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Survey Summary (1)

Purpose of Survey‘

To understand the current business activities of Firms
Japanese-affiliated companies operating in Asia surveyed
and Oceania and to disseminate those findings
widely.
Total 8,106
Survey Methods y Northeast Asia 2,049
Japanese-affiliated companies (with direct and China 1,268
indirect Japanese investment of 10% or greater) Hong Kong/Macau 291
operating in a total of 20 countries/regions in Vs 328
northeast Asia (5), ASEAN countries (9), :
southwest Asia (4), and Oceania (2). Taiwan 162
ASEAN 4,682
Survey Period Thailand 1,836
’ Vietnam 402
October 9 to November 15, 2012 .
Malaysia 908
Singapore 715
Response Rate Indonesia 486
Of a total of 8,106 surveys sent out, we received Philippines 213
valid responses from 3,819 firms (47.1%). The Cambodia 76
breakdown of respondents by country and region
is provided in the table to the right. Myanmar 24
Laos 22
Not Southwest Asia 920
eL{t] ) India 728
®The survey has been conducted since 1987, making Bangladesh 83
this year the 26t year that the survey has been Sri Lanka 74
conducted. :
@Since 2007, the survey has included non- Pakistan 35
manufacturing sectors.
®Numbers in tables are rounded, so they do not Oceania 454
necessarily total 100%. .
®Surveys in Taiwan were conducted with the assistance Australia 322
of the Interchange Association, Japan (IAJ). y New Zealand 132
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Valid

3,819

1,340
854
195
165
126

1,789
720
249
244
214
184
115

26
20
17

400
305
34
33
28

290
200
90

Firms responding

(%)

100.0

35.1
224
5.1
4.3
3.3

46.8
18.9
6.5
6.4
5.6
4.8
3.0
0.7
0.5
0.4

10.5
8.0
0.9
0.9
0.7

7.6
5.2
24

2/

~(Firms, %)

Category

Manufacturing

2,004

711
532
40
77
62

1,019
441
167
160

31
120
71
11

13

191
142
18
17
14

83
51
32

Non-
manufacturing

1,815

629
322
155
88
64

770
279
82
84
183
64
44
15
15

209
163
16
16
14

207
149
58

Valid
responses

471

65.4
67.4
67.0
50.3
77.8

38.2
39.2
61.9
26.9
29.9
37.9
54.0
34.2
83.3
77.3

43.5
41.9
41.0
44.6
80.0

63.9
62.1
68.2



Survey Summary (2)

Large vs. Small and Medium-

By industry category  (Firms, %) sized Enterprises (SME) (%) Firms by Country/Region (Firms)
(o]
Valid (%) Large SME
Total 2,558 1,260
Manufacturin 2,004 52.5 ;
. 33.0 Northeast Asia 936 404
Motor vehicles/Motorcycles 361 95 - -
China 543 311
Electric machinery 357 9.3 Hong Kong/Macau 156 39
Chemical/Pharmaceutical 285/ 7.5 Korea 140 25
Iron/Nonferrous metals/Metals 240 6.3 Taiwan 97 29
® | arge
R p——— 136 3.6 g ASEAN 1,080 709
Food 130 3.4 = SME Thailand 383 337
Note: The definition of “small and medium-sized enterprises” i
Textiles 09 2.6 hereis based on the definition provided in Japan’s Sn?all and Vietnam 120 129
’ Medium-sized Enterprise Basic Law. Malaysia 164 80
Precisi hi .
recision machinery 49 1.3 Note: Industry category details are as follows: Singapore 173 41
Wood/Pulp 42 1.1 1. Food: Food and processed agricultural and fishery Indonesia 135 49
products A
Rubber/Leather 38 1.0 2. Textiles: Fibers (yarn, fabrics, chemical fibers), Philippines 73 42
) clothing and other textile products ]
Other manufacturing 267 7.0 3. Wood/pulp: Lumber, wood products, paper, pulp Cambodia 15 11
4. Chemical/Pharmaceutical: Chemical, Myanmar 10 10
petrochemical, pharmaceutical and plastics Laos 7 10
- i 1,815 47.5 products
Non-manufacturing 5. Iron/Non-ferrous metals/Metals: Ferrous metals :
Wholesale/Retail 809 21.2 (including castings), non-ferrous metals, metal Southwest Asia 316 84
products (including plated products) .
Transport 195 5.1 6. General machinery: General machinery India 260 45
(including machine tools and molds)
Construction 133 3.5 7. Electric machinery: Electrical machinery, Bangladesh 16 18
electronic devices, electrical and electronic :
Finance/Insurance 107 2.8 components Sri Lanka 17 16
8. Motor vehicles/Motorcycles: Transport Pakistan 23 5
Communications/Software 102 2.7 equipment (cars, trucks, motorcycles) and parts
9. Precision machinery: Precision machinery and .
Other non-manufacturing 469 12.3 medical devices Oceania 226 63
10. Wholesale/Retail: Trading companies, logistics, .
sales Companies g P g AUStraha 164 35
Note: Includes wholesale and retail subsidiaries 11. Finance/lnsurance: Banks, insurance companies
of manufacturing firms. securities brokers ’ ’ New Zealand 62 28
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Survey Summary (3)
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Key Points

1.Sales forecast i ———

(1) Two-year downturn in business confidence due to fewer firms expecting improved operating profits

63.9% of respondents expect an operating profit in 2012, a 3.9 point drop from the previous year, while those expecting an operating loss came to 19.8%,
rising 5.6 points over the same period. The diffusion index (DI) — the proportion of businesses reporting increased operating profits minus those reporting
decreased operating profits compared to the previous year — is used to measure business confidence and the estimate for 2012 came to 11.3 points, a slight
decline from the 12.8 points in 2011. This is a two-year downturn as the DI for last year had also declined from 41.8 points in 2010. (P7, 11, 12)

(2) Improved operating profits forecasted for 2013, centering on emerging countries

46.8% of firms forecasted improved operating profits for 2013, while those expecting decreased profits dropped by half, to 14.7%. The DIl in 2013 is
forecasted to be 32.1 points, up about 20.8 points from this year. The most common reason for the increase was “sales increase in local markets.” For
emerging countries including Bangladesh, Cambodia, India, and Laos the figure is expected to exceed 50 points showing a drastic rise. (P11, 12, 14)

2.Future business plan

(1) Double-digit decrease in the percentage of firms planning to expand business in China

The percentage of respondents planning to expand business operations in the next one or two years was 57.8% overall, a 5.8% point drop from the 63.6% in
the previous year. The figure for China was 52.3%, a 14.5 point decline which was the greatest drop among the surveyed countries/regions. The percentage
dropped for major ASEAN countries including Thailand, Malaysia and Singapore, from 2011. On the other hand, firms in emerging countries such as India,
Indonesia, Laos, Bangladesh and Myanmar have particularly strong intentions to expand their business. (P16, 17)

(2) Target market shifts toward local firms

Japanese firms put priority on local market development centering on India, South Korea, Indonesia and China, rather than developing exports, and they are
shifting their future targets from Japanese-affiliated firms to local and other foreign ones in the local market. The immediate issues to tackle are product
differentiation through quality or high added-value and securing and training human resources. (P29, 30, 37)

3. Management matters and countermeasures

(1) Costs and human resources pose serious management problems

The most serious problem in management was increased wages of employees cited by more than 80% of respondents in China, Indonesia, Vietham and
Myanmar. Other issues placed high in the survey were “growing market shares of competitors in cost competition,” “lack of employee performance/
awareness among local staff,” an “increase in procurement costs” and “quality of employees.” The results show that management problems largely fall under
increased costs and human resources. (P39, 40)

(2) Indonesia and Thailand achieve a double-digit wage growth rate following Vietham, China and India

In addition to Vietnam, China and India, which have had wage rates increasing at more than 10% for the last few years, 10 countries and regions including
Indonesia and Thailand realized an average double-digit rate of growth, compared to 2011. Also, the estimate for 2013 is expected to be a nearly 20%
increase in the manufacturing industry of Indonesia and Vietnam. This momentum, fueled by the rising minimum wage in each country and region, will
continue for the time being. (P62)

(3) Local procurement of materials and parts accelerating

The ratio of cost of materials/parts to production was an average of 63.3%, and that of labor to production was an average of 17.2%. The survey indicated that
production costs consist mostly of material costs. Shifting to local procurement in order to reduce costs is accelerating, especially in China, Taiwan and
Thailand. According to the survey, more than 75% of firms intend to increase their local procurement rates in the future. Also for this purpose, they put priority
on local companies as their suppliers rather than Japanese-affiliated ones. (P46, 48, 52, 54)

Copyright © 2012 JETRO. All rights reserved. Reproduction without permission is prohibited. 6



1. Business Outlook (1) —

Estimatedoperaiing profitin2012. region)

0 20 40 60 80 100 (%) 80 100 (%

163 198 rotal Large (n=2,527) 7'r
14.9 Jﬂ% ota SME (n=1,251) 2

Large (n=132)

Total (n=3,779)
ASEAN (n=1,769)
Pakistan (n=28)

Taiwan (n=123) Indonesia SME (n=48)
Korea (n=164) Large (n=378) ‘
Indonesia (n=180) Thailand SME (n=335)
Australia (n=198) _ Large (n=162)
Thailand (n=713) Australia SME (n=35)
Philippines (n=114) Large (n=153)
HK & Macau (n=192) ; - HK & Macau LSME En=$g;
Singapore (n=214) 15.0 487~ I arge (n=
Malaysia (n=242) 923 'L Asgs ¢ ppines SME (n=42) |
Vietnam (n=246) 195 72087  Malaysia Large (n=162)
New Zealand (n=89) SRR _ La?l\gE(rf:gg; ~
China (n=849) 19:1 dupygen  Singapore SWE (7=47)
Sri Lanka (n=33) 21. 2 W Large (n=119)
Myanmar (n=20) 15.0 r,;? ..-"‘,.-r"‘..-r"‘..-r"‘..-r"‘r Vietnam SME (n=127)
Bangladesh (n=33) DD Jff".ﬁ _ Large (n=539)
India (n=301) 20.3 E-fﬁﬁf S China SME (n=310)
Cambodia (n=24) SRR :-:F‘ B India Large (n=256) = 19.1 A-’"
Laos (n=16) S S L /j SME (n=45) 26.7 7% f
= Profit Break even 2 Loss Note: Countries/Regionrs;] ;vri(tahs3|3 é); = Profit Break even # Loss

063.9% of firms expect to “make a profit" in 2012, down 3.9 percentage points from 67.8% in the previous year (2011: n=3,876). In contrast, 19.8% of
firms expect to “make a loss," up 5.6 percentage points from 14.2% in the previous year.

®Broken down by country and region, the proportion of firms expecting to be profitable was highest in Pakistan at 89.3%, followed by Taiwan, Korea,
Indonesia, Australia, Thailand, Philippines, and Hong Kong & Macao, where the same proportion exceeded 70%. The proportion of firms expecting to
“make a loss” was relatively high in southwestern Asian countries, excluding Pakistan (India, Bangladesh and Sri Lanka) and CLM countries
(Cambodia, Laos and Myanmar), compared to the major ASEAN countries and northeast Asian countries/regions.

O At 67.6%, the number of large firms expecting to be profitable exceeded that of SMEs (56.2%) by 11.4 percentage points. The numbers of large firms
exceeded that of SMEs for this proportion in all countries/regions with 30 or more valid responses. In particular, in Malaysia and Indonesia the gaps

between large firms and SMEs exceeded 15 percentage points.
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1. Business Outlook (2) —
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rOThe proportion of profitable firms declines slightly after 2010 for most
major Asian countries and regions.

@®In northeast Asia (excluding China), the proportion of profitable firms
in Hong Kong and Korea declined from 2011 but still exceeds 70%,
much higher than that of other countries/regions.

®For ASEAN 5, the proportion of profitable firms declined to , below the
2010 level in each country except the Philippines. Even Indonesia,
where the figure has increased in recent years, showed a decline of
9.4 percentage points from 2011.

®The proportion of profitable firms decreased for the third straight year
in China, India and Vietnam. India had the worst showing across this

five-year period.
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1. Business Outlook (3) |

Major industry categories by country and region
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®The proportion of profitable firms in the non-manufacturing sector (65.4%) exceeded that in the manufacturing sector (62.5%) for estimated operating
profits in 2012. Compared to the 2011 survey (manufacturing: 68.0%/non-manufacturing: 67.6%), the proportion of profitable firms in the manufacturing
and non-manufacturing sectors declined by 5.5 and 2.2 percentage points, respectively.

®Broken down by industry, the proportion of firms expected to be profitable was highest in the motor vehicles/motorcycles (manufacturing sector) and the
finance and insurance (non-manufacturing sector) industries. However, the proportion of profitable firms in the finance and insurance industry
dramatically declined from 81.6% in 2011 to 68.9% in 2012.

®The trends by country/region of the 3 most profitable industries, based on valid survey responses, are as follows. In the motor vehicle/motorcycles

industry, over 80% of firms in Thailand and Indonesia expected to be profitable. The proportion of profitable firms in wholesale/retail industries is

expected to be highest in Taiwan at 79.1%, and to exceed 70% in Thailand, Korea, Singapore, Australia, and Hong Kong & Macao.
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Estimated operating profits of firms in which exports Estimated operating profits of firms in which exports
account for more than 50% of business account for less than 50% of business
(2012, by country/region) (2012, by country/region)
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O At 65.0%, the proportion of profitable “domestic sale-type” firms, in which export activities in the country in which they are operating account for less
than 50% of business, exceeds that of “export-type” firms (61.1%) by 3.9 percentage points.

O At 78.7%, the proportion of profitable “domestic sales-type” firms is particularly high in Korea, and exceeded that of “export-type” firms by 24.5
percentage points.

® The proportion of profitable “domestic sales-type” firms is low in India at 36.6%, and fell below that of “export-type” firms (55.3%) by 18.7 percentage points.

®In contrast, in Taiwan, Hong Kong & Macau and the Philippines, the proportion of profitable “export-type” firms was over 70% and exceeded that of

“domestic sales-type” firms.
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1. Business Outlook (5) |

Estimated operating profits in 2012 |
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= Increase Remain the same  # Decrease u |ncrease Remain the same  # Decrease

®The proportion of firms predicting that operating profits in 2012 would “increase” over 2011 was 40.6%, equal to the 41.6% firms making the same
prediction in the 2011 (n=3,852). The proportion of firms expecting operating profits to “decrease” in 2012 compared to 2011 was 29.3%, equal to
that in 2011 (28.8%).

046.8% of firms predicted that operating profits would “increase” in 2013, representing a 6.2 percentage point increase over 2012. Meanwhile, the
proportion of firms expecting operating profits to “decrease” was 14.7 percentage points, almost half the figure in 2012, and decreased in all
countries/regions included in the survey except Pakistan.

® The proportion of firms expecting operating profits to increase in 2013 was particularly high in emerging countries such as Bangladesh, Cambodia, and Laos.
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1. Business Outlook (6)

2012 DI (by country/region) (oint) 2013 DI (by country/region) High DI industries

(point)
-20 0 20 40 60 0 20 40 60 80 Note: Industry categories for which n>10
Total (n=3,769) 11}3 | Total (n=3,745) | 3|2-1 | 1. Wholesale/Retail (DI: 65.1)
Pakistan (n=28) 53.6 Bangladesh (n=33) 69.7
| | . | | | ; .
Cambodia (n=23) 479 Cambodia (n=23) 60.9 2. Motor vehicles/Motorcycles (DI: 61.1)
| | . | t 1
= 45.4 India (n=298 56.4
Bangladesh (n=33) | ( ) ; : | 1. Food (DI 80.0)
Thailand (n=712) | 31.5 Laos (n=16) : / |56.3
Indonesia (n=177) 237 Indonesia (n=175) 44_7 2. Wholesale/Retail (DI: 77.8)
| ! f
Philippines (n=114) 211 Pakistan (n=27) 40.8 | )
. . { ' 1. Finance/Insurance (DI: 72.7)
Vietnam (n=246) 13.8 Thailand (n=710) . 1383 |
Malaysia (n=242) 12.8 Myanmar (n=20) ; 135_0 | 2. Communications/Software (DI: 70.0)
g |
Myanmar (n=20) 10.0 Vietnam (n=246) 2I$4.2 |
! 1. Wholesale/Retail (DI: 69.2)
New Zealand (n=88) 9.1 New Zealand (n=89) | 30.3
India (n=299) 6.0 Philippines (n=112) 286 2. Iron/Nonferrous metals/Metals (DI: 46.6)
. |
Singapore (n=212) 3.3 Taiwan (n=125) : 25.6
- 1 1. Food (DI: 56.4
China (n=847) 1.2 China (n=841) / 254 | ( )
Laos (n=16) 0.0 Singapore (n=206) | 253 2. Finance/Insurance (DI: 50.0)
Australia (n=200) -1.0 Malaysia (n=239) | | 23.4
HK & Macau (n=192) -1.0 Australia (n=198) ] 23.2 Note: DI is an abbreviation for Diffusion Index, the
Korea (n=164) 36 Korea (n=164) 20.1 proportion of firms expecting improvement
’ . minus the proportion of firms expecting
Taiwan (n=125) -4.0 Sri Lanka (n=33) 18.1 worsening. This figure reflects changes in
] business confidence.
Sri Lanka (n=31) |-6.4 HK & Macau (n=190) 16.8

®The DI (see note at right), indicating business confidence for 2012 is 11.3 points, marking a slight decline from 12.8 points in the 2011 survey
(n=3,852). The DI is higher and exceeds 40 points in Pakistan, Cambodia, and Bangladesh.

®The DI for 2013 is expected to be 32.1 points, increasing by 20.8 points from 2012. In particular, emerging countries such as Bangladesh and
Cambodia showed strong expectations for improvement.

®\Vith respect to the DI in major countries/regions broken down by industry, the Dl is particularly high in the food industry (80.0 points) and
wholesale/retail industry (77.8 points) in Indonesia and the finance/insurance industry in Thailand (72.2 points).
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1. Business Outlook (7) “—

Estimated operating profits in 2012 Estlmated operating proﬂts in 2013

O
20 40

Manufacturing 0 20 40 60 80 100 Manufacturing 0
: 26.6' {-f}j%ﬁﬂf
233 o
13. 5 A,
20.8I o 1 L
25.1 A A
294 304

Manufacturing total (n=1,967)
Food (n=127)

Manufacturing total (n=1,983)
Food (n=129)
Rubber/Leather (n=37)

Precision machinery (n=48)

Precision machinery (n=49)

Rubber/Leather (n=37)

Chemical/Pharmaceutical (n=283) ‘ Iron/Nonferrous metals/Metals (n=234)

General machinery (n=136) Chemical/Pharmaceutical (n=284)

Motor vehicles/Motorcycles (n=359) 24_8I A 5 e ,, Textiles (n=98)
Iron/Nonferrous metals/Metals (n=236) :19.9 ;‘!rr,f@? A \ Motor vehicles/Motorcycles (n=353)
Wood/Pulp (n=42) 0 8 O e Electric machinery (n=347)

Electric machinery (n=352) | 32 7 | g General machinery (n=134)

Textiles (n=99) Wood/Pulp (n=42)

Non-manufacturing

DS A

Non-manufacturing

Non-manufacturing total (n=1,786) 339 Non-manufacturing total (n=1,778)
Finance/Insurance (n=105) I 34.3 Communications/Software (n=98)
Communications/Software (n=101) I 37.6 | Finance/Insurance (n=104)
Construction (n=131) 4|2_0 I Wholesale/Retail (n=792)

Transport (n=191)

29.7: P89
OB

® |[ncrease Remain the same # Decrease ® Increase Remaine the same % Decrease

Wholesale/Retail (n=798)

Transport (n=193) Construction (n=131)

® Compared to the survey in the previous year (2011, n=2,146 in the manufacturing sector, n=1,706 in the non-manufacturing sector), the proportion of firms
expecting operating profits to “increase” in 2012 showed no change in both in the manufacturing sector (39.7%=39.6%) and non-manufacturing sector
(43.9%=41.7%) . In the manufacturing sector, the proportion of firms expecting operating profits to “decrease” exceeded 30% for all industries except food.

