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Survey Summary (1)

Purpose of Survey (Firms, %)
® To understand the current business activities of Firms Firms responding Category Valid
Japanese-affiliated companies operating in Asia and surveyed . 0 : Non- responses
Oceania and to disseminate those findings widely. Valid (%) Manufacturing - nufacturing
Total 13,415 5,073 100.0 2,208 2,865 37.8
Surveyed Countries/Regions Northeast Asia 2,848 1,392 27.4 565 827 48.9]
® Japanese-affiliated companies (with direct and indirect China 1,624 756 14.9 427 329 46.6
Japanese investment of 10% or greater and the branch Hong Kong/Macau 497 323 6.4 36 287 65.0
offices and representative offices of Japanese - - :
companies) operating in a total of 20 countries/regions Taiwan 528 179 3.5 56 123 33.9
in northeast Asia (5), ASEAN countries (9), southwest South Korea 199 134 26 46 88 67.3
Asia (4), and Oceania (2).
ASEAN 8,974 2,877 56.7 1,328 1,549 321
iod Vietham 1,532 787 15.5 418 369 51.4
survey Period | Thailand 2,634 602 11.9 320 282 22.9
@ October 9 to November 9, 2018 Indonesia 1,878 413 8.1 221 192 22.0
Singapore 796 433 8.5 93 340 54.4
Malaysia 913 266 5.2 141 125 29.1
Response Rate Myanmar 406 136 2.7 27 109 335
® Of a total of 13,415 surveys sent out, we received valid Philippines 449 127 2.5 69 58 28.3
responses from 5,073 firms (37.8%). The breakdown of Cambodia 299 80 1.6 24 56 26.8
respondents by country and region is provided in the Laos 67 33 0.7 15 18 49.3
table to the right. : :
Southwest Asia 1,152 548 10.8 250 298 47.6
Notes J India 876 408 8.0 194 214 46.6
® The survey has been conducted since 1987, making Bangladesh 140 57 11 26 sl 40.7
this year the 32nd version. Pakistan 60 43 0.8 19 24 71.7
® Since 2007, the survey has included non-manufacturing Sri Lanka 76 40 0.8 11 29 52.6
sectors.
® Numbers in tables are rounded, so they do not Oceania 441 256 5.0 Gl 191 58.0
necessarily add up to 100%. - . .
® Surveys in Taiwan were conducted with the assistance Australia 283 168 3.3 38 130 59.4
of the Interchange Association, Japan (I1AJ). New Zealand 158 88 1.7 27 61 55.7

A
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Survey Summary (2)

By industry category

Manufacturing Total

Motor vehicles/Motorcycles

Iron/Nonferrous metals/
Metals

Electric machinery
Chemical/Pharmaceutical
Food

General machinery
Textiles

Precision machinery
Rubber/Leather

W ood/Pulp

Other manufacturing
industries

Non-manufacturing  Total
Wholesale/Retall
Transport
Construction
Finance/lnsurance
Communications/Software
Business services

Travel/Amusement

Restaurant

Other non-manufacturing
industries

(Firms, %)
Valid (%)
2,208 43.5
420 8.3
349 6.9
348 6.9
304 6.0
158 3.1
107 2.1
97 1.9
65 1.3
50 1.0
33 0.7
277 55
2,865 56.5
1,222 24.1
327 6.4
219 4.3
217, 4.3
160 3.2
145 2.9
73 1.4
32 0.6
470 9.3

Note: Wholesale/Retail includes the sales bases of

manufacturing firms.

Large vs. Small and Medium-
sized Enterprises (SME)

= Large = SME

Note: The definition of “small and medium-sized enterprises” here is based
on the definition provided in Japan’s Small and Medium-sized
Enterprise Basic Act.

Note: Industry category details are as follows:

1. Food: Food/Processed food, agricultural or fishery
products

2. Textiles: Textiles (Spinning/Woven fabrics/Chemical

fibers), Textile apparel/Textile products

Wood/Pulp: Lumber/Wood products, Paper/Pulp

Chemical/Pharmaceutical: Chemicals and allied

products/Petroleum products, Medicines, Plastic products

5. Rubber/Leather: Rubber products, Leather
tanning/Leather products/Fur skins

6. Iron/Nonferrous metals/Metals: Iron and steel (including
cast and wrought products), Nonferrous metals, Fabricated
metal products (including plated products)

7. General machinery: General-purpose
machinery/Production machinery (including molds and
machine tools), Office machines

8. Electric machinery: Electrical machinery/Electronic
devices, Information and communication electronics
equipment

9. Motor vehicles/Motorcycles: Motor vehicles and
motorcycles, Motor vehicle and motorcycle parts and
accessories, Transportation equipment (Railroad
vehicles/Ship/Aircraft/ Industrial trucks), Transportation
equipment parts (Railroad vehicles/Ship/Aircraft/Industrial
trucks)

10. Precision machinery: Precisioninstruments (Analytical
instruments/Optical instruments and apparatus, etc.),
Medical equipment

11. Wholesale/Retail: Wholesale and retail trade, Trading, and
sales companies

12. Financel/lnsurance: Banks, Non-banks
(Insurance/Securities brokerage/Credit card/Leasing, etc.)

13. Communications/Software: Communications/Software

14. Transport activities/Warehouse: Transport
activities/Warehouse

15. Travel/Amusement: Accommodations/Travel, Amusement

16. Restaurant: Restaurant

Pw
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Firms by Country/Region

Total

Northeast Asia

China

Hong Kong/Macau
Taiwan

South Korea

ASEAN

Vietnam
Thailand
Indonesia
Singapore
Malaysia
Myanmar
Philippines
Cambodia
Laos

Southwest Asia

India
Bangladesh
Pakistan
Sri Lanka

Oceania

Australia
New Zealand

Large
3,245

1,002
515
235
144
108

1,634
373
269
269
317
177

89
76
47
17

413
320
30
38
25

196
137
59

(Firms)
SME
1,828

390
241
88
35
26

1,243
414
333
144
116

89
47
51
33
16

135
88
27

5
15

60
31
29



Survey Summary (3)

Total (n = 5,073 includinj;e firms

uncertain about establishmentyear

China (n = 756 including 1 firm

uncertain about establishmentyear

Hong Kong/Macau (n = 323 including 3

firms uncertain about establishmentyear
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Key Points (1) i.a

Results of JETRO’s 2018 Survey on Business Conditions of
Japanese Companies in Asia and Oceania

Business confidence remaining strong

1. Business confidence of Japanese-affiliated firms continuing to improve (Refer to pages 8, 13, 14, and 17.)

» Over 40% of the companies expect their operating profits to improve (from the previous year) for 2019, as they did for 2018. Companies
predicting a downturn for 2019 came to 10.6%, a decrease of 10 percentage points (pp) from the outlook for 2018 (20.6%).

» The diffusion index (DI) in 2019, which is the proportion of businesses reporting increased operating profits minus those reporting
decreased operating profits compared to the previous year, marked 36.7 points, an 13.1-point increase compared with 2018. Among
reasons for improvement, “Sales increase in local markets" was the most-frequently cited, followed by “Improvement of production
efficiency” and “Sales increase due to export expansion.”

» Companies expecting operating profits for 2018 to be a surplus accounted for 68.1%, a 0.7 pp increase from the 2017 survey (67.4%).
Those expecting a deficit came to 17.9%, a 0.4 pp decrease from the 2017 survey (18.3%).

2. Intention to expand business remaining strong in Southeast/Southwest Asia and China (Refer to pages 18, 19,

20, and 28.)

» Among respondents, 55.1% expect to expand business in the next one or two years, which is a 1.4 pp increase from 2017 (53.7%). In
China, “Expansion” accounted for 48.7%, and the proportion has been increasing since it recovered to 40% in 2016. The proportion of
companies that selected “Reduction” or “Transferring to a third country/region or withdrawal from current local markets” was 6.6%, which
was the lowest in the five years after 2013. In ASEAN, “Expansion” increased by 1.7 pp to 57.4%. The proportion has been increasing
since 2015.

» Comparing the rate of “Expansion” between ASEAN and China, ASEAN has consistently come out on top since 2012, when China showed
a sudden decline. The gap expanded to 16.1 pp in 2015 but decreased to 7.4 pp in 2017 and to 8.7 pp in 2018.

» Companies in Bangladesh (73.2%), India (72.8%), Myanmar (72.1%), and Vietnam (69.8%) are more willing to expand their businesses.

3. Increased wages remaining to be the biggest operational issue, while the business environment has been
improving (Refer to pages 31, 32, and 71.)

» Among operational issues, “Increased wages" was most commonly cited, at 65.9%, but the proportion decreased by 0.8 pp from the 2017
survey. By country and region, the proportion exceeded 70% in Indonesia (78.2%), China (75.7%), Vietnam (73.0%), India (72.3%), and
Cambodia (70.9%). In Cambodia, however, the proportion improved by 11.9 pp from 82.8% in 2017.

» Regarding the average rate of increase in wages for all industries on a year-on-year basis for 2019, the rate was the highestin Pakistan
(10.0%), followed by Bangladesh (9.6 %), India (9.6 %), Sri Lanka (8.1 %), and Myanmar (7.6 %). The top three countries were the same
as those in 2017. In China, the rate has been slowing down by single digits since 2013 and is predicted to decline to 5.9% in 2019.
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Key Points (2) i.a

4. Manufacturing: Local procurement rate increasing, mainly in India (Refer to pages 43, 45, 46, 47. and 49.)

» Material costs accounted for approximately 60% of local production.

» When asked about how they planned to reduce material cost, 64.5% of the companies answered with “Raising the local procurement rate
in the operating country/region.” The proportion of companies that answered with “Raising the rate of procurement from Japan” decreased
to 7.7% from the 2017 survey (13.7%). By contrast, the proportion of companies that answered with “Raising the rate of procurement from
ASEAN increased to 25.5% from the 2017 survey (22.8%).

» Looking at the results by country and region, the local procurement rate was higher in China (66.3%) and New Zealand (65.0%). In
particular, the rate reached 71.4% in China’s Motor vehicles/Motorcycles industry.

» The local procurement rate increased from 2013 in Southwest Asia (India, Pakistan, and Sri Lanka), Thailand, Vietnam, the Philippines,
and Myanmar. In India, in particular, the rate increased to 55.6% in 2018 from 43.4% in 2013.

5. Proportions of firms utilizing FTAS/EPAs marking a record high for imports (Refer to pages 54, 55, and 57.)

» Almost half (48.3%) of all firms are utilizing FTAS/EPAs. In particular, the FTA/EPA use rate marked a record high for imports at 48.4%.
Looking at the results by company size, the FTA/EPA use rate was higher among large enterprises (51.1%) than SMEs (43.9%). 10.3% of
all SMEs answered that they were considering the utilization of FTAS/EPAs, suggesting a potential expansion of FTA/EPA use.

» To anew question asking whether there are “non-tariff measures,” more than half of the companies answered with “Yes” in Indonesia
(64.9%), Myanmar (53.3%), and Laos (50.0%). By type of measure, “Import restrictions” (18.9%) and “Standards and conformity
assessment systems” (15.3%) were most commonly cited.

6. Consideration of the use of advanced digital technology on a medium- to long-term basis (Refer to pages 64,
68, and 69.)

»  Major digital technologies that are being utilized in local business are “Cloud” (27.4%), “E-commerce (EC)” (14.3%), and “Robots”(10.2%).

» Major digital technologies that are being considered for use in the medium-to-long term (about five to 10 years) are 10T (24.7%) and
“Artificial Intelligence (Al)” (20.3%), indicating that firms are considering the utilization of more advanced digital technologies. Looking at
the results by industry, in general, manufacturing companies are considering the use of 10T and robots, while hon-manufacturing
companies are willing to utilize Artificial Intelligence (Al).

» As the reason/background factor for utilizing digital technology, 51.5% of the firms answered with “It is our company’s policy, or decision,
that digitization is necessary.” In New Zealand, South Korea, Australia, Taiwan, and Singapore, etc., where digital technologies were
adopted earlier than other countries/regions, customer needs and rivals that adopted or began utilizing digital technologies earlier were
frequently cited.
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® Profit Breakeven = Loss mProfit - Breakeven L0SS Note: Countries/regions for which n for Large/SME > 30

® A total of 68.1% of the firms expect operating “Profit” for 2018, up 0.7 percentage points(pp) from 67.4% in 2017; in contrast, 17.9% of the firms
expect operating “Loss,” down 0.4 pp from 18.3% in 2017.

® By country/region, the proportion of firms expecting operating profit was the highest in South Korea at 84.9%, followed by Taiwan at 80%. The
proportion exceeded 70% in Australia, the Philippines, Hong Kong & Macau, China and Pakistan.

® A total of 74.8% of the large enterprises expect operating profit, which was higher than 56.5% of the SMEs by 18.3 pp. The proportion of positive
forecasts was higher among large enterprises than SMEs in 11 of the 13 countries/regions, excluding the Philippines and Myanmar, with valid

responses from more than 30 large companies and SMEs. In particular, the proportion of profitable firms was higher among large enterprises than

SMES by over 20 pp in Indonesia, Hong Kong & Macau, Cambodia and Vietnam.
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1. Operating Profit Forecast (2)

Proportion of profitable firms - 2009 to 2018 (by country/region)
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® n Northeast Asia (excluding China), the proportion of profitable

\.

firms increased from the previous year in all countries/regions.
Among ASEAN 5, the proportion of profitable firms increased in
Indonesia, Singapore and Thailand. The Philippines (76.2%)
marked the highest of the five countries in the proportion of
profitable firms. In Malaysia, the proportion increased to 73.8%,
up 11.0 pp in 2017, but decreased by 4.9 pp to 68.9% in 2018.
The proportion of profitable firms increased from 2017 in China
(71.7%, up 1.4 pp), India (65.8%, up 4.4 pp), and Vietnam
(65.3%, up 0.2 pp).

V.
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1. Operating Profit Forecast (3) —

_ Operating profit forecast for 2018 (by industry)
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Iron/Nonferrous metals/ (%)
Metals 20 40 60 80 100
Thailand(n=58) NONN A7 7 A
China(n=50) 8.0% o
Vietnam(n=97) 15.5 &’WA
Indonesia(n=32) 5.6 B
%
Wholesale/Retail 0 20 40 60 80 (10())
Taiwan(n=69) .95.8
South Korea(n=56) 43.6
Australia(n=70) 11.47:1
China(n=138) 9.4-10.9

Malaysia(n=47)
India(n=96)
Singapore(n=155)

™

HK & Macau(n=157)
Vietnam(n=81) BI6ANNRANN
Thailand(n=131) 137 IDBN

Indonesia(n=75) 8.0 Q\\m‘

by 0.4 pp in the non-manufacturing sector.

highest in Taiwan at 91.3%, followed by South Korea at over 90%, respectively.
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® The proportion of firms expecting operating profit for 2018 was higher in the manufacturing sector (70.1%) than the non-manufacturing sector (66.4%). In
comparison with the 2017 survey (manufacturing: 68.0%; non-manufacturing: 66.8%), the proportion increased by 2.1 pp in the manufacturing sector and decreased

® |n the non-manufacturing sector, the proportion of firms expecting operating profit exceeded 70% in Finance/Insurance (78.9%) and Wholesale/Retail (75.2%).
® The trends by country/region are as follows. In Motor vehicles/Motorcycles, 84.0% of firms in Thailand and 78.8% of firms in China expect a surplus. In
Iron/Nonferrous metals/Metals, 67.2% of firms in Thailand and 64.0% of firms in China expect a surplus. In Wholesale/Retail, the proportion of profitable firms is the

10



1. Operating Profit Forecast (4) —
Operating profit forecast (domestic sales-oriented Operatmg proflt forecast (export-oriented flrms
s Mt =xpolt fatio C20%) (2018, by conntyreoion)

Total(n=2,810) Total(n=1,609) ! 14.¢s 157
ASEAN(n=1,470) ASEAN(n=1,021) ! R, T
Taiwan(n=125) Australia(n=42)

South Korea(n=92) South Korea(n=32) 12.5
Philippines(n=40) Singapore(n=196) 11.2
Australia(n=104) Taiwan(n=39) __ :||_2_8

HK & Macau(n=136) Philippines(n=72) e 12571
China(n=459) Malaysia(n=110) e 155
Pakistan(n=28) HK & Macau(n=135) 7Y S 14871
Thailand(n=398) ] ' India(;—48) I R R - |é o
Indonesia(n=284 ! 12.0 2187 R — ——— E— '
! ( _ ) I S E— d“"F Vietnam(n=354) ! 13.8 W
Malaysia(n=121) . 12.4 W ) I R R N
diain= ——— o Indonesia(n=75) ! 16.0 787
India(n=312) . 109 " 231 I S
Vietnam(n=315) 8 12.1 ?ffw Bangladesh(n=23) I R W
I H —
Singapore(n=172) : NERSRL o s Thailand(n=156) eI 14.7 W

Bangladesh(n=18) : 11 Ay New Zealand(n=26) 1920

Sri Lanka(n=16) ! 313 R A Laos(n=16) 3 s
Cambodia(n=38) 2, Lo R Cambodia(n=24) 20.2 29

Mtanmar(n=93) ! 23. W Myanmar(n=18) SRS m S

m Profit Breakeven # L0SS Note: Countries/regions for which n > 15 m Profit Breakeven # L0OSS Note: Countries/regions for which n > 15

® The proportion of positive operating profit (forecast) was 67.5% among domestic sales-oriented firms (less than a 50% export ratio in the operating
country/region), while the proportion was 69.7% among export-oriented firms (50% or larger export ratio in the operating country/region). The
proportion remained at the same level as 2017 (67.6%) among domestic sales-oriented firms but increased from 2017 (68.4%) among export-
oriented firms.

® |n Bangladesh and Singapore, the proportion was higher among export-oriented firms than domestic sales-oriented firms by over 10 pp. On the other
hand, of ASEAN countries, Thailand, Indonesia and Cambodia were the countries in which the proportion was higher among domestic sales-oriented
firms than export-oriented firms.

® In Taiwan, South Korea, the Phili

ines and Australia, the proportion was high among both domestic sales-oriented firms and export-oriented firms.

Copyright © 2019 JETRO. All rights reserved. Reproduction without permission is prohibited. 11



1. Operating Profit Forecas

E | —

(%) mProfit .~ Breakeven = Loss
100
80
60
40
20
0

In or before 1970 1971-75  1976-80  1981-85  1986-90  1991-95 1996-2000 2001-05  2006-10  2011-15 In or after 2016
(n=158)  (n=132)  (n=108)  (n=126)  (n=348)  (n=475)  (n=485)  (n=642)  (n=731) (n=1,315) (n=280)

W A e
20— ass T R
. . 10.4 . S ; ® |ooking at the operating
_ . . rofit for for 201
75.9 . 71.7 . 625 . 66.7 . . 12.2 profit forecast for 2018

by year of
establishment, over
0 Inorbefore 1990-95 1996-2000 2001-05 200610 Inorafter Inorafter (Q Inorbefore 2001-05 2006-10 2011-15 In or after 70% of firms that were
1990 (n=115) (n=76) (n=216) (n=138) 2011 2016 2000 (n=92) (n=194) (n=271) 2016 established before 2010
(n=40) (n=144) (n=12) (n=92) (n=74)

expected a surplus.

® On the other hand,

Tl et o Elg;:{ "';?"3' L ,-:; o among firms that were
80 26 0.0 ..:' 5 ’ 12.C established in or after
N .

2016, less than half
(34.3%) expected a

40 surplus.
20
0 In or before 1990-95 1996-2000 2001-05 2006-10 2011-15 In or after
1990 (n=50) (n=57) (n=92) (n=82) (n=153) 2016 Inorbefore  2001-05  2006-10  2011-2015 In or after
(n=123) (n=34) 2000 (n=29) (n=118) (n=161) 2016

(n=66) (n=21)
-019 JETRO. All rights reserved. Reproduction without permission is prohibited. 12



1. Operating Profit Forecast (6)

Operating profit forecast for 2018 I

(%)

0 20 40 .60 80 100
Total(n=4,812) 35.1 ym / Total(n=4,789)
ASEAN (n=2,698) 34.0 Idfm ASEAN(n=2,689)
India(n=396) 32.8 136 Laos(n=28)
Vietnam(n=725) : 31.9 : m Bangladesh(n=45)
Lags(n=27) MNEEAANN W Myanmgr(n=118)
Cambodia(n=68) XNV - 77 India(n=391)
Bangladgsh(n:46) NANNNNAZ 77 Yietpam(n:724)
Indonesia(n=383) 29.0 37;%" / Philippines(n=119)
Myapmar(n=117) 30.8 ﬁfm Cambodia(n=69)
Thailand(n=592) 35.3 A, Sri Laqka(n:33)
Australia(n=164) 38.4 W Indonesia(n=380)
Pakistan(n=34) 20.6, WIM&% Pakistan(n=34)
Sri Lanka(n=32) 313 YA, New Zealand(n=81)
Philippines(n=122) 36:1 fm . Thailand(n=590)
_ China(n=748) 35.3 {W Australia(=163)
Singapore(n=411) 38.9 AU Malaysia(n=255)
Taiwan(n=173) 36.4. W B China(n=746)
Malaysia(n=253) 37.6 T, Singapore(n=406)
South Korea(n=132) 432 ’/{Mfﬁ Taiwan(n=171)
HK & Macau(n=306) 43.1, S 2AB Y, South Korea(n=131)
New Zealand(n=83) 39.8 WM% HK & Macau(n=305)

H Increase Remain the same = Decrease ¥ Increase Remain the same = Decrease

® For 2018, a total of 44.3% of the firms expect an operating profit “Increase” over 2017, down 1.9 pp from 46.2% in the 2017 survey; the proportion
of firms expecting an operating profit “Decrease” was 20.6%, up 1.1 pp from the 2017 survey (19.5%).

