 33.82[33.29 33.63 [33.90(33.96 |34.14|34.08 [34.11 [33.95]33.62|34.27 ! 35.10[33.93] 33.94
Median 34.00(33.50|33.50]33.6034.00 |34.00 [34.00 [34.00 [34.00 |33.67 [34.96{ 35.00(34.00] 34.00
Mode 34.00(33.50 |34.00133.50 |34.00 |34.0033.00 [34.00 [34.00 |34.00 | an/A | 34.00[34.00] 34.00

{Note) The median indicates the value located at the center of distribution to exclude deviation due to the number of respondents or the lowest/ highest
value as much as possible. The mode indicates the value that has the largest nunber of respondenis, If there are more than one values that has
the largest number of respondents, “#N/A " (not applicable) is described.
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(2) Japanese yen/ Thai baht
With reference to the exchange rate used in business plan (Japanese yen / Thai baht), the predominant response was “not
less than 2.7 but less than 2.8” (42 percent), followed by “not less than 2.8 but less than 2.9” (24 percent),

(Table 7-2) Exchange rate used in business plan (Japanese yen / Thai baht)

Unit: Japanese ven / Thai baht, No. of firms and (%)

Manufacture Non-manufacture
§ g
. - 7]
Q B = 5 @
Elw| 8|3 8 ]
AR IR I :
2 g &
8|S| 3|8 ¥ & -
5|52 |% gl ., =] %
- | S| E|S|E|E|a|lelS| 8|2 ¢ |¢ =
e|lE| 2| 8| 5|2 |E|2|&|B| 8| 5 | 5 E
S|l = | Dlalo|@]lFc o] 2] F| = O Z S
Not lessthan2.4  but less than 2.5 1] {) 0 0 0 1 0 0 1 0 0 0 4] 1 (04
Not Jess than 2.5 but less than 2.6 4] 1] 1 0 2 1 2 2 8 2 2 1 5 13 (54
Not less than 2.6 but less than 2,7 3 0 3 3 ] 9 [ 5 29 8 0 3 11 40 (16.5)
Not less than2,7  but less than 2.8 5 5 12] 12 6 18] 17| 12| 87 10 3 2| 15 102 {42.1)
Not less than 2.8 but less than 2,9 1 5 8 5 3 14 6 6| 48 7 2 2 11 59 (24.4)
Not less than 2.9 but less than 3.0 1 0 0 0 0 0 3 1 5 1 0 0 1 6 (2.5)
Not less than 3.0 but less than 3.1 0 0 0 0 [ 2 2 4 9 1 0 2 3 12 (5.0)
Not less than 3.1 but less than 3.2 0 0 0 1 0 0 0 1 2 0 0 0 0 2 (0.8)
Not less than 3.2 but less than 3.3 0 0 0 0 0 0 2 i 3 0 0 0 0 3 (1.2)
Notlessthan3.3  but less than 3.4 0 0 0 0 1 1 o} 1 3 0 0 0 0 3 (1.2)
Not less than 3.4 but less than 3.5 [¢] 0 0 0 0 0 1] 0 0 0 0 0 0 0 (0.0
Not less than 3.5 but less than 3.6 0 0 0 0 0 0 0 1 1 0 0 0 0 1 (0.4)
No. of firms 10] 10] 24 21| 13| 46| 38| 34| 196] 29| 7 10] 46) 242
Average 2731277 2.74] 2.74[ 2.77] 2.74| 2.76| 2.82] 2.76] 2.71| 2.68] 2.74|2.71 2.75
Median 2,74 277 2721 2.70| 2.70| 2.70| 2.70| 2.74| 2.72] 2.70| 2.70 2700 2.70 2.70
Mode 2.75] 2.80] 2.70] 2,70 2.70 2.70] 2.70| 2.70| 2.70] 2.70{ 2.70] 2.60] 2.70] 270

(Note) The median indicates the value located at the center of disiribution to exclude deviation due 1o the number of respondents or the lowest/ highest
valie as much as possible. The mode indicates the value that has the largest number of respondents.

