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Survey Summary (1)

1 0
Purpose of Survey (Firms, %)
To understand the current business activities of Firms Firms responding Category Valid
Japanese-affiliated companies operating in Asia surveyed responses
and Oceania and to disseminate those findings Valid (%)  Manufactring | fOT L
widely.
Total 9,371 4,561 100.0 2,420 2,141 48.7
Survey Methods Northeast Asia 2234 1525 33.4 806 719 68.3
Japanese-affiliated companies (with direct and China 1,411 940 20.6 594 346 66.6
indirect Japanese investment of 10% or greater) Korea 255 227 5.0 107 120 89.0
operating in a total of 20 countries/regions in
northeast Asia (5), ASEAN countries (9), Ho_ng Kong/Macau 292 221 4.8 35 186 75.7
southwest Asia (4), and Oceania (2). Taiwan 276 137 3.0 70 67 49.6
ASEAN 5,731 2,320 50.9 1,323 997 40.5
Survey Period Thailand 1,819 825 18.1 481 344 45.4
Vietham 585 435 9.5 280 155 74.4
October 8 to November 15, 2013 .
v ’ Singapore 1,449 287 6.3 61 226 19.8
Malaysia 942 278 6.1 192 86 29.5
Response Rate ) Indonesia 581 277 6.1 179 98 47.7
Of a total of 9,371 surveys sent out, we received Philippines 237 150 3.3 99 51 63.3
valid responses from 4,561 firms (48.7%). The Cambodia 43 30 0.7 15 15 69.8
breakdown of respondents by country and region Laos 53 25 05 13 12 47.2
is provided in the table to the right. : :
Myanmar 22 13 0.3 3 10 59.1
Not Southwest Asia 935 437 9.6 201 236 46.7
R ) India 736 343 7.5 156 187 46.6
®The survey has been conducted since 1987, making Bangladesh 83 34 0.7 14 20 41.0
this year the 27t year that the survey has been Sri Lanka 82 33 0.7 15 18 40.2
conducted. : . .
®Since 2007, the survey has included non- Pakistan 34 27 0.6 16 11 79.4
manufacturing sectors.
®Numbers in tables are rounded, so they do not Oceania 471 279 6.1 90 189 59.2
necessarily total 100%. .
®Surveys in Taiwan were conducted with the assistance Australia 330 192 4.2 59 133 58.2
of the Interchange Association, Japan (IAJ). New Zealand 141 87 1.9 31 56 61.7
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Survey Summary (2)

Large vs. Small and Medium-

By industry category  (Firms, %) sized Enterprises (SME) %) Firms by Country/Region (Firms)
0
valid (%) Large SME
Total 2,925 1,636
Manufacturin 2,420 53.1 !
g Northeast Asia 1,060 465
Electric machinery 436 9.6 -
China 608 332
Motor vehicles/Motorcycles 403 8.8 Korea 175 52
Chemical/Pharmaceutical 356 7.8 Hong Kong/Macau 167 54
Iron/Nonferrous metals/Metals 279 6.1 Taiwan 110 27
® [ arge
General machinery 160 3.5 9 ASEAN 1,319 1,001
Food 153 34 * SME Thailand 407 418
Note: The definition of “small and medium-sized enterprises” i
Textiles 109 2.4 hereis based on the definition provided in Japan’s Sn?all and Vietnam 224 211
Medium-sized Enterprise Basic Law. Singapore 212 75
Precisi hi .
recision machinery 78 1.7 Note: Industry category details are as follows: Malaysia 164 114
Rubber/Leather 54 12 1. Food: Food and processed agricultural and fishery Indonesia 196 81
products L
Wood/Pulp 37 0.8 2. Textiles: Fibers (yarn, fabrics, chemical fibers), Philippines 80 70
i clothing and other textile products i
Other manufacturing 355 7.8 3. Wood/pulp: Lumber, wood products, paper, pulp Cambodia 17 13
4. Chemical/Pharmaceutical : Chemical, Laos 12 13
petrochemical, pharmaceutical and plastics Myanmar 7 6
- i 2,141 46.9 products
Non-manufacturing 5. Iron/Non-ferrous metals/Metals : Ferrous .
Wholesale/Retail 986 21.6 metals (including castings), non-ferrous metals, Southwest Asia 336 101
metal products (including plated products) .
Transport 226/ 5.0 6. General machinery : General machinery India 277 66
(including machine tools and molds) | h
Construction 168 3.7 7. Electric machinery : Electrical machinery, Banglades 15 19
electronic devices, electrical and electronic Sri Lanka 20 13
Communications/Software 121 2.7 components
8. Motor vehicles/Motorcycles: Transport Pakistan 24 3
Finance/Insurance 117 2.6 equipment (cars, trucks, motorcycles) and parts
9. Precision machinery: Precision machinery and .
Other non-manufacturing 523 11.5 medical devices Oceania 210 69
10. Wholesale/Retail: Trading companies, logistics, .
, . . sales companies J P ? Australia 151 41
Note: Includes wholesale and retail subsidiaries 11. Finance/lnsurance: Banks, insurance companies,
of manufacturing firms. securities brokers New Zealand 59 28
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Survey Summary (3)
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Key Points

1. Sales forecast

(1) The percentage of firms expecting improved operating profits remained the same level, while varying by country and region

64.6% of respondents expect an operating profit in 2013, remaining almost the same level as the previous year (63.9%). Looking at the results by country, the percentage for Taiwan is the
highest (81.8%), followed by Pakistan (74.1%), South Korea (73.8%), Hong Kong and Macau (72.6%) and Thailand (72.4%), among others. On the other hand, the percentage is relatively low
for Sri Lanka (38.7%), Cambodia (38.5%) and Laos (25.0%). Looking at the results by business scale, 69.4% of large-scale companies expect an operating profit, 13.2 points above the
percentage for small and medium-sized enterprises (SMESs) (56.2%). In Thailand and China, the percentage for large-scale companies is almost 20 points above that for SMEs.(P7)

(2) Significantly improved operating profits forecasted for 2014, centering on emerging countries

50.6% of firms forecasted improved operating profits for 2014, while those expecting decreased profits dropped to 10.7%. The diffusion index (DI) — the proportion of businesses reporting
increased operating profits minus those reporting decreased operating profits compared to the previous year — is used to measure business confidence and the estimate for 2014 is forecasted to
be 39.9 points, up 23.9 points from this year. The most common reason for the increase was “increased sales in local markets”. For emerging countries including Cambodia, Pakistan,
Bangladesh and Myanmar, the figure is expected to exceed 60 points, showing a significant improvement of business confidence. (P12, 13, 16)

2. Management issues

(1) Increased wages of employees pose serious management problems

The most serious problem in management was increased wages of employees cited by more than 70% overall and by more than 80% of respondents in Indonesia and China. Other issues
placed high in the survey were “competitors’ market shares are growing (cost-wise competition)”, “lack of employee performance/awareness among local staff” and “quality of employees”. The
results show that management problems largely fall under increased costs and human resources. (P29, 30)

(2) Six countries and regions such as Indonesia and Myanmar achieve double-digit wage growth rate

Six countries and regions including Indonesia, Myanmar, Pakistan, Vietnam, India and Bangladesh, which have had wage rates increasing at more than 10% for the last few years, realized an
average double-digit rate of wage-growth, compared to 2012. The rate was especially high in Indonesia: a 28.4% increase in the manufacturing industry and 17.1% increase in non-

manufacturing industries. The estimate for 2014 in these six countries is also expected to be a double-digit increase as in 2013. (P52)

3. Future business plans and countermeasures

(1) The percentage of firms such as in Myanmar, Pakistan and Cambodia have strong intention to expand business

The percentage of respondents planning to expand business operations in the next one or two years was 59.8% overall, a 2.0 point rise from the 57.8% in the previous year. Firms in emerging
countries such as Myanmar (84.6%), Pakistan (81.5%) and Cambodia (80.0%) have particularly strong intentions to expand their business for the reasons of “sales increase” and “high growth
potential.” The percentage for China increased to 54.2%, a 1.9 point rise from 2012 when it had decreased by 14.5 points from 2011. On the other hand, the percentage for Indonesia decreased
10.9 points from the previous year, the largest decrease among the surveyed countries. While the percentages for the Philippines (58.1%) and Sri Lanka (51.5%) are below overall average, they
showed significant increase (9.9 points and 14.0 points, respectively) compared to the previous year. (P17, 18, 21, 24)

(2) Approx. 70% of firms enhancing training and cultivation of local human resources in consideration of localization

In terms of the increase/decrease of the number of Japanese expatriate employees over the next year, a majority of respondents indicated that they will “maintain the current level” (72.2%)
followed by “decrease” (16.5%). Only 11.3% of respondents stated “increase.” In China, respondents indicating “decrease” accounted for 25.2%, the highest among the surveyed countries.
Regarding the approaches to promote management localization, 68.1% of firms cited “to strengthen system to train/cultivate local human resources by focusing on localization of corporate
management” and 51.3% cited “to assign local staff to a general manager/manager position/store managers”. (P26, 27)

®Cost cuts through accelerating local procurement of materials and parts

The ratio of cost of materials/parts to production was an average of 61.2% and that of labor to production was an average of 17.2%. The survey indicated that production costs consist mostly of

material costs. According to the survey, 74.8% of firms intend to increase their local procurement rates in the future for the reasons of “to make costs lower” (89.5%) and “to shorten lead time”
(66.1%). The local procurement rate in China, which has been increasing yearly, reached 64.2% (compared to 45.8% in 2009) (P35, 37, 43, 44)
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1. Sales Forecast (1)
Wl Wl

60 80 100 (%) 80 100 (%)

| Large (n=2,885) )
Tota SME (n=1,629) 190 M

Large (n=405) |

ﬁ‘:aéiz(n=4,514)
ASEAN (n=2,302)
Taiwan (n=137)
Pakistan (n=27)

Thailand

Korea (n=225) ?_';Arlée(rzniégg
HK & Macau (n=219) Philippines SME (n=70)
Thailand (n=820) Large (n=173)
Philippines (n=150) Korea SME (n=52) 1
Singapore (n=286) ) Large (n=211) 0.9:
New Zealand (n=86) Singapore SME (n=75) MOW
Indonesia (n=273) Malaysia Large (n=162) 16,7148
Malaysia (n=276) 1597 SME (n=114) [ W 254 AT5
Australia (n=190) 14.7 JF,&EEE‘J China Large (n=598) 12.4719.€
Myanmar (n=13) 7_7W SME (nf331) , 2R
China (n=929) 175 me Indonesia Laé@ﬁlz(fzig% 141:;?‘@@
Vietnam (n=434) 14.5 {Wﬁr Large (n=224) 0. ﬁ{ f
Bangladesh (n=34) 23.5 "'@W Vietnam SME (n=210) ms 28
India (n=334) 17.7I ﬁffffm _ Large (n=149) =15.4;m
Sri Lanka (n=31) RN S Jﬁ; Australia SME (n=41) bR
Cambodia (n=26) {Wmﬁfm ndia Large (n=269) = 1823537
Laos (n=24) e o ) SME (n=65) 15.4{#&%23
Note: Countries/Regions with 30 or . )
m Profit = Breakeven = Loss more SMEs = Profit = Breakeven = Loss

[ 064.6% of firms expect to make a “profit" in 2013, up 0.7 percentage points from 63.9% in the previous year (2012: n=3,779). In contrast, 20.6% of firms
expect to make a “loss," up 0.8 percentage points from 19.8% in the previous year.

®Broken down by country and region, the proportion of firms expecting to be profitable was highest in Taiwan at 81.8%, followed by Pakistan, Korea,
Hong Kong & Macao, Thailand and Philippines, where the same proportion exceeded 70%. The proportion of firms expecting to make a “loss” was
relatively high in southwestern Asian countries(India, Bangladesh and Sri Lanka), excluding Pakistan, and CLM countries (Cambodia, Laos and
Myanmar), compared to the major ASEAN countries and northeast Asian countries/regions.

O At 69.4%, the number of large firms expecting to be profitable exceeded that of SMEs (56.2%) by 13.2 percentage points. The numbers of large firms

exceeded that of SMEs for this proportion in nine countries/regions, excluding Korea with 30 or more valid responses. In particular, in Thailand and

China, the gaps between large firms and SMEs exceeded 20 percentage points.
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1. Sales Forecast (2)

Proportion of profitable firms - 2008 to 2013 (by country/region) -
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(oThe proportion of profitable firms remains at the same level or
recovers moderately from 2012 to 2013 for most major Asian
countries and regions. In particular, Taiwan reached 81.8% in 2013,
which is the highest among last six years.

®|n northeast Asia (excluding China), the proportion of profitable firms

that of other countries/regions.

increased in 3 countries, and decreased in 2 countries. In Indonesia,
the proportion decreased by 9.6% compared to the previous year.
From 2012, this is the second consecutive year that Indonesia has
experienced a drop of nearly 10%.

®The proportion of profitable firms had decreased for two straight
years in China, India and Vietnam. This year, the proportion of

\ level as the previous year in Vietnam.

in Korea declined from 2012 but still exceeds 70%, much higher than

®For ASEANS, the proportion of profitable firms remained the same or

~

profitable firms increased in China and India, and remained the same

J
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1. Sales Forecast (3) ‘I

Major industry categories by country and

Estimated operating profits in 2013 (by industry category)J Note: Countries/regions for which n > 30
] (%) ;
| Manufacturing 0 20 40 60 80 100 mgtg:!yecr;;csles/ 20 40
Manufacturing total (n=2,399) 14.4 / % Thailand. (n=105)
Rubber/Leather (n=54 ) 148 .
- ubber/Leather (n=54) 7 él/ ‘ China (n=91)
Motor vehicles/Motorcycles (n=398) 1067168

Chemical/Phamaceutical (n=353) 9.37/490 Indonasea (n=38)

Genaral machinery (n=159) 15.1 7489 India (n=59)
Precision machinery (n=77) 16.9 7 221 Electric machinery 0 20 40 60 80 100
Electric machinery (n=433) 18.7 7212 Vietnam (n=41) 17 £|_ 7
Food (n=151) 106~ 298 Malaysia (n=57) 211 I ATF
Iron/Nonferrous metals/Metals (n=277) 16.2 7245 Chi -130 - W
Wood/Pulp (n=37) NN % .|na - 19; /
Texties (1-108) - Thailand (n=80) 1387/ 288~
(%)
Wholesale/Retail 0 20 40 60 80 100

-1-manufacturing

Non-manufacturing total (n=2,115)

) Thailand (n=165)
15.3 7196 Singapore (n=128)

13.0 "" Korea (n=69)
16.4 133 China (n=134)
14.4 7167 Malaysia (n=34)
143 7220 Australia (n=70) 8.4
176 7286 Indonesia (n=44) 13.6 I
India (n=100) 240 3200~

Finance/Insurance(n=115)
Transport (n=225)
Wholesale/Retail (n=977)
Construction (n=168)

Communications/Software (n=119)

m Profit Breakeven 7 Loss

® The proportion of profitable firms in the manufacturing sector (64.2%) and the non-manufacturing sector (65.2%) is roughly equal for estimated operating profits in 2013.
Compared to the 2012 survey (manufacturing: 62.5%/non-manufacturing: 65.4%), the proportion of profitable firms in the manufacturing sectors increased by 1.7 and non-
manufacturing sectors declined by 0.2 percentage points.

® Broken down by industry category, the proportion of firms expected to be profitable was exceeded 70% in the rubber/leather, the motor vehicles/motorcycles, the
chemical/pharmaceutical (manufacturing sector) and the finance/insurance and the transport (non-manufacturing sector) industries.

® The trends by country/region of the 3 most profitable industries, based on valid survey responses, are as follows. In the motor vehicle/motorcycles industry, 87.6% of firms

in Thailand and 72.5% in China expected to be profitable. The proportion of profitable firms in wholesale/retail industries is expected to be highest in Thailand at 76.4%,

and to exceed 70% in Singapore, Korea, China, Malaysia and Australia.
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Estimated operating profits of firms in which exports Estimated operating profits of firms in which exports
account for less than 50% of business account for more than 50% of business
(2013 bycountryfregion) (2013 bycountryfregion)
(%) (%)

0 20 40 60 80 100 0 20 40 60 80 100
13.6 W“? Total (n=1,390)
11.3 o ASEAN (n=815)
10.8 98" Taiwan (n=28)
10.6 106 Korea (n=26)
9|.O S1a9s Singapore (n=125)
1577981 ik & Macau (n=85)
13[? 1aal Malaysia (n=112)
9.5lm
12.8 163"
11.9 W

Total (n=2,605)
ASEAN (n=1,190)
Taiwan (n=102)
New Zealand (n=47)
Thailand (n=576)
Philippines (n=51)
HK & Macau (n=111)
Pakistan (n=21)
Korea (n=172)
Indonesia (n=159)

Bangladesh (n=17)
Philippines (n=78)
Thailand (n=188)

Australia (n=130) 162 M :
Singapore (n=104) 135 {,mg? Indonesia (n=68) 176 1
China (n=537) 1506 20 India (n=38) 7_9W
Vietnam (n=165) 9177 ‘m Australia (n=47) IlO.GW
Malaysia (n=115) SRR e e Vietnam (n=215) |18.6 ffrf e
Bangladesh (n=15) 20.0 ;.W ! China (n=292) 188 e s
India (n=269) VL R ,.f.ﬁ New Zealand (n=31) oA A

O At 66.4%, the proportion of profitable “domestic sale-type” firms, in which export activities in the country in which they are operating account for less than 50% of
business, exceeds that of “export-type” firms (62.0%) by 4.4 percentage points.

®In Taiwan, Hong Kong & Macau and Korea, both “export-type” firms and “domestic sales-type” firms were over 70% at the proportion of profitable. .

®In New Zealand, Thailand and Philippines, the proportion of profitable “domestic sales-type” firms exceeded that of “export-type” firms more than 10 percentage
points. China and Vietnam also exceeded 8.7 points and 7.8 points respectively. In contrast, in Bangladesh, India, Korea, and Singapore, the proportion of profitable

“export-type” firms exceeded that of “domestic sales-type” firms more than 10 percentage points.
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1. Sales Foreca
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®\When examining the
estimated operating
profits in 2013 by year of
establishment, there was
a prevalent trend in which
the proportion of firms

~90  1991~95 1996~2000 2001~05 2006~10 2011~ ~2000 2001~05 2006~10 2011~ predicting operating

(n=41) (n=169) (n=117) (n=342) (n=201) (n=50) (h=81) (n=88) (n=171) (n=92) profits was higher for
firms which were founded

at an earlier date.

