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CAMPAIGNIE— AAGBEFIDED - K ZSEN LIS R Fv—hI7)
SPARK YOUR SENSES

SHOCHU HIGHBALL
SLZPIMERICAR TLAO ASBARETITRU. SIXFr—hIF N ERDICAEREEER(ET 31Z1- — a0 &R

sokl - ERAFRIT > T Y N—TOFRIBREHEER
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URL: https://www.instagram.com/shochu japan/

SHOCHU
WEEK e’

NI HIb
Total Reach
195,719

Top Eng. Rate
16.92%

']mlngmm 1"“*’“)"‘"‘“ Instagram Instagram
shuchu_japur —

SNSILAE
Total Impressions
2,227,787
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https://www.instagram.com/shochu_japan/​

. JFOODO

ol - ERAESRI>T Y
- QARVIT YA MNTOIREFEE

=5y MNEDARIBREIA DR EELARBEmOm Lz E/(C,
2RI YA M THRIEHREI AR IRE H T BRHIN-SFDEHEI/ERLELE
URL: SHOCHU Official website | JFOODO (jetro.go.jp)

SHOCHU NIGHT

[SHOCHU MONTH®#E1T) [SHOCHU NIGHTF4w Nig A B )

JAPANESE SHOCHU

AMBASSADOR BARS SHOCHU BRANDS
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https://japan-food.jetro.go.jp/shochu/
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At DR LRAEROM L - [FERILEDIZHIC. SHOCHU NIGHT:-SHOCHU WEEKIC
SLZ7 IR ZTADT =B FOIVINI Y —-138%21BFL. FRABETICUESTEZITVWELE

For the next month 9 bars
» = around Los Angeles will

f@atare special @shochu japan
Q& | cocktails

'.W' R

| ., ('
2 ' RV T Lt

PO 1 1

Total Reach
325,984

iR AVG. Eng. (Reel)
a:ﬂ,,,.

b 5 'l 1w
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SHOCHU WEEK
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tastingpanel

MAGAZINE

FITEMER (1/2A8) : 65K
BEAT (7 : #KH, WebitE3, Facebook(28K), Instagram(11K)

WebitZ=URL:
https://www.tastingpanelmag.com/an-ancient-spirit-
awakens/

Facebook URL :
https://www.facebook.com/photo/?fbid=773421391491100

wE)LIKE [, A,

&set=a.627670316066209

Instagram URL :
https://www.instagram.com/p/C2NBFOS8rgsA/
https://www.instagram.com/p/C2usijbBrbxo/

Copies
65,000
Online views
12,000

Copyright©JFOODO. All rights reserved.

Z1-ALA-HEEEE 62K
1BEAT 17 . Website, Facebook(260K), Instagram(58.6K)
Web3z2EURL:

https://www.welikela.com/spark-your-senses-during-shochu-month-
in-los-angeles/

Facebook URL :
https://www.facebook.com/WelLikelLA/posts/pfbid0m86w7gvmoB3Fp
VNmManSLS95p7PuPnPTFp8HN7SDDYzdJCeHyYELkegyHsBHSTIi5DvI

Instagram URL :
https://www.instagram.com/reel/C2Y4sRZrhK7/

Impressions
587,954



https://www.tastingpanelmag.com/an-ancient-spirit-awakens/
https://www.tastingpanelmag.com/an-ancient-spirit-awakens/
https://www.facebook.com/photo/?fbid=773421391491100&set=a.627670316066209
https://www.facebook.com/photo/?fbid=773421391491100&set=a.627670316066209
https://www.instagram.com/p/C2NBFO8rqsA/
https://www.instagram.com/p/C2usjbBrbxo/
https://www.welikela.com/spark-your-senses-during-shochu-month-in-los-angeles/
https://www.welikela.com/spark-your-senses-during-shochu-month-in-los-angeles/
https://www.facebook.com/WeLikeLA/posts/pfbid0m86w7qvmoB3FpVNmanSLS95p7PuPnPTFp8Hn7SDDYzdJCeHyELkegyHsBHSTi5Dvl
https://www.facebook.com/WeLikeLA/posts/pfbid0m86w7qvmoB3FpVNmanSLS95p7PuPnPTFp8Hn7SDDYzdJCeHyELkegyHsBHSTi5Dvl
https://www.instagram.com/reel/C2Y4sRZrhK7/
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‘BB :2023%F108318(N) oo
12:30-14:30 (IRHhAFRI)
-3 : JAPAN HOUSE Los Angeles
JOU34L  OFERICOVWTOHER
QN=F>4—(CLB =0ty a>
(Why we love Shochu)
Q=
SN1E . ON-BEEFEN404
@4 IN—5—/71ANIE1—-5—-8%t
—1—/8RER 1151/ 21584R
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HENDHIN-THRIBREZERNITINELTBAZ1—1 O UREICLD, 5—-FYNEAD
At - RS0 KRZBIBLILE