Caopyright 2009, Japanese Chamber of Commerce in Bangkok All rights reserved



-15-

8. PROCUREMENT DESTNATION OF PARTS/ MATERIAL

The ratio of procurement destination in 2009 (simple average of respondents) was 59.3 percent for ASEAN, including

447 percent for Thailand. (Table 8-1)

Regarding the ratio of planned procurement destination in 2010, the percentage of Thailand and ASEAN (except
Thailand) rose, whereas the percentages of Japan fell, compared to those of 2009. (Table §-2)

In the meantime, the non-manufacturing sector has been also included from this survey.

{Table 8-1) Suppliers of parts and materials in 2009

Unit: (%)
ASEAN Japan Others Total No. of firms
Thailand ASEAN
Industry {except Thailand)
Food 80.6 67.8 12.8 8.0 [1.4 100.0 13
Textile 67.4 576 9.8 15.9 16.7 100.0 14
*E Chemical 59.3 49,1 10.3 358 4.8 100.0 26
%’ Steel/Non-ferrous metal 38.8 33.7 5.1 504 10.8 160.0 29
5 |General machinery 402 362 4.0 47.0 12.8 100.0 14
uf!; Electric/Electronics machinery 583 45.5 12.8 339 7.8 100.0 46
g Transportation machinery 593 551 42 38.2 25 100.0 50
Others 52.7 45.0 7.7 352 12.0 100.0 37
Manufacturing averape 57.1 48.8 83 33.1 9.9 100.0 229
p |Trading 55.0 429 12.1 412 38 100.0 26
£ |Retailer 55.0 233 317 40.0 5.0 100.0 6
E Construction 90.0 56.7 33.3 6.7 33 100.0 3
E Others 46,0 40,0 6.0 44.0 10.0 100.0 5
% |Non-manufacturing average 61.5 40.7 20.8 33.0 5.3 100.0 40
Total 593 447 14.6 310 77 100.0 269
{Note) The ratio indicates the simple average of those of respondents.
(Table 8-2) Planned suppliers of parts and materials in 2010
Unit; (%)
ASEAN Japan Others Total  |No. of firms
Thailand ASEAN
Industry (except Thailand)

Food 81.0 68.7 12.3 76 114 1060.0 13
Textile 67.1 57.1 10.0 15.4 17.5 100.0 14
é Chemical 61.2 50.8 10.4 352 3.7 100.0 26

[F}
Eo Steel/Non-ferrous metal 41.7 364 53 432 10.0 100.0 29
E General machinery 45.8 42.5 33 44.3 9.9 100.0 14
& [Electric/Electronics machinery 60.8 476 132 316 7.5 100.0 46
é Transportation machinery 60.6 55.9 4.7 36.8 2.6 160.0 49
Others 54.8 46.9 79 33.0 12.2 100.0 37
Manufacturing average 59.1 50.7 84 3L 9.4 [00.0 228
» | Trading 57.8 43.0 14.8 388 34 100.0 26
g Retailer 55.0 233 317 40.0 5.0 100.0 6
E Construction 90.0 56.7 333 6.7 33 100.0 3
E Others 55.0 47.5 7.5 30.0 15.0 100.0 4
2 | Non-manufacturing average 64.5 426 2138 28.9 6.7 100.0 39
Total 61.8 46.7 15.1 30.2 3.0 100.0 267

(Note) See Table 8-1,
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9. PROBLEMS WITH CORPORATE MANAGEMENT

Regarding problems with corporate management (check 4 that apply), the predominant response was “excessive
competition with competitors (1 rank in the previous survey)” (72 percent), followed by “lack of human resources of
manager-level” (44 percent) and “hike in material prices” (29 percent) which is one of the factors to deteriorate the
business sentiment, “Foreign exchange fluctuation” is also one of the common problems especially in the manufacturing

sector. The percentage of firms responding “decreased selling price (deflation)” accounted for 26 percent. (Table 9)

(Table 9) Problems with corporate management (check 4 that apply)

Unit: No. of firms and (%)

