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FEOKEOYI L O — B RO AHEESHE (FHAN—R) 1E Fiflan )y
Bz rF) ~OFETHEASNzn Yy 7 XU @R EORBZLY | FifFE 2.6%
D 14 I R Eipole, KT LA BT B EO—RHE IECBENHIIRIC K 2 iRATH0H) & U
STHEEICE Y, =R EOIHEENF 5.6% L RE<HA Lz (KK 1) 2, KL
T 2021 FEICIE, B v 7 20 B OERR 2020 - CERE L7220 b7 v FHEERLICK
. XHBEIXRTEL 12.1%30 15 JK 7,500 77 KL & J5@[E1E 2 BT,

2021 DR AT E X HEIT K E D04 B GDP23 Jk FL30 68.5%2DIEY . =D ZAbiE
KERERHE TR X 2B KIE S, B = o T I i 25 %18 L 72 2020 4£12 b GDP kb

(3 67.2% & RE < HETHOEEMEIRBEOZ(LIZR O h ol

1 https!//www.federalreserve.gov/imonetarypolicy/fomcprojtable20220316.htm

2httpsi//apps.bea.gov/iTable/iTable.cfm?reqid=19&step=2&isuri=1&1921=survey#reqid=19&step=2&i

suri=1&1921=survey

Table 2.3.5.0F — X |[ZFS5<,

Shttps://apps.bea.gov/iTable/iTable.cfm?reqid=19&step=2&isuri=1&1921=survey#reqid=19&step=2&isuri=1&1921

=survey
Table 1.1.5.0F — X |[ZFES5<,
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4 https!//www.census.gov/data/tables/2020/econ/arts/annual-report.html

5 https!//www.census.gov/data/tables/2020/econ/arts/annual-report.html
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14 https'//nrf.com/media-center/press-releases/nrf-forecasts-annual-retail-sales-grow-between-6-

percent-and-8-percent

15 https://news.adobe.com/news/news-details/2022/Adobe-U.S.-Consumers-Spent-1.7-Trillion-Online-

During-the-Pandemic-Rapidly-Expanding-the-Digital-Economy/default.aspx

16 https://www2.deloitte.com/us/en/insights/focus/transportation/future-of-business-travel-post-
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18 https://www.census.gov/quickfacts/fact/table/US/PST045221

19 https://www.census.gov/newsroom/press-releases/2021/population-changes-nations-diversity.html

10


https://www.census.gov/quickfacts/fact/table/US
https://www.census.gov/quickfacts/fact/table/US/PST045221
https://www.census.gov/newsroom/press-releases/2021/population-changes-nations-diversity.html

~2020 FEDRINC 2D & 2.6% DIV & Ffidk L7220, AAKRANIL 1980 FlTITBAND 8
FZ2HD T3, 202147 H 1 BRERTIX 6 FIE TR LT b, MBNZATHHA
FANAOFEIEIE 50 MATTRABEMICH Y . Bl ZIERSZHTIE 2000 40 65%75>5
2010 FF121F 54%. 2020 FI21EL 46% L FH L <D LT 5,

FARICRNWTEZVONRE A=y 7% (6,140 HTA) T, BAFK (4,450 T AN) | 7
U7 %R (1,960 TAN) Efi<. AAFREITRBAIC, WO AR A BITEML Ty
%, 2010 4E L HD L 2020 4RiCid e A 8= 7 RN 1,160 A, BARIT 230 H A,
T YT HRIT 520 HNEEHML T\ 52,

NFEAERC NN LD & KE 1023 RT 022, TEANRDOHR] OANFED T0% %
Z 2 INFACHGR > & PIEEIC T T, £ LTy 3 — [LIRHISALIC IR - TV 5,
WHRAIC. AARLEEAZR. HARLE A= 7 ZARYORMTHS 12 5L ED AFE
DIRAE ] DANFEOENEN 10%Z B HMT T AM, 7 ZMNeLec, TAARED

] O YT E IR BANC RSP BN IR > TWD Z 83D (MFE 11) 23,

20 https!//www.brookings.edu/research/new-2020-census-results-show-increased-diversity-countering-
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21 https!//www.brookings.edu/research/new-2020-census-results-show-increased-diversity-countering-

decade-long-declines-in-americas-white-and-youth-populations/
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