[y

®More than half of firms
founded in 2011 or later
predicted operating
losses.

~90 1991~95 1996~2000 2001~05 2006~10 2011~ ~2000 2001~05 2006~10 2011~ Note: Countries/regions
(n=245) (n=95) (n=140) (n=153) (n=118) (n=69) (n=79) (n=31) (n=142) (n=82) for which n > 300

JETRO. All rights reserved. Reproduction without permission is prohibited. 11




1. Sales Forecast (6)

Estimated operating profits in 2013
. (bycountrylregion, compared to 2012) ' (o

0 20 40 60 80 100
R
29.2 ff’m
167 128
308 77
259 148
17.6 # ]

32.1 %

) i 1
26.6 #ﬂﬁﬁ

Total (n=4,504)
ASEAN (n=2,289)
Cambodia (n=24)

Myanmar (n=13)
Pakistan (n=27)
Bangladesh (n=34)
Taiwan (n=137)
India (n=335)

Vietnam (n=428) 28.0 W
Philippines (n=150) 32.0 jﬂ/
Indonesia (n=267) 2o b R e
Thailand (n=822) ZEh R

China (n=930)
Laos (n=24)

29.2 ?Ffm
208" e

New Zealand (n=86) 38.4 2097
Malaysia (n=275) SR
Singapore (n=286) 33.9 28
HK & Macau (n=219) 38.8 e A‘Jq
Korea (n=225) SRS

Sri Lanka (n=32) 46.9 o

i
:28.9 'm

'Remain the same # Decrease

Australia (n=190)
= Increase

0 20

40 60

Total (n=4,486)
ASEAN (n=2,275)
Pakistan (n=27)
Cambodia (n=25)
Bangladesh (n=34)
India (n=336)
Myanmar (n=13)
Laos (n=24)
Indonesia (n=268)
Vietnam (n=427)
Korea (n=224)
China (n=926)
Philippines (n=149)
Thailand (n=822)
Sri Lanka (n=32)
New Zealand (n=86)
Malaysia (n=271)
Australia (n=190)
Singapore (n=276)
HK & Macau (n=219)
Taiwan (n=137)

H |Increase

Remain the same == Decrease

that in 2011(29.3%).

Pakistan, Cambodia and Bangladesh.

Copyright © 2013 JETRO. All rights reserved. Reproduction without permission is prohibited.

®The proportion of firms predicting that operating profits in 2013 would “increase” over 2012 was 43.0%, increased from the 40.6% firms making the same prediction
in the 2012 (n=3,769). The proportion of firms expecting operating profits to “decrease” in 2013 compared to 2012 was 27%, decreased 2.3 percentage points from

©50.6% of firms predicted that operating profits would “increase” in 2014, representing a 7.6 percentage points increase over 2013. Meanwhile, the proportion of
firms expecting operating profits to “decrease” was 10.7 percentage points decrease over 2013, and decreased in all countries/regions included in the survey.
®There was a prevalent trend in which the proportion of firms predicted that operating profits would “increase” in 2014 is higher for emerging countries such as

12



1. Sales Forecast (7)

2013 DI (by country/region) 2014 DI (by country/region) High DI industries

(points) (points)
A20 O 20 40 60 80 0 20 40 60 80 Note: Industry categories for which n > 10
Total (n=4,504) |15,o | Total (n=4,486) | | | 39.9 | 1. Chemical/Pharmaceutical (DI : 84.2)
i =24 i = . :
Cambodia (n=24) ! ! 58.3 Cambodia (n=25) | | | | 720 5 Finance/Insurance (DI : 81.8)
Myanmar (n=13 5 Pakistan (n=27 70.4
y | (n=13) | | 53.8 (n=27) | | | |
Pakistan (n=27) | 44.5 Bangladesh (n=34) | | / F 1. Iron/Nonferrous metals/Metals (DI : 67.4)
Taiwan (n=137) 20.9 Myanmar (n=13) . ~ 615 o
| - ' | ; 2. Communications/Software (DI : 65.3)
Bangladesh (n=34) : 29.4 India (n=336) J . . 56.6
Philippines (n=150) | 254 Laos (n=24) | | - 4.1 1. Finance/Insurance (DI : 60.0)
India (n=335) 22.7 Vietnam (n=427) J / 7 44.1
Vietnam (n=428) 22.4 Philippines (n=149) | | 42.9 2. Food (DI : 59.6)
New Zealand (n=86) 19.8 New Zealand (n=86) 7 41.8
Sri Lanka (n=32) 156 China (n=926) 1 | ] 900 | 1. Food (DI : 84.6)
ri Lanka (n= . = .
China (n=930) 155 Indonesia (n=268) | | | 396 | 2. Wholesale/Retail (DI : 59.5)
Thailand (n=822) 15.4 Thailand (n=822) /). 395
Indonesia (n=267) 14.2 Korea (n=224) | | 38.4 1. Textiles (DI: 64.7)
Malaysia (n=275) 13.1 Malaysia (n=271) | | 34.4 2.Food (DI : 54.1)
HK & Macau (n=219) 12.8 Sri Lanka (n=32) | | 34.4
Singapore (n=286) 10.1 Singapore (n=276) ] 31.8 Note: DI is an abbrewayon for_lefu3|on
) | Index, the proportion of firms
Korea (n=225) 5.7 Australia (n=190) | o 311 expecting improvement minus the
Laos (n=24) 4.2 HK & Macau (n=219) 31.1 proportion of firms expecting
' ) _ 1 worsening. This figure reflects
Australia (n=190)ab.8 Taiwan (n=137) 18.2 changes in business confidence.

®The DI (see note at right), indicating business confidence for 2013 is 16.0 points, increased from 11.3 points in the 2012 survey (n=3,769). The Dl is
higher and exceeds 40 points in Cambodia, Myanmar and Pakistan.

®The DI for 2014 is expected to be 39.9 points, increasing by 23.9 points from 2013. In particular, emerging countries such as Cambodia, Pakistan,
Bangladesh and Myanmar expected over 60 points and showed strong expectations for improvement.

®\Vith respect to the DI in major countries/regions broken down by industry category, the DI is particularly high in the chemical/pharmaceutical industry
(84.2 points) in India and the food industry in Indonesia(84.6 points).

Copyright © 2013 JETRO. All rights reserved. Reproduction without permission is prohibited. 13



1. Sales Forecast (8)

Estimated operating profits in 2013 Estimated operating profits in 2014
~ (byindustry category, compared to 2012) - (byindustry category, compared to 2013)
%)

(%)
Manufacturing 0O 20 40 60 80 100 Manufacturing 0 20 40 60 80 100
998G os4 Manufacturing total (n=2,382)
L M L 5 Food (n=147)
23.6 ?Mﬁ Textiles (n=107)
I27_8 oTEsE N Motor vehicles/Motorcycles (n=399)
25.2 7730067 Iron/Nonferrous metals/Metals (n=274)

Manufacturing total (n=2,396)
Chemical/Pharmaceutical (n=352)
Motor vehicles/Motorcycles (n=399)
Rubber/Leather (n=54)
Iron/Nonferrous metals/Metals (n=278)

Electric machinery (n=431) : 329 12847 Chemical/Pharmaceutical (n=351)
Food (n=151) 21.9 73580 Rubber/Leather (n=54)

Wood/Pulp (n=36) 30.6 e i ‘ Electric machinery (n=429)
Precision machinery (n=77) :IJ,2,5 EM General machinery (n=158)

3|~8.4 o LA Precision machinery (n=76)
25.0 }m . Wood/Pulp (n=37)

General machinery (n=159)
Textiles (n=108)
Non-manufacturing

Non-manufacturing total (n=2,108) 327 e Norlllbrp-%glﬁlal?é.%%ﬂ{rllg %tal (n=2,104)
Finance/Insurance (n=115) : 33.9 ﬂ‘.ﬁ’;’ﬁ’i Communications/Software (n=119)
Communications/Software (n=118) 29.7 e Finance/Insurance (n=115)
Wholesale/Retail (n=976) 319 ﬁ%’fﬁ Wholesale/Retail (n=969)
Transport (n=226) 25|.7 e Transport (n=224)
Construction (n=165) A0.6° R Construction (n=166)

® Increase Remain the same # Decrease ¥ Increase Remain the same  # Decrease

®Compared to the survey in the previous year (2012, n=1,983 in the manufacturing sector, n=1,786 in the non-manufacturing sector), the
proportion of firms expecting operating profits to “increase” in 2013 increased 4.5 points in the manufacturing sector (39.6%=44.1%) and
remained nearly the same level in the non-manufacturing sector (41.7%=41.8%) .

®The proportion of firms expecting operating profits to “increase” in 2014 increased 6.8 points in the manufacturing sector (44.1%=50.9%) and

8.3 points in the non-manufacturing sector (41.8%=50.1%), expanded in both categories. By industry category, the proportions increased by

over 10 percentage points (expecting ratio in 2013) in food, textiles, and communications/software industries. The proportion of firms

expecting operating profits to “decrease” decreased across the board.

Copyright © 2013 JETRO. All rights reserved. Reproduction without permission is prohibited. 14



1. Sales Forecast (9)

Reasons for increased operating profits forecast for 2013
(compared to the answer for same question in the survey 2012)
(top 5, multiple answer)

FY2013 (n=1,928) (%)
FY2012 (n=1,523) 0 20 40 60 80

-

1 Sales increase in local markets

Y —————
(CEEEE====zEzEss=ss

Improvement of production eH
1 efficiency (the manufacturing..

R S

Sales increase due to export 28.9
expansion 28.7

19.6

w
19
|H

Effects of exchange rate
fluctuation 6.4

7.6
] 6.5

Note: “Improved production efficiency” includes the improvement of production processes such as the
cell production system and the electronic management of production

Reasons for decreased operating profits forecast for 2013

(compared with the answer for same question in the survey 2012)
(top 5, multiple answer)

Reduction of procurement costs

(%)

FY2013 (n=1,210)
0 20 40 60 80

FY2012 (n=1,102)

------------------------------------------------------- Assssasssssasadssasssnnnnnw
: Increase of labor cost 48'&:
C Y " e 42.1...;
! Sales decrease in local markets 44.0
S AR SARTXE
. 327

Effects of exchange rate fluctuation

: 22.7

28.5
Sales decrease due to export slowdown 305
Increase of other expenditures (e.g., ] 22.1
administrative/utility costs) 0211

Copyright © 2013 JETRO. All rights reserved. Reproduction without permission is prohibited.

Proportion of answers by country/region
and industry category (rank order)

Country/region

Korea (76.8%)
Indonesia (75.0%)
India (72.2%)
China (70.6%)
Thailand (67.0%)

Vietnam (49.2%)
Malaysia (43.6%)
China (40.2%)
Taiwan (37.1%)
Indonesia (36.8%)

Industry category

Finance/lnsurance (73.7%)
Motor vehicles/Motorcycles
(72.9%)

Wholesale/Retail (72.5%)
Construction (69.6%)

Food (68.8%)

Electric machinery (46.0%)

Textiles (42.5%)

Iron/Nonferrous metals/Metals (41.0%)
Motor vehicles/Motorcycles (39.2%)
Food (37.5%)

Note: Countries/regions and industry categories for which n>30

Country/region

Indonesia (73.2%)
China (66.0%)
Thailand (55.1%)
Malaysia (54.1%)
Vietnam (46.7%)

Korea (68.1%)
Taiwan (57.7%)
Thailand (56.4%)
Australia (50.7%)
India (48.8%)

Industry category

Textiles (70.7%)
Rubber/Leather (66.7%)
Food (64.2%)

Transport (63.0%)

Electric machinery (59.6%)

Wholesale/Retail (60.3%)
Construction (60.0%)
Motor vehicles/Motorcycles
(52.4%)

General machinery (48.7%)
Finance/Insurance (47.4%)

Note: Countries/regions and industry categories for which n >10
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1. Sales Forecast (10)

Reasons for increased operating profits forecast for 2014
(compared with the answer for same question in the survey 2013)
(top 5, multiple answer)

Proportion of answers by country/region
and industry category (rank order)

FY2013 (n=2,259) (%) -
FY2012 (n=1.752) 0 20 40 60 80 Country/region Industry category
(CTTEEEEEEmm = 712 Taiwan (84.1%) Construction (81.8%)
:Sales increase in local markets 204 : India (81.0%) Wholesale/Retail (81.3%)
r-.-.-_-.-.-.-.-.-.-.-.-.-.-.-;.—.—;.—.—.—.—.—.—.—.-4.-.-.-_-.-.-_-.-.r_-.-.-_-.-\ ----------- - Korea (80.5%) Motor vehicles/Motorcycles (77.6%)
| Improvement of production 43.4 1 Indonesia (80.0%) | General machinery (75.7%)
v efficiency (the manufacturing.. £~~~ CECLLLLEL 43.7 ] Thailand (78.8%) | Finance/Insurance (73.5%)
Sales increase due to export 33.2
expansion 32.0 Indonesia (51.1%)  Electric machinery (47.8%)
i ' 215 Malaysia (50.0%) Motor vehicles/Motorcycles (45.7%)
Improvement of sales efficiency 19 4 China (48.4%) Iron/Nonferrous metals/Metals (42.9%)
. ' Vietnam (47.6%) Precision machinery (41.9%)
Reduction of procurement costs ;?5) Philippines (44.6%) = Chemical/Pharmaceutical (41.0%)

Note: Countries/regions and industry categories for which n>30
Reasons for decreased operating profits forecast for 2014
(compared with the answer for same question in the survey 2013)
(top 5, multiple answer)

%
FY2013(n=477) (%)
FY2012 (n=549) 0 10 20 30 40 50 60 70 &0 Country/region Industry category
: Increase of labor costs 5£518 Indonesia (92.3%) | Textiles (83.3%)
T L LTI LTI LEITI LTI LLIY) E N FEAN e [t ety trnnnsye Q¢ China (78.8%) Communications/Software (81.8%)
: . 432 ¢ Thailand (54.9%) Transport (71.4%)
:  Sales decrease in local markets 48.1; India (54.5%) Motor vehicles/Motorcycles (68.0%)
e eeeeeaseeeeeasseserasaasarassarararnanarn L L L 5 4 .............. Australia (53.6%) Electric machinery (66.7%)
Sales decrease due to export slowdown "30l6
) . | India (72.7%) Construction (83.3%)
Increase of other expenditures (e.g., 24.5 Thailand (69.5%) General machinery (78.6%)
administrative/utility costs) ] | 20. Australia (57.1%) Wholesale/Retail (55.1%)
Production costs insufficiently shifted to 22/2 Korea (53.1%) Motor vehicles/Motorcycles (54.0%)
selling price of goods 21. Singapore (48.5%) Precision machinery (45.5%)

Note: Countries/regions and industry categories for which n>10
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2. Future Business Plan (1) a8
Directions for business development -
_J (%)

0 20 40 60 80 100
Total (n=4,536) B e 39708
Myanmar (n=13) L

1 e
Pakistan (n=27) | e ffm

Cambodia (n=30) P e A

Bangladesh (n=34) D)
India (n=341) RO 09 0.3

Vietnam (n=435) aﬁﬂ‘fﬁ e L A
Indonesia (n=277) o I e g 0.4
Thailand (n=822) B B2 - 0.6
Korea (n=225) ..-.."-r:E-r"‘..-';'r ﬁﬂ’rﬁﬂ"r e
Philippines (n=148) f..-"f' A 304,
China (n=931) JFWM A A e
Taiwan (n=135) .f' .-s-’:‘? .-:F:? .-:F:? .-:-’:‘r"r e, 7
Singapore (n=286) ..-*“..?..-'?.?.-r*‘r..-"r ALY
Malaysia (n=277) ﬁaﬁ?{%ﬁm ﬁﬂﬂﬂﬁﬂﬂO 1.4
Sri Lanka (n=33) L e e
Laos (n=25) o o e o
Australia (n=190) A
HK & Macau (n=221) WzﬂWM 1,8
New Zealand (n=86) | S 7 B B g 3 1.2
= Expansion # Remaining the same Reduction Transferring to a third country/region or withdrawal from the current markets

059.8% of firms responded “expansion” for their business in the next year or two, marking a increase of 2.0 points from 57.8%
(n=3,805) in the 2012 survey. Meanwhile, 3.9% of firms responded that they intend to “reduction” for their business or “transferring to
a third country/region or withdrawal from the current markets,” which remained at the same level from 2012.

®By country/region, Myanmar marked the highest points, where 84.6% of firms responded “expansion.” In addition, over 80% of firms
in Pakistan and Cambodia responded “expansion.” This trend is particularly strong in the textiles and construction industries in
Myanmar, and in the motor vehicles/motorcycles in Pakistan and Cambodia.

054.2% of firms in China responded "expansion,” marking a increase of 1.9 points from 2012.

Copyright © 2013 JETRO. All rights reserved. Reproduction without permission is prohibited. 17



2. Future Business Plan (2)

YO8 survey
FYO09 survey
FY10 survey
FY11 survey
FY12 survey
FY13 survey

Proportions of firms expecting to expand
in the next 1-2 years (2008-2013 surveys)

Southwest Asia/Oceania

: ASEAN(n=1,302), Southwest Asia/Oceania (n=489), Northeast Asia (n=681)

: ASEAN(n=1,593), Southwest Asia/Oceania (n=532), Northeast Asia (n=820)——
: ASEAN(n=1,847), Southwest Asia/Oceania (n=514), Northeast Asia (n=1,087)

: ASEAN(n=1,970), Southwest Asia/Oceania (n=634), Northeast Asia (n=1,255)

: ASEAN(n=1,782), Southwest Asia/Oceania (n=686), Northeast Asia (n=1,337)

: ASEAN(n=2,313), Southwest Asia/Oceania (n=711), Northeast Asia (n=1,512)

Northeast Asia

% % %
100 () 100 (%) 100 (%)
90 90 90
Myanmﬂ A ',l-j;,.s-ih__'ﬁ
80 X 8o | 1. e At 80
. ﬁ...\\-:-:ll .‘_
A -~
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/ \ T '\ /
. / Philibpines . i -—"_‘* M |

60 \ X// I,’ ."” ~ X 60 ')K.\ —Sritanka 60 &= /\\ .