® A total of 47.3% of the firms expect an “Increase” for 2019, down 0.8 pp from the 2018 forecast (48.1%) in the 2017 survey.Meanwhile, the
proportion of firms expecting an operating profit “Decrease” was 10.6%, up 0.7 pp from the 2018 forecast (9.9%) in the 2017survey.

® In ASEAN, the proportion of firms expecting an “Increase" for 2018 forecast was 46.4%,which is the same level as the total, and that for 2019

forecast was 50.7%, both exceeding the overall average.

Copyright © 2019 JETRO. All rights reserved. Reproduction without permission is prohibited. 13



1. Operating Profit Forecast (7)
2018 D (by country/region) .

Total(n=4,812)
ASEAN (n=2,698)
India(n=396)
Laos(n=27)
Vietnam(n=725)
Bangladesh(n=46)
Cambodia(n=68)
Myanmar(n=117)
Indonesia(n=383)
Australia(n=164)
Thailand(n=592)
Philippines(n=122)
China(n=748)
Singapore(n=411)
Sri Lanka(n=32)
Pakistan(n=34)
Taiwan(n=173)
Malaysia(n=253)
South Korea(n=132)
HK & Macau(n=306)
New Zealand(n=83)

(Points)
0 20 40 60
39.9
37.0
|

36.7
I
32.6

I

Total(n=4,789)
ASEAN(n=2,689)
Bangladesh(n:45)
Laos(n:28)
Myanmar(n:118)
Vietnam(n=724)

Philippines(n=119)
Cambodia(n=69)
Thailand(n=590)

Indonesia(n=380)
Sri Lanka(n=33)
New Zealand(n=81)
Australia(n=163)
Malaysia(n=255)
Singapore(n=406)
China(n=746)
Pakistan(n=34)
Taiwan(n=171)
South Korea(n=131)
HK & Macau(n=305)

0 20 40

2019 DI (by country/region) .

(Points)
80

60

/
_/////

India(n=391) y////// | :
_:y// 7, M 46.2
_:y// A, 435
W 38.8

7////////; 36.4
V///I///A 35.8

:7////|//,¢ 38.0
W 30.3

W 235
Wi 109

% 16.4

/////////)36 7
AL

Sz

W 37.9
7////|///A 35.6
m 24.0

e (17.6

42.1

7/

/ 1 60.0

7 |57.2
56.8
3.2
2.2

The DI (see Note), indicating
business confidence for 2018
operating profit, was 23.6
points, down 3.1 points from
26.7 points in the 2017
survey. By country/region,
the DI was higher in India,
Laos, Vietnam, Bangladesh
and Cambodia.

The DI for 2019 was 36.7
points, up 13.1 points from
2018. The DI for 2019 was
higher than the DI for 2018 in
almost all countries/regions.

Note: Dl is an abbreviation for Diffusion Index, the proportion of firms expecting “Increase” (improvement) minus the proportion of
firms expecting “Decrease” (worsening). This figure reflects changes in business confidence.

Copyright © 2019 JETRO. All rights reserved. Reproduction without permission is prohibited.
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1. Operating Profit Forecast (8)

Operating profit forecast for 2018
i ) it by.ing | \

Manufacturing industries g 20 40 60 80 (10{;())
Manufacturing total(n=2,163) 3|1.4 W
Precision machinery(n=64) 281 A
General machinery (n=107) I33.6 715
Food(n=154) 279 M
Chemical/Pharmaceutical (n=294) 2|8.9 /o,
Motor vehicles/Motorcycles(n=414) 3|2.6 TN
Iron/Nonferrous metals/Metals(n=343) 3|2.1 ’J/ ;
Rubber/Leather(n=49) 24.5 LS LS
Electric machinery(n=341) 35.|8 W
Textiles (n=97) 38.2|I. W(ZW
Wood/Pulp(n=33) 39.4 VA,
Non-manufacturing industries | |
Non-manufacturing total(n=2,649) 3|8.2
Restaurant(n=32) 25:00%
Business services (n=137) 41.6

Finance/Insurance(n=174)
Wholesale/Retail(n=1,150)
Communications/Software(n=156)
Transport(n=307)
Construction(n=193)
Travel/Amusement(n=68)

H Increase Remain the same # Decrease

Operating profit forecast for 2019
i ) ith 2018, by ind i

Manufacturing industries
Manufacturing total(n=2,148)
Food(n=148)
Rubber/Leather (n=49)
Precision machinery(n=63)
General machinery(n=105)
Iron/Nonferrous metals(n=343)
“\ Chemical/Pharmaceutical(n=294)
\ Textiles(n=96)
Motor vehicles/Motorcycles(n=409)
Wood/Pulp (n=33)
Electric machinery(n=342)

- Non-manufacturing industries
Non-manufacturing total(n=2,641)
Restaurant(n=31)
Communications/Software(n=156)
Business services(n=138)
Travel/Amusement(n=68)
Finance/Insurance(n=173)
Transport(n=308)
Wholesale/Retail(n=1,146)
Construction(n=194)

H |[ncrease

(%)

0 20 40

# Decrease

Remain the same

manufacturing sector (47.4%).

Copyright © 2019 JETRO. All rights reserved. Reproduction without permission is prohibited.

® Compared with the 2017 survey, the proportion of firms expecting an operating profit “Increase” for 2018 decreased in both the

manufacturing sector (47.5% = 46.1%) and the non-manufacturing sector (45.0% = 42.8%).

®Comparing the proportion of firms expecting an operating profit “Increase” for 2019 with the proportion of firms that expected an
operating profit “Increase” for 2018, the 2019 proportion was higher in both the manufacturing sector (47.3%) and the non-
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1. Operating Profit Forecast (9)

Reasons for increased operating profits forecast for 2018
(comparison with the reasons for the increase forecast for 2017 cited
in the 2017 survey) (top 5, multiple answers)

2018(n=2,113) 2017(n=2,110) (%)
0 20 40 60 80
. . 69.5
I local k
Sales increase in local markets 688
Improvement of production efficiency 40.3
(the manufacturing industry only) 38.2
. . 337
I
Sales increase due to export expansion 28 8
- 13.8
Improvement of sales efficiency 106
Reduction of other expenditures 132
(e.g., administrative/utility/fuel costs) 14.7
Reasons for decreased operating profits forecast for 2018
(comparison with the reasons for the decrease forecast for 2017 cited
in the 2017 survey) (top 5, multiple answers)
2018(n=985) 2017(n=893) (%)
0 20 40 60 80
. 45.7
Sales decrease in local markets 458
41.4
Increase of labor costs 38.1
Increase of procurement costs 24 932'2
Production costs insufficiently shifted to 26.4
selling price of goods 19.5
Sales decrease due to export slowdown 2 122'9

Copyright © 2019 JETRO. All rights reserved. Reproduction without permission is prohibited.

Response rate by country/region and
industry (top 5)

Country/region Industry category
Wholesale/Retail (81.3%)

Business services (80.9%)

Food (79.0%)
Finance/Insurance(78.2%)

Motor vehicles/Motorcycles (76.1%)

India (88.6%)
Taiwan (82.3%)
Indonesia (81.4%)
China (75.6%)
Thailand (74.8%)

China (47.5%)
Cambodia (46.2%)
Vietnam (46.1%)
Malaysia (41.7%)
Philippines (41.7%)

Textiles (55.6%)

Precision machinery(54.3%)
Iron/Nonferrous metals/Metals (48.4%)
Motor vehicles/Motorcycles(42.6%)
Electric machinery(36.9%)

Note: Countries/regions and industry categories for which n>30

Country/region Industry category

Taiwan (66.0%)
South Korea (63.6%)
HK & Macau (58.4%)
Malaysia (52.2%)
China (50.9%)

Construction (71.4%)

General Machinery (62.5%)
Wholesale/Retail (59.3%)
Travel/Amusement (56.3%)

Motor vehicles/Motorcycles (50.6%)

Cambodia (69.2%)
China (53.3%)
Indonesia (49.4%)
Vietnam (47.8%)
Myanmar (45.8%)

Communications/Software (66.7%)
Rubber/Leather (62.5%)

Business services (60.0%)

Electric machinery (56.4%)
Precision machinery (54.6%)

Note: Countries/regions and industry categories for which n >10
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1. Operating Profit Forecast (10)

Reasons for increased operating profits forecast for 2019
(comparison with the reasons for the increase forecast for 2018 cited

in the 2017 survey) (top 5, multiple answers) Response rate by country/region and

industry (top 5)

2018(n=2,253) 2017(n=2,197) (%) Countrv/region Ind
ustry categor
0 20 40 60 yireg y category
Sales increase in local markets 73.0 India (88.5%)
“72.8 . 970 Business services (89.7%)
China (84.3%) Wholesale/Retail (83.9%)
Improvement of production efficiency 42.1 Taiwan (81.7%) Construction (81.7%)
(the manufacturing industry only) 414 " Indonesia (81.0%) Food(81.4%)
R ’ Australia (78.4%) Travel/Amusement (80.6%)
) . 30.9 ,,,,,,,,,,,,, '
Sales increase due to export expansion 350
- 1o Vie.tnam (47.3%) Iron/Nonferrous metals/Metals (50.6%)
Improvement of sales efficiency 15 7 China (46.8%) Textiles (47.6%)
. Malaysia (45.6%) Electric machinery (44.3%)
; 11.9 i 19 Motor vehicles/Motorcycles (43.9%)
Reduction of procurement costs 126 !P},? E;.)I Ens(;ai 522001/0/)0) Precision machinery (42.4%)

Note: Countries/regions and industry categories for which n>30

Reasons for decreased operating profits forecast for 2019
(comparison with the reasons for the decrease forecast for 2018 cited
in the 2017 survey) (top 5, multiple answers)

2018 (n=505) 2017 (n=453) 0 20 40 60 (:;/8) Country/region Industry category
Sales decrease in local markets 46.3 Taiwan (74.1%) Construction (65.2%)
44,,_8,,_”_ South Korea (72.2%) Transport (56.7%)
- S 41.0 HK & Macau (59.1%) Wholesale/Retail (55.6%)
Increase of labor costs ‘307 | Thailand (52.1%) Motor vehicles/Motorcycles (51.4%)

e, . Iron/Nonferrous metals/Metals (44.8%)

00,5 e |7 China (51.3%)
Increase of procurement costs 245 : R
. Indonesia (66.7%) Textiles (73.3%)
Sales decrease due to export 27.7 Philippines (63.6%) Transport (56.7%)
slowdown 23.0 China (51.3%) Food (53.9%)
Production costs insufficiently shifted to 19.2 Vietnam (42.5%) Mlomr.Veh'CIi‘?'/Moery%'es (51.4%)
selling price of goods 21.2 " India (41.4%) Electric machinery(47.1%)

Note: Countries/regions and industry categories for which n>10
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2. Future Business Plan (1) —
Approach to future business challenges in the next 1 to 2 years
—J
(%)

0 20 40 60 80 100
Mmfﬁﬂﬁ?}ﬁfmfm 33 09
73.2 e A
72.8 A Ly Al A 0: 1.2
72.1 s Wﬂ 11 5
69.8 99 0.6
66.7 s A 8

62.5 s e 5:2_

54.6 R T oo oo, 0
) R 423 .

) R WWMW,F 5.1
52.5 e P oo )
52.4 ﬁf e
52.2 ;ﬂﬂfﬁfm e 81 0.5

O — e
50.4 ..-f-:-r"r..-f-"r PR e i 3= 1.2

Total(n=5,039)
Bangladesh (n=56)
India (n=405)
Myanmar (n=136)
Vietnam (n=781)
Pakistan(n=42)

Sri Lanka (n=40)
Laos (n=33)
Malaysia (n=263)
Taiwan (n=178)
Cambodia (n=80)
Philippines (n=126)
Thailand (n=600)
Australia (n=165)
Singapore (n=427)

Indonesia (n=411) 49.2 L R N 3 1.0

China (n=752) 48.7 e ﬁ;ﬂﬂ@fﬁ%ﬂﬁfm 51 15
South Korea(n=134) 425 s lfmﬂ e )
HK & Macau(n=323) 35.6 e e
New Zealand (n=87) 33.3 e e 3

® Expansion % Remaining the same Reduction = Transferring to a third country/region or withdrawal from current local markets

® A total of 55.1% of the firms selected “Expansion” as their approach to future business challenges in the next one or two years, up 1.4 pp from 53.7%
in the 2017 survey. In contrast, 4.2% of firms selected “Reduction” or “Transferring to a third country/region or withdrawal from current local markets,”
which is the same level as the 2017 survey (4.2%).

® By country/region, Bangladesh marked the highest proportion of “Expansion” at 73.2%. In India 72.8% and in Myanmar 72.1% of firms selected
“Expansion.”

® In China, 48.7% of the firms selected “Expansion,” up 0.4 pp from the 2017 survey (48.3%).
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2. Future Business Plan (2)

Proportions of firms expecting to expand in the next 1 to 2 years

(%) (%) (%)
100 - . . 100 -+ :
]-AN 100 1 Southwest Asia/Oceania INortheast Asia
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/K-\ A \ gl 52.8
’ Al - A7 a =
50 1 so { ¢ xy " [ - \/ _x__ 50 - /N va m® T gy
* X 509 n / AP i
’ N / * . ’)g\ _ a X A' ’4A .
£ / \\( = . - v x Vs - \\ y r’I' -
40 - 40 - / a0 {W/ N S N4
/ Y N e 425
)( \(/ >~ -~ X X
/ 35.6
30 A 30 A / 30 -
20 T T T T T T T T T 1 20 T T T T T T T T T 1 20 T T T T T T T T T 1
SEENEENEENAEN NS RN SEENEEN NN N NS R\ SENEEN SN EEN ISR
S S S
——— Indonesia c-o-®--- Malaysia ==& == Myanmar ----@--- Bangladesh =-=m--India — ‘A= Pakistan - === China — @ - Taiwan
= X=Philippines = - Thailand ——+: - Cambodia —x— Sri Lanka —% — Australia — A= South Korea  ==X=— HK
=== Vietnam Note: The survey of Cambodia started in 2010. Note: Hong Kong includes Macao from 2011.

® Reviewing the survey results by country/region from 2009, the proportion of firms that selected “Expansion” as their approach to future business challenges in the next
one or two years increased significantly in 2010 when the global economy recovered from the downturn following the financial crisis. The proportion of “Expansion”
remained generally the same from 2011 to 2013, excluding several countries/regions, decreased in 2014 and 2015. The proportion varied by country/region from 2016 to
2018.

® |n the 2018 survey, the proportion of firms that selected “Expansion” increased by over 5.0 pp from 2017 in Thailand (5.0 pp). On the other hand, the proportion

decreased by over 5.0 pp from 2017 in Pakistan (—14.6 pp), The Philippines (-11.0 pp) and Cambodia (-6.0 pp).
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2. Future Business Plan (3)

Proportions of firms expecting to expand in the next 1 to 2 years
‘2009 to 2018]

(%)
90 _
4= China
’ ......... o.....
. e, ‘.
*e —@— ASEAN
80 -
{0+ Indonesia
70 - ---A-+ Thailand
<=+ Vietham
60 - -« ®-- India
50 -
Note 1: ASEAN shows a
weighted average of
| nine countries,
40 excluding Brunei.
Note 2:  Figures for Cambodia
and Laos have been
included in the ASEAN
average since 2010
30 . . . T T T T T T ) and 2011, respectively.

2009 2010 2011 2012 2013 2014 2015 2016 2017 2018

®Comparing China with ASEAN, the proportion of firms that selected “Expansion” as their approach to future business challenges in the next one or two
years was higher in China from 2009 to 2011. In 2012, however, ASEAN (61.4%) overtook China (52.3%). ASEAN has been higher than China by

around 10 pp since 2012. ASEAN has been higher than China by around 10 pp since 2012. After peaking at 16.1 pp in the 2015 survey, the gap has
been decreasing at 7.4 pp in 2017 and 8.7 pp in 2018.
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2. Future Business Plan (4)

Approach to future business challenges in the next 1 to 2 years I

-acturing (%) -anufacturing (%)

80 100 0% 20% 40% 60% 80% 100%
W IM_Z 0.9 Non-manufacturing total(n=2,845) /m 0.9

Manufacturing total(n=2,194)
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—0.3

4.0.7

Rubber/Leather(n=50)
Motor vehicles/Motorcycles (n=417)
Electric machinery(n=345)

General machinery(n=105)

@

Textiles(n=96)

Construction(n=218) 4.6/2.3

Wood/Pulp(n=33) J Other non-manufacturing industries(n=465) T~ 1.7
Other manufacturing industries(n=275) /7 / // 73322 A .
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0 20 40 60 80 100 0O 20 40 60 80 50()3
° 2018(n=1,237) 0 05 2018 (n=1,987) 0.8
S 2017(n=1,233) )//;W//;@Q 0.9 & 2017 (n=1,655) 0.9
S 2016(n=1,282) /ffM/ffm 0.9 ® 2016 (n=1,559) 1.0
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2015(n=1,035) A BH 1.2 2015 (n=597) a3 3210

m Expansion # Remaining the same Reduction Tranferring to a third country/region or withdrawal from local markets

® By industry, the proportion of firms that selected “Expansion” as their approach to future business challenges in the next one or two years was
slightly higher in the non-manufacturing (55.2%) than the manufacturing sector (55.0%).

® In the manufacturing sector, the proportion of “Expansion” is high in Food (67.1%). In the non-manufacturing sector, the proportion is high in
Restaurant (71.9%). On the other hand, the proportion of “Expansion” is lower in Wood/Pulp and Construction.

® By company size, large enterprises are more likely to expand their businesses than SMEs in both manufacturing and non-manufacturing sectors.

The proportion of manufacturing firms that selected “Expansion” has been increasing since the 2015 survey.
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2. Future Business Plan (5) —

Approach to future business challenges in the next 1 to 2 years
iori i Note: Country/region by industry categories for which n > 30

.olesale/RetaiI (%) n/Nonferrous metals/Metals (%)
0 20 40 60 80 100 0 20 40 60 80 100

India (n=100) ! 718101.0 20 Vietnam (n=100) Y720
Vietnam (n=95) : g 1.1 Thailand (n=58) i
Malaysia (n=48) E— A Indonesia (n=32) ! 3.1

Thi::: E::iz; I—— /// : % 30 . China (n=51) : ,WL Al
Indonesia (n=82) //m .emicaI/PharmaceuticaI (%)
Taiwan (n=70) ! G A 0 20 40 60 80 100
Australia (n=70) ! W Indonesia (n=32) ! L m
Singapore (n=154) ! ////////// 89 Vietnam (n=55) . 309 1818
South Korea (n=57) | //////////M,@”//////////A 81.8 China (n=59) : i AN
HK & Macau(n=160) : 1009 Thailand (n=45) : 44
.tor vehicles/Motorcycles (%) .
0 20 40 60 80 100 %)
Vietnam (n=51) 20 40 60 80 100
India (n=79) Vietnam (n=60) /%’ ///4’/’/,2’4

China (n=87) . Thailand (n=41)

Thailand (n=81) |7 NN //ﬁf’ / ,ﬁ 51.2 Malaysia (n=47) SN AN // ‘
Indonesia (n=60) e e China (n=75) ! A WG 753

m Expansion # Remaining the same  Reduction - Transferrring to a third country/region or withdrawal from local markets

® The proportion of “Expansion” in Wholesale/Retail was high in India (79.0%) and Vietnam (74.7%). Meanwhile, “Remaining the same” accounted for
over 50% in South Korea and HK & Macau.

® In the Motor vehicles/Motorcycles industry, the proportion of “Expansion” was high in Vietnam (76.5%), India (65.8%) and China (50.6%).
® |n Vietnam, the proportion of "Expansion” exceeded 70% in Wholesale/Retail, Motor vehicles/Motorcycles and Electric machinery.
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2. Future Business Plan (6)

Reasons for the future business expansion in the next 1 to 2 years (multiple answers) (1/2)

Sales increase in local Sales increase due to

High growth potential Relationship with clients

markets export expansion
0 25 50 75 100 0 25 50 75 0 25 50 75 0 25 50 (%)
Total
Ir?lz\’g;r)] 90.2 Myanmar 64.3 Vietnam 45.0 Myanmar 27.6
India 87.8 Bangladesh 61.0 Singapore 42.3 Thailand 25.0
(n=295) g : . :
China . . )
(n=364) 85.4 India 59.7 Malaysia 42.1 Vietnam 22.8
SOL(J:]h:é(;))rea 825 Cambodia 50.0 Bangladesh 415 Indonesia 21.3
Indonesia | . I | . |

(n=202) 82.2 Vietnam 42.8 Philippines 40.9 India 21.0
Thailand . . .