047.5% of firms in the manufacturing sector and 46.1% in the non-manufacturing sector expect operating profits to increase in 2013, marking increases over
the same figures for 2012. The proportions increased by over 10 percentage points in precision machinery, iron/nonferrous metals/metals, textiles, and
electric machinery industries. The proportion of firms expecting operating profits to “decrease” decreased across the board, except for the construction

industry.
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1. Business Outlook (8)

Reasons for expected increase in Total (n=1,523) Proportion of answers by country/region
operating profits in 2012 (top 5, multiple answer) and industry category (rank order)
%
0 20 40 60 8(0 ) Country/region Industry category
------------------ 5'"""""""""""""; ' India (80.2%) General machinery (80.0%)
1 Increase in local market sales 65.1 : Indonesia (79.3%) Construction (80.0%)
FI-'-'-'-'-'d-'-'-'d-'-T.-'-'-'ﬁ;.-'-'-'-'ﬂ-'-'-'-'-'—'-'-'4-'-'-'—'-'-'—'-'-'-'—'-'\' """""" Korea (77.6%) Motor vehicles/Motorcycles (78.0%)
j [mproved production etiiciency 36.1 1 Thailand (76.5%) Wholesale/Retail (77.2%)
| JE—— inla_n Efi(iLElEg_O_m_y l ____________ ik e s o - _;I China (65.3%) Communications/Software (72.5%)
Increase in sales —
due to export expansion 28.7 Chi ) ; )
i ina (47.2%) Textiles (50.0%)
Reduction of 16.5 Vietnam (46.9%) Food (39.7%)
procurement costs ' Malaysia (40.3%) Electric machinery (39.3%)
o 1 Indonesia (32.1%) Motor vehicles/Motorcycles (39.0%)
Improved sales efficiency 12. India (31.8%) Iron/Nonferrous metals/Metals (33.3%)

Note: “Improved production efficiency” includes the improvement of production processes

X . . . . . >
such as the cell production system and the electronic management of production. Note: CountrleS/reglons and IndUStry categories for which n=30

Reasons for expected decrease in Total (n=1,102)
operating profits in 2012 (top 5, multiple answer)
(%)
0 20 40 60 80 Country/region Industry category
..................................................... Jamunsusnsnssunnunanannnnnnnn,
H ; B Korea (70.9%) Wholesale/Retail (60.5%)
: Decrease in local market sales .8 =
eCI ................ risean |448 Taiwan (59.1%) Construction (55.0%)
: IIIIIIIIIIIIIIIIIIIIII N e s ‘. China (55.2%) Motor VehiCIeS/MotorCyCIeS (50-8%)
: Increase in labor cost 42.1 : HK & Macau (48.4%) General machinery (46.3%)
. serannennas PR AR Malaysia (47.0%) iron/Nonferrous metais/Metals (44.1%)
Decrease in sales 305
due to sluggish exports | i China (57.6%) Communications/Software (58.3%)
Production costs insufficiently 238 Thailand (54.7%) Finance/Insurance (53.8%)
shifted to selling price of goods ’ Indonesia (48.1%) Precision machinery (52.9%)
| T | Australia (42.6%)  Textiles (52.6%)
Increase in procurement costs 23.2 Vietnam (40.0%) Electric machinery (51.8%)
|

Note: Countries/regions and industry categories for which n >10
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1. Business Outlook (9)

Reasons for expected increase in

Total (n=1,752)
operating profits in 2013 (top 5, multiple answer)

(%) :
0 20 40 60 80 Country/region
pEmEmEEEEEEEEsEssss = India (87.1%)
: Increase in local market sales 70.41  Korea (79.4%)
‘.—:::::.—:::::.—::.—::—::::::::#:::::::4‘:::::\- --------- - Indonesia (75.5%)
rImproved produc?ion efficiency 43.7 1 Thailand (74.7%)
\__{manufacturing only) __ _ S oo o= e =2 China (73.0%)
Increase in sales 32.0
due to export expansion ) Vietnam (55.8%)
i Malaysia (46.5%)
Improved sales efficiency 194 China (43.7%)
- Thailand (43.0%)
Reduction of 73 Indonesia (34.8%)
procurement costs )
Reasons for expected decrease in Total (n=549)
operating profits in 2013 (top 5, multiple answer)
(%)
0 20 40 60 80 Country/region
R L L LT Fessssnnsnnsnnnn Y ausssusmERRERREE b
: Increase in labor cost 51.0 Indonesia (88.9%)

: China (62.7%)
' . Vietnam (61.1%)
. Malaysia (58.2%)

X Thailand (52.8%)
Decrease in sales

due to sluggish exports
. | HK & Macau (69.6%)

Production costs insufficiently

. ) . 211 China (64.0%)
shifted to selling price of goods | | Korea (63.3%)
Increase of other expenditures 20.8 Taiwan (53.3%)

(e.g., administrative/utility costs) Thailand (47.2%)

Proportion of answers by country/fegion
and industry category (rank order)

Industry category

General machinery (84.2%)
Motor vehicles/Motorcycles (80.7%)
Construction (80.0%)
Wholesale/Retail (79.8%)

Food (76.1%)

Textiles (50.0%)

Electric machinery (46.5%)
Iron/Nonferrous metals/Metals (45.8%)
Food (45.1%)

General machinery (42.1%)

Note: Countries/regions and industry categories for which n>30

Industry category

Textiles (75.0%)

Electric machinery (62.3%)

Motor vehicles/Motorcycles (59.7%)
Transport (56.3%)
Chemical/Pharmaceutical (55.8%)

Construction (82.6%)
Wholesale/Retail (72.3%)
Transport (56.3%)

General machinery (51.7%)
Motor vehicles/Motorcycles (46.8%)

Note: Countries/regions and industry categories for which n>10
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2. Future Business ‘_
Directions for business development - ——
w (%)

0 20 40 60 80 100
Total (n=3,805) | R L WMB 10.8

Laos (n=17) 159

India (n=304) A A3

[/ ______________________[ _______________________|
Bangladesh (n=34)

Indonesia (n=181) B Wﬁﬁ 7
Cambodia (n=26) e
Myanmar (n=20) e
Vietnam (n=249) L e e )
Korea (n=165) s e )
Thailand (n=718) I 2 P .90 .4
China (n=853) [ G2 3 — e N K
Pakistan (n=27) ﬂ%{ﬁ;ﬁfwﬁﬁﬁﬂ?ﬂﬁ
Singapore (n=214) e s e el 6 R
Philippines (n=114) i 4 Al A

Malaysia (n=243) Wﬁ;‘?’ﬁﬁﬂﬁﬂﬁf A it =
Taiwan (n=125) e L T }ﬁ‘m 4.0 08
Australia (n=200) B e o -1 0.5
New Zealand (n=89) EMMWWWWMMJF 45 34
Sri Lanka (n=32) R o6
HK & Macau (n=194) JFMWWWWWMWMW T

= Expansion (%) # Remaining the same Downsizing Relocating to a third country/region or withdrawal

057.8% of firms responded that they intend to “expand” business in the next year or two, marking a decrease of 5.8 points from 63.6% (n=3,859) in the
2011 survey. Meanwhile, 3.9% of firms responded that they intend to “downsize” business or “relocate to a third country/region or withdraw,” marking a
0.7 percentage point increase over 2011.

052.3% of firms in China responded that they intend to expand” business, marking a decrease of 14.5 points from 2011.

®Meanwhile, Laos marked the highest points, while 94.1% of firms responded that they intend to “expand” business. In addition, over 80% of firms in
India and Bangladesh responded that they intend to “expand,” similar to figures in the 2010 and 2011 surveys. This trend is particularly strong in the
textiles industries in Laos and Bangladesh and electric machinery and motor vehicle/motorcycle industries in India.
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2. Future Business Development (2)

FYO08 survey: ASEAN (n=1,302), Southwest Asia/Oceania (n=489), Northeast Asia (n=681)

Proportions of firms expecting to expand FYO09 survey:ASEAN (n=1,593), Southwest Asia/Oceania (n=532), Northeast Asia (n=820)

in the next 1-2 years (2008-2012 surveys)

( (

( (

FY10 survey: ASEAN (n=1,847), Southwest Asia/Oceania (n=514), Northeast Asia (n=1,087)

FY11 survey: ASEAN (n=1,970), Southwest Asia/Oceania (n=634), Northeast Asia (n=1,255)
( (

FY12 survey: ASEAN (n=1,782), Southwest Asia/Oceania (n=686), Northeast Asia (n=1,337)

IASEAN Southwest Asia/Oceania Northeast Asia

0, 0, 0,
90(A>) 90(/o) 90(A>)
80 ot S /-’ """" 80

\\\’,
70 70
"——-‘ \\
60 - 60 b mem===Tl N
= ° / \- - - - \\
50 * = ,/ — - 50
\\ ’ T U ~ ’ TS Sl
40 =~ / s 0 > S T
\
30 \N—/ 30
\V)
20 : : : : 20 : : : : 20 : : : :
2008 2009 2010 2011 2012 2008 2009 2010 2011 2012 2008 2009 2010 2011 2012
Indonesia ~  ceccee Malaysia =~ = ececee Bangladesh === |ndia - i - = Tai
- g/llyanmar - -?Eili_ylapiges - -Pakiitan = =Sri Lanka China Taiwan
= e SlNgapore — allan
Vot — - Australia —— - New Zealand Korea —— -Hong Kong

Note: Cambodia and Laos are excluded since they were subject to the survey beginning in 2010 and 2011, respectively Note: Hong Kong includes Macao in 2011 and 2012

®Looking at trends over the last five years in the proportion of firms responding that they intend to “expand” in the next year or two, while the proportions
increased dramatically in 2010, in most countries and regions, with the exception of a few, it is remarkable that those proportions remained the same or
declined in 2011 and 2012.

®The proportion of firms responding that they intend to “expand” decreased by more than five points from 2011 in China, Hong Kong, Thailand, Sri Lanka,
Malaysia, Singapore, and Australia.

®Meanwhile, the proportion for “expand” increased from 2011 in Indonesia, Myanmar, the Philippines, and Taiwan. In Indonesia and Myanmar, the
proportion has increased over the past three years.
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2. Future Business D

Directions for business development in the next 1-2 years \ i
-turing (%) -ufacturing (%)
0 20 40 60 80 100 0 20 40 60 80 100

Manufacturing total (n=1,996) .
p; pm . ——— - —— - Non-manufacturing total (n=1,809)
Motor vehicles/Motorcycles (n=359)I 29

Precision machinery (n=49)=

Chemical/Pharmaceutical (n=285)
General machinery (n=136)
Rubber/Leather (n=37)
Iron/Nonferrous metals/Metals (n=239)

Electric machinery (n=356)

Textiles (n=99)

AT 29 13
/}M.Q 1.1 Transport (n=194)
A R
800 ,é@g@;ﬂ Construction (n=133) /ﬁ/ I% s

Wood/Pulp (n=42)

60 80 go 0 20 40 60 80 %’3
g, FY2012 (n=1,199) s @0.7 9, FY2012 (n=1,350) ffm 0.3
3 FY2011 (n=1,298) ) ﬁ%ﬁ S Fy2011 (n=1,228) R0 24 0.2
w FY2012 (n=797) ,-:}Z'f o ;&.91_8 w FY2012 (n=458) ;jﬁﬁ?‘ .70.7
D FY2011 (n=849) A L , @ FY2011(n=484) P AR 0 4
= Expansion #Remaining the same * Downsizeing = Relocating to a third country/region or withdrawal mExpansion #Remaining the same = Downsizing - Relocating to a third country/region or withdrawal

@®In terms of industries in which firms intend to “expand” in the next year or two, in the manufacturing sector, the proportion is especially high in the
motor vehicle/motorcycle (67.7%), precision machinery (65.3%) and food (64.6%) industries. In the non-manufacturing sector, the industries with the
highest proportions include the communication/software (74.5%) and finance/insurance (65.4%) industries. Meanwhile, about 70% of firms in the
wood/pulp industry responded that they intend to “remain the same” and, 16.6% of firms in the industry responded that they intend to “downsize” or
“relocate to a third country/region or withdraw,” which is the highest among all the industries.

®The trend towards expansion for large firms exceeded that for SMEs. A gap of more than 10 points in the proportion of firms intending to expand

existed between large firms and SMEs for both the 2011 and 2012 surveys.
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2. Future Business D

Countries/regions with high rates of expected business

(%)

40 60 80

Communications/Software
(n=102)

Motor vehicles/
Motorcycles
(n=359)

Food
(n=130)

Wholesale/Retail
(n=809)

Chemical/Pharmaceutical
(n=285)

Note: Five industries in which the proportion of firms intend to “expand” is high and in which

the numbers of firms responding in the top 3 countries/regions totaled more than 10 firms

1.5

Note: Countries/regions for which n>10 when numbers of firms responding for each industry is n

(%)
0 25 50 75 100
Vietnam (n=18) | ' ~ 778
China (1=32) [EBAHERERmERmEamEaE, 75.0
Thailand (n=10) : . 0.0
Indonesia (n=33) IIIIIIIIIIII(IIIIIIIIIIIII;IIIIIIIIIIIII)IIIIIIII 90/9
India (n=56) | | 87.5
Thailand (n=93) : 74.2
Indonesia (n=11) IIIIIIIIIIII(IIIIIIIIIIIIIIIIIIIIIIIIII I 909
China (n=39) [FHREEHHELAREEAREmtEaE| 744
Thailand (n=20) : . 60.0
Vietnam (n=14) ' 100.0
Indonesia (n=21) IIIIIIIIIIII(IIIIIIIIIIIIIIIIIIIIIIIIII)IIIIIIII 90/5
India (n=83) ] 83.1
Korea (n=21) pg::g::g::g::g::g:5353;::5::5::5::5::5353535_‘.;5:.5_.5_.5_.53g:g:g:g:ig_.g_. 81.0
India (n=17) | | 76.5
Vietnam (n=24) . : 1 75.0

®In terms of industries in which the proportion of firms intending to “expand” is high, among countries/regions with a high response rate, the proportion
exceeded 90% in the “motor vehicles/motorcycles” industry in Indonesia. Indonesia recorded the greatest motor vehicle sales in ASEAN in 2011, with

an active domestic market facilitating further business expansion.

®For the food and wholesale/retail industries, in addition to India and China, ASEAN countries with large markets, such as Indonesia and Vietnam, were

high on the list.
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2. Future Business Development (5)

Reasons for expected business expansion
in the next 1-2 years (multiple answer)

0 20 40 60
Total (n=2,193) ; ; ;

80

(%)
100

Sales increase

High growth potential 489
. |
Relationship with clients 221
High receptivity for high-value | 18.7
................. a ddedproducts .
Reviewing production and 17.2

distribution networks
Reduction of costs
(e.g., procurement/labor costs)

Easy to secure labor force | 1.8

Deregulations 1.6

Others 5.9

84.7

Note: Industry categories for which n>10

Response rate by country/region (%)
0 20 40 60 80 100
Cambodia | | | | | 90.0
India : . : : 89.7
Thailand | | | | | 88.3
Vietnam | | | | | 86.5
New Zealand | ] | ) | 85.7
Taiwan . . : ; 85.7
Top 3 Industries 1 Food 92.9%
2 Motor vehicles/Motorcycles 91.3%
3 Chemical/Pharmaceutical 90.2%
Response rate by country/region (%)
0 20 40 60 80 100
Bangladesh | | | | 78.6
India 72.2
Indonesia : : : 67.9
Myanmar 66.7
Cambodia ] I I 545.0
Top 3 Industries 1 Finance/lnsurance 60.0%
2 Wholesale/Retail 58.4%
3 Communications/Software 56.6%

[ @ The most commonly cited reason for business “expansion” was a “sales increase,” at 84.7%, followed by “high growth potential,” at 48.9%.

® Countries/regions in which the proportion of firms cited a “sales increase” as a major reason included Cambodia (90.0%), India (89.7%) and Thailand
(88.3%). In contrast, the same proportion was relatively low in Laos (62.5%) and Myanmar (66.7%). By industry, the food industry (92.9%), the motor
vehicles/motorcycles industry (91.3%) and the chemical/pharmaceutical industry (90.2%) had high response rates, all exceeding 90%.

®The top five countries/regions in which the proportion of firms cited “high growth potential” as a major reason were countries in southwest Asia and ASEAN,
including Bangladesh (78.6%), India (72.2%) and Indonesia (67.9%). By industry, non-manufacturing sectors such as the finance/insurance industry
(60.0%), the wholesale/retail industry (58.4%) and the communications/software industry (56.6%) ranked high.

® The proportion of firms responding “high receptivity for high-value added products” was high in Taiwan (30.4%), Korea (26.9%) and Malaysia (26.5%). Meanwhile,
the proportion of firms responding “deregulations” was highest in Myanmar (26.7%), and “easy to secure labor force” was highest in the Philippines (16.4%).
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2. Future Business Development (6)

Functions to expand (multiple answer)

Proportion of answers by country/region
and industry category (rank order)

(n=2,142) (%) Country/region Industry category
0 20 40 60 80
i i % %
Sales function 58.2 New Zealand (n=35) 80.0| | Wholesale/Retail (n=493) | 88.6
| | Taiwan (n=57) 77.2| |Finance/Insurance (n=67) | 76.1
Production 341 HK & Macau (n=66) 75.8| | Food (n=79) 70.9
(high-value added products) :
. | % %
~ Production 29.0 Malaysia (n=106) 50.0 | | Iron/Nonfemous metalsMetals (=126) | 62.7
(ubiquitous products) | Thailand (n=455) 435/ |Textiles (n=49) 59.2
Vietnam (n=161) 38.5| | Chemical/Pharmaceutical (n=171) | 57.3
Logistics function 111.5
. % %
R&D 10.6 Bangladesh (n=27) 51.9| |Rubber/Leather (n=22) 63.6
' Vietnam (n=161) 44.7 | | Motor vehicles/Motorcycles (n=242) | 61.6
| Indonesia (n=130) 36.2| | Textiles (n=49) 51.0
Function of regional headquarters 83
o . L % %
Admlnlstrat|vesgjrr\1/(i:£|énsns in providing 8.1 New Zealand (n=35) 20.0| [ Transport (n=101) 79.2
(e.g.’ shared Services’ call Center) ) HK & Macau (n=66) 152 Wholesale/Retalil (n=493) 197
Indonesia (n=130) 14.6| | Food (n=79) 11.4
Others 6.9
% %
oh ol 60% of 1 et oo I A New Zealand (n=35) 17.1| |Food (n=79) 30.4
pproximately 60% of firms who intend to expand business replied “sales capability” to : — — =
the multiple-answer question on what capabilities they would expand. Ta'_wan (n=57) 15.8 | | Communications/Software(n=72)| 25.0
®The second most common answer was “production,” in which the proportion of firms China (n=66) 15.1| | Chemical/Pharmaceutical (n=171) | 19.3

intending to expand production of high-value-added products (34.1%) exceeded that of
ubiquitous products (29.0%).

®Over 10% of firms responded that they would expand the “logistics capability” and
“‘R&D.”

Note: Countries/regions and industry categories for which n>20
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2. Future Business Development (7) .

. . Note 1: Countries/regions for which n>20 -
Functions to exPand (mUItlple answer) Note 2: Differences in response rate between “Production (high-value added products) ”

and “Production (ubiquitous products)”

Countries/regions for Production (high-value-added products) > Countries/regions for Production (ubiquitous products) >
Production (ubiquitous products) (%) Production (high-value-added products) (%)
(o] (o]
0 20 40 60 80 100 0 20 40 60 80 100
' 34.1 '
Total (n=2,142 341
otal (n=2,142) | 29.0 Total (n=2,142)
29
- 38.0 (Note 2) |
Korea (n=108) _ 11|.1 : a6 .0
New Zealand (n=35) 86 28.6 iz 20.0 206 (Note 2)
| : | Bangladesh (n=27) 59 s
Malaysia (n=106) T 5.1 ] | :
- | ) .
i = 20.8 o 25.0
Singapore (n=96) 73 }— 3.5 Cambodia (n=20) 150 }_
- 18.2 | . I
HK & Macau (n=66) % 12 1 | 062
1 435 India (n=251) b7 s
Thailand (n=455 = : — -
( ) | : 34.5 } m 4 |
: - 33.6 - 38.5
China (n=438) } m Vietnam (n=161 L
| 256 ( ) warl
Australia (n=84) 14%1 4 }— 7.1 . Ay
o ’ 370 Indonesia (n=130) ' }_
Philippines (n=54 — 36.2
ppines (n=54) . 333 el 3.7 .
Production Production Production Production
(high-value-added products) (ubiquitous products) (high-value-added products) (ubiquitous products)

@ Countries/regions in which the proportion of firms intending to “expand production of high-value-added products” exceeded the proportion of firms
intending to “expand production of ubiquitous products” include Korea, New Zealand, Malaysia, Singapore, and Hong Kong & Macao. In Korea and
New Zealand, the difference between the two was over 20 points.

