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Jrxbha - o7y T IVEREAT
2023FE2 A 14H1ERK

ZHERICIISNSTREB L ARXRNETE—=IL (RL—=2TF - 973N T—IHE)
FECEETEY 2 7ILIZEHK

ZRIEER~YL—>T70ZHR, BE0EEEHICOWT T r— 2 EKL T

(X)) , FERETHBTL —ZXL—I T AERERZRTL T AZRLOI, L<FEA
T ASNSH S BEE TS, THECTHNRICE--, AR7 7V RICART IR T
74 L7,

XRABIZHROBETHESNTHILABIC, 7T 7LV T—LRURF VICF ¥
Y RAD B BRAKRE 4 ROPEEHRICE, 202351F198~28118 OHMITH
YIAY DT — R 7 x — LEBVTE0E Y L DEEEE T,

<Ql.EMH>

MR ET72% (36%) . BiHE28% (14%)

ANIE : hERS0% (25%) . YL —%R40% (20%) . 4 FR4% Q%) . 75V R%
4% (%) . Y1\%R2% (14)

RE A RTLE46% (23%) . 16#40% (20%) . ERH8% (4%) . B Ry —
4% %) . FUXL#H2% (148)
* RER (L2562 204 PMLBTE. 12D A X7 L3, TR ARDERH,

BETVT  G8METY 7T66% (33%) (7> I—42%21%4., 07 7> 7=

24%12%) . FEEHBETY 734% (174)

<Q2.& < EMATBSNS (EHEEE) >

SR TE0% U EBRAENTWBSNSIFLITO®EY,

Instagram (374, FEFER25LF19% (76%) . ¥ L —%R20%+13% (65%) )
YouTube (314, F#ER25£F16% (64%) . vL —%20%&+H114 (55%) )
TikTok (29%. H#ER25£H13% (52%) . v L —F%20%+13% (65%) )
Facebook (254, FER26£F16%Z (64%) . L —%R20%4F9% (45%) )
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ERASEE D& ULSNS

TikTok

Instagram 37 (74%)

Youtube 31 (62%)

Twitter
Redbook
25 (50%)

Facebook

weibo

<Q3.WFELHT IV (EEBEIZH) LPFEHEH>

AR 77~ RTOPSIELTFDEY,

Uniglo (8%&. HER25ZF6E (24%) . ~L —%20&%4%14% (5%) )
Padini (6%, ®ER25%H3E (12%) . L —R20%H2% (10%) )
H&M (4%, hER25ZLH1IL (4%) . v L —%20%F3% (15%) )
Family Mart (44, HER25LF1EL (4%) . vL —%204+3% (15%) )
MUJI (3%, HER25LH3E (12%) . L —F204F04 (0%) )

NIKE (3%, H#ER25EF2% (8%) . vL —%R20%+04 (0%) )

WEREBAHIZ, REORE (80%) LflitE (66%) NEZHMTIAR M7+ —< 2 IAHER
INBIELDOM S,

BEY 7 v R EFOER

The quality of the products 40 (80%)
The effectiveness of the products
The packaging and design

The brand's mission and values

Price and discounts

6ONDA 774 (JEEICITEEA) . 40%HF > 74> TEA
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F7 74 vIE, PERBEFISE (60%) . ¥ L —R20%F12% (60%)
A T4 vk, PER5EZFI0% (40%) . v L —FR204F8% (40%)

QX7 AV EF VY FTAVDEVRITEZTDER>
FTIAVEFVTAVTHEBATEZLDEDITTULAAIZ60% (304, FER254H124
(48%) . ©wL —%20%4+174 (85%)

FTRTF 774 THBAT HA1E20% (104, FERDEZFTE (28%) . ¥ L —F%20%4
Fl18 (5%) ) . TRTAHY T4V TEATEAIF20% (1024, RER2LF6H
(24%) . vL —%20%%24% (10%) )

