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Survey Summary

(Companies, %)

No. of companies Cat

P f Number of egory Valiid
PuUurpose or survey companies submitting valid replies  panufacturing slfm-f » Responses
A : anuracturing 0,
The purpose of this survey was to understand the surveyed lcw] Sl MAUSITESindustries 0)
c_urrent bu3|_ness_act|V|t.|es of Japanesg-aﬁlllated Total 7.021 2,990 100.0 1,613 1.377 126
firms operating in Asia and Oceania and to
disseminate findings widely. Northeast Asia 1,788 833 27.8 504 329 46.6
Su rvey Methods China 1,367 579 19.4 388 191 42.4
Taiwan 223 106 3.6 61 45 475
Firms were e-mailed a URL that directed them to Korea 103 81 2.7 44 37 78.6
the survey form, whlch_ they were .asked to Hong Kong 95 67 29 11 56 705
complete online. In certain countries, firms were
sent paper-based survey forms and asked to send ASEAN 4,279 1,614 54.0 915 699 37.7
back completed forms to JETRO. i
Thailand 1,572 704 23.6 417 287 44.8
Malaysia 903 270 9.0 166 104 29.9
Su rvey Period Singapore 742 221 7.4 58 163 29.8
*until October 31%t for firms in Northeast Asia Philippines 298 130 4.4 89 41 43.6
Indonesia 455 129 4.3 87 42 28.4
Response Rate Myanmar 19 17 0.6 6 11 89.5
A total of 7,021 Japanese-affiliated firms in 17 Southwest Asia 489 254 8.5 128 126 51.9
countries/regions in Asia and Oceania (listed to the .
right by region) were sent questionnaires, with India 347 17 5.9 9 98 51.0
2,990 offering valid responses, a 42.6% response Sri Lanka 64 27 0.9 19 8 42.2
rate. Pakistan 33 26 0.9 13 13 78.8
Bangladesh 45 24 0.8 17 7 53.3
Note: Figures in the diagrams have been rounded off, so Oceania 465 289 9.7 66 223 62.2
percentages may not necessarily add up to 100. Australia 353 218 73 50 168 61.8
New Zealand 112 71 24 16 55 63.4
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1. Estimated Operating Profit (1)

Estimated operating profit for 2009
by country/region

Surplus I Balance Deficit

Total (n=2,969) | 56.4 Joaeionn 237

Taiwan (n=106) 74.5 85 17.0
71.3 10.1

Indonesia (n=129)

Hong Kong (n=67) 68.7 9.0
Korea (n=81) 67.9 161" 16.1
Australia (n=214) 65.0 164" 18.7
Singapore (n=216) 60.2 17.6
Thailand (n=702) [ 58.6 : 23.8
Philippines (n=128) 57.0 195 234
Malaysia (n=268) | 54.5 Ju2020m 254
New Zealand (n=71) 52.1 211 26.8
China (n=577) 51.8 224 25.8
Pakistan (n=26) 50.0 1154 34.6
India (n=174) 43.7 24 33.9
Vietnam (n=143) 40.6 245 35.0
Bangladesh (n=24) 37.5 125 50.0
Sri Lanka (n=27) 25.9 o 444 29.6
Myanmar (n=16) 25.0 438 31.3
0 20 40 60 80 100 (%)

Industries with high percentage of companies expecting profit
-Motor vehicles and motorcycles (79.0%)
-Petroleum and plastic products (70.9%)

Non-manufacturing industry| -Banks (90.0%) -Sales companies (60.5%)

Manufacturing industry
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56.4% of firms (of 2,969 valid replies) expected to post a profit. This is
a fall of 8.9 points from the 65.3% figure (of 2,524 valid replies)
recorded in the 2008 survey

No significant difference seen between manufacturing industries
(surplus: 57.0%; deficit: 24.5%) and non-manufacturing industries
(surplus: 55.7%; deficit: 22.8%)

Compared to the 2008 survey, the percentage of firms expecting a
positive result increased for such countries and regions as Hong Kong
(68.1%=68.7%), Taiwan (72.4%=74.5%), Indonesia (69.5%=71.3%)
etc.

For Hong Kong and Taiwan, this may be due to the fact that many of the
firms operating in these economies are well established and more stable
operating performances. For Indonesia, all respondent firms in motor
vehicle & motorcycle parts/accessories, sales and transport/warehousing
industries expect to post a profit for two consecutive years.

Compared to the last survey, the percentage of firms expecting a surplus
in operating profits in major ASEAN nations such as Thailand,
Singapore and Malaysia fell considerably: Thailand (74.7%—58.6%);
Singapore (74.9%—=60.2%) and Malaysia (65.0%—=54.5%)

Poor results among trading firms in Singapore, electric and electronic
parts and component makers in Malaysia and sales companies in
Thailand contributed to this decline.