. . l,000" s yd : Ny e
50 —m: ks o (e 50 4= S W 50 - China __e=~

PR \ Il N / F ==  aad

., ... - -x / *_ . # — -

40 X ',x”‘/ 40 \ > 40 _:'\‘T‘.// “\ —
’ / Y
k—’""‘,- \ x ~~

N\
30 X 30 \ // 30
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2008 2009 2010 2011 2012 2013
—&— Indonesia -=k--Myanmar
— X=Philippines Cambodia

=== \/ietnam
Note: The survey of Cambodia started from 2010.

----l--- Malaysia
—@ - Thailand

----¢--- Bangladesh
Pakistan
—x- = Australia

2008 2009 2010 2011 2012 2013
--m--India
—x=Sri Lanka

2008 2009 2010 2011 2012 2013
--¢--China - ® - Taiwan
Korea —x=—HK & Macau

Note: Hong Kong includes Macao from 2011.

slightly in many countries and regions when compared to the previous year.

Lanka (14.0 points), Philippines (9.9 points), and Myanmar (9.6 points). Meanwhile,
from 2012 in Indonesia (A10.9 points), India (a5.3 points) and Korea (A5.1 points).

Copyright © 2013 JETRO. All rights reserved. Reproduction without permission is prohibited.

®Looking at trends by country/region and over the last six years in the proportion of firms responding “expansion” for the business in the next year or two,
while the proportions increased dramatically in 2010 due to recovery from the global economic recession following the Lehman Shock, the proportions
remained generally the same from 2011 to 2013, excluding a few countries and regions. The proportion of firms responding "expansion” increased

®The proportion of firms responding “expansion” increased dramatically in the survey 2013 compared to previous year in Pakistan (29.6 points), Sri

the proportion for “expansion” decreased by more than 5 points
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2. Future Business Pl

Directions for business development in the next 1-2 years I -
-turing (%) -ufacturing (%)
80 0 20 40 60 80 100

100
Manufacturing total (n=2,406)

o
N
o
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o
(o2}
o

7///%4 0.8 Non-manufacturing total

Food (n=151) 710.7 (n=2,130)

Motor vehicles/Motorcycles.. 7150.2 Finance/Insurance
General machinery (n=158) s A | (.n=117)

Rubber/Leather (n=54) 296 56 3.7 Commug'gf‘i'fgg)’so“twar

77382 6.2 1.4 Wholesale/Retail (n=981)
Textiles (n=109) 404 4628

Precision machinery (n=77) 403 6513 Transport (n=224)

Iron/Nonferrous metals/Metals.. //’////W//’/% 0.7

Wood/Pulp (n=37) T 2T b Construction (n=167)

Chemical/Pharmaceutical (n=353)
Electric machinery (n=434)

0 20 40 60 80 100 (%)

o FY2013 (n=1,393) W//M 05 , FY2013(n=1,515)

%’ FY2012 (n=1,199) 4 2807 %’ FY2012 (n=1,350)
FY2011 (n=1,298) . 302 2209 FY2011 (n=1,228) .
|, FY2013(n=1013) /////W// 78813 | FY2013(n=615) i BEaaaiT0.
S FY2012 (n=797) B ///4%’/ 7774918 =  FY2012 (n=458) e )
FY2011 (n=849) ////// 3214 FY2011 (n=484) P00

=Expansion = Remaining the same = Reduction = Transferring to a third country/region or withdrawal from the current markets =Expansion #Remaining the same * Reduction - Transferring to a third country/region or withdrawal from the current markets

®|n terms of industries in which firms responded “expansion” in the next year or two, in the manufacturing sector, the proportion is especially high in
the food (67.5%), motor vehicles/motorcycles (64.1%) and general machinery (62.0%) industries. In the non-manufacturing sector, the industries with
the highest proportions include the finance/insurance (70.9%) and communication/software (70.0%) industries. Meanwhile, over 50% of firms in the
wood/pulp industry responded “remaining the same”, and 10.8% of firms in the industry responded “reduction” or “transferring to a third
country/region or withdrawal from the current markets,” which is the highest among all the industries.

®The trend towards expansion for large firms exceeded that for SMEs. However, in manufacturing, the number of firm which responded “expansion”

has dropped for three successive years.
Copyright JETRO. All rights reserved. Reproduction without permission is prohibited.
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2. Future Business _

Directions for business development in the next 1-2 years -
«. (bycountrylregion of majorindustries) . Note: Countrylregion by industry categories for which n > 30
-esale/RetaiI (%) -r vehicles/Motorcycles (%)

0 20 40 60 80 100 0 20 40 60 80 100
Indonesia (n=44) o India (n=60)

India (n=100) Ml'o Indonesia (n=39)
Thailand (n=164) 19506
China (n=138) 246 0.

Thailand (n=105)
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China (n=91)

-ric machinery (%)
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Korea (n=69)

Taiwan (n=43)

Malaysia (n=34)

Singapore (n=128) ///m 523
Australia  (n=70) ///W/’ 2914
HK & Macau (n=103) I/// M ‘. 1.9 Thailand (n=81)

.ral machinery (%) China (n=129)

WJ} 10123

0 20 40 60 80 100 L / ﬁ( / .

Thailand (n=38) /f%f/ ,ﬁ//f/ Malaysia (n=57) W /ﬂ %
China (n=37) ,ﬁ/ﬁ;ﬁ / : 4 mExpansion  #Remaining the same Reduction Transferring to a third country/region or withdrawal from the current markets

®Looking at responses for main industry categories from more than about 30 countries and regions, in the wholesale/retail industries, the proportion of
firms responding “expansion” in the next year or two exceeded 80% in Indonesia (86.4%) and India (81.0%). Meanwhile, in Hong Kong/Macau, more
than half of firms responded “remaining the same.”

®In the motor vehicles/motorcycles industry, the proportion of firms responding “expansion” was highest in India (80.0%), Indonesia (74.4%), Thailand
(64.8%) and China (62.6%).

®In the electronic machinery industry, the proportion of firms responding “expansion” exceeded 70% in Vietnam and Thailand. Meanwhile, in China

and Malaysia, the proportion of firms responding “expansion” and “remaining the same” was roughly equal.

Vietnam (n=41)
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2. Future Business Plan (5)

Reasons for expected business expansion | | .
in the next 1-2 years (multiple answer) Note: Country/region and industry categories for which n > 50

(i esponse rate by country/region 0
%) 'R teb try/ (%)
= FY2013 0 20 40 60 80 100 20 40 60 80 100
(n=2,698) _ ! ! ! ! 85 4 Vietnam (n=303) | : | : : 88.4
FY2012 Sales increase 84.7 Korea (n=136) 88.2
_2 193 ) 1 | | | |
(n=2,193) ] ' 46.8 Indonesia (n=180) | | : : 87.8
High growth potential 48l9 Thailand (n=541) | | | | 87.8
y I i = 1
High receptivity for high-value 20.9 Taiwan (n=72) 1 i I . 86.1
added products | 18.7 Top 3 Industries 1 Iron/Nonferrous metals/Metals (n=143) 93.7%
. o 20.9 2 Motor vehicles/Motorcycles (n=256) 90.6%
Relationship with clients 291 8 Food (n=102) 89.2%
Reviewing production and 17.3 .
distribution networks 17.2 Response rate by country/region (%)
. g — 0 20 40 60 30 100
Reduction of costs 9.9 Indonesia (n=180) 65.0
(e.g., procurement/labor costs) 9.3 _ . | | |
4 India (n=267) ; | 64.8
Deregulations i266 China (n=502) | | | 48.8
S Philippines (n=86) ; : 47.7
Easy to secure labor force 580 Singapore (n=150) : . 47.3
B a7 Top 3 Industries 1  Finance/Insurance (n=83) 61.4%
Others 59 2  Transport (n=132) 57.6%
3 Wholesale/Retail (n=654) 54.3%
=

7
®The most commonly cited reason for business “expansion” was a “sales increase,” at 85.4%, followed by “high growth potential,” at 46.8%.

®Many Countries/regions in which the proportion of firms cited a “sales increase” as a major reason exceeded 80%, including Vietnam (88.4%), Korea
(88.2%) and Indonesia (87.8%). By industry category, the iron/nonferrous metals/metals industry (93.7%), the motor vehicles/motorcycles industry (90.6%)
and the food industry (89.2%) had high response rates.

®Many Countries/regions in which the proportion of firms cited a “high growth potential” as a major reason were Indonesia (65.0%) and India (64.8%),
exceeding 60%. By industry, non-manufacturing sectors such as the finance/insurance industry (61.4%), , the transport industry (57.6%) and the

wholesale/retail industry (54.3%) ranked high.
® The proportion of firms responding “high receptivity for high-value added products” was high in Northeast Asia such as Taiwan (38.9%), Korea (30.1%) and China

(27.3%). Meanwhile, the proportion of firms responding “easy to secure labor force” was relatively high in Philippines (12.8%). )

21
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2. Future Business Plan (6)

Functions to expand (multiple answer)

®FY2013 (n=2,640) . . . .
FY2012 (n=2,142)

Sales function

Production
(high-value added products) - 341

Production
(ubiquitous products) P 29.0

Logistics function

6
5
RED 106
6

. . 7.7
Function of regional headquarters .

Administrative functions in providing
services
(e.g., shared services, call center)

Others F 59
. 6.9
062.2% of firms who intend to expand business replied “sales function” to the multiple-
answer question on what capabilities they would expand.
®The proportion of firms who responded “R&D” was highest in Korea, China and
Taiwan when looking at country/region, and highest in the food industry, the
communications/software industry and the chemical/pharmaceutical industry by
industry category.
®The proportion of firms who responded “function of regional headquarters” was
highest in Singapore (29.3%), followed by Hong Kong/Macau and China.

Proportion of answers by country/region

w

and industry category (rank order)

Country/region Industry category

% %
Singapore (n=140) 83.6 | | Wholesale/Retail (n=651) 93.2
HK & Macau (n=91) 76.9| | Finance/Insurance (n=80) 83.8
Taiwan (n:72) 76.4 Food (n=99) 71.7

% %
Philippines (n=85) 42.4 '(rr‘]’["l'i‘i;‘fe”ous metals/Metals 67.4
Malaysia (n=136) 41.9| | Chemical/Pharmaceutical (n=203) | 59.6
China(n=491) 41.1| | Electric machinery (n=231) 57.1

% %
Indonesia(n=174) 39.7 | | Motor vehicles/Motorcycles (n=253)| 55.3
Vietnam (n=295) 38.3 | | Chemical/Pharmaceutical (n=203) 43.8
Philippines (n=85) 30.6 | | Electric machinery (n=231) 42.9

% %
Singapore (n=140) 17.9| | Transport(n=125) 72.8
India (n=265) 15.8 | | Wholesale/Retail (n=651) 23.0
Thailand (n=539) 15.2 | | Food (n=99) 10.1

% %
Korea(n=135) 18.5| | Food (n=99) 24.2
China(n=491) 15.9 | | Communications/Software (n=84) 23.8
Taiwan(n=72) 12.5| | Chemical/Pharmaceutical (n=203) 20.7

% %
Singapore (n=140) 29.3| | General machinery (n=96) 11.5
HK & Macau (n=91) 12.1| | Wholesale/Retail (n=651) 10.9
China(n=491) 11.0| | Transport (n=125) 8.8

Note: Country/region and industry categories for which n > 50
22
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2. Future Business Plan (7)

Reasons for future reduction, transferring or
withdrawal (multiple answer)

China: n=56 ASEAN: n=66
Large: n=97 SME: n=76

(%) Answers revealing differences between China and ASEAN (total)

0 20 40 60 80 Increase of costs (e.g., procurement/labor costs) )
T z z 0 10 20 30 40 50 60 70 80
61.8 China (FY2013) | : : : : , / 66.1
Sales decrease 62.6 (FY2012) | / , , : 70.8
| | 60.8 ASEAN (FY2013) | , , , , 48.5
T FY2012 5.
Increase of costs 514 ( ) 45.6
(e.g., procurement/labor costs) 392 60.6 Low growth potential (%)
. I 31.8 0 10 20 30 40 50 60 70 80
. China (FY2013) | : : 321
Low growth potential 24.2 Lo (FY2012) | . : 299
i 508 . ASEAN (FY2013) | , 227
. . ) : (FY2012) 29.8
Difficulty in securing labor force 23.2
. 17.6 Tightening of reguBtions 0
L . 20 3 4 5 6 7 8
Reviewing production and %gg China (FY201) | . 514
distribution networks 16.2 (FY2012) | 18.8
. 137 ASEAN (FY2013) | 4.5|
Relationship with clients 131 (FY2012) L 0
i 122
Low receptivity for high-value 121, Answers revealing differences between Large and SME (total)
added products 81 |
7 10.4 Low growth potential (%)
Tightening of regulations 1201 0 10 20 30 40 50 60
8.1 Large (FY2013) | : : 36.1
1 98 EFY2012§ ] , , 24‘57
: SME (FY2013) | , ; 26.3
Others 6.1 1.9 (FY2012) 31.5
Total (n=173) Manufacturing (n=99) Non-manufacturing (n=74) Difficulty in securing Ialgor fo&c):e 20 5 6(?)
. . . Large (FY2013) | ; 15.5
®The most common reasons for “reduction” and “transferring or withdrawal” (FY2012) | 0123
(multiple answer) were “sales decrease” (61.8%), followed by “increase of costs” SME (FY2013) | ( . 7.6
(FY2012) 32.9
(51.4%).
®Many more firms in China cited “increase of costs and “tightening of regulations” Reviewing production and distribution networks %)
as reasons, 17.6 points and 16.9 points respectively, than did firms in ASEAN. 0 10 20 30 40 50 %o
®More SMEs cited “difficulty in securing labor force” than large firms by 12.1 points, Large (FY2013) | i 216
while more large firms cited “reviewing production and distribution networks” than SME Eggg}g; 1 ' 105 | 2417
SMEs by 11.1 points. (FY2012) 6.8

—
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2. Future Business Pl

Future business challenges of Japanese affiliated companies -
W 12

FY2011 (n=894) L mil 7
FY2012 (n=853) e A0 8
FY2013 (n=931) m R, .-*'.2‘-‘! 5012
u Expansion # Remaining the same Reduction Transferring to a third country/region or withdrawal from the current markets
Reasons for reduction, transferring or withdrawal (%) M Lllg?i?rlgg
0 20 40 60 80 100 Breakdown of firms that responded reduction, (9.3%)

Increase of costs
(e.g., procurement/labor costs)

transferring or withdrawal /
Beijing

4 firms __ Jiangsu
Sales decrease (4_6%) . & S e
Difficulty in securing labor force ¥ - (7.3%)

Shandong

Low growth potential ‘E’;'gg)? tt SHEUIET
o 5 firms
Tightening of regulations i ' , (5.2%)
: irms
Reviewing produglt\jonkand distribution I . 7.7% g FUJIan Gu angdong
~ networks Electric machinery 16 (12.4%) |& el s 22 firms
Low fecepthltgr‘:;)(;uhé?Sh'VmUe added Chemical/Pharmaceutical 6 (7.2%) (5.4%) (8.1%)

Textiles 5 (20.8%)

Relationship with clients |~ .= Precision machinery 4 (11.1%) Note 1: Industries and provinces in which more than
(LN 3 firms responded
0
Iron/Nonferrous metals/Metals 4 8_'2 % Note 2: Numbers in parentheses indicate the ratio of the
Others 13 firms number of firms responding “reduction” or “transferring to

3.8% a third country/region or withdrawal from the current

. markets” to the number of firms that responded for each
.~ |Construction 3(27.3% industrv/province

WFY2013 (n=56)  » FY2012 (n= 48)

® 538 firms (composition ratio 6.2%) in China responded that they intend to “reduction” business (5.0%) or “transferring to a third country/region or withdrawal from the
current markets” (1.2%), up only by 0.5 points from the previous year. Meanwhile, the proportion of firms citing “expansion” increased by 1.9 points to 54.2%.

® A large number of firms cited (multiple answer) “increase of costs” (66.1%) and “sales decrease” (58.9%) as reasons for business “reduction” or “transferring to a
third country/region or withdrawal from the current market.” Over 30% of firms cited “difficulty in securing labor force” and “Low growth potential” as a reason.

® By industry, firms in manufacturing sectors (45 firms), including 16 from the electric machinery industry and six from the chemical/Pharmaceutical industry,
exceeded those in non-manufacturing sectors (13 firms). Among various industries, “reduction” or “transferring to a third country/region or withdrawal from the
current markets” was most commonly cited by firms in the textile industry, five firms out of 24 (20.8%).
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2. Future Business Plan

 (Changesin aysaroyearcampatsan e B, by counyegon)

Local employees J

Year-
20

on-year
40 60

(  Cambodia(n=29)
| Bangladesh(n=34)
: Laos(n=24)
\ India(n=338)
Vietnam (n=427)
Korea(n=224)
Indonesia(n=264)
Pakistan (n=26)
Thailand (n=809)
Myanmar (n=13)
Philippines (n=147)
Taiwan (n=135)
China(n=924)
Singapore (n=281)
Malaysia (n=275)

Sri Lanka(n=31)
Australia(n=191)
New Zealand (n=86)
HK & Macau (n=220)

Large (n=2,879)
SME (n=1,599)

(%)

80 100
w527 Total(n=4,374)
207 10:3 2 Myanmar(n=13)

—————— — —

H |[ncrease

No change

# Decrease

HK & Macau (n=211)

New Zealand (n=86)

Cambodia(n=27)
Bangladesh(n=34)
India(n=333)
Pakistan (n=26)
_Vietnam (n=422)
Thailand (n=788)
Indonesia(n=265)
Korea(n=219)
Laos(n=23)
Philippines (n=141)
Sri Lanka(n=31)
Singapore (n=270)
China(n=900)
Taiwan (n=132)
Malaysia(n=274)

Australia(n=179)

Large (n=2,809)
SME (n=1,565)

Futu reoplans

H |[ncrease

No change = Decrease

Copyright © 2013 JETRO. All rights reserved. Reproduction without permission is prohibited.