®Conversely, the proportion of firms intending to “expand production of ubiquitous products” exceeded the proportion of firms intending to “expand
production of high-value-added products” in Bangladesh, Cambodia, India, Vietnam and Indonesia. It is apparent that countries with relatively high
income levels tend to focus on high-value-added products, while those with low income levels tend to focus on ubiquitous products.
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2. Future Business Development (8)

Reasons for downsizing, relocating or
withdrawing of business (multiple answer)

China: n=48
Large: n=73

ASEAN: n= 57
SME: n=73

Answers revealing differences between China and ASEAN (total)

(%)
0 20 40 60 80 Increase of costs (e.g., procurement/labor costs) (%)
: . 603 0 10 20 30 40 50 60 70 80
Sales decrease 58.1 China | : ; | : 70.8
] ! ! 64.2 ASEAN 45.6
Increase of costs pmm——— '5'""8'"'1 : I I I
(e.g., procurement/labor costs) 'u 415 62-4} Difficulty in securing labor force (%)
1 gep 281 [ 0 10 20 30 40 50 60 70 80
Low growth potential 1.5 | China 31.3
i 29 6 1 | |
225 _ ASEAN 2416
Difficulty in securing labor force EEEEREEERE. (1L : :
QUL S .L.-----.. Relationship with clients (%)
: o 18.5 0 10 20 30 40 50 60 70 80
Relationship with clients 15.1 45 China 20.8
_ . |
Reviewing production and gﬁ ASEAN : 14.0
distribution networks 15.1
. . . . (%)
Low receptivity for high-value 11(’)‘.- Tightening of reg ”'at'°"?p 5 3 4 5 5 . 8
added products | 13.2 China 18.8
8.2 i
Tightening of regulations 9.7 ASEAN | 0
5.7
10.3 Answers revealing differences between Large and SME (total)
Others 9.7 — .
LR Difficulty in securing labor force ( 10 20 30 200)
Total (n=146) Total Manufacturing Non-manufacturing : i i
Large 12.3 | |
®The most common reasons for downsizing, relocating or withdrawing (multiple SME | ' 329
answer) were “sales decrease” (60.3%), followed by “increase of costs” (54.8%). . . . :
®Many more firms in China cited “increase of costs,” “difficulty in securing labor Reviewing production and distribution networks (%)
force,” “relationship with clients” and “tightening of regulations” as reasons than 0 10 20 30 40
did firms in ASEAN. : :
®More SMEs cited “difficulty in securing labor force” than large firms by 20.6 points, Large 24.7
while more large industries cited “reviewing production and distribution networks” SME il 6}8 |
than SMEs by 17.9 points. i
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2. Future Business Devel

Future business direction of Japanese affiliated companies -
in China in tt t1-2 \

FY2011 (n=894) —— i m 7 &.7
FY2012 (n=853) B O A0

m Expansion (%) # Remaining the same Downsizing Relocating to a third country/region or withdrawal

Reasons for downsizing, relocating or withdrawal (%)

0 o0 40 60 80 100 Breakdown of firms that responded

| downsizing, relocating or withdrawal
Increase of costs 70.8 , S
(e.g., procurement/labor costs) ) Liaoning
Shangdong 3 firms
Sales decrease 60.4 4 firms (2.9%)
(3.8%)
Difficulty in securing labor force ~ v‘
Low growth potential * '
Shanghai
Relationship with clients 39 firms (7.3%) 6(;"5';5) ’ ’ Guangdong
Electric machinery 9 (8.7%) 29 f"";"s
Tightening of regulations Iron/Nonferrous/Metals 7 (11.9%) ' (11.2%)
o _ Textiles 4 (14.3%) > O
Reviewing production and Chemical/Pharmaceutical 4 (5.1%)
distribution networks Motor vehicles/Motorcycles 4 (4.5%)
Low receptivity for high-value F o Note 1: stries and provinces in which more than 3
added products 10 firms 53'1 A’) firms responded
TranSport 3 (7-9 A’) Note 2: Numbers in parentheses indicate the ratio of the
Oth Wholesale/Retail 3 (2_4%) number of firms responding “business downsizing” or
ers “relocating to a third country/region or withdrawal” to the
mFY2012 (n=48) number of firms that responded for each industry/province

® 49 firms (composition ratio 5.7%) in China responded that they intend to “downsize” business (4.0%) or “relocate to a third country/region or
withdraw from current markets” (1.8%), up only by 1.3 points from the previous year. Meanwhile, the proportion of firms citing “remaining the same”
increased by 13.1 points to 42.0%.

® A large number of firms cited (multiple answer) “increase of costs” (70.8%) and “sales decrease” (60.4%) as reasons for business “downsizing” or
“relocating” or withdrawal.” Over 30% of firms cited “difficulty in securing labor force” as a reason.

® By industry, firms in manufacturing sectors (39 firms), including nine from the electric machinery industry and seven from the iron/nonferrous
metals/metals industry, exceeded those in non-manufacturing sectors (10 firms). Among various industries, “downsizing” or “relocating or

withdrawal” was most commonly cited by firms in the textile industry, four firms out of 28 (14.3%).
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2. Future Business Development (10)

Changes in the number of employees
(Changes in a year-on-year comparison, future plans)

Local employees

Japanese expatriates

%)
Total (%)  Total (
8|0 100 ¢ p—" 40 60 80 100
Changes YOY (n=3,762) 15.2 Changes YOY (n=3,583) 1| 20.1 : 69.3 10:6
| 3 Iy | | |
Future plans (n=3,685) 9.6 Future plans (n=3,531) {13.7 N, g 13.3
Manufacturing/Non-manufacturing (%) Manufacturing/Non-manufacturing (%)
0 20 40 60 80 100 0 20 40 60 80 100
5 2 Changes YOY (n=1,983) 41.2 39.1 19:7. 5 2 Changes YOY (n=1,908) | 17.9 69.4 I{ 12.7 ‘|
&3 | &3 | I I
= 5 Future plans (n=1,936) 43.1 43.0 13:8 = ..8 Future plans (n=1,864) |11.8 724 i\ 158 1'
__________ =) I —
= 2 Changes YOY (n=1,779) 45.4 A 445 10.2 g 2 Changes YOY (n=1,675) 22.6 69.3 8.2
£5 |I £5 |
3 1 : 2
ZS u§ Future plans (n=1,749) i 51.1 ; 43.9 5.0 é .§ Future plans (n=1,667) | 15.7 73.8 10.5
By industry scale (%) By industry scale (%)
0 20 40 60 80 100 0 20 40 60 80 100
¥ . e
g Changes YOY (n=2,519) r 46.4 : 40.5 13.2 g Changes YOY (n=2,439) |[123.2 65.7 I{ it }
© = I I
—' Future plans (n=2,467) L___4§.g____ ,l' 42.1 8.9 3 Future plans (n=2,400) | 14.5 70.8 i )
I —
w Changes YOY (n=1,242) 36.7 | 441 192 u Changes YOY (n=1,143) |13.5 771 94
= = |
®  Future plans (n=1,217) 42.6 46.2 11.2 ®  Future plans (n=1,130) [11.9 77.9 10.3
. I
Increase No change Decrease Increase No change Decrease
® 43.2% of firms responded that the number of local employees in their firm “increased” in the past year, and the same figure rose by 3.7 points to
46.9% in future plans.
® Meanwhile, approximately 70% of firms responded that the number of Japanese expatriates had and would have “no change” in the past year and in
future plans. Only 20.1% of firms responded that the number “increased” in the past year, and this fell to 13.7% in future plans.
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2. Future Business DevJ_

. Changes in the number of employees _
%

Local employees

W Increase
No change
% Decrease

o o

20 40 60 80 0 60 80 0
Year-on-year (n=34) 17.6 @ Year-on-year (n=115) 40.0 ’

Bangladesh ; —— |1 Pnilippines B — | ik

Future plans (n=34) |~ 847 35.3 Future plans (n=111) |~ _.4:3. S 45.9 10.8
I | 1
Year-on-year (n=26) 30.8 Year-on-year (n=844) 39.8 o )
Cambodia | China I | T
Future plans (n=26) Future plans (n=826) |~ _40 Bt _. 45.0 :H_.O-
Year-on-year (n=302) Year-on-year (n=27) 51.9 1 A

India +| Pakistan I N [

Future plans (n=301) irg Future plans (n=26) ]
Year-on-year (n=244) Year-on-year (n=209)

Vietnam | Singapore

Future plans (n=242) Future plans (n=204)
Year-on-year (n=175) Year-on-year (n=125)

Indonesia Taiwan N S
Future plans (n=177) Future plans (n=118) |~ 36_4_. " 55.9 7:6
Year-on-year (n=20) 3 ) Year-on-year (n=193) 54 .4 ﬁ

Myanmar | HK & Macau I I [N

Future plans (n=20) Future plans (n=188) 66.0 :H:?
Year-on-year (n=163) Year-on-year (n=285) 57.9 14

Korea ~..| Oceania I I =

Future plans (n=161) 3.7 Future plans (n=280) 62.1 .83
Year-on-year (n=711) Year-on-year (n=31) 51.6 o i
Thailand Sri Lanka I | T
Future plans (n=693) Future plans (n=30) |~ _4_(.? Bty 50.0 10.0
| | |
Year-on-year (n=17) Year-on-year (n=241) 52.7 ;‘m‘(j
Laos . .| Malaysia | | N
Future plans (n=17) A+ 2315 5-9 Future plans (n=231) 51.5 16.9
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2. Future Business Development (12)

Changes in the number of employees

ch fut | b trv/ Increase
(Changes in a year-on-year comparison, future plans, by country/region) No change
- Decrease
Japanese expatriates (%) (%)
0 20 40 60 100 0 40 60 80 100
Year-on-year (n=292) 35.3 58.6 6.2 Year-on-year (n=157) [ 19.7 72.0 8:3
India . [ | I - | Korea I I I
Future plans (n=292) | 23. 6 65.1 11.3 Future plans (n=155) 13.5 79.4 74
Year-on-year (n=23) 34. 8 60.9 4.3 Year-on-year (n=111) [18.0 75.7 6.3
Cambodia . I I | Philippines I I [ —
Future plans (n=23) |17: Yof 65.2 174 Future plans (n=107) 12.1 72.0 15.9
' I I . I I
Year-on-year (n=169) 33.1 59.8 71 Year-on-year (n=227) |16.3 71.4 12.3
Indonesia . I I I /| Malaysia I I L/
Future plans (n=174) |+23.0 66.7 10.3 Future plans (n=218) 8 3 78.4 13.3
Year-on-year (n=19) 26.3 73.7 Year-on-year (n=814) [15.8 70.6 18:5
Myanmar I I China I I [~
Future plans (n=19) 52.6 47.4 Future plans (n=801) 9 5 70.9 19.6
Year-on-year (n=28) | 25.0 714 3.6 Year-on-year (n=188) [13.8 70.7 154
Bangladesh [ I | HK & Macau I I [
Future plans (n=30) 26.7 70.0 3.8 Future plans (n=185) 8 6 76.2 15.1
I I ' I I
Year-on-year (n=202) 24.8 61.4 13:9 Year-on-year (n=118) [13.6 72.9 13:6
Singapore . 4 I I Taiwan I I [
Future plans (n=197) |15.7 71.6 12.7 Future plans (n=112) 33 83.0 10.7
Year-on-year (n= 681) 21.3 69.9 8:8 Year-on-year (n=15) 13.3 80.0 6.7
Thailand A I | Laos / I I |~
Future plans (n=668) |:17:1 72.2 10.8 Future plans (n=16) 12.5 75.0 12.5
Year-on-year (n=238) | 20.6 66.4 13:0 Year-on-year (n=255) 11.4 80.4 8.2
Vietnam . ] I I Oceania I I I i
Future plans (n=236) [12:3 71.6 16.1 Future plans (n=252) 7 9 83.7 8:3
| I I I I I
Year-on-year (n=25) | 20.0 68.0 12.0 Year-on-year (n=21) 9 5 90.5
Sri Lanka 1 I I .| Pakistan i I I
Future plans (n=25) 8:0 88.0 4.0 Future plans (n=21) 9 5 90.5
Copyright © 2012 JETRO. All rights reserved. Reproduction without permission is prohibited. 27



3. Challenges in Local Market Dev

Future business strategies to develop local markets \

Total (n=3,741)

1'No idea

= To put priority on local market development
rather than developing export

= To develop local markets as well as export

To put priority on developing export rather
than local market development

Not interested in local markets because our
business is export-oriented

s

® The proportion of firms citing “to put priority on local market
development rather than developing export” as future
business strategies was 46.9% (1,754 firms), far exceeding
the sum of the proportion of firms putting priority on
developing export and export-oriented firms at 18.2% (679
firms). (Valid responses from 3,741 firms)

® In non-manufacturing sectors, industries running businesses
for local markets and inside regions, such as the
finance/insurance industry, the construction industry and the
wholesale/retail industry, had high composition ratios,
showing a stronger trend for local markets than in
manufacturing sectors.

® The proportion of SMEs putting priority on local markets was
lower than that of large firms in both manufacturing and non-
manufacturing sectors. In contrast, SMEs were more export-
oriented than large firms, and this tendency was stronger in
manufacturing sectors.

(%)
80 90 100

SME (n=1,229)

Large (n=1,189)
Manufacturing

SME (n=785)

Large (n=1,322)
Non-manufacturing
SME (n=444)

;83 s.;z HRENI
IHERII

105 ‘8.7 34
sz 29
40 lidal |
47 “l sallif]

E i
f'f’f’f’f’f’f i}f f’f’f’f’fim =" f’f’f’

. To put priority on local market development rather than developing export
To put priority on developing export rather than local market development

l To develop local markets as well as export
Not interested in local markets because our business is export-oriented l | No idea
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3. Challenges in Local Market Develo

Future business strategy to develop local markets in target countries/regions (by country/region, indust
i % 0
By countrylreglorg 20 40 60 80 1(08 Manufacturing 0 20 40 60 80 1( 6(3
Total (n=3’741) m 10' 77573 Manufacturing total (n=1,974) 8I 105 3.2
ASEAN (n=1 ,748) T AR 3 9.277.0 Motor vehicles/Motorcycles (n=358) 29.9 me’ g4_2
India (n=301 ): 10 ? 7 Chemical/Pharmaceutical (n=284) ; W 3 44942
Korea (n=163)i ] '8l6 General machinery (n=133) 83 02.3
Indonesia (n=173)i 6208 Food (n=129) 34.9 ﬁ13 27.023
AUStra_Ila (n=198): T 10.6 Precision machinery (n=48) 2 J_};}]O 4-16.7 4.2
TZC\:Z? E:;?gg;l- €.64489 ; 2 Iron/Nonferrous metals/Metals (n=235) 3 ﬁ!ﬂ‘} 9 7. 21 7
Pakistan (n=26) m7 3_83 8 Rubber/Leather (n=37) o m3 5 27 54
Cambodia (n=24) 2 _48 3 8.3 Wood/Pulp (n=42) 28.6 e &
Thailand (n=706) m 6 2374 Electric machinery (n=352) | 19.0-2.8
Malaysia (n=241) f f 15. 8 13.7-54 Textiles (n=99) 20.3 2.0
Myanmar (n=20) . 15.0 100 10.0 Non-manufacturin (%)
New Zealand (n=88) MF]. 18.2 12.5 8.0 9% 20 40 60 80 100
HK & Macau (n=191) 'mlfﬂ 10. 5 79 11.0 Non-manufacturing total (n=1,767) 7.24.1 119
Singapore (n=209) mmmr-‘ Finance/Insurance (n=100) 10 18.0
Philippines (n=114) m 219 202 35 i Construction (n=130) 512.3
Vietnam (n=244) 3 08 ﬂ 18.4 I17.2 6.1 i Wholesale/Retail (n=804) o ..@ 23.95.2
Sri Lanka (n=29) ’ 20 70043811381 1 Communications/Software (n=101) o 95158750189
Bangladesh (n=33) o 24.|2 24261 | Transport (n=188) s 45?58.53 165
Laos (n=17) -- i

u To put priority on local market development rather than
developing export
u To develop local markets as well as export

To put priority on developing export rather than local
market development

Not interested in local markets because our business is
export-oriented

No idea

® |n India, the proportion of firms citing “to put priority on local market development rather than
developing export” was highest at approximately 70%. The proportion of firms putting priority on local
market development was high, particularly in the electric machinery industry (87.5%) and the motor
vehicles/motorcycles industry (76.8%), and was 75.2% overall in manufacturing sectors.

In the Philippines, Vietnam, Sri Lanka, Bangladesh and Laos, the proportions of firms putting priority
on developing export and of export-oriented firms were relatively high. Particularly in manufacturing
sectors, the sum of firms putting priority on developing export and of export-oriented firms was over
70% in Bangladesh and over 90% in Laos.
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3. Challenges in Local Market Develo

. . 0 %) (%)
Japanese afflllgted %%mpa‘{(n)les 60 80 gé’c)) 0O 20 40 60 80 100@ 0 20 40 60 80 100

79.6

Current (n=2,497) 2.1 Current (n=1,723) Current (n=773)

Future (n=2,494)

40 60 80 100

Current (n=2 497)

W
(@)
c
=
=
@
>
-

—~
>
~
~
w

-~

Future (n=2,494) l._.I._.l._.
P

74.7 Future (n=771)

|
Foreign-affiliated companies (%) Lar (%) (%)
g 20" 740 60 80 100 020 40 60 80 100 CSME ) | 5 40 o0 w0 $8

Current (n=2,497) 23.7

Current (n=1,723) 25.4 Current (n=773) ' 19.9

|\ | l
Future (n=2,494) 36.7 Future (n=1,722) 38.8 Future (n=771) 32.0

________________ L e o o L S L

<Corporate customers> Target price range in local market development (multiple answer, by industry scale

Current targets o) (%) [ * Sustomers) i local markets, the most common
0 20 40 60 80 100 0 20 40 60 80 100 responsewas “Japanese-affiliated companies,”
49.0 Total 5.0 ?xceeq{_ng 7|0 /o.lHowever_, th”e pr?ﬁortlotn of t
- L i - irms citing “local companies” as future targets
Total (n=2,381) M 681 (n=2,368) S 728 increased, a reverse of the figures for
L4 6 Japanese-affiliated companies.
Large : Large ) ® The proportion of large firms targeting “local
(n=1,632) W 676 (n=1 822) 3.1 companies” and “foreign-affiliated companies”
’ ’ was greater than that of SMEs. Meanwhile, the
SME 36.8 44 motivation of SMEs to expand business for both
=749 s 69.2 SME S 712.3 targets increased enormously for the future.
(n=749) 18.8 | (n=746) 19 2{ N ® As to price ranges, “middle price range” was the
most commonly cited for both current and future
. Higher price range _'r",r_:,‘ Middle price range Lower price range targets.
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3. Challenges in Local Market Develo

<Coraorate customer> Target seﬂment in local market develogment ‘multiﬁle answer, bx countg/reﬂionz \ -

»» Decreased by 10 points or more

Note: Countries/regions for n>20 For Japanese-affiliated companies(%) For local companies (%) For foreign-affiliated companies (%)
Current (n=2,497) | oo Current fj‘55_68q 10 current 0 80100

Total Future (n=2,494) Future A 60 3 Future
———————————————————————————————————————————— Current (n=1;118)- .87y Current 43.2 Current
ASEAN Future (n=1,114) : Future 56.3 Future

Current(n=533)" ~90 11 Current 136. Current
Thailand Future (n=529) [Zi o g 834 | Future |t 486 Future

Current (n=54) 87.0 | Current 42.6 Current
Philippines Future (n=56) [ i i aions 78.6| | Fure [ESiiiiisssiiiis: 51.8 Future

Current (n=125) " "’86'_21"’:""(’3urrent"" ..32.8 Current
Vietnam Future (n=126) [@is i g 80,2 | Future ;ﬁ"fm 51.6 Future
******************************************* Current (n=129) ~82.2 1 Current| 457 Current
Indonesia Future (n=127) [imaesings 79.5| ) Future FEEimieleiesiatsss |57.5 Future
fffffffffffffffffffffffffffffffffffffffffffffff Current ("=612)" ] 776 Current- .52:1 Current
China Future (n=613) | o 641 Future PR R 13.9 Future 4
———————————————————————————————————————————————— Current (n=120) 74.2 Current 592 Gurrent
HK & Macau Future (n=119) [ wois ] 58.8 Fure (g 4.8 Future
ffffffffffffffffffffffffffffffffffffffffffff Current (n=243)~ 124 Current 68.7 Current
India Future (n=245) (s iiiiinsniid i (15.5 Future B 80.4 Future 0.6
ffffffffffffffffffffffffffffffffffffffffffffffff Current(n=109)~ 71:6 Current Q78 Current :
Singapore Future (n=110) | o i 60.9 Future fff’ffWﬂ 79.1 Future . b4.5
ffffffffffffffffffffffffffffffffffffffffffffffff Current(n=142)~ 68:3 Current 62: Current
Malaysia Future (n=141) | s 631 Future prsiiieiiiiisiis 70.9 Future 8
ffffffffffffffffffffffffffffffffffffffffffffffffff €Current(n=20) 5:0 Current 75:0 Current
Pakistan Future (n=20) |@i i 60.0 Future [ SR i 75,0 | Future
——————————————————————————————————————————————————— Current (n=77) 44D Current ~81.8 -~ Current
Taiwan Future (n=77) | i 44.2 Future [EEEEEIRHEIEniaiiia Ziaa% 88.3 1 Future
———————————————————————————————————————————————— Current-(n=109)- 303 Current ~84.4—+-Current-—
Australia Future (n=110) [ = 30.9 Future [0 i 0 882 1 Fuure
fffffffffffffffffffffffffffffffffffffffffffffffffff Current (n=46) 283 Current -89.1-1—Current—
New Zealand Future (n=45) [#i 28.9 Future [EEIREEiiniiiie i o1  Future
———————————————————————————————————————————————— Current (n=127) 20. Current -93.7| - Current
Korea Future (n=126) [=i 22.2 Future [ s 196.0  Future

® The proportion of firms targeting Japanese-affiliated companies decreased in ASEAN and China. In particular, a greater decline was observed in China and Hong Kong & Macao.