Non-manufacturing industry

The percentage of firms in India expecting a profit fell below 50% for
the first time since the survey began.

This was due mainly to sharp falls in sectors that account for a high
percentage, such as motor vehicles and motorcycle parts & accessories,
trading firms and sales companies.

*Only industries for which 30 or more valid replies were received are included here.

Industries with high percentage of companies expecting deficit

Manufacturing industry -General machinery (43.7%) -lron and steel (36.5%)

-Hotels, travel, restaurants (30.8%)
-Communications/software (29.0%)
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® As the data reveals, the Surplus
ratio is generally higher among
firms founded earlier: in Hong
Kong, Taiwan and Singapore,
this ratio is over 60%.

® Conversely, the Surplus
percentage is lower among
firms founded in the past five
years or so, as performance for
these new entrants is generally
more unstable.
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1. Estimated Operating Profit (3)

Estimated operating profit for 2009, 2010

Total
Bangladesh
Indonesia
New Zealand
China
Vietnam
India
Myanmar
Thailand
Australia
Malaysia
Korea
Singapore
Philippines
Taiwan
Hong Kong
Pakistan

Sri Lanka

(based on DI” values)

—60

(n=2,968)
(n=2,928)
(n=24)
(n=22)
(n=129)
(n=128)
(n=71)
(n=71)
(n=577)
(n=569)
(n=142)
(n=139)
(n=174)
(n=171)
(n=17)
(n=17)
(n=701)
(n=693)
(n=214)
(n=209)
(n=268)
(n=264)
(n=80)
(n=81)
(n=216)
(n=214)
(n=129)
(n=127)
(n=106)
(n=104)
(n=67)
(n=67)
(n=26)
(n=26)
(n=27)
(n=26)

—40

—20

—20.6

—83
—85

—21.1

—41.9

—54
—9.2

—22.9

—27.2

—35.2

—12.5

—16.3

—26.9
—30.8

—25.9

—10.4

2009

46.2

5

20 40 60

58.6
6.3

54.0

54.0

12.6

53.2

41.2

53.0

49.9
445
40..9
39.5
355
34.6
21[2
20.9
19.2

*Note: DI or “diffusion Index” refers to the difference obtained by subtracting the percentage of companies
replying profits would “Worsen” from the percentage replying profits would “Improve.”
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2010 0 ® In 15 of the 17 economies surveyed (India and
80 (%) Myanmar were the lone exceptions), the
percentage of firms expecting profits to
“worsen” in 2009 was higher than that for
firms expecting performance to “improve”
2.7 (i.e., registered a negative DI).

4

Industries with higher percentage of firms
expecting profits to “worsen”

Manufacturing Iron and steel (71.2%) Motor vehicle

industries and motorcycle parts and accessories
(64.8%) Nonferrous metals and
products(63.2%)

Non- Hotel/travel/restaurant (63.2%)

manufacturing Transport/warehousing (60.3%)

Trading companies (58.8%)

® In all surveyed economies, Dls for 2010
(estimate) were considerably higher than
those for 2009. The change between 2009 and
2010 Dls was especially notable in Thailand
(91.8 points) and Bangladesh (81.0 points)

Industries with higher percentage of firms expecting
profits to “Improve”

Manufacturing Iron and steel (73.1%)

industries Motor vehicles and motorcycles (67.3%)
Fabricated metal products (66.4%)
Non- Trading companies (61.6%)

manufacturing

Transport/ warehousing (60.8%)
industries

Communications/ software (59.5)

*Only industries for which 30 or more valid survey responses were received are included here.



Reasons for decline in operating profit in 2009

(n=1,431)

0 20 40 60 80 ()

market sales 61.6

Decrease in sales
due to sluggish exports

=
~
(N

Increase in personnel expenses - 15.2
Reduction in sales due to - 15.0
exchange rate fluctuations :

over [ 146

Reasons for improvement in operating profit in 2010
(n=1,626) 0 20 40 60 80 (%)

Increase in local
market sales 68.0

Increase in sales
due to export expansion
ncrease In sales
due to development 36.2
of new products / services
Improved production efficiency 20.0
(manufacturing only) '

39.3

Reduction in other costs
(improved cost competitiveness)

19.3
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Response percentage by country/region and industry

By country/region

Taiwan (81.3%)
Thailand (78.2%)
Singapore (68.6%)

Philippines (61.8%)
Hong Kong (61.8%)
Malaysia (47.8%)

By country/region

India (84.1%)
Korea (77.3%)
Thailand (76.1%)

Philippines (64.2%)
Singapore (54.8%)
Malaysia (53.3%)

Industry
Manufacturing Non-manufacturing

General machinery (80.8%) Sales companies (75.9%)
Chemical and petroleum products | Trading companies (70.7%)
(79.5%)

Fabricated metal products(74.2%)

Electric and electronic parts and Transport/warehousing (62.0%)
components (81.1%) Trading companies (47.6%)
Electric machinery and electronic

equipment (68.3%)

Plastic products (64.6%)

Industry

Manufacturing Non-manufacturing

Chemical and petroleum products | Sales companies (81.3%)
(82.1%) Trading companies (75.1%)
Iron and steel (79.0%)

Motor vehicle and motorcycle

parts and accessories (77.9%)

Electric and electronic parts and Communications/software (43.2%)
components (62.5%) Trading companies (42.2%)
Fabricated metal products (56.3%)

Plastic products (56.6%)

*Only industries for which 30 or more valid survey responses were received are included here.



