IISISIUE

36

JUNE
2016

Japanese gro-  +
ceryshopin 2
Geneva

Japan’s cur- 2
rent economic
situation

Statementon 2
UK’s decision
to leave the EU

Meeting of 3
heads of Japa-
nese compa-

nies in Geneva

Exhibition of 3
Ito Shinsui’s
works in Zur-

ich

Japanese robot 4
PARO serves

in care facili-

ties

INTERVIEW

JETRO Switzerland Newsletter

Japan External Trade Organization

Hirotsugu Kodera purchased the

grocery shop Uchino alimentation |

japonaise, located next to the Ge-
neva station (Rue de Zurich 45).
The grocery shop is selling a vari-
ety of Japanese products, includ-
ing bento (Japanese home-
packed meal), foodstuffs and non
-food products. It also provides
food ingredients to hotels and
restaurants in Geneva and across

Switzerland.

From Kyoto to Geneva

Hirotsugu Kodera settled in
Switzerland in 2003.
“During my studies at the

Ritsumeikan University of Kyoto,
I met a Swiss woman who was
studying the Japanese language. I
was aged only 19. Then I visited
Lausanne several times. I moved
to Switzerland in 2003. At this
time, I believed I would stay only
one or two years..”,
Kodera said.

He then continued his studies in

Hirotsugu

French literature and economics
at the University of Geneva.

He started as an employee of
Uchino alimentation japondise in Jan-
uary 2011 “At that time, my em-
ployer had proposed to run the
shop, but T wished first to work
as an employee and gain experi-
ence in this business. After five

New owner of ]apanese grocery shop in Geneva

are becoming increasingly popu-
lar in Switzerland”, Hirotsugu
Kodera said. His shop sells a
large variety of organic products,
such as miso paste, soba and

¥ udon noodles, rice, soy sauce,

¢ natto (fermented soy beans)...

=8 And many clients also asked him

Hirotsugu Kodera
Uchino Alimentation japonaise

years of experience I decided to
buy the shop, becoming its own-
er in March 2016, and running a
staff of five employees”, he ex-

plained.

Japanese most popular prod-
ucts

Beside the Japanese traditional
ingredients, such as soy sauce,
rice, dashi (fish soup), miso soup
and miso paste, some other Japa-
nese products have become very
popular.

All the products made with
matcha (ground power of green
tea), such as cakes, biscuits,
chocolate are popular.

“A lot of clients asked me about

organic products. I noticed they

about gluten-free products.
Japanese  home-packed  meal
bento sells very well. He propos-
es a greater variety of bento
(sashimi, sushi, teriyaki chicken,
fried pork, grilled fishes...).

Japanese alcoholic beverages also
become more popular, such as

whiskey, shochu (distilled bever-
age) and sake.

Importing foodstuffs from Ja-
pan

The shop does not import all the
products from Japan. Meats and
fishes are purchased in Switzer-
land or Germany.

However, when the shop imports
the products from Japan, it faces
some difficulties. “Following the
Brexit vote, the value of the
Swiss franc against the Japanese
yen has decreased significantly.
Since the beginning of the year, it
declined about 20%. The volatili-
ty of exchange rate affects severe-
ly our margins”,
Kodera said.

Hirotsugu
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In addition, several administrative
procedures had been introduced
after the 2011 earthquake and Fu-
kushima accident. However, he
noted that most of them have been
lifted, except for some products

and some prefectures.

Plans for the furure

“When I came in Switzerland, [
planned to open an izakaya restau-
rant — a type of Japanese restau-
rant where the customer can order

foods and drinks throughout the
course, and share them by everyone
at the table, like in Spanish tapas
restaurants. So, if the shop goes
well, I would like to open an izaka-
ya restaurant with original Japa-
nese dishes”, Hirotsugu Kodera

Japan’s current economic situation

According to the Cabinet Office,
“concerning short-term prospects,
the economy is expected toward
recovery, supported by the effects
of the policies, while employment
and income situation is improv-
ing” (Monthly Economic Report,
June issue).

Japan’s GDP grew 0.5% from the
previous quarter (1.9% at annual-
ized rate) in the first quarter of
2016 (January to March), according
to a second preliminary estimate
issued on June 8™ 2016.

Japan’s exports declined 11.3% in
May 2016 against the same month
in the preceding year, due to the
decrease of exports in China
(-14.9%), in the United States
(-10.7%) and to a less extent in
Western Europe (-3.5%).

The average of consumption ex-
penditures per household was
338,001 yen, up 1.4% in real terms
The sea-
sonally adjusted unemployment
rate was 3.2% in April 2016
(against 3.4% in April 2015).

from the previous year.
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Development of Real GDP
Quarterly,seasonally adjusted series
Cabinet Office

Statement on UK’s decision to leave the EU

The following statement has been
delivered by Japan’s Deputy Prime
Minister Taro Aso and Governor of
the Bank of Japan Haruhi-
ko Kuroda, on June 24™ 2016.