2024F1H18H(AKR)~2H17H(L)

o 72)\BGAH—)\—OJESHTENE.

o MBI RESIENITIVERAK2FE (Shochu highballbAVS HIL ATV R 1FE(IAZE ) &
15BEIN-DBEXZ1—-(C AN TR,

e Shochu Month®B#EH . FwHERIK 20l (FwiZE TInstagramA1%iE.,

e Shochu Nightt®®Weekh5DUE -4 —PEEIEEHZ N 2B ZHREZLR 5N,
OJElx 1 AEET THREINITIV2, 570 %R e (MEFE(L10/5ETHI1,5004%)

e Shochu NighttWeekh5DUE -5 —PEEEEHZ N DB ZERE SV,

S HU COCKTAILS

[Z/E&HDShochu highball&AUZFILHJFIV] (XZ1-)

11
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- @DFANMN=FIH=[C&BRAVSFIVEETHITIDIRE (Shochu Week)

HRNCERRN-TII-THIBEEF=KD, FAMN-F5 LTSI\ -9EHICT
1A18HMS1BERAVS FIVERE D ITIN EiRMEL . FigFREOESR sEE{EZBELEILE
2024F1H18H(K)~1H24H(K)

o 72N\HH—)\-9EE TENE.

e ¥JHMD1H18H(IDeath&CoTShochu NightziafEL. BH1H19BNMSEE1A24HETHO6HRIT
7> )\ 545 —[EEHTShochu Week1/ > Mz,

o ZIEENEFUIZShochu Highball- AUSHILAIFTIL2FEICHIZ T, MEEXF=KH
BB TEROAIE SN T 1 8RR E DRI AAS SR h )7 )L &R E U,

o (N NBMERIIC, BIEFH/—T 49— (A TREEF=KNISAIEBRENCREIBLIFv—=EKHIBRE.
BIEHON -T2 - EDZREBLU T, FiEHH N -T2 —A\DEZ - EEREOFEZI T,

e Shochu WeekFE(CSEIZS. &E&HInstagram_ETAARY MERITEL .

o AN =FA-EVERNINSDERICEEND, IRBEEEHD/N—F7>245 - DS CRIE,
RO HITIVHE55 I DIEEDH 25, N—EARANTEEEEEDAND NI,

[Shochu WeekZs>1-)1]

Shochu Night (N\=DARL—23> k. Redbird Employees Only Thunderbolt Accomplice Bar Semi-Tropic
at Death&Co EEHEEHBENSVC  S5pm-7pm 6pm-9pm 6pm-9pm 5pm-7pm 6pm-8pm
6pm-9pm ENBRFYT) !
Steep LA The Lincoln Gold Line
8pm-10pm 8pm-10pm 9pm-11pm

12
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- @QFAM-=FII-[CAEEXEFERLFZIAVIFIVERDITIORSE (Shochu Week)

BB HITNEREITIE—ABELT. BEROHRSTHRMISERENIZIN-FTF-THD
BAEIEF=KN. Shochu Week[CSUEER/IN—-9IEEHT . RBEHHITINEZIRBULELVE

196 7F AR DR ZE R - Drink International Bar World100D
No.85(GEHINTLD

weRD IO [F™ P Y —

Q shuzonagumo Thank you supporters of Bar World 100, my
teams, and guests,

@drinksinternational
N 1 would like to express my heartfelt gratitude to each and
every one of you. Your votes and unwavering support mean
Fa‘ the world to me. It is your encouragement and belief in me
that have brought me to this point. Thank you for being a part
Te of this incredible journey. Your presence and enthusiasm have
1 made it all the more special. Words cannot adequately convey
. my appreciation, but please know that | am truly grateful for
Fawn your support.
Weave
whisk| With deepest gratitude,
brand #drinksinternational #theworldbar
Orand @mixology_salon @mixologysalonsg @mixologyheritage
the pa @mixologyakasaka2023 @mementomori_toranomon
Unrrle @folklore_okuroji @mixologyboutique2022
owiie Edited - 9w
winnij
/' masumiyoshise Congratulations ! ! ! o
Shuzo Nagumo 1| ow 1iike Reply
IG: @shuzonagumo E G viviliciousxo Woohoo &5 T 5> =¥ WET Shuzo-san! § & o
6,173 Followers (444