(n=312) 82.1 China 39.6 Thailand 39.7 Malaysia 20.7
A(‘f:tg’;';a 81.7 Indonesia 39.1 HK & Macau 37.7 Singapore | 20.0
l\(/lna:Iz:aL);sOI;\ 66.4 Philippines 36.4 Cambodia 31.0 Bangladesh 19.5
Singapme 65.1 Taiwan 35.9 Indonesia 30.2 HK & Macau 17.5
(n=215) : .

\(/I:itgff)' 64.9 Singapore 32.1 South Korea 29.8 South Korea 17.5
C?r?ltzozc;ia 64.3 South Korea 29.8 Australia 29.3 Taiwan 17.4
M(ﬁg?)"’“ 63.3 HK & Macau | 29.8 Taiwan | 23.9 China | 17.0

HK & Macau | . ] ]
(n=114) 62.3 Malaysia 27.1 . India 23.1 Philippines 16.7
Ph(ilniggig)es 62.1 Australia 26.8 China 225 Australia 14.6

Ba?ngzli(it)ash 61.0 Thailand | 22.1 Myanmar | 14.3 Cambodia | 11.9
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2. Future Business Plan (7)

Reasons for the future business expansion in the next 1 to 2 years (multiple answers) (2/2)

High receptivity for Reconsideration of Reduction of costs ; ;
high value-added production and (e.g., procurement/ Deregulations IR RiseCuring (%)
products distribution networks labor costs) guor iorce
0 25 50 0 25 50 0 25 50 0 25 50 0 25 50
Total 20.5 Total 123 Total i6.4 Total 25 Total §| 2.4
HK & Macau - 325 Bangladesh - 19.5 Philippines | 10.6 Myanmar | 18.4 Bangladesh - 14.6
Australia - 30.5 Malaysia - 19.3 Bangladesh - 9.8 Bangladesh - 4.9 Philippines - 7.6
South Korea | 29.8 Australia | 18.3 Cambodia | 9.5 China | 4.1 Cambodia | 7.1
Taiwan - 294 Singapore | 15.8 Australia | 8.5 Malaysia - 3.6 Vietnam - 4.2
China - 24.7 | South Korea - 15.8 China - 8.0 South Korea - 3.5 Myanmar - 4.1
Cambodia - 23.8 ’ Thailand - 135 Malaysia - 7.9 India - 2.0 Malaysia - 2.1
Thailand 23.7 ’ Myanmar - 12.2 Thailand | 1.7 Vietnam - 1.8 India - 2.0
Myanmar 19.4 Taiwan | 12.0 Taiwan | 7.6 Australia | 12 Indonesia | 2.0
Malaysia 19.3 India | 11.2 HK & Macau - 7.0 Taiwan - 11 Singapore - 0.9
Singapore | 18.1 China | 11.0 India | 6.1 Indonesia | 1.0 HK & Macau | 0.9
Indonesia | 17.8 Philippines | 10.6 Vietnam | 5.9 Thailand - 1.0 China | 0.8
Vietham | 16.9 HK & Macau | 10.5 Singapore | 4.7 Singapore | 0.9 Thailand | 0.3
India | 15.3 Vietnam - 10.3 South Korea - 35 Philippines - 0.0 South Korea - 0.0
Bangladesh | 9.8 Indonesia | 9.9 Indonesia | 35 Cambodia | 0.0 Australia | 0.0
Philippines | 6.1 Cambodia | 7.1 Myanmer | 3.1 HK & Macau | 0.0 Taiwan | 0.0

Note: Countries/regions for which n > 30
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2. Future Business Plan

— | i

les duction (high duction

Note: Countries/regions for which n > 30 (% )

inistrative nction of

gistics

1 e-added iquitous 1 tions in providing ional
gtion ducts) ducts) on e ool corer) dquarters
0 25 50 75 100 0 25 50 (? 2.5 50 75 0 25 50 0 25 50 0 25 50
Total (n=2,725) Total 9 Total 26.4 Total Total Total Total
Australia (n=81) Thailand Vietnam HK & Macau China Philippines Singapore
HK(rf;ll\/Ilazt;au China Indonesia Myanmar South Korea Myanmar China
Taiwan (n=92) Vietnam Philippines Philippines India Bangladesh Malaysia
South Korea (n=56) Indonesia India Bangladesh Thailand India HK & Macau
Singapore (n=211) Malaysia Thailand Indonesia Bangladesh Malaysia India
India (n=295) India Bangladesh Cambodia Vietnam Australia Australia
China (n=358) Philippines China Malaysia Singapore Singapore South Korea
Bangladesh (n=41) South Korea Malaysia China Indonesia Cambodia Taiwan
Myanmar (n=97) Australia Australia India Philippines China Thailand
Indonesia (N=199) Taiwan Myanmar South Korea HK & Macau South Korea Myanmar | 3.1
Cambodia (n=41) Bangladesh Cambodia Australia Malaysia Taiwan Philippines - 3.
Malaysia (n=138) Cambodia Taiwan Singapore Australia Vietnam Bangladesh - 2.
Philippines (n=66) HK & Macau South Korea Taiwan Taiwan | 3.2 Thailand Cambodia | 2.4
Thailand (n=306) Myanmar Singapore Vietnam Cambodia | 2. Indonesia Vietnam | 1.7
Vietnam (n=536) Singapore HK & Macau Thailand Myanmar - 2.1 HK & Macau Indonesia | 1.
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2. Future Business Plan (9)

Functions to be expanded (by country, 2014 to 2018)

RS ction Production Production
(high value-added products) (ubiquitous products)
(%) (%) (%)
75 - 75 - 75 -
65 - 6/2-7 65 - 65 -
59.5
(%\_.,
> i P ‘. \seg 5 55 -
X | JEEN
. e Ne—49.0
45 - 46.8 45 - J
E......
.--'
35 - 35 - ]
25 - 25 - ]
15 T T T T 1 15 T T T T 1 15 T T T T 1
2014 2015 2016 2017 2018 2014 2015 2016 2017 2018 2014 2015 2016 2017 2018
—&— China ----l--- Vietnam Indonesia = % = Thailand India

®The proportion of firms intending to expand “Sales function” remains at a high level in India (62.7%). That proportion decreased in all five countries from
the 2017 survey.

®The proportion of firms intending to expand “Production (high value-added products )" increased by 3.2 pp in India and by 0.5 pp in Vietham from the
2017 survey. On the other hand, the proportion decreased by 4.3 pp in China, by 3.7 pp in Indonesia, and by 0.1 pp in Thailand.

®The proportion of firms intending to expand “Production (ubiquitous products )” increased to over 30% in all countries except China.
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2. Future Business Plan (10)
Reasons for the future reduction, transfer or withdrawal (multiple answers _—

0 10 20 30 40 50 60 Manufecwring % . Large  SME (%)
Sales decrease in local markets 3 P 41.1 56.1 52.6 42.7

Increase of costs
(e.g., procurement/labor costs)

Low growth potential

Sales decrease due to export slowdown

Difficulty in securing labor force
31.3

Tightening of regulations

Relationship with clients

Reviewing production and
distribution networks

Low receptivity for high value-added

p = Total(n=205)
products

HASEAN (N=92) o
China(n=48) 13.1 11.2 11.2 13.5

Others

® In a multiple-choice question on the reason for business “Reduction” or “Transferring or withdrawal”,” “Sales decrease in local markets ” (48.3%) was most commonly cited,
followed by “Increase of costs” (38.5%) and “Low growth potential” (31.2%).

® \When comparing ASEAN and China, the proportions of firms that selected “Sales decrease in local markets ” and “Low growth potential” were higher in ASEAN than in China
by 11.4 pp and 6.5 pp, respectively. On the other hand, the proportions of “Difficulty in securing labor force “ and “Tightening of regulations” were higher in China than in
ASEAN by 21.5 pp and 9.9 pp, respectively.

® By industry, the proportions of firms that cited “Sales decrease in local markets” and “Low growth potential” were higher in the non-manufacturing sector than in the
manufacturing sector by 15.0 pp and 10.5 pp, respectively. On the other hand, the proportions of firms that cited “Increase of costs,” “Sales decrease due to export slowdown”
or “Difficulty in securing labor force” were higher in the manufacturing sector than in the non-manufacturing sector by 15.2 pp, 14.7 pp, and 11.4 pp, respectively.

® By company size, the proportion of SMEs that cited “Increase of costs”, “Sales decrease due to export slowdown”, “Difficulty in securing labor force” or “Relationship with

clients” were higher than that of large enterprises.

Copyright © 2019 JETRO. All rights reserved. Reproduction without permission is prohibited. 27



2. Future Business Plan (11)

hallen

(%)

B a6 5 1.0
/WW//M 8.8 1.7

2014 (n=970)
2015 (n=863)
2016 (N=599) |

e e P /;f e e
2017 (n=811) / R 5= 1.5
2018 (n=752) R W 5115

= Expansion # Remaining the same * Reduction — Transferrring to a third country/region or withdrawal from current local markets
Reasons for reduction, transferring or withdrawal

(%) Breakdown of firms that responded
0 20 40 60 80

100 reduction, transferring or withdrawal

Increase of costs — 20 5
(e.g., procurement/labor costs) L alltdong 0
Sales decrease in local markets 40 firms(9.4%) .. 5 ‘ 4 1%
0
i 0
Difficulty in securing labor force | Textiles 4 (19.0%)
R Electric machinery 9 (12.0%)
Sales decrease due to export slowdown Iron/Nonferrous metals/
Metals 3) (98%) ang .
Low growth potential |44 Motor vehicles/Motorcycles 6 (6.9%) ” . .
. . 0, Vi 0
Tightening of regulations | Chemical/Pharmaceutical 4 (6.8%) 0 4 304
9 (2.8%)
Relationship with clients [ Wholesale/Retail 4 (2.9%)
Reviewing production and |§
distribution networks |- e
Low receptivity for high value-added products 7
and services || 1. O 0
® 2018(n=48) » 2017(n=54)

Note 1: 2017 proportions for "Sales decrease in local markets” and “Sales decrease due to export slowdown” are

Note 2: Industries, provinces/municipalities with three or more firms that selected “Reduction” or “Transferring or withdrawal”
unavailable because these two were presented as "Sales decrease” in the 2017 survey. “Sales decrease” was selected
by 61.1% of the firms in the 2017 survey.

Note 3: The percentages in the parentheses indicate the proportion of firms which selected “Reduction” or “Transferring or
withdrawal” to the number of responding firms in respective industries or provinces/municipalities.

® |n a question about the approach to future business challenges in the next one or two years, the proportion of Japanese companies in China that selected
“Reduction” or “Transferring to a third country/region or withdrawal from current local markets” was 6.6%, which was the lowest in five years after the 2013 survey
(6.2%). On the other hand, “Expansion” increased by 0.4 pp to 48.7% from 2017.

° .

In a multiple-choice question asking the reason for business “Reduction” or “Transferring or withdrawal,” “Increase of costs” had the highest proportion at 41.7%
This is followed by “Sales decrease in local markets” (37.5%) and “Difficulty in securing labor force” (31.3%).

By industry category, the manufacturing sector (9.4%) selected “Reduction” or “Transferring to a third country/region or withdrawal from current local markets
higher than the non-manufacturing sector (2.8%). In particular, the proportion was high in Textiles (19.0%) and Electric machinery (12.0%)
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2. Future Business Plan (12)

Changes in the number of employees
cl i i i | | region;

Year-on-year

Plans for the next one year

Local employees (%) (%)

Total(n=5,007)
Myanmar (n=136)
Pakistan (n=42)
India (n=401)
Vietnam (n=775)
Philippines (n=126
Cambodia (n=80)
Bangladesh (n=55)
Indonesia (n=409)
Malaysia (n=263)
Thailand (n=598)

Sri Lanka (n=39)
Taiwan (n=178)
Laos (n=32)

South Korea (n=131)
Singapore (n=426)
New Zealand (n=87)
Australia (n=166)
China (n=745)

HK & Macau (n=318)

Large (n=3,201)
SME(n=1,806)

100

¥ |ncrease

No change

% Decrease

Total (n=4,887)
Myanmar (n=134)
India (n=388)
Vietnam (n=752)
Pakistan (n=40)
Bangladesh (n=53)
Sri Lanka (n=38)
Philippines (n=123)
Laos (n=31)
Cambodia (n=78)
South Korea (n=133)
Thailand (n=582)
Taiwan (n=173)
Indonesia (n=400)
Malaysia (n=257)
China (n=728)

New Zealand (n=84)
Singapore (n=419)
Australia (n=162)
HK & Macau (n=312)

Large (n=3,132)
SME (n=1,755)

® Increase No change " Decrease

® Regarding year-on-year changes in the number of local employees by country/region, over 50% of the firms selected “Increase” in Myanmar, Pakistan, India and

Vietnam.

® The proportion of firms planning to “Increase” local employees in the next one year was the highest in Myanmar (71.6%), followed by India (61.3%).

® In China, over 20% of the firms selected “Decrease” in a year-on-year comparison. The proportion of firms planning to “Decrease” local employees in the next one
year was relatively high in China (13.5%), Sri Lanka (13.2%), Indonesia (10.8%) and Malaysia (10.1%) .
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2. Future Business Plan (13)

Changes in the number of employees
(Changes in a year-on-year comparison, future plans, by country/region)

Japanese expatriates Year-on-year (%) Plans for the next one year (%)
0 20 60 80 100 0 20 40 60 80 100

Total (n=4,944) 73.9 132 Total (n=4,852) 76.9 13:%
Pakistan (n=35) 71.4 2.9 Pakistan (n=34) 70.6
Myanmar (n=134) 68.7 A Sri Lanka (n=36) 69.4 XxA
Bangladesh (n=55) 67.3 127 India (n=384) 69.8 11.5
India (n=393) 69.2 127 Bangladesh (n=52) 76.9 5.8
Vietnam (n=772) 73.7 104 Myanmar (n=135) 70.4 126
Sri Lanka (n=38) 71.1 132 Philippines (n=123) 77.2 8.9
Malaysia (n=262) 69.5 15.7 Laos (n=30) 80.0 6.7
Indonesia (n=405) 71.6 138 Vietnam (n=753) 77.0 9.8
Singapore (n=422) 69.2 16:6 Cambodia (n=78) 74.4 154
Cambodia (n=78) 74.4 11:5 Thailand (n=580) 76.9 129
Thailand (n=593) 76.6 115 Malaysia (n=259) 73.4 17.0
HK & Macau (n=315) 72.1 16.2 Indonesia (n=396) 76.0 15:7
Philippines (n=126) 78.6 10:3 Singapore (n=417) 75.5 16:3
Australia (n=163) 81.6 9.8 Taiwan (n=177) 81.4 119
New Zealand (n=74) 82.4 9:5 China (n=721) [16.0 76.6 175
China (n=738) 76.2 16.0 HK & Macau (n=308) [[5I5 81.8 12.7
Taiwan (n=177) 76.8 16.4 Australia (n=162) [4i9 89.5 5.6
South Korea (n=132) (38 83.3 12.9 South Korea (n=133) [13.8 82.7 135
Laos (n=32) 3.1 87.5 9:4 New Zealand (n=74) 2.7 87.8 9:5
Large (n=3,176) 71.4 14.2 Large (n=3,122) 75.7 142
SME (n=1,768) 78.4 115 SME (n=1,730) 79.0 112
No chang_;e Decrease Increase No change Decrease
® Regarding changes in the number of Japanese expatriates by country/region, “No change” was most frequently selected in all countries/regions in
both year-on-year comparison and in plans for the next one year.
® |n the past one year, the proportion of firms that selected “Decrease” was the highest in Singapore (16.6%), followed by Taiwan (16.4%), HK &
Macau (16.2%), and China (16.0%), etc.
® Regarding plans for the next one year, the proportion of firms that selected “Increase” was the highest in Pakistan (29.4%), followed by Sri Lanka
(19.4%), India (18.8%), Bangladesh (17.3%), and Myanmar (17.0%). On the other hand, the proportion of firms that selected “Decrease” was the
highest in China 517.5%!.
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3. Management Matters (1)

Problems common to all regions (top 10, multiple answers)

(%)
Answers Z(E/i)S 2((3/1-)7 C(E?ﬂge : Non- 4 Heiod
Manufacturing - e~ turing Large SME

1 Increased wages 65.9 66.7 -0.8 75.0 59.0 66.1 65.6
Difficulty in quality control

2 k . . -2. -
(Manufacturing sectors only) 49.6 °1.9 2.3 49.6 44.8 55.5
Growing market shares of competitors
(cost-wise competition) 494 49.9 0.5 50.6 48.4 52.7 43.7
Increased cost in procurement of raw

4 materials and parts (Manufacturing 49.2 40.7 8.5 49.2 - 51.1 46.9
sectors only)
Difficulty in local procurement of raw 43.3 - 42.4 44.4

5 materials and parts 43.3 45.1 -1.8
(Manufacturing sectors only) 45.5 40.8 41.6 45.3

6  Quality of employees 42.9 46.9 -4.1 355 423 36.9 43.2
Difficulty in developing new clients 39.2 38.5 0.8 423 276 336 35.2
Major clients requesting lower prices 34.2 35.9 1.7 331 i 329 334
No more room for cost-cutting

9 . . . -2.
(Manufacturing sectors only) 33.1 35.3 2.2 39.0 26.5 35.7 25.3
Volatility of local currency’s exchange

1 . . . .

0 rate against the US dollar 31.9 24.1 8

®“Increased wages” (65.9%) was most frequently cited as a management matter, followed by “Difficulty in quality control” (49.6%) and “Growing market shares of competitors
(cost-wise competition)” (49.4%). The proportion slightly decreased for many problems from 2017 but “Increased cost in procurement of raw materials and parts”(49.2%) and
“Volatility of local currency’s exchange rate against the US dollar” (31.9%) increased by 8.5 pp and 7.8 pp, respectively. By country/region, the proportion of “Increased
wages"“ was higher in Indonesia (78.2%) than in China (75.7%), as it was in 2017, followed by Vietnam (73.0%), India (72.3%), and Cambodia (70.9%).

@By industry, more than 70% of firms selected “Increased wages” in the manufacturing sector. The proportion of “Major clients requesting lower prices” was higher in the
manufacturing sector than in the non-manufacturing sector by 14.7pp.