® When comparing current and future targets, the proportion of firms targeting local companies increased by more than 20 points in China and Singapore, and by more than 15 points
in Vietnam and Hong Kong and Macao.

® When comparing current and future targets, the proportion of firms targeting foreign-affiliated companies increased by more than 15 points in the Philippines, Vietnam, China, India

and Malaysia.
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3. Challenges in Local Market Deve

<Corﬁorate customer> Tarﬂet seﬂment in local market develogment ‘multiﬁle answer, bx industm "3 Increased by 15 points or more
4" Decreased by 15 points or more

For Japanese-affiliated companies,

For foreign-affiliated companies (%)

(%) For local companies (%)
0 20 40 60 80 100 20 40 60 0 100 0 20 40 60 80 100
. Current (n=1,280) . Current Current 24.0
Manufacturing Future (n=1,278) | S 63, Future [ s / 660 Future [ 77 |36.6
Current (n=27) m 85.2 Current F 4/%1 Current 148
Rubber/Leather Future (n=27) R 66,7 Future ® 66l7 Future |z ' 333
Motor vehicles/ Current (n=283) W 84.5 Current F} Current ..22.6
Motorcycles Future (n=279) st | 76,7 Future [ria?™ 46,2 Future A-':ﬁ'; 40.9
Current (n=14) 78.6 Current H 42.9 Current .50.0
Wood/Pulp Future (n=15) 0.0 Future | v = 467 Future | s s ia% 133
Iron/Nonferrous Current (n=173) W 76.9 Current 43.4 Current 24.3
metals/Metals Future (n=172) s (2.7 Future [ 51.7 Future || 38.4
Electric machinery  CUTeNt (1=194) m 70.1 Current H 57.7 Current 26,3
Y Future (n=196) e 60.2 Future pEranaA e 2.4 Future sy 135.7
Chemical/ Current (n=200) m 69.0 Current H)seo Current 20.5
Pharmaceutical Future (n=200) e | 57.5 Future B, 70.0 Future [iiias 33.5
General machine Current (n=111) m 68.5 Current m 62.2 Current |18.0
Y Future (n=111) e o o W Future e 74.8 Future P 31.5
Textiles Current (n=32) 62.5 Current m 71.9 Current 15.6
Future (n=32) s 156.3 Future [EEsieiiiiisisainis | 78.1 Future [ 18.8
Food Current (n=59) 57.6 Current 83. Current 271
Future (n=60) | ™ a41.7 Future |[HEsEe i 95.0 Future |[iiisiiis 35.0
Precision machinery CUrTent (1=28) | 35.7 Current W 83.3 Current | 32.1
Future (n=28) {:E-%,Flﬂ’/z 32.1 Future [ | f’Alz"' s 89.3 Future W,lfmf 39.3
Non-manufacturing Current (n=1,217) [t Current || 58.2 Current |[iiis 235
g 4
Future (n=1,216) Future 2.8 Future 36.8
Transoort Current (n=134) J Current H Current .}2;.;6
P Future (n=133) . Future |mmmmmiii®| 57 1 Future [ i 39.8
Communications/ Current (n=68) 88.2 Current Current .,|147
Software Future (n=68) ; /:4‘/ /:/,?' x’!/ 82.4 Future ; /":f ' [75.0 Future | & 368
: Current (n=77) m 83. Current ﬁ 61.0 Current 31.2
Finance/Insurance Future (n=77) s 81,8 Future e 71.4 Future (s 42.9
) Current (n=105) W 78.1 Current H 6.7 Current ,|171
Construction Future (n=106) e | 77.4 Future R 53.8 Future m 35.8
) Current (n=585) ﬁ 61.4 Current m 74.4 Current 255
Wholesale/Retail Future (n=583) | 58.7 Future [Reeesmemsmss ey 83.2 Future | 35.5
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3. Challenges in Local Market Developr_

<Individual customer> Target segment in local market development I

Targeted customers Wealthy class (%) Middinonenieh/ o (%) Low income class (%)

0 20 40 60 80 100 0 20 40 60 80 100 020 4 6 8010
Current (n=880) 48.6 Current 83.2 Current 20.3
Total
Future (n=918) |77 7 545 Fuwe |77 77 7777 813 Fuuwe [ 244
Current (n=662) 0.8 Current 83.1 Current 233
Large
Fuure (ns54) /7717 /56,0 e I e v [ 284
Current (n=218) 42.2 Current 83.5 Current 11.5
SME
Future (n=234) M 50.0 Future W 82.9 Future |~ 12.8
Targeted price range Higher price range (%) Middle price range (%) Lower price range (%)
0 20 40 60 80 100 0 20 40 60 80 100 0 20 40 60 80 100
Current (n=876)
Total

457 Current 74.4 Current 20.4
Future (n=902) /m 55.1 Future / I/j;/fﬁg_o Future /f?é 24|3
Current (n=659) y

i
47.5 Current 75.3 Current 22
Large Future (n=672) W 57.3 Future ;{;f/[:/[fﬁf/ WSOJ Future //’;fé 27.2
i

Current (n=217) 40.1 Current 1.9 Current 13.4
SME Future (n=230) W 48.7 Future |77 . 743 Future

® Over 80% of firms responded that they targeted “new-rich/middle income class” as current and future targets. The proportion of firms citing “wealthy class” as future
targets showed a great increase. In particular, the proportion of SMEs targeting “wealthy class” increased by 7.8 points when comparing current targets with future ones.
At the same time, there is a tendency for large firms to expand their sales to the low income class.

® Concerning the targeting price range, “middle price range” was the most commonly cited. However, in a change from current targets to future ones, a strong tendency to

strengthen “higher price range” was observed both at large firms and SMEs.

©

15.7
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3. Challenges in Local Market Develop

~ (multiple answer, by country/region)

<Individual customer> Target segment in local market development I

""===ap |ncreased by 20 points or more

Note: Countries/regions for n>10 Wealthy class (%) Middlg?r‘:gcl;lr(r:lglclass (%) Low income class(%)
0 20 40 60 80 100 0 20 40 60 80 100 0 20 40 60 80 100
ASEAN Current (n=346) 7 Current m 83.8 Current ﬁ 19.7
Future (n=360) | = 514 Future [EEisismiisiiiissasiiss 81.2 Future |Ziiii-s 258
New Zealand Current (n=31) H 54.8 Current m 935 Current # 355
Future (n=30) [ i) 60.0 Future B ey, 93.3 Future [ 33.3
Australia Current (n=67]) W 53.7 Current m 91.0 Current 32.8
Future (n=68) (i o |55.9 Future R i i, D4.1 Future |Ziis 27.9
Bangladesh Current (n=13) 53.8 Current m_m. Current Wﬁpﬁ
Future (n=13) | s 53.8 Future Resmmms s, 84l6 Future [isiss o s 538
Korea Current (n=33) #/?3_3 Current m 848 Current 30.3
Future (n=33) [ i 45.5 Future |wsss i 81.8 Future [io i 33.3
Philippines Current (n=18) 66.7 Current )77.8 Current
Future (n=20) ﬂfﬂfﬂ; 60.0 Future ﬁfﬂfﬁfﬂf;ﬁ 90.0 Future
Taiwan Current (n=36) 444 Current 861 Current
Future (n=35) jff"ff};&rff;ﬂ51 4 Future ﬁrfﬁf{f;ﬂffﬂfj 88.6 Future
Indonesia Current (n=46) 58.7 Current 80.4 Current
Future (n=46) [FE il 50.0 Future | s s i 91.3 Future
Pakistan Current (n=12) [ S S 58.3 Current [ /J 583 Current
Future (n=13) [ s i 61.5 Future (s [76.9 Future
India Current (n=88) 48.9 Current 79.5 Current
Future (n=04) i 55,3 Future B ssis 8.4 Future
Singapore Current (n=35) 51.4 Current 91.4 Current
Future (n=37) [EEisiaisisisssasisis 64/9 Future [0 S S i 89.2 Future
Vietnam Current (n=47) 42.6 Current ) 78.7 Current
Future (n=50) i Ziiiiiss 48.0 Future [y 90.0 Future
Malaysia Current (n=39) [ 41.G Current [ i s 949 Current
Future (n=44) [sisiiiins 50.0 Future [FEiiismmmmrananamass o0 9 Future
Thailand Current (n=141) [T ) 35.5 Current 8414 Current
Future (n=143) s ciiiiiss 45,5 Future [REiiisiiiisimimin iz 860 Future
HK & Macau Current (n=39) [ /l 38.5 Current 8416 Current
Future (n=41) paiasiasaiiias 48.8 Future [EEEEmerimiiiiiiiiiaiiiiiisy 87.8 Future
China Current (n=206) 94.9 Current 825 Current
Future (n=223) |Fi i i 60.1 Future Ry 85(2 Future

® Countries with relatively high-income consumers, including Korea, Singapore, and Hong Kong & Macao, tend to further expand their sales to the “wealthy class.”
® The proportion of firms targeting “new-rich/middle income class” and “low income class” in Bangladesh and the proportion of firms targeting “low income class” in
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3. Challenges in Local Market Development (8)

Competitors at this time (multiple answer; up to 3), competitors’ competitive edge (multiple answer), by country/region
Note: Countries/regions for n>10

Countries/regions where “Local companies” was chosen as the top competitor

Competitor in local market (n=139)

Rivals’ competitive edge (n=140)

Competitor in local market (n=15)

(%)

Rivals’ competitive edge (n=15)

1 Local companies 76.3 1 Price/Cost competitiveness 79.3 1 Local companies 60.0 1 Price/Cost competitiveness 73.3
2 Japanese affiliated-companies 41.0 2 Quality 36.4 2 Chinese companies 333 2 Quality 26.7
3 European companies 28.8 3 Powerful corporate brand name 30.0 3 Korean companies 26.7 2 Advertising 26.7
2 Distribution network 26.7

Competitor in local market (n=665) Rivals’ competitive edge (n=661) Competitor in local market (n=14) Rivals’ competitive edge (n=12)
1 Local companies 72.8 1 Price/Cost competitiveness 80.8 1 Local companies 571 1 Price/Cost competitiveness 66.7
2 Japanese affiliated-companies  60.9 | 2 Quality 31.6 2 Japanese affiliated-companies 21.4 = 2 Powerful corporate brand name 41.7
3 European companies  20.0 3 Ties/linkages with local governments ~ 28.4 2 Korean companies 214 2 Bra oo e e 417
2 Tiesllinkages with local governments ~ 41.7

Competitor in local market (n=93) Rivals’ competitive edge (n=93) . -

1 el oo 66.7 Il Price/Cost competitiveness [J80I6 Competitor in local market (n=22) Rivals’ competitive edge (n=21)
2 Japanese affiliated-companies 51.6 2 Powerful corporate brand name 36.6 1 Local companies 59.1 ' 1 Price/Cost competitiveness 71.4
3 Chinese companies 269 3 Quality 28.0 2 Chinese companies 54.5 [Powerlul corporate brand name [133.5
3 Japanese affiliated-companies 40.9 3 Distribution network 28.6

Competitor in local market (n=273) Rivals’ competitive edge (n=273) Competitor in local market (n=137) Rivals’ competitive edge (n=136)
1 Local companies 66.3 1 Price/Cost competitiveness 85.0 1 Local companies 51.8 1 Price/Cost competitiveness 80.1
2 Japanese affiliated-companies 48.4 2 Powerful corporate brand name 38.8 2 Japanese affiliated-companies  39.4 | 2 Powerful corporate brand name 57.4
3 European companies 385 3 Distribution network 25.6 3 European companies 32.1 3 Product/Service lineups  30.9
3 Distribution network 30.9

Competitor in local market (n=153) Rivals’ competitive edge (n=155) Competitor in local market (n=15) Rivals’ competitive edge (n=15)
1 Local companies 60.8 1 Price/Cost competitiveness 91.0 1 Local companies 40.0 ' 1 Price/Cost competitiveness 86.7
2 Japanese affiliated-companies 52.3 = 2 Quality 26.5 1 Chinese companies 400 2 Quality 26.7
3 Chinese companies 35.3 | 3 Powerful corporate brand name 25.2 3 Japanese affiliated-companies 33.3 | 2 Tiesllinkages with local governments ~ 26.7
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3. Challenges in Local Market Development (9)

Competitors at this time (multiple answer; up to 3), competitors’ competitive edge (multiple answer), by country/region

Note: Countries/regions.for.n>10

Countries/regions where “Japanese affiliated-companies” was chosen as the top competitor (%)

Competitor in local market (n=566)

Rivals’ competitive edge (n=566)

Competitor in local market (n=140)

Rivals’ competitive edge (n=137)

1 Japanese affiliated-companies 71.6 ' 1 Price/Cost competitiveness 86.0 1 Japanese affiliated-companies 58.6 =1 Price/Cost competitiveness 78.8
2 Local companies 498 2 Quality 30.6 2 Local companies 536 2 Quality 27.0
3 Chinese companies 27.4 3 Powerful corporate brand name ~ 23.0 3 Taiwan companies 25.7 3 Powerful corporate brand name ~ 19.0
Competitor in local market (n=148) Rivals’ competitive edge (n=147) Competitor in local market (n=62) Rivals’ competitive edge (n=62)
1 Japanese affiliated-companies 64.2 1 Price/Cost competitiveness 85.0 1 Japanese affiliated-companies 58.1 = 1 Price/Cost competitiveness 80.6
2 Local companies 48.0 2 Quality 27.9 2 Local companies 403 2 Quality 25.8
3 Chinese companies 27.7 3 Powerful corporate brand name =~ 23.1 3 Korean companies 37.1 3 Powerful corporate brand name =~ 24.2
Competitor in local market (n=133) Rivals’ competitive edge (n=133) Competitor in local market (n=115) Rivals’ competitive edge (n=122)
1 Japanese affiliated-companies 58.6 ' 1 Price/Cost competitiveness 80.5 1 Japanese affiliated-companies 57.4 1 Price/Cost competitiveness 84.4
2 Local companies 51.1 2 Powerful corporate brand name =~ 34.6 2 Local companies 49.6 2 Powerful corporate brand name =~ 24.2
3 Chinese companies 459 '3 Distribution network 30.1 3 Chinese companies 304 3 Quality 26.2
Competitor in local market (n=54) Rivals’ competitive edge (n=54)
1 Japanese affiliated-companies 42.6 =1 Price/Cost competitiveness 74.1
2 Local companies 38.9 2 Powerful corporate brand name  53.7
3 Korean companies 296 3 Advertising 25.9
Other countries/region (%)
Competitor in local market (n=13) Rivals’ competitive edge (n=13)
1 Korean companies 69.2 1 Price/Cost competitiveness 69.2
2 Local companies 61.5 2 Powerful corporate brand name ~ 30.8
3 Japanese affiliated-companies 53.8 2 I ditre]crlrs];onnégea:ﬁg% process  30.8
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3. Challenges in Local Market Development (10)

Immediate issues when expanding business to local markets (multiple answer, by country/region)

ManUfaCtu"ng Note: Countries/regions for n>20 Non-manufactu rnNg  Note: Countries/regions for n>20
Country/region
Valid Valid
e 1st 2nd 3rd response 1st 2nd 3rd
) - ) Product differentiation through .
Product differentiation through | To secure and train human ! . o o To secure and train human resources
Total 1,422 qualitylhigh added-value (66.7%) resources (48.2%) Cutting price (40.7%) 1,348 qualltylh|(%g g%ed-value (57.6%) To strengthen brand awareness (37.9%)
. Product differentiation through | To secure and train human ) . To secure and train human Product differentiation through
China 405 | yaiiyihigh added-value (86.2%) | resources (49.9%) Cutting price (46.9%) 258 resources (63.6%) qualitylhigh added-value (62.4%) | 1° Strengthen brand awareness (38.8%)
) . . . ) - To strengthen brand awareness (30.7%)
. Product differentiation through | To secure and train human " . To secure and train human Product differentiation through P :
Thailand 349 | qiaityhigh addecialve (145%) | resources (48.7%) Cutting price (36.7%) 218 resources (64.7%) qualiyhigh added-value (56.3%) D"’ers'f'ca“"”(a"é gﬂf;’”m’ services
)
A Product differentiation through | To secure and train human ! . o To secure and train human Product differentiation through ! .
India 136 quality/high added-value (62.5%) resources (48.5%) Cutting price (45.6%) 137 resources (60.6%) quality/high added-value (59.9%) Cutting price (39.4%)
Indonesia 94 Product differentiation through | To secure and train human |To promote efficiency of procurement 53 To secure and train human Product differentiation through To improve channels to provide
onesi quality/high added-value (67.0%) resources (61.7%) (45.7%) resources (75.5%) quality/high added-value (62.3%) services/maintenance (37.7%)
To improve channels to provide
) - . Product differentiation through . services/maintenance (32.3%)
Malaysia 91 Prc_Jduclt differentiation through Cutting price (48.4%) To secure and train human resources qualitylhigh added-value To secure and train Puman resources Cutting price (32.3%
y quality/high added-value (54.9%) 9 F%(42.9%) (70.8%) (47.7%) Diversification of products/services
(32.3%)
. Product differentiation through | To secure and train human |To promote efficiency of procurement Product differentiation through quality/high added-value (64.8%) o
Vietnam 87 quality/high added-value (64.4%) resources (52.9%) (36.8%) o4 To secure and train human resources (64.8%) To strengthen brand awareness (40.7%)
) - ) To promote R&D (Product/Service Product differentiation through .
Korea 67 qzﬁg/ lfﬁitg?]'f;edrgggitgﬂen}%u?;o ) To Sre:sugsrggg (t‘rje;r;%man developmentkto c)u(s;orgi;t)a for local 73 quality/hi(g;; g(;d)ed-value To secure and (tgq%man ESOUICES | 1 strengthen brand awareness (38.4%)
' ' markets) (35.8% 6%, ’
) - . . Product differentiation through )
A Product differentiation through Cutting price (48.9%) P ’ To secure and train human resources
Taiwan AT | quaiityhigh added-value (70.2% To secure and train human resources (48.9% 46 quality/high added-value 47.8% To secure local partners (37.0%)
(63.0%)
. Product differentiation through To strengthen brand ! . o To strengthen brand awareness Product differentiation through To secure and train human resources
Australia 37 | qualiylhigh added-value (622%) | awareness (514%) Cutting price (43.2%) 99 (50.6%) qualitylhigh added-value (56.6%) (46.5%)
. - To promote efficiency of procurement
Product differentiation ) - . ’ .
. f ' e a0 o 3 (35.7%) Product differentiation through quality/high added-value (57.6%) Cutting price (45.5%)
Phlllpplnes 28 Cutting price(F(42.9%) througr:l;ﬂ:h(t%g]ggo/r: )added To enhance capability to handle 33 To secure and train human resources (57.6%) To strengthen brand awareness (45.5%)
' customers’ orders (35.7%)
) - Product differentiation through .
Product differentiation through To strengthen brand awareness (44.0%) S To secure and train human resources
HK & Macau | 25 | inigh added-value (60.4%) Cutting price (44.0%) 107 q“a"‘y/h'(%q gf,f)ed"’a'”e (54.2%) To strengthen brand awareness (35.5%)
- Product differentiation through To secure and train human resources
S|ngapore 112 quality/high added-value 0 To strengthen brand awareness (32.1%)
(59.8%) (53.6%)
To strengthen brand awareness Product differentiation through To establish new distribution channels,
New Zealand 37 (64.9%) quality/high added-value (62.2%) including agency (29.7%)
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3. Challenges in Local Market Development (11)

[Manufacturing sectors only] Comparison of production costs
between the Japan-made and the locally-produced (by country/region, and industry)

By country/region
0

(%)
20 40 60 80 100 120 140

Total (n=1,754)

ASEAN (n=924) |
Pakistan (n=10) |
Australia (n=36)
New Zealand (n=18) |
Singapore (n=27) :
Korea (n=62)
Taiwan (n=51) |
Thailand (n=411) |
India (n=106)
Malaysia (n=142) |
Philippines (n=57) |

China (n=487)

HK & Macau (n=28)

Indonesia (n=106)

Vietnam (n=157) :
Bangladesh (n=17) |
Cambodia (n=9)
Sri Lanka (n=15) |
Myanmar (n=5) :

Laos (n=10)

7

7
68.0
7

4.0
3.0

77.2
75.6
75.5
75.1
r3.5
722
0.5
0.3

102
0.6

118
2.1

By industry scale

0

%
20 40 60 80 100 120 1(400

Large (n=1,019)

SME (n=735)

76.3
70.7
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)

Note: Countries/regions for which n>5.
n donates the numbers of valid responses
for each industry by country/region.