Manufacture Non-manufaciure
oy =]
5 -
g B o 5
e |5 E| 8| E
i - 2| ®] 3
u E = o = E
E o [*] o w
= ] ] B = =}
81 2|g| E RS
2 ElS5| 2|8 El 2| B
E & 5] g2 a | e | = _—
A 51| El%|8 ol 5|52 8 :
AE 2| E|E|E |22 S|E|E|E|5|g 5
2 o = = = o 5 — H = 5 7 5 — 2
e K] =] 7 7} w =] o = I} = a g = E) ]
2 S|l 515 | 2 s | & | E| = = E|l s |.2| o =
ol = El=jC|l&s|lo|m|le|la]l&|E|lz|E|3|&|8]| & G
1 i Excessive competition with
competitors 8(62) | F(44) | 16(57) [ 26(76) | 11(79) [41(79) [38(76) |25(58) | 172(69) J25(61) |11£83) {15c100) |22(96) | 14467) [22(76) | LO9(TT) 281 {72)
2 Lack of human resources of
manager-level 3023 | 11069) | 15(54} | 926) | s36) | 18¢35) {31¢62) [18¢42) | 110y f2usy | sy | 4027 1o 1267 hicsy | s445) 174 (44)
4 } 3 | Hike in material prices U6 | 5(31) | 14050 | 9(26) | 429y (25048} | 12¢24) [163my | 9a38) | st [ 2a9 | 1»i 03| 200 san | 190y 113 (29)
2 | 4 |Foreipgn exchange fluctwation |56y | 7¢44) |1346) | 60183 | 9069y [22042) | 19633y 13300 | o5y fieee | 04| 0| o 20m | san] 10n 172 29
5 Decreased selling price
} (deflation) 323p| s3] 829 | 721y 9edy | 1733 | 12024) 1535 | 76300 | 7am | 2008 | 203y | 4w | seoy [ san | 2508 101 26)
6 Lack of human resources of
workers/ staffs-level AB1) | 764 | 932 | sy | 429} ) 2013) | 11022y [1126) | 61(24) |10(24) | 15 | 320} | 30n ]| s [ 400 ] 2709 88 22)
- 7 _|Increased in total labor cost _{3e31| 203 | se9 | a0 ] 204 1509 1200 e | sse ] sus] o] 1] a3 3| 1ea| 20n 30 20),
5 1 8 | Quality management 3023 560 621 | 1029y | s@3y| 808 |16 | sen | s32s] 2| 0w | o | aum| ses| 2] 1B3® 76 (19)
o Changes in products/ users’
needs 205 | 309 3an| 3@ 1| an| 4@ | 30| 05| 323 | 420 20| 409 ] 6@2D] 2508 58 _(15)
9 | 10 | Job hopping of employee w1 1@ 2] 1@ 200 00 san] 50| o] 00| 1@ 03] 20| 18] 0] 1702 40 (10)
71t Difficuity in collecting
money from customers o) 16y 2(n| 266 32nf 12| o] ol 9@ ] 4oy 208 | 300 | 303 ]| 0] 13| 150D 24 {6)
10 | 12 | Excessive capital investment | o | 203) 2m| 20| 1@l sun| aml| 2] o] @] 1@ o] v 18] om] 3 2l %)
8 | 13 | Excessive employment 1@ 1] 2] 1] o] 4@ 1@ 1)l n@) 1@ o 20n| 30n] 20| 1] siey 20 )
1l Difficulty in obtaining
financial support )| 1¢6r) o] o] o] 38| 3¢ 28] 10| 1| 0| o] o] o] 300] 4 14 @)
15 Infringement of intellectual
” property rights o] o@| | 21| o] 12| o] o] 4@ ow| o o@| v ]| o] 1] 1w 3 1))
- | - |Others t@lzay) |l 1@ o) 1@ sao| @] 26| 3m] o@| oo seal| 2] 1G] 2@ 24 {6)
Total 46| 60| 102 91 574 183] 178] 132 g47] no| 30| 37 65| 6| 7 4] 1231
No. of firms 13 16| 8 k2] 14| 52| so| 43 0] 4t 13 15] 2| | 29 142 32 (100)

(Note} Due to the revision of variable problems \the specified rankings are shown for

- the contents which were in the previous survey only.
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10.COMPETITION STATUS (check all that apply)

(1) Current status

With reference to the current competition status of products/ services (check all that apply), the predominant response
was “competition with Japanese enterprises in domestic market” (57 percent), followed by “competition with local
enterprises in domestic market” (41 percent). This means that competition in domestic market 1S MOre severe. On

the other hand, it was confirmed that many of Japanese corporations are facing competition with Chinese products, as
shown in the percentages of firms reporting “competition with imported products from China in domestic market” (25
percent) and “competition with Chinese products in export market” (22 percent). (Table 10-1)