® By company size, “Increased wages” was most commonly cited by both large companies and SMEs, as was done in 2017, although the proportion decreased from 2017.
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3. Management Matters (2)

Problems common to all regions (top 10, multiple answers, response rate for each country/region)

Increased wages

Total
(n=5,009)

Indonesia

(n=409)
China
(n=754)
Vietnam
(n=779)
India
(n=400)

Cambodia |

(n=79)

South Korea |

(n=134)

HK & Macau ]

(n=318)
Malaysia
(n=261)

SriLanka |

(n=40)
Thailand
(n=597)

Banmadesh-

(n=56)
Australia
(n=163)

Laos
(n=32)

Singapore ]

(n=427)

Myanmar |

(n=133)

Philippines |

(n=124)

New Zealand |

(n=87)

Pakistan |

(n=42)
Taiwan
(n=174)

0

25 50 75 100

65.9

78.2

7517

73.0

72.3

70.9

69.4

67.0

66.7

60.0

59.3

58.9

57.7

56.3

55.7

53.4

50.8

48.3

40.5

36.8

Difficulty in quality

control
0

25 50 75 100

Total
(n=2,119)
Laos
(n=15)
Bangladesh
(n=25)
Malaysia
(n=135)
Thailand
(n=314)
Vietnam
(n=406)
Cambodia
(n=22)
Sri Lanka
(n=11)

Indonesia

(n=213)
India
(n=184)

Philippines |

(n=64)
China
(n=419)

Myanmar |

(n=26)

Pakistan ]

(n=18)

HK & Macau |

(n=27)
Taiwan
(n=53)

South Korea |

(n=44)

Australia |

(n=32)

New Zealand |

(n=26)

Singapore ]

(n=85)

49.6

66.7

64.0

59.3

58.6

54.7

54.6

54.6

51.6

49.5

48.4

48.0

46.2

38.9

37.0

34.0

29.6

21.9

19.2

17.7

Growing market shares of
competitors (cost-wise

competition)

0 25 50 75 100

Total
(n=4,803)
India
(n=394)

South Korea |

(n=133)
China
(n=749)
Malaysia
(n=255)
Vietnam
(n=723)
Thailand
(n=592)
Taiwan
(n=172)

Pakistan |

(n=33)

Singapore ]

(n=407)

Indonesia

(n=380)

Myanmar |

(n=120)
Australia
(n=164)

Cambodia |

(n=69)

Sri Lanka |

(n=33)

Banmadesh-

(n=45)

HK & Macau ]

(n=302)

thppmes-

(n=121)

New Zealand |

(n=83)
Laos
(n=28)

R T S E—

49.4

59.1

54.9

51.7

50.6

49.5

49.5

48.8

48.5

48.4

48.2

47.5

47.0

46.4

45.5

44.4

43.1

43.0

325

28.6
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Note: Countries/regions for which n > 10

Increased cost in procurement
of raw materials and parts

0 25 50 75 100
(ne2119 | 49.2
o
s
Ne\zvnizaél)and | 615
(rt19) | 535
(50 | 533
Moo ] 531
b | s
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s | g
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(%)

Difficulty in local procurement
of raw materials and parts

0 25 50 75 100

Total
(n=2,119)
Myanmar
(n=26)
Sri Lanka
(n=11)
Philippines
(n=64)
Indonesia
(n=213)
Laos
(n=15)
Vietnam
(n=406)
Bangladesh
(n=25)
Cambodia
(n=22)
India
(n=184)
Pakistan
(n=18)
Malaysia
(n=135)
Thailand
(n=314)

New Zealand |

(n=26)
HK & Macau
(n=27)

China
(n=419)
South Korea
(n=44)

Australia
(n=32)

Singapore |

(n=85)
Taiwan
(n=53)

I S T E—

43.3

65.4

63.6

60.9

60.1

60.0

58.1

56.0

54.6

53.8

50.0

43.7

42.4

34.6

25.9

24.3

22.7

18.8

15.3

15.1

32



Note: Countries/regions for which n > 10

(%)

3. Management Matters (3)

Problems common to all regions (top 10, multiple answers, response rate for each country/region)

No more room for
cost-cutting

Volatility of local currency’s

Major clients requesting
exchange rate against the US dollar

Difficulty in developing new
lower prices

uality of employees ]
Q y oY clients
0 25 50 75 100 0 25 50 75 100 0 25 50 75 100 0 25 50 75 100 0 25 50 75 100
Total ] Total ] Total ] Total Total ]
(n=5,000) | 42.9 (n=4,803) 392 (n=4,803) 342 (n=2,119) | 331 (n=4,984) | 319
Bangladesh Thailand Thailand South K Pakist
hadey 62.5 (no592) 46.1 (no592) 39.9 *any 45.5 (hea2). 82
Myanmar ] HK & Macau | India Cambodia | Myanmar ]
(n=133) 57.9 (n=302) | 46.0 (n=394) | 39.9 (n=22) 455 (n=134) | 65.7
Laos Singapore Pakistan China Indonesia
(n=32) %63 (n=407) 44.2 (n=33) | 394 (n=419) | 43.0 (n=410) | 64.2
Malaysia China South Korea Indonesia Malaysia
(n=261) | 54.8 (n=749) | 434 (n=133) 384 (n=213) | 399 (n=257) | arl
Indonesia Cambodia China Sri Lanka Sri Lanka
(n=409) 53.6 (n=69) 42.0 (n=749) 38.3 (n=11) 36.4 (n=39) 46.2
Thailand Vietnam Taiwan Thailand India
(n=597) | 501 (n=723) 39.0 (n=172) | 3r.8 (n=314) | 34.7 (n=399) 43.4
Cambodia Taiwan Indonesia New Zealand Australia
(n=79) | 494 (n=172) 390 (n=380) | 3638 (n=26) 346 (n=161) | 354
Philippines Malaysia Malaysia Malaysia Philippines
(n=124) 452 (n=255) | 3838 (n=255) | 361 (n=135) | 319 (n=125) | 344
China Myanmar Vietnam Singapore China
(n=754) 420 (n=120) | 375 (n=723) | 824 (n=85) 306 (n=747) 285
Vietl Ind i HK & M Viet Vietl
Pakistan | Laos Philippines ] Taiwan Taiwan
(n=42) 381 (n=28) | 321 (n=121) | 298 (n=53) 283 (n=177) 254
Tai New Zeal Bangl h Indi L
A e | T | e o || s
Sri Lanka India Laos Bangladesh Thailand
(n=40) | 350 (n=304) | 307 (n=28) | __| 250 (n=25) | __| 240 (n=508) | __| 236
HK & Macau Philippines Singapore HK & Macau South Korea
(n=318) | 343 (n=121) | 306 (n=a07) | | 248 (n=2p) || 222 (n=134) | __| 224
h i Lank ' Philiopi .
pin sl S || w0a et | e pusall IELE T | ) 3
Australia Pakistan | Myanmar ] Myanmar ] Bangladesh ]
(n=163) | | 282 (n=33) 242 (n=120) 242 (n=26) 154 (n=s6) | | 179
South Korea Australia Australia Laos HK & Macau
(n=134) | | 246 (n=164) | | 238 (n=164) | | 238 (n=15) | | 133 (n=a1a) | | 102
New Zealand Bangladesh Sri Lanka Pakistan Cambodia
(n=87) 24.1 (n=45) 17.8 (n=33) 12.1 (n=18) 111 (n=78) | 1
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3. Management Matters (4)

Problems by country/region (top 5, multiple answers) (%)

; 2018 2017 ; 2018 2017

Slngapore survey survey |nd0neS|a survey survey

1 Increased wages (n=427) 55.7 56.2 1 Increased wages (n=409) 78.2 80.8

2 grf)mg? market shares of competitors (cost-wise competition) 48.4 50.9 2 X]o_ljtillc;[)y of local currency’s exchange rate against the US dollar 64.2 37.9
“g'ﬁh‘g@ggéa' cost in procurement of raw materials and parts 45 9 """ 27 5 _"e:"l_n_ci_réé;ea_ cost in procurement of raw materials and parts 62 ) 4 """ 48 7
______ (=85 e nE2A)

4 Difficulty in developing new clients (n=407) 44.2 42.1 4 (E)r:f:flzclu:;;y in local procurement of raw materials and parts 60.1 64.3
'"5'"58_?5'65 nel costs of Japanese (expatriate) managers and staff 34 4 """ 340 "'5'"?51_}'66 rdens (i.e. corporate taxes and transfer pricing taxes) 539 """ 589

(n=427) (n=410)

i 2018 2017 i 2018 2017

Mala‘ySIa survey survey Vletnam survey survey

1 Increased wages (n=261) 66.7 68.1 1 Increased wages (n=779) 73.0 75.2

2 Difficulty in quality control (n=135) 59.3 71.1 5 (Dnlf‘llcouét)y in local procurement of raw materials and parts 58.1 65.2

3 Quality of employees (n=261) 54.8 52.2 3 Difficulty in quality control (n=406) B4.7 57.2
'"4'"|'n'€réé§éa' cost in procurement of raw materials and parts 51 1 """ 59 5 "I"é'r_éx?v'iﬁé “market shares of competitors (cost-wise competition) 495 """ 46 1
______ (=135 T A

5 ar_o;/vgg? market shares of competitors (cost-wise competition) 50.6 52.0 5 Complicated customs clearance procedures (n=711) 45.7 46.7

; 2018 2017 T 2018 2017

Thalland survey survey Phlllpplnes survey survey

1 Increased wages (n=597) 59.3 63.0 1 Difficulty in local procurement of raw materials and parts (n=64) 60.9 54.4

2 Difficulty in quality control (n=314) 58.6 54.0 2 I(rrm‘iré:-)gsed costin procurement of raw materials and parts 53.1 32.6

3 Quality of employees (n=597) 50.1 50.5 3 Increased wages (n=124) 50.8 45.8

4 gr:cg/vglgg market shares of competitors (cost-wise competition) 495 50.6 4 Difficulty in quality control (n=64) 48.4 50.0
5l(?ggefjfd cost in procurement of raw materials and parts 478 """ 378 5;312; ;'Jéﬁs' (i.e. corporate taxes and transfer pricing taxes) 46 4 """ 403

Note1: Top 5 responses are listed above, except for “No particular problem.” Orange-highlighted items are not included in the top 10 common problems in “3. Management
Matters (1).”
Note2: The red-highlighted items increased by 10 pp or more from 2017, while the blue-highlighted items decreased by 10 pp or more from 2017.
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3. Management Matters (5)

Problems by country/region (top 5, multiple answers) (%)

; 2018 2017 2018 2017
India survey survey BangladeSh survey survey
1 Increased wages (n=400) 72.3 72.1 1 Difficulty in quality control (n=25) 64.0 68.0
"'2'"6?63\2\52)6 “market shares of competitors’ '(Eéét'-\':v'iéé'éér'n'ﬁéti'ti'ciﬁ)'""é'g'_'l' """ éZ_Z_ """ 2 '"au'a'”;; '(;f';r'n'p'l;;,;;s' g;,;;g; """""""""""""""""" 625 69.1 |
N=304) e e o e e e e 2 e e e e e e e e e
"'3"'Di'f?i'ch'lt}'i'n'I'o'c'a'l';5r'o'c'Jré'n3éﬁf&’r’a’v&ﬁéfér’iél’s’é’nﬁ’bé?t’s """"" é’é’é """ ;1'5"?; o] 3 Time-consuming customs procedures (n=45) 60.0 63.4
B b -l 4 incressed wages (n=56) 589 47.6 |
4 Increased cost in procurement of raw materials and parts 53.3 340 |  sossssssssssssanes g_ ________________________________________________________________
______ N=184) 5 Complicated customs clearance procedures (n=45) 57.8 53.7
5 Difficulty in quality control (n=184) 49.5 50.7
T Cambodia 2018 2017
Pakistan e
1 Volatility of local currency's exchange rate against the US dollar | 2 5 48.4 __1 Increased wages (n=79) BB 709 828 |
______ @_:_‘EZ_)__________________________________T_______________________'__________'____. 2 Difficulty in local procurement of raw materials and parts (n=22)  54.6 70.0
2 Increased cost in procurement of raw materials and parts 722 O 20 et S e
______ =18 e 2O 2 Difficulty in quality control (n=22) 54.6 76.7
3 High import duties (n=33) 57.6 48.4 '_I_'ﬁi'ﬁﬁr_&éﬁs— (i.e. corporate taxes and transfer pricing taxes) '5'1_ '3: """ ;,PZZ"'
I Oy o (M=78) T
_ & Restrictions on foreign remitance 0=42) @@ . 19| 5 Quality of employees (n=79) 49.4 609
5 Time-consuming customs procedures (n=33) 54.6 45,2
2018 2017
Sri Lanka 2018 2017 Laos survey survey
survey survey 1 Difficulty in quality control (n=15) 66.7 58.8
___1___I?l_ffl_cy_lty_l_n_I_o_c_a_l_er_o_c_u_rfa_rrj(f[]z_o_f_r_a_vy_n_ﬁflf(irlé_ll_s“ap_d_E)_a\ft_s__([\f}}zn_??_,_@ _____ ?ﬂ'_G___. 2 Difficulty in local procurement of raw materials and parts (n=15)  60.0 70.6
___2___Ipf:_rieiif_efj_\_/v_zig_e_si_(i:io_) ______________________________________ ?.Q_Q _____ ?_O__Q__. 3 Increased wages (n=32) 56.3 44 .4
___3___I?I_ffl_c_y__lty_l_n_gyfil_ltx_c_o_n_ti(zl_Srlf]_'})_ ____________ e SO ?ﬂ_s_ _____ ?_2__7___. 3 Quality of employees (n=32) 56.3 704
4 Volatility of local currency’s exchange rate against the US dollar 46.2 s Y- oo PP S e
______ (=39 e 20D 5 Difficulty in recruiting engineering staff (n=32) 53.3 64.7
5 grzcg/\g;g market shares of competitors (cost-wise competition) 455 44.8 5 Inadequate logistics infrastructure (n=15) 53.3 52.9
""" Increased cost in procurement of raw materials and parts - £ om 4 |
5 (n=11) 45.5 36.4 M 2018 2017
yanmar survey survey
1 Volatility of local currency’s exchange rate against the US dollar 65.7 34.6
______ M=) e
2 Difficulty in local procurement of raw materials and parts (n=26) | 65.4 82.4
3 Quality of employees (n=133) 57.9 51.9
Note1: Top 5 responses are listed above, except for “No particular problem.” Orangehighlighted =~~~ = == = = e T T T T T  eA o
items are not included in the top 10 common problems in “3. Management Matters (1).” ___4___I_n_c_rt_s?f_efj_\_/v_zig_e:s__(_n_—_1_3_3_)________________T ____________________ ?.31_4 _____ ?.9__3_’__.
Note2: Red-highlighted items increased by 10 pp or more from 2017. Blue-highlighted items 5 Increased cost in procurement of raw materials and parts 50.0 35.3
decreased by 10 pp or more from 2017. (n=26) ' )
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3. Management Matters (6)

Problems by country/region (top 5, multiple answers) (%)
China sy sarvey South Korea curvey  survey
1 Increased wages (n=754) 75.7 75.3 1 Increased wages (n=134) 69.4 59.0
"_2_"|(_rr1]_€r;ef;s)éa_ cost in procurement of raw materials and parts g?: _5_ _____ gd _2_ ____ 5 "'gjjv; giE;'r?w'a}'kéf ‘shares of competitors (cost-wise competitio r_x)_""g‘; _é _____ é_z_ _i"'
3 Crowing market shares of competiors (cost-vise competiion) 57 7. 55,0 3 Nomore room for costcuting (n=44) | 455 290 |
4 Difficulty in quality control (n=419) 48.0 50.2 “_4“_ls;_n;;;t_azi_;;c;t;r_s__fr_c;n_w_;l_i;r;t_s_Er;;;&; _________________________ é_g__]_. _____ 50“5"m
5 Tightening environmental regulations (n=419) 45.8 39.3 __;,___lz/l_a_j;r_ ::_Ii;;;;_r_e_q_u_e_s_ti_n_g; _I(_)\;v_e_r_p_);lc_:_e;_(_n:l_éé)_ ___________________ f_i_é_li _____ l_‘r_O_._Z“m
Hong Kong & Macau ey savey Australia ey savey
1 Increased wages (n=318) 67.0 62.7 1 Increased wages (n=163) 577 60.0
2 gy ceewenet oA A (1993 424 | Gl melelshaes of el (st <) 470 419
3 Difficulty in developing new clients (n=302) 46.0 44.8 ___3___Er::(j;;a)géa_E:_O_SE_iﬁ_p;r_o_c_u_réh_éﬁt__o?_r;a_v;_ﬁét_érTél?s_éﬁa_ﬁaFt_s _________ ;1_6"93 _____ Eé?m
4 8:);\32? market shares of competitors (cost-wise competition) 43 4 43.0 ";1_"\7E>|_a_tﬁﬁ§'6f local currency’s ExEFaTrTéé_r'a_té'a_g_éi_n_s't_t_h'éUS"JcEII_efr_"gS_Z _____ g{%"'
_________________________________________________________________________________________ 218 e
5 Difficulty in quality control (n=27) 37.0 24.2 5 No more room for cost-cutting (n=32) 31.3 24.3
Taiwan ey sovey New Zealand survey  survey
1 |(2(if5€§)sed cost in procurement of raw materials and parts 49.1 41.1 1 I(rr:(;rzeg)sed cost in procurement of raw materials and parts 615 30.0
) 8:):\’7'2? market shares of competitors (cost-wise competition) 4o o 50.5 "'2'"I'n:r'e;;'e_d_;v_;(;e_sn(_n;g;) ______________________________________ ;1_8“?; _____ é_l_?:_]i“.
3 Difficulty in developing new clients (n=172) 39.0 33.3 “_3“_I;;f;u_c_u_lt;/_;;éc_r_u_lt_lr;g]_(;I:ngjl_n_e_t;r_lr;;]_;t_a_f;_(;l_:_f;?_) ___________________ ;‘r_é‘:_li _____ C_’)_On(;m
4 Major clients requesting lower prices (n=172) 37.8 34.7 __;___lzl_o_r_n_()_r_e_;(;(;r;]_;(; ;(_);;_c_u_t;;;;_(_r;:_;é)_ __________________________ é_é‘:_é _____ Z_I._5“(3m
5 Increased wages (n=174) 36.8 35.8 “_4___Is;f;i;_lt_y_i_n_I_o_c_alnp;r_o_c_u_r_e_n;t_a;;_c;‘_;z;v;_;;\;ér_i;is_;_d_;);t_s_z;;;%;“—é_ﬂ:é _____ EO_._C;“.
5 Qually of employees (n=174) 368 395
Notel: Top 5 responses are listed above, except for “No particular problem.” Orange-highlighted items are not included in the top 10 common problems in “3. Management
Matters (1).”

Note2: Red-highlighted items increased by 10 pp or more from 2017. Blue-highlighted items decreased by 10 pp or more from 2017.
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3. Management Matters (7)

Comparison between China and other major countries in Asia (multiple answers)

e» e» oChina e \/ietham
1. Increased wages
100

N
@h\ 3. Growing market shares of
«(“: ‘ compce;itr:gzti:izgzt-wise
.ln’fgg‘:v\l‘ )

11. Increased cost in
procurement of raw materials
and parts

2. Difficulty in quality control

10. Major clients requesting
lower prices

9. Time-consuming customs
procedures

8. Tax burdens (i.e.
corporate taxes and transfer
pricing taxes)

7. Complicated custo
clearance procedures

and parts

87 No more room for cost-
cutting

e» a» o China India

1. Increased wages

100
~ 2. Difficulty in quality control

3. Growing market shares of
competitors (cost-wise
competition)
' 5. Difficulty in local
procurement of raw materials

and parts

8~ No more room for cost-
cutting

11. Increased cost in
procurement of raw materials
and parts

10. Major clients requesting
lower prices

9. Time-consuming customs

procedures 4. Quality of employees

8. Tax burdens (i.e.
corporate taxes and transfer
pricing taxes)

7. Complicated custo
clearance procedures

@» @» o China essss=w |ndonesia

1. Increased wages
00

11. Increased cost in 1
procurement of raw materials
and parts

10. Major clients requesting
lower prices

2. Difficulty in quality control

3. Growing market shares of
competitors (cost-wise
competition)

9. Time-consuming customs

procedures 4. Quality of employees

5. Difficulty in local
procurement of raw materials
and parts

687 No more room for cost-
cutting

pricing taxes)
7. Complicated custo
clearance procedures

e» a» o China e Thailand

1. Increased wages

11. Increased cost in 100
procurement of raw materials
and parts

2. Difficulty in quality control

3. Growing market shares of
competitors (cost-wise
competition)

10. Major clients requesting
lower prices

9. Time-consuming customs

procedures 4. Quality of employees

5. Difficulty in local
procurement of raw materials
and parts

8~ No more room for cost-
cutting

8. Tax burdens (i.e.
corporate taxes and transfer
pricing taxes)

7. Complicated custo
clearance procedures

and Thailand than in China.
room for cost-cutting.”

problems, respectively.

@ “Difficulty in quality control,” and “Difficulty in local procurement of raw materials and parts” were cited more commonly in India, Indonesia, Vietnam
® Only Indonesia exceeded China in the proportion of “Increased wages.” China was higher than four other countries in the proportion of “No more

® |ndia and Indonesia exceeded China in eight of the 11 problems. On the other hand, Vietnam and Thailand exceeded China in only five and four
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4. Rising Costs of Production af—
Negative impact of soaring costs of production and services o
. e - = Significantly #“ Somewhat
WJ Amostnoimpact  Noimpact (%)
80 100

40 60

o
N
o

Total (n=4,937) |2 77 //’4%’/ m‘ 16 1 4.0
Pakistan (n=42) - 45.2 ,ﬂ' W R i —ag
Indonesia (n=404) [T W// / NN 2NZ2
Philippines (n=123) 35.0 G Gk / Y 18:0uupA
Malaysia (n=259) e / / /W / Z AN X NN
China (n=740) 34.1 W /,%’J//W/,W///# 141 28

W/W it 16.2 1.9

Thailand (n=592) AN
Laos (n=33) 30.3 s s 15.2 3.0
Vietnam (n=765) 30.6 . Y 15.2 3.5
Myanmar (n=132) 36.4 G s 18.9 0.8
Australia (n=161) | ) /M’W///’W TN
HK & Macau (n=314) 26.8 S o I I 1T 8.0
India (n=392) 36.5 = 16.3 5.1
Cambodia (n=78) 41.0 i 6.4
Bangladesh (n=55) 41.8 G /,Wm 182 5.5
Singapore (n=415) 24.3 /W//W ;f //5’/ VIR 7.0
Sri Lanka (n=40) 45.0 // 20.0 10.0
South Korea (n=131) 23.7 G / 126.7 3.8
New Zealand (n=87) 29.9 W//’ /" 253 9.2
Taiwan (n=174) 21.3 A 28.2 75

® A combined 79.9% of the firms responded that their business activities are "Significantly" or "Somewhat" by the negative impact of the rising costs of production and
services resulting from soaring prices of payroll, energy, and raw materials. About 80% of the firmsin Asia and Oceania are affected negatively.

® The proportion of firms sustaining negative impact was the highest in Pakistan at 92.8%, followed by Indonesia, The Philippines, Malaysia and China.

® By industry in Pakistan, the impactwas most serious in Iron/Nonferrous metals/Metals, Motor vehicles/Motorcycles, Chemical/Pharmaceutical, Food, etc. By
industry in Indonesia, the impact was most serious in Electric machinery, Textiles, Travel/Amusement, Precision Machinery, and Wood/Pulp. A combined 100% of
the firms responded that their business activities are "Significantly” or "Somewhat" affected by negative impact.