® \When looking at changes during the past year for the increase/decrease of local employees by country/region, the proportion of firms responding
“increase” exceeded 60% in Cambodia, Bangladesh, Laos and India.
® Regarding plans for the next year, the proportion of firms responding “increase” was highest in Myanmar (84.6%) and exceeded 60% in Cambodia,
Bangladesh, India, Pakistan and Vietnam.
® The proportion of firms responding “decrease” exceeded 20% in China, Australia and Malaysia for the past year. Regarding plans for the next year,
China was relatively high at 15.4%.
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2. Future Business Plan(10)

_ Changes in the number of employees .
(Changes in a year-on-year comparison, future plans, by country/region)

- Year-on-year (%) Future plans (%)
slicll o expatrlaEes 20 40 Y 60 80 100 0 20 40 g 60 80 100
Total(n=4,370) |[WNI8HT 67.9 135 ____lol(n=4,281) ML& _ - 722 165
India (n=332) 28.3 60,8 1058 {__ Myanmar(n=12) |SSS 83855, 58.3 83
Indonesia (n=259) 26.6 67.6 58  Cambodia(n=26) [Eu26100 61.5 4%
Thailand (n=790) 26.1 63.7 103 Indonesia(n=259) 20.1 68.7 112
Cambodia(n=26) 23.1 65.4 115 Laos(n=22) [182 68.2 136
Vietnam (n=421) 23.0 64.8 12714: Bangladesh(n=34) [NI7I6 79.4 2.9
Bangladesh(n=34) |[IN2016 735 5.9 Vietnam(n=417) 163 66.2 175
Singapore (n=276) |[IN2013 65.6 141 India(n=328) [16:2 67.1 168
Laos(n=22) 18.2 77.3 A5 Thailand (n=772) 15.4 71.5 131
Myanmar(n=13) 15.4 76.9 77 Philippines(n=l40) 13.6 7.1 9.3
Korea(n=221) 14.9 765 86 Pakistan (n=22) 13.6 81.8 4.5
Australia(n=183) |42 73.2 126 Malaysia(n=270) /104 74.4 152
Philippines (n=144) |HI819 70.8 15:3 Sri Lanka(n=30) [10.0 733 167
MalayS|a(n=27l) 13.7 74.5 __.ll.n& Korea(n=217) 818 75.6 15.7
China(n=903) 25 66.8 { 20.7 Singapore (n=263) |8 749 B (-7
HK & Macau(n=218) il 69.3 S Chc China(n=882) 5% 69.2 L2520
Taiwan(n=131) |0 70.2 1g:7z HK & Macau (n=211) §i 773 17.1
Pakistan (n=22) |OI 86.4 45 Taiwan (n=130) 46 78.5 16.9
Sri Lanka (n=30) 697 80.0 133 Australia(n=173) 35 85.0 116
New Zealand (n=74) 41 90.5 54 New Zealand(n=73) 1£4 93.2 5.5
Large(n=2,827) 21.6 64.3 144 Large(n:2,779) 11.3 71.0 177
SME(n=1,543) |13 74.5 122 SME(n=1,502) | T i
Increase No change Decrease Increase = No change = Decrease
® \When looking at changes for the increase/decrease of Japanese expatriates by country/region, the majority of firms responded “no
change.” This is true for the past year, the next year, and in all countries/regions.
® During the past year, the proportion of firms responding “decrease” exceeded 20% in China, HK & Macau and Taiwan.
® Regarding future plans, the proportion of firms responding “increase” is highest in Myanmar at 33.3%. Meanwhile, the proportion of
firms responding “decrease” is highest in China at 25.2%.
26
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2. Future Business Plan (11)

Localization of management (multiple answer)

Efforts for localization of corporate management

(multiple answer)

strengthen system to train/cultivate local human resources by
focusing on localization of corporate management

assign local staff to a general manager/manager position

encourage mid-hiring activities to obtain competent local staff by
focusing on localization of corporate management

encourage mid-hiring activities to obtain competent local staff by
focusing on localization of corporate management

strengthen R&D capacity to develop quality of products/services for
local markets

assign local staff to an executive position

strengthen authority in local office to allow them to make their
decision for sales strategy

delegate authority to local office from headquarters

No particular actions are not taken

obtain human resources/management resources through M&As
Others

Total (n=4,461) Large (n=2,871)

Problems in promoting management localization

multiple answer 0
0 20 40 60 80 (%) (multip JO 20 40 60(%)
: 68.1 Lack of employee performance/employee 5512-26
72. awareness among local staff o 53
] 61.0& 4 | 415 -
51.3 Difficulty in recruiting local candidates for a1 9
57.6 executive positions 407
39.9 - | :
i 39/4 ) o 34.1
415 No progress in manpower training for local staff 35.2
355 ] 319
1 33.0 A high turnover rate of local candidates for 19.6
37.3 executive positions 21%33
] 253 —F ] :
24.3 Inadequate language skills of local staff 1]7807
2221112.; (Japanese and English) | 21.8
17.9 Insufficient capabilities for local planning and ]]_-;Z
20.4 marketing 182
13.2 _ :
13.2 Difficulty in reducing the number of Japanese 117805
]1AD58 expatriate staff ] 142
13.0 No progress in delegation of authority to local 13.1
128 level 153
| 13.4 | 9.1
7.4 Insufficient capabilities for local planning and 111287
6.1 marketing
9.8 l 14.4
19 Policy disagreements between local office and ZLZ
| 1223 headquarters over recruitment ] 51
1.8 4.1
1.6 Others 4.2
2.0 3.8

SME (n=1,590)

Total (n=4,120) Large (n=2,678)

SME (n=1,442)

among local staff.”

—

® Regarding “Efforts for localization of corporate management ," the proportion of firms who responded “strengthen system to train/cultivate local
human resources by focusing on localization of corporate management” (68.1%), and “assign local staff to a general manager/manager position”
(51.3%) was exceeded 50 %. The proportion of large firms who responded “strengthen system to train/cultivate local human resources by focusing
on localization of corporate management,” “assign local staff to a general manager/manager position” and “reform personnel systems, such as a
merit-based promotion system, by focusing on localization of corporate management” exceeded that of SMEs more than 10 points.
For “problems in promoting management localization”, the highest percentage was marked at “Lack of employee performance/employee awareness

Copyright © 2013 JETRO. All rights reserved. Reproduction without permission is prohibited.
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2. Future Business P

Alternative system to produce/supply goods

Malaysia (n=252)
Cambodia (n=26)
Laos (n=23)
Thailand (n=801)
Singapore (n=258)
Korea (n=222)
Bangladesh (n=32)
China (n=900)
Indonesia (n=261)
Vietham (n=417)
Taiwan (n=131)
HK & Macau (n=216)
Philippines (n=143)
India (n=328)
Myanmar (n=12)
Sri Lanka (n=27)
Australia (n=186)
Pakistan (n=25)
New Zealand (n=87)

Manufacturing (n=2,373)
Rubber/Leather (n=54)

Motor vehicles/Motorcycles (n=393)
Chemical/Pharmaceutical (n=350)
Electric machinery (n=429)
Textiles (n=106)

Precision machinery (n=77)
Iron/Nonferrous metals/Metals (n=272)
General machinery (n=159)
Wood/Pulp (n=37)

Food (n=150)

Non-manufacturing (n=1,974)
Finance/Insurance (n=104)
Wholesale/Retail (n=917)
Communications/Software (n=118)
Transport (n=205)

Construction (n=159)

(%)
60

Alternative country

China (n=900) 18.7 8.9 51
Thailand (n=801) 24.6 10.7 2.7
Vietnam (n=417) 17.5 9.6 7.9

China Thailand Vietnam

Note: Excluded “other manufacturing” and “other non-manufacturing”

Alternative country to produce/supply goods (multiple answer) (%)

Note: Countries for which n > 400

= 33_33) 3 ®The proportion of firms who responded that they have alternative

1 29.6 system to produce/supply in another country was 40.0%

®Regarding the alternative country, Japan was highest (17.3%)
followed by China (9.8%) and Thailand (5.8%).
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3. Management matter (1)

Problems common to all regions (top 10, multiple answer)

(%)
Answers 2013 2012 Cha}nge IManufaiZirj; dUSt“E‘)’/”' . I Lar 2 SC&";ME
(%) (%) (points) manufacturing ge

1  Wage increase 70.9 71.0 AO1 76.8 64.1 70.6 71.4
2 &%gpﬁfggrsomsg‘:;ﬁ)‘afes Arelgrawing 532 53.0 0.2 55.1 51.1 57.2 46.2
5 Ltemetonacemioee | g6 | ags | g0 | 90 63 si2 s
4 Quality of employees 46.6 45.6 1.0 49.6 43.2 45.5 48.6
5 Difficulty in quality control 44.9 43.8 1.1 44.9 - 43.9 46.2
6 rl?qigtigzg)l/si/g;‘cr)éal procurement of 43.2 456 A2.4 43.2 } 420 44.8
7 Difficulty in recruiting executive staff 41.5 41.8 A 0.3 41.7 41.3 41.9 40.7
8 Major clients requesting lower prices 40.2 44.3 A4l 47.8 31.5 39.1 42.2
9 Increase in procurement costs 395 46.9 AT.4 39.5 - 38.9 40.2
10 No more room for cost-cutting 39.3 44.6 A 5.3 39.3 - 38.7 40.1
r "

®The top answer under management matter was “wage increase” (70.9%), followed by “competitors’ market shares are growing (cost-wise
competition)” (53.2%). The proportion of firms citing “wage increase” totaled for more than 80% in Indonesia (87.5%) and China (85.3%).

®The proportions of firms citing “wage increase” and “lack of employee performance/employee awareness among local staff” were higher
by 10 points or more in the manufacturing sector than in the non-manufacturing sector.

®Large firms and SMEs showed almost the same results, but 57.2% of large firms cited “competitors’ market shares are growing (cost-wise
competition),” higher by 10 points or more than SMEs (46.2%), while 55.3% of SMEs cited “Lack of employee performance/employee
awareness among local staff,” higher by 4 points or more than large firms (51.2%).

—
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3. Management matter (2)

Problems common to all regions (top 10, multiple answer, response rate for each country/region)
(%)
Lack of employee Difficulty in quality

Competitors” market shares are

i ] A N erformance/employee i
Wage increase BN -\ii competition) gwareness amonpg I)(;cal o Quality of employees ol
0 25 50 75 100 0 25 50 75 100 0 25 50 75 100 0 25 50 75 100 0 25 50 75 100
(nsztj;e) | 709 (nIZT;@ B 532 (nsztlazlm B 5216 (nsztj;s) | 46-6 (n;rz('),?]l.l) | 44-9
noess ws sa  cmwe| g e | o e
(E:;gg) |83 ("ffggg) e Ba?ng:';‘i')”h |04 Ba?ng:'gi?h | (gs";i) | 538
\(/r;it;sag 78.2 &f‘fg‘é‘) 615 M(ﬁ'l”;;" |69z C?ﬂg%’iia |33 SE'n';ig')‘a | =33
M(ﬁ”lngf‘r | 789 Sgggggg;e | 882 P'(”ri]”:pggfs e (nc:;r;%) | 520 (n'ﬂifg) |23
s a5 e e | oo e I 20 B P
s | et | s e s Tl e | ) g
R N - s TN N P e s
s | o | ] g v I E YR Y I P et | oy
s e || g s | o morese || g b | s
S(iggggg;e | 637 ang;g"f;c)a“ B &i“i";g”) 51.2 \(/r:e:tg‘g 463 '\("na:'%f,)';* 40.0
C?rﬂ%%‘)“a | 633 \(/rg';g R (n'gg‘f?) | 505 (higg) 435 (r'ff{gg) 353
(r'ffzrgg) | 578 /?r‘]‘ftlrg(')';‘ | Sz'ntg%‘a | 4538 HK(rf‘: gﬂlzc)a” | 388 'Qggfl‘sg';‘ | =7
H’ing;g"lzc)a“ 56.6 Ne"(vnigg')a”d 424 (ﬁigi) 455 P(?]k:i;g” 385 M{;‘Qg;af 333
Sz'n';grz")(a | 563 P?ri]":pﬂgfs | o8 H'?ng;%alc)a” | 445 (Tnﬂ‘f’;,[‘) | a3 Ph(‘r'jggig)es | 326
(r';igg) 47.8 P(";St?a)” |07 (r'ffzrﬁ) 38.9 SE'n';gg‘)(a 34.4 Si(nngz‘j’ge 29.2
P?ri”:pﬂg)es 41.8 M(ﬁr‘lrgfr | as ?;‘ftlrgg;" | 314 S(iggggg;e BEE HK(i‘:“ggfa“ | 286
P(f]k:izt;” 385 C?ﬂg‘;‘;ia 37.0 S(‘ggggg;e 283 (r’ffzrgg) 323 P(f]k:ii%” 286
e | s oo | vewzesna | ) s | vewzesna | |,
Ne"("nigj')a”d J 25.0 (higg) |2 P(ik:igtza)“ 13.6 Ne"("nigi')and 286 A(L;S:tg;a 113
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3. Management matter (3)

(%)
Difficulty in local procurement of | Difficulty in recruiting Major clients requesting Increase in procurement No more room for cost-
materials/parts executive staff lower prices costs cutting
0 25 50 75 100 0 25 50 75 100 0 25 50 75 100 0 25 50 75 100 0 25 50 75 100
(n=T20,t3ail) D) |43:2 (n:TZtlazlm D) (415 (nsztj7|4) B (0-2 (n:Tzo,t?il) ) P95 <n=T§t§h> ) 393
M{ggg;af 1000 <§3§§> ~ |es2 “("rf‘:'ez‘fz'f‘ | 507 '?gi’;?g')a | w47 Si?ngzafge | %63
Ca(‘:lblff)“a L Ca(‘r:‘lbz‘;(;ia 640 (n'gg‘;?) . 475 HK(ﬁ‘:'\é'g)ca” 54.3 '\("na:'alg)a |27
\(/rﬁt;?g; - 71.0 M(ﬁr‘lrgfr ~ |es (Eé:‘i";g) . 45.9 (r:’z‘gfg) . 49.0 (r?:é';?)  f a0z
(kiﬁ) ~ e36 'fggggjg;a | 44 (ﬂ’giq% | 458 Sz'nfi';‘)‘a |47 HK(‘ﬁ‘:’\?"’g)cau | 486
s || e | e |l e s |y
(,jg‘l’if‘g) 54.4 Ba?ngz'gg‘;sr‘ | 481 Y:fg"’l‘g‘)j 421 Si?ngifge 438 Iﬁ':"gg;‘ 45.6
Ba?ng:'?g‘)%h 53.8 \(/rg'gg 475 Ne"gﬂigg')and 40.0 (g's";i) | 433 T(r:'ﬂ?g‘; 39.9
'?gg;?;’f‘ | 506 '\("nﬂgf; | 433 Ba?ngz'g‘i‘;Sh | 382 P(ikziif)” | 429 (r'f:{‘;g) | 892
s | s pes || g camota | "o Mot | g | ez |
P(";‘]‘jiza)“ 429 ang;%a‘f)a“ 39.3 S(‘ggggg;e 355 A(‘r‘f:tg’g;a 34.0 P(";‘]';iiza)” 35.7
T(:fﬁg? 39.9 (nlzgifn 385 Y{:’iﬁ‘g‘ 343 \(/,:it;?g | 286 M{g;‘g;ar 333
(r?:r‘g’;al) | 384 (r?:hég%) | a7 H'ing;'z\"f;‘;a” S F’h(",jggg‘)es | 253 'Qggfl‘gg';‘ | 314
'\("nﬂifs')a 37.6 S(i;gggj;e 35.7 Pz:":pl'ﬂgfs 313 Ir?':"égr)‘ | 250 P*‘(‘;‘ggges 295
o | g srmte | ) o st | ) oy EANE cantots | )
HK(f]‘:'\gg)ca“ 17.1 (Tf;"l”;g) 326 "gﬂgg?g;a 30.0 Ba?ng:'ig?h | 231 \(/,:it;?g 275
Si(”ng;%o)re 16.7 (r'f:o;ﬁ) | 203 ?;‘ftlrgg;" | 300 Ne"("nigi')a”d 226 SE'n';ig')‘a | 267
(r'ff{gg) 14.7 Ne"(vni‘é?')a”d | 254 P(ik:i;%" | 250 C?rT:blic)“a 21.4 égfij‘g) 16.1
A(lf:tg;a 132 SE'nigT)‘a | 250 (.5333) 17.4 (rﬁicl’i) 18.2 Ba?r?:'ig?s'h 15.4
Ne"("niz‘i')a“d 129 P(ifgtza)“ 136 M(%inl“;)a' 15.4 M{gggaf 0.0 (hzii) 9.1
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3. Management matter (4)

Problems by country/region (top 5, multiple answer)

(n=762)

Singapore (%)
1 Wage increase (n=284) 63.7 (61.2)
Competitors’ market shares are growing
2 (cost-wise competition) (n=282) 582 (59.7)
3 No more room for cost-cutting (n=48) 56.3 (60.0)
4 Increase in financing costs (n=48) 43.8 (53.3)
5 Difficulty in developing in new clients on market (n=282) 42.2 (30.3)
Malaysia (%)
1 Wage increase (n=271) 70.5 (70.7)
Lack of employee performance/employee awareness among
2 local staff (n=245) B 427
2 No more room for cost-cutting (n=165) 52.7 (55.8)
4 Major clients requesting lower prices (n=272) 50.7 (41.7)
Competitors’ market shares are growing
5 (cost-wise competition) (n=272) 49.6  (45.0)
Thailand (%)
1 Wage increase (n=811) 734 (77.9)
Lack of employee performance/employee awareness among
2 local staff (n=762) 57.3 (55.0)
Competitors’ market shares are growing (cost-wise
3 competition) (n=812) 55.5 (57.2)
4 Quality of employees (n=811) 514 (48.7)
5 Difficulty in recruiting local candidates for executive positions 48.7 (50.3)

Note: Top 5 responses are listed above, except for “no particular problem.”
Orange-highlighted items are not included in the overall top 10 most commonly cited problems presented in slide 3. Business Problems (1).