(Table 10-1) Current competition status of products/services (check all that apply)

Unit: No. of firms and (%)

Manufacture Non-manufacture
o) 1=
g o | 8] €
g = g | 8
2 | E E| &g
. 3 g1 .5 1 & 2
Market and countries g E| 5 g | g E
competing with own 2 g 2| g 2 |=| 3§
products/ services (current) 2 Bl 8 é g g B
] A7) B = =
— S [=]
w [ 2[(2|E[E] 2 P8l 8| B = =
= = g |4 - g = a1 & = o
BlEl2(2\e |2 8|2 2|2 8 |2|2|2(2|2)] E
LU |& |00 e [0 = Fle|lE|[O]|=]|0O = &)
Competition with Japanese
enterprises in domestic market 2| 7| 14| 201 6] 23| 39; 16 127] 25 50 11] 7] 15] 17 90y 217 (57)

Competition with local
enterprises in domestic market 9| 8 12{ 12
Competition with foreign
enterprises in domestic market 2] 0] 6 1] 3 7 5 4 28 5 6 2 2 9 6 30 58  (135)
Competition with imported
products firom China in
domestic market Q) 4] 7 9| 4] 18] 1] 13 66| 22 2 0 1 1 2 28 9 (25)
Competition with imported
products from ASEAN in
domestic market 2] 2 4 2] 0| 4 6 5 25 9 0 0 0 0 1 10 35 (9)
Competition with imported
products (except China and
ASEAN) in domestic market 0f 0] 3] 10] 9 5 5 4 27 4 1 0 1 0 4 10 37 (10
Competition with Japanese

(=)

12 13| 15 89] 15 9] 12| 12 12 8 63F 157  (41)

enterprises in export market 3 8] 101 3| 2| 23 10 i1 65 9 1] 0 0 1 1 11 76 (20)
Competition with Chinese
enterprises in export market 3100 6| 4 3| 27 7 14 74 7 0 0 1 0 1 9 83 (22)
Competition with Western
enterprises in export market I 1| 7] 2] 3] 8§ 8 6 36 2 0 0 0 1 1 4 40 (11}

Competition with foreign
enterprises in export market
(except China, US and Europe) 31 21 4| 4| 2| 15 7 4 41 4 0 1] 1] 0 0 4 45  (12)

Total 25| 42| 73| 67| 31]142| 111] 87| s578] 102] 23] 25| 34! 39| 41] 264] 842
No. of firms 13| 16| 27| 33| 14| 51| s1| 42] 247] 40| 13] 14| 220 18| 26| 133] 380 (LoO)
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(2) Future status

With reference to the future competition status of products/ services (check all that apply), the predominant response was
“competition with Japanese enterprises in domestic market” (55 percent).

The answers with larger number of respondents than those of the current status include “competition with foreign
enterprises in domestic market™ (58 firms — 63 firms), “competition with imported products from ASEAN in domestic

market” (35 firms — 46 firms) and “competition with Chinese enterprises in export market” (83 firms — 90 firms).
{Table 10-2)

(Table 10-2) Future competition status of products/ services (check all that apply)

Unit: No. of firms and (%)

Manufacture Non-manufacture
e 2| E
£l 8|53
= E |l 8] .2
IR 55| 2
Market and  countries 2 B | g g3 £ E
competing  with  own 2lE] g 8| = | 8
. 21|81 B g | 5 5]
products/ services (future) g gl 2| = E|B e
E|8|5] 2| B2 -
IR wl oy | 5|83 g
= |5 2
<|2|E1S|E|E|2)e|l s |E|2|8|5|5( )< 5
gl5|2|2 s|8|E(s| 2 |B|S|E|E|8|5]| B g
w|=|O|la|c|B|~|D = E|le|[E[O]|2|O [ ©
Competition with Japanese
enterprises in domestic market 2| 4] 12) 20| 6| 23| 37| 20| 124} 23 S 11] 16| 15| 17 87] 211 (55)

Competition with local
enterprises in domestic market
Competition with foreign
enterprises in domestic market 2] 0! 4 3] 4| 8 4 6 31 5 6 2 1] 11 7 32 63 (17
Competition with imported
products from China in
domestic market Of 4| 7 11| 4] 16| 12] 13 67] 24 2 0 1 0 2 29 96 (25
Competition with imported
products from ASEAN in
domestic market 0] 3 3| 5 1 6 9 6 33] 11 0 0 0 1 1 13 46 (12)
Competition with imported
products {except China and