9w 1like Reply See translation

NEW ENTRY

[BSDZEMENIFIVCREET S 1L VST - RGN RN T IV EIREL, .
BERONITI . BEERONIFIRE, FSroIONFIERETE—AE. gh;‘m};]i(g“m]o’ Mixology | @ S v
ITE(F. BAEROERLCSERERE., /1> vB0ESEL T, DOMEEPRY0, Jdpan. ©oav a
NIFINEBETHETERNITIAYNERIFE . ASSAVEATTATRITER bt e spenina bie st bos 000, 1e s st aith
IREECEISSRIHABNITINOIFEMEE EERUE. L e e e

distillates. His tea cocktail bar Mixology Salon sparked a trend (© Addacomment..
inTokvo that has vet to abate. In 2023 he onened a sister salon

13
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https://www.instagram.com/shuzonagumo/?hl=en
https://www.instagram.com/p/CuAisX8yGMu/?img_index=1
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{ABRRIESR
- @BRAN-ZEBZIANEFRIBHREAN>D MR (Shochu Night)

=5y NED KDFCIRICTRDA N M BRI B L L BFIBHRETT7ALL . ETHSDIRHILEIZIAL.
HaN-ZETANCKIBREANY MeRELEUIE
#iE : 2024 1H18H(AK). 2MEE : 20244286H(N)

® 7> N\BAH—)\—-9JEEHDSE2/EEH TN,
#[E] : Death&Co. 2[E1H : Redbird
o EE—EPEELYID. KA HIT I ERAR-A TR,
® HFHIFEHFI b + HHIA-I(>Zu]EeLUl.
® HARATAM-—FIA-HIBE, AR MDFEREL N —RUN—-FT> 5 —-DE k0 L -

KRR AT T RN
JE : EEEXEF=K 28 : Takuma Watanabek EZ\({K%\%A_T\/Q_?

® Shochu NightBIERSSHIC LB+ v~ RSB BN T, BAA | ASICLERAbTse
FAMN=F A —(CLD. —BRRE D4FRI A BT hI7 ) 258 % 1244t TDANRY ?@ﬁbt\ N

® XFTA7-AINIH-EBEL. I MDFERELL - ILEZ1 T, 24K(C"Great energy”%

o S—LyNBICHDRSI CHANNBRESOILT, SORBEBANINAR, | SRTNEBLTIES. )
o (RNBHIERGF Y M2ESHE 5. BEOBEECEREARIAVEIT
1<, SIERISERS T TRI— RNy ET, A

SHN-T>45—

14
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- @BAN-ZETAMNEFRIEBEA N> MORE

Shochu NightTlZShochu Week®DBEEEXF=KICIMX. ILKODN-EFHS55<EHTE - EBENTVS
Takuma Watanabe&Kh' . Kigtitho7 I 2igtUELE

I } il
e
BEST
LS

1993F A1 DNYCHREN /S —D1>TH Angel's Share
T8%FEHead Bartenderz¥&H7-0Db, 2022F48 85D/ —,

Marty'sZNYC®DGramercy & \Lv9 Union SquareEIz#+—7>~,
F—7vHn1EICHEDH ST North America's 50 Best Bars 2023 #29
Takuma Watanabe M&H. 17th Annual TALES SPIRITED AWARD BEST NEW U.S.

IG: @takumalw COCKTAIL BAR ~AMDEH & S—£RH B < 5 - FHE N B, HEH
g7, REHBEAN/—F X —dDShingo Gokan, Shuzo Nagumo % Eil
=l N

15
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%4 : Employees Only (@) 14,300Followers

548 : “World’s Bes Cock;cail Bar"\ "The World’s Best Bar”. &8« O EFE
DHBEmployees Only NYREREET. RGN 2/\-F>45 —Dushan
Zarich'20184EICLAICA— T UIZ&E.