® By industry in China, the impact was most serious in General machinery and Restaurants, with 100% of the firms selecting “Significantly” or “Somewhat.” Over 50%

of the firms selected “Significantly” for Restaurants (60.0%), Textiles (55.0%), Precision Machinery (50.0%) and Wood/Pulp (50%).
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4. Rising Costs of Production and—
Negative impact of s_oaring costs of pro_duction and services I

-acturlng (%) -manufacturmg (%)

Manufacturing total = _ 40 ’; 91.20 0 20 40 60 80 100
. 2'|'152):95) W

e /%ﬁz W2'5 6.3

W s

Food .(n=148) : /{’/I ///{/2/"[; S -
Mom?(t:% |\</aeshl(cr|1§§1/07) : WB& " Wholesale/Retail (n=1,195) /jff/}( /ﬂ,{
177 34

Wood/Pulp (n=33) . / % 9.1 Transport (n=317)
Genezﬁlzng)hmery : //{//‘gf{/ /%8-8 .0 Construction (n=216)
Chem|cal(/r|]3:h2a€;€r;;aceut|cal : //,%/ mSJ 1.7 Communications/Software
Iron/Nonferrous (n=158)
m(;tizg/ilgrgarl:a(::;iii?) . Wloz 8 Travel/Amusement (n=71) . /j{/’ﬁ 155 14.1
ez : #2123
EIectr(lrfzrgzg?mery : W

=

2 Non-manufacturing total
(n=2,786)

210" 54

Restaurant (n=32)

=]

=

Business services (n=136 8.1
/2’12.1 15 ( )
I .
Rubber/Leather (n=49 14.3 Finance/lnsurance (n=207) 28.5 15.5
(n=49) g
m Significantly % Somewhat Almost no impact No impact m Significantly 7 Somewhat Almost no impact No impact

® A total of 89.0% of the manufacturing firms and 72.8% of the non-manufacturing firms responded that they are “Significantly” or “Somewhat” by
the negative impact of rising costs. Manufacturing firms are affected more seriously than non-manufacturing firms.

® |n the manufacturing sector, the proportion of firms that selected “Significantly” and “Somewhat” were the highest in Textiles (96.9%).

@ In the non-manufacturing sector, the Restaurant industry (81.3%) marked the highest proportion in “Significantly” and “Somewhat” regarding
negative impact.

® |n Finance/Insurance and Business Services, the proportion of “Almost no impact” or “No impact” exceeded 40%.
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4. Rising Costs of Production and Services (3)

Countermeasures against rising costs currently being

taken or under consideration (multiple answers) Industries with a significantly higher response rate than average
(%)
Response rate 0 20 40 x 60 80 100
Answers iy Total | . W 46.1 |
1  Costcutting (e.g., administration cost, indirect 46.1 Finance/Insurance : A 1.1
cost) : : Transport | | | : !TE.S
,  Reviewing suppliers of raw materials and 376 Motor vehicles/Motorcycles o 4.9
procurement content : Total | | 376 |
3 Increasing prices of products (or services)  : 33.5 Wood/Pulp | : < 70.0
: Rubber/Leather . 59.5
4 Encouraging recruitment of local staff, : 6.8 Restaurant | ' ' 56.0
reducing payroll expenses : ' ; .
: Total E33|5
5 Reviewing production (consolidation of lineup, : 23.0 Wood/Pulp : : | 56.7
improvement, adding of value) : Food : 548
Encouraging automation and power- : Textiles | ' ;! 45.7
6 conservation (e.g., introducing industrial : 20.5
robots) : Total | : 20.5 |
7 Cost-cutting through mass production and : 19.8 Rubber/Leather | 1 : 54.8
volume sales : ' Electric machinery | : 46.1
g  Cost-cutting through increasing local 188 Motor vehicles/Motorcycles : 42.7
procurement rate : ' Total B 4.5
9 No particular measures : 6.3 Travel/Amusement | 10.
: Electric machinery s 7.5
10 Shifting production/service capabilities to third : 45 Communications/Software | i 7.1

country/areas (*) Total (n=3,919)
Note: China includes a shift of production/service capabilities to other areas on the Mainland.

® The order of cited countermeasures was the same as the results of the 2017 survey. The most-common countermeasure was “Cost-cutting (e.g., administration cost, indirect
cost)” at 46.1%. In particular, this countermeasure is taken (considered) more commonly by non-manufacturing industries, such as in Finance/Insurance and Transport.

®In the Wood/Pulp industries, the proportion of firms that reviewed or are considering “Reviewing suppliers of raw materials and procurement content” was the highest, at 70%.
“Increasing prices of products (or services)” was also high, at 56.7%.

®1In the Electric machinery industry, “Encouraging automation and power-conservation (e.g., introducing industrial robots) ” accounted for 46.1%, while “Shifting production/service
capabilities to third country/areas (*) ” accounted for 7.5%.

—
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4. Rising Costs of Production and Services (4)

Countermeasures against rising costs currently being taken or under consideration
(by country/region) (multiple answers) (1/2)

Note :Countries/regions for which n > 50

Reviewing production

Reviewing suppliers of raw
(consolidation of lineup,

Cost-cutting
materials and procurement Increasing prices of products (or = Encouraging recruitment of local

(e.g., administration cost, ; ;
indirect cost) content services) staff, reducing payroll expenses improvement, adding of value)
% % % % 9
) 0 25 50 75 100 (%) 0 25 50 75 100 o) 0 25 50 75 100 %) 0 25 50 75 100 (%) 0 25 50 75 100
Total (n=3,919) 46.1 Total (n=3,919) 37.6 Total (n=3,919) 335 Total (n=3,919) 26.8 Total (n=3,919) il 230
Philippines 563 Thailand (n=483) 458 New Zealand 561 Cambodia (n=60) 45.0 Taiwan (n=112) 321
(n=103) ‘ : (n=57) : : :
China (n=611) 54.8 Vietnam (n=620) 43.9 Indonesia (n=356) 42.1 Myanmar (n=106) 35.9 Nevgnieé\a;l)and 29.8
SO[(J:lgBrea 528 Indonesia (n=356) 41.3 Australia (n=126) 41.3 India (n=307) 32.6 China (n=611) 21.2
Australia (n=126) 52.4 China (n=611) 40.9 Taiwan (n=112) 41.1 Taiwan (n=112) 31.3 Myanmar (n=106) 25.5
. » o o ) _ HK & Macau
Singapore (n=293) 515 Malaysia (n=213) 40.4 India (n=307) 39.7 China (n=611) 29.0 (n=245) 25.3
HK & Macau India (n=307 ia (n= Indonesia (n= laysia (n=
(n=245) ‘ 498 ndia (n=307) 39.4 Malaysia (n=213) 371 ndonesia (N=356) 28.1 Malaysia (n=213) 2419
. Philippi - South K .
Malaysia (n=213) ’ 49.3 (r:Lplp(;gt)as 37.9 Vietnam (n=620) 32.3 Olznzglo)rea 27.5 Singapore (n=293) 2316
: South K _ Philioni
Indonesia (n=356) 46.4 Ol.(,ln:gf)fea 35.2 Myanmar (n=106) 32.1 Malaysia (n=213) 27.2 (r']':pl%gis 223
. _ HK & Macau . . _ .
Taiwan (n=112) 44.6 (n=245) 30.6 Thailand (n=483) 315 Singapore (n=293) 27.0 Australia (n=126) 222
Myanmar (n=106) 44.3 Myanmar (n=106) 29.3 HK(n8;2/I4as<;au 31.0 Vietnam (n=620) 26.3 Indonesia (n=356) 21.6
India (n=307) 44.3 Taiwan (n=112) 277 Singapore (n=293) 27.3 Pzi":”l’gg‘;s 26.2 Vietnam (n=620) 21.3
New Zealand | New Zealand | South Korea | : _ . _
(n=57) 43.9 (n=57) 26.3 (n=91) . 26.4 Thailand (n=483) 22.4 Thailand (n=483) 19.7
. _ o o HK & Macau o
Thailand (n=483) 38.3 Australia (n=126) 1 25.4 China (n=611) 26.2 (n=245) 20.8 India (n=307) 19.5
Vietnam (n=620) 37.7 Singapore (n=293) 24.6 Philippines 25,2 Australia (n=126) 198 South Korea 174
) | (n=103) J [ : (n=91) .
Cambodia (n=60) 317 Cambodia (n=60) 217 Cambodia (n=60) | | 233 Ne"(vni‘;";")a”d 123 Cambodia (n=60) 16.7
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4. Rising Costs of Production and Services (5)

Countermeasures against rising costs currently being taken or under consideration
. ’ Note 1: Countries/regions for which n > 50
('b\i cou ntryv/recﬂon)' (mu |tIQ|e answers)v (2/21 Note 2: China includes a shift of production/service
capabilities to other areas in the mainland.
Encouragi_ng autom_ation an.d power- Cost-cutting through mass production Cost-cutting through increasing local Shifting production/service capabilities
conservation (e.g., introducing industrial | and volume sales procurement rate to third country/areas (note 2)
robots)
%
™5 25 s 75 100 25 50 75 100 ™ 5 s 75 100 B 25 50 75 100
Total (n=3,919) . 20.5 Total (n=3,919) . 19.8 Total (n=3,919) . 18.8 Total (n=3,919) I 45
China (n=611) 30.3 India (n=307) 254 India (n=307) 33.9 Singapore (n=293) 12.3
Malaysia (n=213) ‘ 254 Cambodia (n=60) 1 25.0 Thailand (n=483) | 24.6 Australia (n=126) 8.7
Vietnam (n=620) 22.1 Thailand (n=483) ’ 236 Philippines (n=103) | 24.3 HK & Macau (n=245) 8.6
South Korea (n=91) 220 Indonesia (n=356) 225 Indonesia (n=356) 225 South Korea (n=91) | | 6.6
Indonesia (n=356) 205 Vietnam (n=620) 224 Vietnam (n=620) 21.9 Taiwan (n=112) | | 6.3
] China (n=611 1
Thailand (n=483) 20.3 na (=611) | 208 Malaysia (n=213) 188 Malaysia (n=213) | 6.1
' T Philippines (n=103) 20.4 ] 1
Taiwan (n=112) 19.6 | China (n=611) 17.5 New Zealand (n=57) 5.3
1 Malaysia (n=213) 18.8 ] |
HK & Macau (n=245) 17.1 ] South Korea (n=91) 16.5 China (n=611) | 4.1
' i Myanmar (n=106) 17.9 1 |
India (n:307) 16.6 ] Myanmar (n:]_06) 15.1 Thailand (n:483) 3.5
o Taiwan (n=112) 17.0 1
Philippines (n=103) 16.5 | Cambodia (n=60) 13.3 Cambodia (n=60) | 3.3
] Australia (n=126) 16.7 1 ]
New Zealand (n=57) 15.8 ] Taiwan (n=112) 8.9 Myanmar (n=106) | 2.8
iy South Korea (n=91) 13.2 | 1
Cambodia (n=60) 15.0 ] Singapore (n=293) 8.9 Indonesia (n=356) | 2.5
1 Singapore (n=293) 9.6 1 1
Singapore (n=293) 14.3 1 HK & Macau (n=245) 8.2 Vietnam (n=620) | 2.4
1 HK & Macau (n=245) 9.0 1 1
Australia (n=126) 14.3 1 Australia (n=126) 5.6 Philippines (n=103) | 1.9
New Zealand (n=57) 8.8 1 1
Myanmar (n=106) 5.7 J= New Zealand (n=57) | 3.5 India (n=307) | 1.6
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5. Procurement of Raw Materials

Ratio of labor/material costs to production costs Ratio of labor/material costs to production costs
i . {ind : )

(%) 0 20 40 60 80 {[g)())
40 60 80 100

Cambodia (n=22) . R hasi
Total (n=1,930) W//W / il Australia (n=25) ! G I AR

Sri Lanka (n=11) ! i AN e
arge (n=1,052) NI 777777 /M 78 Laos (n=15) 8 7 ;/ A v
VSN 222 7777 777 ey HK & Macau (n=24) [IEEICIIZ27//7/80877/7//7// A0
Bangladesh (n=25) T G | Vo 0a
Textiles (n=89) LRI 77539 7 120.0 Singapore (n=64) 6 T s
General machinery (n=89) EW/////////&M:///////////A‘ 20.0 New Zealand (n=24) . G N
Rubber/Leather (n=47) W/////////I/W///I/////ﬁ : 25.3 Myanmar (n=21) : ///W G e
Electric machinery (n=302) E:W/////////I////M/I//////////////j 15.9 Thailand (n=297) - /% % 212
Food (n=132 ' ' Taiwan (n=43) - 22000
Iron/Nonferrous metals(/MetaIs) %/////% ! 22‘;?1 Vietnam (n=377) 0 Z s ,1; i o oIR
(n=314) China (n=379) [ECKIWZZ//HHRaRE0

Chemical/Pharmaceutical (n=261) / W / / 20.9 South Korea (n=36) S aEE
Precision machinery (n=51) W// ////////f 19.0 Malaysia (n=125) S T aw

Motor veh|cles/Motorr]Cy§;%S W// //////// 21.4 Philippines (n=57) 6 2 : ) e
Wood/Pulp (n=29) [FERE/ W///// 7 India (n=161) [ ,//,W//’ W 16.7
ElLabor costs = Material costs (raw materials, parts) Other Indonesia (n=208) | ilE1s / / 22.3
Note: “Production cost” includes the costs of all resources consumed in Pakistan (n=16) A9 / / W ’/ 10.3

duci duct, such as materials, labor, and others. ,
Procuicing a product, such as materia’s, 1abor, and oiers m Labor costs = Material costs (raw materials, parts) Other

® The ratio of labor costs to local production costs of Japanese-affiliated firms averaged 19.6%, while the ratio of material costs averaged 59.9%.
Thus, the material costs constitute a majority of local production costs. In comparison with the 2017 survey, labor costs decreased by 0.2 pp, while
material costs increased by 1.1 pp.

@ By country/region, the ratio of labor costs is relatively high in Cambodia, Australia, Sri Lanka, Laos and HK & Macau. On the other hand, the ratio of
material costs is high in Pakistan (80.1%), where Motor vehicles/Motorcycles is the major industry.
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5. Procurement of Raw Materials and Parts (2)

Local production cost in comparison with production cost in
Japan, which is taken as 100 (by country/region)

Local production cost in comparison with production cost in
Japan, which is taken as 100 (by company size and industry)

By company size
Large (n=968)
SME (n=857)

By industry

Total (n=1,825)
Chemical/Pharmaceutical (n=238)

Wood/Pulp (n=27)

Iron/Nonferrous metals/Metals
(n=310)

Motor vehicles/Motorcycles (n=345)
Precision machinery (n=49)
General machinery (n=87)

Electric machinery (n=290)

Miscellaneous manufacturing
(n=223)

Food (n=127)
Rubber/Leather (n=42)

Textiles (n=87)

60 80 100

79.4
78.0

| 78.7

184.6

|
| 83.9

|
| 83.0
|

| 825

80.0

| 78.4

| 755

741

| 741

| 65.7

Australia (n=23)
New Zealand (n=16)
South Korea (n=35)
Singapore (n=59)
Taiwan (n=39)
Thailand (n=287)
Pakistan (n=11)
Indonesia (n=194)
HK & Macau (n=24)
China (n=366)
India (n=151)
Malaysia (n=118)
Myanmar (n=20)
Vietnam (n=366)
Philippines (n=52)
Cambodia (n=19)
Sri Lanka (n=10)
Bangladesh (n=21)
Laos (n=14)

20

40 60

-
Manufacturing sectors
only

80 100

|
76.|9

106.1;

4009
927
902

833

8|2.5 /

8|1.4
8(?.9

8(|).8 /

80.5

75'|8
75.|7

73.2}.

127

629 |

7,7
512
504

Note: “Production cost” includes the costs of all resources consumed in producing a product, such as materials, labor, and others.

pp).

® Compared with the production cost in Japan, which is taken as 100, the average local production cost increased from 78.6 in the 2017 survey by 0.1 pp to 78.7

® By industry, production costs are relatively high in Chemical/Pharmaceutical, Wood/Pulp, Iron/Nonferrous metals/Metals and Motor vehicles/Motorcycles, while the
cost is lower in Textiles at 65.7.

® By company size, the costs of SMEs (78.0) were lower than those of large enterprises (79.4) by 1.4 pp. The gap decreased by 3.6 pp from the 2017 survey (5.0

® By country/region, production costs are higher in Australia (106.1) and New Zealand (100.9) than in Japan. Among the countries where production costs are lower
than in Japan, production costs are higher in South Korea (92.7) and Singapore (90.2), while such costs are lower in Laos (50.4) and Bangladesh (51.2).
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5. Procurement of Raw Materla
Procurement sources for raw materials and parts
y “Local #Japan -~ ASEAN = China & Other
(%)

40 60 80 100
Total (n=1,925) a6 T W A === [[[7(c ]
China (n=387) 0070000000000 3. A8

New Zealand (n=24) W45 sEe= (DT

Thailand (n=291) /I//////AWAV////////A4.O 59 6.0
Australia (n=25) gzl A =z =Sl
India (n=157) ////////23’47//////45 VaGNNE=== |12
Taiwan (n=45) WWW'6 83 3.3
Indonesia (n=204) WA 11.5 Z=IIlIIHIMNIN
Pakistan (n=16) //IV/W 19.9 11.4 [ T
South Korea (n=37) = T
Vietnam (n=383) //////////WI////////A* NN = N1
Malaysia (v=126) BN\ =S

o
N
o

‘h“““‘
o
o
o

w flw
oflo
&1 top)

36.3
36.1

Myanmar (n=22) [EEEAN W/IW‘J 16.5 21.4 a8t
Philippines (n=55) [T /////////I/////AM//////////////A 1. B
Sri Lanka (n=10) 26.1 Y AN 27.3 [T
Bangladesh (n=21) [T B 10.6 222 AN
Singapore (n=62) 22.2 A7 Y A ANNNWN—:2e= L
HK & Macau (n=23) 15.1 /////////AZV/////I/////A’ 4.2 | 35.3 | b
Laos (n=15) 14.0 ////AmY////// | 35.1 | 25.3 ||l
Cambodia (n=22) Wl /W \ NS . 29.6 3.1

The largest procurement source for raw materials and parts in the local production activities of Japanese-affiliated firms was "Local" (46.9%), followed by “Japan”
(30.1%) and "ASEAN*(8.1%). The local procurement rate decreased by 1.7 pp from the 2017 survey (48.6%). On the other hand, the rate of procurement from
Japan increased by 1.0 pp, and also, the rates from ASEAN and China slightly increased.

By country/region, the local procurement rate is high in China and New Zealand, down 1.0 pp and 2.9 pp, respectively from the 2017 survey.
The rate of procurement from Japan is highest in South Korea (46.4%), followed by Singapore (43.2%), Philippines (40.2%) and Malaysia (35.9%).
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5. Procurement of Raw Materials
B— _ |

100%

ol -0 - B W T W N B
80(; ‘%7% _/4%6::% 12'1“/‘2 4.6\\171.15 %:::% — - 7-0i__ 9.1 8.6::,58_
70% _/ / / ? g / _j'3.5~—-, . / / N /103 il,s /ils ,107--_,124—
HUHHIBHHR
50% ~ / /_/ /\ % ! ' / __/

; ANEUNNERENE]

mlLocal #Japan ~ASEAN = China 1 Other

® Comparing the procurement sources for raw materials and parts in eight major countries in the 2013 survey with those in the 2018 survey, local
procurement rates increased in China, Thailand, India, Indonesia, Vietnam and Philippines. The rate increased in India (12.2 pp), Thailand (4.5 pp),
Vietnam (4.1 pp), and China (2.1 pp) in five years.

® The rate of procurement from Japan decreased in all countries, except South Korea and Malaysia.
® The rate of procurement from China was the highest in Vietnam (11.2%). The rate increased in Indonesia, South Korea, and Malaysia.
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5. Procurement of Raw Materials a

Note: Countries/regions for which n215. “n” indicates the numbers of valid responses for each industry by country/region.