(-]
-~
—
o)
—
=
-]

12( 12| 14 83] I3 8] 13| 14| 12 7 67] 150  (39)

ASEAN) in domestic market 0 of 3] 6] 0of 7 8 5 29 7 0 0 1 1 2 11 40 (10)
Competition with Japanese

enterprises in export market 2( 8] 9] 2] 2] 231 10 6 62 6 0 0 0 1 1 8 70 (18)
Competition with Chinese

enterprises in export market 41 11 8| 5| 4| 27 8| 14 g1 8 0 0 1 0 0 9 90 (24)
Competition with Western

enterprises in export market 1 1| & 2 2 10 9 6 37 0 1] 0 0 1 1 2 39  {10)

Competition with foreign
enterprises in export market

{except China, USandFurope) | 11 1| s| 4] 2| 14| 7¢ 4] 38] 2| o o o ol o 2] 40 Qo
Total 20| 39| 69| 68| 33|146] 116] 94| sss5| 99| 21| 26| 34| 42! 38] 260] 845
No. of firms 12| 16| 27| 32| 14| 52| 52| 43] 248| 30| 13| 14| 22| 197 26] 133] 381 (10m;)
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11. FUTURE BUSINESS PLAN

(1) Countries/ areas

With reference to the countries areas to be emphasized in future business plan (check all that apply), the predominant
response was “business expansion in Thailand without operation transfer” (48 percent), followed by “business expansiocn

in Thailand as part of overseas development from Japan” (44 percent).

On the other hand, the percentage of firms reporting “expansion of export business to ASEAN” and “expansion of export

-19-

business to India” are 26 percent and 14 percent respectively. (Table 11-1)

(Table 11-1) Countries/ areas to be emphasized in future business plan (check all that apply)

Unit: No. of firms and (%)

Manufacture

Non-manufacture

[ @ 5
& 8| 518
2 = 2182
E g| & 2|8 2
, 34 g | 32 ] o g
Countries areas to be E|lnlal g “« | 8| g
emphasized 2le|lg| B el E |3
E|E| 2| & B2 %
Sl 8= ? c | & —
5| E&|E|=| € £ g | € g
2| €|12|E)12| & 2le| 82| 8] =
Bl%|E|8|8(3|8|2|s|3|8|&8 2|22z g
ElE|S|a|0|8|E|8|E(e|2|E|S|E|B] & S
Business expansion in Thailand
as part of overseas
development from Japan 31 6] 131 12] 6] 20| 32| 19| 111] 17 7 5 6 8 8 51 162 (44)
Business expansion in Thailand
through operation transfer from
China or other countries 0] 4] 1] 2] 1] 5 2 4 19 3 0 1 1 1 0 6 25 (7
Business expansion in Thailand
without operation transfer 8 8] 7[ 20| 5] 24| 22§ 21] 115] 19| 4| 10| 12 5] 12 62| 177 (48)
Expansion of export business to
China 0] 2| 2 0] 0} 8 2 1 15 1 0 1 0 1 2 5 20 (5)
Expansion of export business to
ASEAN 71 2] 8| 6| 4| 12| 19] 6 64] 10] 2 0 5 7 8 32 96 (26)
Expansion of export business to
India 0 1 7] 4| 2| ¢ 9 5 37 8 0 1 1 4 I [§ 52 (14)
Business contraction in
Thailand (e.g. operation
transfer to other countries) 0 0 2] 0| 0] 0 2 3 7 0 0 0 0 0 0 0 7 (2)
Business withdrawal from
Thailand 0] ¢ L 0 4] 1 4 0 0 0 2 0 3 7 (2)
Others 1| 0 1 1 1 3 10 1 0 0 1 2 1 5 15 (4)
Total 19 23[ 42| 44| 19| 83| 89| 63| 382] 59| 13 18| 28| 29{ 32 179] 561
No. of firms 13] 16] 25] 32| 13] 49| 51| 43] 242] 38 12| 13| 21| 19| 26| 129 371 (100)
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(2) Consumer groups

With reference to the consumer groups to be emphasized in future business plan for both domestic sale and export {check
all that apply), the predominant response was “middle-class which affords durable or pleasure goods” (193 firms or 54
percent of the respondents). The percentage of firms reporting “middle-class™ is higher in textile, retailer and food, and

the same trend was observed in transportation machinery and electric/ electronics machinery.