Red-highlighted items are increased by 10 points or more compared to the previous year.
Blue-highlighted items are decreased by 10 points or more compared to the previous year.
Figures in parenthesis are from survey 2012.

Indonesia (%)
1 Wage increase (n=272) 875 (82.2)
2 Time-consuming customs procedures (n=262) 63.0 (48.5)
Lack of employee performance/employee awareness among
3 local staff (n=248) 56.9  (55.7)
4 Volatlllty_of the local currency’s exchange rate against the US 55.9 (44.6)
dollar (n=272)
5 Increase in financing costs (n=172) 54.7 (46.1)
Vietnam (%)
1 Wage increase (n=432) 78.2 (81.5)

3 Complicated customs clearance procedures (n=422) 64.5 (53.9)
Lack of employee performance/employee awareness among

4 local staff (n=402) 60.9  (60.5)

5 Difficulty in quality control (n=276) 49.3 (51.5)

Philippines (%)

1 Lack of employee performance/employee awareness among 621 (59.5)

local staff (n=132)

Volatility of the local currency’s exchange rate against the US
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Bangladesh (%)

3 O M an ag e m e nt m atte r (5) 1 Power shortage or blackout (n=13) 76.9

Problems by country/region (top 5, multiple answer) 2 Wage increase (n=34) 73.5
Red-highlighted items are increased by 10 points or more compared to the previous year. Lack of employee performance/employee awareness among
Blue-highlighted items are decreased by 10 points or more compared to the previous year. 3 local staff (n=27) 70.4  (61.8)
X Figures in parenthesis are from SUNVEY 200 2. | o o e e e e e e e e e e e e e et e e e e e e e e e e e
India (%) 4 Quality of employees (n=34) 64.7 (63.6)
1 Wageincrease(n=334) 722 (71.1) | 5 Difficulty in quality control (n=13) 615 (38.9)
2 glc;rg:)[))?e)titors’ market shares are growing (cost-wise competition) 65.3 (63.5) 5 Inadequate logistics infrastructure(n=13) 615 (44.4)
'''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''' Cambodia %
3 Volatility of the local currency’s exchange rate against the US 58.1 (49.5) *)
dollar (n=334) ' 1 Difficulty in local procurement of raw materials and parts (n=14) 78.6 (81.8)
4 Time-consuming customs procedures (n=329) 56.8 (52.5) , Lack of employee performance/employee awareness among local 760 (50.0)
5 Complicated customs clearance procedures (n=329) 559 (55.6) ... ?Ea_ltr_(_rf_z_S_) ________________________________________________________________________
) Difficulty in recruiting local candidates for executive positions
Pakistan (%) 3 (n=25) 64.0 (60.0)
1 Volatlllty_of the local currency’s exchange rate against the US 741  (57.1) 4 Wage increase (n=30) 63.3 (34.6)
dollar (N=27) e e e e e e e e e e S m S SSmmme
———————————————————————————————————————————————————————————————————————————————————————— 4 Quality of employees (n=30) 63.3 (42.3)
2 Power shortage or blackout (n=14) 50.0 (64.3)
---------------------- S L a0s (%)
3 Inflow of cheap imported goods into local markets (n=27) 44.4 (40.7)
I D Difficulty in recruiting local candidates for executive positions
Volatility of the local currency’s exchange rate against the 1 =22 68.2  (64.7)
3 - 444 (57.1) (n=22)
Japanese yen (n=27) e R ]
T T T T T T 2 Difficulty in local procurement of raw materials and parts (n=11) 63.6 (84.6)
5 Increase in financing costs (n=14) 42,9 (57.1) | mmmmmmmmmmmmm s e
-------- ST SSmmmsssssssssssssssssosossooosooo-ooo--o--oo---peeooec--------=0 30 Difficulty in recruiting general workers (Manufacturing only) (n=11) < 54.5 (30.8)
5 Difficulty in local procurement of raw materials and parts (Nn=14) | 42.9  (57.1) | =---mmmmmmmmmmmm oo o o o oSoSoSlsooooooeo
4 Difficulty in recruiting middle management staff (n=23) 522 (64.7)
Sri Lanka (%) " e
5 Wage increase (n=23) 47.8 (58.8)
1 Wage increase (n=32) 56.3  (59.4) | TTLTTT T T m o m e e
---------------------------------------------------------------------------------------- 5 Employee retention rate (n=23) 478 (52.9)
2 Difficulty in quality control (n=15) 53.3 (41.2) | pm
———————————————————————————————————————————————————————————————————————————————————————— Myanmar (%)
Competitors’ market shares are growing (cost-wise competition)
3 (n=32) 46.9 (48.4) 1 Difficulty in local procurement of raw materials and parts (n=3) | 100.0 (60.0)
4 Increase in financing costs (n=15) 46.7 (47.1)| 1 Powershortageorblackout(n=s) 100.0 ~ (100.0)
4 Difficulty in local procurement of raw materials and parts (n=15) = 46.7 (58.8) 3 Wageincrease(n=13) 769 (80.0)
Note: Top 5 responses are listed above, except for “no particular problem.” Orange- 3 Quality of employees (n=13) 76.9 (70.0)
highlighted items are not included in the overall top 10 most commonly cited problems 77777 mmm o mm oo e e
presented in slide 3. Business Problems (1). 5 Lack of employee performance/employee awareness among 69.2 (65.0)
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3 " M an ag e m e nt m atte r (6) Red-highlighted items are increased by 10 points or more compared to t

Blue-highlighted items are decreased by 10 points or more compared to the previous year.

Problems by country/region (top 5, multiple answer) Figures in parenthesis are from survey 2012.
. Korea %
China (%) (%)
) Competitors’ market shares are growing (cost-wise
1 Wage increase (n=920) 85.3 (84.4) 1 competition) (1=225) 62.7  (51.8)
Lack of employee performance/employee awareness 5 Wageincrease (n=223) 578  (543)
2 among local staff (n=880) 60.6 (55.5) L2 P0S TEteasE (n=223; ) _________________________________________________(___'__)_‘
T T T T T T T T T Volatility of the local currency’s exchange rate against the
3 Competitors mfrket shares are growing (cost-wise 571 (53.4) 3 Us dollar (n=223) 489  (33.7)
competiton) (n=917) T AL I,
T T T T T T 4 Major clients requesting lower prices (n=225) 43.1 (50.6)
4  Difficulty in quality control (n=571) 53.8 (49.9) | e e e
T T T T T T T T T T T T T T T 5 Difficulty in developing in new clients on market (n=225) 39.6 (34.8)
5  Quality of employees (n=920) 52.9 (50.4)
Australia (%)
Hong Kong & Macau (%)
1 Wage increase (n=188) 71.3 (71.5)
1 Wage increase (n=219) 56.6 (B8.5) | T S S mmsmmmms s
————————————————————————————————————————————————————————————————————————————————— 2 No more room for cost-cutting (n=53) 47.2 (51.2)
2 Increase in financing costs (n=35) 54.3 (70.4) | mmmmmmmm o oo oo
--------------------------------------------------------------------------------- 3 Competitors’ market shares are growing (cost-wise 126 39.6
3 No more room for cost-cutting (n=35) 48.6 (55.6) competition) (n=190) (39.6)
Competitors’ market shares are growing (cost-wise . ..o | {,;.;}ﬁi}"g}}ﬂg[5;;};};}{;'7 _____ r; ________ te aga i “_t_t_r; _______________________
4 o 45.6 54.5 Yy y'S exchange rate against the
competition) (n=217) (54.5) 4 Us dollar (n=190) 405 (41.1)
Lack of employee performance/employee awareness .o e | o Sluggishness in major sales markets (consumption .o o
° among local staff (n=191) 44.5 (38.0) > downturn) (n=190) 368 (50.3)
Taiwan (%) New Zealand (%)
1 Compet_lt_ors mfrket shares are growing (cost-wise 615 (60.5) 1 Compet_lt_ors mfrket shares are growing (cost-wise 424 (41.4)
competition) (n=135) competition) (n=85)
Lack of employee performance/employee awareness 2 Major clients requesting lower prices (n=85) 40.0 (42.5)
2 _ 51.2 (52.1) T
among local staff (n=129) " . ;
_________________________________________________________________________________ 5 Volatility of the local currency’s exchange rate againstthe US o o (29.9)
3 Difficulty in quality control (n=68) 48.5 (45.3) dollar (n=85)
4 Slugglshness_ln major sales markets (consumption 48.1 (49.2) 3 Volatility of the Ioi:al currency’s exchange rate against the 388 (20.7)
downturn) (n=135) Japanese yen (n=85)
5  Major clients requesting lower prices (n=135) 45.9 (51.6) 5  No more room for cost-cutting (n=31) 38.7 (60.0)

Note: Top 5 responses are listed above, except for “no particular problem.”
Orange-highlighted items are not included in the overall top 10 most commonly cited problems presented in slide 3. Business Problems (1).
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Manufacturing sectors

4. Procurement of Raw Materials and Parts (1)

Note: Country/region for which n > 10

Ratio of labor/material costs to production costs Ratio of labor/material costs to production costs
(by industry scale and category) (by country and region)
(%) o)
0 20 40 60 80 100 S Larica (13 0 5 20 40 60 80 2S.OO
Total (n=2,100) |72 612 215 fiLanka (n=13) 258 s 16.
Laos (n=10) 24.6 62.0 13.4
New Zealand (n=24) 22.5 55.5 22.0
Large (n=1,183) | 14.5 64.5 21.0 ]
Australia (n=40) 22.1 56.8 211
SME (n=917) | 20.7 57.1 222 _
Cambodia (n=13) 20.8 68.0 11.2
| Korea (n=84) 20.7 584 20.9
Texti =96 . . :
extles (n=96) NI 4.5 178" |k & Macau (n=25) |2OW 604 19.1
| machi =14
General machinery (n=140) - |, e 225 Bangladesh (n=14) |G 614 18.9
Precision machinery (n=68) [SEESh0 Bl 20.9 Thailand (n=442) [NI7I6 58.7 23.7
Electric machinery (n=380) | 17.2 64.5 18.3 China (n=524) 17.5 62.1 20.4
Food (n=127) 716.4 58.7 24.9 Philippines (n=84) 78 58.3 24.5
Iron/Nonferrous metals/Metals 16.2 585 25 3 )
(n=249) : : : Vietham (n=256) | 17.0 60:4 22.7
Rubber/Leather (n=48) [15.0 62.3 22.8 Malaysia (n=161) 1619 61.4 DAL
Wood/Pulp (n=32) [[14.9 64.3 20.8 Singapore (n=46) [N16:7 59.9 23.4
Chemical/Pharmaceutical (n=308) | 13.6 65.5 20.9 India (n=125) [14.6 65.1 20.3
Motor vehicles/Motorcycles (n=361) |13.4 63.8 22.8 Taiwan (n=55) | 14.6 66.0 194
Labor costs Material costs (raw materials, parts, etc.) Other Indonesia (n=166) |14.1 64.8 21.1
Pakistan (n=15) [7.0 835 9.5

Note: “Production cost” includes the costs of all resources consumed in
producing an item, such as materials, labor, and others. Labor costs Material costs (raw materials, parts, etc.) Other

®The ratio of labor costs to local production costs averaged 17.2% in Japanese-affiliated companies, while that of material costs to production costs averaged 61.2%.
Given that material costs constitute the majority of overall costs, it appears that material cost reduction efforts are necessary to cut production costs.
®The ratio of labor costs was highest in the textile industry, at 27.7%. Meanwhile, in the chemical/pharmaceutical and motor vehicles/motorcycles industries, the ratio

of labor costs was low and that of material costs was high.
®The ratio of labor costs was relatively high in Sri Lanka, Laos and Oceania. Meanwhile, the ratio of material costs was dominantly high in Pakistan (83.5%) same as

the previous year(84.1%), and exceeded 65% in Cambodia, Taiwan and India.
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4. Procurement of Ram B

Production costs by compared to the costs of products in Japan l Production costs by compared to the costs of products in Japan l

Note: Country/region for which n > 10

By industry ' 0 20 40 60 80 100 0 100 120

Total (n=1,932) 77.9 Australia (n=36) [/ / W, 1085
Motor vehicles/Motorcycles (n=330) 83.2 Singapore (n=40) // / / 91.0
Chemical/Pharmaceutical (n=283) 82.3 New Zealand (n=21) %% / / 87.6

Iron/Nonferrous metals/Metals 80.8 Taiwan (n=53) / / / / 80.8
(n=240) :

Korea (n=82) //// / ///// 80.7
Wood/Pulp (n=30) 79.0

Thailand (n=408) ) 79.5

Food (n=109) 78.3

7188

//////// 7787

7 178.0

=
="
—=

India (n=115)
77.0 Malaysia (n=142)
76.7 HK & Macau (n=25)
76.6 Indonesia (n=151)

China (n=490)
Cambodia (n=13)
Vietnam (n=239)

By scale | 0 20 20 60 80 100 Philippines (n=73)

Large (n=1,078) | | | 795 Sri Lanka (n=10)
SME (n=854) 75.8 Bangladesh (n=14)

General machinery (n=136) ////
Electric machinery (n=342) ///
Rubber/Leather (n=44)

Precision machinery (n=63) 70

Textiles (n=90) 65.2

/ /C/ 71552
e

7 621
Note: “Production cost” includes the costs of all resources consumed in producing an item, such as materials, labor, and others.

586

®\When the costs of production in Japan is set at 100, the average local production costs is 77.9.

®By industry, the production costs is relatively high in motor vehicles/motorcycles industry, the chemical/pharmaceutical industry, and the iron/nonferrous
metals/metals industry, exceeding 80%. Conversely, production costs in the textiles industry is a low 65.2.

®By scale of firms, the production costs of small and mid-sized firms is 3.7 points lower than that of major firms (79.5).

@By country/region, Australia exceeds the cost of production in Japan. Meanwhile, the cost of production is low in Bangladesh (58.6) and Sri Lanka

(62.1).
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4. Procurement of m
. ony
Procurement sources for raw materials and parts Note: Country/region for which n > 10
... (bycountryregion, responses 012l 100%) | ||  =Local =Japan “ASEAN ' China = Other o

40 60 80 100

Total (n=2,133) e TS =a== I
China (n=530) L]

New Zealand (n=25) / A N
Taiwan (n=60) s =l
Thailand (n=444) ///,WW 746 =658l
Australia (n=48) ﬁ«ff’ 7777 e I
Korea (n=89) I K,W/W.o 5

India (n=123) G RR I NI 7.7 A

0 20

Malaysia (n=161) ittt e \SERs == I
Indonesia (n=165) i S35 I
Singapore (n=47) s 15.9 Z=3= IR
Pakistan (n=13) ///’////W/ﬁ/ 11.9 3.8||||(|||||||||||||||||||mwum|||||||||||||||||||||||
Vietnam (n=264) Y v 12 ==l I
Bangladesh (n=14) /ﬁ’ )ﬁ/ 16 1 24.7 =
Philippines (n=82) [IIIN27:900 G ) N =861
HK & Macau (n=28) 7 f zfﬁ,ﬂ% 20.8 A
Sri Lanka (n=13) %//5/%/;WW 200 2= = T
Laos (n=10) T | 42.7 | 225 (0611
Cambodia (n=14) 7 i , 36.6 | 22.3 (e

®The largest sources of raw materials and parts for Japanese affiliated-companies are “local” (48.0%), followed by “Japan” (30.3%) and “ASEAN” (7.7%).
The local procurement rate slightly increased from that in 2012 (47.8%). The procurement rate from Japan in 2013 decreased from the previous year
(31.8%).

®The local procurement rate is high in China, which has been increasing for four straight years from 2009 (45.8%).
®The procurement rate from Japan is relatively high in the Philippines (41.6%), Korea (38.9%), Vietnam (34.8%), Indonesia(32.7%) and India (32.2%).
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4. Procurement of _

Procurement sources for raw materials and parts I * Manufacturing sectors
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30% / |
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0% .
2010 | 2013 | 2010 | 2013 | 2010 | 2013 | 2010 | 2013 | 2010 | 2013 2013 | 2010 | 2013 | 2010 | 2013
(n=464) | (n=530) | (n=503) | (n=444) | (n=43) | (n=89) | (n=74) | (n=123)|(n=175)|(n=161)| (n=87) |(n=165)|(n=100)|(n=264)| (n=89) | (n=82)
China Thailand Korea India Malaysia Indonesia Vietnam Philippines
= Local 7 Japan ASEAN China I Other

®Compared this year to 2010 about the breakdown of procurement sources for raw materials and parts among major eight countries, the
local procurement rate increased in China, Vietnam, Philippines. In particular, the rate of Vietham increased nearly 10 points in this three

years.
®The procurement rate from Japan decreased in six countries/regions - China, Thailand, Malaysia, Indonesia, Vietnam and Philippines.