2. Impact of Economic Recession (1)

Impact of the global economic recession

I Significant negative impact
I Slight positive impact

Total (n=2,963)
Hong Kong (n=67)
Singapore (n=216)

Thailand (n=701)
Taiwan (n=106)
Malaysia (n=269)
Korea (n=81)
Pakistan (n=25)
Philippines (n=130)
China (n=577)
New Zealand (n=68)
Indonesia (n=129)
Australia (n=213)
Sri Lanka (n=26)
Vietnam (n=140)
India (n=175)
Myanmar (n=16)
Bangladesh (n=24)

Slight negative impact
Significant positive impact

No impact

Negative
86.9%

Positive

No impact
10.7% 2.4%

{ 28.9
32.8
245
23.4
30.2
27.9
29.6
- 440 44.0
- 589 30.0
- s27r 33.6
5t 27.9
43 38.0
- s882 25.8
- _______________________| 23.1
- 29.3
- 452 el
[ 7 375
- 48 29.2
0 20 40 60

80

—
10.7 1806
6.0
8.8 14
1
8.4 %'6
94 00
0.
8.9 71.1
7.4 187
4.0 g0
12.3 0.8
10.6 s
11.8 Jg
85 39123

14.6 14

19.2
15.7 2098, ;
s

18.9
428 4.2

25.0
16.7

100
(%)

the recession.

® A large majority of respondents (86.9%) report being negatively affected by the global economic recession, with 58.0% citing
“significant negative impact” and 28.9% citing “slight negative impact.”
® Firms in Hong Kong, Singapore and Thailand ranked highest in terms of the percentage of firms reporting negative impact from
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2. Impact of Economic Recession (2)

Impact of the global economic recession

I Significant negative impact Slight negative impact No impact
M I Slight positive impact Significant positive impact
[ Manufacturing ] [Non-manufacturing]
Printing and publication (n=14) FET60.00 50.0 Mining (1=18) SEZZ8 . 222
Rubber products (n=35) 6000 37.1 2.9 Securities (n=2) 50,00 50.0
Fabricated metal products _ 213 2 9 Fish -1 100.0
(including plated products) (n=108) : 0.9 ishery (n=1) :
Lumber and wood products (n=19) 684 = 263 53 Hotel/travel/restaurant (n=38) =816 15826
Motor vehicles and motorcycles (1=57) [ 0509 43.9 1835 Sales company (n=346) 607 315 6445
Flctioand ceoromepars e 182 i =281) IGO0
compor}ents n=168 18.53.61.8 Trading company (n=281) 31.3 6.41.8

ron ahd stee] . .
(including cast and forged products) (n=52) S0 138! i_g Transport/warehousing (n=131) 733 1837.6 08
Motor vehicle and motorcycle parts and g i 1806205 Communications/software (n=73) [ININAZISIINY 45.2 11.01.4

accessories (n=195) 0.5
Precision instruments (n=26) 615 308 39 39 Construction/plants (n=94) FIBZ6 1 277 13811.1
Textiles (yarn, cloth, synthetic fabrics) (n=35) 686 229 Z.fégg Agriculture and forestry (n=5) 80.0 20.0
e ook (e, N NRNTA ' ing (r=31)  INS2I3IN
(including metal molds and machine tools) (n=87) 16.1 8.11.2 Banking (n=31) Gz 16.1 65
Plastic products (n=05) [IEINGZENIII 284 5332 Insurance (n=29) - |76 48.3 207 B5
Nonferrous metals and products (n=38) [ 787 15.82';65.3 Other (1=261) FI895 1 35.6 215 2.)7.8
Chemical and petroleum products (n=109) 0615 275 101 0.9 Distribution (n=27) 8700 37.0 185 7.4
Electric machinery and electronic 592 _
equipment (n=142) 29.6 10.6 0.7 Real estate (n=18) 6.7 55.6 27.8
Other(n=190) 563 | 284 13.7 1.6 Judicial affairs/taxation (n=5) = 20.0 60.0 200
Paper and pulp (n=12) 75,0083 8.3[813 0 20 40 60 80 100
Apparel and textile products (n=45) [ 33.3 44.4 178 4.4 (%)
. _ 4 o .
Ceramics and cement (n=26) [IB0.00 0 231 231 89 A strong negative impact was felt in nearly every sector, |
Furniture and interior products (n=7) 1 28:6 " 42.9 143 14.3 with notable exceptions in pharmaceuticals, medical devices

