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Maote: The all-items Consurmer Price Index (CP1) measures the overall rate of consumer inflation.
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*1 [Percent change in the Consumer Price Index for all items and food, 2014-24].
USDA Economic Research Service. 202486827H
www.ers.usda.gov/data-products/charts-of-note/chart-detail?chartld=109406

*2 [Food Price Outlook - Summary Findingsl. USDA Economic Research Service. 20258&7825H
www.ers.usda.gov/data-products/food-price-outlook/summary-findings

*3 [Food, housing, and health care costs are a source of major stress for many people] .
AP-NORC Center for Public Affairs Research. 20254&8H4H
https://apnorc.org/projects/food-housing-and-health-care-costs-are-a-source-of-major-stress-for-

many-people/
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