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Special points of interest:

Japan’s GDP increased 1.1% during
the third quarter of this year, 4.5% at
annualized rate.

Japan hosted APEC Economic Lead-
ers’ Meeting from November 13 to 14
in Yokohama.

Globus sells Japanese Aomori apples,
Toshigi Nashi pears and black garlics
during the Christmas period.

Maki-e art is exhibited at Tirler's
store in Zurich from November 26,
2010 to January 12, 2010.

Embassy of Switzerland in Japan
issued a directory of Japanese ad-
dresses in Switzerland entitled
“Japanese World in Switzerland—
Guide to all things Japanese”.
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Japan’s current economic situation

Japan’s pace of economic
recovery remains higher
than in many other devel-
oped countries. However,
it is now slowing down.

As indicators show, Ja-
pan’s economy continues
to recover. Japan’s Cabi-
net Office revised its GDP
estimation for the third
quarter 2010 from 0.7%
to 1.1% (4.5% at annual-
ized rate). According to
the OECD, the GDP of the
European Union (27 coun-
tries) rose 0.5% during the
same period on a quar-
terly basis (see graph).

In addition, Japan’s indus-
trial production increased
4.3% in October from pre-
vious year, but declined
2.0% month-on-month.
The total value of machin-
ery orders also increased
6.6% in October from pre-
vious month.

However, the Tankan judg-
ment index of business
conditions for all indus-
tries released in Decem-
ber declined from 5 in

Quarterly growth rates
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September to 3 in De-
cember, showing a de-
crease for the first time
since the end of the
global economic crisis.
Moreover, the Tankan
judgment index for large
manufacturers decreased
from 8 to 5 during the
same period. Issued on a
quarterly basis by the
Bank of Japan, the
Tankan judgment index
provides an accurate pic-

ture of business trends of
enterprises in Japan.
Japan’s economy is stimu-
lated by the recovery in
overseas economies. Ex-
ports increased 10.8% in
November from previous
year. Imports rose 8.3% in
November year-on-year
(provisional data).

On the domestic front,
unemployment rate re-
mains relatively stable at
5.1% in October, showing
a slight increase of 0.1
points from  previous
month.

The consumer price index
was 100.2 in October
(2005=100), up 0.4%
from previous month and
up 0.2% over the year.
Moreover, according to
the Japan Department
Stores Association, de-
partment stores sales
grew 2.7% from previous
year, showing an increase
for the first time in 32
months.

APEC committed to pursue economic integration

Japan hosted the Asia-
Pacific Economic Coopera-
tion (APEC) meetings in
2010.

Among them, APEC Eco-
nomic Leaders’ Meeting
was held from November
13 to 14 in Yokohama, 30
km in the South of Tokyo.
The representatives of the

21 member economies
approved the Declaration
entitled “The Yokohama
Vision — Bogor and Be-
yond”.

Set up in 1989, APEC is a
forum composed by 21
economies. It seeks to
facilitate free trade and
economic cooperation

throughout the Asia-
Pacific Region.
APEC is active in various

areas, including trade and

investment liberalization,
labor mobility, and knowl-
edge and technology
transfer.

(Continued on page 2)




Page 2

Left: Japan’s Minister of Fo-
reign Affairs Seiji Maehara
Center: Japan’s Minister of

Economy, Trade and Industry
Akihiro Ohata (Nov. 2010)

Source: METI
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nes
People’s Re- | Russia
public of Chi-
na
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China
Indonesia Chinese Tai-
pei
Japan Thailand
Republic of The United
Korea States
Malaysia Vietnam
Mexico

Source: APEC’s Website
http://www.apec.org
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APEC committed to pursue economic integration

(Continued from page 1)

APEC region represents
more than 40% of the
world’s population and
over half of the global
GDP.

APEC region is also ex-
tremely significant for Ja-
pan’s economy. It ac-
counts for 75% of Japan’s
exports and 60% of im-
ports to Japan. In addi-
tion, APEC region is the
destination of 53.6% of

Japan’s direct invest-
ments.
Moreover, Japan con-

cluded an Economic Part-
nership Agreement (EPA)
with nine APEC economi-
es! and is now negotiat-
ing an EPA with three
other APEC countries2.