Foods, processed agricultural or

o et (not2t) 175 383 375 SBb.s and fo_ods, processed agrlcultur_al or marine produ_cts,
\ d_p | devi - 6 [ 333 167 [ — | suggesting these were somewhat immune to the recession,

1 VI n= . 5 - H I3 H [1]
edical devices (n=0) with the percentage of respondents choosing “no impact,
Pharmaceuticals (n=17) 294 | 64.7 B “slight positive impact” and “significant impact” totaling

O 20 40 60 80 100 R over40%. )
(%)
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2. Impact of Economic Recession (3)

Period when firms think sales will return to

Period when sales bottomed out .
pre-recession ‘I.e.l before Segt. 20082 levels
Manufacturing (n=1,313) o
Total (n=2,395) o Non-manufacturing (n=1,081) (%)
0 10 20 30 40 (%) 0 5 10 15 20 25 30

N 4.6

October - December, 2008

f 05

I manufacturing

Oct- Dec 2008

January - March, 2009 0.3 -
il - June, 2009 e 21 non-manufacturing

Aoril - . .

July - September, 2009 | Jan-Mar 2009 1.9

October - December, 2009 P 10.9

April - June, 2009
The first half of 2010 P 7.5

The second half of 2010

January, 2011 or later

Sales hit rock
bottom in the
first half of 2009

Unknown
o \
® Nearly 60% of firms point to the first half of 2009 for
when their sales hit rock bottom (35.4% for Jan-March
period, and 23.2% for the April-June period)
® More than a quarter of respondents can’t point to a
specific period for when they think sales will recover to
pre-recession levels, with 25.2% of firms in
manufacturing and 28.0% in non-manufacturing
selecting “unknown” (average of 26.6% overall).
Answers varied depending on country/region.
® After “unknown,” the next most popular choices for a
recovery in sales were: “July-Sept 2009” and “the 2nd
half of 2010”
® By country/region, firms in Korea are expecting the
fastest recovery in sales levels (April-June 2009),
followed by the Philippines, Indonesia and China (see
L chart to the right) )

July - Sept 2009
Oct- Dec 2009
15t half of 2010

2nd half of 2010

January 2011 or later

9.4

P 8.6

8.5

P——— 149
P—— 120

P 0.4

118

16.0

Unknown

A——— 25.2

April = June July — Sept Oct- Dec 2009 | 1sthalf of 2010 2nd half of
2009 2009 2010
Korea (19.4) Philippines Taiwan (16.9) Myanmar (25.0) Bangladesh
(25.5) Malaysia (20.4) (41.2)
Indonesia (22.9) India (20.0) New Zealand
China (20.6) Hong Kong (32.1)
Taiwan (16.9) (18.8)

Vietnam (14.6)

Thailand (17.2)
Australia (14.9)
Vietnam (14.6)

Sri Lanka (20.0)
Pakistan (19.1)
Singapore (14.7)
Vietnam (14.6)
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Note: Since Taiwan and Vietnam had multiple periods with same proportion of
responses, they appear several times.



2. Impact of Economic Recession (4)

Measures taken since the global recession began

(multiple answers allowed)

Total (n=2,427)

0 20 40

60(%0)

" Make employment adjustments

Reduce costs through improved efficiency in
production and/or sales

Cancel/postpone new investment/facility investment

R 298
S 28.0

Reduce days/hours for sales and operations

\Launch new business

D 45.6)
P 45.2
I 419

y,

Review suppliers (limit number of suppliers, change
to cheaper suppliers, etc.)

R 227
B 131

121
117

B 106
B 105

Reduce sales price
Expand range of high value-added products/services

Rise in sales price
Downsizing existing business

Boost efficiency through management integration
within group (intensification of other bases, a shift to
bases in other countries, etc.)

Review delivering companies (change in delivering
companies and new business development, including
exports)

Closure / withdrawal of business base (including part - 4.9
of a business base)
W47

B 35
M 6.6

e 97

Expand the range of low price products / services
No measures taken

Other

Employment adjustments

Reduce costs through
improved efficiency
Cancel/postpone new
investment/facility investment

Reduce operation days

Launch new business

*The top four measures on the left were generally used most among firms in manufacturing; the top
choice among non-manufacturing industries was “Launch new business.”

Below shows which measures were favored most by industry/sector (% in parenthesis)
* Only industries for which 15 or more valid survey responses were received are included here.