Procurement sources for raw materials and parts Top 4 countries/regions regarding the local
- (byindustry, responses total 100%) procurement rate in major industries

Motor vehicles/

(%) Motorcycles 0 20 40 60 80 100 (%)
0 20 40 60 80 100 China (n=79) . ) 2.74.9
' Thailand (n=74) . 3233
Total (n=1,925 %’ 817573 i
( ) R | India (n=65) ! Z e
|
Food (n=132) . 4.06.5, .10.3 Indonesia (n=59) A W 744589
Iron/Nonferrous 0 20 40 60 30 100 (%)
Wood/Pulp (n=30 . :2.7°10.4 7.4 metals/Metals
P (n=30) = China (n=50) /W 2044
Motor veh|cles/M0tc()Lc=y3c;%§ W 8.83 421-.6 India (n=26) W 6 6 8
: Thailand (n=53 it 6 91
General machinery (n=91) W///Lolo 83.6 ( ) 7 //ﬁ
Vietnam (n=92) /// ,g// ,4 67 2 12 0
Iron/Nonferrous Chemical/
metals/Metals (n=321) : //él7 5.010'3 Pharmaceutical 0 20 40 100 (%)
Chemical/Pharmacedutical // NN China (n=54) Wﬁ-g 9.1
(n=259) ' AR Thailand (n=39) s raaslléle
|
Rubber/Leather (n=44 . / 13.03.85.6 Indonesia (n=29 245 .36 112
(=44 i Z ok ool
Vietnam (n=5 26 256 55 9.4
Textiles (n=85) 8.9 Vietnam (n=50) : ~ :
4 Electric machinery g 20 40 60 80 100 (%)
Precision machinery (n=53) W 9 9 9539 China (n=67) W 52l
_ _ Thailand (n=38) Ws 7 135 35
Electric machinery (n=296 / A)/ 9.9 13.2 4.7 )
Y ) / ﬂ |// & 1 Malaysia (n=42)

/////Mé’////// 13.1 12 0 76
LA 2|3 0o 5
@ By industry, the local procurement rate of raw materials and parts is high in Food and Wood/Pulp at 66.7% and 62.3%, respectively. Meanwhile,
the rate of procurement from Japan is higher in the Precision machinery, at over 40%. In Textiles, the procurement rate from China was over
20%.
® In the Electric machinery industry, the local procurement rate was the lowest, at 33.9%, although the rate increased by 3.4 pp from the 2017
survey. The procurement rate from Japan decreased by 4.9 pp to 38.4%.

@ In all four industries with valid responses from more than 200 companies, the local procurement rate exceeded 60% in China, excluding Electric
machinery. The local procurement rate for Motor vehicles/Motorcycles was high, at 71.4%, up 0.1 pp from the 2017 survey.

=

"Local | Japan| | ASEAN China |||/ Other Vietnam (n=54)
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5. Procurement of Raw Materials

Local procurement sources for raw materials and parts \ Local procurement sources for raw materials and parts \

= Local companies » Japanese-affiliated companies (,y) u Local companies = Japanese-affiliated companies
Other foreigh-affiliated companies ° Other foreigh-affiliated companies (%)
0 20 40 60 80 100 0 20 40 60 80 100
Total (n=1,675) 54.1 NN Large (n=909) ' NET

Australia (n=20) 94.0 4.0 SME (n=766)
([ [ |
Pakistan (n=13) 88.5 115"
- { | | | ; B
South Korea (n=30) 85.5 0.04.5 Food (n=122)
([ [ | Textil 71
Taiwan (n=35) 83.1 |3 \‘3,_5 extiles (n=71)
([ | Wood/Pulp (n=28)
Bangladesh (n=16) 73'8 W'S Chemical/Pharmaceutical \
\ X n=223 2
New Zealand (n=21) 73.0 23 %-3 Iron/NorSferroug \
India (n=147) __729_ m 4 metals/Metals (n=266)
B I S R . General machinery (n=82) \\\m\\'\‘, 8.9
Myanmar (n=19) s 16.1 |

: Rubber/Leather (n=42
I ( )

|| .

62.7 W-G Electric machinery (n=245)
I | W ac Motor VehiCIeS/MOt%iy%%S)
“ 22.9 Precision machinery (n=46)
I — W'z
y ® “Local companies” was the largest local procurement source, at
_40'7 W'" 54.1%, followed by “Japanese-affiliated companies” (38.1%) and

39.7 A T e e “Other foreign-affiliated companies” (7.8%).

Vietnam (n=330)
| ® In the Philippines and Thailand, “Japanese-affiliated companies”

Philippines (n=45) 37.3 m\\mf exceeded 50% as a procurement source.

®By industry, “Local companies” was almost 80% in Food.
Note: Countries/regions for which n =10

\\\|\ NN
China (n=366) \\\\23&\\\\ 9.1
N2

\\\\\\3&{\\\\\\\

Malaysia (n=107)
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Indonesia (n=185)

D
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o
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5. Procurement of Raw Materials a

Future raw materials/parts procurement policy
ii" ii”i“"iiiilii i”mili iiil"iiii Note: Country/region for which n > 50

Ratio of firms that responded that they
would raise the local procurement
rate in the operating country/region

(%)

0 25 50 75 100
Total (n=2,004) 64.5 Total (n=2,004)
India (n=168) 75.OASEAN Average (n=1,218)
. Philippines (n=59)

China (n=402) 73.6

) _ Malaysia (n=128)
Vietnam (n=397) 72.0 Singapore (n=68)
Thailand (n=302) 70.9 Vietham (n=397)
Indonesia (n=205) 66.3 Indonesia (n=205)
Malaysia (n=128) 57.8 Thailand (n=302)
Philippines (n=59) 57.6 India (n=168)

China (n=402)

Singapore (n=68) 27.9

Ratio of firms in ASEAN that
responded that they would raise
the procurement rate from “India”

(%) (%)
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| =201
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Motor
vehicles/Motorcycles

Manufacturing sectors

Ratio of firms that responded that
they would raise the procurement
rate from “ASEAN”

rate from “Japan”

Ratio of firms that responded that
they would raise the procurement

Manufacturing sectors
only

Ratio of firms that responded that
they would raise the procurement
rate from “China”
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6. Exports/Imports (1)
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® The average proportion of export sales to total sales among Japanese-affiliated companies was 35.1% (up 0.1 pp from the previous year).
® By country/region, the proportion exceeded 50% in Laos (63.1%), the Philippines (62.5%), Bangladesh (54.0%), and Vietnam (50.3%). On the other

hand, the proportion of domestic sales was high in Pakistan (13.4%), India (14.8%) and Myanmar (14.9%), with less than a 20% export ratio.

® The proportion of totally export-oriented firms (export ratio: 100%) was high in Laos (48.0%), Bangladesh (43.9%) and the Philippines (29.5%).

Meanwhile, completely domestic sales-oriented firms (export ratio: 0%) exceeded 50% in Myanmar (72.6%), Pakistan (63.6%) and Cambodia
(58.1%).
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6. Exports/Imports (2)

... Breakdown of export destinations (by country/region, responses total 100%) = Note: Countriesiregions for which n > 10
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® Japan was the largest export destination for Japanese-affiliated firms, at 43.9% on average, followed by ASEAN (23.7%). There are ho major changes
from the 2017 survey in the proportion of major countries/regions as export destinations, but Japan increased by 0.3 pp., ASEAN decreased by 0.4
pp, and China increased by 0.6 pp.

@ Japan accounted for over 50% as an export destination in Bangladesh, Vietnam, China, Cambodia, Myanmar, and the Philippines. ASEAN accounted
for over 40% in Singapore, Malaysia, and Laos. The proportion of the U.S. is higher in Sri Lanka (14.7%), the Philippines (7.7%), and Pakistan (7.5%).
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6. Exports/Imports (3)
Most Eromising export market for business/groducts over the next 1 to 3 years ‘bx countrx/regionz | Note: Countries/regions for which n > 10
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New Zealand (n=51) :II.5.7 I5.9 2.0 | 21.6I i:l?tl?l t::l:iﬁgﬁgm 5.9
Cambodia (n=49) | | 5?.2 | | 2020 6.1
ASEAN Average (n=2,120) | 4|5.1 | | 10.A|. 0.95.0-3.4 21 4.9
Indonesia (n=269) w02 . 8.9 1.5‘:::5‘;2:::3@% 0.7
Australia (n=118) : L;').l .WI 10.2
Thailand (n=496) | 0. “t_“’ﬁigilgez 0
Sri Lanka (n=26) | 11.5 1|9.2
India (n=267) 22.|5 1|9.1
Taiwan (n=118) | 37.3 | | : | B 34 2:}5’%.: 6.8
South Korea (n=99) 28.3 | | | 29.3 | | 7.1 *}}}?}k}}ﬁ{{{{&i{?{{ 6.1
Myanmar (n=72) | 347 | 6.9 1. ol :;i%ii’ ’iii:@l 208
Pakistan (n=21) 95 L INC: R s T : P8 : FEHFHEH i 1J91
Malaysia (n=199) . . 49.8 . . 10.6 \%ﬁﬁ{{]’ﬁf@f{{:ﬁZB
HK & Macau (n=247) 312 | | 453 | Hl 1?1*322%&8?'3
Singapore (n=343) 61.2 . . . 15.5 616 38

mJapan = South Korea/Taiwan/HK  China - ASEAN undia @ Oceania --US - Europe/Russia = Middle East/Africa - Other

®The most-promising export markets over the next one to three years (as a total of all surveyed countries/regions) were ASEAN (37.7%), Japan
(20.0%), and China (9.2%), in that order. In the ASEAN average, India (10.4%) exceeded China (7.1%). Laos, Vietnam, the Philippines, China, and

Bangladesh regarded Japan as the most-important export market. Taiwan, HK & Macau, and South Korea continuously attach importance to the
Chinese market. ASEAN accounted for over 50% in Singapore, Cambodia, and Thailand. In India, Pakistan, and Sri Lanka, many respondents placed
importance on Middle East/Africa. Firms in Australia and New Zealand emphasized Oceania.
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6. Exports/Imports (4)

Most promising export market for business/products over the next 1 to 3 years

(%)
25

0\ AN 20.7
20 200 20 - 20 -
\/\\/ e 2
15 15
13.7
11.4
10 A 9.4
9.2 9.2 9.2
9.1
8.0 71 8.1
7.0 6.6
s~ . 6.8 6.4 6.5
- g - 6.4 : 6.
5 —
0 0 0

2012 2013 2014 2015 2016 2017 2018
=—0— Japan —@— |[ndonesia
== China =+ Thailand

Vietnam = <= = |ndia

2012 2013 2014 2015 2016 2017 2018

—— Japan —@— |ndonesia
e—te== China = <= = India
=== Thailand === S

Vietnam

Copyright © 2019 JETRO. All rights reserved. Reproduction without permission is prohibited.

2012 2013 2014 2015 2016 2017 2018

=0 Japan —@— |ndonesia

=—t—= China === Thailand
Vietnam ====CLM

= <#= = India

53



6. Exports/Imports (5)

W] Note: Countriesiregions for which n > 10
rms utilizing FTAS/EPAs
on)

and industry)

100%

0% 20% 40% 60% 80% 100% 0% 20% 40% 60% 80%
X ; ; ; i , , . . :
Total (n=2,472) 42.4 Indonesia (n=247) 28.3
| South Korea (n=71) 25.4
Large (n=1,535) 40.2 |
| Pakistan (n=17) 29.4
— |
SME (n=937) 45'|9 Australia (n=100) 31.0
|
1 Laos (n=14) 35.7
Food (n=88) 29.6 l
| Malaysia (n=149) 38.9
|
Textiles (n=69) 26.1 Thailand (n=352) 35.8
|
Motor | India (n=209) 27.3
vehicles/Motorcycles 26.0 |
(n=258) | Vietnam (n=423) 40.7
i ) |
e e 33.8 Philippines (n=68) 45.6
| _ ~ |
Rubber/Leather (n=36) 36.1 Singapore (n=200) 48.0|
| New Zealand (n=30) 46.7
Iron/Nonferrous metals/ . |
Metals (n=228) 41.2 China (n=258) 54.7
| |
Wood/Pulp (n=21) 47.6 Bangladesh (n=16) 43,|3
[ Cambodia (n=27) 51.9
Electric machinery %‘é 46.4 |
(n=235) e | : | Myanmar (n=42) 54.8
_- |
Precision machinery 9 51.2 Sri Lanka (n=12)

(n=41)

General machinery (n=78)

—N\\ |

Taiwan (n=80)

HK & Macau (n=157)

m Utilizing

@ Considering

No plan to utilize

Note 1: The proportions of “Utilizing” are calculated as the ratio of firms that are using at least one FTA or EPA to firms that

are involved in either exporting or importing, or both.

Note 2: The proportions of "Considering” are calculated as the ratio of firms that are not using any EPA/FTA and that are
considering the use of at least one FTA or EPA to firms that are involved in either exporting or importing, or both.
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6. Exports/Imports (6)
Note: The FTA/EPA use rates are calculated as the
i i f ot o 0 o 0 o using at least one FTA or EPA to firms that are involved in either
Utilization of existing (in force) FTAS/EPAS (only companies involved in exportimpor = euporing or mportng, or both. The FTAEPA us rates o

exporting (importing) are calculated as the ratio of firms that are
using at least one FTA or EPA for exporting (importing) to firms that

- ) are involved in exporting (importing).
[Broportions of firms utilizing FTAS/EPAS (2011-2018)  [TfeNdSinETAIEPA uilzation by Japanese-
SEAN (2006 — 2018)

(F
(G:)()) (?5%)

50

40

30

20
P d
_-m~ 197
16.0 16.7
T T T T T T T 10 T T T T T T T T T T T
2011 2012 2013 2014 2015 2016 2017 2018 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018
i Use rate =@=Using for exporting =#=Using for importing —@— Using for exporting = <& - Using for importing

® A total of 48.3% of the firms engaged in trade are using FTAS/EPAs, down 0.7 pp from the 2017 survey.

® The proportions of firms utilizing FTAS/EPAs is higher among large enterprises (51.1%) than SMEs (43.9%). On the other hand, the proportion of firms that are considering
the use of FTAS/EPAs is higher among SMEs (10.3%) than large enterprises (8.7%).

® By industry, the use rates were higher in Food, Textiles, and Motor vehicles/Motorcycles, accounting for over 60%. The use rate in Motor vehicles/Motorcycles increased by
7.1 pp from 2017.

® By country and region, Japanese-affiliated firms in Indonesia (65.6%) marked the highest use rate, as it did in 2017, followed by South Korea, Pakistan (up 28.3 pp from
2017), Australia, Laos, and Malaysia. On the other hand, the use rate of Japanese-affiliated firms in New Zealand decreased by 20.7 pp.

® The proportions of firms utilizing FTAs/EPAs for importing marked a record high, at 48.4%. The proportion of firmsin ASEAN that are using FTAS/EPAs for importing also

marked a record high, at 49.6%.
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Note: These figures include firms making use of Early Harvest accelerated tariff reductions for designated products.

6. Exports/Imports (7)

FTA/E PA ut| I |Zat| on The percentage of firms using FTAS/EPAs is calculated as the ratio of firms making use of FTAs/EPAs to firms involved
in importing /exporting.

) ; % of al IS Firms % ofall irms Firms %ofall
Trade partrers invFoiIr\r/neSdin n’:gl?::g fir%oSOL::Lg Trade partners invFoiIrvme?iin r:gl?l]:g firr;ns IIS::‘IQ Trade partners invilved in n;?:é"ogf flrmsolf.lsmg Trade partners in\'lf)lved in :;?:é"ogf flrmso?smg
export  USNOOl O e import  (USIngOl | O eXPOrt  ETAS/EPAs FTAS/EPAS import  £Tas/EPAs FTAs/EPAs
ASEAN 159 84 52.8 ASEAN 88 43 489 ASEAN 90/ 46 51.1 ASEAN 86 42 488
China 75 39 52.0india 26 14/ 53.9 China 45 18 40.0 china 68 29 42.7
Japan 182 75 41.2 south Korea 34 16 47.1 | Malaysia  Japan 71 26 36.6 Japan 130, 53 40.8
Thailand Japan (GSP) | 26/ 9 34.6 China 113 52 46.0 South Korea 17/ 10 58.8
South Korea | 27 16 59.3 Japan 257 125 48.6 Australia 17, 12/ 70.6
India 73 26 35.6 Myanmar ASEAN 27 9 33.3
Australia 24 12 500 - ASEAN 25 8 32.0 ASEAN 33 15 455
Philippines  Japan 46 15 32.6/china 26 4 154
ASEAN 182 91 50.0 ASEAN 194 96 49.5 Japan 53 19 35.9
China 89 33 37.1indi 18 10 556 SEAN 53 24T 38 1lnoan o6 61 635
Japan 244, 84 34.4 south Korea 46 15 32.6 India Japan 54 20 37.0 south Korea 28 14 50.0
Vietnam Japan (GSP) 43 12 27.9 china 156/ 56, 35.9 SAARC 28 5 17.9 Japan 161 78 485
South Korea 30 12 40.0 Japan 279 110 39.4 ASEAN 23 10 435 ASEAN 37 22 595
India 33 20 60.6 China 20 4 20.0 south Korea 20 10, 50.0
EU(GSP) 22 13 59.1 Australia  Japan 41 11 26.8china 39 21 539
ASEAN 96 55 57.3 ASEAN 134 77/ 575 New Zealand 37 20 54.1 japan 68 37 54.4
China 48 24 50.0 india 33 19 57.6 us 26 13 50.0
South Korea 21 7/ 33.3 china 97 44 454 South Korea 60 15 25.0 South Korea 30 7 233
India 20 9 45.0 Japan 218 124 56.9 China  HK 106 19 17.9 Hk 68 13 19.1
Us (GSP) 20 8/ 40.0 Taiwan 57 10 17.5 Taiwan 37 120 324
ASEAN 172 74 43.0 ASEAN 94 33 35.1 Singapore 36 7 194
China 52/ 21 40.4 south Korea 24 8 33.3 | Hk & Macau China 127 20/ 15.8 china 113 12 10.6
Japan 69 19 27.5china 64 21 32.8 , China 63 21 33.3China 44 13 29.6
South Korea 22 9 40.9 Japan 139 38 27.3 1EITE Singapore 23 5 217
Singapore  Taiwan 39 11 28.2|Taiwan 33 7 21.2 ASEAN 31 14 45.2 ASEAN 29 19 65.5
India 73 24 32.9 India 25 8 32.0 South K China 38 12 31.6/china 40 20 50.0
USs 33 11 33.3us 24 6 25.0 °NT7 us 23 12 522
Australia 52 15 28.9 EU 19 11 57.9
New Zealand 29 9 31.0 New Zealand Australia 20 9 45.0

Note: Countries/regions for which n >20 or firms making using of FTAs/EPAs for which n >10
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6. Exports/Imports (8) —

-tari - - - I (n=3,661)

JAFENREreany non-tariff measures that obstruct business? [NOR-tariff measures that obstruct business (multiple answers)

Total (n=3,661)
Indonesia (n=342)
Myanmar (n=107)

Laos (n=24)

Pakistan (n=25)

Malaysia (n=226)

ASEAN Average (n=2431)
India (n=348)
Cambodia (n=62)
Vietnam (n=648)
Bangladesh (n=42)
Singapore (n=367)
South Korea (n=125)
Australia (n=146)
Philippines (n=111)
Thailand (n=544)
Taiwan (n=162)

Sri Lanka (n=28)

HK & Macau (n=279)
New Zealand (n=75)

0% 20% 40% 60% 80% 100%

0 10 20
' (%)

Import restrictions (obligation to register as

\\\\\\ \\\\\\ Standards and conformity assessment
\\ \\\W\ systems (technical regulations)

Foreign investment regulations

\\\ \\ (inhibition of service trade)
Local content requirements, subsidies
W contingent on the use of domestic over

imported goods
AAETR

Discriminatory tax systems
\\ww?\\\ (not including tariffs)
Export restrictions (embargo on export of

m\ \ unprocessed resources, export tax, etc.)
\ Intellectual property rights infringement

(difficulty in taking measures against

&}\ \ imitations)

®Regarding non-tariff measures (NTM) that obstruct business in the

country/region where Japanese-affiliated firms run a business, 40.5% of
m\\\\ firms selected one or more NTMs. The proportion of such firms was 50%
or higher in Indonesia, Myanmar, and Laos.

\\\\\I\\\\\\\\\\ \3\\\\\\\\\\\\\\\\\ OL_ooking at the results by N'I;M, “Import restrictions” was most commonly
\\\\\\\\\\\\\\\\\\\. \\\\\\\\\\\\\\\\\\ cited at 18.9%, followed by “Standards and conformity assessment

an importer, import license system,
restriction on quantity, import charges)

Safeguards, anti-dumping duties

Rejection of certificates of origin when
using preferential tariffs

systems” (15.3%) and “Foreign investment restrictions” (11.0%).
mYes =No .
Note: “Yes” indicates the proportion of firms that selected at least one non-tariff measure.

