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Recently we have
been putting more
effort into the
export promotion
of agricultural and
fishery products in
line with the government's goal of
raising
Japan's
exports in these
fields to 1 trillion
yen by 2020.

Among those Japanese agricultural products, Japanese Sake is one of the top priority products for export promotion.
In conjunction with this, we supported the
Sake Institute of Ontario’s Sake event
called “Kampai Toronto 2015”. As you see
in the last page of this newsletter, Kampai
Toronto 2015 was a tremendous success for
promoting Japanese Sake in Canada.
As you may know, Canada is the 7th
largest Japanese Sake export market. The
volume of Japanese sake imports is larger
than any European nation, even the United
Kingdom, France or Germany.
In the world, Japanese sake market is
growing rapidly. Compared to 10 years
ago, Japanese sake export volume grew 1.5
times in the United States and the U.S. has
become Japan’s largest sake export market.
Korea’s imports of sake surprisingly grew 8
times, now ranking them the 2nd largest
export market for Japanese Sake. Hong
Kong and Singapore almost doubled their
sake imports from Japan. And China’s sake
imports increased 4 times, ranking them the
Japan’s 5th largest market.
While other countries’ Japanese sake
imports are growing tremendously,
Canada’s sake imports from Japan have
only increased 4%.
However, judging from the popularity of
Japanese food and Canada’s multiculturalism and ethnicity, that is the numbers of…..
(Continued on page 4)

New Tokyo One
One--Stop
Business Establishment
Center at JETRO Tokyo
Personalized service makes completing
filing procedures quick!
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As part of the Tokyo National Strategic Special Zone, a one-stop centre to support foreign
companies looking to invest in Tokyo has been set up at JETRO Tokyo’s Invest in Japan
Business Support Centre (IBSC).
The first of its kind in Japan, the centre unifies the
procedures that foreign companies and start-ups
need to establish a business including company
registration, notification of incorporation, taxes,
pension and social security contributions, and immigration control. It also offers interpretation and
translation services in several languages, bilingual
consultation to help foreign companies match up
with business partners and for expats to settle into life in Tokyo (Business Development
Center Tokyo) and other service such as advice on employment rules (Tokyo Employment
Consultation Center).
The centre is located on the 7th floor of JETRO headquarters in Akasaka, Tokyo on the
same floor as JETRO’s free IBSC office space and consultation services.
On March 31, Prime Minister Shinzo Abe, State Minister of National Strategic Special
Zones Shigeru Ishiba and Chairman of the European Business Council (EBC) Danny
Risberg joined Tokyo Governor Yoichi Masuzoe and JETRO Chairman Hiroyuki Ishige
to celebrate the opening of the new centre.
www.jetro.go.jp/en/invest/ibsc/one-stop.html
www.seisakukikaku.metro.tokyo.jp/invest_tokyo/english/business-support/one-stop.html

Find out why you
should
consider
investing in Japan
(page 3); hear from
foreign
executives
from some of the top global companies to
find out what they are doing in Japan and
the benefits of being in that market (page 2).

The Tokyo One-Stop
Business
Establishment Center is part of
Prime Minister Abe’s
Tokyo National Strategic Special Zone. Find out more about the
measures being introduced to encourage
more companies to set up in Tokyo (page 2).

Tokyo, the capital of Japan and 2020 Olympics host,
has a population of over 13 million; the Greater
Tokyo Area has over 37 million people, more than
New Dehli, Shanghai, Mexico City or Sao Paulo.

Success Stories : Voices of
Foreign Company Executives in Japan

It is one of the world's few true megalopolises, with a
gross metropolitan product valued at US$1.17 trillion
(FY2011), rivaling the GDPs of Mexico or S. Korea.
There are 2,749 large corporations in Tokyo with
capital over 1 billion yen, approx. half the total number
of such companies in Japan. It is home to 76% of
foreign-affiliated companies in Japan (2,370 approx.).

Full article: www.jetro.go.jp/en/invest/success_stories/pdf/coca-cola_en.pdf

Tokyo, under the auspices of Prime Minister Abe’s
National Strategic Special Zones initiative, is now
focussed even more on providing an easy landing for
foreign companies and creating incentives to establish
their business in Tokyo, in particular setting up an Asia
HQ or R&D Centre in the special zone.
Subsidies and Low Interest Loans
- Up to half of expenses incurred in setting up business
e.g. corporate registration, residency status acquisition
and employment activities (up to 5 million yen max.).