Promoting food security

Many meetings were held
on different topics and in
various cities. Among
them, Japan hosted the
APEC Ministerial Meeting
on Food Security in Nii-
gata from October 16 to
17. Ministers agreed to
increase “the availability
of sufficient, safe and
nutritious food in the
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APEC region through ex-
panded supply capacity,
underpinned by viable
rural communities”.

They also renewed their
commitment to “an ambi-
tious, balanced and
prompt conclusion of the
Doha Development
Agenda”.

“Taking concrete steps”
toward achieving a free
trade area

In 1994, APEC Leaders
set in Bogor the following
goal: “achieving free and
open trade and invest-
ment in the Asia-Pacific
region no later than 2010
for industrialized econo-
mies and no later than
2020 for developing
economies”.

The recent financial crisis
prompted discussions
towards the achievement
of Bogor's goal. In Yoko-
hama, APEC Leaders com-

mitted “to pursue an even
more closely integrated
regional economy and
strong, sustainable, and
balanced growth in the
region, including by taking
concrete steps toward
realization of an
FTAAP” (Free Trade Area
of the Asia-Pacific).

JETRO exhibition of green
technologies

In parallel to Yokohama
APEC summit, JETRO set
up a Pavilion to exhibit
products of 28 Japanese
firms. The Pavilion
showed advanced green
technologies in the areas
of water purification,
waste water treatment,
waste recycling, energy
conservation, energy ac-
cumulation, hydraulic
power, wind power, etc.

1; Singapore (2002), Mexico
(2005), Malaysia (2006), Chile
(2007), Thailand (2007), Indo-
nesia (2008), Brunei (2008),
Philippines (2008) and Viet-
nam (2009)

2: Korea (at the present time
negotiation has been sus-
pended), Australia and Peru.

Implementation status of Japan’s eco-points program

Under the eco-points pro-
gram, Japan’s govern-
ment received applica-
tions for eco-points from
individuals since July 1,
2009 and from corpora-
tions since August 7,
20009.

Japanese consumers can

obtain points in purchas-
ing environment-friendly
home appliances that
serve then to buy other
goods and services.

The total number of appli-
cations from individuals
for which points have
been issued is 29.45 mil-

lion.

A large majority of individu-
als obtained eco-points in
purchasing TVs (79.48%),
while only 10.55% bought
air conditioners and
10.55% refrigerators (as of
November 30, 2010).
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Globus stores sell Japanese frmts |

Globus sells Japanese
fruits and black garlics.
Aomori apples, Toshigi
Nashi pears and black
garlics can be found dur-
ing the Christmas period in

all  Globus delicatessa
stores  (Zurich, Basel,
Chur, Luzern, Bern,

Lausanne and Geneva).
Produced by Kashiwazaki-
seika Co., black garlic is
obtained through a fer-
mentation process. With
its sweet taste and its
creamy and soft texture, it
can be eaten as a snack.
Moreover, Katayama
Ringo’s apples and pears
are bigger and sweeter
than Western ones.
“Globus sells rare and spe-
cial products that cannot
be found everywhere”,
said Florence Neurauter,
Globus Assistant Buyer
Fruits and Vegetables.
Following a visit of a fruits

Matthias Schlagehan, Buyer
Fruits and Vegetables, and
Florence Neurauter, Assistant,
Globus

exhibition, Globus began
to sell Japanese fruits in
2007.

Globus was pleased with
last year's sales. “After
three years of successful
sale the Japanese big
apples are known by
Globus clients, so that
they expect them in ad-
vance.”, Ms. Neurauter
claimed.

Japanese apples sales
were the most successful
is Luzern's store and
black garlics sales in Ge-

neva’s store. Sales are the
highest in these two cities
perhaps thanks to the
large number of tourists
visiting them during the
Christmas period.

