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Note: grocery includes food and nonfood grocery products ordered using the internet,
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Young Adults Increasingly Think Alcohol Is Bad for Health

Do you, personally, think drinking in moderation -- that is, one or two drinks a
day -- is good for your health, makes no difference or is bad for your health?
% Bad for your health

—18to 34 — 35to54 -- 55and older

70
60
50
40

30

2005 2010 2015 2020
Those who said it is good for your health or makes no difference are not shown. Answer options were 18N B34BDOKER ADGS5Y%h EUHE (SHERICESER R (FTE
o BEZTWBOICU. 35555445 Tld37%. 555U ETIE39%L

BoTW3,
GALLUP
HiE#: Gallup (*13)

18([C1HBBI7ZINI-V%EZEZZBDEH RFSA - Sv=17U— (Dry January) JE6EBINTVET, BERMARE
TEDIERIGHDZOMNI DD, BNAREZREBEICLEENEVEBDTT, BEBEFAFIXDNPORUANEHIZED T,
- hNBRETHE TS 7 V6HDFT .

[YIN—=-AYM=I)\— (Sober October. USA®D108) 1EWSEEROEDIEHEHDFET

Copyright © 2025 JETRO. All rights reserved. fEWTERE);, - {551k




JFOODO

| E7na-n-sorna-epnizes
SHEBEO7 I I-INERENRAMBERI THAZENS ARZILI=)L - )27V =)V ERRITIEMEUTVE T,
JO0FHEOHEAT(E. BREBETO7ZINI-IURENHIBRENcCET /o7 I - ERBIAD BN E ol SREIRNSHNET
M Z1—-3F-ITE7INI-IRERFENFIRENcCEEH2E600. 7L 1-)UREB AN FIREN3CE(EHDEFRFATUR,
BZNI=N-JO7NI-VEREHEDN BT TS0, R CRREEBNSECENERTT.,
F2 VE-RNI=0%ZURBNB 27N IE—=IZERD - L LT ABIEX TVWAELST T,
RKE D)7 INI- )V ERTHIB IR

U.S. Non-alcoholic Beverages Market BEe9VvVE

Size, by Distribution Channel, 2020 - 2030 (USD Billion) GRAND VIEW RESEARCH
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*1 Precedence Research www.precedenceresearch.com/organic-food-market

*2 Global Market Insights www.gminsights.com/industry-analysis/upcycled-food-products-
market

*3 USDA www.ers.usda.gov/data-products/charts-of-note/chart-detail?chartld=109406

*4 USDA www.ers.usda.gov/data-products/ag-and-food-statistics-charting-the-essentials/food-
prices-and-spending

*5 New York City Comptroller https://comptroller.nyc.gov/newsroom/newsletter/new-york-by-
the-numbers-monthly-economic-and-fiscal-outlook/

*6 New York City Comptroller https://comptroller.nyc.gov/newsroom/newsletter/new-york-by-
the-numbers-monthly-economic-and-fiscal-outlook-no-95/

*7 Emarketer www.emarketer.com/content/rise-of-grocery-brings-fundamental-shift-
ecommerce-landscape

*8 USDA www.ers.usda.gov/data-products/chart-gallery/gallery/chart-detail/?chartld=108302
*Q Statista Market Insights www.statista.com/outlook/emo/online-food-delivery/meal-
delivery/united-states

*10 TechSci Research www.techsciresearch.com/report/united-states-ghost-kitchen-
market/8080.html

*11 Tech Navio https://www.technavio.com/report/fast-casual-restaurants-market-industry-in-
us-analysis

*12 Grand View Research www.grandviewresearch.com/industry-analysis/us-meal-kit-delivery-
services-market-report

*13 Gallup https://news.gallup.com/poll/648413/alcohol-consumption-increasingly-viewed-
unhealthy.aspx

*14 Grand View Research www.grandviewresearch.com/industry-analysis/us-non-alcoholic-
beverages-market-report

*15 Statista www.statista.com/forecasts/690036/online-alcohol-sales-us

*16 IWSR www.theiwsr.com/insight/how-big-is-the-slowdown-in-the-us-beverage-alcohol-
market-and-how-long-will-it-last/
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