Hotel/travel/restaurant (81.1), Precision instruments (71.4),
Fabricated metal products(68.0), Motor vehicle and motorcycle parts & accessories (66.9)

Distribution (68.4), Motor vehicle and motorcycle parts & accessories (66.9),
Motor vehicles and motorcycles (66.7), Precision instruments (same)

Motor vehicle and motorcycles parts & accessories (77.7),
Motor vehicles and motorcycles (63.0), Distribution (57.9)

Motor vehicles and motorcycles (68.5), Iron and steel (66.0)

Trading company (55.3), Communications/ Software (41.4),
Banking (38.1), Insurance (36.4)

Other measures sampled from free answers

Expenditures

Production

Finance

Labor

Sales

“Reduce advertising and promotional expenses etc.", “Reduce fixed costs",
"Thorough cost reduction"

» o«

“Transfer production from Japanese HQ”, “Switch to in-house production of components”,
“Postpone start of operations,” “Raise local content ratio,”
Purchase price negotiations"

“Measures against exchange risk”, “Exchange reservations”,
“Change of settlement currency", "Intensification of bill collection”

"Salary cuts", “Training sessions", " Encouragement of paid vacation ",
"Decrease in the number of Japanese expatriate staff"

"Inventory reduction”, “Local sales reinforcement”, “"Expansion into inland
China with new strategic points *

base).”

® Asked about measures companies took since the global recession (multiple answers allowed), top answers were “make employment adjustments” (45.6%b), “reduce costs
through improved efficiency in production and sales” (45.2%), “cancel or postpone new investment / facility investment” (41.9%), “reduce days/hours for sales and
operations (29.8%), “launch new business” (28.0%o), etc. Only a small percentage (4.9%) selected “closure / withdrawal of business base (including part of a business

® In addition, the answers provided by those who chose “other” were in expenditures, production, finance, labor and sales.
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2. Impact of Economic Recession (5)

Changes in the number of employees
(past year and forecast for next one year)

September, 2008 - September, 2009 (Past)

Total (Non-permanent: n=1,961 Permanent: n=2,901 Expatriate: n=2,760)
September, 2009 - September, 2010 (Future)
Total (Non-permanent: n=1,930 Permanent: n=2,843 Expatriate: n=2,697)

Past
Local employees
(Non-permanent)

Future

Past
Local employees
(Permanent)
Future

Past
Japanese (expatriate)
employees

Future

0

100

Increase

(%)
20 40 60 80

50.2 37.0

T—
64.6 12.0

45.7 35.9
........ T —
57.2 9.0

72.2
82.4

r Increase ] < rDecreaseJ

Decrease

Forecast for changes in employee numbers in next one year

China

Local employees
(Non-permanent)
(n=340)

Local employees
(Permanent)

(n=546)

Japanese (expatriate)
employees (n=525)

0 20 40 60 80
24.4 61.8

100 (%)
13.8

| 43.2 | 47.4 9.3

6.7 78.7 14.7

India

Local employees
(Non-permanent)
(n=130)

Local employees
(Permanent)

(n=168)

Japanese (expatriate)
employees(n=161)

0 20 40 60 80 100 (%)

44.6 49.2 6.2

39.3 6.6

l 54.2 I

18.0 75.2 6.8

Vietnam

Local employees
(Non-permanent)
ﬁn=74)

Local employees
(Permanent)
(n=136)

Japanese (expatriate)
employees (n=133)

20 40 60 80
70.3

100 (%)

14.9 14.9

52.9 | 42.7 4.4

9.8 76.7 13.5

® Nearly 40% of respondents chose to reduce staff in response to the global recession (37.0% for non-permanent local employees and 35.9% for permanent local
employees) in the year to September 2009. But looking ahead to the next one year, a good percentage of these reductions will be offset by planned additions for the
coming next year (23.4% for non-permanent local employees and 33.8% for permanent local employees). Plans to add local staff in coming year was most notable
among firms in China, India and Vietnam, where the percentage was in the 40-50% range for all three, reflecting firms’ intentions to expand business.

® | ooking at firms’ plans for keeping/adding Japanese expatriate employees, firms are tending more towards a decrease (10.9%), versus 6.7% for increase,
revealing that firms are attempting to reduce labor costs and localize management functions. One exception towards this trend was noted in India, with 18.0% of
respondents there planning to boost Japanese expatriates in the country, showing firms’ high expectations for business expansion in India.
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3. Future Business Development (1)

Business development plans in
the next 1-2 years

0

Total (n=2,945)
Bangladesh (n=24)
India (n=175)
China (n=572)
Korea (n=81)
Vietham (n=143)
Indonesia (n=127)
Thailand (n=701)
Australia (n=209)
Pakistan (n=26)
New Zealand (n=71)
Malaysia n=265)
Taiwan (n=102)
Singapore (n=215)
Myanmar (n=16)
Hong Kong (n=65)
Philippines n=126)
Sri Lanka (n=27)

