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JETRO opened an
office in Toronto
in March 1956.
Since then, we
have been actively
supporting Canada
-Japan business.
This year marks
our 60th Anniversary in Canada.

This year also marks the 40th anniversary
of the Canada-Japan Joint Economic
Committee (JEC), which began in 1976
based on the Japan-Canada Framework for
Economic Cooperation.
Last month, PM Justin Trudeau visited
Japan for the Iseshima G7 summit and had
discussions with Japan’s PM Shinzo Abe,
They agreed to modernize the JEC.
JEC will focus on 5 Priority Areas of Cooperation such as 1.energy, 2.infrastructure,
3. science and technology cooperation,
4.improving the business environment and
promoting investment and 5.tourism. Also
the two governments will strengthen JEC's
follow-up mechanisms to make the
dialogue framework more effective through
a Cooperative Working Group (CWG), in
collaboration with the private sector.
JETRO Toronto strongly supports this initiative and will continue to encourage Canada-Japan business through our activities.
This year, we have a plan to hold a variety
of events such as a Japan Power Market
Seminar (held on April 7th), an IoT
Seminar and events on Japan's Agricultural
Products Promotion, etc. (details to come
later). Also, same as last year, we will offer
many invitation programmes to Japan for
Canadian buyers. Please keep an eye on our
newsletters. Hope we can work together for
your Japan project soon.

JETRO’s New Support for
Foreign Companies in Japan
to Expand their Business
To all of the companies that we have been fortunate to have
supported in the past and to all Canadian firms that have
already established their business in Japan!
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JETRO has launched a new division specifically to assist foreign-affiliated companies already
operating in Japan to broaden their investments. JETRO has more than 40 regional offices throughout Japan and we are ready to support your enterprise in expanding operations or establishing new
locations anywhere in the country.
JETRO's services for Canadian companies in Japan:













Information on incentives and connecting to govt. officials
Free human resources, labour and tax consultation
Assistance with licensing admin procedures
Industry-specific business information
Consultation on regulatory reform
JETRO’s Invest Japan Hotline
Matching with potential business partners
Referral to reputable local service providers
For more information:
Free temporary office space in 6 Japanese cities
www.jetro.go.jp/en/invest/foreign-affiliate_support/
Support for finding office / factory / store locations
Joint press releases through JETRO’s media network

We are happy to receive any inquiries.
Don't hesitate to contact us if you are considering business expansion in Japan.

Japan Power Market
Seminar Summary

Successful Japanese Water
Mission to Ontario

On April 7, 2016, JETRO Toronto held a seminar
on the full liberalization of the energy market
starting April 1, 2016. This deregulation will
create many opportunities for foreign companies
to enter the market and to partner with the many
new Japanese entrants into this sector . See p. 2.

JETRO invited 5 Japanese water-related entities
to Ontario in April 2016 to visit wastewater treatment plants, network with decision-makers and
showcase their innovative technology. After a
successful mission, we hope to see future
purchase orders and installations. See p. 3.

The Business of Tourism
Japan has been welcoming a record numbers of tourists, reaching nearly 20 million visitors in 2015,
a 47% year-on-year increase. The majority of this growth has come from Asian countries but
visitors from Canada are also on the rise. Foreign companies have been eager to tap into this new
trend and have been expanding their business in Japan. See p. 4.
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Energy reform is one of the main policy
pillars of PM Abe in Japan and has been
driven by public dissatisfaction with
Japan’s EPCO’s and demand for reform.
Problems in power supply resulting
from the 2011 great earthquake/tsunami
in northern Japan also demonstrated that
reform was necessary.

Celestica is an electronics manufacturer
with 19 locations and 28,000 employees
globally and $6 billion in annual
revenues. It focuses on 4 segments:
aerospace; ICT & telecom; consumer &
healthcare; and smart energy, the
highest growth sector for the company.