Major industry by country/region

Food (%) Textiles (%)
020 40 60 80 100 120 140 0 20 40 60 80 100 120 140
Australia (n=10) papayan 101.0 China (n=24) - 64.0
New Zealand (n=7) | 99.3 L
| | | Thailand (n=16) 62.5
China (n= 38) 75.0 I T
Taiwan (n=6) o (7408 Vietnam (n=14) i o2
| || .
Malaysia (n=6) | AR 57.5 Indonesia (n=6) 56.7
Vietnam (n= 6) 57.5 T
1 1 Bangladesh (n=6) 35.8
Thailand (n=17) 66.2 147
Indonesia (n=9) | ' ' sala CLM countries (n=9) | |348
Motor vehicles/Motorcycles (%) | Electric machinery (%)
0 20 40 60 80 100 120 140 0 20 40 60 80 100 120 140
Australia (n=6) Jeegaapaanas 116.7 Korea (n=11) it 82.7
Taiwan (n—10) RN 8 India (n=8) RO 75.6
Malaysia (n= 11) AR, 9.1 Malaysia (n=43) i 78.5
Korea (n=13) | T Taiwan (n=9) | PR 75.4
Thailand (n= 86) — Philippines (n=14) e 7211
India (n= 47) A Thailand (n= 61) — 716
Indonesia (n=31) JHIHEHY China (n= 92) ——— 7115
China (n=81) | e HK & Macau (n=12) || | 70.8
Vietnam (n=13) | i Vietnam (n=26) | LI, 64.4
Philippines (n=12) Indonesia (n=11) (T 6.8

®\When comparing production costs (average) of major products by country/region, in Pakistan
and Australia, the production costs were higher than those of the same products made in
Japan. In contrast, in Cambodia, Sri Lanka, Myanmar and Laos, the production costs were
50% or less those of the products made in Japan.

®By industry, local production costs were relatively low in the textile industry, at 40% below
that in Japan in CLM countries and Bangladesh. In Indonesia and Vietnam, production costs
were relatively low in the food, motor vehicles/motorcycles, and electric machinery industries.
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4. Business Problems(1)

Problems common to all regions (top 10, multiple answer)

(%)
A 2012 2011 Change I By industry I By scale
nswers (%) (%) (points) Manufacturing mam:\ggt-uring Large SME

1 Wage increase 71.0 68.8 2.2 80.6 60.3 70.0 72.9
o  Competitors’ market shares are 53.0 52.0 1.0 55.3 50.5 549 493

growing (cost-wise competition)

Lack of employee performance/employee
3 Lwareness among local staff 49.6 47.7 1.9 54.9 43.7 48.4 52.0
4  Increase in procurement costs 46.9 57.5 -10.6 46.9 - 47 1 46.4
5 Quality of employees 45.6 40.5 5.1 49.3 41.4 44 4 47.9
5 Difficqlty in local procurement of 456 394 6.3 45.6 i 46.2 44.6

materials/parts
7 No more room for cost-cutting 44.6 40.3 4.3 44.6 } 43.8 45.8
8 Major clients requesting lower prices 44.3 38.1 6.2 52.4 35.3 43.0 46.8
9 Difficulty in quality control 43.8 38.0 5.8 43.8 - 41.1 47.5
10 Difficulty in recruiting executive staff 41.8 39.1 2.7 42.9 40.6 41.6 42 .1

®The top answer under management matter was “wage increase” (71.0%), followed by “competitors’ market shares are growing (cost-wise
competition)” (53.0%). The proportion of firms citing “wage increase” totaled for more than 80% in China (84.4%), Indonesia (82.2%), Vietnam
(81.5%), and Myanmar (80.0%).

®The proportions of firms citing “wage increase,” “lack of employee performance/employee awareness among local staff,” “major clients requesting
lower prices” were higher by 10 points or more in the manufacturing sector than in the non-manufacturing sector.

®L arge firms and SMEs showed almost the same results, but 54.9% of large firms cited “competitors’ market shares are growing (cost-wise
competition),” a larger number than SMEs (49.3%), while 47.5% of SMEs cited “difficulty in quality control” a larger number than large firms (41.1%).
In both cases, the gap is greater than 5 points.
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4. Business Problems(2)

Problems common to all regions (top 10, multiple answer, response rate for each country/region) f*W*

o Lack of employee :
| tit ket sh Increase in procurement !
Wage increase B arket shares are performance/employee 1 Quality of employees

growing (cost-wise competition) awareness among local staff costs
0 50 100 0 20 40 60 80 0 20 40 60 80 0 20 40 60 80 0 20 40 60 80
(nI?(;),?;S) . 74 (n=T§,t7eg5) ) (53.0 (n=T3o,t7a(l)7) ) 9.6 (njﬁtg;4) ) 4P (nlgti;s) i 436
([?:ég%) 84.4 (n'zgi(;) 63.5 M(ﬁnzn(;;’" 65.0 HK(f]‘:“é'?)ca” 70.4 M(‘I’g‘z'gfr 70.0
'Tgf;‘ggi)a 82.2 (Tna:"fzal[‘) | 605 Ba?r?:'gie)’sr‘ 61.8 P(ik:ijza)” 57.1 (r';i‘ﬁ) 64.7
\(/r']it;:g)‘ . 81.5 S(igggg";;e | s97 \(/r:e:tgjg; |05 (r';:‘;;) | 538 Ba?nglgg‘;s" | 636
'\"(ﬁi"z"gfr . 80.0 '?ggqsg';‘ | s00 Ce(‘r?‘:g‘;‘;ia | s00 Si("ngzaspg’)re |33 (n'zgi(;) | 522
T(:f'?"’jg‘)j 77.9 '\"(f:qngfr | 57.9 Pz:":’ﬂ‘}i?‘;s | 595 (;2‘1’?2) 51.6 '\("naz";‘gf 50.4
pes I T B .3 IR 2 S~ I B, B e e
(n':gi& ) . 711 HK(n&: %31‘3)3“ | 545 (r?jzisgi) | 555 T(:i':g';;’ | 492 '?g;“gg;a | 500
'\("naz'azfzi? 70.7 (::;22) 53.4 I:fgagg‘; 55.0 {r?':";g’)‘ 49.1 \(’r']itznfg)‘ 49.0
S(‘;ggg’g;e | 612 (r'f:;‘gi) | 518 (Tr15;i‘1"’za1”) | 521 SE'nt?’;‘;a | ara I:f';ﬁ‘g‘; | 487
Ba?ngz'zg?s“ | 606 Sz'n';gq;‘a | 484 (n'ggige) | 500 "(‘:‘:’:‘fg')a | 461 P?r:'i:‘}‘}ig')as |48
S['n';gg')‘a 59.4 P:‘ri]":ﬂ‘fg‘)es 4738 (r';:;’?) 471 gfg; 444 ;ﬂ‘f;‘{‘) 435
(r';i‘?% | 588 Ba?ngz'g‘f)mh NEA SEL';;’?)@ | 462 A(‘r‘f':tfé")a | 442 C?(‘r’]“zbzcéd)ia | 423
H'((n‘&:xg’)a“ | 585 '\(Anafzﬁf | 450 "(/'nal?g? | 427 “(/'naliysj? | 435 HK( n‘g;%agc)a“ | 415
(r}ff;z‘;) 54.3 \(/r:‘ig‘fg; 446 an&:;\"g)a” 38.0 \(/r']it;‘gg 418 S[:]I;ggl;a | 406
P[‘ri]":ﬂﬂigfs | 478 Ne"(vnfgi')a”d 41l S(iggggg;e 375 M{:Q'S’;ar 40.0 P(ik:i;g” 39.3
C"E‘r’:‘zg%‘;ia 346 ?‘:fﬁrgg‘;‘ 39.6 '?:jzrgg? 357 Ne"("ni‘;g';’”d 36.0 (r'ff;‘;g) 315
Ne"(vni?;'f”d 345 P(?]Ezt;')” 37.0 (r'f:;gg) 35.0 Ph(ir'jggg‘)es 27.7 S(i:ggqg;e 29.4
;";"1’"26‘2) 298 C"z:lg"s‘;ia 36.0 P(f]'ﬂgga)” 26.1 Ba?ﬂﬁ‘;’s“ 222 "?r‘jjtzrgg;" 285
P(i‘;i;g’)“ 214 (r';i‘;g) 250 Ne‘?’ﬂi‘;@')a“d 17.2 C?r:“:tﬁ‘:ia 18.2 Ne“(’nzz‘;a?'a”d | 195
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4. Business Problems(3)

Problems common to all regions (top 10, multiple answer, response rate for each country/region) ~

Difficulty in local procurement
of materials/parts

Total
(n=1,874)
Laos

(n=13) |

Bangladesh
(n=18)
Cambodia
(n=11)
Vietnam
(n=165)
Philippines
(n=65)
India
(n=122)
Myanmar
(n=5)
Sri Lanka
(n=17)
Pakistan
(n=14)
Indonesia
(n=115)
Thailand
(n=427)
China
(n=507)
Malaysia
(n=154)
Taiwan
(n=53)
Korea
(n=63)
Singapore
(n=30)
Australia
(n=43)
HK & Macau
(n=27)
New Zealand
(n=25)

0

50 100

T TR —

45.6

84.6

83.3

745

67.7

66.4

60.0

58.8

571

46.1

40.7

39.8

39.6

34.0

28.6

23.3

23.3

8.0

No more room for cost-

cutting
0
Total ]
(n=1,874)
Singapore
(n=30)
New Zealand
(n=25)
Malaysia
(n=154)
HK & Macau
(n=27)
Australia
(n=43)
China
(n=507)
Thailand
(n=427)
Korea
(n=63) |
Myanmar
(n=5)
Taiwan
(n=53)
Philippines
(n=65)
Indonesia
(n=115)
Vietnam
(n=165) |
India
(n=122)
Sri Lanka
(n=17)
Bangladesh
(n=18)
Pakistan
(n=14)
Cambodia
(n=11)
Laos
(n=13) |

20 40 60 80

44.6
| 600
| 60.0
55.8
55.6
51.2
50.9
48.2
42,9
| 400
| 306
35.4

33.9

311
29.4
22\2
214
9.1

7.7

Major clients requesting

lower prices
0

20 40 60

T T E— |

Total
(n=3,765)
Taiwan
(n=124)
Korea
(n=164)
Thailand
(n=710)
China
(n=846)
India
(n=301) |
Philippines
(n=113)
New Zealand
(n=87)
Malaysia
(n=242)
Indonesia
(n=178)
Bangladesh
(n=34)
HK & Macau
(n=191)
Vietnam
(n=249) ]
Singapore
(n=211)
Australia
(n=197)
Pakistan
(n=27)
Sri Lanka
(n=31)
Myanmar
(n=19)
Laos
(n=16) |
Cambodia
(n=25)

443

51.6

50.6

50.1

49.6

48.8

42.5

42.5

36.1

35.5

33.0

25,9

25.8

Copyright © 2012 JETRO. All rights reserved. Reproduction without permission is prohibited.

Difficulty in quality control

0

Total
(n=1,874)
Cambodia
(n=11)
Vietnam
(n=165)
China
(n=507)
India
(n=122)
Laos
(n=13)
Thailand
(n=427)
Taiwan
(n=53)
Philippines
(n=65)
Sri Lanka
(n=17)
Malaysia
(n=154)
Bangladesh
(n=18)
Korea
(n=63)
Indonesia
(n=115)
Pakistan
(n=14)
HK & Macau
(n=27)
Myanmar
(n=5)
Singapore
(n=30)
Australia
(n=43)
New Zealand
(n=25)

20 40 60

43.8
54.5
515
49.9
49.2
46.2
461
453
43.1
41.2
40.9
38.9
34.9
29.6
28.6
25.9
J 20.0

16.7

16.0

(%)

Difficulty in recruiting

executive staff
0

20 40 60 80

A T S E—

Total
(n=3,707)
Laos
(n=17)
Cambodia
(n=25)
Bangladesh
(n=34)
Myanmar
(n=20)
Vietnam
(n=243) |
Indonesia
(n=176)
Thailand
(n=698)
India
(n=296)
Philippines
(n=111)
Taiwan
(n=121)
China
(n=834) ]
Singapore
(n=208)
HK & Macau
(n=187) |
Sri Lanka
(n=26)
Malaysia
(n=239)
Pakistan
(n=23)
Australia
(n=199) |
New Zealand
(n=87)
Korea

(n=163) |

418
64.7
60.0
55.9
55.0
54.7
53.4
50.3
46.3
43.2
| 40.5
I 39.8
| 39.4
37.4
34.6
33.9
30.4
23.6
21.8

20.9
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4. Business Problems

1 Difficulty in recruiting general workers (Manufacturing only) (n=31)  61.3 1 Wage increase (n=180) 82.2

2 Wage increase (n=214) 61.2 "2 Competiors' market shares are growing (cost-wise competiion) (n=178)  59.0
3 Nomoreroom for cost-cutting (1=30) ¢ 60.0 '3 Lack of employee performancelemployee awareness among local staff (1=176)  55.7
"4 Competitors' market shares are growing (cost-wise compefiton) (1=211)  59.7 | "4 Difficulty in recruiting executive staff (n=176) ! 534
--z')-“;r:(-:;:a;-s-t; TH-;;FQ;L};}%;};{ 88-51;-{5;5-6)- -------------------------------- E; 1-3-1;:- 5 Difficulty in recruiting middle management staff (n=180) 51.1

o
=
N
o
5
NS

1 Wage increase (n=242) 70.7 1 Wage increase (n=249) 81.5
2 Nomoreroom for cost-cutting (n=154) ! 558 "2 Difficulty in local procurement of raw materials and parts (=165) 745
3 Quality of employees (n=242) 50.4 3 Lack of employee performancelemployee awareness among local staff (1=243) 605
4 Competiors’ market shares are growing (cost-wise competiion) (1=242)  45.0 "4 Diffculty in recruiting executive staff (=243 54.7
-“5“--I;l-c-r:e-a-;;-i;;r:)-c:-l;r-e-r;\-(;r-l;-c:-t:\-s-t-s- -(r-1-=-1- ézt-) ------------------------------- 4; :;»-’::;- 5 Complicated customs clearance procedures (n=243) 53.9
_ () _ (%)

1 Wageincrease (n=712) 77.9 1 Difficulty in local procurement of raw materials and parts (n=65) 67.7
2 Competiors marketshares aro growing (costwise competfon) (n=710) 7.2 2 Laokofemploye peromancaempoyee awareness among ocal iaf (n=111) _59.5
3 _Laokofemploee performancelemployee avareness among ocal iaff(1=636) 55,0 | 3 Compefors market shares are growing (costise competfor)(+=113) _47.8
"4 Difficulty in recruiing executive staff (=698) ! 503 3 Wageincrease (n=113) 4738
5 Major clients requesting lower prices (n=710) ! 50.1 3 Quality of employees (n=113) 4738

Note: Top 5 responses, excluding “no particular problem.” Pink-highlighted
items are included in the overall top 10 most commonly cited problems
presented in slide 4: Business Problems (1).
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Bangladesh

4. Business Problems (9)

Problems by country/region (top 5, multiple answer) 2 _Power shortage or blackout (n=18)

1  Difficulty in local procurement of raw materials and parts (n=18)

India (%) """"""'""""'""""""'""""'""""'"""""""""""'"?"

1 Wage increase (n=301) 711 5  Wage increase (n=33) 60.6

2 Power shortage or blackout (n=122) 66.4 Cambodia (%)
4 Competitors’ market shares are growing (cost-wise competition) (n=301)  63.5 ___1____I_Z)_iff_ic_:91t_y_ '_’1 _Ic_)E:?J_pztczc_:Ej_r?_r?_e_rlt_c_)f _"?_"Y_T_a_tf’_r_i"j‘ls_ f‘_@‘_j_?f‘_"fs_ _([‘_=_1_jz ______ EE 1?_
5 Complicated customs clearance procedures (n=295) 55.6 2 Difficulty in recruiting executive staff (n=25) 60.0

4 Difficulty in quality control (n=11) 54.5
Pakistan (%) T
4  Difficulty in recruiting engineer staff (Manufacturing only) (n=11) 54.5
1 Power shortage or blackout (n=14) 64.3
2 Difficulty in local procurement of raw materials and parts (n=14) 571 Laos (%)
___2____Ir_]E:_rfz_a_s_e_:_i?_E)E??P_r_e_rle_r]t_E:_o_s_t_s_gr_1_=_1_4:)_ ________________________________ 5_ 2_1__ 1 Difficulty in local procurement of raw materials and parts (n=13) 84.6
2 Volatility of the local currency’s exchange rate against the US dollar (n=28) 57.1 _"2""[ r;éc_:i;a_&déigl_o_g_i_s_ti_c_s_ ;r_n:r_a_s_t_r_u_(:_t_u_r_e_zr_;=_1_:;)_ ____________________________ é é_é_
2 Volatility of the local currency’s exchange rate against the Japanese yen (n=28)  57.1 ___:;___Ig)_i;f;élll_t;/_i_r; ;é;};;,;g;;&élg _r;;_r;:;\é_e_ge_r;t_ _s;;\;f?r;;;)_ _______________ é ;{%_
3 Quality of employees (n=17) 64.7
Sri Lanka (%) 3 Difficulty in recruiting executive staff (n=17) 64.7
1 Wage increase (n=32) 59.4
--------------------------------------------------------------------------------- Myanmar (%)
2 Difficulty in local procurement of raw materials and parts (n=17) 58.8
""""""" e 1 Power shortage or blackout (n=5) 100.0
3 Competitors’ market shares are growing (cost-wise competition) (n=31) 484 ] .,
T T 2 Wage increase (n=20) 80.0
4 Increase in procurement costs (n=17) A7 1 | e o e e e e e
‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘ 3 Quality of employees (n=20) 70.0

5  Lack of employee performance/employee awareness among local staff (n=26)  46.2

Note: Top 5 responses, excluding “no particular problem.” Pink-highlighted e T
items are excluded in the overall top 10 most commonly cited problems 5 Difficulty in local procurement of raw materials and parts (n=5) 60.0

presented in slide 4: Business Problems (1). 5 Inadequate logistics infrastructure (n=5) 60.0
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4. Business Problems (6)

Problems by country/region (top 5, multiple answer)

China (%)

1 Wage increase (n=850) 84.4

4 No more room for cost-cutting (n=507) 50.9
5 Qualiyofemployees (n=850) 50.4
Hong Kong & Macau (%)
1 Increase in procurement costs (n=27) 70.4
2 Wageincrease (n=188) 58.5
'3 Nomoreroom for cost-cutting (n=27) 55.6
"4 Compeitors' market shares are growing (cost-wise compettion) (1=191) 545

5 Sluggishness in major sales markets (consumption downturn) (n=191)  44.0

Taiwan (%)

1 Competitors’ market shares are growing (cost-wise competition) (n=124) 60.5

5 Increase in procurement costs (n=53) 491

Note: Top 5 responses, excluding “no particular problem.” Pink-highlighted
items are excluded in the overall top 10 most commonly cited problems
presented in slide 4 Business Problems (1).