Expansion

(%)
20 40 60 80 100
51.3 44.6 3.10.9
79.2 20.8
74.9 24.6 06
61.9 34.6 18 1.8
_60.5 32.1 7.4
58.0 39.9 14 0.7
52.8 45.7 1.6
50.9 46.7 1.6 0.9
50.7 46.9 2.4
42.3 57.7
40.9 56.3 2.8
40.8 54.7 3.8 0.8
40.2 48.0 11.8
38.6 50.2 8.4 2.8
37.5 62.5
354 554 3.1
31.0 63.5 5.6
22.2 70.4 7.4
Status quo Downsizing Move to a third country

(region) or withdraw

Change in percentage of firms pianning business
expansion (2008 survey vs 2009 survey)

Total

China
Taiwan
Korea
Hong Kong

Thailand
Malaysia
Singapore
Vietnam
Philippines
Indonesia
Myanmar

India
Sri Lanka
Pakistan
Bangladesh

Australia
New Zealand

2008 2009
(n=2,472) (n=2,945)

57.2

60.2 61.9
39.6 40.2
58.1 60.5
42.9 35.4
65.5 50.9
49.4 40.8
47.4 38.6
80.0 58.0
40.7 31.0
53.7 52.8
35.0 37.5
81.5 74.9
46.4 22.2
45.2 42.3
78.8 79.2
52.5 50.7
48.4 40.9

Difference

51.3

1.7
0.6
2.4
-7.5

-14.6
-8.6
-8.8

-22.0
-9.7
-0.9

2.5

-6.6
-24.2
-2.9
0.4

-1.8
-7.5

Hong Kong.

® Asked about business development plans in the next 1-2 years, more than half of respondents (51.3%) foresee expansion.
Figures were especially high (over 60%) in the developing economies of Bangladesh, India and China, as well as in Korea,
where both domestic demand and exports have made an early recovery.

® The percentage of firms in more fully developed markets such as Taiwan, Singapore and Hong Kong planning to downsize
or relocate to a third country average almost 9%.

® Although the percentage of firms planning business expansion fell in 2009, due to the global recession, the drop was only
5.9 points (to 51.3%). The percentage actually climbed in all countries/regions in Northeast Asia, with the exception of

Copyright © 2009 JETRO. All rights reserved. Reproduction without permission is prohibited.
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3. Future Business Development (2)

Industries expecting an expansion

Total
(n=572)

Trading

companies
(n=42)

Sales
companies
(n=33)

Foods, processed
agricultural or
marine products

(n=39)
Motor vehicle and
motorcycle parts

and accessories
(n=27)

. Expansion . Status quo . Downsizing

-Move to a third country

(%) 0

Total
(n=175)

Sales
companies
(n=31)

Trading
companies
(n=21)

Transport/
warehousing
(n=12)

Motor vehicle
nd motorcycl
parts and
accessories
(n=22)

. Expansion . Status quo . Downsizing . Move to a third country

*Top four industries in which 10 or more respondents replied “Expand” business.

A high percentage of respondents in sales and trading in China and India plan business expansion, reflecting firms’ hope for
growth in domestic consumption. In addition, firms in the motor vehicle and motorcycle parts and accessories sector were
optimistic about expansion, reflecting increased motorization and local procurement among auto makers in these countries.

on without permission is prohibited.
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3. Future Business Development (3)

Future Directions for Business Expansion Comparison of replies from China, India and ASEAN
(multiple answers allowed) (China: n=353 India: n=131 ASEAN: n=742)
_ 0 20 40 60 (%)
(n=1,508) 0 20 40 60 (%)
( ngbelo_pmen}[ oflnew rtnarklitj 58.3 - Development of new markets (expand business / sales networks)
expand business / sales networks
China 68.3
Expansion of existing business scale 46.0
through additional investment : India 58.8
Diversification of products and services 38.7 ASEAN 51.6
(sector expansion) :
Expansion of existing business scale through additional investment
Shift to high value-added .
products and services 31.6 China 39.9
Strengthening of planning, R&D = /' India 53.4
and design functions :
ASEAN 50.0
Consolidation of production and service heni ol . an f -
bases for specific products 8.0 Strengthening of planning, R&D and design functions
China 23.5
Acquisition of local businesses (M&AS) 4.8
India =~ 10.7
Other 2.3 ASEAN 11.3

®Topping the list of future directions for business expansion were: “development of new markets”, “expansion of existing business scale
through additional investment” and “diversification of products and services (sector expansion).”

®Comparing responses from firms in India, China and ASEAN, different tendencies emerged: respondents in China favor “development
of new markets” and “strengthening of planning, R&D and design functions,” firms in India favor “development of new markets” and
“expansion of existing business scale through additional investment”—a choice that was also relatively popular among firms in ASEAN.

®While respondents in China aim to develop new markets and add new products, firms in India and ASEAN are striving to expand on
top of existing businesses.