FEODITTWBRERIF, TICEMOESE (1564, FER2ZLF3E (12%) . L —%20
2114 (55%) ) . g (6%, hER25LFLL (16%) . L —%R20%F2%

(10%) ) . H#/Ar (5%, FER26ELF3EL (12%) . YL —%R20%+2% (10%) ) D32
DEHICENINS,

gz, 7OE—YaranTuwhiEF 754> - A4 vBAbTEA,

BATIE, EHEEL, b LAEBATIRGEINTWD LD, ZOEMICEEIN R WSS
* 74 THEA,

<Q6.BEER (EHEEHR) >

ARERET 2BRO—EOREER T, ML REONT VR (86%) (43%. PER2S
24234 (92%) . vL—%20%%F16% (80%) .

RICHZEWT 4 RA T v bot—Ibid, 32% (16%, FFERDHTE (28%) . YL —FK20
%74 (35%) )

AmBEAER

I look for discounts and sales 16 (32%)

I focus on buying high-quality
items

I look for a balance of both o
discounts and high-quality items 43 (86%)
Consider the usefulness of the
products

50
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<QIRIEADER, Th L EmzERICT SD, ZOHERHE EREEZR) >
BLWYE I 2BRICGRIBICEB LI-ERCIVALERERICT 2 A1564% (32%, FEXR
1325% 7144 (56%) . ¥ L —%1$20%413% (65%) ) .
7NN THERD T 5 A1358.8% (204, HER2LZHTE (28%) . L —R20% 4

% (20%) )
77V FERENTHERT 5 AI358.8% (204, HER2ZLHFLEL (20%) . ¥ L —%R20%

114 (55%) ,

EREBADKRICRIBEADEE, TALNESIHLERICTEH

| read labels and certifications 20 (58.8%)

| research the brand's
sustainability and ethical
practices

20 (58.8%)

| rely on recommendations from
friends or experts

Even no, I'll refrain from animal
related product

<Q8.FL v FOfAEARE (EREZR) >
SNSTOFENT6% (384, h#ERIF2B/LHI8E (72%) . YL —FR(F20H16%
(80%) ) . RICEADZRZAILHE8% (294, HEZX(L25%H154% (60%) . v L —

%3204 7H124 (60%) )

bL > FOBEESE

Socail Media (KOL, Fashion
Bloggers)

38 (76%)

Street 7 (14%)

Friends

Personal Style 29 (58%)

Window Shopping 21 (42%)

I'll decide myself which is better.

0,
Trend doesn't matter 1(2%)
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<Q9.ZttK & Zhl Lotk DBV (EHEIZR) >

IHROADF > 74V TEWG AT SD, SNSPA V7L VY —%EFET H1E@ENE
W, EDREIEAZNZENE0% (40%F D)

(RER) #2554 1408205 bHhERBLH23L (92%) . v L —FR20%H13%
(65%)

SNS¥A > ZILIT>H— 40D S5 bhERBLHI8E (72%) . YL —FR204F174
(85%)

7R AHE S ZHEHR D

They are more likely to shop 40 (80%)
online
They are more likely to consider
7 (14%
sustainability and ethical produ... (14%)
They are more likely to rely on 40 (80%)
‘0

social media and influencers fo...

They are less brand loyal

[Older Generation] Experience
wise - knowing the product qua...

1(2%)

<Q10.72 /A< —XSNSHEE >

BEUYEEICT /AP —CSNSIERWEEZE5X 5 LEELZAILT4% (374, HER
1225491174 (68%) . ¥ L —%(420%+15% (75%) )
FEBERAESOCRIA Y ZA T Ty b7 4—LT 7V ZERT 5 AE82% (41
£, hERII25LH224 (88%) . vL —H(F20%H174 (85%) )

<Qll.BADXZHE L IHMR>

RM100-500 (#3000 A H1A5FFM) #48% (244, HERIF254H15% (60%) . ¥
L —%1320%F74 (35%) )