Korea

Wage increase (n=162)

Increase in procurement costs (n=63)

Australia

Wage increase (n=200)

Volatility of the local currency’s exchange rate against the US dollar (n=197)

New Zealand

No more room for cost-cutting (n=25)

Increase in procurement costs (n=25)
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Manufacturing
sectors

Wage
increase

100

Lack of
employee
Power performance
shortage or /employee
blackout

awareness

Difficulty in

Competitors'
local market
procurement shares are
of raw growing
materials (cost-wise
and parts competition)

Difficulty

recruiting €
executive requesting
staff lower prices

—4&— China Vietham —@ =India

Non-manufacturing
sectors

Wage
increase

Personnel eLmap(ilc();efe
J:gsat:eosfe performance/
(expatriate) :vc;;::g::s
officers and local
staff among local

staff

e ) Competitors'
Dn‘ﬂcullt_y in market shares
recruiting are growing
executive (cost-wise

staff competition)

(r)nUG;mY of developing in

employees new clients on
market

—&— China Vietnam —@ -India

® \When dividing management matters into manufacturing and non-manufacturing sectors and comparing trends in China, Vietnam and India, “wage increase,” “lack of
employee performance/employee awareness among local staff’ and “competitors’ market shares are growing (cost-wise competition)” appear to be common issues
in the three countries.

® |n manufacturing sectors, “difficulty in local procurement of raw materials and parts” was a major issue in Vietnam and India, while “power shortage or blackout” was

also a major problem in India. In non-manufacturing sectors, the proportion of firms in India citing “personnel costs of Japanese (expatriate) officers and staff’ as a
management matter was high.
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5. Procurement of Raw Materials and Parts (1)

Ratio of labor/material costs to production costs

Ratio of labor/material costs to production costs
(by industry scale and category)

Total (n=1,763)

Large (n=1,031)
SME (n=732)

Textiles (n=86)

Precision machinery (n=39)

General machinery (n=117)
Rubber/Leather (n=33)

Electric machinery (n=299)

Food (n=107)

Wood/Pulp (n=41)

Iron/Nonferrous metals/Metals (n=233)
Chemical/Pharmaceutical (n=251)

Motor vehicles/Motorcycles (n=325)

Labor costs

0

:

20 40 60 80
17.2 63.3 19.5
14.7 66.5 18.8
20.7 58.9 204
33.7 52.6 13.7
26.7 56.6 16.7
20.1 57.6 223
18.7 62.5 18.8
17.4 67.0 15.6
17.4 61.3 21.2
16.4 64.3 19.3
15.1 60.7 242
14.2 69.2 16.7
12.3 65:4 223
Other

Material costs (raw materials, parts, etc.)

Note: “Production cost” includes the costs of all resources consumed in

producing an item, such as materials, labor, and others.

Manufacturing sectors

only

b

Labor costs

(by country/region)
(%
0 20 40 60 80 10
ASEAN (n=938) 618 62.8 20.5
New Zealand (n=22) 304 53.5 16.2
Laos (n=11) 28.1 554 16.5
Australia (n=38) 24.0 61.7 14.3
Myanmar (n=5) 22.0 60.0 18.0
Sri Lanka (n=16) 21.7 65.9 124
HK & Macau (n=23) 1194 61.6 19.0
Taiwan (n=49) |119.0 61.5 19.5
Vietnam (n=162) [[18.3 624 19.3
Bangladesh (n=18) [718.0 66.7 15.3
China (n=481) ["17.6 63.0 19.4
Singapore (n=28) [T{7.2 60.6 22.2
Korea (n=61) 732 63:8 19.1
Thailand (n=418) |"17.0 61.1 22.0
Malaysia (n=139) [[16.5 66.2 17.3
Philippines (n=60) [116.3 62:9 20.8
Cambodia (n=10) 14161 754 8.5
India (n=104) [12.8 69.9 17.3
Indonesia (n=106) [12.6 65.7 21.7
Pakistan (n=14) .7 841 8.2
Material costs (raw materials, parts, etc.) Other

®The ratio of labor costs to local production costs averaged 17.2% in Japanese-affiliated companies, while that of material costs to production costs averaged 63.3%.
Given that material costs constitute the majority of overall costs, it appears that material cost reduction efforts are necessary to cut production costs.

®The ratio of labor costs was highest in the textile industry, at 33.7%. Meanwhile, in the chemical/pharmaceutical and motor vehicles/motorcycles industries, the ratio
of labor costs was low and that of material costs was high.

®The ratio of labor costs was high in Oceania. Meanwhile, the ratio of material costs was relatively high in southwest Asian countries. The same ratio was 84.1% in
Pakistan and exceeded 65% in India, Bangladesh and Sri Lanka. Among ASEAN countries, the ratio of material costs was particularly high in Cambodia.

_
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5. Procurement of Raw Materials and Parts (2) "«

Ratio of labor costs to production costs Ratio of materials/parts costs to production costs - -
(Response rate by country/region for major industries) (Response rate by country/region for major industries)

Note: Countries/regions for which n>10. n donates the number
of valid responses by country/region for each industry.

Note: Same as left.

Chemical/Pharmaceutical (n=251) Iron/Nonferrous metals/Metals (n=233) Chemical/Pharmaceutical (n=251) Iron/Nonferrous metals/Metals (n=233)

India (n=11) 16.6%  Thailand (n=73) 16.7% ~ Korea(n=15)  754% [ Indonesia (n=11) 68.6%
. Thailand (n=62) ~~ 16.0%| " China (n=58) 16.2% ~_ Indonesia(n=14) ~  74.1%| " Malaysia (n=22) 67.5%
~ China(n=69)  15.6% ' vietnam (n=30) 13.9% Malaysia (n=18) 73.1%| " Vietnam (n=30) 62.1%
. Singapore (n=11) ____148% " philppines (n=13) 13.2% ~  Vietnam(n=24)  71.9% [ China (n=58) 60.2%
i = o/ | [ TTTTTTTTTmTm e . a4 aapo/ BT TR
o rawan (0210) 0% alaysia (n=22) 124% ~ India(n=11)  69.6%  phiippines (n=13) 57.6%
Vietnam (n=24 13.3%| = T ; —RO\  @Qooy | _TTTTmmmmmmmmmmmmmmmmmmmmmmmmmmm e
peremnd °1 | Indonesia (n=11) 9.6% ~ China(n=69) 69.2% [ Thajland (n=73) 56.1%
e Taiwan (n=10) 654%
o o, Motor vehicles/Motorcycles (n=325) |  ~=--------m-mmmmmmmmmmmm oo s oo Motor vehicles/Motorcycles (n=325)

| Malaysia(n=18) . 2T% , i Thailand (n=62) 64.1% - :
Indonesia (n=14) 8.6% Malaysia (n=11) 19.5%| e Philippines (n=13) 70.7%
___________________________________________________________________ Singapore (n=11) 62.1%| T
Korea (n=12) RSB e — India (n=48) 69.8%
Electric machinery (n=299) | ~---mmmmm e - - B ety
Korea (n=11) sagy  Taiwan (n=10) 15.0% Electric machinery (n=299) Vietnam (n=14) 67.2%
____________ Al | Thailand (n=62) AT | e e
. _ Thailand (n=85) 13.0% Frrmmmmmmmmmmm o s mm s oo mm oo Korea (n=12) 65.9%
2 L | S Korea (n=11) L
P - 0 China (n=83) 12.6%|  Frrrmmmmmemmmmm s msmmem s oo Taiwan (n=10) 65.6%
B hppines (n=18) A e Vietnam (n=26) L
; = 0 Philippines (n=13) 12.2%| oo mmmomomommmomomommmmmmmmmmeme e Indonesia (n=31) 64.9%
|4 R )R Ly, | Mt R Malaysia (n=43) o S
ia (n= % India (n=48) 10.1%,  Formmmmeeemsemesmesssecceoooooooooo China (n=83) 64.9%
_ Melaysia (n=43) A China (n=91) B55.2% | Mt
Ind ia (n=11 15.2% Indonesia (n=31 9.4% T TTTTTTTTTTmTmm s Malaysia (n=11 64.5%
| Indonesia (n=11) 152% o fg'ndonesa sy ° indonesia (n=11) 65.1%| Lo alaysia (n=11) 845 g
Thailand (n=62) 13.9% - Vietnam (n=14) 8.6% S Thailand (n=86) 60.5%
________________________________________________________________________________ Philippines (n=16) SRRCRTY [ s ——

®The ratios of labor costs to production costs by country/region for the top 4 industries, based on valid survey responses, were as follows. In the electric machinery
industry, Korea (24.8%) and Vietnam (21.5%) were more than 3 points higher than the other countries/regions. In the motor vehicles/motorcycles industry, the same
ratio was highest in Malaysia (19.5%).

®The ratio of material costs to production costs was highest in Thailand for the electric machinery industry (71.6%), in the Philippines for the motor
vehicles/motorcycles industry (70.7%) and in Indonesia for the iron/non-ferrous metals/metals industry (68.6%). In the chemical/pharmaceutical industry, the
difference between Korea with the highest ratio (75.4%) and Singapore with the lowest ratio (62.1%) was 13.3 points.
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5. Procurement of m

. —Dl —

Procurement sources for raw materials and parts Note: Countries/regions for which n=10"""""
“ mLocal #Japan © ASEAN - China 1 Other (%)

0 20 40 60 80 100
Total (n=1,764) G ﬁffW 2225 =53] e i
New Zealand (n=23) | A0 ABBAA 3, rmmnnun|||m|mum||||||||||||||||||
China (n=474) | GO Y W/ 7
Australia (n=40) [ S E ==
Taiwen (r=47) | S f//%/,mez ==
Thailand (n=417) | 52O R //f/ 5.0 23|A
Korea (n=63) | e //{*”M’(ﬁ’/ﬁ’/w 537510
India (n=98) 12.7 7.2 el
Indonesia (v=109) [ BB R3S
Malaysia (n=147) A Y ///Z/ ) 109| ==
Vietnam (n=155) |27:0MN / S
Singapore (n=30) |IINZGIESIIN W / W B ﬁ 149 2= 1A
Phiiopines (n=60) |27/ M/ g
Pakistan (n=14) |G 7/ A5 ,//,;f;%f 78 za|||||||||||||||||||||||||||||||mmum|||||||||||||||||||||||||||||||
i e (v-2<) Y/ 21,8 257 T
Bangladesh (n=17) N3N m 18.9 . 29.0 T
S Lanka (n=17) (2SI ﬁﬁmfm 86 == = e
Laos (n=11) ,;f?W = 73— AR
Cambodia (n=11) 28.6 : 30.5 ([

®The largest sources of raw materials and parts for Japanese affiliated-companies are “local” (47.8%), followed by “Japan” (31.8%) and “ASEAN” (7.2%).
The local procurement rate remained unchanged from that in 2011 (48.1%). The procurement rate from Japan in 2012 slightly decreased from the
previous year (33.4%).

®The local procurement rate is high in Oceania and China. The local procurement rate in China has been increasing for three straight years from 2010 (58.3%).

®The procurement rate from Japan is relatively high in the Philippines (50.9%), Singapore (43.3%), Vietnam (37.9%), Korea (35.4%), and Pakistan (35.1%).
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Manufacturing sectors

5. Procurement of Raw S —

. Note: Countries/regions for which n>10. n donates the numbers of valid responses for each
Procurement sources for raw materials and parts \

[ Proportion of answers in major industries ] industry by country/region.

for the top 4 countries (%)
o Motor vehicles/Motorcycles 20 40 60 100
o o (0‘3 China (n=79) //A"}?ﬁﬁ 3
Manufacturing total (n=1,764) 31.8 7.2 5/38.0 Thailand (n=87) ///W 181
/;/ //ﬂ 'Hl” India (n=45) R //,”8 7 [|ﬁﬂl|6
Food (n=110) p 46'8 #H””95 Indonesia (n=33) G 18 5 l|=H|J9 (%)
Wood/Pulp (n=41) 5 QﬂHl”””H81 Chemical/Phamaceutical o 20 40 /60 /80 100
otor vehicles/Motorcycles ; China (n=70) //’// /// 3”'”““““
o s ///,é? 8-42_ﬂ|| 52 Thailand (1=60) W///; o18l8s
General machinery (n=118) 5.0 Malaysia (n=18) 324 103 48|60

= P g8 oSl (%)
orea (n= 2 Saes
Rubber/Leather (n=32) / W 8 ‘L””H 3|ru—1/Nonferrousmetals/ 0 20 40 6IO 80 100

e}

ChemicalPharmaceuica s ///%_9 4¢|||||||H16 Metais Thclhin: §n=52 ////W%/%ﬁ:ﬁo
Iron/Nonferrous metals/Metals ailand (n=7 /% 3 [
rous me Af/f%féﬂ”””% Vienam (=26 w077 a8y
Electric machinery (n=301) /f//)ﬁ 8.9 8.9 |||| 5.4 Malaysia (n=21) ﬁ{(/ Ze 3 2041483 (%)
| Electric machin 0 20 40 80 100
Texties (n=69) ﬁ’ﬁ s 50 o s S s
Precision machinery (n=41) ﬁ/f% 7.8 6.|;H 4.0 Thailand (n=62) s 9-‘|‘ o3|
Philippines (n=16) 448 684944
M Local I Japan ASEAN China Other

|

Malaysia (n=46) ////r'/;/_,f/ ///%/;/%10'4. 12.5 ||Hﬂ|n) (%)

®|ndustries with high rates of local procurement of raw materials and parts are food (70.7%) and wood/pulp (67.8%). Meanwhile, precision machinery
and iron/non-ferrous metal/metal industries have relatively high rates (over 40%) of raw materials and parts procurement from Japan.

@In terms of the four industries with the highest local procurement rates for raw material and parts, in China, the local procurement rates in each of
these industries exceed 50%. In particular, the local procurement rate for the motor vehicles/motorcycles industry in China increased to 63.8%, 8.1
points over the 2011 figure (55.7%).

®The local procurement rate for the electric machinery industry in Thailand increased from 41.7% to 44.0% and in the Philippines from 24.8% to 39.3%.
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5. Procurement of Ii

Local procurement sources for raw materials and parts I

Note: Countries/regions for which n>10

m Local companies

Other foreign-affiliated comBanies

Total (n=1,534)
New Zealand (n=17)
Sri Lanka (n=11)
Korea (n=54)
Taiwan (n=44)
Australia (n=33)
Bangladesh (n=12)
India (n=84)
Malaysia (n=136)
China (n=452)
Indonesia (n=92)
HK & Macau (n=11)
Singapore (n=23)
Vietnam (n=125)
Thailand (n=378)

Philippines (n=43)

# Japanese-affiliated companies

Manufacturing sectors

Local procurement sources for raw materials and parts

= | ocal companies = Japanese-affiliated companies o
Other foreign-affiliated companies 5 ( /0)

40 60 80 100
R
SME (n=644) fﬂﬂrﬂ87

Large (n=890)

Food (n=103) 3.6.0
Wood/Pulp (n=37) 4.2:10.8
Textiles (n=73) 84106
General machinery (n=100) 339 6.
Chemical(/nP=h2a1r¥1)aceutical R
Iron/Nonferzgg? 8n2u)eta|s/Meta|s T'f 86

Precision machinery (n=33)

Rubber/Leather (n=30) ‘.I‘F 8.4
Motor veh(irc]:lzezsél\él)otorcycles 2 mj
5 ,ﬂ}}fﬂf.ﬁ}fﬂ&?

Electric machinery (n=269)

O At 55.6%, “local companies” was the largest local procurement source for
raw materials and parts, followed by Japanese-affiliated companies, and
other foreign-affiliated companies.

®|n the Philippines and Thailand, Japanese-affiliated companies accounted
for more than 50% of the sources for local procurement. In particular,
Japanese-affiliated companies accounted for 73.1% in the motor
vehicles/motorcycles industry in Thailand.

®|n Vietnam and the Philippines, procurement rates from other foreign-

affiliated companies are relatively high, at 18.3% and 13.3%, respectively.
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5. Procurement of Raw Materials and Parts (6) "=

Changes in local procurement sources for raw materials and parts for 2008-2012 (by country/region) |

Local companies Japanese-affiliated companies

(%) (%)
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®Looking at trends since 2008 by country/region in the proportion of firms citing “local companies” or “Japanese-affiliated companies” as a local
procurement source, the proportion of firms procuring from “local companies” was consistently high in Malaysia and China, and also showed rising
trends in Thailand. In Indonesia, where the entry of new firms has accelerated in recent years, the proportion of firms procuring from “local
companies” and “Japanese-affiliated companies” has maintained the same level since 2009.

®The proportion of firms procuring from “Japanese-affiliated companies” was inversely related to the proportion of firms procuring from “local
companies.” Therefore, a downward trend in the proportion of firms procuring from Japanese-affiliated companies was seen in Thailand.
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Manufacturing sectors

5. Procurement of Raw Mat
Note: Countries/regions for which n>10
Future strateﬂx to procure raw materials and Barts ‘bx countg/regioni multiele answerz | (%)

% of firms intending to raise % of firms intending to raise
procurement rate from local market ' procurement rate from ASEAN

% of firms intending to raise
procurement rate from China

% of firms intending to raise
procurement rate from Japan

0 100 0 1000 100 0 100
Total (n=1,823) _ 75.4 28.4 s 15.2 10.4
China (n=491) _ 88. 12.2 8.8
India (n=116) _ 85. 23.3 S 164 9.5
Thailand (n=420) [N 786 28.3 EEE 16.9 10.0
Taiwan (n=50) (I 76.0 20.0 EEREa 36.0 14.0
Philippines (n=62) _ 72.6 46.8 e 27 .4 17.7
Malaysia (n=150) _ 71.3 50.7 R 240 14.7
Korea (n=65) [N 70.8 20.0 EEEEER 24.6 13.8
Vietnam (n=166) I 705 44.0 S 169 13.3
Indonesia (n=109) _ 67.9 33.0 s 17.4 5.5
Pakistan (n=13) (I 615 385 REREai® 38,5 15.4
New Zealand (n=25) I 60.0 20.0 S 120 16.0
Bangladesh (n=17) _ 58.8 35.3 HIAPPPPRAaA 41 2 5.9
Sri Lanka (n=16) [I 50.0 313 S 250 6.3
Laos (n=11) I 45.5 63.6 SO 182 0.0
Cambodia (n=11) _ 455 54.5 59 0.0
Australia (n=40) _ 40.0 27.5 s 15.0 12.5
Singapore (n=31) [N 38.7 54.8 RRRER 35.5 9.7
HK & Macau (n=25) [N 32.0 40.0 EEEREEREE 52.0 4.0

@®In terms of future strategies for raw materials and parts procurement, the most common response (75.4) was “raise local procurement rate,” an
increase of more than 15 points from 2011 (59.5%). This direction toward an increase of the local procurement rate was strongly displayed,
particularly in China (88.0%), India (85.3%), and Thailand (78.6%), similar to the results in 2011.