On the other hand, certain number of firms reporting “wealthy/ high-income class which afford high-end or luxury goods”
was observed in all industries. {Table 11-2)

(Table 11-2) Consumer groups to be emphasized in future business plan (check all that apply)

Unit: No. of firms and (%)

Industry highj?:li‘:)lnilg/class Middle-class BOP Unknown Others No, of firms
Food 4 (31 0w a7 o (© o (0) 1 (8) 13
Textile 4 @7) 13 @7 1 7 0 © 0 (0 15
Chemical 6 (23) 12 (46 4 (15 6 (23 3 (12) 26
E Steel/non-ferrous metal 10 (32) 15 (48) 3 (16 11 (35 2 (6) 31
"§ (General machinery 5 (38) 3 (23) 2 (15 3 (23 1 (8) 13
g Electric/electronics machinery 18 a7 29 59 11 (22 I @2 0 (0 49
Transportation machinery 9 (18 33 (65) 5 (10 11 (22) 4 (8) 51
Others 9 (22 22 (54), 6 (15 9 (22) 6 (15) 41
Manufacturing sector total 65 27 137 (57 34 (14 51 21) 17 (7) 239
Trading 10 26) 22 (58 7 (18 6 (16) 6 (16 38
o Retailer 4 (31) 1 @5 2 (15 1 (8 0 (0) 13
é Finance/insurance/securities 2 (15) 7 (54 0 © 5 (38) 1 (8) 13
E Construction/civil engineering 2 (12) 2 (12 0 © 3 (18) 1 (65 17
z'g Transportation/cornmunication 3 (18) 4 (24) 0 © 8§ 4" 3 (18) 17
Others 7 (32) 10 {45) 4 (18 5 (23) 3 (14) 22
PNon-manufacturing sector total 28 (23) 56 47 13 (11 28 (23 24 (20) 120
Total 93 {26) 193 (54) 47 {13 79 (22 41 (11) 359

(Note) Each consumer group is defined as follows:
Wealthy-class: Group wiich affords high-end or oy goods.
Middle-cluss: Group which affords durable or pleasure goods (i.e. "valume zone™)
BOP (boitom of the pyramid): Group which affords a small nonber of eheap consiable goods only (group having lower income than that of “volume zone”}
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12. REQUESTS TO THE THAT GOVERNMENT

Regarding request to the Thai government (check all that apply), the predominant response was “development and
implementation of customs-related system” (42 percent), followed by “implementation of tax-related system” (34

percent). This indicates that the Japanese corporation have great concern about taxation.

It was confirmed that “infrastructure development in Bangkok metropolitan area” (29 percent) which ranked the 3rd is
one of the common concerns, whereas the percentage of firms reporting “broad-based infrastructure development linking

Thailand with neighboring countries” accounted for 10 percent of the respondents. (Table 12)
(Table 12) Potential factors affecting on the Thai economy (check all that apply)

Unit: No. of respondent, in () percentage to total firms (%)