@®In contrast, the procurement rate from China increased in seven countries/regions - Thailand, Korea India, Malaysia, Indonesia, Vietnam
and Philippines.
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Manufacturing sectors

Note: Countries/regions for which n>10. n donates the numbers of valid responses for

- - — - each industry by country/region.
Proportion of answers in major industries i yires
for the top 4 countries

Motor vehicles/Motorcycl@s 20 40 60 80 100 (%)
% )
0 20 40 60 80 100 China (n=84) /,% IHI
T . _
Total (n=2,133) // 0.3 77 6o Thailand (n=g8

| Indonesia (n=36) 3 1 M 8

Wood/Pulp (n=34) 2 42| |tos Vietnam (n=27) i 7/ 21 RN )
; Iron/Nonferrous metals/
Food (n=130) 9 7. 1||l||||| 1.9 vetals 0 60 80 100

China (n=47)

MW%IH&B
General machinery (n=144) //3%;‘?{‘ .9 ||||55 Thailand (n=76)
AR

340 364692

o

Motor veh(igl_e;él\sll)otorcycles L“l 45 Indonesia (n=21) G /l % 4154
Iron?Nonferrous Philippines (n=17) 858 6336/104 4 (%)
metals/Metals (n=260) /2/// ////? 0 g””l 3 Chemical/Pharmaceutigpl 20 40 100
Rubber/Leather (n=49) / 2 34&” 3.7 China (n=72) W /5 77598k
Chemical/Pharmaceutical Singapore (n=23) s 1947

(n=314) 2 10154 [|o Thailand (n=60) 7 ,,,,,,f 9 538
precision machinery (1=65) Wm.q” 26 Korea(e20) A S 09
60

Electric machineryd 20 40 80 100
S

©

Electric machinery (n=384)

WSW
Textiles (n=100) //W/“}sz 176||||||1 4 Thailand (n=74) sss T 147 el
Malaysia (n=51) /,f/}?"' /,%3.3 11.9 |||||Hﬂ|
" Local | Japan | ASEAN | china |//Other Philippines (n=16) ﬁm,‘l 14:1_7 |ld6lo (%)

@®Industries with high rates of local procurement of raw materials and parts are food (72.8%) and wood/pulp (68.8%). Meanwhile, precision
machinery have relatively high rates (over 40%) of raw materials and parts procurement from Japan.

@®In terms of the four industries with the highest local procurement rates for raw material and parts, in China, the local procurement rates in each of
these industries exceed 50%. In particular, the local procurement rate for the iron/nonferrous metals/metals industry in China increased 14.3 points
at 65.4% from the previous year (51.1%).

@®The local procurement rate for the electric machinery industry in China increased from 58.5% to 63.0%, but in Thailand, decreased from 44.0%.
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4. Procurement Of R Manufacturing sectors

Procurement sources for raw materials and parts l Procurement sources for raw materials and parts l

Note: Countries/regions for which n > 10.
M Local companies  # Japanese-affiliated companies Other foreign-affiliated companies (%) = Local companies B Other foreign-affiliated companies

0 20 40 60 80 100 0 20

40 60
Total (n=1,852) ‘.ﬁ et Large (n=1041) f

SME (n=811
Australia (n=36) (n ) --

(%)

Korea (n=79) 0.0:.3.3 Food (n=119)

12.96.0
9.310.6

5.5 10.5
AR T
Chemical/Pharmaceutical (n=273) 862 100
Precision machinery (n=60) Pt ‘.‘-‘? 5
Iron/Nonferrous metals/Metals (n=221) 414 e
Malaysia (n=136) ‘.:?r C Rubber/Leather (n=40) ,/{( ffﬂB 8
China (n=503) _'.|"'r6 2 Electric machinery (n=335) Jf/mﬂﬁ 0
"ﬁ'r 2 Motor vehicles/Motorcycles (n=312) e U A

s

Taiwan (n=54) .0 Wood/Pulp (n=33)

Pakistan (n=10) .5 Textiles (n=84)

General machinery (n=128
Bangladesh (n=10) 6.0+ 5.0 nery ( )

India (n=107) 14 7.8

New Zealand (n=23)

HK & Macau (n=13)

o O At 54.6%, “local companies” was the largest local procurement
Indonesia (n=145) "“2'5 ¥ source for raw materials and parts, followed by “Japanese-
Singapore (n=37) 12 7 affiliated companies,” and “other foreign-affiliated companies.”
®|n the Philippines and Thailand, “Japanese-affiliated
Vietnam (n=223) 16 3 companies” accounted for more than 50% of the sources for

local procurement. In particular, Japanese-affiliated companies
accounted for 73.1% in the motor vehicles/motorcycles industry
J',.r ‘WFE 6 in Thailand.

®By industry category, “local companies” accounted for more
than 80% in the food industry and the wood/pulp industry.

~

Thailand (n=398)

Philippines (n=62)
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4. Procurement of Ra

Raw materials/ﬁarts that can be ﬁurchased onli in Jaﬁan

(n=1,805)

Indonesia (n=134)
Philippines (n=76) |:
Thailand (n=386) |
Taiwan (n=57) ]
Korea (n=83) ]
China (n=452) [200
Malaysia (n=129)
Australia (n=31) ]
Vietnam (n=222) ]
India (n=111) |
Singapore (n=41) ]
HK & Macau (n=23) ]

69.6

Note: Countries/regions for which n > 15.

(%)
0 20 40 60 80 100
Precision machinery (n=65) 86.2
Electric machinery (n=350) 84.9
Rubber/Leather (n=45) 84.4
Chemical/Pharmaceutical (n=275) 84.0
/ General machinery (n=126) 82.5
Motor vehicles/Motorcycles (n=324) 82.4
Iron/Nonferrous metals/Metals (n=224) 80.4
Food (n=69) 79.7
Textiles (n=80)
Wood/Pulp (n=19)

(.

Among firms which procure raw materials/parts from Japan were asked if there are any
raw materials/parts which can be purchased only in Japan. Approximately 80% of firms
answered “yes” to this question. By country/region, more than 60% of firms responded
“yes” in all surveyed countries/regions. Furthermore, in all industries excluding the
wood/pulp industry, more than 70% of firms responded that there are raw
materials/parts which can be purchased only in Japan.

®The following is a list of representative raw materials/parts contained in responses.
[Precision machinery] Precision parts, IC, control devices

[Electric machinery] Electric parts, semiconductors, IC, resin material, toner, steel
material, aluminum

[Rubber/Leather] Rubber material, synthetic rubber, chemicals, polymers
[Chemicals/Pharmaceuticals] Pharmaceutical ingredients, plastic material, resin
material, chemicals, additives

[General machinery] Steel material, specially processed parts, bearings, control
devices/parts

[Motor vehicles/Motorcycles] Steel material, ceramic parts, electric parts, resin material,
rubber

[Iron/Nonferrous metals/Metals] Special steel, special wire material

[Food] Additives, perfume material, enzymes

[Textiles] Cloth, special materials

[Wood/Pulp] Base paper
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4. Procurement of Raw Materials and Parts (8) e

Reasons for difficulty in procuring
the raw materials/parts from countries other than Japan

T
uring sectors
only

Response rate by country/region and industry category (rank order)

(%) By country/region By industry category
(n=1,447) 0 20 40 60 80 100
! ! ! ! % %
They cannot be produced in areas other 84.5 Indonesia (n=114) 86.8| |Food (n=55) 90.9
than Japan in terms of quality/technology : : . . _
| | Korea (n=65) 86.2 | | Precision machinery (n=56) 89.3
We have no choice but to procure raw China (n=365) 86.0| | Rubber/Leather (n=36) 88.9
materials/parts from Japan since our client 33.0 Taiwan (n=46) 84.g8| | Motor vehicles/Motorcycles 856
company asks us to do so - . (n=264) )
. Malaysia (n=102) 84.3 - -
Japanese providers have competitive Chemical/Pharmaceutical 83.7
advantage by providing stable 16.2 (n=227)
supply/timely delivery services o %
4 0 0
The prevention of our technology 135 Malaysia (n=102) | 43.1| |lron/Nonferrous metals/Metals 43.4
drain/protection of our intellectual property . Vietnam (n=167) 401 (n=175) '
i — — Motor vehicles/Motorcycles
Those Japanese products have Philippines (n=61) | 37.7 (n=264) 43.2
competitive advantage in terms of their 6.8 . _
production costs Textiles (n=61) 36.1
| f deals to b d | % 2
It is essential for our deals to be treate . _ ; -
swiftly and flexibly in teams of specification || 4.0 Taiwan (n=46) 23.9 Gem_ar_al maChm_ery (n=101) 30.7
changes/services/maintenance Philippines (n=61) |21.3| | Precision machinery(n=56) 21.4
1 Malaysia (n=102) | 23.5| | Iron/Nonferrous metals/Metals 20.6
It is difficult to dissolve relationship with 39 (n=175) :
our Japanese providers :
% %
m , : p : e than 3 : Taiwan (n=46) 26.1| | General machinery (n=101) 25.7
®Regarding reasons why procurement from countries other than Japan is Z _
difficult, 84.5% of firms responded that quality/technology is an issue. Next, Kor.ea (rl 65) 24.6 Rubk')e'r/Leather' (n=36) 16.7
33.0% of firms responded that raw materials/parts from Japan are specified by | India (n=83) 16.9| | Precision machinery(n=56) 16.1
client companies.
®Firms in the precision machinery industry gave a high proportion of responses Note: Country/region and industry category for which n > 30
for a variety of items including quality/technology, stable supply/timely delivery, ' A
prevention of technology drain/protection of intellectual property.
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4. Procurement of Raw Ma

Manufacturing sectors

Future strategy to procure raw materials and parts \ Important Local procurement sources to raise the local \

Note: Countries/regions for which n > 50.

Ratio of firms that responded would raise dependency rate
in procuring raw materials and parts from “local market”

0 25 50 75 100 (%)
Total (n=2,173) 74.8
India (n=136) 85.3
China (n=543) 84.5
Thailand (n=451) 79.2
Vietnam (n=263) 79.1
Taiwan (n=61) 73.8
Indonesia (n=167) 70.1

Korea (n=92) 69.6
Malaysia (n=166) 68.7
Philippines (n=82)

Ratio of firms that responded would raise dependency rate in

procuring raw materials and fgrts frg(r)n “ASG%AZI(}}’;
0

Total | | 31.7
Malaysia . . 1518

Vietnam . ) 471
Philippines | 42.7
Indonesia | 1 35.3

Thailand | 31.9

procuring raw materials and parts from “China”
0 20 40

1)
Total |77 14.7

Taiwan = 1 295
Malaysia =~ 283
Korea |77~ 283

Ratio of firms that responded local companies
are important to raise local dependency rate

(%)
0 25 50 75 100

Total (n=1,601)
India (n=114)
Korea (n=63)

China (n=453)
Thailand (n=352) 79.3
Malaysia (n=112) 78.6
Vietnam (n=202)

Indonesia (n=116)
Philippines (n=49)

80.7

Ratio of firms that responded Japanese-

affiliated companies are important to raise

local dependency rate (%)
0 25 50 75 100

Total WEfHEEgsarosse 55‘.‘8J
Philippines Wﬁf 85.
Vietnam W 71.8
Thailand R SRR [71.0
Malaysia [ it 53.6

Indonesia W 50.0

\'

China W 49.7

India RSN |46.5
Korea =i 19.0
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Note: Countries/regions for which n > 45.

® The ratio of firms that
responding they would
raise dependency rate in
procuring raw materials
and parts from “local
market” was highest at
74.8%.
®|n ASEAN countries, the
ratio of firms responding
they would raise the
procurement rate from
ASEAN was relatively high
compared to
countries/regions outside of
the ASEAN. This was
particularly true for
Malaysia and Vietnam.
®To increase local
procurement rate, 80.7% of
firms cited “local
companies” as local
procurement sources that
would be important in the
future, and 55.8% of firms
cited “Japanese-affiliated
companies.”
®Although “local companies”
were highlighted as local
procurement sources in all
countries/regions, the
proportion of firms selecting
“Japanese-affiliated
companies” was greatly
different among
countries/regions.
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4. Procurement of Raw I\/J_
Reasons for raising future procurement rate for raw materials/parts Manufactu“ng sectors
I “

Reason for raising procurement rate ' Reason for raising procurement rate | Reason for raising procurement rate ' Reason for raising procurement rate

from local market from ASEAN from China from Japan
(n=1,612) (%) (n 685) (%) (n=318) (%) (n=218) (%)
0O 20 40 60 80 1000 40 80 1000 20 40 60 80 1000 20 40 60 80 100
| | [ | | [ | |
To make costs lower 89.5 W 84.8 89.3 || 21.6
To shorten lead time 15.1 11.5
To diversify risks 15.1 || 21.1
f
To improve quality / 18.4 17.6 || ||||| |||||| 59.6
i
To speed up after- ’
sales/ S 42 0.6 9.6
maintenance services [‘
To follow instructions e
by clients E 3.8 5.0 || ||| 29.4
Tariff reduction y
in line with FTA f;f}; 20-9| 6.E|> 1|1.0

®The greatest number of firms that responded that they would raise the rate of procurement from local markets, ASEAN or China, cited “to make costs
lower” as a reason.

®Maijor reasons for raising local procurement were “to make costs lower” (89.5%) and “to shorten lead time” (66.1%).

® As reasons for raising the procurement rate from ASEAN, a certain percentage of firms cited answers such as “to diversify risks” (31.5%), “to shorten
lead time” (28.6%) and “tariff reduction in line with FTA” (20.9%), in addition to “to make costs lower” (84.8%).

O At 59.6%, the most common reason for raising the procurement rate from Japan was “to improve quality,” while nearly 30% of firms cited “to follow

instructions by clients.”
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5. Exports/Imports (1) ‘I—

(%)10

2.
4.5 32 )

88 78 109 103 ,
_117_ — — — ] T iy % . — — — | — — -

|_10
273 24.8
*HH 11.2 HE 168 SlE 33.9
=== —— = 0 Tt e
1 ”%#IHH - ===
_11 9 ] — ]
8 8 91

318 58.1%
.x 10090 24 {HHL T -
2 i % | 47.6% 47.8%

I_I

51.4% 51-9

l

/

23.5%

,.,,F' ,..r, j

Pakistan  India Korea Taiwan Thailand( Australia Indonesia China Total ZeNaT;d Myanmar Ma}f:au Sri Lanka Malaysia Singapore Bangladesh Laos  Vietnam Philippines Cambodia
(n=22) (n=311) (n=198) (n=130) n=767) (n=178) (n=228) (n=834) (n=4,014) (n=78) (n=11) (n=196) (n=22) (n=227) (n=230) (N=32) (n=21) (n=381) (n=129) (n=19)
m 0% == 1~25% 25~50% i 50~75% 75~100% 100% =@— Average

Domestic sale-type Export-t

® Average exports by Japanese-affiliated companies accounted for more than 50% of total local sales in Cambodia (67.9%), Philippines
(58.1%), Vietnam (56.3%), Laos (54.3%), Bangladesh (51.9%) and Singapore (51.4%), while they accounted for less than 20% of total
sales for firms in Pakistan (10.0%), India (13.9%) and Korea (17.1%), where domestic sales contributes substantially to overall sales.
® Proportions of firms that produce exclusively for export (i.e. exports account for 100% of sales) were high in Cambodia (57.9%), Laos
(42.8%), Bangladesh (37.5%) and Vietnam (33.9%). Meanwhile, over 50% of firms in India (55.0%), Myanmar (54.5%) and Pakistan
(50.0%) produced exclusively for the domestic markets (exports account for 0% of sales).
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5. Exports/Imports (2

10

0 10 20 30 40 50 60 70 80 90 100
Total (n=2,768) e e a3 2
Cambodia (n=15) z/WW
Bangladesh (n=22)
Vietnam (n=298) S i
China (n=597) e alalells
Philippines (n=104) S //W 5.9 I
Sri Lanka (n=14) 0773 6 =0 A
Laos (n=16) — //7,%?,%{/,{//,WWW/W
New Zealand (n=54)
Indonesia (n=145) 7 ------ ,?//7 35. ----7 ,ij/fZZZ 638
Korea (n=118) f'/' """"" 'q'ﬂmﬁluilllllﬁ
India (n=138) R ||I||I|THH$IIHIIII DO
Thailand (n=545) ﬁﬁ/ﬂ%ﬁ.? 4.0 IItﬂl(ﬁlll 3.8
Australia (n=112) D14 44 270
Malaysia (n=168) //ﬁfW/W”W/W 55 21856 4.0
HK & Macau (n=139) VHIBBIIAA.\ \\\ BA2 \\\\\
Taiwan (n=88) ///,Wm \ 23.0 L R

Pakistan (n=10)
Singapore (n=181)

25 55 100 1015
7////////////////,?"5 7//////////,{/////// 52 3.8 ||||I ;
mJapan #ASEAN © China -India wUS @ Europe @ Other

@ Japan was the most common destination for exports by Japan-affiliated companies (total of all countries/regions surveyed), accounting for an average of
43.7% of exports, followed by ASEAN, accounting for 23.0% of exports.

®There was little change in the overall composition of export destinations relative to 2012 (n=2,263). Exports to Japan decreased by 0.7 percentage
points, while exports to ASEAN increased by 0.5 percentage point, and exports to China decreased by 0.7 percentage point, all remained for the
increase/decrease less than 1%.

@ Exports to “Japan” accounted for over 50% of total exports from Cambodia, Bangladesh, Vietnam, China and Philippines respectively. Japan was a
particularly common destination for exports from China and Vietnam for the communication/software industry (97.4% and 93.2%, respectively) and was also

Copyright © 2013 JETRO. All rights reserved. Reproduction without permission is prohibited. 46



5. Exports/Imports

For export For import

Total
((:n:2672§) I ﬁd 2 al% z;?ztglgze) I M f% Sl gm
ampodia ,
(n=13) Bazngladesh
Laos 1 ] (Cna :lz))odia 1 ]
N dgr“js?a) I N S e e———
aos i e e T %4
(n=156) I R R =14 I B B .
Vietnam S]ietnazm // //%23
=310) [ =301 S B B -
Bang(]TadesP: F I(rr:donegia ///// ///%2?
(n=20) | (n_:181) | | | o
Sri Lanka 443 33 12 Sri Lanka 239 14 715
HK & IE/rI]:ls) B 5 (Pnfﬁl%sp))ines 7 3 8:
acau 124 , _ % 2
(n=120) it e [ e T N S— —— 5
Malaysia 164 N _ % #Z.. 0.4
(=177y| | | | i f;ﬁ Oéi S?r?g;sgre N T— T N |
Singapore P ks : -yt
(n=185) | | HK & Macau 1747129 ﬁﬁl‘

Philippines lﬁ/ ,f/ J0 | (n=130) —————— il
(n]i?j?i TN § ?::II%) 7 "'* 8.8 g-(

(0=138) I S - 1”% A i //%”H”ﬂ“ﬂlé)

alwan . .