Copyright © 2019 JETRO. All rights reserved. Reproduction without permission is prohibited. 57



6. Exports/Imports (9)

limport restrictions

Indonesia
(n=342)

Bangladesh
(n=42)
Myanmar

(n=107)
Laos
(n=24)
Pakistan
(n=25)
ASEAN Average
(n=2,431)
Cambodia
(n=62)
Malaysia
(n=226)
India
(n=348)
Sri Lanka
(n=28)
Vietnam
(n=648)
Singapore
(n=367)
Australia
(n=146)
Taiwan
(n=162)
Thailand
(n=544)

HK & Macau
(n=279)

0O 10 20 30 40 50

Indonesia
(n=342)

Malaysia
(n=226)

South Korea
(n=125)

Australia
(n=146)

Bangladesh
(n=42)

ASEAN Average
(n=2,431)

Singapore
(n=367)

India
(n=348)

Vietham
(n=648)

New Zealand
(n=75)

Sri Lanka
(n=28)

Taiwan
(n=162)

Thailand
(n=544)

Philippines
(n=111)

Myanmar
(n=107)

10

-onformity assessment

0

20

30

Note: Countries/regions with 10% or more response rate

_ment regulations

BREG tox systems

30 0

L B
o

0 10 20
Myanmar
(n=107)
Indonesia
(n=342)
Philippines
(n=111)
ASEAN Average
(n=2,431)
Singapore
(n=367)
Bangladesh
(n=42)
Malaysia
(n=226)
Vietnam
(n=648)

Cambodia
(n=62)

Bangladesh
(n=42)

Indonesia
(n=342)

Myanmar
(n=107)

ERport restrictions

0 10 20

Laos
(n=24)

quirements,
gent on the use
r imported goods

Bangladesh
(n=42)

30

0 10 20
Indonesia
(n=342)
Laos
(n=24)
India
(n=348)
Malaysia
(n=226)
Pakistan
(n=25)
Singapore
(n=367)

'SG/AD duties
0 10 20
Pakistan
(n=25)
India
(n=348)

0 10

_ certificates of origin

Laos
(n=24)
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Note : Industries for which n > 30
(%)

ent requirements, subsidies
t on the use of domestic over

dards and conformity assessment I A .
. eign investment regulations

0 5 10 15 20 25 30 0 10 20 30 0 5 10 15 20 25 30 oods

Total (n=3,661) 3 Total (n=3,661) 11.0 Total (n=3,661)

1

Total (n=3,661)

Food (n=108)

Transport (n=227)

Iron/Nonferrous
metals/Metals (n=269)

Motor vehicles/Motorcycles
(n=302)

Textiles (n=69)

Wholesale/Retail (n=939)

General machinery (n=81)

Chemical/Pharmaceutical
(n=212)

Construction (n=164)

Electric machinery (n=242)

Rubber/Leather (n=35)

Precision machinery (n=48)

Communications/Software
(n=119)

Business services (n=117)

Travel/Amusement (n=52)

Finance/Insurance (n=122)

Food (n=108)

Wholesale/Retail
(n=939)

Electric machinery
(n=242)

Chemical/Pharmaceutic
al (n=212)

Iron/Nonferrous metals
(n=269)

Motor

vehicles/Motorcycles(..

General machinery
(n=81)

Transport (n=227)

Precision machinery
(n=48)

Rubber/Leather (n=35)

Travel/Amusement
(n=52)

Textiles (n=69)

Communications/Softwa
re (n=119)

Construction (n=164)

Business services
(n=117)

Finance/Insurance
(n=122)

Business services (n=117)

Transport (n=227)

Finance/lnsurance (n=122)

Construction (n=164)

Textiles (n=69)

Communications/Software
(n=119)

Wholesale/Retail (n=939)

Travel/Amusement (n=52)

Chemical/Pharmaceutical
(n=212)

Electric machinery (n=242)

Precision machinery (n=48)

Motor vehicles/Motorcycles
(n=302)

General machinery (n=81)

Iron/Nonferrous metals
(n=269)

Food (n=108)

Rubber/Leather (n=35)
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6. Exports/Imports (11)

Seafreight (day) Air freight
Total (n=2,424) 8.0 Total (n=2,363)
Pakistan (n=26) 16.6 Bangladesh (n=33)
Bangladesh (n=31) 15.8 Pakistan (n=24)
Cambodia (n=37) 13.3 Myanmar (n=46)
Myanmar (n=51) 13.3 India (n=236)
India (n=229) 12.0 Indonesia (n=241)
Philippines (n=75) 10.3 Philippines (n=73)
Australia (n=99) 9.5 Sri Lanka (n=18)
Indonesia (n=255) 9.1 Cambodia (n=30)
Sri Lanka (n=19) 9.0 Australia (n=88)
New Zealand (n=41) 7.8 Vietnam (n=442)
Laos (n=15) 7.5 Laos (n=15)
Thailand (n=372) 7.3 Thailand (n=364)
Vietnam (n=471) 7.0 Malaysia (n=145)
Singapore (n=195) 6.0 Singapore (n=196)
Malaysia (n=148) 5.8 New Zealand (n=37)
HK & Macau (n=169) 5.5 Taiwan (n=110)
Taiwan (n=107) 5.2 HK & Macau (n=177)
South Korea (n=84 4.4 South Korea (n=88)

® In every country/region, the number of days required from the arrival of freight at a seaport to the completion of import clearance is two
or three times longer than the days required for air freight.

® By country, the number of days required is shorter in South Korea, Taiwan, Hong Kong & Macau, Malaysia and Singapore while the
number of days is longer in Bangladesh, Pakistan, and Myanmar.

Copyright © 2019 JETRO. All rights reserved. Reproduction without permission is prohibited. 60



6. Exports/Imports (12)

Improvement/decline of import clearance procedures in the last few years in terms of speed
(including computerization), simplification, and efficiency

(%)
0 10 20 30 40 50 60 70 80 90 100
Total (n=3,354) 1.6::2.0 36.8 24.5 9.6 8.0 17:6
Sri Lanka (n=27) 44.4 14.8 14.8 7.4 18.5
Singapore (n=299) 03 41.1 134 13.7 7.7 23.8
South korea (n=124) 0.8 42.7 18.6 8.9 12.1 16:9
Malaysia (n=209) 1.0 43.5 19.6 i 11.0 17.2
Taiwan (n=152) 0,7 1.3 44.1 15.1 9.9 7.2 217
HK & Macau (n=245) 2.0 47.8 13.9 7.4 7.8 21.2
Thailand (n=486) 0.8: 1.4 39.9 25.9 7.8 8.0 16:1
Vietnam (n=626) 1.31.9 32.0 32.3 10.4 6.9 15:3
Pakistan (n=29) 3.5 37.9 20.7 24.1 3.5 10.3
ASEAN Average (n=2,221) 1.51.9 354 27.2 9.5 7.7 16.9
Cambodia (n=54) [3.7 38.9 25.9 1.9 93 20:4
Australia (n=131) 0i8" 3.1 41.2 14.5 7.6 10.7 22.1
India (n=318) |2.8:1 .3 29.9 29.9 13.5 7.6 15:%
New Zealand (n=65) 1.5::3.1 36.9 13.9 4.6 12.3 211
Myanmar (n=94) |3.2:2.1 20.2 34.0 85 64 25.5
Indonesia (n=330) | 38.9 2.7 27.9 36.1 11.8 6.4 11:2
Laos (n=20) |1 5.0 5.0 55.0 30.0 5.0
Philippines (n=103) 4.9 6.8 34.0 22.3 19 97 204
Bangladesh (n=42) 16.7 9.5 33.3 14.3 2R 167

Declined = Somewhat declined * No change = Somewhat improved @ Improved # Cannot say it has improved or declined ** Do not know

®|n total, 3.6% of the firms answered that import clearance procedures have “Declined” or “Somewhat declined” in terms of speed,
simplification, and efficiency. The proportions of such firms were very low in countries/regions that are functioning as a regional logistics
hub, such as Sri Lanka (0%), Singapore (0.3%), South Korea (0.8%), and Malaysia (1.0%). In contrast, the proportions accounted for

10% or more in Bangladesh (26.2%), the Philippines (11.7%), and Laos (10.0%).
_———
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6. Exports/Imports (13)

Improvement/decline of import clearance procedures in the last few years in terms of speed

u119a@

20

10

A 10

A 20
2016

=@ Total
== New Zealand

=== Taiwan

Note: DI calculation: “Improved” + “Somewhat improved” x 0.5 - “Somewhat declined” x 0.5 - “Declined”

50

40

A 10

A 20

2017 2018 2016 2017 2018

= ASEAN Average =¥ Indonesia
== Philippines
«=0-=Thailand

= O= Australia
=== Malaysia

== Singapore
=—O=\/ietnam

— HK & Macau

=== South Korea
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6. Exports/Imports (14)

Improvement/decline of import clearance procedures in the last few years in terms of transparency and predictability (%)

0 20 40 50 60 70 80 90 100
Total (n=3,349) 1.7 2.3 41.1 21.4 7.3 7.8 18.5
Singapore (n=299) 42.5 11.4 14.4 8.4 23.4
Sri Lanka (n=27) 55.6 11.1 11.1 3.7 18.5
Australia (n=129) 1.6 44.2 14.0 6.2 10.9 23.3
HK & Macau (n=242) 0.8:1 2 48.4 11.6 7.0 7.0 240
Taiwan (n=152) W81.3 46.7 13.8 diRl 1SS 24
South Korea (n=124) {3.2 39.5 19.4 7.3 12.1 18.6
Malaysia (n=211) [3.3 40.8 20.4 6.2 11.9 175
Pakistan (n=29) 3.5 41.4 27.6 13.8 3.5 10:3
India (n=319) 2.2:1.6 36.7 28.2 8.8 6.3 16.3
Cambodia (n=53) 1.91.9 41.5 24.5 1.9 7.6 20:8
Vietnam (n=628) 1.8:2.7 41.6 24.4 7.0 7.0 16:1
ASEAN Average (n=2,220) 1.9:2.4 40.3 22.9 7.2 7.8 17.6
Thailand (n=485) 1.7::2.7 41.7 22.9 6.0 8.3 16.9
New Zealand (n=65) |:4.6 38.5 12.3 3.1 13.9 271
Indonesia (n=329) 4.0 2.4 38.3 30.7 6.4 5.5 12.8
Myanmar (n=94) | 5.3 1.1 25.5 29.8 6.4 4.3 277
Philippines (n=101) | 5.9 4.0 34.7 19.8 3.0 12.9 19.8
Laos (n=20) 10.0 60.0 25.0 5.0
Bangladesh (n=42) 11.9 71 40.5 16.7 4.8 19:1
Declined = Somewhat declined “ No change = Somewhat improved = Improved = Cannot say it has improved or declined - Do not know

04.0% of the firms answered that import clearance procedures have “Declined” or “Somewhat declined” in the last few years in terms of
transparency and predictability. The proportion of such firms was 0% in Sri Lanka and Singapore, while the proportion accounted for
10% or more in Bangladesh (19.0%) and Laos (10.0%). The proportions of “Improved” and “Somewhat improved” were higher in

Pakistan (41.4%).Indonesia (37.1%). Myanmar (36.2%). and Vietnam (31.4%).
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7. Utilization of Digital Technology (1)

Digital technologies that are being utilized or for which utilization is being considered in
the medium-to-long term (about five to 10 years) in local business (multiple answers)

Digital technologies being utilized in local business

(by type of technology)

Cloud
E-commerce (EC)
Digital marketing
Robots
Ride-hailing apps
loT

Big data

3D printers
Drones

Artificial Intelligence (Al)

Virtual reality (VR)
Augmented reality (AR)

Fintech (financial technology)

Block chain

(n=2,618)
(%)
10 20 30
27.4
14.3
12.1
10.2
9.1
8.6
4.9
4.8
4.7
3.7
1.6
1.6
0.9

wéE

Digital technologies for which utilization is being considered
in the medium-to-long term (about 5to 10 years)

(by type of technology)

loT

Artificial Intelligence (Al)
Cloud

E-commerce (EC)

Robots

Big data

Digital marketing

3D printers

Ride-hailing apps

Fintech (financial technology)

Block chain

Virtual reality (VR)
Augmented reality (AR)

Drones

(n=2,810)
%)
10 20 30
24.7
20.3
19.6
15.2
15.1
14.7
11.9
8.1
6.8
6.8
6.0
5.6
5.5

®As digital technologies that are currently being utilized by Japanese-affiliated firms in Asia and Oceania in their local businesses, “Cloud”
(27.4%) was most commonly cited, followed by “E-commerce (EC)” (14.3%), “Digital marketing,” (12.1%) and “Robots” (10.2%).

®As digital technologies for which utilization is being considered in the medium-to-long term (about five to 10 years), “loT” (24.7%) and
“Artificial Intelligence (Al)” (20.3%) accounted for over 20%.
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7. Utilization of Digital Technology (2
Digital technologies being utilized in local business (by country/region, multiple answers) |

.d .mmerce(EC).aI marketing .)ts .-hailing apps . lata
0 25 50 0 25 50 0 25 50 0 25 50 0 25

50 0 25 50 0 25 50

(%)

(n:TZtng) i:; Total 14.3 Total 12.1 Total 10.2 Total i 9.1 Total i 8.6 Total i4-9
New Zealand i i 1 i South -
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7. Utilization of Digital Technology (3)

Digital technologies for which utilization is being considered in the medium-to-long term

(about five to 10 years) (multiple answers) (%)
loT Artificial Intelligence Cloud E-commerce (EC) Robots Big data Digital marketing
0 25 50 0 25 50 0 25 50 0 25 50 0 25 50 0 25 50 0 25 50
(njgg‘io)' 24.7 Total - 20.3 Total - 19.6 Total 15.2 Total - 15.1 Total - 14.7 Total - 11.9
h{':i?g? - 38.6 Singapore - 27.6 Myanmar | 29.5 Myanmar 29-5I Malaysia - 24.1 india 1 215 Pakistan | 24.1
SO‘(J;":g;’)fea- 31,ol Taiwan -26.8 South Korea | 23.0 Pakistan 27'6. Taiwan - 19.5 Singapore - 19.8 Cambodia | 20.0
India (n=279) - 28,3I South Korea - 26.4 India | 22.6 Cambodia | 20.0 Vietnam 1 18.6 Australia - 19.6 Myanmar | 20.0
venn | o7 —— | 222 o |19 o | a7 owa | 19§ | v |15
(Tf:"l”za;) - 26.8. austaia | 234, Malaysia | 21.1 Philippines | 18.5 ASEAN | 16.1 Ze’:ﬁ;"‘;d - 19.2 India 1258
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/7. Utilization of Digital Technology (4)

Digital technologies being utilized in local business Note: Red-highlighted items show over 20 %.

(by industry, multiple answers) Note2: Industry for which n > 25 (%)
Food (n=87) Textiles (n=41) Chemical/Pharmaceutical (n=137) Iron/Nonferrous metals/Metals
1 Digital marketing 19.5 1 Cloud 12.2 1 Cloud 13.9  (n=164)
2 Cloud 18.4 2 _Ride-hailing apps 7.3 2 E-commerce (EC) 11.7 1 Robots 15.9
3 E-commerce (EC) 14.9 3 loT 4.9 3 Robots 10.2 2 Cloud 14.0
4 Ride-hailing apps 8.1 3 _Robots 4.9 4 Digital marketing 5.8 3 3D printers 8.5
5 Drones 6.9 5 _E-commerce (EC) 2.4 5 Ride-hailing apps 5.1 4 E-commerce (EC) 6.7
5 Digital marketing 2.4 5 Ride-hailing apps 6.1
5 3D printers 2.4
General machinery (n=59) Electric machinery (n=159) Motor vehicles/Motorcycles (n=216) Precision machinery (n=28)
1 Cloud 27.1 1 Robots 33.3 1 Robots 33.3 1 Cloud 28.6
2 Robots 18.6 2 Cloud 23.3 2 Cloud 18.1 2 3D printers 28.6
3 loT 15.3 3 loT 22.6 3 E-commerce (EC) 13.9 3 E-commerce (EC) 25.0
4 Digital marketing 10.2 4 E-commerce (EC) 17.0 4 |oT 8.8 4 loT 21.4
5 E-commerce (EC) 8.5 5 3D printers 12.0 5 Digital marketing 7.9 5 Robots 21.4
5 Ride-hailing apps 8.5
5 3D printers 8.5
Wholesale/Retail (n=655) Communications/Software (n=106) Construction (n=133) Transport (n=164)
1 Cloud 26.3 1 Cloud 78.3 1 Cloud 36.8 1 Cloud 34.2
2 E-commerce (EC) 17.9 2 Digital marketing 29.3 2 Drones 30.1 2 Ride-hailing apps 16.5
3 Digital marketing 15.3 3 loT 28.3 3 Ride-hailing apps 12.8 3 E-commerce (EC) 14.6
4 loT 8.1 4 Ride-hailing apps 22.6 4 loT 9.8 4 Digital marketing 6.7
5 Ride-hailing apps 7.8 5 Bigdata 21.7 5 E-commerce (EC) 8.3 5 Bigdata 3.7
5 3D printers 8.3
Finance/lnsurance (n=108) Travel/Amusement (n=40) Business services (n=78)
1 Cloud 24.1 1 Cloud 32.5 1 Cloud 42.3
2 E-commerce (EC) 22.2 2 E-commerce (EC) 30.0 2 Digital marketing 19.2
3 Digital marketing 16.7 3 Digital marketing 27.5 3 Ride-hailing apps 19.2
4 Ride-hailing apps 12.0 4 Ride-hailing apps 10.0 4 E-commerce (EC) 6.4
5 Artificial Intelligence (Al) 10.2 5 Robots 7.5 5 Bigdata 6.4
5 Drones 7.5
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7. Utilization of Digital Technology (5)

Digital technologies for which utilization is being considered in the notel: Red ghiighted ftems
medium-to-long term (about five to 10 years) (by industry, multiple answers) Note2: Industry for which n > 25
Food (n=76) Textiles (n=49) Chemical/Pharmaceutical (n=164) Iron/Nonferrous metals/Metals (%)
1 E-commerce (EC) 21.1 1 loT 22.5 1 loT 22.6 (n=186)
2 Robots 19.7 2 Robots 20.4 2 Cloud 22.0 1 loT 31.7
3 loT 13.2 3 Artificial Intelligence (Al) 18.4 3 Robots 15.2 2 Robots 22.0
4 Cloud 13.2 3 Cloud 18.4 4  Attificial Intelligence (Al) 12.8 3 Cloud 18.8
5 Block chain 13.2 5 E-commerce (EC) 14.3 4 3D printers 12.8 4  Artificial Intelligence (Al)  17.2
5 E-commerce (EC) 12.9
General machinery (n=64) Electric machinery (n=185) Motor vehicles/Motorcycles (n=217) Precision machinery (n=29)
1 loT 35.9 1 loT 46.0 1 loT 32.3 1 loT 37.9
2 Artificial Intelligence (Al)  14.1 2 Robots 31.4 2 Robots 18.4 1 Robots 37.9
2 E-commerce (EC) 14.1 3 Artificial Intelligence (Al)  28.7 3 Cloud 17.1 3 Artificial Intelligence (Al) 24.1
2 Cloud 14.1 4 Cloud 20.0 4  Artificial Intelligence (Al) 14.3 4 Cloud 20.7
5 Robots 12.5 5 E-commerce (EC) 16.8 5 Bigdata 12.9 5 Bigdata 17.2
5 3D printers 12.9
Wholesale/Retail (n=728) Communications/Software (n=92) Construction (n=122) Transport (n=181)
1 Cloud 21.0 1 Artificial Intelligence (Al) 54.4 1 Cloud 26.2 1 Artificial Intelligence (Al)  26.0
2 loT 19.1 2 loT 44.6 2 loT 17.2 1 Ride-hailing apps 26.0
3 E-commerce (EC) 18.4 3 Bigdata 39.1 2 Artificial Intelligence (Al) 17.2 3 loT 24.9
4 Big data 15.1 4 Digital marketing 31.5 4 E-commerce (EC) 14.8 4 Cloud 21.6
5 Artificial Intelligence (Al) 14.4 5 Robots 28.3 5 Drones 13.1 5 E-commerce (EC) 18.2
Finance/lnsurance (n=143) Travel/Amusement (n=42) Business services (n=88)
1 Fintech (financial 420 1 Artificial Intelligence (Al) 35.7 1 Artificial Intelligence (Al) 35.2
technology) ' 2 E-commerce (EC) 262 2 Cloud 26.1
2 Big data 32.2 4 Virual reality (VR), 6.2 3 Bigdata 17.1
3 Artificial Intelligence (Al) 30.8 Augmented reality (AR) ' 4 loT 15.9
4 Digital marketing 26.6 4 Robots 19.1 5 Digital marketing 14.8
5 Block chain 23.1 5 Digital marketing 19.1
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/. Utilization of Digital Technology (—

Reasons or background factors for utilizing or considering utilizing digital technologies

Total (n=2,387)

It is our company’s policy, or
decision, that digitization is
necessary.

Customer needs. Customers have
requested our company to
introduce digital technologies.

We were requested by our
Japanese or regional
headquarters to utilize digital
technologies.

To compete with rivals who
adopted or began utilizing digital
technologies before us.

Development or application of
digital technology is either central
to our business or a strength of
our company.

Local employees or local
shareholders requested our
company to utilize digital
technologies.

To comply with requests or
policies of the local government,
as there are benefits such as
subsidies.

(%)
60

51.5

2.4

®More than half of the firms cited “It is our company’s policy, or decision, that digitization
is necessary.” as the reason or background factor for utilizing or considering utilizing

digital technologies.

®Many firmsin New Zealand, Australia, and Singapore selected “Customer needs.
Customers have requested our company to introduce digital technologies.” or “To
compete with rivals who adopted or began utilizing digital technologies before us.”