Now this US$67 billion dollar market,
the second largest single electricity market globally behind China, is open to
anyone and the paperwork is fairly
simple to become a power retailer.
There are three goals of the reforms:
securing a stable supply of electricity by
facilitating power interchange between
regions; holding down increasing tariffs
as much as possible; and increasing
consumer choice while expanding business opportunities.
Liberalization in Japan’s power market
has been occurring in stages since 2000,
starting with large factories, then
medium and small-sized factories and
buildings in 2004 and 2005; and, as of
April 1, 2016, now including small
shops and households. After a transition
period until 2020, the regulated retail
tariff will be abolished, if enough
competition is in place, and legal
unbundling of different segments of the
utilities will be completed. Learning
from the experiences of other jurisdictions, such as London, UK, Japan wants
to try to prevent some of the issues that
led to increased electricity prices.
In anticipation of market liberalization,
many new players in Japan have entered
the market, mostly in the Tokyo and
Kansai areas. Many of the new players
come from different sectors and partnerships have started to be concluded, such
as that between TEPCO and Chubu
EPCO. Companies are providing many
different market incentives to attract
customers such as gas stations giving
fill-up discounts for people who sign up
with them.

Japan Power
Market Seminar:
Market Growth Opportunities for Canadian
Companies on the Japanese Grid
Toronto, April 7, 2016
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Market Liberalization Stages

Celestica has two locations in Japan:
administration offices in Tokyo; and a
200 staff joint design & manufacturing
services centre in Miyagi Prefecture
focused on complex manufacturing,
bringing new products to market and
servicing clients.
Celestica’s Japan office highlighted a
number of lessons for success that other
Canadian companies might want to take
note of: 1) be respectful of the speed of
doing business in Japan; 2) seek local
partners; 3) invest for the long term;
4) use multiple NGOs in the region and
at home, including JETRO; and 5) in the
end, “business is business!” – despite
language and cultural differences,
everyone can understand a good deal.

Atul Mahajan
OPUC

As a mid-sized distribution company, it
is not easy for OPUC to keep up with
disruptive technologies so it is benefitting from partnerships with Japan.

Source above & below: METI / : Electricity and Gas Market Surveillance Commission

Although there have been a lot of
inquiries, there have not been too many
foreign companies entering the market
yet. Some examples so far have been
partnerships between EREX and
SPARK ENERGY to form eRex Spark
Marketing; and a joint venture between
HITACHI and ABB called Hitachi ABB
HVDC Technologies. Other companies
such as SKIPPING STONE, GREEN
CHARGE NETWORKS and Toronto,
Canada’s SOLAR POWER NETWORK
are already involved in the Japanese
market.
Japan is encouraging new entrants into
the market. The challenge for foreign
companies will not be to enter the
market itself but how to drive revenues
from the new opportunities.

In the smart energy sector, Celestica
manufactures products such as PV
modules, inverters, optimizers and smart
meters, as well as providing joint design
and manufacturing services for other
companies.

The first is with Tabuchi Electric’s
hybrid inverter and Panasonic’s PV
panels in a combined solar and storage
system, with funding from Japanese
organization NEDO. The system
doesn’t quite make economic sense yet
but costs are coming down and OPUC
can study many aspects of this system
such as incentive programmes, understanding what consumers will pay for,
and how to aggregate solar power to
move towards distributed solar.
The second project, with GE and Panasonic, will be officially announced soon
and will work to reduce the power requirements of a major Ontario
university by 50%.

For seminar presentations:
www.jetro.go.jp/canada/events/powermktseminar070416.html

OPUC is also interested in working with
companies interested in investing in
Japan to take advantage of the recent
power market liberalization. Investments require not only money but also
people and expertise and OPUC can
provide this, for example in creating a
community micro-grid in Japan for
areas that want to break off from traditional power companies.