Full article: www.jetro.go.jp/en/invest/success_stories/pdf/merck_en.pdf

Reduced Rate Office Space
- Half regular rent rate for 1 year at serviced offices.
Tax Incentives
- (1) income tax deduction, (2) special depreciation, (3)
investment tax credit if certain conditions are fulfilled.
- Metropolitan tax incentives on top of those above
Deregulation and Lifestyle Improvements
- Shorter time / reduced costs for patent applications.
- Quicker immigration process.
- Extending use of business jets at Haneda Airport.
- Improvements to cope against disasters.

Full article: www.jetro.go.jp/en/invest/success_stories/pdf/schneider_electric_en.pdf

More details can be found at the links below.
Or contact JETRO Toronto at: inquiry@jetro.go.jp.
www.seisakukikaku.metro.tokyo.jp/invest_tokyo/
www.seisakukikaku.metro.tokyo.jp/invest_tokyo/english/resources/
pdf/pamphleta_en.pdf

Source: Cabinet Office, "Annual Report on
Prefectural Accounts (FY2011)"(Japanese only)

Source: Tokyo National Strategic Special Zone Brochure

Source: UN’s World Urbanization
Prospects (2014 Revision)

See the full report ‘Why Japan?:
5 Reasons to Invest in Japan’ produced
by JETRO to see why Japan is such an
attractive place to do business and why
foreign companies should be looking to
set up operations in Japan.

www.jetro.go.jp/ext_images/en/invest/whyjapan/pdf/5reasons-en1201.pdf

JETRO Tochigi Opens!
On April 1, 2015, JETRO established JETRO Tochigi in Utsunomiya City, Tochigi Prefecture, its
42nd domestic office. JETRO Tochigi will implement activities focusing on the following 3 pillars:
supporting exports of Tochigi products; assisting Tochigi companies’ overseas expansion; and
inviting global companies into Tochigi.
Tochigi Outline
With a population of around 2 million and a GDP of 7,814 trillion yen, Tochigi Prefecture straddles
the northern part of the Kanto plain north of Tokyo. The prefectural capital Utsunomiya is approximately 100 km from Tokyo and it takes 50 minutes from Tokyo to Utsunomiya by Shinkansen
Bullet Train and 100 minutes by car on the Tohoku Expressway. The Kita-Kanto Expressway links
Tochigi to the Ibaraki Port Hitachinaka District, just one-hour drive from Utsunomiya.
Known as “the Monozukuri (ie manufacturing) prefecture,” manufacturing industries play a vital role in Tochigi’s local economy.
Tochigi boasts a wide array of manufacturing industries including pharmaceutical, medical, transportation equipment and industrial
transportation. The total value of manufactured goods was 7.5 trillion yen. Tochigi is home to numerous foreign corporations, some of
which have based their Japanese headquarters in the area while others have set up factories and other facilities.
Automotive: Nissan has a major car manufacturing plant in Kaminokawa which produces
many of their luxury-brand models. As well as an engine parts factory in Mōka City, Honda’s
main automotive R&D centre is located in Haga. Isuzu Trucks’ Tochigi City plant makes all
the engines used for their large, medium and small-sized commercial trucks made in Japan as
well as engines for industrial use. Germany’s Bosch, UK’s GKN Driveline, Bridgestone and
Keihin are some of the major parts manufacturers also located in Tochigi. Due to the
availability of land in Tochigi, many of Japan’s car and truck manufacturers have Proving
Ground test courses in Tochigi including Nissan, Honda, Subaru (Fuji Heavy Industries),
Mitsubishi Fuso Truck and Bus Corporation and GKN Driveline Japan.
Aerospace: Fuji Heavy Industries (FHI) has its aerospace manufacturing plant in Utsunomiya
and has been involved in structural components for commercial airplanes such Boeing 767,
777 and 787, unmanned utility vehicles (UAVs) as well as some training aircraft and helicopters for Japan’s Self-Defense Force. The Tochigi Aerospace Conference (TASC) was set up
in 1997 and has about 90 members.
Industrial Products: Kubota makes rice transplanters and combines in Utsunomiya and
Komatsu produces diesel engines for construction and mining machinery plant.
Medical / Pharmaceutical: In pharmaceuticals and medical, Tochigi Prefecture is one of the
most productive Prefectures in Japan. Companies such as GlaxoSmithKline (GSK), Toshiba
Medical Systems, Nikon, Mochida Pharmaceutical Manufacturing, Chugai Pharma Manufacturing (owned by Roche) and Hisamitsu Pharmaceutical have set up factories in Tochigi.
Executive Director’s Message
(Continued from page 1)
… immigrants from Asian countries such as
Korea, China and Hong Kong who are
familiar with Japanese food and beverages,
the Japanese Sake Market in Canada has a lot
of potential to grow.