Manufacture Non-manufacture
o =
5 2 | 12
-5 = 2| 8 "
u - Tl 2|
g 8| & g | & | g
(5] g | & o )
=] & w 5] ] o E
2 o o = o
S8 E|E|E slE| <
o g|E| E g g < g
E & ] g | = a | e| = _
HE SEIEIEIR 558 3
g | £ 2 E(E|B|E|&|lel 2|88 5 |E|lel_] =
BlE|2|2|E|2|E|8|8|3|8|2|B|8|2)3| &
o = Elr|C|la|o|B|e|d|E8lE|&|8|S|&|8|&] &
| Development and implementation
of customs-related system 8662y | 7(50) | 15¢56) | 1750) | 6¢46) | 27(54) | 25(49) |12¢28) J11704%) | 20650 | 758 | o | 14 | sa3 | seo l4san 162 (@2}
9 Implementation of tax-related
system 5G8)| 5(36) | 9033) [11032) | 6(46) |21¢42) [15(29) |1330) § 85(35) | 14(35) [ 2017 | 3020 [1042) | 7333 | 829 4431y 1290 (34)
3 Infrastructure development in
Bangkok metropolis area 2(15) | 6(43) | 8300 | 5015y | oo [173ay [16¢31) [18042) | 2229y n1esy [2@n | 7| sen | 504 ] 96 lhen 113 (29
4 Improvement of education/ human
resource development 430 | 964 [10037) [ 9z6) | 40313 17034} |22(43) [16(37) | 9137 | 6015 | 148y ]| 20133 ] 2 ) | 5243 | 508 J21015) 1z @9
s Relaxation of the Foreign
Business Act 41| 56y [ 509 | o6y | 33| 6612 | 214 | s | 45018) |21053) [433) | 8533 |1042) | 4019y [10038) J57041) 102 (28)
5 Measures to pravent expansion of
new-type or flu influenza 1®) | 204y | 4015) [10629) | 2018) | 1734 | 14273 | 7016) | 57023} | 6015) |se2y | 42 303) [ 524 [ 409 2709 84 2
- | 7 | Work permit/ visa-related issues 1@ en| 2| sa9 | en|uen| 36| 4m ] 3209 Joes | 1@ senl e | see[1ten Bien 309
Development and implementation
N of legal system (except those
refated to customs, customs
clearance or tax) 209 1(7] O@ISM 1 040y | 8(16) | 7(14) | SUN 41D | 7018) [ 148} | 3200 | 1¢) [ 1 (5p [ 30N Jis(i1) 57 (15)
i Customs clearance procedures
{except customs) 0@ | 11| seo| o] 4n10en | sao | 502 | 3209 ] sen| o | om| 1@ | 7631 o @ Jean 55 (14
Broad-based infrastructure
- | 10 Y development linking Thailand
with neighboring countries el en|sun] 2@ 1@l a1 a® ] sun|an] sasn|ow| en| ow| 0|0 |12 ¥ (o)
Y Revision of the Wholesaling/
Retailing Act 0] om| 1| 2t e| ow| 1] 2] s sunl4sn| vm| o] o 3an iz 18 (5)
= | 12 ¥ Price control by the government 205 o | o@| 1] 0| 0| 2] 4®| 9] cwlowm| 0| o[ c@| 1 @] 1w 0 ®
13 Development of the Southern
~ seaboard ot | 1| 1| ol o@| om| 0] o] 2] 10| o@| 1@ |o@lo@]| 2 4
~ 1 - | Others 215 | 204 | s3an| 2@ | 1) 3@ ] sunl 4] 2maunl2an| o] wn | saal 1@ |Econ 37 (I0)
Total 4] 45| 9| o 300 Ja3f azz] 3] eu] 19| 31 35| 47| s4|  e3] 340 993
No. of firms 13 14| 27 M i3l s0] sy o43] 24s] 40| 12 15 2¢] 2] 3] 140 385 (100)

[(Note} This section replaces "POTENTIAL FACTORS AFFECTING ON THE THAI ECONOMY" inciuded in the previous surveys
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13. EFFECTS OF ECONOMIC MEASURES

With reference to the effects of economic measures taken by the government of each country under the current global
economic downturn (check all that apply),

about 21 percent of the respondents (83 firms) reported “direct/ indirect positive effects by economic measures of other
countries than Thailand, Japan or China”. The percentages of firms reporting “indirect positive effects by economic
measures of the Thai government (e.g. increased orders, improved reliability of Thai economy)” and “direct positive
effects by economic measures of the Thai government (e.g. increased sales)” are 16 percent (63 firms) and 5 percent (21

firms) respectively. In the meantime, the predominant response was “no effect in particular” (44 percent). (Table 13)

(Table 13) Effects of economic measures (check all that apply)

Unit: No. of firms and (%)

Manufacture Non-manufacture

oy | 5
[T W = =
B bl e 8 S
w = k=] =
E £ 2 3|52
D =3 =] D g E
Elels| 8 2| 8 £
3| 2 || B g | = g
S| e = S e
IR 1k ,
| ElE[S]|§ £13|¢ g
1] =1 — a3 [=3 bl 173 5] =1 =] =
22| E|E|EB| & & s 2| E|E| & e =
o | B g = o h=] 1] 5 — - = =l 7 1] 5 — =}
s|3|2|8|5|8|E|S| E|EB| 8| S|5|E|£)| 2 5
E|e|S|alo|a|e|d]Ee|El2|E8|S|&|8] & 5
Divect positive effects by
economic measures by the Thai
government U] 1 1| 2| 0 4 3 2 13 4 1 0 0 2 0 7 2( (5