Successful Japanese Water Mission to Ontario
As part of JETRO’s ongoing efforts to introduce innovative Japanese technology and products to the world through its export
promotion programs, JETRO Toronto organized a Canada Water Mission from Japan to Toronto, Ontario and the surrounding municipalities from April 12-14, 2016 – with an emphasis to gauge the applicability of Japanese water and wastewater treatment technologies
in Canada. JETRO was able to bring five Japanese water-related companies to Canada for this program, each with its own unique
technology fitted for various stages of the treatment process – such as membrane filtration, aeration, sludge collection, and more.
With the continuous evolving of the water treatment industry in Canada in recent years such as increased environmental regulations,
aging infrastructures, etc. there is a growing interest in the introduction of new technologies which are effective, energy efficient and
environmentally conscious. On this Canada Water Mission, in addition to introducing Japanese innovations in water treatment to
potential Canadian end users, a substantial portion of the program was geared towards educating the inbound Japanese companies on
the Canadian water and wastewater treatment landscape: common technology already in place, common pain points, industry trends
for the near future, upcoming regulatory requirements, public procurement process and much more. The first part of the JETRO
program brought the incoming delegates to attend the Water Environment Association of Ontario Conference and OPCEA Exhibition
in Niagara Falls, Ontario, where the Japanese companies were able to have lively discussions with the Canadian Water and Wastewater
Associations (CWWA) as well the Ontario Pollution Control Equipment Association (OPCEA), as well as many other suppliers and
end-users in the Ontario/Canada water treatment market.
The latter portion of the JETRO water mission was a tour of five of the major wastewater treatment plants in southern Ontario
including Ashbridges Bay Wastewater Treatment Plant of Toronto, Niagara Falls Wastewater Treatment Plant, Lakeview Wastewater
Treatment Plant of Mississauga, Guelph Wastewater Treatment Plant and Oakville Southwest Wastewater Treatment Plant. This tour of
the plants was a valuable opportunity to see in-person the technologies currently in place in prominent wastewater treatment facilities, what are some of the common equipment used for processes such as drying, aeration, disinfection, etc. and also speak to the plant
decision makers on specific needs and where some of the Japanese technologies can fill in certain gaps or provide better alternatives.
The short mission, yet tightly filled schedule provided many opportunities for the showcase of the Japanese technologies to many
interested players in the Ontario water treatment industry, such as association heads, plant managers, water project engineers and other
decision makers. The program was very well received by the visiting delegates as well as the receiving Canadian counterparts, with
many follow-ups and dialogues to be had, some of which appearing to be in good position to lead to potential purchase orders and
installations. JETRO Toronto will continue to support those involved in an effort to introduce new innovations from Japan to Canada.

Mission Members
Fujiwara Industry Co., Ltd.
www.fj-i.co.jp/English/menu.htm
Asahi Kasei Chemicals Corporation
www.asahi-kasei.co.jp/membrane/microza/index.html
Kendensha Co., Ltd.
www.kendensha.com/bin/index.cgi
Solace Co., Ltd.
www.solace.co.jp/company/index.html
Rural Environment Research Association
www.rera.org

The Business of Tourism
In 2014, the Abe government set a goal to increase foreigners
visiting Japan to 20 m and worked to ease visa requirements for
14 countries with focus on ASEAN, followed by an increase in
the slots for international routes to Haneda/Narita Airports. Exemption of consumption tax for foreign tourists was also expanded to cover consumables including foods, drinks and cosmetics.
These efforts contributed to the increase of foreigners visiting
Japan by nearly 30% year-on-year to 13.41 m in 2014. In 2015,
the number increased by 47% year-on-year to a record-high
19.74 m, almost reaching 20 m which was the goal for 2020. The
Japanese government has subsequently increased this goal to
40 m by 2020 and 60 m by 2030.
In particular, increased tourists from China and other Asian
nations have led the way. However, even from Canada there was
a 24.2% increase in Canadian visitors in Jan. 2016 (17,700
compared to 14,250 in Jan. 2015) and a further month-to-month
increase in Feb. 2016 (JNTO Toronto Office Newsletter).