Precision Equipment / Appliances: Many top
precision equipment and home appliance firms
have set up plants in Tochigi such as Canon and
FujiFilm (optical equip.), Sharp and Panasonic
(LCD TVs), Fujitsu (mobile phones), Hitachi
(condensers; fridges) and Toshiba (lighting).

Agri-Food: Major food / beverage firms such as
JETRO will continue to promote Japanese Kagome, Calbee, Suntory Liquors and Morinaga
products’ exports to Canada through our have processing and packaging plants in Tochigi.
Buyer Invitation Programmes. If you are
interested in joining the programmes (for
more details, please see P.5), please let us
know.

For more information:
www.jetro.go.jp/en/jetro/topics/2015/1504_topics1.html
www.jetro.go.jp/en/invest/region/tochigi.html
www.pref.tochigi.lg.jp/kogyo/english/index.html

Source: Guide to Industrial Locations in Tochigi (Tochigi Prefecture)

JETRO Canada
JETRO Toronto
120 Adelaide St. West, Suite 916
Toronto, ON, M5H 1T1
Phone: (416) 861-0000
E-mail: Inquiry@jetro.go.jp
JETRO Vancouver
Oceanic Plaza,
1066 West Hastings Street, Suite 2000
Vancouver, BC, V6E 3X2
Phone: (604) 684-4174
E-mail: office@JetroVancouver.org
www.jetro.go.jp/canada/

New Residency Rules for Directors
On March 16, 2015, Japan’s Ministry of Justice abolished the residential requirements for
corporate representatives in the registration of incorporation. Now, foreign companies can set
up a Kabushiki Kaisha (K.K.) in Japan without the need for any of the representative
directors to be living in Japan. This does not apply when setting up branch offices in Japan.
Previously, at least one of the representatives of Japanese corporation had to have an address
in Japan. It is thought that the idea behind this is that the representatives of Japanese companies should permanently work in Japan and abide by Japanese laws in case of legal issues
arising and the need to claim compensation or damages.
However, even if a company tried to send a foreign candidate to act as the corporate representative, a chicken-and-egg situation arose where the foreigner was required to have a
working visa to get an address in Japan, but at the same time they needed a certificate of
registration of incorporation from the Japanese entity to get a working visa.
JETRO played an important role by acting as the voice of foreign companies and making
a proposal to the ‘the Regulatory Reform Hotline’ of the Cabinet Office on this matter.
This new measure allows foreign companies to dynamically start up a business in Japan,
and is expected to help drive investment in the Japanese market .
For more information:
www.jetro.go.jp/en/invest/newsroom/2015/bc4beaaf6f0b4ca7.html

Provincial Economic Seminar Series
for Japanese Companies: Manitoba
On April 21, 2015, JETRO Toronto held the second seminar in the Provincial Economic
Seminar Series for Japanese companies in the GTA. Three speakers from Manitoba Trade
and Investment in Winnipeg came to Toronto to explain about Manitoba’s strengths in
Mining and Minerals, Advanced Manufacturing (including heavy vehicles and aerospace)
and Agri-Food. They also gave an overview of Manitoba’s business conditions and presented some collaboration and investment case-studies .
For more information and to download the presentation:
www.jetro.go.jp/canada/events/past.html

JETRO Presents on Business Conditions
for Japanese Companies in Canada
On April 24, 2015, Haruka Ogawa, Director at JETRO Toronto, made a presentation to the
Vancouver Konwakai (Japanese Chamber of Commerce) announcing the results of
JETRO’s annual survey on the latest business conditions for Japanese companies in Canada.