ERY 3AIBBEERIR :
-Highball: Nankai Shochu (Machida Shuzo)
-Cocktail: Zenryo Imo Shochu Ikkomon (Takara Shuzo)

E%% : The Lincoln @) 10,800Followers

W LASLZZ A0 THORFCTRATICBURVR S BN F 5 Venice Beach(cAIEd
B3I\ A ZARFEBEFESULWIITIVN =, BRI -DHETILZ VI ATZEDFINTE
BARE,

I 3 AIBIREIERAR

-Highball: AOKAGE (Yanagita Distillery)

-Cocktail: Nankai Gold (Machida Shuzo)

Copyright©JFOODO. All rights reserved.

. JFOODO

&% 1 The Semi-Tropic @) 6,937Followers

158 : SilverlaketChinatown®REIDECho ParkéL\S37—F 1A MYSUEBTYT
T. "One of the most popular bars in Echo Park”&£UTTimeoutsE(CiBITeN3
ChilaxingRSFEISKIDARNITIVI -,

EA I3 AR AR
-Highball: Komoriuta (Takahashi Shuzo)
-Cocktail: Koma (Yanagita Distillery)

s « Accomplice Bar @ 3,47 2Followers

¥ . >17David Kuolc&dMar VistadLittle Fatty&(L\5Taiwanesel A NI (CHf
§%93/{—, Bar Director®dRamsey Musk(. PunchiEDBest New Bartenders(c
HEENTVS,

EA I3 ARIRBEEIEEIR

-Highball: Nankai Gold (Machida Shuzo)

-Cocktail: Mizunomai ‘Saga Barley’ Shochu (Munemasa Shuzo)

16


https://www.instagram.com/employeesonlyla/?hl=en
https://employeesonlynyc.com/about#:~:text=Employees%20Only%20has%20been%20honored,Best%20Bars%E2%80%9D%20list%20in%202015.
https://employeesonlynyc.com/about#:~:text=Employees%20Only%20has%20been%20honored,Best%20Bars%E2%80%9D%20list%20in%202015.
https://www.instagram.com/thelincolnvenice/?hl=en
https://www.theinfatuation.com/los-angeles/guides/best-bars-in-venice
https://www.instagram.com/accomplice_bar/?hl=en
https://punchdrink.com/articles/best-new-bartenders-2023/
https://www.instagram.com/p/CrgrUXpvagy/?hl=en&img_index=1
https://www.timeout.com/los-angeles/bars/best-bars-in-los-angeles
https://www.timeout.com/los-angeles/bars/best-bars-in-los-angeles
https://www.instagram.com/thesemitropic/

@ sroopo
7 NGH = N—-E LV ERUEARIGBEEI AR

@4 : Death & Co @) 304,000Followers a4 : Thunderbolt @) 15,600Followers

W Z1-3-0. 700, Qﬂ?ﬁ)bX'@)ﬁﬁaﬁ@'éb’]ﬂb@%Eo !I%éi LZVIMERIEARDAITIVN—, BEEA@Q?E}(L@DHUWTJLE =L N
FERARFEBEABN-TI—MEDH ITHEIN BN IT I N ERN B AT ZFE TS, TOA—LDIEREDIREE  BIEDORFHEZESZ NI TV EHEIC DB DTS,
=AY DAIEREIEAAN =AY DARIEREIEEN
-Highball: DAIYAME (Hamada Shuzo) -Highball: Mizunomai ‘Saga Barley’ Shochu (Munemasa Shuzo)
-Cocktail: ASAHI-MANNENBOSHI (Watanabe Distillery) -Cocktail: iichiko Saiten (iichiko USA)
mii : Redbird [@ 33,000F0llowers  /&%i% : GOLD LINE [@ 27,000Followers

IR A
11 Rl '

51 S W e B e )L jl/'fb‘ D)\ —- I/7\I\7/° LAFD> 980, SL= e RS 7‘?<7°EI7-1 == _Ciﬂ_]JELA ﬂilﬁ/ﬂﬁlifﬁ—ﬁﬁﬁéﬂébj ReL—AX

WADT — KAy M2/ Dy REREIDREZHE LU TH B . (2023&7735—5—§x; )l Stones ThrowDglz%#&EPeanut Butter Wolf(Ck2BADHIfi/\—DszE%3Z (1
D"Everything Everywhere All at Once"RE) SEEED/N\ -, ZMRNZLEH. STRE > RRRHighland ParkICAZiEd 3.