) S— m”mq”b ) 2 139 24
(nfé‘g";)‘ I -] f ' Pl : 383 9.8 13
A e— — Wﬁ(ﬂe 24 New Zealand s 234 143
n=. EE 54 (n=45) I -

T(:ziusz;rg; — /,.f | 19.? 2. ;h—aél?;)d 7 ﬂ'_,,} 15.4 %é)
= e : = I 1,
New Zealand B3 288 i1 0rf Korea e 9816
(1248) o c— | - (n2147) 3L
Australia 2 : 46.2 : 121 Australia L 40.1 3.63
— =108 1 i i
(=110) 4 JS doller “Yen * Local currency ~ Euro WYuan  Other o 1l bS doller #Yen © Local currency — Euro IiYuan = Other

®The currency for export settlement breaks down in the following order: US dollar (63.5%), yen (21.0%) , local currency (9.7%) and yuan (2.2%).
Currency for import settlement breaks down as follows: US dollar (55.1%), yen (30.8%) local currency (8.9%) and yuan (2.1%). Compared to exports,

US dollars are used for a smaller ratio of imports, while the yen is used for a higher ratio. There was no significant difference between imports/exports
for local currency and yuan.
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5. Exports/Imports (4) |
Most promising export market for business/products I e e e —
- over the next one to three years (by country/region)

Total
e (%) (manufacturing/non-manufacturing) Manufacturing Non-manufacturing
Total (2013) ] 25.0 25.0 250
20.1 208 19.8
Total (n=3,223) 200 1 1232 — 200 1 g g8 1o 18— 200
Country % 15.0 120 14.1 128 150 , 15.0
1 Japan 18.6 100 10.0 - 10.0
' 5.0 / = 5.0 5.0
4 Thailand 8.4 0.0 0 : .00 : : . 00 : :
5 |CLMX 6.2 2011 2012 2013 2011 2012 2013 2011 2012 2013
== Japan === ndonesia =+ Japan ==& Indonesia = Japan === ndonesia
¥ CLM : Cambodia, Laos and Myanmar === China === Thailand * Ch|r_1a India e China === Thailand
i CLM === Thailand i CLM
By country
N\ - s N\
[ Japan Neé" Ze":"a”d ("-60/1) Middle East
. ; ountry 6 :
is most important Is most important
P 1 Japan 24.6 \ : J India (n=236)
: Thailand (n=682) HK & Macau (n=181) Pakistan (n=16) Country %
China (n=693) 3 |Oceania 131 Country % Country % || 1 Middle East | 14.8
Country % Bangladesh (n=30) 1 Middle East | 37.5/ 2 Japan | 14.4
1 Japan | 29.7 Country % 2 |Japan, India, China | 12.5|| 3 |Thailand 12.3
2 Thailand | 7.5/ 1 Japan 40.0
3 |US 7.4 13.0//{| 3 Thailand 8.3 .
3 India 133 - ® Among the most promising export markets
- = ' Singapore (n=152) Korea (n=157) over the next 1-3 years (total of all
Vietnam (n=332) Laos (n=16)
Count % Country countries/regions surveyed), Japan was ranked
5/ Country % : )
1‘]apan ........................... 277 1 Japan Thailand 31.3 No.1 in order of Importance’ followed by
2 Thailand | 16.0( 5 oM 125 145 || 2 Vietnam Indonesia, China, and Thailand and CLM
3 |CLM 11.4 vietnam. | _ | Il 3 ‘Malaysia | agollll 3 Japan """""""""""""""" (Cambodia, Laos and Myanmar).
3 |Philippines 6.3 : : ®Compared to the 2012 survey, Thailand
Philippines (n=115) Sri Lanka (n=13) Malaysia (n=124) Taiwan (n=101) (+1.3%) moved up, while Japan (-2.2%),
Country % Country % Country Indonesia (-1.3%) and China (-0.9%) moved
1 Japan 29.6 | japan, India, down. Although India was tied with Thailand for
2 Thailand, US 14.8/| 1 Singapore 154 155 Thailand 17.7|| 2 Thailand 89| 4"placein the previous year's survey, India fell
5 |Thailand, 271 Wl 3 bapan | 105 from the top 5 this year. CLM climbed into 5%
Philippines, etc. ’ p : place.
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5. Exports/Imports (5) ...

Utilization of existin

in force) FTA/EPA (onl

Proportions of firms utilizing FTA/EPAs

(total, by industry scale/category)

Note 1:

companies involved in export/import

The proportions in the
(or import) to firms involved in export (or import).

Note : Countries/regions
for which n > 10

Proportions of firms utilizing FTA/EPAs
(totals by country/region)

Total (n=2,490) 41.2 Indonesia (n=170) 60.6
Large (n=1,572) 45(2 Korea (n=93) 58.1
SME (n=918) 34.3 New Zealand (n=42) 52.4
(%) o 10 20 30 40 0 Sri Lanka (n=12) 50.0
Textiles (n=78) 4|1  Malaysia (n=150) 49.3
Motor vehicles/Motorcycles (n=285) .8 Thailand (n=566) 491
Wood/Pulp (n=22) Laos (n=15) 46.7
_ Food (n=87) India (n=219) 43,8
ChemlcaI/PharmaceL‘Jtlcal (ni249) Australia (n=89) 438

General machlnery (n=112) Singapore (n=171) 4313

Wholesale/Retail (n=637) . _

N Cambodia (n=17) 41.2
Rubber/Leather (n=40) . _ p
Iron/Nonferrous metals/Metals (n=184) Vleltnam (n=295) 36.6
Transport (n=66) Pakls.tan (n=10) 30.0
Electric machinery (n=300) Ta'_Wan (n=66) _28.8
Precision machinery (n=45) 13. - Chlna (n=345) 255
Construction (n=57) 105 Philippines (n=113) 24.8
Communications/Software (n=39) 10.3 HK & Macau (n=105) ! ' I6-2
0O 10 20 30 40 50 60 70 (%) (%) 0 10 20 30 40 50 60 70

" Proportions of firms utilizing FTA/EPAs in 2012 and 2013

(by export/import) on
For Export (%) irms located in ASEAN
( 20134 ) u Currently (%)
n=1,834 using 50 438
2012 4N 40.4
(n=1,559) 40 =
0 10 20 30 40 50 ) 3p
9.7
For import 20 241
2013 =Currently 1016-:0—16-7 19.7
(n=1,945) using
2012 0 T T T T . . )
(n=1,521) 2006 2007 2008 2009 2010 2011 2012 2013
0 10 20 30 40 50 (%) s EXPOI't Import
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[ ©41.2% of Japanese-

affiliated companies
located in Asia and
Oceania are utilizing
FTA/EPAs.

®A higher proportion of
large firms (45.2%) is
utilizing FTA/EPAs than
SMEs (34.3%).

OFTA/EPA use is highest
in the textile and motor
vehicle/ motorcycle
industries.

OFTA/EPA utilization is
highest in Indonesia,
where 60.0% of
Japanese-affiliated
companies use
FTA/EPAS, followed by
Korea and New
Zealand, both
exceeded 50%.

e Utilization of FTA/EPAs
in exports is almost the
same as 2012.
Meanwhile, over the
same period, the use of
FTA/EPASs in imports
increased by 2.2
percentage points.

®Looking at the trends in
FTA/EPA utilization by
Japanese-affiliated
companies located in
ASEAN, although
FTA/EPA utilization for
exports was almost the
same as 2012, for
imports has increased
by 1.5 percentage
points.




5. Exports/Imports (6)

FTA and/or EPA (10+ user firms)

Note: These figures include firms making use of Early Harvest

accelerated tariff reductions for designated products.
Bilateral FTA/EPAs are included in multi-lateral FTA/EPAs.

firms making using of FTAS/EPAs to firms involved in import/export

The percentage of firms using FTAS/EPAs is calculated as the ratio of

Eirms Firms . Top 3 industries where FTA/EPAs are used (numbers of firms) Firms
Trade [involved in| making %of}flrms el
partners [mporiesl usng o |50, ' 2 3 L0
ort FTA/EPAs g
Japan__ | ___: 293( 99| _338[Wholesale/Retail . ;.16 Motor vehicles/Motorcycles | Chemical/Pharmaceutical 12 45
ASEAN [ __: 264 . 129] ___48.9|Motor vehicles/Motorcycles E_?’_Q Wholesale/Retail i 22{ Qh@mjeaﬂl?_h@!map_ey_ti_@@!____5
China [ 123] _____A47] __38.2|Motor vehicles/Motorcycles 113 Chemical/Pharmaceutical__ |Wholesale/Retail i 6]
Snaa | a0 36| s27|whoesalee | Sonermecriveny i 8| Clectic machinery T
Korea | 42| 15| _357|Wholesale/Retail i3 Chemical/Pharmaceucal, Iron/Nonferrous metalsiMetals, Electric machinery | 2 each| 5
Thailand Australia 41 16 39.0 Motor vehicles/Motorcycles, Electric machinery, Iron/Nonferrous metals/Metals 3 each | Transport : 2 6
Japan 437 167| _38.2|Wholesale/Retail i 42| Motor vehicles/Motorcycles i 32| Chemical/Pharmaceutical r 18 87
Import| ASEAN
India 29 12 41.4 | Motor vehicles/Motorcycles , 5| Wholesale/Retail 3| Transport : 2
Japan__ | _____ 78| _._.._26] ___33.3|Electric machinery __________________ 7 _Qh_e_r_ni_c_ql_/ﬁhg_r_rp_qc_:gqt_iggl__15____51__I_r9_r1/_l\_19_n_f_e_r_rgy_s_mgt@_lg{l}/l_gt_ql_s__:L _______ 3. 10
ASEAN | .. 83| ______47| __56.6|Electric machinery 21 9h_e_mi_c_a}l/_'°_ba_rm_a}9?_qtj9;a_l__i____9__'_rp_n/_N9_n_f?_r_r9y§m_eat_a_'§lM9t_%'_s__i ________ 6f .. 9
Export| China __ | _____ 48| 18| _ 37.5|Chemical/Pharmaceutical i 5|Electric machinery, etc. 2each |Food, etc. ... Ek_l_‘??_‘?h ________ 7
India __ | _____ 35( ______18| ___51.4|Chemical/Pharmaceutical . 6 Electric machinery }____5__'_r9_”_/_’\_‘9_”_f_e_r_r99_5:WE‘?.'?[M‘?E@'?.-E ________ 2 .. 5
Malaysia Australia 35 18 51.4| Chemical/Pharmaceutical i 6| Electric machinery E 5| Iron/Nonferrous metals/Metals ! 2 5
Japan__ | ___: 110|_______35] ___31.8|Electric machinery, etc. __ __________ 5_each| Wholesale/Retail, etc. 4 each [Chemical/Pharmaceutical __: 3. 23
mport} SSEAN. | .. 67| .. .31f _463|Wholesale/Retail ;5| Chemical/Pharmaceutical : ___4|iron/Nonferrous metais/Metals, etc. | 3 each] 9
China ___| _____ 61| ______18] ___29.5(Electric machinery __________________i_3|Wholesale/Retail etc. ___ : 2 each | Chemical/Pharmaceutical, etc. ; 1 each| 11
Korea 23 12 52.2| Wholesale/Retail i 3| chemicaiPharmaceutical, etc. 2 each | Motor vehicles/Motorcycles, etc. i 1 each 3
ASEAN [ 144 ___61] __42.4)Wholesale/Retail . ;.39|Chemical/Pharmaceutical _: ___9[Electric machinery r _______ 4. 22
India____| _____ 59| _._..21| 356 W_UQJ‘?_S_Q[Q/B?I?_U______________________E__l_l_ _C_h_qmi_c_al_/_Fiba_rm_ezt:?_qt_iQa_l__,5_____7__EJ?_c_t_ri_c__rnac_:h_ine_ty ____________ Lo 2 . 9
Japan | _____ 58( ___...23| ___39.7|Wholesale/Retail etc. 9 each |Electric machinery i A|Transport ... L Y 35
=P china | 59| 20| _339[Wholesale/Retail 1 10| Chemical/Pharmaceutical | __7|Electric machinery, etc. | 1each| 9
Singapore Australia 46 11 23.9|Wholesale/Retail 6| Chemical/Pharmaceutical 4 L 7
Korea 23 12 52.2|Wholesale/Retail ! 6| Chemical/Pharmaceutical i 4| Electric machinery, etc. ' 1 each 4
Japan __ | 127] __.39] __.30.7|Wholesale/Retail ____________________ .25 9@9@9@'!?'3?!!!‘_5}9?}!?953_'__5____53__EJ?P_t!i_Qm@?_h_i[‘_e_r_Y ____________ k _______ 3 19
Importf ASEAN | _____ 89( __..33| __37.1|Wholesale/Retail ___________________ 17 _C_h_emip_@l/Eba_rm_a}c_:?_thQ;a_l__3_____7__EJ@_c_t_ri_c__rnagh_in_ety ____________ L 4. 14
China 63 17) 270 \Wholesale/Retail 12 Chemical/Pharmaceutical 4] Transport i 1 12
®Numerous firms in Thailand, Malaysia, Singapore and Indonesia (see next page) are making use of AFTA within ASEAN as well as bilateral FTA/EPAs with Japan and China.
®1n India, the FTA usage rate for imports from Japan and ASEAN has increased from the previous year (see next page).
®The FTA usage rate in China has decreased for exports to Hong Kong and ASEAN from the previous year. However, the FTA usage rate for imports has increased for these two
regions, as well as for imports from Taiwan (see next page). In Korea, more than 50% of firms are making using of FTA/EPAs both with ASEAN and with the EU (see next page).
Copyright © 2013 JETRO. All rights reserved. Reproduction without permission is prohibited.

50



Note: These figures include firms making use of Early Harvest

5 - EX p O rtS/I m p O rtS (7) accelerated tariff reductions for designated products. . ¢
Bilateral FTA/EPAs are included in multi-lateral FTA/EPAs.
The percentage of firms using FTAs/EPAs is calculated as theratioof

FTA and/or EPA (10+ user firms) firms making using of FTAS/EPAs to firms involved in import/export
: Firms : Firms % of firms . . . Fi_rms.
Trade involved in [ making using Top 3 industries where FTA/EPAs are used (numbers of firms) con5|derf|ng
partners | mporieso| ueng ! | erabss 7 7 3 e
Export Japan | 97] 37) . 38.1 [Motor vehicles/Motorcycles i 6)Wholesale/Retail i.5|Textiles .. A, 2] I 13,
ASEAN 74 41 55.4 | Motor vehicles/Motorcycles i 11 |Iron/Nonferrous metals/Metals 5| Wholesale/Retail H 4 5
Indonesia Japan | 142) 73| ___514|Wholesale/Retail | 19) Motor vehicles/Motorcycles i 16 iron/Nonferrous metals/Metals, etc.; _ 8 each 18
Import [ASEAN_ | ____. 01 62| . 61.4[Wholesale/Retail _ i 19 [Motor vehicles/Motorcycles | Chemical/Pharmaceutical :
China 57 25 43.9]Wholesale/Retail ! 12| Motor vehicles/Motorcycles Electric machinery, etc.
Japan 194 43 222 Chemical/Pharmaceutical, etc. 8 |Iron/Nonferrous Electric machinery, etc. : 5 34
Export | --ononmm- - opem e mm e ??_Cf_‘_'__________________ _______ o 1 m _Qt_"’ll_s_/M?E@!S_ _______________________________________________ [
ASEAN | . 134 S0) . 37.3[Chemical/Pharmaceutical __: 10 Motor vehicles/Motorcycles Iron/Nonferrous metals/Metals | | 6f 26
Vietnam China 69 18 26.1 | Motor vehicles/Motorcycles : 4 |Electric machinery, etc. 2 each |Textiles, etc. . 1each 14
Japan | . 189 43 . 22.8|Wholesale/Retail { __8|Chemical/Pharmaceutical __: ___6|iron/Nonferrous metals/Metals, etc.: _5each] 39
Import [ASEAN_ | ____. 37) 46) . 33.6 [\/_I(_J[Q[_\/_qiji_glje_s_/_l\_llp_tp_rp_y_c_lg_s___i 12|Wholesale/Retail ;.___8Chemical/Pharmaceutical ____ S 6f 26
China 102 24 23.5|Wholesale/Retail ! 5| Motor vehicles/Motorcycles | 3| Electric machinery, etc. ! 2each 23
Export [22P2N____ | 8% . 4] . 16.5 | Motor vehicles/Motorcycles | 4}Wholesale/Retail, etc. 2 each |IronNonferrous metals/Metals, etc.i _1each] 8]
Philippines ASEAN 45 13 28.9| Motor vehicles/Motorcycles : 6|Wholesale/Retail, etc. 2 each [iron/Nonferrous metals/Metals, etc.i 1 each 7
Import Japan____ | .. 87| 12) . 13.8[Motor vehicles/Motorcycles _} S5[Wholesale/Retail i_.._3|Chemical/Pharmaceutical, etc.; _2each| 12|
ASEAN 58 17 29.3| Motor vehicles/Motorcycles | 8| Wholesale/Retail i 4|Chemical/Pharmaceutical 3 8
Export HK 179) 25| . 14.0|Electric machinery ;...?..W[‘.Q'.Q%@."?_/R@I@i_l ___________ j____5__Qb_%mi_c_%'lE’h@tm@@@y_tic_@'_f_@te-_fL___2__@9_c_b ________ 24
ASEAN 149 35 23.5|Wholesale/Retail ' 11| Electric machinery i 6|Motor vehicles/Motorcycles: 4 32
China HongKong | . 125 . 18] . 14.4 _Cfl‘?[‘?i_‘:_?'_/ﬁr_@!?]?_c_‘%‘ﬂt_i??_'____i___f‘__'?l??_t[iﬁm?!‘_:h_if‘_ef_x _________ j____3__<_3_e_[1_e_r_@lm.@@.hin@_ry_,_@!@;-.-.i...%-@@_qh ________ 22,
import | ASEAN 80 37| ap.3|yor vehiclesiMotoreycles, &1C. | cemicalipharmaceutical | 7| Textiles, etc. | 2each 10
Taiwan | 59| 20 33.9| Motor vehicles/Motorcycles | 5 |Chemical/Pharmaceutical | 4|Wholesale/Retail P 3 12
HK & Macau | Export | China 82 12 14.6 | Wholesale/Retail i 7| Transport i 2|Textiles, etc. .1 each 3
Taiwan Export | China 45 13 28.9 | Wholesale/Retail i 4|chemical/Pharmaceutical, etc. 3 each | Electric machinery i 2 11
Export ASEAN | .. 52| .: 27 . 519 9*]?[’.‘19@'.’3*]?‘![’]?9.‘?‘!@9?.‘.___i,_1_9__W[‘_QLQS__a_"?_/R‘?'@i_'___________,:____5__’\_/'_Qt_o_r_‘_’?_fli_CJ?_S_/MQE‘?[QY_CJ?_S____i_ _________ 3 . 8
Korea EU 36 22 61.1 | Chemical/Pharmaceutical i 7 |Motor vehicles/Motorcycles, etc. 4 each | Electric machinery ! 3 3
Import | ASEAN 34 21 61.8 | Wholesale/Retail 11 Textles, ChemlcaI/Pharmacguéger] Motor vehicles/Motorcycles 2
Export Japan____ | 53] ______ 1) . 20.8|Wholesale/Retail L__5__'\_/'_Qt_Qr_Y?_hiP_'??_/MQ’E‘?E‘EY?_'?_S__,:____2__Q_r‘_e_r_‘liP?_VE’h"’_‘r_’]“_"’_“f?_u_tigi":_?!?-_i,____1__95“_‘2*3 ________ 10
India ASEAN 57 19 33.3 ] Motor vehicles/Motorcycles 8| Wholesale/Retail 5] General machinery, etc. . 2each 11
mport [23R8N____ | 171 S 58| . 33.9(Wholesale/Retail L 24 ] Motor vehicles/Motorcycles i 10} Iron/Nonferrous metals/Metals, etc.i ] I 45
ASEAN 130 58 44.6 | Wholesale/Retail E 23 | Motor vehicles/Motorcycles | 18| Chemical/Pharmaceutical ; 3 36
Export gsg\lland 45 12 26.7 | Wholesale/Retail : 4| General machinery, etc. 2 each | Electric machinery, etc. : 1 each
Australia [ TASEAN [ 36| 20| ___55.6|Wholesale/Retail  10|Motor vehicles/Motorcycles ! 6[Textles o 1 5|
mPo uUsS 27 11 40.7 | Motor vehicles/Motorcycles | 4|Wholesale/Retail i 3| General machinery 2 2
New Zealand | Export | Australia 19 12 63.2| Food i 5|Wood/Pulp, etc. 1 each : 1
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6. Wages (1) Wage increase rate for th

= = Numbers in parentheses
. TJotal —W— W e e o Py
responded.