Globus set up a successful
partnership with the Japa-
nese firm Katayama Ringo
Co., Ltd. “Mr. Yamano
(Director of Katayama
Ringo Co., Ltd) is an excel-
lent contact person. De-
spite the time difference,
he is always available and
looking for new opportuni-
ties”, she said.

However, all fruits cannot
be imported. For example,
peaches would be too frag-
ile and would suffer from
transports. Nevertheless,
Globus will consider next
year the sale of other Japa-
nese fruits during the
Christmas period if possi-
ble.

Tiirler's exhibition of Japanese artin Zurich

Maki-e art is exhibited at
Turler's store in Zurich
(Paradeplatz) from No-
vember 26, 2010 to Janu-
ary 12, 2011.

Maki-e art is among the
most exquisite Japanese
traditional arts. Founded
during the Nara era (8t
century), Maki-e is a paint-
ing technique that deco-
rates wood or metal items,
such as watches, pens,
jewelry boxes, trays and
bowls. Items are covered
by several layers (from 7
to 60) made of powder,
thin plates of gold, silver
and shells, as well as lac-
quer. As each layer has to
dry in the air, the whole
process may take from 5

Maki-e jewelry box

to 10 years, sometimes
up to 20 years.

“We are always looking
for very high level art”,
said Franz Turler, family’s
member of the shop’s
founder. A Christmas ex-
hibition is held every year
at Tarler. However, the
store displays Japanese
art for the first time in its

history.

The idea was suggested by
Andreas Kobler, Director of
the jewelry store, whose
wife is Japanese. “We con-
tacted the President of the
Cooperative  Association
for Promotion of Kanazawa
Kaga Maki-e, Mr. Yoshii,
who has all connections”,
explained Mr. Kobler.

The visitor can also see
Isshu Tamura, the Maki-e
Master, who originates
from Kanazawa, painting
Maki-e products. Most of
the beautiful art pieces
exhibited can be pur-
chased. Their prices range
from about CHF 2,500 to
CHF 140,000.
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Japanese Aomori apples and
Toshigi Nashi pears

Japanese black garlics

From left to right: Andreas
Kobler, Director, Turler; Isshu
Tamura, Maki-e Master; Franz

Turler Jr., Tlrler
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Japanese world in Switzerland

Embassy of Switzerland in
Japan issued in November
2010 a directory of Japa-
nese addresses in Switzer-
land. The booklet is enti-
tled in English “Japanese
World in  Switzerland—
Guide to all things Japa-
nese”.

It refers to more than 500
addresses in Switzerland:
public institutions, compa-
nies, restaurants, shops,
schools, associations, etc.
The booklet is divided into
five regions, namely: Basel
Area, Central & Southern
Switzerland, Eastern Swit-
zerland, Greater Geneva
Berne area, and Greater
Zurich area.

In the introductive state-

ment, H.E. Mr. Bucher,
Ambassador of Switzerland
in Japan, claims that “its
rich content clearly demon-
strates the growing con-
nections and interactions
between our two countries,
as well as the ever deep-
ening ties that bond us”.

H.E. Mr. Komatsu, Ambas- |

sador of Japan in Switzer-
land, states that “this
handbook will be very use-
ful for many Japanese in
acquiring deep under-
standing necessary for
visiting Switzerland as well
as for residing, working
and investing in Switzer-
land”.
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Lake Zurich,

December 2010

a Happy New Year

We hope that you were satisfied with our
|services in 2010 and look forward to h
m you again in2044} o [, . .
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Agenda

27t Jan. 2011: Japan Night in Davos, Central Sporthotel

JETRO is a government-related organization that works to promote
mutual trade and investment between Japan and the rest of the
world. Originally established in 1958 to promote Japanese exports

IRO

abroad, JETRO’s core focus in the 21st century has shifted toward

promoting foreign direct investment into Japan and helping small to
medium size Japanese firms maximize their global export potential.

The JETRO Geneva Newsletter can also be viewed and/or

downloaded online:

http;//www.jetro.go.jp/switzerland/newsletter
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