Copyright © 2009 JETRO. All rights reserved. Reproduction without permission is prohibited.

14



4. Measures Against New Influenza A (H1IN1) (1)

Impact of new infiuenza on firms

(n=2,923)
Companies not _
encountering Companies
specific problems/ citing —
difficulties due to problems/
new influenza difficulties
43.0% 57.0%

30.3

31.3

34.7
35.2
35.3
37.9
42.7
43.0
43.0

Malaysia (n=264)
Hong Kong (n=67)
Indonesia (n=124)

Philippines (n=125)
Myanmar (n=17)
Singapore (n=214)
Taiwan (n=103)
Vietnam (n=142)
China (n=568)

Thailand (n=694) 455
New Zealand (n=70) 47.1
Australia (n=209) 47.9
India (n=171) 49.7
Korea (n=81) 58.0
Pakistan (n=24) 62.5
Bangladesh (n=24) 70.8
Sri Lanka (n=26) 76.9
I I I I I I I I 1
0 10 20 30 40 50 60 70 80 9
(%)
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1st
Procurement of antiviral
ASEAN flu drugs
n=1,580
20.8

. Procurement of anti-viral
Southwest Asia

drugs
n=245
22.0
Observing staff who have
Oceania returned from affected
n=279 countries
20.1
N ek Procureplerétnc;;:mtlwral
N=819
25.8

Top three problems/difficulties by region

2nd

Deciding whether to

evacuate expatriate staff and

families or not

18.9

Procurement of masks

12.2

Gap between assumed

pathogenicity and actual

measures

15.1

Deciding whether to

evacuate expatriate staff

and families or not

20.6

(%)
3rd

Health checks for visitors
to workplaces

18.5

Deciding whether to

evacuate expatriate staff and

families or not

114

Absence of employees due to
themselves or families being

affected by the virus, etc.

14.3

Health checks for visitors
to workplaces

16.7

@ Procurement of flu medicine topped the list in all regions except
Oceania, where respondents were more concerned with

observing staff who have recently returned from affected regions.

Concrete measures against new influenza strain

1St

Health education (such as

ASEAN coughing etiquette and hand
washing)
n=1,585 2009 63.2
n=661 2008 50.8

. Health education (such as
Southwest Asia coughing etiquette and hand

washing)
n=246 2009 51.6
n=109 2008 49.5
Health education (such as
Oceania coughing etiquette and hand

washing)

55.9
Health education (such as
Northeast Asia coughing etiquette and hand

N=822 (2009) Wé‘s:;““lg)

n=281 (2009)

2n d
Stockpiling of daily
necessities, masks and
disinfectants

58.6
22.7

Stockpiling of daily
necessities, masks and
disinfectants

36.6
21.1

Stockpiling of daily
necessities, masks and
disinfectants

39.2
Stockpiling of daily
necessities, masks and
disinfectants

60.8

3rd

Preparation of manuals

25.9
32.5

Preparation of manuals

30.5
32.1

Restrictions on business
trips

32.7

Preparation of manuals

35.9

(%)
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4. Measures Against New Influenza A (H1N1) (2)

Measures firms would take if new influenza
mutated into a more deadly strain

(n=2,882)

Evacuation to home countries or
surrounding countries of some
expatriate employees only

. Prompt evacuation to home
countries or surrounding
countries

36.5%

Remain in the local area

4.5%
24.2%

Unknown

The proportion of
respondents selecting
“unknown” was relatively
small in ASEAN and
Northeast Asia.

Proportion of respondents selecting “Unknown” by region

ASEAN (n=1,559) 35.1%
Southwest Asia (n=235) 45.5%
Oceania (n=271) 50.6%
Northeast Asia (n=817) 31.8%
0 25 50 75 (%)
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22.4% \

12.5% I
Other ’

Comparison of replies by country/region about
evacuating staff or allowing them to remain

Myanmar (n=17)
Indonesia (n=121)
Hong Kong (n=66)

India (n=166)
Philippines (n=125)
China (n=566)
Taiwan (n=104)
Vietnam (n=143)
Malaysia (n=257)
Thailand (n=687)
Bangladesh (n=22)
Korea (n=81)
Singapore (n=209)
Sri Lanka (n=25)
Pakistan (n=22)
Australia (n=208)
New Zealand (n=63)

23.5

13.2
21.5

16.7

27.3

18.1
12.7

13.6

25.6

14.0
24.4

11.5

18.9
24.5

12.5

7.7
25.2

22.7
227

9.9
12.0

12.0
12.0

41.2
39.7
28.8

22.3
25.6
24.7
26.9
18.2
23.4
26.1
9.1

21.0
28.4

16.3
29.2

12.0

9.1 13.6

9.1
11.5

14.3

7.2
18.8
1.6

33.3

0

20

11.8

Evacuation to home
countries or surrounding
countries of some expatriate
employees only

Prompt evacuation

. to home countries

or surrounding countries

Remain in the local area

40 60 (%)

® A higher proportion of respondents in all locations (with the exception of
Oceania and also Singapore) would evacuate staff to some degree.