EA T I ARG EIEEIR B 3AIB BT

-Highball: DAIYAME40 (Hamada Shuzo) -Highball: Kuro Kirishima(Kirishima Shuzo)

-Cocktail: Satsuma Shiranami Genshu(Satsuma Shuzo) *Cocktail: iichiko Saiten (iichiko USA)

17
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https://www.instagram.com/deathandcompany/
https://www.instagram.com/thunderboltla/
https://www.instagram.com/redbirdla/?hl=en
https://www.worlds50bestbars.com/list/51-100
https://www.worlds50bestbars.com/northamerica/the-list/death-and-co-los-angeles.html
https://www.latimes.com/food/story/2022-03-02/thunderbolt-nearly-closed-during-covid-then-it-was-named-one-of-the-worlds-best-bars#:~:text=closed%20during%20COVID.-,Then%20it%20was%20named%20one%20of%20the%20world's%20best%20bars,World's%2050%20Best%20Bars%20list.
https://www.timeout.com/los-angeles/bars/best-bars-in-los-angeles
https://redbird.la/tales-of-the-cocktail-2023-spirited-awards/
https://redbird.la/tales-of-the-cocktail-2023-spirited-awards/
https://www.instagram.com/goldlinebar/?hl=en
https://la.eater.com/2018/10/2/17928474/gold-line-bar-highland-park-stones-throw-records-photos-inside
https://la.eater.com/2018/10/2/17928474/gold-line-bar-highland-park-stones-throw-records-photos-inside
https://www.instagram.com/deathandcompany/
https://www.instagram.com/thunderboltla/

. JFOODO

7o INGH — =& KO EAU AR BEBT 8RR

E%% : Steep LA @) 13,100Followers
LAN—%#5R-SL=FZINXSICEBED

FvA T@U)(ZBZ)Te-infused Cocktail Bar

158 . SEE-EDTea-infused Cocktail”ﬁ%{#\@%Chiese teahouse(:%i@’é%:w
Jz)\—, Seven Grand. Bar Jackalope. F&&/\- &7z &AICHUYy Phamp®
Head Bartenderz 53,

ERY 3B HEEAIN -
-Highball: DAIYAME40 (Hamada Shuzo)
-Cocktail: Mizunomai ‘Green Tea’ Shochu (Munemasa Shuzo)

18
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https://la.eater.com/2022/10/25/23423400/steep-after-dark-chinatown-chinese-tea-cocktails-teahouse
https://la.eater.com/2022/10/25/23423400/steep-after-dark-chinatown-chinese-tea-cocktails-teahouse
https://www.instagram.com/steep_la/

. JFOODO

N=-JO0F-33a &R

ER/N-ZEBSANERIOE->3V2BL T, N-TOFEREIWDRVERZFHIEHTEELE

Please select your level of satisfaction
with this campaign in terms of its impact
on you and your establishment.

Do you feel that Shochu has future Would you like to continue to
sales potential as a spirit? serve Shochu at your bar?

44.4%

@ We already served Shochu prior to this

@ satisfied @ VYes, definitely. campaign
0 Soiseusiiat safieiad @ Yes, | think it's possible. @ We've decided to continue offering
; g Shochu.
@ Neither satisfied nor dissatisfied © I can't say either way. @ We are undecided, and may or may not
@ Somewnhat dissatisfied @ Not so much. " continue to serve éhochu.
@ Dissatisfied @ Definitely not. @ We are unlikely to continue to serve

Shochu.
@ We are certain that we will not continue
to serve Shochu.

19
Copyright@IFOODO. All rights reserved. Source : JFOODO Ambassador Bar Survey
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JOE—-3a R
- JOE—-YaviEmEoiRibbEEDEEZS

JOE—23VEBMENBEFEZ TEISEREBRDFVED, TOE—-S3aVIEMULTESANE
HEHICIYET MMELDDBARRZEFSL 58I OE—aVEEEHE RO TVELE

i Purchase
Promotion Concept I : Advocacy
Awareness Understanding ntention
Target 80% 62% 57% 60%
FY2023
o) (V) ) o)
Result 64% 50% 41% 44%
. Promotion Awareness = Recall campaign visual(s) + all respondents after screeners |
i Concept Understanding = Recall campaign visual(s) AND agree to the concept + all respondents after screeners
i Purchase Intention = Recall campaign visual(s) AND willing to try in the future + all respondents after screeners
. Advocacy = Recall campaign visual(s) AND shared/spread the info + all respondents after screeners

_____________________________________________________________________________________________________________________________

Copyright©JFOODO. All rights reserved.
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