)
Indonesia (211) | . 24.7 Indonesia (143) Indonesia (68) FA?’J??I?WE 171
Myanmar (11) | : 12.8 Vietnam (212) 4 Pakistan (10) |[&om fl'il" o 12.2
Pakistan (24) | 123 Pakistan (14) Myanmar (9) l'.??i";f?f 2114
Vietnam (335) | 121 Bangladesh (13) India (139) fammmon™ 11.3
[\ India (251) | 115 India (112) Cambodia (12) l'.???;ﬂ?? 9.3
i Bangladesh (26) | 104 China (445) Sri Lanka (13) @@ 9.1
S China (713) | 9.2 Laos (8) Vietnam (123) Fsmasmns 8.9
Sri Lanka (23) | 9.1 Sri Lanka (10) Bangladesh (13) [iis i 8.6
Cambodia (26) | 9.0 Cambodia (14) China (268) |y 8,0
l _Laos (13) | 8.3 Thailand (367) _ Laos (5) [wmmal 6.8
Thailand (647) | 6.4 Malaysia (153) Thailand (280) fw5sis: 5.5
™ Malaysia (202) | 54 Philippines (69) Malaysia (49) i 54
— Philippines (113) | 5.0 Korea (75) Philippines (44) |wwwms 5.3
8 Korea (169) | 4.3 Hong Kong (19) Korea (94) | (4.2
Hong Kong (162) | 4.2 Singapore (52) Hong Kong (143) |w=d (4.2
Slngapore (241) | 3.8 Australia (39) Slngaporg (189) [===f 3.9
Aust_ralla (132) | 2.8 Taiwan (50) Aust_ralla (93) fmmn 27
Taiwan (104) | 2.4 New Zealand (20) Taiwan (54) @ 2,
New Zealand (62) 1.9 %) 0 10 20 20 New Zealand (42) &% 2.|
0 %
(%) 0 10 20 30 Reference: Myanmar(2) 19% (%) 0 > 10 15 20
) Indonesia (193) | ; ; 1710 Indonesia (129) 19.2 Pakistan (10) |[@oammnommmnsons 12(8
Bangladesh (25) | ; ; 18.0 Bangladesh (12) >.2 Indonesia (64) Fffff’fff w1217
Pakistan (23) | ; . 12.8 Pakistan (13) Myanmar (9) |[SEmmm ;ﬂ?’!! o117
Myanmar (11) | . : 12.3 Vietnam (203) India (137) [ ‘;ﬁ 10.8
India (243) | ; - 10.9 India (106) Bangladesh (13) [ s 10.1
g Vietnam (327) | | 10.8 Sri Lanka (10) Sri Lanka (12) [ 8.7
S Sri Lanka (22) | . f.g China (428) Laos (4) [ 8.5
9\ China (677) | : .6 Cambodia (14) Vietnam (124) | 8l5
Cambodia (26) | : 7.7 Laos (7) China (249) |Wor s 7.8
l Laos (11) | ; 6.9 Philippines (67) Cambodia (12) [Wammmmmmd 7.7
Philippines (111) | 5.2 Thailand (363) Philippines (44) Wit 5.6
Thailand (640) | 5.0 Malaysia (147) Malaysia (47) [Wst 54
3 Malaysia (194) | 4.6 Korea (72) Thailand (277) e 5.1
o Korea (164) | 4.3 Hong Kong (19) Korea (92) |&ir 4.3
N Hong Kong (156) | 9 Singapore (50) Hong Kong (137) [&@iss 3.8
Singapore (231) | 7 Australia (36) Singapore (181) fane 3.7
Australia (126) | 2. Taiwan (48) Australia (90) & 2,
Taiwan (102) | 2. New Zealand (19) ) Taiwan (54) s 2.2
T r ]
New Zealand (E;l) 2.| %) o 10 20 30 New Zealand (42) [=%® 2.1|
(%) o 5 10 15 20 Reference: Myanmar(2) 15% (%) 0 5 10 15
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6. Wages (2) Base salary (monthly)

Worker, Manufacturing

Unit: US$
Australia (31) | , 3,997
New Zealand (18) | 3,351
Korea (59) | 1,851 ’
Hong Kong (20) | 1,728
Singapore (44) | 1,433
Taiwan (43) | 1,054
Malaysia (168) @8 429
China (477) & 375
Thailand (382) [ 366
Philippines (69) | 248
Indonesia (155) @ 234
India (91) @ 217
Vietnam (234) | 162
Pakistan (14) | 154
Laos (10) | 137
Sri Lanka (12) § 130
Cambodia (13) | 101
Bangladesh (12) 86
0 2,500 5,000

Reference: Myanmar(2) 71 US dollars for “worker, manufacturing, 126 US dollars for “engineer, manufacturing

Manager, Non-Manufacturing

Staff, Non-Manufacturing

Unit: US$
Australia (85) |2 mmnnnn s 4)613
New Zealand (33) | 3,462
Singapore (185) | 2,396
Korea (87) | 2,301
Hong Kong (147) | 2,168
Taiwan (59) | 1,284
Malaysia (53) | 911
China (288) | 808
Thailand (303) | 669
India (140) | 498
Philippines (42) | 466
Vietnam (133) | 448
Indonesia (82) | 439
Laos (8) | 418
Cambodia (12) f= 332
Bangladesh (17) & 311
Pakistan (9) & 281
Sri Lanka (12) [& 265
Myanmar (9) 206
0 2,500 5,000

Engineer, Manufacturing ,
Unit: US$
Australia (28) | : 6,942
New Zealand (13) | 4,954
Singapore (39) | 2,947
Korea (51) | 2,392
Hong Kong (8) | 2,148
Taiwan (37) | 1,314
Malaysia (151) | 1,038
Thailand (363) | 699
China (401) [+% 627
India (95) |+’ 524
Pakistan (13) |- 430
Philippines (60) [+ 426
Indonesia (133) [- 389
Sri Lanka (11) [~ 354
Vietnam (190) [+ 344
Laos (8) [+ 330
Cambodia (8) [+ 315
Bangladesh (9) 264
0 4,000 8,000

Unit: US$
Australia (83) | \ 8,176
New Zealand (32) | 5,969
Singapore (167) | 4,489
Hong Kong (129) | 4,152
Korea (85) | 3,711
Taiwan (52) | 2,341
Malaysia (52) | 1,940
China (242) | 1,897
Thailand (258) | 1,673
India (124) | 1,379
Indonesia (74) | 1,220
Laos (6) | 1,217
Cambodia (12) | 1,184
Philippines (39) | 1,079
Vietham (114) | 1,073
Pakistan (10) | 898
Bangladesh (16) | 867
Sri Lanka (11) [+ 714
Myanmar (8) 584
0 5,000 10,000
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Numbers in pare

e
numbers of firms responded

Unit: US$

Manager, Manufacturing
Australia (34) | ' 9,735
New Zealand (17) | 6,999
Singapore (46) | 4,584
Hong Kong (14) | 3,492
Korea (63) | 3,218
Taiwan (44) | 1,954
Malaysia (147) | 1,785
Thailand (354) | 1,570
India (107) | 1,253
China (436) | 1,156
Philippines (56) | 976
Pakistan (13) [lIl 888
Indonesia (141) | 882
Sri Lanka (9) | 843
Vietnam (186) [II 782
Cambodia (9) [l 694
Bangladesh (11) |I 563
Laos (8) 562
0 5,000 10,000

” and 404 US Dollars for “manager, manufacturing.”

Base salary: salary excludes benefits, as of October 2013.

Worker: Regular general workers with 3 years of work experience,
not including contract-based and probationary workers

Engineer: Regular employees who are core technicians, graduates
of a vocational college or university, and have 5 years of

experience.

Manager (Manufacturing): Regular employees who are section
managers in charge of sales, university graduates, and who
have 10 years of work experience.

Staff: Regular general workers with 3 years of work experience,
not including dispatched and probationary workers.

Manager (Non-manufacturing) : Regular employees who are
section managers in charge of sales, university graduates, and
who have 10 years of work experience.

Note: Except for Cambodia, average total pay burdens were
reported in local currency (it was selective between local
currency or US dollars for Myanmar) and converted to US
dollars at the average exchange rate as of October, 2013
(announced by each country’s central bank). In Myanmar,
because some firms used different currencies (the local currency
or US$), averages were calculated after converting salaries to

US dollars.
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6. Wages (3) Annual salary

Worker, Manufacturing

Engineer, Manufacturing

Numbers in paren S i
numbers of firms responde!

Manager, Manufacturing

Unit: US$ Unit: US$
Australia (31) | 58,575 Australia (26) | 81,379
New Zealand (18) | 41,196 New Zealand (13) | 57,053
Korea (59) | 33,516 Singapore (32) | 48,744
Singapore (37) | 24,179 Korea (51) | 41,185
Hong Kong (15) | 23,759 Hong Kong (9) | 31,178
Taiwan (33) | 19,183 Taiwan (29) | 24,201
Malaysia (96) | 7,795 Malaysia (87) | 17,425
China (402) | 7,503 Thailand (307) | 12,560
Thailand (321) | 6,936 China (350) | 12,222
Indonesia (117) [ 4,156 India (81) [=% 7,962
Philippines (58) @ 3,922 Pakistan (13) [=% 7,733
India (73) @ 3,224 Indonesia (101) =" 6,913
Vietnam (200) & 3,000 Laos (5) [+ 6,703
Pakistan (14) ® 2,889 Philippines (49) [=' 6,657
Sri Lanka (9) |1 2,293 SriLanka (7) [+ 6,124
Laos (6) : 2,292 Vietham (173) [=' 5,749
Cambodia (12) § 1,764 Cambodia (8) [ 5,053
Bangladesh (12) I 1,347 Bangladesh (9) |= 3,861
0 30,000 60,000 0 50,000 100,000

Unit: US$
Australia (30) | 118,604
New Zealand (17) | 78,744
Singapore (38) | 77,865
Korea (63) | 52,841
Hong Kong (12) | 48,243
Taiwan (34) | 35,815
Malaysia (85) | 29,8583
Thailand (299) | 27,325
China (378) | 20,737
India (90) | 18,295
Pakistan (13) | 15,714
Indonesia (109) | 15,304
Philippines (48) | 14,620
Vietnam (171) | 13,326
Sri Lanka (7) | 12,869
Laos (5) | 11,092
Cambodia (8) [II 9,876
Bangladesh (11) 8,171
0 60,000 120,000

Reference: Myanmar(2) 1,135 US dollars for “worker, manufacturing”, 1,741 US dollars for “engineer, manufacturing” and 5,542 dollars for “manager, manufacturing.”

Manager, Non-Manufacturing

Annual salary: The total liability to an employee
means the total of annual base salary, benefits,

Staff, Non-Manufacturing Unit: USS Unit: USS
Australia (78) 66,003 Australia (79) | . 15,491 social security, overtime allowances, and bonuses
New Zealand (34) 1 42,998 New Zealand (35) | 781,342 are added; but excluding severance benefits. As of
Singapore (159) | 37,561 Singapore (143) | 72,065 FY2013
Korea (81) | 36,607 Hong Kong (108) | 63,671
Hong Kong (119) 32,913 Korea (77) | 57,108 See previous page for definitions of worker,
Taiwan (48) | 22,096 Taiwan (44) | 39,826 engineer, manager (manufacturing), staff, and
China (241) | 14,929 China (213) | 34,487 manager (non-manufacturing).
Malaysia (32) | 14,164 Malaysia (30) | 30,713
Thailand (245) | 11,298 Thailand (211) 27,901 Note: Except for Cambodia, average annual total pay
Philippines (38) | 8,389 dlnd|§(117) 1 22,280 burdens were reported in local currency (it was
n dgﬁggél(ggg - ;ggg Plr?ilig;ﬁfelzi ggg 1 12;0125(;) selective between local currency or US dollars for
Vietnam (119) | 7’619 Laos (6) 7 17 ’152 Myanmar) and converted to US dollars at the
Laos (6) | 6,678 Cambodia (11) | 16:909 average ethange rate as of October, 2013
Bangladesh (15) % 5,104 Vietnam (103) | 15,933 (- except China, anpounped by each country’s
Cambodia (10) % 4,662 Pakistan (8) | 14,507 central bank. In China, it was announced by State
Pakistan (8) 4,586 Bangladesh (14) | 14,020 Administration of Foreign Exchange of China). In
Sri Lanka (7) & 4,166 Sri Lanka (7) [+ 10,921 Myanmar, because some firms used different
Myanmar (9) 3,262 Myanmar (8) 8,717 currencies (the local currency or US$), averages
were calculated after converting salaries to US
0 40,000 80,000 0 70,000 140,000 dollars.
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6. Wages (4) Bonus ‘

numbers of

Manager, Manufacturing

Korea (57) Korea (50) | Korea (60) FITIEITIEITIEITINILENILINT 4.0
Thailand (380) Thailand (363) | Taiwan (46) FITIITITIINTINT 3.4
Taiwan (45) Taiwan (39) | Thailand (352) [JITIEIEIEIEIELELELLLE 3.4
Pakistan (11) Pakistan (10) | Pakistan (11) JINEIEIEINININN (2.7
Singapore (43) Singapore (38) | Singapore (43) I 2.6
Indonesia (140) Indonesia (122) | Indonesia (126) [IITIIIINE 2.3
China (461) China (394) | China (423) [JIHIIIII 2.0
Malaysia (159) Malaysia (141) | Malaysia (137) JIFIEIINNN 1.9
Bangladesh (12) Bangladesh (9) | Hong Kong (14) [IIIIIIT 1.9
Hong Kong (19) Hong Kong (9) | Sri Lanka (8) [IHIIIINT 1.7
Vietnam (224) Sri Lanka (10) | Bangladesh (12) [l 1.6
Sri Lanka (12) Vietnam (193) [==* Philippines (56) [IIIIIIII 1.6
Philippines (68) Philippines (58) [+%%%% 1. Vietnam (188) Jiiiii 1.5
Laos (8) Laos (7) [==%%% 1.4 India (96) [l 1.0
India (82) India (87) [==%=% 1.0 Laos (7) JIHII 1.0
Cambodia (13) Cambodia (8) [==% 0.9 Australia (24) [l 0.9
New Zealand (13) Australia (21) [=%=7% 0.7 Cambodia (9) |l 0.9
Australia (22) New Zealand (10) [+ 0.2 New Zealand (12) Il 0.5
6 0 6 0 3
Reference : Myanmar(2) 1.0 months for "worker, manufacturing”, 1.2 months for “engineer, manufacturing” and 1.3 months for “manager, manufacturing.”
w Unit : months w Unit : months
Thailand (292) |[wammmmmmmnonns 2.8 Thailand(251) |
Taiwan (55) [y 2.7 Taiwan (51) |
Korea (83) [y 2.6 Pakistan (8) |
Pakistan (8) |W /i in it 2.6 Korea (80) |
Singapore (181) [rmmmmmmnss 2.3 Singapore (164) |
Malaysia (49) _vm‘rﬂﬁ 2.2 Malaysia (50)
Indonesia (80) |wmmmmm 721 Indonesia (74) |
Myanmar (9) |[SSmmmmmnt| 1.9 Myanmar (8) |
China (279) [ 1.8 Hong Kong (128) |
Hong Kong (146) [ 1.8 Philippines (41) |
Bangladesh (17) | 1.8 China (233) |
Philippines (44) s 1.8 Bangladesh (15) |
Vietnam (128) s 1.6 Vietnam (110) |
India (131) [l 1.4 Sri Lanka (11) |
Sri Lanka (12) @St 1.3 India (117) |
Cambodia (11) [@omman 1.1 Australia (65) |
Australia (66) [@5EE 1.0 Cambodia (12) |
Laos (7) [&&5r 0.9 New Zealand (24) |
New Zealand (24) [&%5E 0.5 Laos (6)
0 2 4 0 2 4
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