®An average of 37.9% of firms in ASEAN countries responded that they intend to “raise procurement rate from ASEAN.” In particular, the ratio

exceeded 50% in Laos, Singapore, Cambodia, and Malaysia.
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5. Procurement of Raw Mate

Reasons for raising future procurement rate for raw materials/parts \ R

Reason for raising procurement rate Reason for raising procurement rate Reason for raising procurement rate Reason for raising procurement rate
from local market from ASEAN from China from Japan
o 0
(n=1,364) (%) (n=515) (%) (n=276) (%) (n=188) (%)

0 20 40 60 80 100 O 20 40 60 80 100 0 20 40 60 80100 O 20 40 60 80 100

%24
% 33.8 14.2 ” 17.6

To make costs lower

~

To shorten lead time

3.1 11.2

To diversify risks

o
e b2 [
ol
To speed up after-sales/ g
maintenance services E 2.7 1.1 8.0
To follow instructions ﬁ 5.6
by clients EJ" 29 28.2

Tariff reduction

in line with FTA 1.7 7.4

=
B

®The greatest number of firms that responded that they would raise the rate of procurement from local markets, ASEAN or China, cited “to make costs
lower” as a reason. In particular, over 90% of firms that responded that they would raise the procurement rate from China cited the above reason.

®Major reasons for raising local procurement were “to make costs lower” (86.3%) and “to shorten lead time” (61.0%).

® As reasons for raising the procurement rate from ASEAN, a certain percentage of firms cited answers such as “to diversify risks” (33.8%), “to shorten
lead time” (24.7%) and “tariff reduction in line with FTA” (22.3%), in addition to “to make costs lower” (81.9%).

O At 68.1%, the most common reason for raising the procurement rate from Japan was “to improve quality,” while nearly 30% of firms cited “to follow

instructions by clients.”

Copyright © 2012 JETRO. All rights reserved. Reproduction without permission is prohibited. 53



5. Procurement of Raw MJ S—

Important Local procurement sources to raise the local | Note: Countriesfregions for which n>10
—procurement rate (by counirylregion, multiple answer) (%)

% of firms responding that % of firms responding that % of firms responding that % of firms responding that % of firms responding that
local companies Japanese-affiliated companies Taiwanese companies Chinese companies Korean companies
are important are important are important are important are important

100 O 100 0 100 0 100 0 100

| R 402 8.0 4.9 46
e 60.0 8.2 6.2 | 5.4
6.9 KEAmss 36.1 1.0 2.1 3.1

5.5 9.1 23 20.5

3.7 EEAAEEA 45,1 11.1 46
6.7 0.0 6.7 0.0
s 56.4 4.0 9.9 | 6.9
i 36.1 5.6 2.8
W 61.0 5.2 5.2 2.7
o 67 0.0 6.7 0.0
R 5.3 21.9 5.3 || 88
el 72.7 18.2 27.3 || 9.1
W 300 0.0 10.0 0.0
A 67.4 9.3 7.0 || 9.3
i 1.1 4.1 14 | 82

®To increase local procurement rate, 83.1% of firms cited “local companies” as local procurement sources that would be important in the future, and 49.2% of firms cited
“Japanese-affiliated companies.” Although “local companies” were highlighted as local procurement sources in all countries/regions, the proportion of firms selecting
“Japanese-affiliated companies” was greatly different depending on country/region.

® The proportions of firms citing “local companies” as important local procurement sources were especially high in India (96.9%), Korea (95.5%) and China (88.7%).

®Meanwhile, the proportions of firms citing “Japanese-affiliated companies” as important local procurement sources were high in Singapore (72.7%), the Philippines

67.4%) and Indonesia (67.1%).
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Manufacturing sectors

5. Procurement of Raw Ma e

Important Local procurement sources to raise the local - - (%)
I I il | i . ”. | i ()

% of firms responding that % of firms responding that % of firms responding that % of firms responding that % of firms responding that
local companies Japanese-affiliated companies Taiwanese companies  Chinese companies Korean companies
are important are important are important are important are important

100 0 100 0 100 0 100 0 100

0
Manufacturing total 831 L 8.0 49 6
(n=1,335) i 49.2 : : :
Wood/Pulp (n=22) _95-5 o 227 0.0 0.0 0.0
General machinery
(n=93) 86.0 i _r'rr_r'?rrdrd 516 17.2 43 65
Motor vehicles/
Motorcycles (n=292) 86.0 'rrﬁ’rrj 60.6 6.8 24 45

Chemical/
Pharmaceutical (n=180) _ 84.4 ’rr_,-l"_,-rr"? 45.0 6.1 7.2 4.4

Textiles (n=59) 83,1 o _r,r_:j 27 1 34 5.1 5.1

824 .rr_r,ﬁ 265 2.9 15 0.0

8113 .-l"r_r,._-l'r,r.-rﬁ 43.8 6.3 6.3 0.0
80.6 PRy 59.5 11.2 7.4 5.4

Iron/Nonfi tals/

ronMgtnaIe;rr(zLEéng?as 78.6 fﬁ;‘j 44.0 10.1 3.8 .69

RubberLoather (n=29) [ 724 S 51 7 69 103 00

Food (n=68)

Precision machinery
(n=32)

Electric machinery
(n=242)

Large (n=790) _ 84.7 P 48.2 6.8 53 42
SME (n=545) _ 80.9 ﬂﬁ 50.6 9.7 44 5.1

®The proportion of firms citing “local companies” as future important local procurement sources was especially high in the wood/pulp industry (95.5%), the general

machinery industry (86.0%) and the motor vehicles/motorcycles industry (86.0%).
®Industries in which the high proportion of firms cited “Japanese-affiliated companies” as important local procurement sources included the motor vehicles/motorcycles
industry (60.6%) and the electric machinery industry (59.5%). In contrast, the proportion was low in the wood/pulp industry (22.7%) and the food industry (26.5%), and

varied greatly depending on the industry.

Copyright © 2012 JETRO. All rights reserved. Reproduction without permission is prohibited. 55



0. Exp()rtsﬂmports (1) —

- I Note: Countrles/reglons for which n>10

(%)

100474 ;21:{13 27 54 38 e 109 rran 6.5

o 4.1 14-3_108 448 o, _ D _ 1166 __17.3 — — —20.8— — 1
519 277 26.9 '
it _32.2_ 357

80 . 9.5 2 I3 0 = i — —— = » |
:’,.-:-'*‘ 11.6 HN'H‘ 42.1 34.9 83.6%|
2 II$I2II 204 210 | _ 333 ' |
’ 5.9 115 ,,.r T4t 231 /
57.0%
54.8% | 55.2% —786—

SHJ '¢”"“sd|+|+| o
Tar ’ |¢H’”_”¢ |_||41|1z|| —

'.;?J 41 70/44-2% ;O _%gﬁ ﬁ N _Ilislﬁl )
IEE& -1 8.5 : Hﬁ 6 __j;_ﬂr |
E .
1i 1110
11 111101

i A
1101
101

m——

— — o % () e P (%)
S. Sx =58 3537 3S& 33 3T So 54 == =B s8¢ 5§ 352 35 352 33 352 35 5o
3 L& @=Lz lg 48 1z Ly o9 A% Jsg 12 Ly 12 1§ Lz ag ig L% dh
35 58 =25 2383 £ 33 2 Pz 2B =3 93 =23 K& By g 85 2§ B2 B ko
~ =1 (<3 = ~0 ~a —Q N Ne °© = ~ @ ~ X L3 ~
~ ~ = ~ ~ Q. ~Q ~ N o) = [0) 0 D
[V ~ = [ &) ® 0 e

e 0% s 1~25% 25~50% i 50~75% 75~100% 100% —8—Average
— Internal demand oriented  Export-oriented -

® Average exports by Japanese-affiliated companies accounted for more than 50% of total local sales in Laos (83.6%), Vietnam (61.3%), Sri Lanka
(57.0%), Bangladesh (55.2%), the Philippines (54.8%), Singapore (51.2%), and Hong Kong & Macau (51.1), while they accounted for less than 20%
of total sales for firms in India (14.6%), and Korea (18.6%), where domestic sales contributes substantially to overall sales.

® Proportions of firms that produce exclusively for export (i.e. exports account for 100% of sales) were high in Laos (78.6%), Cambodia (42.1%)

Vietnam (35.7%), and Bangladesh (32.2%). Meanwhile, over 50% of firms in India (57.4%) and Cambodia (52.6%) produced exclusively for the

domestic market (exports account for 0% of sales).
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®Japan was the most common destination for exports by Japan-affiliated companies (total of all countries/regions surveyed), accounting for an average of
44 .4% of exports, followed by ASEAN, accounting for 22.5% of exports.

®There was little change in the overall composition of export destinations relative to 2011 (n=2,369). Exports to Japan increased by 1.1 percentage points,
while exports to ASEAN decreased by 0.5 percentage point, and exports to China increased by 0.8 percentage point.

®Exports to “Japan” accounted for over 60% of total exports from Cambodia, Laos, Bangladesh, Viethnam, and China respectively. Japan was a particularly

common destination for exports from Vietnam and China for the textile industry (90.8% and 82.0%, respectively) and the communication/software industry

(98.1% and 96.9%, respectively).
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6. Exports/Imports (3)

Most important export destination in the next 1-3 years (by country/region)

Note : Countries/regions for which n>10

0 Total .
) (manufacturing/non-manufacturing) Manufacturing Non-manufacturing
25.0 9 9)25.0 25.0 55 224
Total (2012) 102 20.1 28 188 19.5 198 oo 2% ———
Total (n=2,702) s 14.1 . 17 2"/‘1; 1‘4'9 - 202 154 13.0
otal (n=2, 15.0 18.4 13.2 . 15.0 : : 15.0
. 14. [ P——
Country % - 10.0 9.1 1.9 8.9 100 128 ‘ 11.8
10.0 - - —16:0 10.0 - j : 41 o 93
1Japan 20.8 - 7 o6 b 75, % ST s
2 Indonesia 141 || 50 B e R e e e L e ve——— o 62
3 China 10.0 oo 19 2.0 T s 49 4.2 46 oo 30 -
4 Thailand 71 ) 2010 2011 2012 2010 2011 2012 2010 2011 2012
4 |India 7.1 g Japan e=fl== |ndonesia === Japan === |ndonesia === Japan ==f==ndonesia
China == India China === India China i CLM
glleltlllland Vietnam \T/Peﬂaa?f us eie==\/ietnam India
Indonesia China Japan China (n=600) Vietnam (n=197) India (n=180)
. is most important . is mostimportant | ) p Country % Country % Country %
: is most important 1 Japan 31.7| | 1 Japan 28.4/| 1 Japan 16.7
Malaysia (n=180) Taiwan (n=91) 2 US 10.8| | 2 China 11.7 | 2 Thailand 10.6
Country % Country % 3 [Thailand 10.2 | 3 Thailand 11.2 3 Indonesia 10.0
1 Indonesia 32.8 i
2 J ) 111 1 Chlna 396 Ph|||pp|nes (n=87) Cambodia (n:16) Laos (n=14) Myanmar (n=12)
ap.an 3 2 Jel‘pan 14.3 Country % Country % Country % Country %
3 Thailand 8.9 | | 3 Vietnam 12.1 1 Japan 27.6
. - = 2 China 149 1 |Japan 37.5 | 1 Japan 429 | 1 Japan 41.7
Singapore (n=131) Korea (n=112) 3 [Thailand 115/ | 2 Thailand, China 12.5| | 2 Thailand 28.6 | 2 China 16.7
Country % Country % =
1 Indonesia 31.3 1 China 36.6 Australia (n=121) New Zealand (n=53) Bangladesh (n=28)
M e o= ! Country % Country % Country %
2 India 13.0 2 Japan 17.9 Japan 256/ | 1 [Japan 30.2
3 Malaysia 107{|| 3 | Vietnam, India | 54| | | |5 ichina 19.8 2 China 22| ' [Jpar o2
Thailand (n=584) HK & Macau (n=145) 3 Indonesia 116 | 3 US 7.5/| 2 |China, Europe 17.9
Country % Country %
B 269 1 China 359 ®The most promising export destinations in the next 1-3 years (total of all
9 'J”a”p'é'h” | 156/ |2 Indonesia 1.7 countries/regions surveyed) were, in order of importance, 1 Japan, 2 Indonesia, 3 China,
3 [CLM (Cambodia, 147/ |3 Japan | 11.0 and 4 Thailand and India (tied). Compared to the 2011 survey, Indonesia (+0.9%) and
Laos, Myanmar) : Thailand (+1.4%) moved up, while China (-2.0) and India (-4.9%) moved down.
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6. Exports/Imports (4)

or EPA to firms that are involved in either export or import, or both.

(or import) to firms involved in export (or import).

Use of existing (in force) FTA/EPA (only companies involved in export/import)

Proportions of firms using FTA/EPAs
(totals by industry)

Total (n=2,022)
Large (n=1,325)

SME (n=697)
(%)
Textiles (n=62)
Motor vehicles/Motorcycles (n=244)

Food (n=79)
Chemical/Pharmaceutical (n=189)
Wholesale/Retail (n=497)
Iron/Nonferrous metals/Metals (n=169)
General machinery (n=88)
Transport (n=49)
Wood/Pulp (n=21)
Electric machinery (n=249)
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Rubber/Leather (n=28)
Communications/Software (n=34)
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7
040.3% of Japanese-

affiliated companies
located in Asia and
Oceania are using
FTA/EPAs.

® A higher proportion of
large firms (43.1%) is
using FTA/EPAs than
SMEs (35.0%).

®FTA/EPA use is highest
in the textile and motor
vehicle/ motorcycle
industries.

®FTA/EPA use is highest
in Korea, where 58.7% of
Japanese-affiliated
companies use
FTA/EPAs, followed by
Indonesia, Laos, and
Thailand, all of which
exceeded 50%.

®Use of FTA/EPASs in
exports decreased by 1.7
percentage points relative
to 2011. Meanwhile, over
the same period, the use
of FTA/EPAs in imports
increased by 3.5
percentage points.

®L ooking at the trend in
FTA/EPA use by
Japanese-affiliated
companies located in
ASEAN, although
FTA/EPA use for exports
declined in 2012, it is
apparent that FTA/EPA
use has increased
steadily for imports since

Lthe 2007 survey.

V.
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6. Exports/Imports (9)

FTA and/or EPA (5+ user firms)

Note: These figures include firms making use of Early Harve
accelerated tariff reductions for designated products.
Bilateral FTA/EPAs are included in multi-lateral FTA/EPAs.

The % of firms using FTA/EPAs is calculated as the ratio of firms
making using of FTA/EPAs to firms involved in import/export

Trade partners

Firms involved

Firms making using of

Top 3 industries where FTA/EPAs are used (numbers of firms)

Firms considering

in import/export FTA/EPAs 1 2 3 use of FTA/EPAs
Japan | 263 ¢ 92 .0|Wholesale/Retail Chem./Pharma. | 13|Motor Vehicles/cycles, etc. 33
ASEAN _ | ___ 254 119 Motor vehicles/cycles | 27/Chem./Pharma. | _ 20[Wholesale/Retail _ o
_CDiDa_ I 11_2 ________ 4 _2 Cihgm_.lghermzi.,_VV_hoIe_saIe/_Rgta_iI Z (—:;agh,_E_IeEtri_cLngcbin_er_y,_Mi)tgr_\/ehicles/cycles 6 each 17
Export ln_d@ _____________ 9_6 ________ 3 _5 Electric machinery |: __ B|Motor Vehicles/cycles, Wholesale/Retail | 6 Chen_'n ./_Pl;ar_m_a. ____________ 2 5
Australia |~ a7 16 Electric machinery, Motor vehicles/cycles, Chem./Pharma., Wholesale/Retail 3each | 4
Thail Korea _ _ _ _ _ _ _|_____ 40, 16 Electric machinery Chem./Pharma., Wholesale/Retail _|_ _ _2|'_f°D’N°_“f_9"_°‘is’_MS‘E'S; etc. | 1 each 6
AT New Zealand 17 8 Electric machinery Motor Vehicles/cycles, General machinery, Chem./Pharma., etc. 1 each 1T ""77° 1
Japan _ _ ____ |____ 342 __ 118 Wholesale/Retail _ Motor Vehicles/cycles _19|ron/Nonferrous/Metals | 17} 50
China _ _____ [ ___188 _ _____ (¢ 63 Wholesale/Retail _ Electric machinery _11Motor Vehicles/cycles 19
Import _A_SEA_N_ I 15_2 ________ 7 _1 Wholesale/Retail Motor Vehicles/cycles 20[Electric machinery | 8 - 15
Korea _ _ ____ | ____ 85 ___ 22 Wholesale/Retail _ | ~10/ron/Nonferrous/Metals _ _ _ _| _ 3[Electric machinery, efe. _ _ o ___8
India 27 14 .9|Wholesale/Retail Motor Vehicles/cycles 3|Chem./Pharma. T oo 4_1
Japan | ___109 ______Z 35 Chem/Pharma. | _7Wood/Pulp _ Sjiron/Nonferrous/Metals | 4/ "
ASEAN _ _ ___|_____ 09 - 48 Chem./Pharma. _ _ Electric machinery T|Motor Vehicles/cycles, etc. o 12
ExporlCiNG | 57 25 Chem./Pharma. _ | _ 8fElectric machinery | _ _ _ _ 5 Wholesale/Retail _ _ _ _ _ .3
India_ _ _ _ ___ |_____ 28 14 Chem./Pharma. _ Electric machinery ATextiles o___..3
Malavsi Korea _ _ _ _ _ __|_____ 21, 10 Chem./Pharma. Electric machinery 2|Motor Vehicles/cycles 4
alaysia Australia 23 5 Chem./Pharma. Electric machinery, Iron/Nonferrous/Metals, Food 1 each T T 4_1
Japan | ___142 _____C 32 Motor vehicles/cycles Chem/Pharma. _ _ _ _ _ _ _ S|iron/Nonferrous/Metals, etc. | 4each| 23
s ASEAN _ [ ____ 82 26 Motor vehicles/cycles Wholesale/Retail A[Electric machinery, ete. | 3each) 10
China ______|_____ 63| 12 Motor vehicles/cycles | _ 3|Electric machinery 2\Wholesale/Retail, etc. _____5
Korea 30 6 Motor Vehicles/cycles, Chem./Pharma. 2 each \Wholesale/Retail 1
ASEAN | ___106 ______: 50 -2|Wholesale/Retail _ Chem./Pharma. = _ _11|Food 16
india_ _ _____ | ____ 52 14 Wholesale/Retail _| _7/Chem./Pharma. _ _ _ _ _ _ _ SFood ____ ______ 10
Japan | ____ 43 16 Chem./Pharma. _ _ Wholesale/Retail _ __ _ _ _ 8|Electric machinery e___._3
Singapore |ExportChina _ | _ __ _ al 21 Chem./Pharma. Wholesale/Retail 6|Electric machinery, etc. _ _ ______3
Australia_ | ___ T Chem./Pharma. _ Wholesale/Retail _ __ _ _ _ R o___..3
us_ _ . 2 _______8 Chem./Pharma. Wholesale/Retail 2|Electric machinery, etc. 0
Korea 18 7 Chem./Pharma. General machinery, Wholesale/Retail 1 each T T
®Numerous firms in Thailand and Indonesia (see next page) are making use of AFTA within ASEAN as well as bilateral FTA/EPAs wth Japan and China.
@In India, imports from ASEAN have increased as a result of using the ASEAN-India FTA (see next page).
OFTA/EPA use is also increasing in northeast Asia. More than 30% of firms in China are making use of FTA/EPAs for exports/imparts between China
and ASEAN, and firms in Taiwan are primarily making use of FTA/EPAs with China. In Korea, more than 50% of firms are making using of FTA/EPAs
both with ASEAN and with the EU.
Copyright © 2012 JETRO. All rights reserved. Reproduction without permission is prohibited.