Events & Programmes
Buyer Invitation Programmes
JETRO is recruiting end-user and distributor candidates for a number of
buyer programmes. We provide flight/
accommodation and arrange meetings
with Japanese SME exporters at major
trade shows or during regional tours of
Japan.
Osaka & Tokyo Stationary Mission
Oct. 18-24, 2015
Deadline: July 16, 2015
Suwa Area Industrial Messe
Oct. 13-18, 2015
Deadline: July 8, 2015
Okinawa Food Business Meetings
Nov. 25-29, 2015
Deadline: July 6, 2015
Tokyo Game Show 2015
Sept. 14-19, 2015
Deadline: June 30, 2015
Hamamatsu Business Matching Fair
July 21-25, 2015
Deadline: June 24, 2015
For more information:
www.jetro.go.jp/canada/progs/current.html

Japan Pavilion at
Expo Milano 2015
Expo Milano 2015 (May 1 - Oct. 31 in
Milan, Italy) is being managed by
JETRO
under
the
theme
of
‘Harmonious Diversity’. We cordially
invite you to visit the Japan Pavilion
and the Salone del Giappone (June 25 July 13), with priority entrance to the
Japan Pavilion from July 16.

According to the results of survey, Japanese companies located in Canada are mostly experiencing a recovery of sales in line with the gradual growth in the economy. Some indicated
that they plan to maintain their current level of business in Canada while others put more
importance on diversification of imports and exports to avoid, or at least minimize, the
effects of exchange rate risk.

For more information:
www.expo2015.jp/en/
www.japansalone.jp/en/about/

Approximately 40 attendees joined the event and showed particular interest in the topics of
localization of management, how efficiently and cost-effectively it has proceeded, and a
success case-study of an advanced waste-water technology company from Osaka that is
successfully penetrating the Canadian market in partnership with a local distributor.

On September 15, 2015, we will hold a
seminar at JETRO Toronto’s office on
Saskatchewan for Japanese companies.
The topics will be confirmed soon.

To download the full report
www.jetro.go.jp/ext_images/en/news/releases/142a2191f56e68bc/TJ_en_2014japan_overseas.pdf

Saskatchewan Seminar

Updates will be posted at:
www.jetro.go.jp/canada/events/current.html

www.sakeinstituteofontario.com/events/kampai-toronto/
The Sake Institute of Ontario (SIO) held its annual ‘Kampai Toronto’ Sake Festival on May 28th, 2015 at the Fermenting Cellar in the historic Distillery District. This is 4th time the event has been held and it is the largest Sake
festival in Canada with about 800 people attending. The objective of ‘Kampai Toronto’ is to educate and promote
responsible consumption and enjoyment of sake. Over 140 sakes from Japan & North America were showcased.
JETRO was actively involved in this year’s ‘Kampai Toronto’:
1. JETRO had a booth at ‘Kampai Toronto’ where we surveyed about 100 attendees
on their sake preference and what type of non-Japanese food would go well with
sake. Four sakes were prepared, a Junmai Daiginjo, a Junmai Ginjo, a Junmai and a
Junmai Nigori. Most popular was the Junmai Daiginjo (31%) followed by the
Junmai (27%). Out of a choice of cheese, oysters, chicken wings, grilled beef and
french fries, people thought overwhelmingly that sake would pair best with oysters
(70%). This research will be passed to members of the Sake Institute of Ontario (SIO)
to help them with their marketing efforts.
2. Prior to the main event, JETRO co-organized a
Sake Seminar. Michael Tremblay, VP of Education
and Knowledge, explained the history of sake and sake
brewing methods to an audience of 40 people
involved in the food service industry, drawing upon his
own experience of sake brewing. Chizuko NiikawaHelton, a sake consultant and Sake Samurai, gave
some advice on how to market sake successfully.
3. JETRO invited 2 sake
brewers from Japan to
attend the event and to meet
with potential sake distributors. We hope that soon
you can try their sake in
Canada.
Sake is a wonderful way to
experience the taste of
Japan. We encourage you
to try the increasing variety
of sakes that are becoming
available across Canada.
“Kampai!”