® The percentage of firms choosing “evacuate staff” was high in Hong Kong
and Indonesia, reflecting firms’ high evaluation of risk in these locations.
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5. Average Salary (annual total pay burden)

Manufacturing industry- worker Unit:  U.S. dollars
Australia (33) I 42,414
New Zealand (12) IS 34,109
Korea (28) I 24 646
Singapore (43) BN 20,852
Hong Kong (7) W 20,174
Taiwan (42) BN 15200

Thailand (318) B 4 449
Malaysia (114) B8 4,197
China (316) B 4,107
Philippines (72) ™ 3,606

Indonesia (58) ™ 3,454 Ref: *Yokohama: 41,757
India (44) ™ 3213

Pakistan (12) M 2470
Vietnam (79) & 1,903
SriLanka (15) ® 1,646

Bangladesh (16) | 906
Myanmar (6) 547
40,000
Non-manufacturing industry-staff Unit: U.S. dollars
Australia (118) 51,973
Singapore (116) 35,654
New Zealand (33) 35,492
Korea (34) 29,846
Hong Kong (41) 26,867
Taiwan (39) 20,677
Malaysia (77) 14,644

Thailand (225) 10,205

China (149) 10,155

India (72) 8,473

Bangladesh (4) 0,864 Ref: Yokohama: 39,699
Philippines (34) 5,783

Vietnam (42) 5,584

Indonesia (32) 5,215

Sri Lanka (6) 4,362

Pakistan (11) 3,966

Myanmar (9) | 1,359

40,000

Manufacturing industry-engineer Unit:  U.S. dollars

Australia (27) 67,590
New Zealand (9)

Singapore (36)

—— 46,621
I 32,658

Korea (24) Nmas 31,178
Hong Kong (6) M 26515
Taiwan (37) BN 19114
Malaysia (109) B 12 068
Thailand (308) W 9,197
China (283) B 8,262
Pakistan (11) & 8094
India (52) W8 8,070
Indonesia (55) ™ 5,748 IRef:Yokohama:57,486|
Philippines (66) B 5544
Vietnam (72) B 4520
SriLanka (14) ™ 3829
Bangladesh (15) ® 3,339
Myanmar (6) 1,046
40,000 80,000
Non-manufacturing industry-manager Unit: U.S. dollars
Australia (120) 98,054
New Zealand (34) 62,893
Singapore (108) 62,565
Hong Kong (39) 48,917
Korea (30) 48,274
Taiwan (39) 36,334
Malaysia (70) 28,168
China (125) 24,606
Thailand (194) 21,998
India (66) 21,642
Bangladesh (4) 17,376
Philippines (33) 16,400

Ref: Yokohama: 70,572

Indonesia (32) 16,176

Pakistan (11) 15,111
Vietnam (33) 13,646
Sri Lanka (6) 12,775

Myanmar (10) 6,364

40,000 80,000

Manufacturing industry-manager Unit: U.S. dollars
Australia (33) 93,998
New Zealand (11) 68,122
Singapore (39) 52,682
Hong Kong (8) 47,579
Korea (31) 42,660
Taiwan (41) 30,442
Malaysia (114) 22,782
Thailand (305) 21,522
Pakistan (11) 18,989
India (53) 18,978
Indonesia (55) 14,858
China (296) 14.604 IRef: Yokohama: 64,956
Philippines (63) 13,956
Vietnam (68) 11,500
Sri Lanka (14) 9,979
Bangladesh (14) 6,873
Myanmar (6) 2,463
40,000 80,000

® Australia topped the list in all categories, followed by
New Zealand and the Asian NIEs (Hong Kong, Korea,
Singapore and Taiwan).

® Salaries were up (compared to last survey) in China and
Indonesia in all categories.

® Salaries were also up among manufacturers in Vietnam
and India—especially India, which saw a rise of 15-
21% in this category. Average salaries among non-
manufacturers remained about the same in these
locations.

® Salaries were down in all categories among respondents
in Thailand, especially in manufacturing—where drops
of 11-24% were recorded.

For all countries except Vietnam and Myanmar, responses were given in home currency, which were converted into U.S. dollar amounts based on average exchange rates for September 2009 (as
announced by central banks of each country). For Vietham and Myanmar, responses varied from home currency to U.S. dollars; figures provided in home currencies were converted into U.S. dollars
before being included in the calculation for the weighted average. The U.S. dollar amount for Myanmar was obtained using current local market rates.

Reference values are from the “Yokohama 2009 Private Sector Wage Survey by Occupations” (carried out in April) converted into U.S. dollars (using average exchange rates for April 2009.
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