Indirect positive effects by
economic measures by the Thai
government I{f 2] 51 5] 3| 4 17 6 43 7 I 6 2 3 I 20 63 (16)
Direct positive effects by
economic measures by the
Japanese government 0] 0] o] 1] 0] 2 2 1 6 0 0 0 0 2 0 2 8 (2)
Indirect positive effects by
economic measures by the
Japanese government 1| 3 1 7] 0] 7 7 2 28 2 0 1 2 1 0 6 34 (9)
Direct positive effects by
economic measures by the
Chinese government 0] 0] 4] 0] 0| 7 ! 2 14 1 0 0 0 1 1 3 17 (4)
Indirect positive effects by
economic measures by the
Chinese government 0f O 3] 6 0f 4 2 0 15 4 1 2 1 3 1 12 27 (7)
Positive effects by economic
measures by other countries

than Thailand, Japan or China 2| 3] 6| 9 L] 14] 25 5 65 8 1 0 2 6 1 18 83 (2I)

| Negative effects 1 of 2] 3 1| 4 3 1 15 0 0 2 2 1 6 21 (5)

No effect in particular 9 10| 8| 14| 7| 22 11 23 104 14 7 6| 13 3] 23 66 170 (44)

Unknown 0] 2] 3| 2] 2] 2 5| 12 28 8 3 2 3 5 3 24 52 (13)
Total f4( 21| 33] 49| 14| 70] 76| 54) 331] 49| 14| 17| 25¢; 28| 31 164| 495

No. of firms I3[ 16f 26] 34| 13| 521 51| 40] 246] 40| 13| 14| 24: 21| 29] 141] 387 (100)
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14. IMPACT OF THE MAP TA PUT ISSUE

In connection with the decision of administrative court case regarding industrial development in Map Ta Put, there is
concerned that negative impacts will spread among not only the enterprises directly affected but also suppliers or financial
institutions of such enterprises, or investment environment will be deteriorated. With reference to impacts of this issue
(check all that apply), “direct impact concerned” was confirmed in many industries including chemical, construction/
civil engineering, steel/ non-ferrous metal, general machinery and trading. The number of firms reporting “indirect impact
concerned” was 48 in the manufacturing sector and 52 in the non-manufacturing sector. Of the respondents, 4 firms

answered “possible review of investment plan in Thailand.” (Table /4)

(Table 14) Tmpact of the Map Ta Put issue (check all that apply)

Unit: No. of firms and (%)

Direct impact Indirect impact Pos§il:|1e review
Industry concemed concerned of m;;a;tlment Unknown Others No. of firms
Food 0 ) 0 ( o0 © 12 (92) 1 (8 13
Textile 0 © 2 13y 0 © 13 (31) 1 (6) 16
Chemical 3 (F1 9 (33 2 (7 16 (59 0 (0 27
& bteel/non-ferrous metal 2 @ 1@y o © 21 (62) 0 (© 34
“g General machinery 2 (14) 2 (14 0 (0 16 (71 0 0) 14
= [Electric/electronics machinery I @) 8 (6 0 (© 41 (82 1 @ 50
Transportation machinery l 2 11 @2) O (¢ 38 (76 1 (2) 50
Others ‘2 (5 5 g 1 2 34 (79) 2 (5) 43
fManufacturing sector total 11 (4 48 gy 3 {1 185 (75) 6 (2 247
Trading 2 (5 12 @2 o0 © 21 (57) 2 (%) 37
o Retailer 0 (0) 2 ugf o© © 9 (82) 0 () 11
é Finance/insurance/securities 1 (7) 7 47 0 0 7 @7 0 (0} 15
E Construction/civil engineering 3 (15) 12 (60) 0 (0 7 (@35 0 (0 20
% [Transportation/communication 1 {6) 9 (50 0 © 9 (50 0 (0 18
“ Others 1 4 10 (38) ! 4 16 (62) 0 (0) 26
Non-manufacturing sector total 8 {6 52 @y 1 {1 69 (54) 2 (@) 127
Total 19 () 100 (@7 4 {1 254 (68) 8 (2) 374
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