www.jetro.go.jp/ext_images/en/invest/success_stories/pdf/delta_en.pdf

www.jetro.go.jp/ext_images/en/invest/success_stories/pdf/tripadvisor_en.pdf

Restrictions were removed in travel-related fields and foreign
companies entered the market one after another. Investment is
active especially in the hotel industry with a ¥2,137.9 b market
where shortage in guest rooms has been an issue. Foreign LCCs
are also expanding routes to gain access to the market.

www.jetro.go.jp/ext_images/en/invest/success_stories/pdf/travelex_japan_rev.pdf

Foreign tourist expenditure in Japan increased greatly, reaching a
record high of ¥3,477 b yen in 2015 (71.5% increase from 2014).
According to a survey by the Japan Tourism Agency, what the
visitors most wanted to do during their trip in Japan is “eat
Japanese food” followed by “shopping”. So, opportunities are
expanding for the food service industry and duty-free shops.
Japan hosting the 2019 Rugby World Cup and 2020 Olympics
will certainly provide a further boom in visitors to Japan.

Industrial Tourism
Come See What Makes Japan Tick! Enjoy factory tours, plant
tours, craft centers, industrial museums, farm tours, brewery
tours and more. From cutting edge technology to traditionally
crafted artisanal goods, Japanese producers excel at the art of
creation. See the process, taste the results and meet the people
who make Japan such a fascinating and innovative place.
www.jetro.go.jp/en/ind_tourism/

www.jetro.go.jp/ext_images/en/invest/success_stories/pdf/swissotel.pdf

Tourism Company Success Stories
Over the past few years, JETRO has supported numerous tourism
related foreign companies to enter the Japanese market, in
particular many Chinese companies looking to provide services for
the increasing number of tourists from China. Hainan Airlines
opened new direct routes between Xi’an-Narita and BeijingHaneda. Ctrip, the largest online travel agency in China, set up in
Tokyo in 2014. Other services include for example courier services
from SF Express and mobile router rentals from MewFi. Also,
firms providing tourist and other information back to China from
their Japan base are, for example, Shanghai Xinronghui Financial
Information Service and Chinese travel magazine, "Koraku" (by
Shanghai Zensy Corporation). More details at the links below:
Hainan Airlines: www.jetro.go.jp/en/invest/newsroom/2016/818390a726c781a3.html
MewFi: www.jetro.go.jp/en/invest/newsroom/2016/b53cc404779b971b.html
Shanghai Xinronghui: www.jetro.go.jp/en/invest/newsroom/2016/0fb4226792da98a3.html
Koraku: www.jetro.go.jp/en/invest/newsroom/2016/96898f2ff62c5f20.html
SF Express: www.jetro.go.jp/ext_images/en/invest/success_stories/pdf/sf_express_en.pdf
Ctrip: www.jetro.go.jp/ext_images/en/invest/success_stories/pdf/ctrip_japan_e_r.pdf

Kampai Toronto - Sake Seminar

Events & Programmes

JETRO Toronto held a Sake seminar in cooperation with the Sake Institute of Ontario (SIO)
at the annual Kampai Toronto Sake festival on June 3, 2016.

JETRO Webinar!

Mr. John Gauntner, certified ‘Sake Samurai’ by The Japan Sake Brewers Association Junior
Council, made a presentation on the fundamentals of pairing different foods with Sake,
noting especially the key characteristics of Sake such as acidity, ‘umami’ and weight and
what to look for when pairing Sake with traditional as well as modern food such as flavour,
intensity, temperature and texture.
Ms. Mariko Tajiri, VP Knowledge & Education of SIO, conducted a guided tasting & food
pairing session in which 6 Sakes were paired with cheese, olives, charcuterie, chocolate,
anchovy and other foods for tasting.
Fifty food service related businesses and media attended the seminar who commented:
“Great examples of pairing with food - practical for the market.
Info wasn't too basic...Great take-away material.”
“Easy points to remember, explained very clearly and easy to understand.”
“Much easier to promote sake to customers with knowledge, especially westerners not entirely comfortable or familiar [with Sake].”
“We've been offering sake paring at our restaurant so this is very
useful info.”
For more information :
www.sakeinstituteofontario.com/events/kampai-toronto/