RM501-1000 (91A5FMA H3AM) #26% (134, RERIL254H64 (24%) . <

L —%1320%F74 (35%) )

RM1005&3% ($93000FK) #'14% (T4, hERII2EZHIL (%) . YL —FRIF20%
F3% (15%) )

RM1001-2000 ({93754 H6/F) #'10% (5%, hFERIE25EH3E (12%) . IL—
13205 H24% (10%) )

RM2000& Y £ (#9685 & Y £) 72% (1&, RERIF25EF0% (0%) . TL—FKid

20&91% (5%) )
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XHONRILIZRE (BF) | UL REE. SUABWY. MINREM, SAA K -
BUOWE UA’KITTH o7, PER YL—F%R TNTNOMRNIC L D2ARIETERD &
BY,

XHEARZF T
REER vL—%
No pegis B M St
11 B RE B ERE
2 i XEE BHW\Y) KEE KREM
3 i FL\Y XBE KEM S
4 i1 REM B - BE0E | BEWY B\
5 i IRAT AT Bk - HWE | B - BUSE
6 fi B\ - BOE | REM AT AT

EXHER ICHEIGIEZ {41725
KEBEHOXHEEAZWIEICLI~6DESZ[FITTH L o7

0 m w2 3 EE4 EES EE6
20
10
0
Shapping (fashion, cosmetics ) Hobbiesflearning Travel
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Activities with friends/family Daily meals and groceries Utility bills and rent
{including eating and drinking)

<Ql2i L BELVIZITL >

RiEEIT<N36% (18%, FERIL254F10% (40%) . ¥ L —RIF20%+7£
(35%) )

REFELTLN2% (16%, FERIZ2DZF1ILIE (44%) | ¥ L —R(F20%F44
(20%) )

—ATIT<A30% (154, FEXRIE254F3% (12%) . L —RI£20%+94
(45%) )

N— b F—E1T7<H2% (1%, PERIF252FT1E (4%) . v L —FF20%F04%
(0%) )

<Z=Fy b EREICLEe—T T4 %>
BERETOELRICEVWTHALIDF T4 VERPSNSEZFEHT 5 AE8EIC LS
BRE, T TAVNEKY BABIHEROEETHNAONICHDEREA 5Tz, —FH T,
FLCZHREE > THREZ & ICEASNSOERAERGR Y | FRNED Y —LIIEk4 TH
%o

L= T7HiGEBRIEEIEREKEL—T Y FEBRRELT DI LIFEETHY . TN
V=T T4V IFEEZRTT B ENEET,

Bk
Offpk - >z bB - I 7 Z > 7T —IILEHKFT

O#ZE : PIBEBARBARMIE 7y b 7r—La—T 1 x—%— AKH BE
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[LR—FDFBIZOVWTDRE - ESE]

ALAR—bME, BRESREEE (P bn) 77700 T LBEMPAAREEKICKREERL.

2023F2BICAF LIBRICEDESHER LB DTY, BELBRIIERZTEOHIBTICLZ2HDTY
. —RELIER - BRHACDEBY THDIEEZRIAETHDDTEHY FHA, RLFR—FEIHET
LEEBRORBRUZEMNE LTH Y, BELALBROEEKE, T2, BRNESE. EFMROERED

L, mEOET LU TIT >0 E L, P balz—toEREEVWELA, INIE XV b

AMMRZIBEDAIREEZA S SNTLWTHRKE LET,

(LA— FORFICET 3 BRVADE L]
Y bA- VR XERXZER BDA@jetro.go.jp

(2023 F 4 B 1 BUEIZY = b O - BAERXESEREEERXZIEV ODA@jetro.go.jp)

& EARFLYFLE—F] BETYF—MHIZBALEE VS
ELF—rRESOoEA LY EAICERIITBILETLE IS 7
LEOEEOED, BULETYyr— g EREILE5E0TT,
(FREER : #1149

e
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