New Zealand (n=56)
South Korea (n=75)
Australia (n=113)
Taiwan (n=107)
Singapore (n=250)
India (n=240)

HK & Macau (n=161)
Indonesia (n=211)
Myanmar (n=80)
Vietnam (n=426)
Thailand (n=322)
Malaysia (n=150)
Philippines (n=64)

New Zealand (n=56)
Singapore (n=250)
Australia (n=113)
Myanmar (n=80)
India (n=240)
Philippines (n=64)
South Korea (n=75)
Indonesia (n=211)
Malaysia (n=150)
Vietnam (n=426)
HK & Macau (n=161)
Thailand (n=322)
Taiwan (n=107)
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Note: Countries/regions for which n > 50 (/0)
0 20 40 60

I 48.2
T 38.7
T 34.5
T 31.8
T 29.2
T 28.8
I 28.0
I 26.5
I 26.3
—— 24.9
I 24.5
I 20.0
e 17.2

(%)
0 20 40 60

I 44.6
—— 24.0
I 23.9
I 21.3
I 19.6
. 18.8
I 18.7
. 18.0
. 18.0
e 17.8
. 16.2
. 14.0
I 12.2
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/. Utilization of Digital Technology (7)

Reasons or background factors for utilizing or considering Note: Industry for which n = 50

(%)

ment or application of
echnology is either

to our business or

th of our company.

e requested by our
se or regional”
arters to utilize digital
logies.

Eempany s policy, ggﬁg\gg'requested

sion, that digitization pany to introduce
ssary. echnologies.

pete with rivals who
or began utilizing
echnologies before us.

75 0 25 50 75 0 25 50 75 50 75 0 25 50 75
Large
(n=1,585) Large Large Large Large
SME
(n=740) SME SME 4 SME SME
Business Communicat . ) Communicat
services 60.8 ions/Softwar 64.3 mifr::itr:acry 31.8 Fma;;ﬁignsu 33.1 jons/Softwar 56.3
(n=79) e e
veh’i\gltzetsoll;\ﬂot 60.7 Wholesale/R 320 veh?:l:gglrMot 30.6 Business 25.0 Business 11.4
orcycles . etail . oroycles . services . services i
(n=183) 4 |
Electric . .
machinery 56.8 Finance/Insu 29.7 Finance/Insu 28.8 Transport 24.2 WhoIesgIelR 10.3
(n=176) rance rance etail
—— B
Finance/Insu . .
Wholesale/R Electric Electric
(r:irﬁ%) 56.8 Transport 29.3 etail 27.5 machinery 22.7 machinery ﬂ7
— B
Electric . Wholesale/R Chemical/Ph
Food (n=57) 56.1 machinery 26.7 Construction 27.3 etalil 194 armaceutical f'g
Iron/Nonferr Iron/Nonferr Motor |
ous Chemical/Ph ous ] r .
metals/Metal 55.8 armaceutical 214 metals/Metal 225 ‘ veg:zlecsl.g\:ot 16. Construction fﬁ
s (n=129) — s —_— Y |
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: ous
ions/Softwar 53.6 Food 21.1 Transport 22.3 metals/Metal 16. Transport 4
e (n=112)
— — S J
Iron/Nonferr
Transport : Chemical/Ph Business F ous
(n=157) 53.5 Construction 19'8’ armaceutical 21.4 services 15. metals/Metal F'Z
—_— s 1=
Wholesale/R Motor Communicat )
etail 51.3 vehicles/Mot | 18. ions/Softwar | 17. Construction 14.9 F|na:2ﬁi/elnsu 9
(n=563) orcycles e
Construction Business Motor
(n=121) 47.1 senvices 17. Food 14.0 Food 14.0 vehicles/Mot | 3.8
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- ous f Business Chemical/Ph
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8. Wages (1) Year-on-year wage Iin

The numbers in parentheses indicate the numbers of firms that responded.

Total J %) Manufacturing %) Non-manufacturing %)
India (308) | 9.6 Myanmar (19) 12.3 India (157) I rIIrEEs A
Pakistan (36) | 9.2 India (151) Pakistan (20) IIIIErIIEEE 9.0
Myanmar (111) | 9.1 Pakistan (16) Myanmar (92) IS 8.4
N~ Sri Lanka (26) | 8.5 Sri Lanka (10) Sri Lanka (16) . 8.0
— Bangladesh (42) 7.9 Bangladesh (20) Vietnam (275) IS 7.4
8 Indonesia (340) | 7.5 Indonesia (177) Bangladesh (22) I 7.1
> Vietnam (598) | 7.4 Cambodia (21) Indonesia (163) S 6.8
LL Cambodia (62) | 7.0 Vietnam (323) Cambodia (41) I 6.6
| China (641) | 6.1 _China (358) China (283) s e
Philippines (104) | 5.3 Philippines (54) Philippines (50) I 5.7
00 Malaysia (197) | 4.4 Laos (14) Malaysia (85) R 4.6
= Thailand (477) 4.3 Malaysia (112) Thailand (227) s
& | South Korea (109) | 4.2 Thailand (250) South Korea (72) RS 4.3
> Laos (26) | 4.1 South Korea (37) Laos (12) EFEEE 3.9
L Hong Kong (266) | 3.3 Hong Kong (23) Hong Kong (243) R 3.4
Singapore (311) | 2.9 Singapore (63) Singapore (248) W 2.9
Taiwan (142) | 2.9 Taiwan (40) Taiwan (102) SE 2.9
New Zealand (52) | 2.7 New Zealand (16) New Zealand (36) fwmmms 2.8
) Australia (114) [ 2.4 Australia (26) Australia (88) Jwmmn 2.4
................................................ R (%) D)
o Pakistan (35) | 10.0 Bangladesh (20) Pakistan (19) e 10.0
Bangladesh (42) | 9.6 Pakistan (16) India (156) |t 9.5
India (301) | 9.6 India (145) Sri Lanka (16) [wamsmmmmrmns 7.7
Sri Lanka (26) | 8.1 Sri Lanka (10) Myanmar (93) [ 7.4
0 Myanmar (110) | 7.6 Myanmar (17) Vietnam (274) [l 7.2
8 Ind_one3|a (339) | 7.5 Indonesia (176) Bangladesh (22) |y 7.1
N Vietnam (595) | 7.1 Cambodia (20) Indonesia (163) [ 6.9
> Cambodia (62) | 6.5 Vietnam (321) Cambodia (42) [smmmns 6.3
w _ China (618) | 5.9 China (343) Philippines (50) i 5.9
l Philippines (102) | 5.3 Philippines (52) China (275) [Wfin 5.7
Malaysia (193) | 4.4 Malaysia (109) Malaysia (84) [ 4.5
g" Laos (26) | 4.2 Thailand (249) Laos (12) s 4.2
) Thailand (475) | 4.2 Laos (14) Thailand (226) [ 4.2
AN | South Korea (106) | 3.8 South korea (36) South Korea (70) [&5ss 3.8
E Hong Kong (257) | 3.2 Hong Kong (22) Hong Kong (235) @& 3.2
Singapore (297) | 2.9 Singapore (62) Taiwan (101) &5 3.0
Taiwan (139) | 2.8 New Zealand (17) Singapore (235) [Z%5E 2.8
New Zealand (54) | 2.7 Taiwan (38) New Zealand (37) |5 2.6
Australia (110) | 2.3 Australia (26) Australia (84) Jw=m 2.3
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8. Wages (2) Year-on-year wage increase rate (China and major countri

Total Manufacturing Non-manufacturing
(%) (%) (%)
30 30 30
20 20
10 10
O T T T T T T T 1 0 T T T T T T T 1 0 T T T T T T T 1
20122013201420152016201720182019 20122013201420152016201720182019 20122013201420152016201720182019
Note: 2019 rates are forecasts. =@=—China =—fl— |ndia et Thailand Indonesia - @®= \ietham

® [n 2018, the wage increase rate (total; same applies to the following) slightly increased by 0.1 pp in China and Thailand, but decreased in India (by 0.2 pp),
Indonesia (by 0.7 pp), and Vietnam (1.0 pp).

® [n China, the wage increase rate decreased every year after peaking out at 12.9% in 2011. The rate was 6.1% in 2018 and is expected to be 5.9% in 2019
(forecast), showing continued decrease.

® [n Indonesia, the wage increase rate decreased every year after peaking out at 24.7% in 2013. The rate was 7.5% in 2018 and is expected to be 7.5% in 2019
(forecast), showing continued decrease.

® [n 2019, the wage increase rate is forecasted to remain at the same level in India and Indonesia and to gradually decline in China, Thailand, and Vietnam.
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8. Wages (3) Base salary (monthly)

Manufacturing: Engineer

Manufacturing: Worker

. Unit: US$
Australia (17) | 3,637
New Zealand (12) | 3,003
Hong Kong (21) | 2,212
South Korea (25) | 2,208
Singapore (44) | 1,946
Taiwan (36) | 1,097
China (344) | 493
Malaysia (103) | 413
Thailand (245) | 413
Indonesia (167) [ 296
India (134) | 265
Vietnam (325) @ 227
Philippines (52) @ 220
Cambodia (20) @ 201
Pakistan (16) @ 187
Laos (15) @ 180
Myanmar (15) § 162
SriLanka (10) § 139
Bangladesh (20) § 109

Non-Manufacturing: Staff

Australia (17) |
New Zealand (9) |
Singapore (33) |
Hong Kong (10) |
South Korea (24) |
Taiwan (25) |
Malaysia (91) |
China (291) |
Thailand (209) |
Cambodia (19) |
India (132) |
Pakistan (15) |
Vietnam (267) |
Indonesia (148) |
Laos (12) |
Philippines (44) |
Myanmar (15) |
SriLanka (8) |
Bangladesh (17) |

The numbers in parentheses indicate the numbers of firms that responded.

Unit: US$

45
3,064
2,707
2,702

1,428

840
780
728
648
591
492
439
432
383
352
349
291
287

5,301

61

Non-Manufacturing: Manager

Australia (85) |
New Zealand (35) |
Singapore (219) |

Unit: US$
Australia (87) | 4,021
New Zealand (34) | 3,108
Singapore (245) | 2,548
South Korea (68) | 2,501
Hong Kong (233) | 2,389
Taiwan (98) | 1,419
China (279) | 978
Malaysia (83) | 890
Thailand (235) | 789
India (144) | 637
Vietnam (282) | 554
Cambodia (43) | 501
Philippines (48) | 479
Laos (13) | 446
Indonesia (167) | 439
Myanmar (99) | 415
Pakistan (21) &% 379
Bangladesh (23) &% 377
SriLanka (15) [&% 343

Hong Kong (203) |
South Korea (65) |
Taiwan (88) |
China (258) |
Malaysia (74) |
Thailand (188) |
India (139) |
Cambodia (35) |
Vietnam (225) |
Pakistan (21) |
Philippines (42) |
Laos (10) |
Indonesia (144) |
Myanmar (75) |
Sri Lanka (14) |

Bangladesh (19) |

Unit:

5,116
4,468
4,219
3,833
2,377
2,049
1,983
1,755
1,674
1,273
1,243
1,190
1,158
1,123
1,122
1,028
992
990
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uss$
6,868

Manufacturing: Manager

) Unit: US$
Australia (19) | 6,698
New Zealand (14) | 5,491
Singapore (54) | 4,490
Hong Kong (19) | 4,162
South Korea (28) | 3,562
Taiwan (34) | 2,254
Malaysia (101) | 1,576
Thailand (217) | 1,559
India (140) | 1,382
China (327) | 1,374
Pakistan (16) | 1,235
Cambodia (15) | 1,117
Myanmar (15) | 1,016
Indonesia (162) | 982
Vietnam (293) | 931
Philippines (46) | 928
Laos (10) | 875
Bangladesh (18) | 793
Sri Lanka (9) JIl 526

Base salary: Salary excluding benefits, as of October 2018

Worker: Regular general workers with 3 years of work experience,

not including contract-based and probationary workers

Engineer: Regular employees who are core technicians, graduates
of a vocational college or university, and have 5 years of

experience

Manager (Manufacturing): Regular employees who are section
managers in charge of sales, university graduates, and who

have 10 years of work experience

Staff: Regular general workers with 3 years of work experience, not
including dispatched and probationary workers

Manager (Non-manufacturing): Regular employees who are section
managers in charge of sales, university graduates, and who
have 10 years of work experience

Note: Except for Cambodia, base salaries were reported in local
currencies. (For Myanmar, salaries were reported selectively
either in the local currency or in U.S. doallars.) The average
wage for each job type in the local currency was converted to
the U.S. dollar, using the average exchange rate of October
2018 published by the central bank of each country/region or
by the State Administration of Foreign Exchange for China.
For Myanmar, where firms reported base salaries either in the
local currency or in U.S. dollars, base salaries reported in the
local currency were converted to U.S. dollars, and then the
average was calculated.
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8. Wages (4) Annual salary

Manufacturing: Engineer

Manufacturing: Worker

Australia (20) |
New Zealand (10) |
South Korea (24) |

Hong Kong (16) |
Singapore (38) |
Taiwan (32) |
China (312) |
Thailand (213) |
Malaysia (83) |
Indonesia (155) |
Philippines (44) |
India (121) |

Vietnam (277) |

Pakistan (16) |

Cambodia (20) |

Laos (14) |

Myanmar (14) |

Sri Lanka (8) |
Bangladesh (15) |

Unit: US$
52,870
38,499
35,217
32,806
29,103
18,557
10,520
7,846
7,210

5,027

4,056

3,927

3,812

3,581
2,917
2,679
2,277
2,253
1,904

Non-Manufacturing: Staff

Australia (85)
New Zealand (34) |
Singapore (212) |
South Korea (64) |
Hong Kong (203) |
Taiwan (87) |
China (259) |
Malaysia (68) |
Thailand (200) |
Vietnam (237) |
India (128) |
Philippines (44) |
Laos (10) |
Indonesia (150) |
Cambodia (37) |
Myanmar (89) |
Bangladesh (22) |
Pakistan (20) |

Sri Lanka (12) |

Unit: US$
56,890
40,839
38,745
38,386
34,977
24,081
18,428
15,567
13,906
9,867
9,454

7,556

7,320

7,239

6,868

6,136

6,103

6,085
5,027

Australia (18) |
New Zealand (8) |
Singapore (29) |
South Korea (23) |
Hong Kong (8) |
Taiwan (23) |
China (268) |
Thailand (188) |
Malaysia (76) |
Pakistan (15) |
Cambodia (19) |
India (122) |
Indonesia (137) |
Vietnam (237) |
Philippines (40) |
Laos (11) |
Myanmar (14) |
Bangladesh (13) |
Sri Lanka (7) |

The numbers in parentheses indicate the numbers of firi

Unit: US
77,150
61,192
50,403
43,857
41,781
25,093
15,802
14,102
13,547
9,010
8,707
8,533
7,233
7,063
5,698
5,601
4,878
4,534
4,325

Non-Manufacturing: Manager

Australia (84)
New Zealand (35) |
Singapore (190) |
Hong Kong (181) |
South Korea (62) |
Taiwan (78) |
China (239) |
Malaysia (62) |
Thailand (162) |
India (124) |
Vietnam (187) |
Philippines (39) |
Pakistan (20) |
Laos (8) |
Indonesia (129) |
Cambodia (31) |
Bangladesh (18) |
Sri Lanka (10) |
Myanmar (68) |

Unit: US$
98,504
69,921
69,126
63,629
60,284
41,024
38,175
33,469
28,229
25,833

20,115

19,874

19,564

19,492

18,430

17,675
15,982
15,698
15,318

Copyright © 2019 JETRO. All rights reserved. Reproduction without permission is prohibited.

Manufacturing: Manager

Australia (22) |
New Zealand (12) |
Singapore (47) |
Hong Kong (14) |
South Korea (28) |
Taiwan (31) |
Thailand (196) |
China (298) |
Malaysia (81) |
Pakistan (16) |
India (132) |
Myanmar (14) |
Indonesia (151) |
Cambodia (15) |
Philippines (40) |
Vietnam (254) |
Laos (9) |
Bangladesh (13) |
Sri Lanka (7) |

Unit: US$
97,670
86,880
72,014
58,781
57,615
38,062
27,793
26,492
24,903
23,714
21,396
17,859

15,759

15,527

15,303

14,649

12,736

11,681
9,370

Annual salary (annual amount of real obligation fees):
Total liability for an employee (the total of annual base
salary, benefits, social security, overtime allowances,

and bonuses, excluding severance benefits, as of

FY2018)

See the previous page for the definitions of worker,
engineer, manager (manufacturing), staff, and manager

(non-manufacturing) .

Note: Except for Cambodia, annual salaries were
reported in local currencies. (For Myanmar,
salaries were reported selectively either in the
local currency or in U.S. dollars.) The annual
salary for each job type in the local currency was
converted to U.S. dollars, using the average
exchange rate of October 2018 published by the
central bank of each country/region or by the
State Administration of Foreign Exchange for
China. For Myanmar, where firms reported annual
salaries either in the local currency or in U.S.
dollars, annual salaries reported in the local
currency were converted to U.S. dollars to
calculate the average.
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Manufacturing: Worker

South Korea (24)
Pakistan (16)
Thailand (245)
Taiwan (35)
Singapore (44)
Malaysia (105)
China (351)
Hong Kong (21)
Indonesia (168)
Bangladesh (20)
Sri Lanka (10)
Philippines (53)
Vietnam (333)
Myanmar (15)
India (125)

Laos (14)
Cambodia (17)
Australia (16)
New Zealand (6)

Unit: months
4.1

[y
©

mb"'cn!_‘!_‘!—‘!dl—\
% 0w w;

Non-Manufacturing: Staff J

Taiwan (97)
South Korea (66)
Thailand (232)
Pakistan (21)
Singapore (245)
Malaysia (81)
China (277)
Bangladesh (23)
Indonesia (166)
Sri Lanka (15)
Philippines (49)
Hong Kong (234)
Laos (13)
Vietnam (286)
India (133)
Cambodia (39)
Myanmar (95)
Australia (73)
New Zealand (28)

Unit: months
N R
PSSR, 2.5
PSP 2.3
PSP 2.1
N
SIS 2.0
PR, 2.0
S 1.9
S 1.9
PR, 1.8
. 1.8
S 1.7
I 1.6
R 1.6
S 1.3
S 1.2
W10
W 0.8
@5 0.6

8. Wages (5) Bonuses

Manufacturing: Engineer J

SouthKorea(24)::-:-:-:-:-:-:-:-:-:-:-:-H-:-:-

Unit;_ months
9

Pakistan (15) [F%%% %5555 5%%%% 37

Thailand (211) [¢5 555555005550 3.2
Taiwan (25) [F555 585 %005%%0 3.2

Singapore (32) [FuEEREEEET 2.2

Malaysia (91) [=&%%%%%%% 2.0

China (297) [==mnsss’ 2.0

Indonesia (145) |
Hong Kong (10) |
Bangladesh (16) |
Sri Lanka (8) |
Philippines (45) |
Vietnam (266) |
Myanmar (15) |
India (123)

Laos (11)
Cambodia (19)
New Zealand (5)
Australia (16)

=EERRET 15
2R E 15

2EERE 1.2

Fsss 1.0
5% 0.9
%55 0.8
Fss 0.7
% 05

Non-Manufacturing: Manager J

Taiwan (84)

South korea (60) [

Thailand (185)

Singapore (215) [

Pakistan (21)

China (252) |

Unit: months
................................................................... 3.4

Sri Lanka (14) bk

Philippines (43)

Malaysia (73) [+

Indonesia (140)

Hong Kong (200)

Bangladesh (18)

Vietnam (231) "

Laos (10)

India (128) |~

Cambodia (31)

Myanmar (72) "

Australia (75)

New Zealand (29) [

Copyright © 2019 JETRO. All rights reserved. Reproduction without permission is prohibited.

Manufacturing: Manager J
months

Pakistan (16) |
South Korea (27) |
Thailand (217) |
Taiwan (33) |
Singapore (54) |
China (330) |
Malaysia (103) |
Indonesia (162) |
Hong Kong (19) |
Bangladesh (19) |
Philippines (46) |
Sri Lanka (9) |
Vietnam (292) |
Myanmar (15) |
Laos (9) |

India (131) |
Australia (19) |
Cambodia (15) |

New Zealand (9) |

Unit: h
TRRRERERRRTRERERTRRRTRERERTRTRINIT 3.5
IRy 3.3
TRREERERRRTRERERTRNRTRERIRIRELND 3.2
TRREERRRRRRRTRRRERRRTRLRININI 3.0
TETEERERRRTRERERINIEND 2.3
TERTRTRTRRnm 2.1
IR 2.1
INERERTRTRRem 2.1
INERERLRTRTReen 1.9
I 1.7
IR 1.7
IIELRERL 1.6
IELRRRIE 1.5
i 1.2
mnimmn 1.0
i 1.0
i 0.9
[ 0.8
[ 0.7
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Japan External Trade Organization

Contact details for inquiries:

Japan External Trade Organization (JETRO)

Overseas Research Department / Asia and Oceania Division/
China and North Asia Division

1-12-32 Akasaka, Minato-ku, Tokyo 107-6006
TEL: 03-3582-5179 (Asia and Oceania Division)
03-3582-5181 (China and North Asia Division)
E-mail: ORF@)jetro.go.jp (Asia and Oceania Division)
ORG@jetro.go.jp (China and North Asia Division)

Responsibility for any decisions made based on or in relation to the information provided in this
material shall rest solely on the reader. Although JETRO strives to provide accurate
information, JETRO will not be responsible for any loss or damage incurred by readers through
the use of such information in any manner.
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