JETRO Subsidy
Recipients Announced

New Brunswick Seminar for
Japanese Companies

Recipients have been announced for the
first 2 rounds of Subsidy Program for
Global Innovation Centers focused on Regenerative Medicine (RM) and Internet of
Things (IoT). Subsidies have been awarded
to: iWave Japan, Inc., Space-Time
Engineering Japan, Inc., Philips Electronics
Japan, Ltd., GE Healthcare Japan Corp., GE
Lighting Japan Corp., and CENIT Japan,
K.K. (for IoT); as well as Siemens
Healthcare K.K. (for RM). The next
deadline is Friday, July 8, 2016 (12:00 pm
Japan time) and the final deadline is on
Friday, September 9, 2016.

As part of its continuing Provincial
Economic Seminars Series for Japanese
companies in the GTA, JETRO Toronto
held the 6th successful seminar on the
New Brunswick market on Apr. 21, 2016.
Four speakers from Opportunities NB, a
New Brunswick Economic Development
Agency, came to Toronto to explain about
New Brunswick’s Economic trade status
and major projects with Japanese
companies. They also gave an overview of
New Brunswick’s cyber-security cluster
and presented their strategy to nurture the
sector as a global hub.

For more information:
www.jetro.go.jp/en/invest/incentive_programs/info.html

For more information including presentation:
www.jetro.go.jp/canada/events/jcoseminars.html

JETRO Survey of Japanese Companies – Canadian Edition!
JETRO has created a PowerPoint presentation specifically focused on the Canadian results
of the previously announced JETRO FY2015 Survey on the International Operations of
Japanese Firms.
For more information including PowerPoint:
www.jetro.go.jp/en/news/releases/2016/eee841a74234a004.html
www.jetro.go.jp/ext_images/en/news/releases/eee841a74234a004/result_fy2015.pdf
www.jetro.go.jp/ext_images/en/reports/survey/pdf/rp_firms_ca201511.pdf (Canada section)

Three Keys to Business Success in
Japan: Legal, Tax & Labor Management
July 14, 2016
(1 pm PDT / 3 pm CDT / 4 pm EDT)

JETRO has started a new series of
webinars on various topics for foreign
companies interested in entering the
Japanese market. This webinar will
look at legal considerations in entering
the Japanese market, corporate entity
options, common tax issues and capital
requirements, as well as HR matters.
For further details or to register:
www.jetro.go.jp/usa/topics/three-keys-to-businesssuccess-in-japan-legal-tax-labor-management.html

Invitational Buyer Programme
for Japanese Products
JETRO provides assistance to companies wanting to procure products from
Japan, coordinating pre-arranged oneon-one business meetings and providing transportation, accommodation and
interpretation for business meetings
(details vary for each programme).
Upcoming 2016 programmes:
- Tokyo Game Show 2016 (Sept. 12-16)
- SUWA Area Industrial Messe 2016 (Oct. 11-15)
- JAPAN AEROSPACE 2016 (Oct. 12-15)
- RISCON 2016 (Oct. 18-22)
- TIFFCOM 2016 (Oct. 24-28)
- JIMTOF 2016 (Nov.; dates vary)
For further details or to apply:
www.jetro.go.jp/canada/progs/current.html

JETRO Canada
JETRO Toronto
120 Adelaide St. West, Suite 916
Toronto, ON, M5H 1T1
Phone: (416) 861-0000
E-mail: Inquiry@jetro.go.jp
JETRO Vancouver
890 West Pender Street, Suite 600
Vancouver, BC V6C 1J9
Phone: (604) 684-4174
E-mail: Info_Vancouver@jetro.go.jp
www.jetro.go.jp/canada/