60




6. Exports/Imports (5)
—FTA andlor EPA (+ userfims) )

Note: These figures include
accelerated tariff reductions for de
Bilateral FTA/EPAs are included in multi-lateral FTA/EPAs

The % of firms using FTA/EPAs is calculated as the ratio of firms
making using of FTA/EPAs to firms involved in import/export

Trade partners Firms involved in| ~ Firms making | % of firms using Top 3 industries where FTA/EPAs are used (numbers of firms) Firms considering

import/export |using of FTA/EPAs FTA/EPAs 1 2 3 use of FTA/JEPAs
Japan _ 1 ___ oo 21 _ _ _29.6Wholesale/Retail _ |  4Chem /Pharma., Textiles | _3Motor Vehicles/cycles, etc. F_ea_dz ________ 8
Export ASEAN | ____ 68 34 _ _ _ _ _50.OMotor vehiclesfcycles | 10chem Phama, WholssaloRetail | _4Food, ete. | _ _ 2each  _ _ _____ 5
Indonesia China 21 7 33.3Chem./Pharma. 3Motor Vehicles/cycles, Food 1 each 4
Japan 1102 51| _ __ _ _50.0Motor vehiclesicycles | 18WholesaleRetail _ __ | 10Chem/Phama. I S 9
mport ASEAN. _ _ _ _ _ _J_____ 80 _____ 52 _ _ __ _65.0Motor vehiclesicydes | 17\Wholesale/Retail _ | 10Chem /Pharma. N D 6
China 45 19 42 .2Wholesale/Retail 5Motor Vehicles/cycles 4General machinery r 3 8
Japan | ____13%2 ______ 33 _____250Textiles SElectric machinery | _6Chem/Pharma,, etc. __|4each 12
SeothSEAN | ____ L I 29 T | Yroies | ChomiPhamma. Food 2 11
Vietnam China 49 9 18.4Motor vehicles/cycles 2Electric machinery, Iron/Nonferrous/Metals, Chem./Pharma., etc. 1 each 5
Japan | ___ 115 30 __ ___26.1Flecticmachinery | Chem./Pharma. f _$en®enieE°ESLMf@'8_ LA .13
Import ASEAN _ _ _ _ _ _|_____ 9 22 _ _ __ _27.8Volor vehidesicydles | SFlectric machinery_ _ _ | qTextles,ete. 3each ______11
China 65 13 20.0Electric machinery 3lron/Nonferrous/Metals, Food, Wholesale/Retail 2 each 7
Exportp@P2N | 57 __ 7 12.3volor veilesioydles, ronNonferrous/Vetals, Wood/Pulp, Whelesale/Retal, Transport Teach | 5
ASEAN 33 11 33.3Motor vehicles/cycles holesale/Retail T i ron/Nonferrous/Metals [_ 1 1
Philippines Japan | _____ 59 . 15 _ _ _25.4Wholesale/Retail | ~5M otor Vehicles/cycles _ | _4Wood/Pulp,ete. feach 4
mpot ASEAN | ____ 36 ______ 13 _ _ _36.1Motor Vehicles/cycles, Wholesale/Retail 6each | 3
China 26 6 23.1Wholesale/Retail 4Motor Vehicles/cycles, Wood/Pulp 1 each 3
HongKong _ | ___ 145 ______ 26 ___17.9Fcod | 8¢ hem./Pharma., Iran/Nonferrous/Metals, Electric machinery 4each __ _ | ___ _ _ 1§
Expot ASEAN _ | ____ 113 34 _ _ _30.1Wholesale/Retail _ _| _ _ifopr_\/_efﬂeifc_vclei _ [ _7chem/phama., ete. ~ [5eac| 16
Chi Taiwan 59 7 11 .9Motor Vehicles/cycles, Wholesale/Retail 2 each, Chem./Pharma., Iron/Nonferrous/Metals, etc. 1 each 10
e HongKong _ | ____ 9 11 — — ~ 11.1ron/Nonferrous/Metals, Electric machinery 3each _ (Chem/Pharma etc. |- leach ..M
Impot ASEAN. _ _ _ _ __f_____ [ I 27 _ _ __ _37.QWholesaleRetail | 10Chem/Pharma._ | | _@Motor Vehicles/oycles_ _ | _ _ S S 9
Taiwan 58 15 25.9Motor vehicles/cycles 5Wholesale/Retail 3Electric machinery 2 10
Hong Kong Export China 74 5 6.8Wholesale/Retail 4 10
Taiwan Export/China 45 13 28.9Wholesale/Retail 5Chem./Pharma., Iron/Nonferrous/Metals 2 each 10
ExportoEAN. _ . 34 . 17 _ _ __ _50.0Chem/Pharma. _ | SWholesale/Retail | 4Motor Vehicles/oycles, ete. |2each 6
Korea EU 21 12 57 .1|Motor vehicles/cycles 6Chem./Pharma. 3Electric machinery 2 4
Import ASEAN 28 14 50.0Wholesale/Retail 5Chem./Pharma. 3Textiles, etc. 2 each 5
ExportaPaN _ _ | 48 . 19 _ _20.8Wholesale/Retal_ _{  7lChem./Phamma., Transport 1each _ _ _ _ _ ________J}________ 8
India ASEAN 47 16| 34 .0Motor vehicles/cycles 8Wholesale/Retail 5Rubber/Leather, etc. 1 each 11
" mportpaPaN _ ______f____144______ A4 _ _ __ _30-GWholesale/Retall | _|_19Mator Vehiclesicycles _ | 19General machinery _ _ _ | _ _ 439
AS&N 11 44 39.3Wholesale/Retail 17Motor Vehicles/cycles 15Electric machinery 3 37
Exporth W Zealand _ __ | _____ a7, 10. - _ _ _21.3Wholesale/Retail | _|  4Motor Vehicles/oycles _ | _3General machinery, ete. _[1each _ ______ 8
. ASEAN 37 8 21.6Food 4Motor Vehicles/cycles, Wholesale/Retail 2 each 6!
Australie | lasean | 3/ 18 _51.4Wholesale/Retail__| 12Motor Vehidleslcycles | _d[Texties ete. L 5,
US 24 6 25.0|Wholesale/Retail 2|Food, General machinery, Motor Vehicles/cycles, Transport 1 each 3
Export/uStralia_ A R _ - - 33.3[Textiles, Wholesale/Retail _2each _ __ _ _ _ _ _ Jron/Nonferrous/Metals _ [ _ _ | 1
New Zealand China 14 5 35.7|Food, Wholesale/Retail 2 each Textiles 1 3
Import |Australia 16 6 37.5|Wholesale/Retail l 3[Textiles 1 0
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numbers of firms responded

/. \Wages (1) Wage Incjm

2012 — 2011

2013 «— 2012

(S

Vietnam (220) |
Indonesia (147) |
Pakistan (25) |
Myanmar (19) |
Bangladesh (33) |
India (236) |

Laos (11) |

Sri Lanka (26) |
China (722) |
Thailand (634) |
Philippines (96) |
Cambodia (22) |
Korea (122) |
Malaysia (187) |
Hong Kong (156) |
Singapore (193) |
Australia (144) | 3.1
Taiwan (100) 2
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3
New Zealand (64) |0 23
5

Vietnam (215) |
Indonesia (139) |
India (231) |
Pakistan (24) |
Myanmar (19) |
Bangladesh (30) |
Sri Lanka (25) |
China (707) |
Laos (10) |
Thailand (618) |
Cambodia (23) |
Malaysia (176) | 5
Philippines (97) | 5.
Korea (122) | 4.2
Hong Kong (151) | 8
Singapore (181) | 4
Australia (139) | 219
Taiwan (99) |
New Zealand (64)

—_
L=
T 0000

(%) 0 5 10

15

20

Non-manufacturing

Vietnam (149)
Myanmar (5)
Indonesia (93)
Laos (8)
Bangladesh (18)
Thailand (388)
Pakistan (14)
India (109)
China (455)

Sri Lanka (15)
Cambodia (9)
Philippines (56)
Korea (52)
Hong Kong (26)
Malaysia (128)
Singapore (28)
Australia (32)
New Zealand (20)
Taiwan (45)

Vietnam (71)
Pakistan (11)
Indonesia (54)
Bangladesh (15)
India (127)

Sri Lanka (11)
Myanmar (14)
China (267)
Thailand (246)

Malaysia (59)

Singapore (165)

New Zealand (44)

Indonesia (88)
Vietnam (144)
Myanmar (5)
Pakistan (14)
India (104)
Bangladesh (17)
Sri Lanka (14)
China (449)
Laos (8)
Thailand (376)
Cambodia (10)
Malaysia (118)
Philippines (57)
Hong Kong (26)
Korea (53)
Singapore (25)
Australia (31)
Taiwan (44)
New Zealand (20)

Vietnam (71)
India (127)
Pakistan (10)
Bangladesh (13)
Indonesia (51)
Myanmar (14)
Sri Lanka (11)
China (258)
Thailand (242)
Philippines (40)
Malaysia (58)
Cambodia (13)
Korea (69)

Hong Kong (125)
Singapore (156)
Australia (108)
Taiwan (55)
New Zealand (44)

0 5 10 15

(%)
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Philippines (40) |
Cambodia (13) |
Laos (3) |

Korea (70) |

Hong Kong (130) |

Australia (112) |
Taiwan (55) |

S 160
IR 13.9
(fff.i 12.5
I 12
i 11

L

e

VJNE;QM
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Hff?fﬂﬂ I 4.0
Wffffﬁ 11.5
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S ﬂg 10.3
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R 55
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/. \Wages (2) Monthly Wages

numbers of firms responded
n>3

Workers, Manufacturing Engineers, Manufacturing Managers, Manufacturing
Unit: US$ Unit: US$ Unit: US$
Australia (27) | | 4l615 Australia (24) | | 6,895 Australia (27) | | 8,785
New Zealand (18) 3,009 New Zealand (15) | 4,630 New Zealand (18) | 5,946
Hong Kong (21) 1619 Singapore (26) | 2,325 Singapore (27) | 4,268
Korea (46) | 1,51 7 Hong Kong (12) | 2,263 Hong Kong (21) | 3,580
Singapore (29) | 1,230 Korea (44) | 2,076 Korea (45) | 2,864
Taiwan (44) | 1,051 Taiwan (37) | 1,376 Taiwan (43) | 1,977
Thailand (395) [ 345 Malaysia (130) | 944 Malaysia (130) | 1,966
Malaysia (140) [ 344 Thailand (367) 698 Thailand (371) | 1,574
China (457) m 328 India (87) [=% 658 India (101) | 1,392
India (86) @ 290 Pakistan (10) =% 638 Pakistan (10) | 1,386
Philippines (55) | 253 China (409) [+7 579 China (424) It 1,061
Indonesia (103) [ 229 Philippines (54) [+ 431 Philippines (52) [IIl 1,056
Pakistan (9) | 173 Indonesia (91) [~ 420 Indonesia (98) FIII 1,022
Vietnam (153) [ 145 Sri Lanka (15) = 368 Sri Lanka (16) | 761
Laos (10) 1 132 Laos (7) = 336 Vietnam (125) | 719
SriLanka (16) | 118 Vietnam (130) = 315 Cambodia (7) fI' 563
Cambodia (11) || 74 Cambodia (9) [+ 298 Bangladesh (17) |l 484
Bangladesh (16) || 74 Bangladesh (16) [ 190 Myanmar (5) fI 433
Myanmar (5) | 53 Myanmar (5) | 138 Laos (4) 410
0 2,500 5,000 0 4,000 8,000 0 5,000 10,000
Base salary: as of October 2012, excluding benefits and
Staff, Non-Manufacturing Managers, Non-Manufacturing allowances.
. Unit: US$ Unit: US$ Worker: Full time employee with three years experience in
Australia (99) | : 4)798 Australia (92) | . 8,635 manufacturing operations. Excludes contract and
New Zealand (34) | 3,503 New Zealand (37) | 6,073 probationary workers.
Singapore (161) | 2,330 Singapore (149) | 4,672 Engineer: Full time employee who is a graduate of a vocational
Korea (63) 2,129 Hong Kong (118) 41016 school or college with five years experience.
Hong Kong (126) 1 1,990 Korea (56) i 3,375 Manager (Manufacturing): FuI_I time _employee with _college
Taiwan (56) | 1,328 Taiwan (52) | 2,305 degree and the rank of section chief or higher, with ten years
. . ) 1 experience.
Mglsi)rlza(z(sg; . 7%508 Mglsiﬁziz(gg 1 11égg6 Staff: Full time employees with three years experiencg in
Thailand (255) 664 Thailand (225) 1,602 ;?:]ngrl)eyg;f;ce work. Excludes temporary and probationary
_India (124) | 569 India (116) | 1,497 Manager (Non-manufacturing) : Full time employee with sales
Philippines (39) | 482 Indonesia (56) | 1,262 responsibility at the rank of section chief or above and ten
Vietnam (73) | 425 Philippines (39) | 1,195 years experience.
Indonesia (62) | 423 Vietnam (62) | 1,110
Laos (3) |& 321 Laos (4) | 1,109 Note: Except for Cambodia, average total pay burdens were
Pakistan (9) | 318 Cambodia (12) 1,088 reported in local currency (it was selective between local
Bangladesh (16) 304 Pakistan (11) | 892 currency or US dollars for Myanmar) and converted to US
Cambodia (14) @ 297 Sri Lanka (12) | 872 dollars at the average exchange rate as of October, 2012
Sri Lanka (13) ¥ 247 Bangladesh (13) 1 747 E)announced byf(_aach cou(;ltdryf}s cer;tral bank_). IrEtrI:/Iy?nmlar,
1 . ecause some firms used different currencies (the loca
Myanmar (13) 236 Myanmar (12) 668 currency or US$), averages were calculated after converting
0 2,500 5,000 0 5,000 10,000 salaries to US dollars.
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v
Numbers in parentheses indicate
numbers of firms responded

/. Wages (3) Annual Total Pay Burden

Workers, Manufacturing

Engineers, Manufacturing , . Uss

Managers, Manufacturing

n>3

Unit: US$ Unit: US$
Australia (24) 60,592 Australia (22) | 90,477 Australia (27) | 114,986
New Zealand (17) 35 896 New Zealand (15) | 56,803 New_ZeaIand (18) | | 79,981
Korea (44) | 29,38’7 Korea (42) | 38,180 Singapore (22) | 68,338
Singapore (24) | 23,772 Singapore (22) | 36/487 Hong Kong (20) | 54,649
Hong Kong (18) | 22328 Hong Kong (11) | 34,921 Korea (46) | 50,127
Taiwan (38) | 18,206 Taiwan (33) | 23,845 Taiwan (37) | 34,437
China (396) g 734 Malaysia (128) | 14,451 Malaysia (128) | 30,083
Thailand (317) T é,704 Thailand (305) ] 12,520 Thailand (309) i 27,204
Malaysia (138) Jll 5,942 China (363) [+%7 11,321 Pakistan (11) | 23,085
Philippines (50) 7 4,581 India (76) ] 10,839 India (88) i 22,091
India (75) 4,577 Pakistan (11) | 10,529 China (372) | 19,761
Indonesia (82) Wl 4,551 Indonesia (73) =% 8,629 Indonesia (77) | 18,147
Pakistan (10) o 3,141 Philippines (49) [=% 7,636 Philippines (47) | 17,498
Vietnam (133) 1 2,602 SriLanka (12) | 7,510 SriLanka (14) | 12,749
SriLanka (13) | 2.455 Laos (5) [+' 5,520 Vietnam (113) | 12,245
Laos (6) W 2,261 Vietnam (118) I+ 5,441 Bangladesh (16) [II 8,935
Bangladesh (15) I 1,478 Cambodia (9) > 4,606 Cambodia (7) [II 8,219
Cambodia (11) I 1,424 Bangladesh (16) |- 3,693 Myanmar (5) JI' 6,813
Myanmar (5) 11 100 Myanmar (5) 2,433 Laos (4) 6,797
0 30,000 60,000 0 50,000 100,000 60,000 120,000
Staff, Non-Manufacturing USS Managers, Non-Manufacturing Unit: USS
Australia (96) | 63,893 Australia (92) | : 125,031
New Zealand (37) | 47,496 New Zealand (39) | 79,534 Annual total pay burden: Total annual payout per
Singapore (126) | 42,123 Singapore (116) | 78,795 employee including base salary, allowances, social
Korea (65) | 35,009 Hong Kong (107) | 60,472 insurance premiums, overtime and bonuses, and
Hong Kong (116) | 30,126 Korea (59) | 55,688 excluding retirement allowances, as of 2012.
Taiwan (51) | 22,923 Taiwan (48) | 41,458
Thailand (211) | 13,464 Malaysia (59) 31,217 See previous page for definitions of worker, engineer,
China (243) | 13,278 China (214) i 29,165 manager (manufacturing), staff, and manager (non-
Malaysia (60) | 13,255 Thailand (191) | 28,448 manufacturing).
India (116) | 9,536 India (107) 24,796 .
philippines (37) | 7,888 Indonesia (43) 1 22,621 Note: Except for Cambod!a, average annua_l total pay
Indonesia (53) | 7,492 Philippines (36) | 20,169 burdeps were reported in local currency (it was
Vietnam (64) 6,755 Vietnam (53) 1 16.422 selective between local currency or US dollars for
Pakistan (9) A 5363 Cambodia (12) 1 15’875 Myanmar) and converted to US dollars at the average
Bangladesh (15) ] 5’092 Laos (3) 1 15’583 exchange rate as of October, 2012 (announced by
Cambodia (14) 1 4’646 Pakistan (11) . 15,163 each country’s central bank). In Myanmar, because
L 3) 4’1 27 : . ’ some firms used different currencies (the local currency
. a0s (3) | ’ Sri Lanka (11) | 12,625 or US$), averages were calculated after converting
StiLanka (12) £ 3,810 Bangladesh (13) | 12,606 salaries to US dollars.
Myanmar (13) 3,426 Myanmar (12) 10,104
0 40,000 80,000 0 70,000 140,000
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/. \Wages (4) Bonus

umbel

numbers of firms responded

n>3
w Unit: months —J Unit: months —J Unit: months

Korea (46) Korea (44) [ %%% 'E-'i-'i-'i-'i-'i-'i-'i-'i- 4.1 Korea (43) JITIEEERRERERERIRIELRIEI 3.8
Thailand (392) Thailand (362) |57 Taiwan (45) _IIIII||||||||||||| | 3.2
Taiwan (46) Taiwan (39) % Thailand (364) JITIEINERIEIEINENIE] 3.1
Indonesia (98) Indonesia (85) |7 Singapore (25) JFIIIELIIIENNINNND) 2.9
Singapore (27) Singapore (24) =% Indonesia (93) FIIITITINININII 2.8
Pakistan (9) Pakistan (9) [=% Hong Kong (21) JIIITIEIENNNEE 2.8
Malaysia (140) Hong Kong (12) [%% Pakistan (9) JIIILINIIINIL 2.2
Bangladesh (16) Bangladesh (16) IEx China (413) JIIIEIEINNNN 2.0
Hong Kong (21) China (405) [=-% Bangladesh (17) JIIIIITIINEL 1.9
China (450) Malaysia (129) [=*% Malaysia (130) JIFIEIIINNED 1.9
Sri Lanka (15) Sri Lanka (14) [%" Sri Lanka (15) [IIIII 1.6
Vietnam (153) Vietnam (133) =% Cambodia (7) I 1.6
Philippines (55) Laos (7) =% Vietnam (129) [ 1.5
Myanmar (4) Philippines (53) =% Philippines (51) [IIIIIIE 1.4
India (78) Myanmar (4) [%° India (92) LI 1.2
Laos (10) India (79) [==%% Laos (3) U 1.2
Cambodia (11) Cambodia (9) [>%%1 New Zealand (9) [ 1.2
Australia (21) Australia (19) [=73 Myanmar (4) JHIIIE 1.1
New Zealand (10) New Zealand (9) | Australia (19) [IIl 0.6
6 0 3 6 0 3 6

0 3
Staff, Non-Manufacturing w Uit morths

Thailand (251) [ o 2.9 Taiwan (51) |
Taiwan (55) | SRIEn IO 2.9 Thailand (222) | i
Korea (64) [l 2.5 Korea (58) [wmmmmmmmn vy
Singapore (155) |[SmmmnTE 2.4 Singapore (144) I
Indonesia (57) |[WaimmmmmmnT 2.2 Indonesia (49) |
Malaysia (58) S 2.1 Malaysia (55) [
Pakistan (8) |wmmimmmnl 1.9 Sri Lanka (12) _""
Sri Lanka (12) [warmmmas 1.8 China (236) |
China (269) |wrammmmmnsl 1.8 Philippines (39) |
Bangladesh (16) |wammmmmnm (1.8 Bangladesh (13) [+
Hong Kong (128) [wamimmmmias 1.8 Hong Kong (116) |~
Philippines (39) |[wmmmmmmns 1.7 Vietnam (62) [+
Vietnam (73) |waimimmmmit 17 Pakistan (10) [+
Myanmar (13) |[Wraimains 1.5 Myanmar (12) [
India (120) |wrmrmmmm 1.4 India (112) |
Cambodia (1) @ 1.4 Laos (4) |*
Laos (3) [wmmmd 0.9 Cambodia (10) |~
Australia (79) @@ 0.7 Australia (74) [*
New Zealand (27) [@%% 0.5 New Zealand (30)
0 2 4 0 2
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