“In the referendum on June 23 in
the UK, a majority voted for a leave
from the EU. We remain vigilant of
any risks that are caused by this
consequence to the global economy
and to financial and foreign ex-
change markets. We will carefully
monitor further developments. The
stability of financial markets in-
cluding the foreign exchange mar-

ket is crucially important. Excess
volatility and disorderly move-
ments in exchange rates can have
adverse implications for economic
and financial stability and hence
are not desirable. The Ministry of
Finance will monitor further devel-
opments of the foreign exchange
market more carefully than before
and take appropriate measures as
necessary. Such measures are con-
sistent with the agreements in G7
and G20. We are also aware of
risks related to liquidity funding in
foreign currencies. In this regard, a

network of currency swap arrange-
ments is already established by the
central banks of major countries.
The Bank of Japan will take appro-
priate measures as necessary, in-
cluding activation of this network.
In order to ensure the growth of
the global economy and stability of
financial markets including the
foreign exchange market, the Gov-
ernment and the Bank of Japan will
work closely on these issues in co-
operation with the other G7 coun-
tries”.



Meeting of heads of Japanese companies in Geneva

The general meeting of the Japan
Club of Geneva’s Chamber of Com-
merce and Industry section took
place in Geneva, on June 16™, 2016.
Chaired by JETRO Geneva Direc-
tor General, Masashi Nakazono,
the meeting gathered a total of 34
participants from Japanese compa-
nies in the Eaux-Vives restaurant.
Several speeches were delivered by
Ambassador Ms. Misako Kaji, Dep-
uty Permanent Representative of
Japan to the United Nations and
Other International Organizations
in Geneva and head of the Japanese
Consulate in Geneva, Miho Habel,
President of the Japan Club of Ge-
neva, and Masashi Nakazono.
Tsukasa Ohbayashi, Nikkei’s editor
-in-chief for FEurope, made a
presentation about the debate in
the United Kingdom on the Brex-

it... a few days before the decision
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Japan Club of Geneva’s meeting in Faux-Vives restaurant, Geneva, June 16, 2016

was actually taken. The partici-
pants appreciated very much this
information, since many Japanese
companies in Geneva will be affect-
ed by the decision of the United
Kingdom to leave the European

Union.
Participants also took the oppor-

tunity of the dinner to share their

views on the current situation.
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Zurich-based Museum Rietberg
will exhibit prints by Japanese
graphic artist Ito Shinsui. The exhi-
bition will take place from Septem-
ber 17" 2016 to January 8™ 2017.
Born in 1898, Ito Shinsui is consid-
ered as one of Japan’s best known
graphic artist.

The Museum will exhibit famous
prints depicting beautiful women in
kimonos as well as Japanese land-
scapes.

Itd Shinsui (1898-1972)

Vor dem Spiegel

Farbholzdruck, Japan, 1916

© Courtesy Taiyo no Hikari Founda-
tion, Japan

Exhibition of Ito Shinsui’s works in Zurich

“Before the Mirror” (1916) is Ito’s
first major print, representing a
young woman wearing a deep red
kimono (see picture).

Ito set up his own independent
studio in 1927; and drafted propa-
ganda art during the Pacific War.
After the second world war, he was
acknowledged as one of the most

prominent Japanese artist.

Museum Rietberg

Tue—Sun 10am—5pm, Wed 10am—8pm
Closed on Mondays

Gablerstrasse 15, 8002 Ziirich
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Japanese robot PARO serves in care facilities

Both Japan and Switzerland face
issues related to the aging popula-
tion. In Japan, 26% of the Japanese
population is aged more than 65',
against 18% in Switzerland”.

Therapeutic robot for hospitals

and nursing homes

The Intelligent System Research
Institute of Japan’s National Insti-
tute of Advanced Industrial Sci-
ence and Technology (AIST) has
developed a therapeutic robot ba-
by harp seal named PARO. It is
intended to serve in care facilities
such as hospitals and nursing
homes.

Developed by Takanori Shibata in
1993, PARO is now in its ninth
generation. When switched on, it
can open and close its eyes, raise
its head, wriggle its tail. Further it
can recognize approximately 50
words and learn to behave in a way
that the user prefers.

Thanks to PARO, patients in care

2—2 AOEZ3X Y K POPULATION PYRAMID
FH26%E FH51E
2014 2039

100

90

65mLLE
years old
and over

Female Female

years old

15~647% J 40 ;“‘ ““‘ %%
‘ ‘
—

148U | 10
years old
and under Oﬁ

120100 80 60 40 20 0 20 40 60 80 100120 120100 80 60 40 20 O 20 40 60 80 100 120
73 A (10 thousand persons) F3 A (10 thousand persons)
Population pyramid

Japan’s Ministry of Internal Affairs and Communications

of live animals.

Several Swiss nursing homes have
already purchased PARO, especial-
ly in the Canton of Geneva.

' As of October 1% 2014, Ministry of
Internal Affairs and Communica-

Intelligent System Co., Ltd. CTO,

tions

Takanori Shibata

facilities can benefit from animal * As of the end of 2015, Swiss Fed-

therapy without the inconvenience  eral Statistical Office
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